
2014 Honorees
Lauren ConnoLLy, eVP, executive Creative Director, BBDo new York

Sarah hofStetter, Ceo, 360i

roSS Martin, eVP, scratch, Viacom Media networks

erika nardini, Chief Marketing Officer, AOL Advertising

eLiaS PLiShner, eVP, Worldwide Digital Marketing, sony Pictures entertainment 
Recipient of the Jack Avrett Volunteer Spirit Award 

BozoMa Saint John, sVP, Global Head of Marketing, Beats Music

Jennifer S. Warren, SVP and Chief Marketing Officer, RadioShack
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2014 sPonsor GuiDe
the American Advertising Federation (AAF) Advertising Hall of Achievement is the industry’s 

premier award for outstanding advertising professionals age 40 and under. AAF established 

this program in 1993 as a way to recognize young talented individuals who are making a 

significant impact on the advertising industry. your support helps to nationally salute young 

stars in the advertising profession as well as sustain the AAF’s year-round events that promote 

the well-being of the industry. 

GOLd SpOnSOR: $30,000

•  Opportunity to co-present an award at the Advertising 
Hall of Achievement luncheon (subject to availability)

•  two tables of 10 with priority placement  
at the luncheon

•  premium position full-page 4-color ad in commemorative 
luncheon program

•  ten invitations to the vip cocktail reception 
at the youtube Space ny the evening before the luncheon

•  Logo recognition in all national publication  
print and online advertising

•  Logo recognition in all promotional materials, 
 luncheon signage and AAF website

•  Corporate web site link from AAF event website page

•  sponsor acknowledgement from podium during  
the luncheon

bROnze SpOnSOR: $15,000

•  table of 10 at the luncheon

•  Full-page black & white ad in commemorative  
luncheon program

•  two invitations to the vip cocktail reception 
at the youtube Space ny the evening before the luncheon

•  sponsor listing in all promotional materials,  
luncheon signage and AAF website

SiLveR SpOnSOR: $25,000

•  table of 10 with premium placement at the luncheon

•  Full-page 4-color ad in commemorative luncheon program 
with preferred positioning

•  Five invitations to the vip cocktail reception 
at the youtube Space ny the evening before the luncheon

•  Logo recognition in all national publication  
print and online advertising

•  Logo recognition in all promotional materials, 
 luncheon signage and AAF website

•  Corporate web site link from AAF event websitepage

•  sponsor acknowledgement from podium during  
the luncheon

2013 sPonsors

72 and sunny
Advertising Age
At&t
BBDo
CAA
the Coca-Cola Company
edelman Digital
Facebook
Google
iPG Mediabrands
MediaLink
the new york times

oMD
say Media
securityPoint Media
spotify
starcom MediaVest
tremor video
true[X] media
the weather Channel
twitter
unilever
Yahoo!

FOR queStiOnS, COntACt LAuRen Seppi At  
(202) 898-0089 OR e-MAiL LSeppi@AAF.ORG. FOR A LiSt OF ALL OF tHe induCteeS, CLiCk HeRe.

http://www.aaf.org/default.asp?id=82
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SpOnSOR LeveLS COSt individuAL tiCketS COSt

 Gold sponsor* $30,000  AAF Member: $550 x               # of tickets =

 silver sponsor* $25,000  non Member: $650 x               # of tickets =

 Bronze sponsor* $15,000 pROGRAM AdS*

tAbLeS  Full-page 4-color ad $4,000

 AAF member table of 10 $5,500

 sponsor a table of 10 ad students $5,500

 nonmember table of 10 $6,500 tOtAL AMOunt due:

SpOnSOR ReSeRvAtiOn FORM
pLeASe eMAiL COMpLeted FORM tO:  Lauren Seppi at lseppi@aaf.org

name:____________________________________________________________________________________________

title:  ______________________________________________________________________________________________

Company: _______________________________________________________________________________________

Address: _________________________________________________________________________________________

City: _________________________________________  State: ______________   zip Code: _________________________

phone:______________________________________________   Fax:_______________________________________

e-mail:_____________________________________________________________________________________________

FOR inteRnAL uSe OnLy

 pAid by CHeCk  ____________    ___________ 
  dAte  initiAL

 pAid by CC        ____________    ___________ 
  dAte  initiAL

*Sponsorship includes a full-page program ad.
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pAyMent FORM
pLeASe eMAiL COMpLeted FORM tO:  Lauren Seppi at lseppi@aaf.org

For check payments, please mail to: AAF, Attn: Advertising Hall of Achievement, 1101 vermont Ave. nw, Suite 500, washington, 
dC 20005. payment must be received 10 days before the event date and is non-refundable. 

COMpAny nAMe: _________________________________________________________________

PAyMent inFORMAtiOn:

total Amount due: $___________________          

 Check enclosed (payable to American Advertising Federation)     Visa           MasterCard           Americanexpress

Card number: _____________________________________________________________________________________  

expiration date: __________________________________  Security Code: ________________________________

Card Holder name: _______________________________________________________________________________  

Card Holder billing Address: _________________________________________________________________________

City: ________________________________________________  State: ________  zip Code: _________________________

email:_________________________________________________________________________________________________

Card Holder Signature: _________________________________________________________  date:_________________

CAnCeLLAtiOn pOLiCy: Requests for cancellation of sponsorships must be made in writing and received by the AAF by 
november 7, 2014. A $250 cancellation fee will be deducted from funds received and refunds will be made by the same payment 
method that was used to pay AAF. Sponsorship cancellation requests received after november 7, 2014 will not be refunded.
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GueSt LiSt
pLeASe eMAiL COMpLeted FORM by nOveMbeR 4, 2014, tO: Lauren Seppi at lseppi@aaf.org

All guests should check-in at registration ro receive their table assignments.

nAMe

1. ________________________________________________________

2.  ________________________________________________________

3.  ________________________________________________________

4.  ________________________________________________________

5. ________________________________________________________

6. ________________________________________________________

7.  ________________________________________________________

8.  ________________________________________________________

9.  ________________________________________________________

10. ________________________________________________________

COMpAny

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________

________________________________________________________
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Ad SpeCiFiCAtiOnS
AdS in COMMeMORAtive pROGRAM bOOk

A commemorative program book will be distributed to all attendees at the Advertising Hall of Achievement  
luncheon, which includes over 500 top advertising, media and marketing executives. 

To view the 2013 program book, click here. 
To view the 2012 program book, click here.

MeCHAniCAL RequiReMentS

Full page bleed: 7.25”w x 10.25”h
Full page trim: 7”w x 10”h  
Full page Live Area: 6.5”w x 9.5”h

ACCepted MAteRiALS

All ads should be submitted as a pdF (pdF-X/1a preferred) with the following specifications:

• High-resolution (300 dpi) with all fonts embedded and with printer’s marks and bleeds

• 4-color ads: all elements should be CMyk; black & white ads: all elements should be grayscale

• please label the file with your company/client name And the event. 

Ad MAteRiALS due: OCtObeR 20, 2014

please send artwork and questions regarding ad specifications to: 
Adrianne Lipscomb • (202) 898-0089 • alipscomb@aaf.org

��The�printer�and/or�AAF�is�not�responsible�for�color�or�content�of�files�that�do�not�conform�to�our�specifications.

 
 

https://dl.dropboxusercontent.com/u/32989368/AHOA_Program_2013.pdf
https://dl.dropboxusercontent.com/u/32989368/AHOA_Program_2012.pdf
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