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DELIVERING AN 

EXCLUSIVE 
AUDIENCE 
OF LOYAL READERS

NEWSDAY
MISSION STATEMENT

Source: Scarborough NY, 2018 (Release 2), 
Base: Nassau and Suffolk Counties Integrated Newspaper Audience

For over 75 years, local businesses as well as 

nationally recognized brands have turned to a 

single source to market their products and 

services to the affluent Long Island, New York 

market—Newsday. Today, Newsday has evolved 

into more than a newspaper, engaging its 

audience 24/7 and on the platforms of their choice: 

print, digital, data and experiential marketing. 

Newsday offers unparalleled coverage with a 
1.1 million weekly audience, 
reaching nearly half of all households on  

Long Island. Newsday has been honored with  

19 Pulitzer Prizes for award-winning journalism 

and unsurpassed coverage of national, international 

and local news stories.
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Source: Claritas, 2018 

The Market
An island with big buying power 
The largest island in the contiguous United States, Long Island is home 

to nearly 3 million residents and some of the most affluent areas in the 

country. According to Forbes magazine, more than 25 of the nation’s 

wealthiest zip codes are located on Long Island and in New York City. 

Considered one of America’s largest gateways, Long Island boasts 

America’s busiest commuter railroad, 3 commercial airports, 9 bridges, 

13 tunnels and ferry services to surrounding states. The Island plays a 

prominent role in American business, with growing workforces in health 

and education, technology and manufacturing, business services and 

hospitality. Long Island is also the headquarters of some of America’s 

best known publicly traded companies.

Median Household Income	 $100,933

Consumer Expenditures Per Household	 $87,498

Retail Store Sales Per Household	 $29,051
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WHO WE ARE

Weekly Cume Newspaper Readership

No One Reaches 
Long Island Adults 
Like Newsday

NEWSDAY

Nassau & Suffolk Counties

		  810,080

		  273,653

		  210,281

		  206,331

Source: Scarborough NY, 2018 (Release 2), Base: Nassau & Suffolk Counties

Daily Long Island Circulation—Print Only

		  156,224

		    27,289

Source: Newsday and NY Post AAM Audit Reports, 12 months ended 9/30/18. 
Note: New York Daily News AAM Audit Report not available at this time.

Sunday Long Island Circulation—Print Only

		  193,022

		   25,567

Source: Newsday and NY Post AAM Audit Reports, 12 months ended 9/30/18. 
Note: New York Daily News AAM Audit Report not available at this time.

 



Source: Scarborough NY, 2018 (Release 2), Base: Nassau–Suffolk Counties

Gender	  	  

Men	 47%
Women	 53%

Age	  	  

Adults 18–34	 23%
Adults 35–49	 21%
Adults 50+	 56%
Median Age (years among 18+)	 53

Marital Status	  	  

Married	 56%

Level of Education	  	  

College Educated	 70%
College Graduate	 39%
Any Post Graduate	 17%

Occupational Summaries (among employed)	  	  

White Collar	 44%
Blue Collar	 17%
Management, Business & Financial Operations	 10%
Professional & Related Occupations	 21%

Household Income	  	  

$50,000+	 75%
$75,000+	 59%
$100,000+	 43%
Median HH Income	  $107,939 

Household Composition	  	  

Children in Household	 29%
Own Residence	 77%
Median Market Value of Owned Home	                     $494,600

Our Audience
Newsday Print/Digital Weekly Audience

NEWSDAY 
WHO WE ARE 6
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WHAT WE OFFER

Print
Newspaper

Newsday is one of the biggest and best-known 
brands on Long Island. For more than 75 years, 
our print publication has been the newspaper of 
choice for nearly 1 million readers each week.

•	19 Pulitzer Prizes for award-winning journalism

•	Reaches nearly half of all Long Island adults

•	93% home delivery subscribers

•	7 zones for targeted delivery

•	� More weekly average readership  
than any New York daily

Sources: Scarborough NY, 2018 (Release 2). Base: Nassau & Suffolk Counties; 
AAM Audit Report, 12 months ending 9/30/18.

Themed Sections

Each day, Newsday offers topical content of 
interest to Long Islanders. Covering home, family, 
business and entertainment, Newsday themed 
sections help Long Islanders live their best lives.

•	LI Business—Daily 

•	 Kidsday—Monday thru Saturday

•	exploreLI—Monday thru Friday

•	Style—Monday

•	Health—Tuesday

•	Pets—Tuesday

•	Tech—Tuesday

•	FeedMe—Thursday

•	LI Home—Friday

•	 exploreFUN—Saturday

•	 LI Life—Sunday

•	 fanfare—Sunday

•	 Act2—Sunday
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MORE FUN 24 new places for kids and parents to explore newsday.com/family
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PrettyWomanTheMusical.com
Nederlander Theatre · 877-250-2929 · @PrettyWoman

FALL IN LOVE ALL
OVER AGAIN.

