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Overall impact performance

Impact quote : 100 Confidence level: High

Top 3 Impact Areas Worst 3 Impact Areas Members activity

» Zero hunger 482 + Responsible consumption -110 # Impact Areas 12

* Gender equality 300 + Life below water -101 # Impact Notes 178

* No poverty 212 * Good health and wellbeing  -49 # Impact Assessments 8758

Historical impact performance
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Relative impact performance

Ranking Top 5 Food Cies Quote Top 5 Swiss Cies Quote
Food sector: 4 outof 10 1- Unilever 230 1- Roche 266
Switzerland: 8 out of 20 2- Danone 186 2- Geberit 235
3- Kello 173 3- Novartis 210
IO . Giaudan 162
5- General Mills 70 5- Adecco 146
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Performance by Impact Area

Most rated Impact Areas (# of assessmentss) Impact score per Impact Area
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Size of the square: # of assessments submitted for the Individual Impact Scores calculated for each Impact Area

Impact Area

Most popular Impact Notes for the 3 best-rated Impact Areas

Impact Area  Summary Date Author’s opinion # Points
Zero With the launch of his new 10-cent fortified bar, Nestlé contributes ~ 21/02/17 Very positive 4'569
hunger to feed 200 million people everyday...

Gender Nestlé India’'s empowerment program has resulted in a 3,5% 01/03/17 Positive 3'017
equality increase in women literacy rates...

No poverty The systematic hiring of employees at the bottom of the pyramid 20/01/17 Positive 1213

has been a key contributor to Malawi's reduction in poverty...

Most popular Impact Notes for the 3 worst-rated Impact Areas

Impact Area  Summary Date Author’s opinion # Points
Responsible  Aggressive plan to capture groundwater reserves are leading to a 11/02/17 Negative 3'512
consumption dramatic reduction in water available to Colombian population...

Life below Nestlé continues to rely on Thai fisheries that have repeatedly 04/03/17 Negative 2'397
water been accused of overfishing...

Good health  The company continues to sell confectionary bars that are a major 20/03/17 Very negative 2'236

& well-being  contributor to the current obesity epidemics...
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