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What you currently do ...

* Equivalent to other sports

Facebook Page 11
Facebook group (disclaimer — other

Twitter ‘Nemisys’ sports!)
YouTube
LinkedIn
Foursquare

Podcasts

A P P DD OO

Vodcasts

0 o000
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Time

Less than 1 hour per week
1 — 2 hours per week
2 — 4 hours per week

N W N W

1 hour per day

0 o000
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Your concerns

Amount of time 12
Things to talk about 12
Safeguarding

Privacy issues
Controlling what people say 12

0 o000
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Safeguarding

° http://www.rya.org.uk/infoadvice/childprotection/Pages/safequardingandprotectingchildren.aspx
° http:/ /www.nspcc.org.uk/inform/cpsu/cpsu wda57648.html

* www.nemisys.uk.com/rya

@ nemisys
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Privacy

* Don’t worry —it's YOUR
privacy at risk from
Facebook, Twitter,
Google etc

®* NOT your visitors at risk
from you!

0 o000

© nemisys

Museum of Me ... Let's

see what information
Facebook Apps know
about me!
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http://www.intel.com/museumofme/r/index.htm

Museum of Me

Apps, games and websites » Apps you use

| 1 Back to app privacy |

‘fou have autharised these apps to interact with your Facebook account:

I® Intel® The Museum of Me Lastlogged in: Less than 24 hours ago Remaove app

This app can Access my basic information Required
Incudes name, profile picture, gender, networks, user ID, list of

friends and any other information I've shared with everyone.

Access my Profile information Required
Likes, music, TV, movies, books, quotes, Activities, Interests,
Hometown and Current location

Access my photos and videos Required
Photos uploaded by me, Videos uploaded by me and Photos and

videos of me.

Access my friends' information Required

Likes, music, TV, movies, books, quotes, Activities, Interests,
Photos, Videos and Photos and videos of them

Post to my Wall Remove
Intel® The Museum of Me may post status messages, notes,
photos and videos to my Wall

Access posts in my News Feed Remove

1K B A -

Last data access Basic Information Today
See details - Learn more...
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Which information?

User

* About_me * Location

* Activities * Photos & tags
* Birthday * Videos & tags
®* Education * Religion & politics
* Events * Web site

* Groups * Work history
* Hometown * Email

* Interests ®* Friend lists

* Likes

Friends

* As the user, apart from

*—Emat

* —Friendslist

0 o000
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Who are you targeting?

®* No really — who are you targeting?

0 o000
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Sport England resources

Market Segmentation

Select one or more segments to analyse

Home Segments Sports Characteristics Raw date >ase studies Resources FAQs

Ben Feils || Jamie F=tiz| | Chloe Fetle| | Leanne Ftis| | Helena Befle | | Tim = Welcome to the Sports Market Segmentation web tool

Why do some people play sport? And why do some simply not want to join in? Sport England has
developed nineteen sporting segments to help us understand the nation's atttudes to sport, their
motivations and barriers. For more detail on the development of these segments click here

Using this site you can:

Percentage of population from chosen segments 7 rme e P 1 (ape

=
.

Philip eciie | | Elaine Brofil

* Find out more about Segments and answer questions such as ‘what is the dominant segment in my
o local authority area’ or ‘which segment lives within the catchment of my sports centre' or ‘where can |
AR find Leanne?'

o oy « Explore a particular Sport and answer questions such as ‘which segments are more likely to play my
o ‘ sport’ or ‘which segments play team sports’ or ‘in this area, where are the people located who are
more likely to play tennis?

Alison eciie | | Jackie Eoie | | Key eciie | | Paula Profil

N . .~

Ectie | | Terry ecile | | Norma eciie | | Ralph & Phyllis 2=i= | | Frank Brofil

Investigate further Charactenstics about the segments and answer questions such as ‘where are
peaple located who would like to play sport to lose weight?'

