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Gartner Critical Capabilities Press Release Example

ABC Company Recognized by Gartner for Critical Capabilities

for General Purpose, High-End Storage Arrays Use Cases
ABC Company receives highest product score in every Use Case

STAMFORD, CT - 1 November 2017: ABC Company today announced Gartner has scored
its ABC Product as one of two systems with the highest product score for every Use Case
analyzed by the research firm. The report states, “As the need for critical data to be safely
and securely stored continues to rise, the market's competitive noise around product
offerings also increases. Key findings from this report speak to that, as, with the inclusion of
solid-state drives (SSDs) in arrays, performance alone is no longer seen as a unique
differentiator.”

The Critical Capabilities for General-Purpose, High-End Storage Arrays report, published 31
October 2017, presented a number of specific findings, including: "Product differentiation is
created primarily by differences in architecture, software functionality, data flows and
microcode quality, rather than components and packaging," according to the report. "Security
and concerns with migration and conversion costs between competing vendor arrays are
less important purchasing criteria than performance, reliability, scalability and vendor
reputation.” In all Product Scores for 6 Uses Cases, ABC Company was one of two providers
with the highest scores. The 6 use-cases are Overall, Consolidation, Online Transaction
Processing (OLTP), Server Virtualization and VDI, Analytics, and Cloud.

High performance, storage virtualization, and robust software for replication and tiering were
all identified as critical to the success of available products for this category. ABC Company
believes it rated high in these use cases thanks to its well-regarded software, the ability to
virtualize third-party storage systems and its reliability, solid performance and quality
microcode.

"ABC Company is proud of our capabilities,” said Jack Doe, vice president, Worldwide
Products and Solutions Management, ABC Company. "We were pleased by the use case
results. Our customers recognize the importance of data and the storage that houses it. They
use us because we deliver the best possible solutions for their needs. We look forward to
extending the reach of those solutions very soon."

1 Gartner, “Critical Capabilities for General-Purpose, High-End Storage Arrays,” Valdis Filks, Stanley Zaffos,
Roger W. Cox, Santhosh Rao, 31 October 2017.

Web Resources
e Follow us on Twitter.
e Connect with us on LinkedIn.
e Friend us on Facebook.

Gartner Disclaimer
Gartner does not endorse any vendor, product or service depicted in its research
publications, and does not advise technology users to select only those vendors with the
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highest ratings or other designation. Gartner research publications consist of the opinions of
Gartner's research organization and should not be construed as statements of fact. Gartner
disclaims all warranties, expressed or implied, with respect to this research, including any
warranties of merchantability or fithess for a particular purpose.

About ABC Company

ABC Company provides information technologies, services and solutions that help
companies improve IT costs and agility, and innovate with information to make a difference
in the world. Our customers gain compelling return on investment (ROI), unmatched return
on assets (ROA), and demonstrable business impact. With approximately 6,000 employees
worldwide, ABC Company does business in more than 100 countries and regions. Our
products, services and solutions are trusted by the world's leading enterprises, including
more than 70% of the Fortune 100 and more than 80% of the Fortune Global 100. Visit us
at http://www.abccompany.com.
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Things to Keep in Mind:

e Industry-general excerpts from the report are permitted (e.g., evaluation criteria);

e Company-, product-, and service-specific excerpts are not permitted as they may appear
endorsing;

e Vendor company information and marketing material may be included provided it is
clearly differentiated from analysis found in the Gartner report;

e The Gartner disclaimer (if applicable) and report attribution must be placed above your
company boilerplate and press release end mark;

o “Gartner” may not be used as the first word in your press release headline or
subheadline;

e Graphics from Gartner “branded” research, such as Critical Capabilities research, may
not be applied in press releases;

e The full, up-to-date version of the Copyright and Quote Policy can be found at:
http://www.gartner.com/technology/about/policies/copyright.jsp

Please Note the Following Process Steps:

e Submit your request to quote.requests@gartner.com; in your email to Quote Requests,

include the following:
e Attach the press release in Word .doc or .docx format;
e Attach the original Gartner report as a PDF or a hyperlink to the report;
e Provide the exact location of the quotes (Page # and header, if relevant) and the
guotes themselves in the email text to Quote Requests;
e Note: if your company has multiple press releases, please submit them all in one
email, as this will help with efficiency.

e Note about Reprints: if your company has a licensed reprint of the Gartner report
mentioned therein, please submit all of your promotional materials (including press
releases) to your Reprints Marketing Program Manager for routing. He or she will then
work with the Quote Requests team to bring the press release into compliance with the
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