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MOTHEROF
INVENTION

Mykids do very
extraordinary
things thatmake
sense.

FamilyHer childrenhavemadewaveswith fast cars
and slow food.MayeMusk’s unconventional
parenting style has produced a family of
entrepreneurs,writesNatasha Loder.

From top: Maye Musk at the Stella McCartney Autumn 2018 Presentation in Los Angeles last month; and, from left,
daughter Tosca, son Kimbal, Maye, and son Elon at Maye’s 50th birthday. PHOTOS: AP, NEW YORK TIMES

‘O
hGod, that is so
horrible,’’ grim-
aces Maye
Musk, as
though I had
pointed out ver-
min in her son
Kimbal’s

impeccable new restaurant. All I had done
was to ask for her views on the current fash-
ion for raw-food diets. ‘‘I went to a raw-food
restaurantandafterwards I said, ‘Please take
me out for a hamburger.’ I couldn’t eat any-
thing.’’
Musk, a striking woman with cropped

white hair, glowing skin and brilliant blue
eyes, does not mince her words. As a dieti-
cian she has no truckwith fads. As amother
– of Elon, theworld’smost famous inventor,
Kimbal, a tech and food entrepreneur, and
Tosca, a film director who recently started a
streaming service to bring romance novels
to television – she has a similarly robust atti-
tude.

Unlike most women of her generation –
she is 69 – maternity has not defined Maye.
She has run her own nutrition business for
45 years and has been amodel for 54 years.
In an era in which parents and children are
evermore closely intertwined as they navig-
ate the hazards of competitive education,
she has a refreshing enthusiasm for her and
her children’s independence.
Thanks to business’s growing enthusiasm

for older models, she seems to be getting
more, not less, successful. She has been on a
cereal box, featured in a Beyoncé video and
starred in a campaign for Virgin America.
Once you have seen her unusual face, you
find yourself recognising it in adverts.
Today, she is sitting in a pool of bright

winter sunlight on the patio of Next Door,
Kimbal’s latest venture, inLongmont, Color-
ado. It is the day before Thanksgiving and
tomorrow 30 members of the Musk family
will gather for a meal Kimbal is cooking at
his home innearbyBoulder.

He, on the other side of the table, has his
mother’s easy smile. After starting two tech-
nology companies with Elon – Zip2 and
PayPal – in 2004 he became a founding
father of the farm-to-table movement. He
has built 13 restaurants since then and has
more on the way. They specialise in unpro-
cessed, locally sourced foods.
The highlight of lunch is the 50:50 burger

– half beef, half mushroom and wholly deli-
cious. ‘‘It’s the best burger I’ve ever hadand I
love my food,’’ Maye says with deep
emphasison theword ‘‘love’’withher strong
South African accent. The burger, explains
Kimbal, is a path to less and better meat. ‘‘I
don’t think in 45 years I’ve ever seen any-
body who ate enough vegetables,’’ Maye
adds as she tucks in.
Another stand-out dish is the gluten-free

breaded calamari. Kimbal says his gluten-
intolerant customers rave about it. Maye is
unimpressed. ‘‘Gluten is so ridiculous. Don’t
invite me to a dinner with someone who is
gluten-free. I ruintheparty.’’ Sheremembers
telling someone their problem with pizza
wasnot gluten intolerance – they just ate too
much of it. Is there anything in Kimbal’s
fridge that his mother wouldn’t approve of?
He confesses to some almondmilk. ‘‘It’s not
milk!’’ saysMaye. ‘‘It’s sugarwater flavoured
with almonds!’’
They are united, though, on their core

beliefs about food: the need for humans to
eat good food and have access to it. Maye is
involvedwithKimbal’s charity,whichbuilds
outdoor ‘‘learning-garden’’ classrooms in
schools. There are now 400 in sixmajor cit-
ies acrossAmerica,withmore on theway.
Somuchfoodisrubbishthesedays,andso

many people’s diets so poor, that foodies
such as Kimbal and Maye talk about ‘‘real’’
food. Yet a good diet is the same as it has
always been: full of fruits and vegetables,
wholegrainsandpackedwithnutrition.Eat-
ing this way is how Maye, and the three
Musk children,were brought up.
Yet raising children is about more than

food pyramids. Parenting – one of the great
subjects of our era – varies wildly, from age
toageand fromculture toculture, fromindi-
vidual to individual. Still,weallwant to raise
children who, among other attributes, have
the independence and vision tomake things
happen. So how did Maye raise these three
remarkable entrepreneurs?
Maye’s ownchildhoodwasnot a standard

one. Family holidayswere often spent flying
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Above from left:
Kimbal Musk,
entrepreneur and
brother of Elon
Musk, in his
restaurant Upstairs
in Boulder, Colorado;
SpaceX CEO Elon
Musk. Right: An
undated family
photo of Maye with
Elon (standing),
Kimbal and Tosca in
South Africa. Below:
Tosca Musk, founder
of PassionFlix Inc.
Bottom: Maye at the
2017 CFDA Fashion
Awards. PHOTOS: NYT,
AP, ALAMY

over the Kalahari desert in Namibia in her
father’s single-engine plane – ‘‘mostly air-
sick’’ – looking for a legendary lost city. The
plane was her father’s passion, not a rich
man’s toy: her parentswere notwealthy but
she remembersahomewithmulberry trees,
peaches, plums, oranges and lemons. At
schools shewas a ‘‘science nerd’’, and teach-
ers would send her to demonstrate math-
ematics to classes of older children. Her
brainsmadeheramagnet forbullies–South
Africawasaroughplace–buther largerand
more athletic twin, Kaye, fought themoff.
Independence came early, thanks to her

striking features. She was modelling at 15
but expected thework to dryupby 18, so she
studieddietetics.By21 shehadherownprac-
tice.
Ayear later, in 1970,shemarriedanengin-

eer, Errol Musk. Elon arrived nine months
later, Kimbal arrived about a year after that,
andnot long after cameadaughter, Tosca.
Maye’s marriage lasted nine years. After

the divorce, she took the children and
started on her own as a single, working
mother. Money was particularly tight. The
family couldn’t afford many things, such as
eating out and movies. Maye managed by
juggling her private practice as a dietician,
wellness talks and modelling. She cut the
children’s hair, gave them manicures and
pedicures. ‘‘You have no idea how nasty it is
to give teen boys a pedicure,’’ she says. They
were a well-behaved bunch, and weren’t
given a choice in the matter. ‘‘I wouldn’t
allow them to be brats, I couldn’t afford
that.’’
In contrast to today’s tiger mothers and

helicopter parents, Maye did not hover over
her children, schedule their lives, read to
themor check their homework; indeed, they
learned to forge her signature to sign off
their work. She was hands-off, just as her
parents had been. ‘‘I didn’t interfere with
your lives,’’ Maye says to Kimbal, who
responds that they felt very independent as
children.Whenaskedaboutherapproachto
child-rearing she says deadpan, ‘‘Iwas aper-
fect mother.’’ She and her son both break
intogalesof laughter. ‘‘Everyone should take
lessons,’’ Kimbal teases.Was she neverwor-
ried about whether they would find their
way in life? ‘‘No,’’ she answers quickly, and
then, ‘‘I didn’t have time to.’’
Her business, run from home, provided

her childrenwith training as budding entre-
preneurs. The children all helped out: Tosca
remembers writing letters for Maye and
answering the phone. ‘‘It really helped us to
getasenseof independenceaswellasunder-
standwork ethics,’’ she recalls. During parts
of their teenage years, the boys chose to go
to live with their father – a decision that
Elonhas since said he regretted.
Left to explore the world for them-

selves, each child spontaneously
developed strong – and very differ-
ent – interests. Elon was an obsess-
ive reader and thinker from an
early age, so absorbed in his own
world that his parents thought he
might have a hearing problem and
took him to the doctor. Drawn to
computers he sold his first computer
program when was 12. He struggled to
make friends at school and was badly bul-
lied. But he developed strong, lifelong bonds
withhisbrotherandsisterwhich, to thisday,
seem to serve as a stabilising influence inhis
life. After Thanksgiving, he posted a picture
of himself and Kimbal in the Rockies, arms
around each other with the message ‘‘love
mybro’’.
Tosca, too, had her enthusiasms lit at a

young age.When she was four she watched
themusical fantasyfilmXanadu,whichgave
her apassion formovies. By the age of 18 she
had landed a job in a studio and from there
went on to become a film director. As for
Kimbal,Maye recalls taking thechildren toa
grocery store when the boys were in their
early teens. ‘‘Elon would take a book and
read. Tosca would hang around me, and
Kimbalwouldbepickingupthepeppersand
smelling themand saying ‘aaah’.’’
While Maye regards cooking as ‘‘torture’’,