Get Great Seats on Winter Weeknights!
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HOME SALES Search for the newest listings newsday.com/realestate

TAXINGTIMES

Pushbackonbreaks for businessesgaining steam

JAMES T.MADOREBY
james.madore@newsday.com

Proposed changes to how
New York State and local gov-
ernments award tax breaks to
businesses are gaining support
on Long Island and elsewhere
as more homeowners become
alarmed by their ever-larger tax
bills.

Reining in the activities of in-
dustrial development agencies,
which grant tax incentives on
behalf of counties, towns and
cities, and Empire State Devel-
opment, the state’s primary
business-aid agency, is a prior-
ity for Democrats, who now
control both houses of the State
Legislature for the first time in
nine years.

State lawmakers are ex-
pected to consider bills that
would increase public participa-
tion in the awarding of tax in-
centives and provide new tools
to evaluate their effectiveness
at creating jobs.
Lawmakers are responding to

taxpayer anger, which, they said,
is fueled by three factors: 1)
smaller federal income tax re-

funds this year because of a new
$10,000 cap on the deductibility
of state and local taxes, or SALT;
2) projected higher property
taxes for more than half of Nas-
sau County homeowners after
the first property reassessment
in almost decade; 3) $2.8 billion
in tax breaks promised to Ama-
zon in exchange for putting a
$2.5 billion second headquarters

in Long Island City, Queens, in
the hope that the online retailer
will boost the local tech econ-
omy.
“Homeowners are fed up

with tax breaks for businesses
because we have to pick up the
tab for the lost revenue, we
have to pay more . . . It doesn’t

See TAX BREAKS on A30

LIBusiness TECH REVIEW
BEST2018

GAMESFROM
APPLEEDITORS

A32

REAL ESTATE See what is selling across Long Island newsday.com/realestate
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exploreFUN

Season 3 of ‘Victoria,’ with Jenna Coleman and TomHughes, premieres on PBS

BEYONDTV
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FAMILY
FUN PAGES

Gameday!
Lots of puzzles,
amaze andmore

A royal return
B2

Gordon
Ramsay
Getting tips from
the famous chef
on eating healthy
B6

B8



Preprints

From receipt to response, Newsday’s Quality Assurance Process is your assurance of secure preprint 
distribution. Preprints and coupons are a great way to attract new customers, stimulate trial and increase 
sales. But they can also be a target for fraud and misuse. That’s why it’s important to entrust your preprints 
to a distribution vendor with an outstanding record of control and security. 

At Newsday, we take the utmost care to ensure your preprints are continually monitored from the time they 
enter our warehouse until the time they are distributed to consumers. We are committed to delivering 
valuable preprints to our readers, while also delivering valuable solutions  
that protect the integrity of our partners’ products.

•	� World-class quality assurance program deters  
preprint theft and misuse

•	� Virtually error-proof preprint insert production 
and delivery* 

•	� Print and deliver a variety of direct-to-home 
print materials

•	� Total market coverage or key saturation 
by date/area

•	� Targeted distribution of circulars, catalogs,  
product samples, and other inserts  
(within postal regulation guidelines)

* Source: AAM Insert Verification Service, Process Audit 11/09/18.
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County’s computermodeling aimsto preciselymeasure the effect ofa house’s location on itsworth

RESETTING
HOME
VALUES

NASSAU REASSESSMENTS

A2-4 | DATABASEATNEWSDAY.COM
‘A Very Deep
Connection’

MANAFORT
‘BRAZENLY
VIOLATED’
LAW FOR
YEARS

COPYRIGHT 2019, NEWSDAY LLC, LONG ISLAND, VOL. 79, NO. 174

HI 52° LO 34°RAIN LIKELY
MUELLER:

The Rev. Malcom Byrd of Jackson MemorialAME Zion Church in Hempstead

newsday.com$4.99 | LI EDITIONSunday
Feb. 24, 2019
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SPORTS FINAL

Unique Print Opportunities

•	 Variety of direct-to-home print materials

•	� Total market coverage or key saturation 
by date/area

•	 Polybagged print and deliver for FSIs, circulars,  
	 product samples, and other inserts

•	� Coverwraps, cover stickers, outer hang tags,  
and toppers

•	 Supplied or Newsday Media Group-created

$20
GAME PLAY
WITH PURCHASE OF $20 GAME PLAY

Comps are for representational purposes only.
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Brain Benders

•	 �Delivered monthly to over 42,000 opt-in subscribers 

•	� Special 64-page premium edition delivered to home subscribers

•	 Puzzles and games for all age and skill levels

Niche Publications 
Newsday offers a variety of topical and themed content across  
a diversity of special interest sections and sites:

HometownShopper—Weekly

•	� Full-color, full tab publication to all LI homes

•	 Includes major supermarket and drug store circulars

•	 Nearly 1 million circulation delivered weekly

•	 �79 local editions, 200 sub-zones for hyper targeting

Long Island Living—6x per year

•	 �Delivered direct to select Newsday subscribers in Nassau  
and Suffolk counties 

•	� Drop-shipped to prime retail locations, hospitality destinations and 
local events across Long Island

•	 Perfect-bound magazine format

FunBook—2x per year (Summer & Fall)

