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Introduction

The goal of this document is to advise external parties of the
proper usage of the Gartner logo, the Gartner Cool Vendors badge,
and Gartner Peer Insights logo and badge in their materials.

For questions regarding these guidelines, please contact
guote.requests@gartner.com.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379
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The Gartner logo

The Gartner logo is one of the most important
expressions of our brand and the focal point for
our identity.

Correct application of the logo is essential to maintain the
integrity of the Gartner brand identity.

Our logo is composed of two elements: The Gartner wordmark
and the registration mark. These elements and their relationship
must never be altered or modified in any way. The proportions
are shown on this page.

Trademark legal lines must appear with our logo when
promoting Gartner materials in your outbound emails or website
registration page.

The legal lines for the Gartner trademark are:

Gartner is a registered trademark and service mark of Gartner,
Inc. and/or its affiliates in the U.S. and internationally, and is
used herein with permission. All rights reserved.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Gartner.

Wordmark




The Gartner logo

Apply the logo correctly every time you use it.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,

The Gartner logo should appear in the New Gartner Blue or Gartne[; o Gartne[;
L I |

knocked-out to white if used over a dark background.

SIZE PLACEMENT

Digital: 100 pixels (px) wide minimum (mobile) In digital applications, position the logo top left

Print: 1.25" (31.75 mm) wide minimum (preferred) or right, minimally 20px inset from the
edge.

In print applications, position the logo bottom right
with a minimum .5” (12.7 mm) margin. Exceptions:
For pieces that go in a collateral rack, the logo can

left or right.
Gartner e

SPACE

Maintain clear space equal to the height of the G Ga rtne ®‘ 5

in Gartner around thelogo. 7o oo TEEE SRR SRR AR SRS R s s s s e e 1

COLOR AND USE

Over solid color or an image, the Gartner logo
may appear in white. When placing the logo
over an image, be sure the surrounding area
does not distract from or interact with the logo.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379



The Gartner logo: Don’ts

Gartner

Gartner

Don’t use the logo in an accent or any color other
than New Gartner Blue or white.

‘Gartnen‘

Gartner

Don’t place a focus frame around the logo or place
the logo in a holding shape.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Gartner
Conferences

Don’t lock typography, including the names of
Gartner offerings, to the logo. Only preapproved
instances of logo lock-ups are allowed. Please

contact brand@gartner.com if you have questions.

Gartner

Gartner

Don’t add effects like drop shadows, bevels or
gradients to the logo.

Gartner

Don’t try to recreate the logo in type. The logo is
a custom-drawn wordmark and can’t be replicated
with a font.

“ EE‘Gartnen

Gartner

Don’t place symbols, icons, illustrations or other
logos near the Gartner logo.


mailto:brand%40gartner.com?subject=Logo%20lock-up%20question

The Gartner logo: Don’ts

Featuring Gartner. Research

Don’t use the Gartner logo in as part of a phrase,
sentence or paragraph.

Jauyien)

Don’t place the logo vertically unless it’s being used
on a book spine.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Don’t use the Gartner G on its own instead of using
the Gartner logo. Only in specific instances, such as
our website favicon, is the G used solo, and it’s
always accompanied by the full logo (on the website
or social media profile page).

XYZCompany Gartner.

When using external third-party logos in the presence
of the Gartner logo, don’t place the third-party

logo in close proximity to or locked up with the
Gartner logo.

When using the logo over photography, don’t
place the logo over an area that is busy or that may
obscure the logo.

Gartner

Gartner

Don’t stretch the logo horizontally or vertically.
Always maintain the logo’s original proportions.



Use in reprints

Reprints are published Gartner materials,

in their original format, that help you

validate your messages and strengthen your
relationships with client decision makers. Use
of the Gartner logo, which must be reviewed
and approved by Gartner, may be included

in these promotional materials, including
without limitation, when it is used to promote
an authorized reprint:

+ Email campaigns

« Website registration pages

« Website banners or icons

+ Corporate blogs

« Corporate social media (Facebook,
LinkedlIn, etc.)

Booth signage

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

xyzcompany

Corporate Prepaid

Delivering successful prepaid card solutions to corporates

Yes

xyzcompany

Corporate Prepaid

Delivering successful prepaid card solutions to corporates

Hi FIRSTNAME,

The world economy is in 2014 finally starting to recover from the huge blow it sustained from the 2008 financial crisis. Many
banks are still cleaning their balance sheets and urgently need to find new sources of business to make up for revenues
foregone from credit and investment operations.

As some are discovering, there is today an exciting opportunity to grow revenues from their existing corporate clients:
Corporate Prepaid is, at 22% CAGR, the fastest growing segment of the payment cards business, with demand being driven

looking to enh their i ions through faster, cheaper, more flexible and more secure
payment processes.