Kimbal was always an enthusiastic and
ambitious cook. At 14, his sister recalls, he
came home with a fish too big to fit in the
oven, wrapped it in foil and stuck it on the
barbecue. ‘‘He cooked it to perfection,’’
Tosca remembers. ‘‘To perfection! I don’t
know how he knows how to do that.’’
Kimbal’s cooking created connections. He
says when he cooked, ‘‘people would sit
down. My family would sit down. When I
didn’t cook, the foodwasn’t verygood…’’ –he
pauses briefly to say a soft ‘‘sorry’’ to his
mother – ‘‘…we would just peck at it and go
andwatchTV.Youdidn’t really sitdownand

connect.’’
Perhaps because they lived in Africa, per-

haps because it was a different era, perhaps
because their parents were busy with their
careers, the young Musks’ childhood had
more than a pinch of ‘‘Just William’’ or
‘‘Huckleberry Finn’’ about it. Led by Elon,
the brothers created home-made rock-
ets and explosives. They raced their
dirt bikes so hard that Kimbal fell
into a barbed-wire fence. They
walked door to door at night in a
dangerous country selling Easter
eggs at a scandalous mark-up:
Kimbal told customers sceptical
of the price, ‘‘you are doing this to
support future capitalists.’’ They
tried to start up a video arcade. Par-
ental attention didn’t always point

them in the right direction: their father
took them to a casino (gambling was

illegal).

E lon has spoken with sadness of the
relationship with his father, but
Kimbal ismorerelaxedaboutsome
of the trials of growing up. Family

difficulties aside, South Africa could be a
brutal place. When Maye found out that a

child had been caned at his school,
she toldKimbal to tell her if any-
thing like that happened to
him. Kimbal replied that he
got caned every day, and
banned her from com-
plaining about it. His
teacher had a drum of
different implements,
which included a cricket
bat; the children were
made to walk to the front
of the class and pick their
punishment. ‘‘A cricket bat
doesn’t hurt thatmuch;what
really hurts is the thin cane or
a ruler,’’ recalls Kimbal.

Elonwas thefirst to
leave at the age of
17, using aCana-
dian passport
Maye had
obtained for
him and a bit
ofmoney she
had set

aside. Tosca was also determined to leave
butwas tooyoung togoonherown.Sheper-
suaded Maye, who wanted to do a PhD, to
visit Canada to see if she could study there.
WhileMayewasawayshesentbackapar-

ticularly upbeat report about Toronto. That
was enough for Tosca: when Maye got
home, she found that her 15-year-old daugh-
ter had sold the house and most of its con-
tents. All that was needed was Maye’s
signature. She signed. Bywayof explanation
she says, ‘‘my kids do very extraordinary
things thatmake sense.’’
The two women joined Elon and they all

moved into a cheap rental apartment in
Toronto. Capital controls in South Africa
meant they had limited access to the funds
fromthe sale of thehouse, soonceagain, the
family startedupagainwith almostnothing.
Kimbal spent a year finishing school and
then joined them.Theyallwent touniversity
and lived frugally. Maye signed up as a
model, started her PhD and began the slow
business of building up a dietician’s practice
again fromscratch.
When the children eventually moved out,

Maye relished her independence. She ate
food the children didn’t like; she walked
naked round the apartment. She decided to
move to New York on the grounds that New
Yorkerswalked fast and talked fast andwere
therefore her kind of people. Kimbal, a suc-
cessful tech entrepreneur, wanted to learn
how to cook, so hemoved there too in 2000.
Then one bright September morning two
planes brought down the World Trade
Centre and he became a volunteer cook for
the firefighters. In themost extraordinary of
times he found himself reminded of the
power of food to bring people together, and
by 2004 he had opened his first restaurant.
Eventually thewhole family endedupon the
other sideofAmerica. ElonandTosca live in
the Los Angeles area, and Kimbal is in
Boulder. When Tosca had twins, Maye
packed up once again, andmoved outWest
tohelp.
Inaway, the journey thatmade theMusks

is a classic American one, of people who
arrived the hard way from a difficult coun-
try. Kimbal has spoken of the difficulty of
giving his children the sense of urgency he
oncehadwhenhefirst arrivedand fearedhe
might have to go back to South Africa. Elon
has tackled this dilemma of child rearing by
setting up a private school, which his five
children attend, that teaches problem-
solving and matches the curriculum to the
aptitudes and capabilities of the child. It is
called Ad Astra, meaning ‘‘to the stars’’. Yet
even the name of the school conceals the
same lingering irony about parenting. The
Latin phrase that the space crowd live with
is actually: "per aspera ad astra’’ – through
hardships, to the stars. If necessity is indeed
themother of invention, how are successful
people to raise enterprising offspring? They
cannot, without fear of being unkind, foist
upon their children the challenges that they
overcame.
Yet it seems reasonable to believe that

Maye had some influence on how these
three individuals turned out. And her
approach to parenting was very different to
themodern norm. By today’s standards, she
gave her children an outlandish degree of
freedom to take risks, extraordinarily little
supervision and made no attempt to shape
their interests or to determine their futures.
They made adult decisions at an early age,
and even though the family was separated
often, the bond between them remained
strong.
When lunch is over, Kimbal hurries off to

start cooking his Thanksgiving meal for the
clan. Maye lingers. Her future looks bright.
She has worked hard all her life but she has
no desire to slow down. Her mother, she
says,workeduntil theageof96. ‘‘I’m just get-
ting started,’’ she laughs. W
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NatashaLoderisTheEconomist’shealth-care
correspondent.

AFR Weekend – Overview

In a digital age where people  

have less time than ever AFR 

Weekend is the newspaper that 

respects readers’ intelligence.

Compelling and thought-provoking but never 

oversold, our news, analysis and features 

keep readers informed, entertained and in 

the loop without resorting to ideological 

scaremongering. Readers consistently tell  

us this is a formula they like, and it’s one that 

made AFR Weekend PANPA’s Weekend 

Newspaper of the Year in 2016.

We complement the agenda-setting news 

The Australian Financial Review is known 

for with big reads that recognise weekends 

are a time to kick back, too. Weekend Fin’s 

long reads and Lunch with the AFR profiles 

and Life & Leisure’s luxury liftout neatly 

complement the intelligent analysis our 

crack team of political, business and 

economics correspondents bring to the 

week’s big issues.

At AFR Weekend we believe the design  

is just as important as the stories and we 

make sure it looks great every week.  

It starts with page one, where a bigger, 

bolder masthead and magazine quality 

photography and graphical do-ups make  

it consistently the most eye-catching paper 

among its weekend peers. This lively, 

contemporary and clear design extends  

into an unashamedly compact paper, 

embellished on the first weekend of most 

months by a glossy magazine, either 

Sophisticated Traveller or Luxury Magazine.

All up, it’s a package we’re proud of.
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Audience profile – Overview

Female 25%             Male 75%
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14–29 16%
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Barnaby Joyce called Malcolm Turnbull’s

comments inept and harmful.

Nationals MP
s are talking

about oust-

ingBarnabyJ
oyceasearlya

snextweek

after the fede
ral Coalition

was pushed

to thebrinkof
civilwarover

theDeputy

PrimeMiniste
r’s sex life.

Nationals sou
rces said desp

ite what

people were s
aying publicly

, Mr Joyce

no longer co
uld comman

d majority

support amo
ng his colleague

s and

there was a d
esire that he

should step

aside and avo
id amessy pu

tsch.

