


Stay as you are.”

© 1997 Brad Yung

¥ LAYE YOU NOTICED THAT
COMPOMIES ARE TRADE -
MARKING EVERY THING

COMMUNICATIONS &0,

NOT JUST THEIR FROPUCT
MNAOMES BUT TWEIR ADVER-

TISING SLOGANS A3 WELL .

CEING IT RIGHT.
BEFORE vOUR EYES.?
A STROKE OF BRILLIAMCE .3

SOME OF THEM ARE COMMON, |
EVERYDAY WORDS AMD
PURABES THAT THEY'RE

CLAIMIMNG A3 THEIR OWN.

TUE NERVE [

YOLU 'VE GOT QUESTIONS.
WE'VE GOT AMNSWERS.”
r IT A8 POSSIELE *
¥ RESIATERED TRaDEWE OF Rl

ALACK , 4 PrISION OF TAWET S0RF,
£ TRADERARE OF THE BANK (F MOWTE0!

| APPROVED, BUT ITS
@%LLT— RECOGMIZED,

T DOLSW'T COST ANTTHNG

For o “TH", &0 THATS WWY

THEY DO iT. 4 "@" S08TS
MOMEY QMWD LAS TO BE

WHAT'S
NEXT > *

€ TRAPRMARY O JaNT
ELECTROMIGS INC.

MILS0W BREWERIES acTuAally
TRIED TO RESISTER THE WORD
oanarest F THAMKELULLY,
IT WAS REJECTER. ./

POM'T LET “EM
STEAL YOUR WORDSS
STAY VIGILANT,
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