•	� Directory of what to do and where to go in and around Long Island

•	 �Distributed to home subscribers in Nassau, Suffolk & Queens counties

•	 Perfect-bound directory format

2143639801H844

516-719-0909
New York • New Jersery • Florida

TLCcompanions.com

Home Health
Care Services

Hourly, Daily or
Live-in Companions

Long Term
Insurance
Accepted

Geriatric Care
Management

24/7 Emergency
Service Available

H
2143639801H

844

Everyone Needs A Little TLC

Caring for Elderly & People with
Special Needs in Nassau, Suffolk,

Queens & Manhattan

80000859H8448000

Just before
running on the
field to start the
homecoming
game on Oct. 5,
the Malverne High
School football team
stopped to form a
quick arm-linked
huddle around
Colbert Britt’s
memorial stone —
honoring a former
head coach and
teacher who died

almost three years ago but created a lasting legacy.
The memorial stone was revealed at last year’s
homecoming game, at the same time the high
school’s football field was renamed Colbert Britt
Memorial Field.
Britt’s legacy is honored not just by the memorial
stone and football field, but also in the phrase
“Blood for Britt.” Printed on blue and orange
T-shirts and worn by school staff, the phrase
remembers Britt, the former Malverne head coach
whose specialty was defense.

FOOTBALL COACH’S LEGACY
ENDURES ATMALVERNE
HOMECOMING

CONTINUED INSIDE
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PARISSA ELIASSIAN
Lic. R E. Salesperson

O: 516.921.2262
M: 516.808.5030

© 2018 DOUGLAS ELLIMAN REAL ESTATE. EQUAL
HOUSING OPPORTUNITY. 110 WALT WHITMAN ROAD,
HUNTINGTON STATION, NY 11746. 631.549.7401

e l l iman . c om / l o n g i s l a nd

caroline.kohen@elliman.com
parissa.eliassian@elliman.com

CAROLINE KOHEN
Lic. R E. Salesperson
O: 516.921.2262
M: 516.242.3270

BUYING OR SELLING YOUR HOME?

CALL YOUR FRIENDS
IN REAL ESTATE

H2136359701H812

80000862H752Visit our digital edition at hometownshopperli.com

LOOK IN
SIDE

LO
OK IN

SIDE

TANY 30984 Explore LI FunBook_v1.7.indd   1 4/3/17   6:27 PM

LOOK IN
SIDE

LO
OK IN

SIDE

TANY 30984 Explore LI FunBook_v1.7.indd   1 4/3/17   6:27 PM

Federal Credit U
nionLOOK IN

SIDE

LO
OK IN

SIDE

BFCU_33109_2018_Explore_LI_Funbook_3_18_v3.indd   1 4/4/18   5:00 PM

Colleges/Education—5x per year

•	 �Education-themed special sections for undergrads, grads, 
continuing ed and transfer students

•	� Stand-alone sections in Nassau/Suffolk home delivery copies

•	�� Inserted in newsstand copies and in Queens editions

Feed Me—4x per year

•	� Newsday’s magazine for Long Island food lovers

•	 Print companion to Feed Me TV digital channel

•	 Perfect bound, glossy publication

Spring | 2019

Newsday’smagazine for Long Island food lovers

LATIN BREAKFASTS
+TACO TRAIL MAP

ARTFUL
SUSHI

PLUS4beautiful bakeries, a chatwith comedian JimBreüer,
coffee talkwith amaster roaster&more

GREAT
BITES

OFF THE
LONG ISLAND
EXPRESSWAY

5

VOLUME 8  |  $6.99
FEB. 2018

NEWSDAY’S GAMES
FOR THE BRAIN

• BOGGLE • KEN KEN • SUDOKU • MAZE GAMES
• JUMBLES • KIDS PAGES & MUCH MORE! 

Want more

puzzles & games?

GET 10 FREE

ISSUES A YEAR

newsday.com/brainbenders | 1-855-633-9872

SS0918CollegeFair-

SUNDAY, SEPTEMBER 16, 2018

ADVERTISING SECTION

PLUS: How to Cope with Anxiety in the Admissions Process

Finding Success as a First-Generation College Student

September 23, 2018     |     11am-3pm
NYCB Live, Nassau Veterans Memorial Coliseum

COLLEGELONG
ISLAND

NATIONAL f  air

NEWSDAY.COM/SPECIALSECTIONS

college admissions

& STEAM guide

TIMELINE.

 

SPECIAL FEATURES: WOMEN IN COMPUTING 
FINANCIAL AID    |    TOP 10 WEBSITES & COLLEGE TIMELINE 

OUR PARTNERS: NASSAU COMMUNITY COLLEGE
ISLAND FEDERAL     |     FARMINGDALE STATE COLLEGE

NEW  2018-2019 EDITION

18
07

15

Open
House

Sunday, November 4,2018
Sunday, May 5, 2019
Sunday, November 3, 2019
 See our 380-acre campus
 Speak with Faculty and Students
 Meet with Student Support Services and Athletics
 Come see our state-of-the-art Campus Center
 Visit our Residence Halls

Reach Higher.
Reach for Us.
Visit farmingdale.edu/openhouse
for more information.
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50 PLUS—2x per year