Parliament re
sumes the w

eek after

next but one
MP said suc

h was the

anxiety inside
the party, som

e wanted

to try again n
ext week to p

ersuade Mr

Joyce to go.

Therewereun
edifyingscene

sonFri-

daywhenMr
Joyce rounde

dangrily on

Malcolm Tur
nbull, labellin

g the Prime

Minister’s com
ments about

his private

life as inept, h
armful andun

necessary.

As relations
between the

Coalition

partners thre
atened to plu

nge to their

lowest level si
nce thenear s

plit over cli-

mate change
in 2009,MrT

urnbull and

Treasurer Sc
ott Morrison

went into

damage cont
rol late on Fr

iday, insist-

ing the critici
sm ofMr Joy

ce was not a

reflection on
the National

Party and

thatMrTurnb
ullwasnot try

ingtohave

Mr Joyce rem
oved as lead

er. This is

despiteMr Tu
rnbull saying

earlier that

Mr Joyce shou
ld consider hi

s options.

In a farcical d
ay in which t

he Prime

Minister and
Deputy Prim

e Minister

held duelling
press confere

nces, Mr

Joyce questioned the ban on sex

between ministers and their staff,

lashedoutatM
rTurnbull’s c

ondemna-

tion of his extra
marital affai

r and

warned Mr T
urnbull not to

meddle in

the leadership
of theNationa

ls.

‘‘Far from assisting, and
I have been

around this o
rganisation m

ore than a

couple of day
s, it locks peo

ple in. They
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mBarnaby Jo
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– threatensun

precedented c
ontrol of
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The suggestio
nwas that this

ban

was in linewi
th the#MeToo

movement.H
owever itwas

also

adecisive and
dangerous sw

itch.
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Trust deficit

Before all the
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preparation fo
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conflict, they s
hould

considerwhat
they are

defending. Phillip Coorey p47

● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

AFRGA1 A001

Lowemission
target to inclu

degas

● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

PhillipCoore
y

Chief politica
l correspond

ent

Continued p4

Gas and pot
entially coal-

fired power

will remain p
art of the nati

on’s energy

mix under a n
ew ‘‘Low Emi

ssions Tar-

get’’ climate c
hange schem

e, which the

government b
elieves will h

elp Austra-

lia meet its Pa
ris accord com

mitments

on cutting carbon emissions w
hile

heading off b
ackbench an

d industry

revolts.
As right-wing

Coalition MP
s began

to stir after D
onald Trump

withdrew

the US from
the Paris clim

ate accord,

therewerestr
ong indication

s theTurn-

bull governm
ent would em

brace the

new LET scheme
to take effect

from

2020 and to h
elpmeet Aust

ralia’s 2030

emissions red
uction target.

Unlike an em
issions tradin

g scheme,

inwhich ever
y tonne of car

bon emitted

attracts a pric
e, or an Emiss

ions Intens-

ity Scheme (E
IS),where pol

luting is free

to a certain le
vel above whi

ch penalties

are imposed,
the LET wou

ld dictate a

certain percen
tage of energy

that must

be generated
from ‘‘low emissions’’

sources. Thes
e would be t

echno-

logy agnostic
and would in

clude

renewable en
ergy, gas and

coal

that uses carb
on capture an

d stor-

age technolog
y, it it canbed

eveloped.

It is underst
ood Chief Sc

ientist

Alan Finkel w
ill recommen

d a LET

as a comprom
ise option wh

en he

hands his fin
al report on

energy

reform to the
PrimeMinist

er and

premiers in a
week.

Sources said
the governm

ent had

already been
unofficially br

iefed on the

findings, whic
h involve ‘‘a n

umber of

options’’. In an
ticipation of a

dopting

a LET, Ener
gy Minister

Josh

Frydenberg
announced on

Tuesday the
Clean Energy

Finance Corporation,
a

$10 billion green energy

investment f
und, would

have its man
date exten-

ded to inves
t in carbon

capture and s
torage tech-

nology.

The case for
a LET was further

bolsteredonF
ridaywhena

joint report

by the Clima
te Change Au

thority and

the Australia
n Energy Ma

rket Com-

mission, also
commissione

d by Mr

Frydenberg, s
aid an Emissi

ons Intens-

ity Scheme o
n the electricit

y sector

remained the
best option.

But given Malcolm Turnbull had

ruled itout for
political reaso

ns, anLET

was thenext b
est option.

‘‘The authorit
y’s modelling

indicates

that a LETcan
achieve deep

reductions
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Star-studded Packer broke off his engagement

to singer Mariah Carey in October 2016. Left: films

produced or co-produced by RatPac included Fantastic

Beasts and Where to Find Them, The Revenant, and

Russell Crowe’s The Water Diviner.
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AFR Weekend casts  

off the tie, suit and 

stockings and slips into 

weekend wear. 

It’s unmistakably The Australian  

Financial Review; news-

breaking, agenda setting and 

authoritative and it covers 

everything readers need to 

know about politics, business 

and finance. But it also ventures 

beyond those topics to reflect 

the non-work interests  

and passions of its readers.

News
The breaking stories and analysis of  

the events that matter in Australia and 

around the world. The news section  

of AFR Weekend mixes news breaks  

and major scoops with mini-reads that 

allow readers to ‘catch-up’ on the big 

events of the week.

Companies & Markets
Dive deep into who’s making money, 

who’s losing it and what’s driving the 

Australian economy. The Companies  

& Markets section of AFR Weekend  

looks beyond the daily news to cover  

the people and industry trends that are 

shaping Australian business.
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5LESSONS
FROMTHE
CORRECTION
Equities Investorsmayhave taken a
haircut onmarkets thisweekbut
wise shareholderswill learn from
the experience,writesSally Patten.

T
hank goodness the week
is over. The S&P 500
index in theUnitedStates
suffered its two biggest
points falls in history,
while the local bench-
mark plummeted nearly
5 per cent in two days

and then fell 52 points on Friday. The falls
seemed all the more dramatic because they
followed sucha longperiod ofmarket bliss.
In themidst of themayhem, itwas easy to

forget that thedecline followedhugegains in
stock prices last year.
But it isworth remembering just that. The

S&P/ASX200rose from5733 to6065 in2017
and is now sitting at 5838. Its US equivalent
surged 25 per cent last year, and on Thurs-
day night closed at 23,860 – still 21 per cent
higher thanat the start of last year. So equity
investors haven’t done too badly.
It is alsoworth rememberingwhat caused

the crash andhowshort term–or long term
– those causesmight be.
The immediate catalyst was US jobs fig-

ures, which showed wages growing faster
than expected andweekly jobless claimshit-
ting a 45-year low, raising the prospect of
higher inflation and interest rates. Analysts
also pointed to a deteriorating US federal
budget as a secondary factor. But some eco-
nomists argue the wages data contains
anomalies and could well be revised next
month. Somealso suspect the joblessfigures
might be overstated becausedata for several
stateswere estimated.
Further, one of the presidents of the Fed-

eral Reserve, James Bullard, cautioned
against drawing parallels between good
news on the labourmarket front and higher
inflation.The relationshiphadbrokendown
in recent years and may now be non-

existent, Bullard said in a speech.
It also appears that algorithmic trading

programsexacerbated the sharemarket falls
in the US, at least in the early part of the
week. Algorithms are set up to react to cer-
tainconditions.A fallof, say,5percent in the
index, may trigger the machine to sell.
Reports out of the US suggest that many of
the algorithms that sold equities onMonday
were ‘‘selling short’’. In other words, they
sold stocks to buy them back cheaper at a
later date.
Still, this is not to say that stockmarkets –

which have been turbo-charged by ultra
cheapmoneysince theglobalfinancial crisis

– are off the hook. Experts say investors
would bewise to learn the lessons that have
been offered up this week. Here are five of
them.