Roger & Joy ~ Fefiis

Possible output formats include:

25 Maps of your area of interest with query resutts overlaid

il Bar charts showing resutts within chosen catchment areas
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Let's

SORT ~

@ nemisys

have a loo

M8 paul Ipadio and 1 other
&) Create event

Sponsored story See all

a Lynne Fraser likes Your Golf Travel.

L]
o your: .~ Your Golf Travel
travel| o Like
Sponsored Create an advert

70% off Tri Gear

Get up to 70% off top
cyding, running &
triathlon brands at
SportPursuit, the UK's
first sport flash sales site.
Join for free!

UK's Largest Golf Resort

Enjoy FREE Golf on of 7 x
18 hole courses, FREE
bugaies & a full board in
UK's largest golf resort.
Request a FEE brochure
now!

Want to be famous? Or at least

featured in a Facebook Marketing

case study? Here's your ch...
Facebook Marketing
Solutions

gh200 LJ89 26

{7, Facebook Marketing Solutions
.é »

k at Facebook

* Targeting options

http:/ /www.facebook.com/ads/create
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http://www.facebook.com/ads/create/

Targeting suggestion

* Cross-over between sailing and other sports?
— RYA?
— Sport England?
— Your existing membership?

* Let’s expand that ad search ...

0 o000
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The key to success

* If it's not a conversation, it's not SOCIAL

And people chat about:
* Photo

* Video

* Audio

* Opinions

* Competitions

* Fixtures and Results

0 o000
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On the value of pubs ...
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Some common sense don’ts

* Don’t butt in. You wouldn’t walk straight in to a new pub, sit
down at a stranger’s table and hog the conversation

* Don’t ignore people. Dont dominate the conversation, but do
join other peoples’ conversations if you have something to offer.

* Don’t “"broadcast” your links all the time. Sometimes it’s
nice just to chat rather than sell.

0 o000
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And equally common sense dos

* Do be a regular. That way strangers know where to find you. Work out how often you can post, Tweet,
share etc based on resource + content plan.

* Do listen. Be ready to answer if your name comes up in conversation. You will find automated
barmen/maids who will listen for you and let you know if your name comes up while you're not there.

* Do thank people. Really simple. If someone likes or shares your content, thank them!

* Do vary your |tJ1osts. Back to the pub — don't only tell jokes, tell stories and discuss current affairs too.
Mix it up with photos, videos, questions, opinions and of course links.

* [FB] Do write “for the news feed”. Even though you are writing on your own wall, remember that
most people will read your message on their own news feed. So saying things like “check out the tab on
the left” doesn’t work.

* [FB] Do send updates, but only for really important things. Edit page > resources > connect with
people & then you can send your message. This arrives as a notification, so don’t use this too often or
you will turn people off.

* [FB] Do make your page as open as possible. Allow fans to post to your page, add photos, tag
photos etc. This Is the best way to benefit from Facebook’s viral effect, so if you don't do this it's just
more marketing!

O nemlsys CREATIVE, BRAND & DIGITAL EXPERTS



So, you're still in the pub — what tone
of voice should you use?

The best way to imagine it is you are
going for a drink after work. So you
are friendly with everyone — your usuval
enthusiastic and lively self.

But not as friendly as you would be

with the mates you've known since
school. You just don't have the same
shared experiences and references to
be that familiar, particularly when
it comes to humour.

@ nemisys

s Be friendly. Open, honest and considerate

» Ba Informal. If you have a corporate style guide, start the
discussion now about how you'll need to change the rules for
social media

s Be a good host. Make people feel welcome, ensure they know
enough to feel comfortable and have a fow tricks

up your sleeve to start the corversation going (more on
that later)

» DON'T SHOUT. Besides being harder to read, online etiquette
has it that CAPS is shouting

s Be humorous. But stop way before you think you might
be getting anywhere near the line. And use smileys just to make
sure people know you are joking

Adam Kelly

he Community shie

Wembley Stadivm Hi Adam, you need to checkwith
the indvidual dub's ticket offices, they will be handling ticket sales
for the Community Shield. Thanks