•	 �Targeted content focused on 50+ adults, their families and caregivers

•	� Features informative and entertaining articles to plan and enjoy  
an active life

•	 Multi-page, bright white advertising section

•	 Special consumer event companion guide

Eat Shop Live/What’s Happening on LI—8x per year

•	 �Delivered to Newsday Sunday subscribers 

•	 Bulk drops at select supermarket locations

•	 Long shelf life for long-term results

HealthLink/Top Doctors—10x per year

•	 �9 themed health and wellness sections annually

•	 �Full-run distribution

•	 �Annual Top Doctors magazine features over 800  
listings and delivers to home subscribers

Long Island at Home—2x per year

•	 Bright white, full-color, special pull-out section

•	 Matching advertorial with full and half page ads

•	 Full-run distribution in Nassau and Suffolk counties

Top Long Island Workplaces—October 2019

•	� Recognizes Long Island’s top workplaces as selected by  
research company, Energage

•	� Distributed in conjunction with annual Top Workplaces event 

Travel Expo Event Guide—February 17, 2019

•	 �Multi-page special advertising section

•	 Bonus distribution at the Expo

•	� Distributed to Newsday readers the Sunday before the 2019 
Newsday AAA Travel Show Expo

FINAL_COVER

TUESDAY, MAY 14, 2019

ALSO INSIDE: LIFELONG LEARNING | NEW TECH GADGETS | HEALTH | CONTINUING CARE COMMUNITIES

ADVERTISING SECTION

Talks About Science,
LI and theWonder of it All

AlanAlda

newsday.com/specialsections

MONEYMATTERS
Countdown to Retirement

Walk theWalk
3 Local Trails to ExploreSAYYESTO

THETRESSES
Embrace Your Gray

N
/Q

ON LONG ISLAND

JULY 2018

Northwell Health’s CEO
Michael Dowling

ALWAYS CHASING
SUCCESS:

ALSO INSIDE:

• Doctors Who Give Back

• Organ Transplants

• Technology & Medical
Innovations

• Suicide Prevention

65 Medical Specialties
Selected from 2018 Castle
Connolly Database

LONG ISLAND
TOP DOCTORS

820+

SPECIAL
16-PAGE FEATURE:
Family Caregiving

2142365301

ADVERTISING SECTION

WARM UP
FOR FALL
IN A HOME DESIGNED

FOR COMFORT

SUNDAY, SEPTEMBER 30, 2018

N



11 NEWSDAY
WHAT WE OFFER

Classified 

2145665901WINTER

INSIDE

FRIDAY, JAN. 11, 2019

Auto Pilot Review
2019 Toyota

Corolla_Hatchback

The Doctor is in
every Friday with

advice on the world
of Classic Cars.

1972Mercury
Cougar Convertible

Land
Rover

In The Garage

Octane
Lounge

Classic Car
Doctor

100 JERICHO TPKE., JERICHO, NY

1-855-315-4712

www.WestburyJeep.com

The Best Service Hours
on Long Island!

Open Past Midnight And
NOW OPEN 7 DAYS A WEEK!

*Tax & MV fees are add’l. All discounts, rebates & incentives are included in pricing. All financing subject to credit approval; must qualify w/tier 1 credit approval to receive specials. Must take same day delivery from
dealer stock. Must present ad to receive special discounts. All ad cars on first come basis.†Closed end lease subj to credit apprvl. Purch Opt/Total Pymnts: 2019 RAM 1500 CREW CAB LARAMIE: $32,645/$12,564, 2019
RAM 1500 BIG HORN: $31,299/$11,484, 2019 RAM 1500 Classic Quad Cab: $23,194/$6,804. Lease includes 7,500K mi/yr with overage @25¢ per mi. Lessee responsible for excess wear & tear. Offers expire 1/17/19.

Complimentary
Oil & Filter Changes!

Complimentary
Express Lube!

Complimentary
24/7 Rescue & Towing!

Long Island’s Best
Service Hours!

Complimentary
Loaner Cars!

Complimentary
NYS Inspections!

Complimentary
Courtesy Shuttle!

Fully
Transferable!

�Always
INCLUDED
WITH EVERY VEHICLE FOR

LIFE!

LARGEST

SELECTION

OF VEHICLES IN THE

NORTHEAST!

DOWN
PAYMENT

$0

� 3.6L V6 24V
VVT Engine

� 8 Speed Auto
� Customer

Preferred Pkg 22J
� Spray in Bedliner
� Popular Equipment Group
� & Much More
� 22 AVAILABLE!
� MSRP $40,525

Lease per mo. 36 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

Lease
inc:
$9,750
Factory
Rebate.

$189EveryoneDrives
†

DOWN
PAYMENT

$0
Lease per mo. 36 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

ALL NEW 2019 RE-DESIGNED RAM
1500 CREW CAB

BIG HORN 4X4

NEW 2019 RAM
1500 CLASSIC EXPRESS

QUAD CAB 4X4

Lease
inc:
$6,750
Factory
Rebate.