1MAKE SURE YOU ARE NOT A
FORCED SELLER
Regardless of where financial mar-
kets are in the cycle, investors need to

ensure they are not in a positionwhere they
have to sell stocks – which can happen if
equitymarkets remain in thedoldrums for a
couple of years.
‘‘Not being a forced seller andhaving cash

set aside to get throughdifficultmarket peri-

ods is probably the best advice I can give,’’
says Mark Draper of GEM Capital in
Adelaide.
Being forced to sell can arise for several

reasons. Retirees may need to sell assets to
finance their lifestyle, saversmaybeparking
money in the sharemarket to buy property
or investors may have borrowed to buy
shares and face demands for loans to be
repaid.
‘‘It comes down to time frames. If you put

yourmoney into equities andwant to pull it
outwithin three years, you probably need to
hold defensive assets and cash,’’ says Scott
Farmer of BraviumFinancial Planning.

Edited byDebraCleveland: dcleveland@fairfaxmedia.com.auTwitter:@ClevelandAFR
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Hip pocket

Debra Cleveland

Is thisrollercoasterweekawake-upcall for
investors torethink theirexpectationsof
returns fromAustralianshares?Yes, say the
expertswhoconcur thiswasthe ‘‘correction
wehadtohave’’.
Solidgrowthgloballyandrisingprofits

shouldkeepreturnspositive, saysAMP’s
ShaneOliver,butwe’re losingthetailwind
ofeasymoney, falling interest ratesand
ultralight lowbondyields.Asaresult,he
says,averagereturnsare likely toslowinto
thesingledigitsandwe’llneedtogetusedto
increasedvolatility. ‘‘Averagesuperreturns

of 10percent lastyearand10percentover
the lastfiveyearsarenotsustainable,’’ adds
Oliver,headof investmentstrategyand
chiefeconomistatAMPCapital. ‘‘They’re
likely toaveragearound7percentorso.’’
Perspective is imperative,pointsoutBen

Clark,portfoliomanagerofTMSCapital.
Rememberwhereweare inthecycle,he
advises. ‘‘TheUSmarkethadquadrupled
fromitsGFClowanddoubledfromitspre-
GFChigh. It’s in its9thyear, thesecond-
longestbullmarket inhistory, shortly tobe
the longest,’’headds.Equitiesstill look
moreattractive thananyotherassetclass
‘‘buthistory tellsyounowisa timetobe
morecautiousandopportunistic’’.
Afterastrongrun-up intheUSandin

Australia for the last fourmonths, this
week’srout ‘‘is themarketbehaving

normally’’, saysElioD’Amato,executive
directoratstockresearchhouseLincoln
Indicators.Sowhile there isnoneedfora
massiverethinkonequities, this isareality
check.
‘‘Investorshadbecomecomplacentwith

marketsalwaysseemingly ‘goingup’while
alsobeingunrealistic thatrapidgainsare
thenorm.Whenequitymarketsreturnon
average10percent, that isperannumnota
monthlyfigure,’’headds.
Stocksandsectors thathaverunharder in

recent timeshavecomeoff themost, says
GregSmith,headofresearchatwealth
managementfirmFatProphets.Markets
globallyarepullingback,buthepointsout
thatAustraliahas laggedtheUSandstands
upbetter in termsofvaluation. ‘‘Thisshould
containthe fallsonthewaydown,’’hesays.
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Draper recommendshis retiredclients set
aside two to three years of living expenses in
cashso theydon’tneed toworryaboutapro-
longedweakness in share prices. In the case
of investors who gear into shares, Draper
argues they should not be relying on
dividend income to finance the loan, but
should have the means to service the debt
fromother sources.

2 SELL WHEN MARKETS
ARE STRONG
It is notoriously difficult to do, but
the time to sell stocks is when share-

markets are strong, not when they are col-
lapsing. That is a recipe for crystallising
losses or, at the very least, limiting capital
gains. On that note, say experts, it is worth
investors checking their emotional response
to this week’s stockmarket falls. If they felt
rattled to the point of wanting to hit the sell
button, investors either need to work on
their psyche or reduce the amount of risk in
the portfolio so they can get a better night’s
sleep.
‘‘One of the biggest dangers for retail

investors is themselves.Thebiggest lesson is
to avoid emotional decisions,’’ says Pat Gar-
rett, chief executive of Six Park Asset Man-
agement. Garrett points out that the past
yearhasbeenunusual for its lackofvolatility
and that investors will need to get used to
swings again. ‘‘The movement we saw this
week was not that unusual if you look back
over 20 years. This is fairly typical short-
termbehaviourwhenmarketsarespooked,’’
he says.
The decision about whether to work on

emotions or reduce portfolio risk should
depend, at least in part, on the time frame.
But savers in their fifties andevensixties can
afford to take somerisk inpartsof theirport-
folio, given rising life expectancy.
‘‘Historical data shows that absent of a

global financial crisis-type scenario, the best
thing to do is to ride out market gyrations if
you have a medium- to long-term outlook.
Correctionsareanormalandhealthypartof
the stockmarket. Be calm,’’ says Garrett.
Selling out of fear, he argues, is more risky
than staying invested because it is accom-
paniedby thedangerofbuyingback in to the
market at thewrong time.

3UNDERSTAND THE TRIGGER
FOR MARKET FALLS
Understanding the catalyst for a fall
is critical because investors need to

know if anything has happened that would
cause a fundamental change in the market
outlook.
‘‘For example, if the US government

immediately imposed a 50 per cent tariff on
all imports, itmight cause you to reconsider
what the flow on effects might be to the
global economy and adjust your position-
ing,’’ saysDraper.
Few think that has occurred in the past

week. As Garrett points out, this week’s tur-
moil was caused by small data set over a

couple of days relating to US employment
data. This is not the same as the sub-prime
mortgage crisis that led to the 2008GFC.
‘‘Our view remains that it’s just another

correction,’’ says Shane Oliver, head of
investment strategy atAMPCapital.
‘‘In this case, a higher read on USwages –

compounded by some complex funds blow-
ing up – appeared to trigger some mass
selling. Neither of those alter the backdrop
of global synchronised growth,’’ says
Draper.
That said, professional investors are keep-

ing a close eye on other data points that
might suggest that US inflation will acceler-
ate,whichwould trigger further interest rate
rises. ‘‘It could change and we are keeping a
close eye on it,’’ saysGarrett.

4MAKE A WISH LIST
Many professional investors Smart
Investor spoke to have wish lists of
stocks they want to buy at decent

prices. In addition to the stock, they have
either identified the desired buyprice, or are
in the process of doing so.
‘‘We’re very excited in times like this. It

clearly creates some opportunities,’’ says
Chris Stott, chief investment officer at Wil-
sonAssetManagement.
‘‘This opens the door to value in certain

areas. We are now at the point where
investors should be looking at the market.
The market is relatively cheap. We will be
buyers this month,’’ says Tony Davison of
financial advice boutique Henderson Max-
well.
Companies that Stott would like to pur-

chase at lower prices include Seek, the
online recruiter; Cleanaway, the recycling
and waste management company; Dom-
ino’s Pizza; and furniture retailerNick Scali.
Holdings that Stott is looking to top up

include mining services group Monadelph-
ous and Seven Group, which owns busi-
nesses in the industrial services, oil and gas
and media sectors. This week Wavestone
Capital topped up its positions in share and
superannuation administration company
LinkGroupandoil producerWoodside. The
fund manager is keeping an eye on online
retailer Carsales and infrastructure group
Transurban, whose shares have fallen from
$13 to about $11.70 in just under twomonths.
Davison’s wish list includes mining

behemoth BHP, which he would like ideally
tobuyat$28.50,CSL($135), datacentrecom-
pany NEXTDC ($5.25), gaming machine
manufacturer Aristocrat Leisure ($22.50),
online recruiter Seek ($17) and online real
estate companyREAGroup ($68).
Liam Shorte of Verante Financial Plan-

ning is focused on income-yielding shares
for clients aged 55 and over on the grounds
that if he can pick up shares on a yield of
more than 6 per cent, it takes the pressure
off the stocks having to generate capital
growth as well. Shorte has his eye on SCA
Property Group, the real estate investment
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The cut-through

PatrickCommins

‘Bear’ outlines fundamental
change in market this week

Now that economies are
finally gathering steam,
do central banks need to
start tightening perhaps
faster than expected?