Adam Kelly 0% cheears

« Like
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Examples

* http://www.youtube.com/watch?feature=player embedded&v=vdTsNXTQaKw
* https://twitter.com/search/RichmondHCskip

* https://twitter.com/marlow rowing

* https://twitter.com/leedsrowin

©) nem|sys CREATIVE, BRAND & DIGITAL EXPERTS
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Get Active platform

T © A0D YouR ACTIVITY, CLuB OR VENUE Jll A7 MY ACTIVE LONDON
\NC
GET Aty
ctivity:
QC-”VE [=ailing and Yachting g | | Date, Beginner, etc...
LONDON

Keyword:

Results within LulEER @ Enter postcode Search rasults
k«' = o > Albany Park Canoe & Sailing Centre

Club: Venues 17 Albany Mews, Kingston, KT2 5SL - 020 8549 3066

2 Evi 0
ies & Events 0 Bishop's = Aquarius Sailing Club

Storfofd
Sport & Activities o i, °o’v° Sunnyside Road, Hampton, TW12 2 ES - 020
| ]

01932 786636
Boating 7 Dinghy Sailing a‘l)Iclw

Hemel

StiAlbans , i
Land ¥ ing 0 Saiing and ¥ 2 Hempstead o = BTYC Sailsports

*vachting 6 o
=] tﬁ as@ o > Docklands Sailing & Watersports Centre
What's on offer ° ad.o Sloughy ol o Grays 235a Westferry Road, London, E14 305 -
M Beginner 0 W Social 0 Houns/ o o WR=hmo A 02075372626
[ Fitness & Health 0 [ coaching 0 PeROrackngll Cluadon Dapiord G"““E“ = Erith yacht club

o
[ competitive 0 W Performan o Sutton Moat Lane, The Small Glen, Erith, DAB 2ND - 01322
Woking 332843

Age & Gender -] ldorsnar” © Guildford

Royal > ESSA Water Activities Centre
W under 117 M 11151 W 16242 p Tunbridge © Central Lagoon, Nazeing, ENS 2PB - 07773 449205
2550 1 I Over 50 oCrawiey — (Wells

Enfi i
Watféed o' $ Birchen Grove, London, NW3 8RY
Brefitwo

Wl Ml 0 W Female 0 [ Mixed & UV WRE i 62012 Google - Tems of Use

Venue amenities
Venue facilities
Date and time

Disability support

* Add for free - http:/ /www.getactivelondon.com
* Will appear in CSP & NGB web versions when they come on board
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Parasport

\""cLus Fmoer

SEND US YOUR
CLUB DETAILS

Ifyou cantfind your club
in our database then
please follow the link
below to provide us with
details.

Club Upload

) )

aralympicsGB

Show only clubs within | 50 [+] miles of | b1

SEARCH >

Click on a marker to pop up the information bubble, double click for full details or follow the ‘More
information’ link from the bubble.

N.B. Please note, the map view only shows resources for which we have a full valid postcode. For a
comprehensive list of all access points for your activity, please use the listview.

\ Doncasero s Cleetf
Ratherham,
o Gainsbarough

o
Sheffield § " Worksop o ettora

Mncl:lgsﬁeld £ L i
Peak Distict incoln
‘National Park - n.Cesterfield o
@ Mansfield
Clewe
{ QO ;‘ngn Newark-on-Trent
ey Fucknal 5
(! % o Sleaford B
Carton &
Stoketon:Trent Derby P >
. X
2 AL 8uton’ Y Hollowell Sailing Club ®
1 veontent | More information » A

o
©Nyneaton/ =
{ <

y
Kettering
O Rugby) °
selhu Coveniy B Qo 1 ehingebn
oo 3

)4
(74 7o -
" | Quicklinks -
( 4 Deloitte.
?/ Parasport Scaich PARASPORT WIZARD
ABOUT US NEWS EVENTS 1 | WHAT CAN1DO? REAL LIFE PLAYGROUND TO PODIUM Font size B
Disability sports clubs This part of the Parasport website
allows you to search for clubs in
many disability sports.
Enter search keywords Sailing El Show only multisport clubs [ 5

When you make contact with a club,
please use the contact forms
provided on this site rather than
calling or emailing the club directly.
We can then help to ensure you get
a prompt reply.

