Daimler creates an award-winning CASE STUDY
Mmarket research site with Commons

Acquia Commons speeds launch, while Acquia Cloud keeps it running

Daimler broke new ground to gain valuable
insights into the needs and desires of one of its
most important customer target groups, 20- to
45-year-old compact car drivers. With little
precedent to rely on, Daimler decided that the
best way to understand their target group was a
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social community website.
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Stars Insight (stars-insight.com) offers features e e o
to entice the target group to participate,
including Computer Aided Web Interviewing T g shon . 4

(CAWI) questionnaires, hosted chats, an

Daimler's “Stars Insight” site gathers opinions about its popular

interactive forum, and creativity contests. Acquia Mercedes-Benz brand, allowing fans to contribute ideas for
Commons turned out to be the perfect solution for  future designs.

this challenging project. COMPANY INFORMATION
Daimler teamed up with Acquia partner TNS Infratest to produce a website M Daimler AG

that would meet their high standards. They decided that Commons

. ) )  stars-insight.com

would give them a head start: With so many community features already

implemented out of the box, there was hardly anything left to add. M Maker of luxury vehicles

C l d TNS Infratest to develop the | t and functionality of
ommons a owe NS n .ra es. o develop the layou a.n unctionality o ¥ On Acquia Cloud since 2011

a complex website within tight time and budget constraints. The company

also chose to host the site on Acquia Managed Cloud, optimized to

enhance Commons’ innate reliability and speed. THE NUMBERS

" . . M 260,000 employees
Commons has proven itself as a reliable
M € 97.8 billion revenue in 2010

platform that made it easy for us to quickly and (approx. $130 billion)
flexibly realize our ideas.”
— Ullrich Neiss, Lead Project Manager, crowd-creation

M 494 community members

M 2000 user ratings generated per year

How they did it.

. - : SUCCESS ENABLED WITH...
Stars Insight originally ran on a Pringo platform. But after a year of

repeated problems with stability and scalability, Daimler and TNS Infratest B Acquia Commons, Acquia Cloud,

decided it was time to migrate to Commons. Acquia Network, Professional Services
read more...
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Daimler gains insight from young CASE STUDY
drivers using Commons’ social features

Auto afficionado community reacts well to Mercedes-Benz maker's initiative

The site uses Commons’ built-in features extensively, including social ”Acquia Commons offers
functions such as relationships, user points, and badges. The most important L ey
part of Stars Insight is the discussions, which have been enhanced with a rating the fleXIblllty’ scale, and

and reward system. Commons’ architecture, based on the open-source Drupal ease of use that Daimler
platform, made it easy to add these features. was looking for Commons
Stars Insight conducts 250 polls yearly among the community members. The was the perfect starting
discussion forums have so far generated over 7,000 comments on 300 topics. pOiﬂt for the project ”

Daimler gains specific guidance by allowing users to score their advertising
campaigns, resulting in over 2,000 user ratings. These activities provide
Daimler with an easy and cost-effective way to recognize new trends and
get a long-term understanding of their target group for their Mercedes-Benz
brand of premium compact cars.

The results.

Daimler’s efforts are rewarded with even more than market insights. In May
2011, the company received the "Best Study 2011" award from the Federal
Association of German Market and Social Researchers (BVM), which goes
to the most innovative and creative study. They also won the TNS Discover
Award in the Results category. “No other market research tool is able to
provide consumer insights as fast as this on-line community,” said Kai Blask,
Consultant at TNS Infratest.

Daimler and TNS Infratest were enthusiastic about Commons’ performance

and Acquia’s support. “All my questions regarding hosting and data import and

export were answered thoroughly,” said Ullrich Neiss, Lead Project Manager

of online social-management company crowd-creation. Commons made

getting Stars Insight off the ground fast and easy. Thanks to the Commons

platform, they now have the whole toolbox of quantitative market research at FIND OUT FOR YOURSELF
their fingertips. I Learn about Acquia Commons at

) ) . ) ) ) acquia.com/social-business-software
“It's impossible for me to overstate the great job Acquia has done,” said Neiss.

"Hosting with Acquia allows them to provide immediate support and keep the B Contact info@acquia.com
site tuned with remote administration. Their support staff is amazing. Acquia is ¥ Or call 888-9ACQUIA (888.922.7842)
always ready to offer assistance and keep us on track.”
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