Global equity strategist Gerard Minack.
PHOTO: MICHELE MOSSOP

Whatdoyoudowhenamini-meltdownhits
themarketsandthreatens toendamulti-
yearbullmarket?Youcalla famedbear,of
course.GerardMinack isa formerglobal
headofstrategy forMorganStanley.Well-
knownforcalling theglobalfinancialcrisis
(GFC),henowplieshis insightsonan
independentbasis toabevyofhedgefunds
andassetmanagersaroundtheworld.
Beforewehear fromMinack,aquick

recap.Thisweek,andafteraunusually
lengthyperiodofcalm,marketswentabit
haywire.OnMondaynight theS&P500fell
bymorethan4percent– itsworstdecline
sinceAugust2011–onitswaytoa 10percent
fall inunder twoweeks.TheASXon
Tuesdayhaditsbiggestdropintwoanda
halfyears.Boursesaroundtheworldhave
followedasimilar trajectory.Volatility looks
tobeback,andinabigway.SomelargeWall
Street fundsthatbetonlowvolatilityblew
upinasinglenight,erasing$US3billionof
capitalalongtheway.
Typically, thenasty turncamejustas it

seemedinvestorshadfinallyput theGFC
behindthem, 10yearsafter theevent.
Minackreckons itwasonly inthe latterhalf
of lastyear thatmarkets turned ‘‘properly
bullish’’.
‘‘Upuntil then, ithadeffectivelybeen

sevenoreightyearsofmarketsclimbingup
thewallofworry.Butbythetimewegot to
the last thirdof lastyear, investorswere
dancingontopof thewall.’’
Afterrackingupdouble-digitgainsover

theprevious fewmonths,duringthepast
twoweeksworldequitieshavedropped
around6percent. In
thecontextof the
recentgains, the falls
are littlemorethana
blip.Nonetheless, it
feels likesomething
haschanged.Buthas
it?Could investors
really justpickup
wherethey leftoff?
‘‘That’s thebig

question, there’sa
chancethat that is
exactlywhatwedo,’’
Minacksays. ‘‘We
cleanoutsomeof
the ‘weakesthands’
andcontinue
climbing.’’Afterall,
‘‘the fundamentalsstill remainsupportive’’.
Withconditionssosupportive,amore

pertinentquestion is likely tobe ‘‘whatsort
ofbullmarketdowegobackto?’’
‘‘If it’sonethathas tingesof theeuphoria

of theprecedingthreeor fourmonths,you
couldhaveafully-fledgedbubble.Ordoyou
getonewithamuchmorerational, sober
assessmentof the fundamentals?’’
Minackseemstobe leaningtowards the

latter.
‘‘Thisyearseemsdifferent,’’hesays.There

seemstobeanewfoundappreciationthat
‘‘growthisno longeranunalloyedpositive
forequities’’.
‘‘This is thedefinitionof latecycle–when

youreviseyourgrowthforecastsup,you’ve
got toreviseupyourrates forecastaswell.
Thatstillmakes forpositivereturns.’’
So far, sogood.Theothermajor issue

facing investors ishowfarrates–andbond
yields–canclimbbeforereallyupsettingthe
equitiesapplecart.
Itwas lastyear’sbroad,globalupswing in

economicgrowthandattendantprofit
expansionthatseemtohaveturnedworried
sharemarketbulls intooverconfidentones.

Butevenasstockswerereachingnew
highs,bondpriceswereheadingtheother
way.Lowandfallingbondyieldshave
underpinnedalargechunkofassetprice
gainssince theGFC,agift fromcentral
banksvia theirextraordinarilysupportive
monetarypoliciesofquantitativeeasing
(bondbuying)andzeroandnegative
interest-ratepolicies.
Nowthateconomiesarefinallygathering

steam,docentralbanksneedtostart
tighteningperhaps faster thanexpected?
Bondinvestorsmusthavebeenaskingthose
typesofquestionsasUS10-yearTreasury
yieldsmovedfrom2.05percentat the
beginningofSeptemberto2.4percentby
theendof2018andthenspikedto2.84per
centbyFebruary2.
Itwas lastFridaynightwhenstronger-

than-expectedUSwagegrowthdataseemed
toflicktheswitchfromsharemarket
investorspricing ‘‘growthandnoinflation"
to ‘‘growthandmostdefinitely thechanceof
inflation’’ –andthereforeraterises.Cue last
week’s tumultandanear4percentdropin
theASX200.
‘‘Thefirst thingtosay is thateveryone is

out theredrawingtrend linessaying ‘this is
theendof the35-year [bond]bullmarket’,’’
Minacksays. ‘‘Whatastupidwayto lookat
things. Japanformeisstill the template–

whenthisbullmarketends, insteadof
seeinga ‘V’, youseean ‘L’: yieldsgodown
andstaydown.Thismaybetheendof the
bullmarket forsure,but fromherewedon’t
startasustainedbearmarket.’’
The ‘‘card-carryingsecularstagnationist’’

Minackbelieves the ‘‘painthreshold’’ for
rates ismuchlowerthanitused tobe.Yields
can’tgotoohighbecauseWestern
economiescan’thandle it – there’s toomuch
debtandnotenoughpotentialgrowth.The
clearrisk, then, is that theUSFederal
Reservemakesapolicyerrorbytightening
toofarandtooquickly,prematurelychoking
offeconomicactivity.
This is the thingmost likely to triggera

muchnastiercorrection,potentially in the
secondhalfof thisyear,Minackreckons.
Andfor thefirst timeever, thisyear theFed’s
‘‘dotplot’’ ofprojectedraterisescouldgoup.
‘‘Ifwegetwagepressurescomingthrough

andpushingup, thenthat’s thekindof thing
thatcouldcauseapropercorrection in
equities.’’

Hisadvice inthesesortsofrouts isdon’t
panic, staydisciplinedandwait for
opportunitiesas thedustsettles.
D’Amatoargues that thecorrection is

‘‘perfectly timed’’giventhestartof the
reportingseason.
‘‘Volatilitycreatesopportunitiesandthis

isnodifferent,’’headds. ‘‘Weareonthe
doorstepofreportingseasonandweare
about togeta freshsetofaccountscome
throughandstocksarecheaper thanthey
wereat thestartof themonth.’’
Whenprices fall fornoreasonother than

pricevolatility,hesays, theopportunities
canbe large. ‘‘Andwhenyouhaveasetof
newnumbersandoutlookstatements to
giveyouconfidenceyouare inagreat
business, thenthat isaperfectmatch!While
sentimentmaystillbe thethemethrough
February(evenMarch), acoolheadwill
uncoverwonderfulopportunities for
businesses thatarenotonlybetter thanthey
wereyesterdayfundamentally,butarenow
alsocheaper.’’
Investorsneedtoremember ‘‘tail risk’’,

saysAlastairMacLeodofassetmanager
WheelhousePartners. It’s the tendencyfor
financialmarkets tomeltdownfarmore
frequentlyandaggressively thaninvestors
expect ‘‘as fear turns topanicandeveryone
tries tosell at thesametime’’.
‘‘Whilestatistically theseeventsshouldbe

quiterare, inreality theyarenotandinfact
happeneveryeightornineyearson
average,’’hesays.Retirees inparticular
needtobear this inmindasthey’remost
likely to ‘‘actagainst theirowninterests’’.
Wehaveseenthissortofmarket

correctionbefore, saysD’Amato,andwe
will see itagain.
‘‘This timethecommentary isaround

bondratesand inflationexpectationsrising
intheUS.Next timeitwill,nodoubt,be
different.’’
Drawdownsof 10percentormoreduring

bullmarketsarenotuncommon,headds.
‘‘In fact,history tellsus that theaverage

bullmarketcorrection isaround13percent
andusually takesover fourmonths tooccur
withanother fourmonths to fullyrecover.’’