We are pleased to share our featuring y Gartner research as well as
material - including a how-to article, technology overview and case study — derived from our
experience in delivering profitable Corporate Prepaid solutions.

Gartner.

Given your interest in Ixaris activities during the past year, | trust you will find this material engaging and informative. You
can find it at the Gartner website by clicking here or by pasting the following URL in your browser
http://www gartner. com/technology/media- products/newsletters/issue1/index..html

| would be delighted if you'd get in touch to let us have your views.
Kind regards,

John Smith
Founder & CEO | XYZ Company | www.xyzcompany.com

xyzcompany

Gartner is a registered trademark and service mark of Gartner, Inc. and/or its affiliates
in the U.S. and internationally, and is used herein with permission. All rights reserved.

The Gartner logo should appear secondary to your logo so it
doesn’t appear as though the email is coming from Gartner
or is entirely Gartner content. Our logo should be positioned
near our content with appropriate clear space.

Hi FIRSTNAME,

The world economy is in 2014 finally starting to recover from the huge blow it sustained from the 2008 financial crisis. Many
banks are still cleaning their balance sheets and urgently need to find new sources of business to make up for revenues
foregone from credit and investment operations.

As some are discovering, there is today an exciting opportunity to grow revenues from their existing corporate clients:

Corporate Prepaid is, at 22% CAGR, the fastest growing segment of the payment cards business, with demand being driven
by looking to enhs their i ions through faster, cheaper, more flexible and more secure
payment processes.

We are pleased to share our newstter featuring complimentary Gartner research as well as material — including
a how-toarticle, technology overview and case study — derived from our experience in delivering profitable
Corporate Prepaid solutions.

Given your interest in our activities during the past year, | trust you will find this material engaging and informative.
You can find it at the Gartner websita by clicking here ar by pasting the following URL in your browser
ran oty # Faedtihrin

Gartner.

Gartner is a registered trademark and service mark of Gartner, Inc. and/or its affiliates,
and is used herein with permission. All rights reserved.

| would be delighted if you'd get in touch to let us have your views.
Kind regards,

John Smith
Founder & CEO |XYZ Company | www.xyzcompany.com

xyzcompany

This is a preferred treatment for using our logo and content in
your email. Our content is contained in a shaded box, along
with our logo and legal lines, so it is very clear what portion of
the email is relates to Gartner content.



Use inreprints

Additional example

Recognized as an industry leader

XYZCompany Gartner XYZCompany

XYZCompany: Ranked #1 in the 2018 Data A Leader in the 2018 Magic Quadrant for XYZCompany: #1 cloud
Science and Machine Learning Scorecard Data Science and Machine Learning Platforms communications provider
worldwide

Download Report Download Report Download Report

Here the Gartner logo sits above Gartner content on another party’s website. It is clear what
content is associated with Gartner. All required disclaimers appear on the page that hyperlinks
from the “Download Report” button. This is acceptable use of the logo.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_5




Use in custom newsletters

Custom newsletters are electronic newsletters that feature objective
Gartner research and your company messages. The Gartner logo,
which must be reviewed and approved by Gartner, may be included
in these promotional materials:

+ Email campaigns

Website registration pages

Website banners or icons

Corporate blogs

Corporate social media (Facebook, LinkedlIn, etc.)

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Download "Restoring the Rhythm to your

Financial Record-to-Report Process”™

Access Your Complimentary
Executive Newsletter Featuring
Gartner Research Here

Over the last decade, financial reporting and flling has experienced
profound change. Unrelenting pressure in the areas of regulatory
compliance, accelerated reporting deadiines, digital filing mandates, and
increased accounting complexity have combined to make the Record-
to-Report (R2R) process expensive, time consuming, and fraught with risk
for the Office of Finance.

Featuring the *IT Market Clock for Financial Management Applications,
2012" report from Gartner Research, this useful and informative
newsletter identifies:

« The importance of total visibility into, and transparency across, the
entire Record—to—Report (R2R) process

« How to reduce inefficiency in reconciliations; comply with the latest
regulations; close & report faster

« Gain confidence in your reported figures — know and trust the quality
of the underlying reconciliations

« Control risk with dynamic process monitoring and governance

« Save significant SE€ through automation of sub-processes within the
R2R cycle

Gartner content

Gartner logo | Gartner

Download your complimentary copy today!

g Gartner is a registered trademark and
Use of legal lines [ Sy oty

Register to Download this
Executive Newsletter:

First Name *

Last Name *
Email *

Company Name *
Country *

Annual Revenue *

- Please Select - s |

Download Now

mark of Gartner, Inc. and/or its affiliates in the
h permission. All rights reserved

In this landing page example promoting Gartner research, the Gartner logo is displayed with
Gartner content, so it doesn’t look as though all the content on this page is from Gartner. This is

acceptable use of the logo.