$319EveryoneDrives
†

DOWN
PAYMENT

$0

� Customer Preferred
Package 25H

� 5.7L V8 Hemi MDS VVT
Engine

� 8 Speed Automatic
� Leather Trimmed Bucket Seats
� U-Connect 4C Navigation

with 8.4” Display
� Bed Utility Group
� Laramie Level 1 Equipment Group

& Much More!
� 20 AVAILABLE!
� MSRP $53,575

Lease per mo. 36 mos. Due at Sign= $0 Down Payment +
$995 Bank Fee+ 1st Month Payment + Tax and MV Fees.

ALL NEW 2019 RE-DESIGNED RAM
1500 CREW CAB

LARAMIE 4x4

Lease
inc:
$6,250
Factory
Rebate.

$349EveryoneDrives
†

� Customer Preferred
Package 25Z

� 5.7L V8 Hemi MDS
VVT Engine

� 8 Speed Automatic
� Deluxe Cloth Bucket Seats
� Remote Start System
� Bed Utility Group
� 20” Aluminum Wheels

& Much More!
� 25 AVAILABLE!
� MSRP $50,490

RE-DESIGNED RAM ALL NEW 2019 RE-DESIGNED RAM

N

Homes

Newsday Homes offers can’t-miss curb appeal 
and encourages user engagement with a dynamic 
advertising environment. 

•	� Connects consumers to local content,  
commerce and communities

•	� Newsday Homes appears in print and digital 

•	� Reach active and local home buyers

•	 �Special real estate print sections every Friday  
and regional sections every Sunday

Recruitment

Newsday Jobs is powered by Real-Time Job 
Matching Technology™, the largest recruitment 
network in North America. Newsday Jobs in both print 
and digital reaches your most qualified candidates.  

•	 �Connects employers and job seekers across 
thousands of websites

•	� Get up to 5x the qualified response  
with optimized performance 

•	 �Special recruitment print section every Sunday

•	 �Bi-annual (Spring & Fall) Jobs Fair connects active job 
seekers with many of Long Island’s top companies

Automotive

Newsday Cars targets car buyers with response-generating 
cross-platform automotive marketing programs.  

•	 Dedicated print auto section on Fridays and Sundays

•	 Digital display opportunities target automotive intenders

•	 �High impact pre-roll and display ad units  
throughout content

Newsday acts as a powerful conduit between buyers and sellers with our print and digital content.

SUNDAY, JAN. 13, 2019
ADVERTISING SECTION

NewsdayHomes.com

SUFFOLK:
Past 12 Months
Melville:
Homes Sold: 159
Med Price: ‘18:$675,000
Med Price ‘17:$590,000

NASSAU:
Past 12 Months
Bayville:
Homes Sold:73
Med Price ‘18: $530,000
Med Price ‘17:$505,000

QUEENS:
Past 12 Months
Long Island City:
Homes Sold: 16
Med Price ‘18:$1,425,000
Med Price ‘17:$1,055,000

Newsday Homes is
Long Island’s premier
real estate listing service
for buyers, sellers,
renters and service
providers
— in print and digital.

Real Estate
Snapshot

Source: MLSLI.com

To find this home
or to search other
local listings, go to
newsdayhomes.com

Your Home
Spotlight

6 Unity Court,
Nesconset, NY 11767
$599,000
Open House Today: 1pm-3pmMastic Beach

Leesa Byrnes Realty

$249,999
264 Beaver Drive

Diamond Like New! New Roof. New Siding, Windows, Boiler
& Oil Tank. 200Amp Elec, SS Appliances A Must See!

631-589-2000

OPEN HOUSE SAT 11-1230

Sayville

Leesa Byrnes Realty

$849,000
Boater's Dream Come True!

Magnificent Diamond Waterfront Home w/100 Ft Of
Bulkhead. Panoramic Views Of The GSB Beautifully Done

Nesconset Sayville

Leesa Byrnes Realty

$359,000
55+Gated Community

Great Location, EIK, Stainless Steel Appliances, Paver
Patio, Att Garage, Club House, Pool, Jitney Runs to Town

631-589-2000Leesa Byrnes Realty

$589,900
17 Hayes Street

Fab 4BR Colonial, 2.5 Bath, Great Room w/Fplc, Many
Updates, Gorgeous Property Bsmt, 2 Car Garage

631-724-7778

OPEN HOUSE SAT 1-3

631-589-2000

WATERFRONT

Hauppauge

Leesa Byrnes Realty

Oakdale Sayville

Leesa Byrnes Realty

$619,000
Newly Renovated

New Kit, Bthrms, HwFls,CAC, Roof & 2 Car Garage. Kitchen
w/White Farm Sink & Quartz Countertop

631-589-2000Leesa Byrnes Realty

$1,249,900
Middlesex Lagoon!

Hamptons Style Colonial! Granite Kit 4 Brs, 2.5 Bths Great
Rm W/ Fplc, FDR Boat Slip Bulkhead Direct Access To GSB!

631-724-7778

WATERFRONT

Starting @$949,000
Luxury New Homes!

Custom Brick & Perfection Shakes,6 Lot Ct 3000-4000Sq Ft,
5BR,Granit Kit, Den w/Fplc & Full Basement. Low Taxes!