Quickbites
Withprices barelymoving, consumers are still spending. Retail
spending rose 0.9 per cent in theDecember quarter, says CommSec,
while retail prices fell 0.1 per cent in the year toDecember. In 2017
we spent 8 per centmore on electrical and electronic goods.
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Weekend Fin
Explore the trends shaping our society; enjoy features on culture, literature,  

art, fashion and film in writing that is in-depth and beautifully textured.  

Each week, there’s a stunning pictorial feature, showcasing what’s exciting  

in art, photography or travel, and hear from the influential, the famous,  

and the quiet achievers as they lunch with the AFR’s writers and explain  

what drives them. Weekend Fin lets you stay ahead of the curve with this 

chocolate box of a section.

Life & Leisure
With a new editor and a classy new design, Life & Leisure provides a sharp and 

sophisticated look at the lifestyle our discerning readers enjoy and the luxury 

items they desire. Life & Leisure captures the best in food, travel, design, fashion, 

watches and other finery, while our A-list of regular columnists offer their  

verdicts on wine (Max Allen), consumer tech (John Davidson), prestige motoring 

(Tony Davis), and executive property.
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Bitcoin
Where it’s going,
from themanwho
knows all p20

HARVEY WEINSTEIN
Miramax and The Weinstein
Company

More than 80 women in the
movie industry have accused
the film producer and
executive, of sexual
harassment, sexual assault, or
rape. Weinstein denies ‘‘any
non-consensual sex’’.

DON BURKE
Nine Network and Burke’s production
company, CTC (Cut The Crap) Production

A series of women have publicly accused
theBurke’s Backyard star of sexual
harassment. Burke went onACurrent
Affairdenying the allegations and claiming
he had Asperger’s syndrome.

SEX INTHE
NEWWORLD
ToxicmenThis year has seen amassive
shift in the tolerance and treatment of
sexual harassment.What does that
mean inAustralianworkplaces?
JenniferHewett reports.

This is the fastest-
moving social change
we’ve seen indecades.
Edward Felsenthal ,Time editor-in-chief

Continued next page

Actor Kevin Spacey
and Uber CEO
Travis Kalanick were
felled this year by
accusations of
abusive behaviour.

MEGATRENDS

B
eing named Time Per-
son of the Year may not
have quite the same
global impact it once
had. But the magazine’s
decision to choose ‘‘The
Silence Breakers’’ for
2017 was still a recogni-

tion of the abrupt shift in the tolerance and
treatment of sexual harassment that has
occurred this year.
Women revealing their own personal

experiences–previouslykeptgrimlyprivate
by the individuals involved or conveniently
ignoredby thosewhopreferrednot to know
– has turned out to have an extraordinary,
compoundingmomentum.
#MeToo became the battle cry in what

hadbeen ahiddenwar.
That Time’s 2017 citation came one year

after it had selected Donald Trump for the
same award was no coincidence. For many
women, the election of Trump – despite
being exposed (most spectacularly by him-
self on tape) as a repeat sexual harassment
offender– inciteda furiousdeterminationto
call out such behaviour by other men. So
many,manyothermen.
But although originating as an attempt to

out-Trump a despised President Trump, it
became the hypocrisy surrounding the
most powerful, most well-known men – in
Hollywood, in the media, in politics – that
resonatedmost loudly.
The Weinstein effect translated instantly

globally because his behaviourwas so gross
and so consistent – yet so constantly, blith-
ely blotted out of consciousness and con-
science because he was ... Harvey
Weinstein.
It was a spectacular demonstration that

beingasexualpredatorwashardlyconfined
to the hard right of American politics or
power. Not that the notion of ‘‘the casting
couch’’ was anythingnew inHollywood.

Actors from child star Shirley Temple to
MarilynMonroe to Joan Collins had all told
just some of their ghastly stories over the
years, only the more well-known tip of an
ugly reality lurkingunderneath the creation
of globalmagic andfilm imagery.
But for all the outrage about Trump, lib-

eral Hollywood – women as well as men –
had also refused to hold certainmen to any
sort of account despite widespread know-
ledge of their sexual venality. It was just too
difficult for thosewanting to advance them-
selves orneedingapowerfulman’s imprim-
atur in the long-running Hollywood
adaptation ofTheHungerGames.
This conspiracy of silence also included

media investigations that went nowhere,
not least because of disinterest in senior
media circles in alienating the popular and
thepowerful.
That was until the dam wall was

breached this year and the flood of accusa-
tions came pouring out at an unstoppable,
overwhelmingrate.Andalthough the initial
investigative stories on Weinstein came
from traditional media, the ability of this
flood to spread so far so fast, picking up
other stories along the way for added force,
also demonstrated the reach of social
media. It not only altered mainstream per-
ceptions. It created a new, self re-enforcing
reality that could no longer be dismissed or
threatened away.
Yet little of this is as straightforward as it

canseemwhenconsidering theconductofa
Weinstein or a plainly lecherous manager
trying to take advantage of his position.
Many a romance, marriages as well as con-
sensual affairs, begin in the office.
The stories of female law clerks and their

newpartners alsobeing senior lawpartners
at the same law firm are stereotypical for a
reason – along with those of executives and

their executive assistants, for example. That
can obviously mean an implicit power
imbalance – particularly when it’s still usu-
ally theman in themore senior role.
In some cases, it can also lead to at least

the perception of favouritism. But one
woman’s notion of harassment can be wel-
comedby another sensingmutual interest.
Who should make moral judgments or

precise rules of engagement on all of that?
What counts as sexual harassment or just
sexual attraction? Can – or should – work-
places be free of flirtations between poten-
tially interestedpeople? Is a one-night stand
more or less acceptable than a continuing

affair? Will office Christmas parties of the
future be alcohol-free, fun-constrained
events – just in case?
Between the extremes of outright sexual

harassment andoffence taken at innocently
meant invitations, there’s a lot more
nuanced territory.
But what is clear is that, finally, the old-

boys network and political or commercial
self interest are no longer sufficient protect-
ivebarriers against the intrusionof #MeToo
– whether for American stars like Kevin
Spacey or British politicians like suddenly
ex-defence secretary Michael Fallon, who
resigned after examples of knee-patting and

more of female reporters came to light.
And while Trump remains defiantly

tweeting away in theWhite House, the con-
servative, anti-abortion standard bearer
Roy Moore – strongly backed by Trump to
be the new senator from Republican Ala-
bama – was defeated by a Democrat after
allegations of his molestation of teenage
girls decades ago. OtherUS politicians from
bothpartieshaveannounceduntimely exits
from politics after being accused of being
sexual predators.
Australia also had its own version of a

Weinstein moment featuring Don Burke,
former Nine TV presenter and star of the
once-wildly popularBurke’s Backyard.
The allegations about his behaviour over

decades featured the same shocking exam-
ples of sexual bullying and aggravated con-
tempt for women – familiar to most of his
workplace colleagues but covered up in the
interests of the greater commercial good.
Therewill undoubtedly bemore.