10



Use in custom newsletters

Additional example

The company  Contact

SOLUTIONS ~ TEACHING  RESEARCH TECHNOLOGY ~ LEARNING CENTER

The company ~ Contact

SOLUTIONS ~  TEACHING  RESEARCH TECHNOLOGY ~ LEARNING CENTER

Transforming the students community into a

social network
Gartner.

Featuring Research from Gartner

SIGMA Open Analytics: BI App PIZARRA enters into the SIGMA attends to the Egracons  Visit of the Vocational Training
System for universities students’ community of Fundacié  European Project at the Directorate General of the
Pere Tarrés Universidad de Ledn Generalitat de Catalunya

You [/
el ¢lnlsle

unR UAE /2N v QCAA G .08

In this example, there is not enough clear space around the logo and it is not clear to what the
logo is connected.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Transforming the students community into a
social network
Gartner.

Featuring Research from Gartner

SIGMA Open Analytics: Bl ‘App PIZARRA enters into the ‘SIGMA attends to the Egracons Visit of the Vocational Training

System for universities students’ community of Fundacié  European Project at the Directorate General of the
Pere Tarrés Universidad de Ledn Generalitat de Catalunya

OWNERS A (7
€] flinld]@)
0(

1IAR UAH 7N Universitad SICALA TR o0 fS220%

The Gartner logo should only be used alongside Gartner content. In this context it may be used
within the gray box that features Gartner content with proper clear space.

N



Use in Gartner webcasts

Gartner webcasts are custom-designed
multimedia programs that include interviews
with a featured Gartner expert, your company
leadership team and customer testimonials.

Yes

XYL XVZ

Company Company
Use of the Gartner logo, which must be
Webcast: Deploying New Technologies Webcast: Deploying New Technologies

reviewed and approved by Gartner, may be | m |
. X . i to Secure Telephony and Authenticate to Secure Telephony and Authenticate
included in these promotional materials: Caloes Elors

Fraud in the Call Center Fraud in the Call Center

Email campaigns

B

Avivah Litan

Financial Institutions are facing increasing losses due to
phone fraud. Join us for an insightful discussion of the key

Financial Institutions are facing increasing losses due to
phone fraud. Join us for an insightful discussion of the key

Avivah Litan
VP and Distinguished Analyst

Website registration pages

Website banners or icons

Corporate blogs

Corporate social media (Facebook,
LinkedIn, etc.)

issues facing enterprises fighting fraud in the call center.

In this webcast, sponsored by Pindrop Security, Avivah
Litan, Vice President and Distinguished Analyst in Gartner
Research, and Shawn Hall, Director of Fraud Operations for
E*TRADE Clearing, discuss the critical issues in
understanding and responding to phone fraud. They look at
the new technologies available and how they operate in the

real world. Is phone printing or voice biometrics right for your John Doe
environment? What results should you expect? How Director of Fraud Operations
challenging is deployment? E*TRADE Clearing

Register today!
Featuring Analyst Firm

s Gartner

Pindrop Security

Gartner is a registered trademark and service mark of Gartner, Inc. and/or its affiliates in the U.S.
and internationally, and is used herein with permission. All rights reserved.

issues facing enterprises fighting fraud in the call center.

In this webcast, sponsored by Pindrop Security, Avivah
Litan, Vice President and Distinguished Analyst in Gartner
Research, and Shawn Hall, Director of Fraud Operations for
E*TRADE Clearing, discuss the critical issues in
understanding and responding to phone fraud. They look at
the new technologies available and how they operate in the
real werld. Is phone printing or voice biometrics right for your
environment? What results should you expect? How
challenging is deployment?

Register today!
Best,

Pindrop Security

VP and Distinguished Analyst

Gartner.

| '
John Dog
Director of Fraud Operations

E*TRADE Clearing

Gartner is a registered trademark and service mark of Gartner, Inc. and/or its affiliates in the U.S.

and internationally, and is used herein with permission. All rights reserved

Gartner logo correctly used in association with a
Gartner expert.