631-724-7778

Hauppauge Sayville

Leesa Byrnes Realty

$529,000
325 Sayville Blvd

Renovated Home-New Roof, Bathrooms, Kitchen With
Quartz Counter Top, Farm Sink And Breakfast Nook

631-589-2000

OPEN HOUSE SUN 1230-200

Leesa Byrnes Realty

Starting @$949,000
Luxury New Homes!

Custom Brick & Perfection Shakes,6 Lot Ct 3000-4000 Sq
Ft,5BR, Granit Kit, Den w/Fplc & Full Basement. Low Taxes!

631-724-7778

Sayville

Leesa Byrnes Realty

$409,000
Spacious Home

Stony Brook Patchogue

Leesa Byrnes Realty

$350,000
Land

Beautiful Private Wooded Property, Build And Customize
Your New Home! Acres, Possible 3 Lot Subdivision,

631-589-2000Leesa Byrnes Realty

$469,000
Beautiful Updated Ranch Must See!

Amazing Ranch In The S Section. 3 BR, 2 Bths Wood,
Laminate, & Tile Flrs Throughout. New Gas Heat.

631-589-2000

Lg 5BR, 3 Bath Hi-Ranch w/Lots of Room! Accessory
Apartment w/proper permits,Fenced Yard,

631-589-2000

Sayville Davis Park Shirley

Leesa Byrnes Realty

$259,000
Hi Ranch

Great Longwood Schools. Deep Fenced Property, Fence Is
1 Yr. Newer Siding & Roof. Possible Mother Daughter

631-589-2000Leesa Byrnes Realty

$625,000
Beach House

4 Bedroom 2 Bath Nice Beach House Close To The Ocean,
Decks And Views!

631-589-2000Leesa Byrnes Realty

$539,000
Under Renovation

New Roof, Windows, Driveway, Floors, Deck In Beautiful
South Sayville...

631-589-2000



Digital
Newsday.com and Newsday App

Newsday.com is Long Island’s trusted source 
for news and information with exciting 
interactive features and extensions.

•	 53.3 million average monthly page views 

•	 5.0 million average monthly unique visitors

•	� 107,344 average monthly unique app users

Source: Adobe Analytics, Q1 2019

Newsday Downloadable Paper

Newsday’s e-Edition generates 68,000 average uniques  
and 27 million average page views monthly. Advertising 
opportunities include::

•	� Front Cover Adjacency—Full page ad unit  
commands immediate attention

•	� Targeted strip ad placements including front cover,  
under advertiser ROP ad, and/or section front*

•	� Hot Links & Hot Spots—Clickable ads to your website,  
photo gallery, videos and/or e-commerce products

•	 Cover sticky note translated to leaderboard
 * �Some limitations to the Front Cover Adjacency ad unit apply. Ask your Newsday Sales  

Representative for details. Strip ad under Advertiser ROP adavailable for full and half page  
ads only. Client to supply ads with embedded hot links; up to 5 hot links. 

   Source: Adobe Analytics, Q1 2019

Feed Me

Feed Me, a foodie favorite, brings the Island’s 
leading chefs and new and budget dining 
experiences to life. 

•	� Mouthwatering video series on Newsday.com, 
Apple TV, ROKU, Facebook Watch and YouTube

•	� Complements Newsday’s already comprehensive 
print, digital and experiential coverage, including 
Feed Me, Newsday’s quarterly perfect-bound, 
glossy magazine 

•	� Exclusive sponsorship opportunity includes 
banner and pre-roll brand ads and logo inclusion 

12NEWSDAY 
WHAT WE OFFER
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AdMail/Email

•	� Direct-to-device communication  
to opt-in subscribers

•	� Dedicated and multi-brand eblasts may 
contain live links and downloadable coupons

•	� Target demographically and geographically

•	� Limited to one AdMail per week

•  �Breaking News Alerts

•  �Morning Update

•  �Afternoon Update

•  �Daily Business

•  �Sports Now

•  �Homes

•  �Family

•  �Real Estate

•  �The 1600—Politics

•  �Best Bets

•  �Feed Me

•  �High School Sports

•  �Long Island 
Community

•  �The Point—Opinion

•  �Travel

•  �Entertainment

•  �Weather Alerts

Newsletters & Alerts

•	� Topical and timely

•	 Newsletters:

Newsday App for Apple TV® and Roku®

•	� The Newsday TV app delivers dynamic  
multimedia content on Apple TV and Roku.
Featured content includes the latest news, 
sports, food, entertainment and lifestyle 
videos 24/7

•	� Marketers may take advantage of this 
preferred viewing mode with branded 
content themed to specific areas  
of interest 



Newsday Connect

•  �Full service website development & Internet  
marketing solutions for small businesses

•  �Strategies to increase web presence,  
expand customer base and drive revenue

•  �Search engine optimization brings  
website to the top of Google, Yahoo  
and Bing searches

•  �Social Media Management and targeted  
email marketing packages manage and 
monitor digital marketing programs

Programmatic Direct

•	� Scalable, automated solutions 
that optimize budgets

•	 �Regional and hyper-local

•	 �Private Marketplace (PMP)