It’s certainly no longer considered
adequate to try to rationalise such extreme
behaviour – or the lack of reaction by man-
agement – as merely symptomatic of how
much times and views have changed. This
was always egregious, intolerable and inex-
cusable. And now it can all become embar-
rassingly, abruptly public rather than
remaining discreetly covert.
Nor is it justold-timemediaorHollywood

or old-style bosses in the spotlight. The Fin-
ancial Times person of the year is a young
female software engineer who revealed the
egregious sexual harassment culture at
Uber, includingbynow-departedchiefexec-
utiveTravisKalanick.
Time editor-in-chief Edward Felsenthal

made the announcement of Time’s 2017
choice on NBC’s Today program – which

had just sacked itsownstarMattLauerafter
stories of his similar behaviour also sur-
faced after being long ignored. ‘‘This is the
fastest-moving social change we’ve seen in
decades, and it beganwith individual acts of
courage by hundreds ofwomen – and some
men, too – who came forward to tell their
own stories,’’ Felsenthal said.
The general response to these stories has

indeed come a long way this year from the
cultural mores of 1991 when Anita Hill cre-
atedhugecontroversy in theUSbytestifying
about the sexual behaviour of then
Supreme Court nominee Clarence Thomas
during her time working for him. The tele-
vised coverage galvanised the country but
the resultwas that shewasheavily criticised
andhewas confirmed.
Hill, now a professor of law andwomen’s

studies at Brandeis University, said this
month that this ‘‘huge moment’’ of out-
spokenness and awareness needs legal and
institutional support to have a lasting
impact. Yet formostwomenandmostmen,
the notion of sexual harassment in the
workplace tends to be more banal, far less
newsworthy and still verymuch in the grey
area of human behaviour rather than the
black andwhite of the law.
It’s more about the slightly sleazy tone or

look, the explicitly sexual jokes or sugges-
tions typically made by older men to young
women, the friendly greeting embrace that
is just a little too lingering or intense.
Not that any of this type of behaviour

should have to be considered acceptable
either – or just part of getting on with it in
business rather than being typecast for
making an unnecessary fuss or being,
heaven forbid, a troublemaker.
Humanresourcesdepartments, aswellas

boards of directors, are now farmore alert –

Edited byEmmaConnors, email: emma.connors@fairfaxmedia.com.au

AFRGA1 L001

SPEND VALENTINE’S DAY GIFT GUIDE TRAVEL THE PULL OF PATAGONIA MOTORING WARM NIGHTS AND CABRIOLETS
● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ● ●

Life &
Leısure

AFR9-11 February 2018
TheAustralian Financial Review |www.afr.com
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AFR’s Angus
Grigg.

Over theAustralian summer Iwas instructed tomake
appointmentswith senior government officials,ministers
andothers in the foreignpolicy community.
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Inside storyAfter six years as one of theAFR’s China correspondents,AngusGrigg reveals
howagents tried to recruit himas a spy, andwhat it says about China’s age of anxiety.

T
he offer to become a
Chinese spy was made
over a lunch of Sichuan
fish, spicy tofu and stir-
fried green beans. It was
September 2013 and the
trade was to be a simple
one –money in exchange

for information.
I had been in China for 17 months at that

point and, likemost foreign correspondents,
was frustrated by the Communist Party’s
vice-like grip on information in a political
system that had changed little since thedays
ofMaoZedong.
But on that autumnday in Shanghai’s for-

mer French Concession, there was the pos-
sibility of a breakthrough.

My would-be handlers, who worked for a
security consultancy affiliated with the
Chinese government, had at least shown a
willingness to talk. They had even passed on
a couple of worthwhile tips over coffee dur-
ing ourpreviousmeetings.
But as it turned out they hadno interest in

beingasource for the foreignpress.After the
lunch plates were cleared away and the tea
pot refilled, their offer was delivered. It was
wrapped in the camaraderie of our sup-
posedly sharedprofession.
‘‘We are just like journalists,’’ said the

younger man, smiling in his tight-fitting
pinkpolo shirt that revealed significant time
spent at the gym. ‘‘We need to get stories
before our competition and when this hap-
penswe receive bigger bonuses.’’

It was then explained I should tell them
whenmynewspaperwasclose topublishing
articles that contained fresh revelations
about Chinese cyber hacking or industrial
espionage.
‘‘If you let us know, we could share our

bonuseswith you,’’ they said.
So there was the inducement – a vaguely

definedpledge to share ‘‘bonuses’’.
To this day I regret not asking the

quantum of those ‘‘bonuses’’, how they

would be delivered andwhat they would do
with the information sought. At the time I
wasnot sure if I hadmisunderstood the con-
versation, even though their pitch was
delivered in tone-perfect English.
Two months later those doubts were

erased when a second, far more significant,
request was made. This time there was no
pretence of shared occupations or loosely
worded offers of remuneration.
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Perspective
A deeper look at the big issues shaping Australia and the world. Perspective 

dives into politics, economics and business but also dips into the arts,  

society and sport. It aims to surprise and inform readers, applying the  

Financial Review’s intelligence to topics that are not always covered in the 

weekday paper. It’s a must read for anyone who wants to really understand 

how the world works.

Smart Investor
Personal finance is core to the AFR and reader surveys tell us the independent, 

insightful analysis of economies, markets and products is one of AFR 

Weekend’s key selling points. Smart Investor gives the AFR a single personal 

finance brand, whose mission is to help readers create and preserve their 

wealth. It is a mission we take seriously.
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Life & Leisure Luxury is a glossy, large-format magazine 

that appears quarterly in The Australian Financial 

Review. From its May 2007 launch issue, Luxury was an 

instant success with readers and advertisers alike.

Luxury continues to build its following, combining 

in-depth coverage of the faces and figures behind the 

global luxury industry with the latest trends and products 

here and overseas, including: fashion, motoring, 

grooming, watches, jewellery, design, technology, food 

& wine, property, architecture and interiors.

Newspaper inserted magazines

Life & Leisure The Sophisticated Traveller magazine 

showcases the finest travel writing and photography, 

from home, the region and the rest of the world. It is 

published quarterly and hosted by Australia’s most 

respected daily business newspaper The Australian 

Financial Review.

Sophisticated Traveller provides a high end travel 

environment to cater to our high net worth audiences’  

travel interests.
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Seat 1A lands in Moscow   |   Business Traveller gets buff   |  Volcanoes before breakfast |   On the road with Tony Davis
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AFR WEEKEND

ANNUAL COMMITMENT ($) CASUAL $75K $150K $300K $500K $750K $1MIL+

Run of paper rate $50.13 $47.12 $44.12 $41.10 $38.10 $35.09 $32.08

Run of paper rate (incl GST) $55.14 $51.83 $48.53 $45.21 $41.91 $38.60 $35.29

Discount is calculated by projected advertising spend in the Financial Review over a 12 month period. $pcc= Dollars per column centimetre.

POSITION + COLOUR

PREFERRED POSITIONS WEEKEND COLOUR OPTIONS

Early General News (prior 21) 40%
NATIONAL  
COLOUR  

40%

RECRUITMENT  
COLOUR  

30%

Early General News Right Hand Page 60%

Right Hand Page 30%

Facing/Consecutive Pages 20%

Sections: Companies & Markets, Smart Money, Enterprise, Legal Affairs 20%

All Other Sections (incl Property) 20%

Special Reports (incl colour) 45%

*Excludes Recruitment advertising

PREMIUM POSITIONS (INCL COLOUR) WEEKEND INCL GST

Front Page (5x7 Mon - Fri) (7x7 Weekend) $8,000 $8,800.00

Outside Back Page (8x7) $5,000 $5,500.00

Ear Space (1.5x4cms) sold only with strip ad $500 $550.00 

Watermark: Share Tables $2,000 $2,200.00

For creative options bookings and information 

contact David Higgins

E: david.higgins@fairfaxmedia.com.au

DEADLINES

Booking & cancellation deadlines:  

10AM two business days prior to publication. 

Material deadlines: 

12PM one business day prior to publication. 

Rates effective until 31 December 2018. 

Rates are subject to change. 

Contact your Financial Review sales 

representative for further details. 

Rates are for newspaper only.  

(Life & Leisure separate ratecard).

Advertising rates

AFR WEEKEND
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Rates include colour and effective until 31 

December 2018. Rates are subject to change. 

Contact your Financial Review sales 

representative for further details. 

*100% cancellation charge applies for  

State splits. Rates are for newspaper only.