Logo use in this example makes it appear as though both
speakers are from Gartner. This logo is also used improperly
as it’s being coupled with additional content.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379



Use in expert speaking engagements

When a Gartner expert is attending a speaking engagement, you may
use the Gartner logo to promote the event. Our logo must appear near
the speaker’s name and title, as shown in this example.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Yes

Gartner logo B

Gartner content

Use of legal lines [

In this email example promoting Gartner’s participation in a webcast, the Gartner logo is displayed

You are cordially invited to join ABC Company
Solutions to an educational briefing that will cover the

future of storage, emerging storage technologies and best
practices in storage design strategies featurng Gartner Analyst

P

Gartner

John Smith -
(ariner Expent ¥

Gariner expert bio Lorem Ipsum delor slt amet, consectetuer adipissing
lit, 5ed diam nonummy nigh eulsmod tnclidun? 1 laoreet dolors magna
allguam erat volutpat. Ut wisl enim ad minim venlam, guls nostrud
exerel tation ullameorper SUSCIpit lobartis nisl ut aliquip £x &3 commzdo
ConBequat. Duls 3utem vel eum irure oolor In henanent In vulputate velt
2588 Moleste congequat, vel lhum dolore eu feugiat nulla tacllisis &t
VETD E05 &t ACCUMSAN et JUStT omla dignissim qui blandit pragsent
luptatum Zznl dedenit a.

in the underdying lechnolc
storage indusir

re paving the way fos a change in the

This educational briefing fram ABC will provide you with the latest
on the fvture of storage and the best praclices recommend as you
prepare and ready your storage environment for the changing
landscape.

A prompt RSVP will secure your spot as space is Limited!

Register Now

Gartner is a registered trademark and service mark of Gartner, Inc. and/or its affiliates

in the U.S. and internationally, and is used herein with permission. All rights reserved.

with Gartner content and is secondary to your logo.

abc

Company

11:30am - 1:30pm

Northern Califormia

Wonday, March 10

Hyatt I.':_\-:f_-";-': Santa Clara
5101 Great America Parkway
Santa Clara CA 95054
108-200-1234

Los Angeles

Tuesday, Manch 11th
Mannatian Beach Marien
1400 Parkdaw Avanus
Manhattan Beach CA 902046
I10-548-7511

San Disgo

Wednesday, March 121h
Huall Regency La Jolla
37TV La Jolla Village Dvive
San Diego CA 92122
B58-552-1234




Gartner Cool Vendor badge

Any references to the Gartner Cool Vendor
designation must prominently include the full report Gartner
citation and following legal lines within the materials
in which the references appear with the badge. COO |_

Trademark legal lines must appear with the Gartner Cool Vendor

badge when promoting Gartner materials in your outbound emails or V E N D O R
website registration page.

The legal lines for the Gartner Cool Vendor trademark are:

The Gartner Cool Vendor badge is a trademark and service mark of
Gartner, Inc., and/or its affiliates, and is used herein with permission. Gartner, <Title>, <Author(s)>, <Publication Date>.

All I’IghtS reserved. The Gartner Cool Vendor badge is a trademark and service mark of

Gartner, Inc., and/or its affiliates, and is used herein with permission.
All rights reserved.

The minimum Do not position Gartner does not endorse any vendor, product or service depicted
Gartner clear space the badge on an in its research publications, and does not advise technology users

around the badge angle or in any to select only those vendors with the highest ratings or other
COOL is equal to double « orientation other designation. Gartner research publications consist of the opinions
VENDOR the height ?f t”h_e than.the one of Gartner’s research organizfation_ and should not be construed as

uppercase “G” in provided. statements of fact. Gartner disclaims all warranties, expressed or

the Gartner logo. implied, with respect to this research, including any warranties of

merchantability or fitness for a particular purpose.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379 14



Gartner Peer Insights logo

The legal lines for the Gartner Peer Insights trademark are:

The Gartner Peer Insights Logo is a trademark and service mark of
Gartner, Inc., and/or its affiliates, and is used herein with permission.
All rights reserved. Gartner Peer Insights reviews constitute the
subjective opinions of individual end users based on their own

experiences and do not represent the views of Gartner or its affiliates.

The minimum clear space around
Gartnerl . the logo is equal to double the
height of the uppercase “G” in the
peequSlghtSW Gartner logo.
m Gartner
peer | ﬂSlghtSw Do not change the color scheme

or the orientation of the text or
design elements of the logo.

Gartner
e talef peerinsights.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Gartner

peerinsignts.

A Ak Gartner

peerinsignts.

The logo is available in two color configurations to be used on
either a light or dark background.

15



Gartner Peer Insights Customers’ Choice badge

The legal lines for the Gartner Peer Insights Customers’ Choice

trademark are:

The Gartner Peer Insights Customers’ Choice badge is a trademark
and service mark of Gartner, Inc., and/or its affiliates, and is used
herein with permission. All rights reserved. Gartner Peer Insights
Customers’ Choice constitute the subjective opinions of individual
end-user reviews, ratings, and data applied against a documented
methodology; they neither represent the views of, nor constitute
an endorsement by, Gartner or its affiliates.

Gartner
peerinsights

customers’

choice
2019

The minimum clear space around
the badge is equal to three

times the height of the uppercase
“G” in the Gartner logo.

© 2019 Gartner, Inc. and/or its affiliates. All rights reserved RO_506379

Gartner

customers’

peerinsights

cholce
2019
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