Data and Analytics

•	� Reach Audience Extension
	 • Contextual (Content) Targeting
	 • Geo-Fence Targeting/Geo-Conquest Targeting
	 • Re-Targeting
	 • Mobile Location Re-Targeting

•	� Third-Party Data
	 • Search Behaviors
	 • Demographics
	 • Interest/Intent

14NEWSDAY
WHAT WE OFFER
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Event: Jobs Fair
Date: April & October 2019
Location: Newsday Corporate Headquarters*

•	� Bi-annual event where hundreds of qualified job seekers connect with talent recruiters

•	 �Centrally-located venue drives candidates and companies from across Long Island

•	 �Exhibitors report on-the-spot hiring for entry-level thru highly-skilled professional positions

Event: Top Long Island Workplaces
Date: October 23, 2019
Location: Crest Hollow Country Club, Woodbury, NY

•	� Event identifies Long Island’s leading companies celebrated in an exclusive, 
invitation-only awards dinner in October 

•	� Unique opportunity for marketers to promote their businesses peer-to-peer and 
network with key decision makers

•	� Guarantees select marketers a seat at the table where relationships are formed 
and deals are made

2019 Events*

Newsday’s calendar of events provides unique opportunities for one-on-one interaction between sponsors 
and their best customers.  

As an important part of the local community, Newsday Media Group hosts a variety of signature events 
throughout the year. These live consumer events are available for sponsorship and often include a charitable 
element as part of Newsday’s commitment to give back to the communities we serve.In addition, Newsday 
Media Group creates custom business-to-business and business-to-consumer events, each designed to 
create awareness, convey information and stimulate response for our sponsors.

Event & Experiential Marketing

2019

LONG ISLAND

2019

LONG ISLAND

Event: Newsday AAA Travel Expo
Date: February 23, 2019
Location: NYCB Live, Home of the Nassau Veterans Memorial Coliseum

•	� Newsday and AAA—two of Long Island’s biggest brands—are joining forces  
for the largest travel expo on Long Island in 2019!

•	� This event allows guests to experience travel and lifestyle vendors who are local, 
state and global, all under one roof

•	 �Designed to reach Long Island’s audience who spent $2.6 billion on 
vacations annually

       Source: Scarborough NY, 2018 (Release 2), Base: Nassau & Suffolk Counties
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Event: Marching Band
Date: October 15-17, 2019
Location: Mitchell Field Athletic Complex

•	 Long Island’s largest community event, now in its 57th year

•	� The three-night, one-of-a-kind, October event is the largest celebration  
of high school music programs in Nassau and Suffolk counties

•	 �Over 40 marching bands perform for thousands of area parents and music lovers

•	� A great way to brand your company as a supportive member of the community

Event: 50+ Expo
Date: November 9, 2019
Location: Suffolk County Community College Sports & Exhibition Complex*

•  �Informative and entertaining Expo targeted to Long Island’s active agers, 
their families and caretakers

•  �One-day only event filled with interactive booth exhibits, stage presentations  
and informative demonstrations

•  �Over 1 million adults 50+ call Long Island home; Newsday reaches two-thirds  
of these active and affluent consumers

      Source: Scarborough NY, 2018 (Release 2); Base: Nassau & Suffolk Counties

Event: Newsday LIVE
Date: Ongoing
Location: Newsday Corporate Headquarters*

•  �In this intimate Newsday LIVE forum, Newsday invites Long Island residents to join 
us for in-depth coverage of issues that are important to the Long Island community

•  �Guests learn from local experts, meet Long Island notables and share 
information on topics ranging from history and politics to education and  
the arts, entertainment and sports

•  Several events held throughout the year

Event: All-Long Island Sports Awards
Date: December 2019, April 2020, June 2020
Location: Newsday Corporate Headquarters*

•  �Held 3x per year, Newsday honors Long Island’s best high school athletes  
and coaches of the season

•  �Connect one-on-one with nearly 400 athletes, coaches and their families  
at this invitation-only event

•  �Complements Newsday’s comprehensive High School Sports coverage  
including latest news, scores, schedules and HS Sports opt-in newsletter

*Subject to change.
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Branded content represents an increasingly popular and effective means of promotion for marketers. Custom 
content in the form of articles, photo listicles and video productions helps marketers bring their brands to life. 
Storytelling—using this print and/or digital form of advertising—is more organic, authentic and memorable, 
with compelling copy and visuals that increase viewability and shareability. With branded content/native 
advertising, marketers control the media and the messaging to offer actionable information about their brands.

Brand360—Custom Content Studio

Live Events—Consumer and B-to-B

• �Signature and custom events bring brands to life and 
promote interaction

• �Align with Newsday and amNewYork’s branded events 
to leverage interest and attendance

• �Newsday’s Brand360 may also work with you to create 
custom consumer and/or B-to-B events  

Contests & Sweepstakes

• � �Highly interactive, shareable across social networks,  
and serve as excellent publicity for your brand

• � Offers measurement, data capture, and name collection

2127135501

Get Your “To Do” Home Improvement Project Done!
Simply enter Island Federal Credit Union’s Home Inspirations Contest by submitting a photo of

your existing home (or proposed project area), and up to 100 words about why you should win!

