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Why

Stars

About consultants

Marketing analysis paralysis

Where we are

Times a-changin’

Community and discovery

Community  You  Pen names  Seen when it counts  Actual numbers  
Reasons for buying

In planning (pre-writing)

Book description  Who benefits  How many books  Reaching your niche 
 How many formats  Social Media (1st pass) [Facebook, Twitter, Goodreads, 
LinkedIn, Pinterest, YouTube, Quro, Google+, specialty, listservs]  
Crowdsource research  Your budget  Crowdfund (front and back) 
[Kickstarter, IndieGoGo, GoFundMe]  Crowdfund industry hybrid  Author 
bio  Author website  

Early on (writing, planning)

Marketing research  Key influencers  Reviews for others  Lines of contact 
 BookWorks  The business side  Taking their money  Landing page

Revisions and editing 

Title  Cover (front)  Cover (back and spine)  Wattpad (and more writing 
sites)  Order page  Pull quotes  Business cards  Elevator pitch  
Reviews (early, major) [Booklist, CHOICE, C-Span, Library Journal]  Story 
Cartel  Reviews (blogs)  Short-advance reviewers  Amazon reviews  
Blurbs  Keywords  Author website upgrade  Major site author pages  e-
mail signature  Audio and video  Freebie “funnel book”  Costs and pricing 
 Blurb (service)  QR code   Amazon keywords  Amazon categories  
Amazon also-boughts  Categories, non-Amazonian  Amazon series pages



Nearing the starting line

The funnel  Social media (2nd pass) [Facebook, Twitter, Goodreads, LinkedIn, 
Snapchat, Pinterest, Instagram, YouTube, Quora, Google+, LibraryThing, 
StumbleUpon, Tumblr, Tribrr]  Specialty social media  Cover reveal  
Book trailer  Contact key influencers  ISBN  Library outreach  Contact 
organizations  Author newsletter  e-mail contact list  Auto-responders  
Commercial mail blasts  Book clubs  Pre-orders  Pre-release reviews  
Amazon Kindle  Smashwords  Scribd  Pronoun  Specialty e-book 
sellers  More late indie book listers  Ingram catalogs  Help a Reporter Out 
(HARO)  Microcerpt  Permafree  Free and discount e-book lists  
Giveaways  Serializing (online)  Newsletter release  Flyers and 
bookmarks  Pre-release checklist

Release!

E-book then print  Social media (3rd pass) [Facebook, Twitter, Goodreads, 
LinkedIn, Pinterest, YouTube, Google+, listservs]  Low price launch (e-book) 
 In the trunk  Release party, readings  Tweet the release  Amazon 
advertising  Press release/pitch  Serial podcasts  Book stores generally 
(print)  Independent book stores (print)  Barnes & Noble (print)  More 
store chains (print)  Barnes & Noble (e-books)  Wholesalers  Amazon  
Amazon reviews  Goodreads reviews  BookLikes  Big box retail  
Specialty retail  YouTube reviews  More online setup  Casual mention  
Bookmarks, business cards  Op-ed  Radio interviews  Podcast interviews 
 Giveaways and raffles  Online events  Wikipedia page  The traveling 
book  Advertising  Nook Press Print  Performances

At a month and more

Foster community  Foster author community  Kindle book discovery  
Corporate sales  Sharing success  Tour (physical)  Tour (blog)  Audio 
books  Readers Legacy   Awards  Re-review Amazon categories

Long tail: A year and beyond

Backlist release  Free book deals  Translation  Bundle book  Cover 
revision

Connecting the dots

The list
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