We have worked with Deloitte
volunteers to contact and quality
assure the clubs listed on this
database. We hope this will
maintance a high quality level of
information.

Drotwieh Royal St.Neots
Q 9 Northampton
'y Leamington o ¥ >
Worcester Spa Sagiors
& Evestiam
Hereford Great o Banbury oon
o Malvern iy
rovreo 0 e
ietchley,
(
CO,}S(C Sipgenhan Elces'amap data ©2012 Goo
~ Parasport, 60 Charlotte St, London, W1T 2NU
=3 s Tel: +44 (0)20 78425789 | Fax: +44 (0)20 78425777 | Email: info@parasport org.uk
= Abiity Vs Abilty

Sitemap | Accessibility statement | Privacy Policy | Disclaimer | Accessible website by

NEMISYS

@ nemisys

http://www.parasport.org.uk

Free upload — so long as you cater
for disabled participants

Many sailing clubs already on,
Deloitte currently updating info
so please respond!
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RYA activity & resources

Can't see this e-mail? Read it online

N, MEWS &  INFORMATION RYA
RIA EVENTS & ADVICE sHop  Www.rya.org.uk

Promote your centre with video Follow us:

Dear Dinghy and Windsurfing Centre Principal

Did you know?

+ Research shows that 86% of web users prefer to
watch video than read text

= Videos are 50 imes more likely to rank in page 1
on Google

= Videos help viewers engage with a subject onan
emotional level

Want to liven up your web site with some video?

We have used same of our own faotage and clips fram the ilovesailing Facebook competitian to produce
arange of very shor, fun promotional videos which can be used to carry a promational banner for your
centre.

How can your centre and club use these?

Using one or more ofthese videos you can reach new customersimembers and enthuse existing
members/customers or their friends to go sailing. Post this video onto:

= Your centres web site/YouTube ChanneliFacebook page
= Links through E- newsletters/electronic media channels
* Onto potential clients/businesses

Click here for an example
Free to the first one hundred RYA Dinghy and Windsurfing Centres.
All you need to do is:

1.) Pick ihe video(s) you would like to use. Max three per centre.

Video A Start Windsurfing

Video B. Intermediate Windsurfing

Video C. Intermediate Windsurfing
Video D. Start Dinghy Sailing
Video E. Intermediate Dinghy Sailing

A guide to using Social Media

Video F. ilovesailing Dinghy Sailing and Windsurfing

Video G. Try sailing. Dinghy Sailing and Windsurfing

For RYA Clubs and Training Centres

Communicating with Adults

2.)Read the Terms and Conditions.

Version 2. Date 22.02.11 3.) Email your video choice (A - G) and your centres logo to go on the opening credit and the text for
the final credit (maximum of fifeen words) to ben reid@rya orq uk

RYA

Legal Information | Manage Your Emal St tio ©RYA 2012

nemlsys CREATIVE, BRAND & DIGITAL EXPERTS


http://www.youtube.com/playlist?list=PLD0BEA0B9E63A857F

& some freebies from me

S Emai W favorite 3 Downioad ) Embed. ]Lbe 1

- CREATIVE, BRAND & DIGITAL EXPERTS

spnrtiuatg nemisys

Sports & social media — practical advice

Marketing support material

For Sportivate delivery partners

Tackling

Social Media

County FA Socilal Social Networking
Media Guidelines and the Workplace
“— d ~—
Wersion 1, 5% May 2011

You can download a copy of this t at g portengland org'spodivate Safeguarding
Children

" LOTTERY SPORT

M=T" = T = T ==

0 o000

Q nem|sys CREATIVE, BRAND & DIGITAL EXPERTS



CREATIVE, BRAND & DIGITAL EXPERTS

nemisys

Questions?

John Duffy
Marketing Director, Nemisys

01189 122226
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