FINANCIAL REVIEW LIFE & LEISURE SECTION (FRIDAY & WEEKEND)

FREQUENCY CASUAL 4X 8X 12X 16X 20X 24X

DISCOUNT CASUAL 5% 10% 15% 20% 25% 30%

Full Page (38x7) $19,434 $18,462 $17,491 $16,519 $15,547 $14,575 $13,604

Full Page (38x7) Incl GST $21,377.40 $20,308.20 $19,240.10 $18,170.90 $17,101.70 $16,032.50 $14,964.40

DPSC (38x14) $35,000 $33,250 $31,500 $29,750 $28,000 $26,250 $24,500

DPSC (38x14) Incl GST $38,500.00 $36,575.00 $34,650.00 $32,725.00 $30,800.00 $28,875.00 $26,950.00

Junior Page (28x5) $10,220 $9,709 $9,198 $8,687 $8,176 $7,665 $7,154

Junior Page (28x5) Incl GST $11,242 $10,679.90 $10,117.80 $9,555.70 $8,993.60 $8,431.50 $7,869.40

Half Page (20x7) $10,220 $9,709 $9,198 $8,687 $8,176 $7,665 $7,154

Half Page (20x7) Incl GST $11,242 $10,679.90 $10,117.80 $9,555.70 $8,993.60 $8,431.50 $7,869.40

Third Page (20x4) $5,845 $5,553 $5,260 $4,968 $4,676 $4,384 $4,091

Third Page (20x4) Incl GST $6,429.50 $6,108.30 $5,786.00 $5,464.80 $5,143.60 $4,822.40 $4,500.10

Quarter Page (20x3) $4,384 $4,165 $3,946 $3,726 $3,507 $3,288 $3,069

Quarter Page (20x3) Incl GST $4,822.40 $4,581.50 $4,340.60 $4,098.60 $3,857.70 $3,616.80 $3,375.90

Strip Ad (10x7) $5,114 $4,858 $4,603 $4,347 $4,091 $3,835 $3,580

Strip Ad (10x7) Incl GST $5,625.40 $5,343.80 $5,063.30 $4,781.70 $4,500.10 $4,218.50 $3,938.00

Strip Ad 2 (5x7) $2,557 $2,429 $2,301 $2,173 $2,046 $1,918 $1,790

Strip Ad 2 (5x7) Incl GST $2,812.70 $2,671.90 $2,531.10 $2,390.30 $2,250.60 $2,109.80 $1,969.00

10x4 $4,160 $3,952 $3,744 $3,536 $3,328 $3,120 $2,912

10x4 Incl GST $4,576.00 $4,347.20 $4,118.40 $3,889.60 $3,660.80 $3,432.00 $3,203.20

10x3 $3,120 $2,964 $2,808 $2,652 $2,496 $2,340 $2,184

10x3 Incl GST $3,432.00 $3,260.40 $3,088.80 $2,917.20 $2,745.60 $2,574.00 $2,402.40

10x2 $2,080 $1,976 $1,872 $1,768 $1,664 $1,560 $1,456

10x2 Incl GST $2,288.00 $2,173.60 $2,059.20 $1,944.80 $1,830.40 $1,716.00 $1,601.60

Special Retail Module* $850

PREMIUM POSITIONS

Front Page (10cm x 7cols)  $9,000

Front Page (10cm x 7cols) incl GST $9,900

Front Page (8cm x 7cols)  $8,000

Front Page (8cm x 7cols) incl GST $8,800

Front & Back Page Ribbon Wrap (8cm x 15cols) $15,000

Front & Back Page Ribbon Wrap (8cm x 15cols) incl GST $16,500

LOADING
Page 3, 5 & 7 20%

Right Hand Page in Front Half 15%

Right Hand Page 10%

Front Half / Sections 10%

STATE SPLITS (RUN OF PAPER) FULL/HALF/JUNIOR PAGES ONLY

NSW/ACT 50%

VIC/TAS 40%

QLD 40%

SA Subject to availability

WA Subject to availability

LIFE & LEISURE 

Advertising rates

For creative options bookings and information 

contact David Higgins

E: david.higgins@fairfaxmedia.com.au

DEADLINES

Booking & cancellation deadlines:  

10AM Monday prior to publication. 

Material deadlines: 

12PM Tuesday prior to publication.  
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INTERNATIONAL

LONDON 
Brett Warren 

Warren International Media 

Suite 12, Rossknoll House 

Orion Park, Northfield Avenue 

LONDON W13 9SJ 

T: +44 (0) 20 7099 7992 

F: +44 (0) 870 4953 440

EUROPE 
Robert Logan 

Robert Logan & Associates 

Suite 12, Rossknoll House 

Orion Park, Northfield Avenue 

LONDON W13 9SJ 

T: 0011 44 (0) 208 579 4836 

F: 0015 44 (0) 208 579 5057

NEW YORK 
Conover Brown 

World Media Inc. 

19 West, 36th Street, 7th Floor 

NEW YORK 10018 

T: 0011 1 212 244 5610 

F: 0015 1 212 244 5321

DUBAI 
Vivienne Davidson 

Intermedia, Commercial Centre 

Safa Park,Sheikh Zayed Road 

PO Box 22857, DUBAI 

T: +971 346 6006  

F: +971 346 6016 

SINGAPORE 
Peggy Thay 

Publicitas Singapore 

1 Coleman Street 

#09-08 The Adelphi 

Singapore 179803 

T: +65 6836 2272 

F: +65 6634 5231

MALAYSIA 
Audrey Cheong 

Publicitas International (Malaysia) 

Lot S105, 2nd Floor, Centrepoint, 

Lebuh Bandar Utama,  

Bandar Utama 

47800 PETALING JAYA, 

SELANGOR 

T: 0011 603 772 9 6923 

F: 0015 603 772 9 7115

HONG KONG 
Zinnia Yu 

Publicitas Hong Kong 

26/6F Two Chinachem  

Exchange Square 

338 Kings Road, North Point 

HONG KONG 

T: 0011 852 2516 1515 

F: 0015 852 2528 3260 

JAPAN 
Yasunari Ibe 

Shinano International, Inc. 

Akasaka Kyowa Bldg, 2F 

1-6-14 Akasaka, Miato-ku 

TOKYO 107-0052 

T: 81 3 3584 6420 

F: 81 3 03505 5628

NEW ZEALAND 
Neil Bowman 

McKay & Bowman International 

Media Representatives Ltd 

PO Box 36-490, Northcote, 

Auckland 

60 McBreen Avenue, Northcot 

AUCKLAND 0627 

T: 0011 649 419 0561 

F: 0015 649 419 2243

THAILAND 
Steven Fong 

Publicitas Thailand 

5th Floor, Lumpinil Building 

239/2 Soi Sarasin, Rajdamri Road,  

Lumpini 

PATHUMWAN BANGKOK 10330 

T: +662 651 9273 to 7 

F: +662 651 9278

CHINA 
Libby Chen 

Publicitas Beijing 

Room 808, 8/F, Tower A,  

Fullink Plaza 

No 18 Chaoyangmenwai Avenue 

BEIJING 100020 P.R. CHINA 

T: +8610 6518 8155 ext. 626 

F: +8610 6588 3110

INDIA 
Santosh Pandey 

The Times of India –  

International Media 

Representation 

Response Department 

Dr. Dadabhoy Naoroji Road 

BOMBAY 400 001 

T: 0011 91 22 2273 1338 

F: 0015 91 22 2273 1145

SOUTH AFRICA 
Michael Armstrong 

Publicity Project Management 

Rivonia Village, 3 Mutual Road, Rivonia 

PO Box 78811, SANDTON, 2146 

T: 0011 27 11 803 8 211 

F: 0015 27 86 503 3237

Contacts

AUSTRALIA

SYDNEY 
Fairfax Media 

Level 1, 1 Darling Island, Pyrmont  

SYDNEY NSW 2009 

T: (02) 9282 3415 

F: (02) 9282 3854

MELBOURNE 
Fairfax Media 

Level 6, 655 Collins Street 

DOCKLANDS VIC 3008 

T: (03) 8667 3857 

F: (03) 8667 3851

CANBERRA 
Fairfax Media 

9 Pirie St  

FYSHWICK  

CANBERRA ACT 2069 

T: (02) 6280 2122

BRISBANE 
Fairfax Media 

7/ 140 Ann Street  

BRISBANE QLD 4000 

T: (07) 3835 7500 

F: (07) 3835 7529

ADELAIDE 
Fairfax Media 

Level 1, 200 Greenhill Road 

EASTWOOD SA 5063 

T: (08) 8210 1122 

F: (08) 8212 1210

PERTH 
Fairfax Media 

Level 1, 169 Hay Street  

EAST PERTH WA 6004 

T: (08) 9220 1575 

F: (08) 9423 8922