Win $10,000
to help turn your house into your
dream home

Enter at newsday.com/ifcucontest

NO PURCHASE NECESSARY. Void where prohibited. Contest entry period begins Wednesday, May 10, 2017 at 12:00 a.m. E.S.T. and ends 11:59 p.m. E.S.T. on Wednesday, June 7, 2017. To enter, log on to newsday.com/ifcucontest,
complete the online entry form and submit the form and any additional materials as per the onscreen instructions. Open to legal U.S. residents of Nassau and Suffolk counties, NY, 18 or older at the time of entry except employees of
Newsday and Island Federal Credit Union, each of their affiliates, and immediate family members. Additional terms and conditions apply. See Official Rules at newsday.com/ifcucontestrules.
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Custom Print & Digital Content

• �Print and/or digital article pages turn custom-created 
or supplied information into a one-time or series of 
educational and informative content

• �Photo listicles are ideal for graphically depicting 
aspirational and action-oriented tips, posing and 
answering questions, or providing detailed instruction

• �Video galleries reinforce messaging with entertainment  
and information for tutorials, step-by-step instructions,  
client testimonials, location tours and more
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Print Editorial & Special Sections Calendar

Note: Dates subject to change.

January 

HealthLink: Healthy Start, Healthy You 	 1/8/19

NEW Feed Me	 1/27/19

February 

Eat Shop Live: What’s Happening on LI 	 2/3/19	

NEW  Long Island Living	 2/8/19

HealthLink: Heart Health	 2/12/19

NEW Travel Expo Guide	 2/17/19 

Presidents’ Forum (Colleges) 	 2/17/19

Brain Benders (Premium)	 2/18/19 

March

LI Travel Guide 	 3/5/19 

Spring Open House 	 3/17/19 

Eat Shop Live: What’s Happening on LI 	 3/17/19

HealthLink: Spring Health 	 3/19/19 

MLB Preview EDITORIAL FEATURE	 3/28/19

Long Island Living	 3/29/19 

April 

Long Island at Home 	 4/7/19 

HealthLink: Technology & Innovation	 4/9/19 

2019 Auto Show Guide	 4/14/19 

Eat Shop Live: What’s Happening on LI 	 4/14/19 

NEW Feed Me 	 4/28/19 

May 

NEW Long Island Living	 5/3/19

LI Life Gardening EDITORIAL FEATURE	 5/5/19 

NEW Nurses Week Salute	 5/6/19

HealthLink: Women’s Health	 5/7/19 

PGA Golf Guide EDITORIAL FEATURE	 5/12/19 

50 PLUS	 5/14/19 

Spring/Summer FunBook 	 5/19/19 

June

HealthLink: Men’s Health	 6/4/19 

Cross Sounder 	 6/7/19 

Eat Shop Live: What’s Happening on LI 	 6/9/19 

LI Life Graduation EDITORIAL FEATURE	 6/9/19 

Long Island Living 	 6/21/19 

July	

NEW Feed Me	 7/21/19 

Top Doctors Magazine 	 7/23/19 

Top 100 Restaurants	 7/26/19 

    EDITORIAL - runs July - Sept Every Friday - 10 weeks)

August

Eat Shop Live: What’s Happening on LI 	 8/11/19 

HealthLink: Family Health	 8/13/19

September

NFL Season Preview EDITORIAL FEATURE	 9/5/19

Long Island Living	 9/6/19 

College Admissions Guide 	 9/10/19 

Long Island at Home 	 9/15/19 

National College Fair 	 9/22/19 

Eat Shop Live: What’s Happening on LI 	 9/22/19  

October

HealthLink: Fall Health	 10/1/19 

Fall/Winter FunBook	 10/6/19 

50 PLUS	 10/8/19 

Fall Open House 	 10/13/19 

NEW Feed Me 	 10/27/19 

Top Long Island Workplaces 	 10/27/19

November

HealthLink: Winter Wellness	 11/5/19 

Eat Shop Live: What’s Happening on LI 	 11/10/19 

Shopper’s Survival Guide  

    LI Life EDITORIAL FEATURE	 11/24/19 	

Ultimate Holiday Gift Guide EDITORIAL FEATURE	 11/27/19 

Small Business Saturday	 11/29/19 

NBA Season Preview	 TBD 

December

Celebrate EDITORIAL FEATURE	 12/5/19 

Long Island Living	 12/6/19 

Eat Shop Live: What’s Happening on LI 	 12/15/19 

Holiday Lights Issue 1	 12/15/19  

Holiday Lights Issue 2	 12/22/19
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National	 T: 631.843.2723

Classified	 T: 631.843.3188

Local Retail	 T: 631.843.2500

Local Inside Media Sales	 T: 631.843.4050

Direct Marketing	 T: 631.843.2723

Advertising Special Sections	 T: 631.843.2630

Event Marketing	 T: 631.843.2907

Newsday Connect	 T: 631.843.2200

235 Pinelawn Road, Melville, New York 11747

advertising@newsday.com

www.newsday.com


