
How to Convert One Time Website Builds 

Into Consistent, Long-term Opportunities



what you will walk away with:

1. The critical point when you must introduce SEO in order to create happier 
clients and more referrals

2. How SEO can turn a one time website build into a long term workflow 
opportunity

3. SEO secrets you can use right away to wow your clients, and keep them coming 
back for more

4. How to turn SEO into profits – whether you do it yourself or outsource it to an 
expert



the critical point

• As early as possible (the when)
• Take-away question: “How quickly do you want to be found?”

• Benefits of SEO at site launch
• Good for the client: More leads faster

• Submit sitemap with lots of yummy content

• Good for you: Less hassle later

• Urls & redirects

• Tip: /about/ vs. /about-mobile-pet-groomer/

• Content

• Image
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real examples of work opportunities
Lead Gen Tools Client Need Ongoing Work

Pay-Per-Click
• Improved landing pages to 

increase quality score
• Content changes, creates calls to 

action (CTAs), revised layout

SEO
• New page to drive search 

term
• New page set up

Content Marketing
• White paper to capture email 

addresses
• Landing page, email integration



seo secrets 

• What are the SEO elements?

• Keyword research (the what)
• Tools

1. Google Keyword Planner

2. Moz

3. Raven

4. SEMrush

• Test the theory

http://searchengineland.com/download/seotable/SearchEngineLand-Periodic-Table-of-SEO-2015.pdf
https://adwords.google.com/ko/KeywordPlanner/Home?__u=3867592726&__c=4465691566&authuser=0




seo secrets 

• Yoast (the how)
• Titles

• Headers

• Meta descriptions

• Image names

• What about my green lights?!
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more success for your clients yields 
more work and profits for you
1. Unearth data–driven opportunities

• Long-tail keyword opp > Blog post ideas

• Search volume trend > campaign

2. Make recommendations with different plug-ins (SEOs or 
client)

• Ecommerce: related product plug-in

• Automated email follow up asking for reviews

3. Talk with the client about their goals
• Seek solutions to accomplish their objectives



next steps
• Evaluate each client’s website

• permalinks, page titles, 
headers, meta description

• Perform a little keyword research

• Make 2 data-driven 
recommendations each month

• Implement changes approved
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