
POST FESTIVAL 

MARKETING REPORT 



VOTE OF THANKS 

Udghosh’13 witnessed participation of over 1800 students from across more 

than 70 colleges unravelling their nerves to achieve the Overall Trophy in 20 

sporting events and several informal events. It witnessed one of the finest 

and toughest competitions in college sporting events raising the bar sky 

high. 

 

In Udghosh’13 we increased the number of formal events, conducted 

prolific informal events and also organized several shows and workshops to 

attract participants and IITK campus junta hence providing exceptional 

brand visibility. 

 

Without the aid of UPSACS, this magnitude would not have been achieved. 

Shown below are glimpses from the festival that depict the promotional 

activities and branding offered to UPSACS during Udghosh’13. 



UPSACS as Co-Title Sponsor on Udghosh website: 
Our website witnessed an average of 6000 clicks per day in the 

month of September 



UPSACS on Udghosh Facebook Page:  
- This is the most visited avenue for any event of the festival    

   whether formal or informal. 

- On an average it witnessed 3000 views for each post 



Advertisement in The Pioneer:  
2 Advertisements of Udghosh'13 appeared in The Pioneer, a 

leading National Newspaper which carried logo of all our 

sponsors. The ad published on 26th Sept is shown below 



Udghosh'13 Newsletter:   
Total of 6000 newsletters were distributed among the 

entire students’ community with aim to promote and 

inform the campus residents.  



UPSACS logo on Hoarding(15X15 feet) in OAT: 
A Mega Banner was put up in the OAT(Open Air Theatre with 1400+ 
capacity) where the Opening Ceremony, Acrobats Show, Fencing 

show, Motivational talk and match/movie screening took place.  



“Avijit & Tinku” and their troupe have performed in India’s 

got talent previously. Seen below in a stunning performance 

in OAT (with sitting capacity>1400) 

Because of the aerial view, the UPSACS logo on the backdrop cant be 
seen 



Fencing Show 



Activities by Udghosh 

 

UPSACS Banners placed throughout the Campus:  
All the banners printed by Udghosh’13 contained Social 

campaign tagline 







Tempo and Rickshaw branding 

 



Other Awareness activities by Udghosh’13 

 

Awareness Quiz 

Query dropbox 

Udghosh’13 T shirts containing Red Ribbons  



Motivational talk by Mr. Jaunpur 



Awareness Cricket Match 



Festival Megabanners: 

(8X20 ft and 5X15ft respectively) containing all sponsors’ 

logos 
* We apologies as we don’t have proper images of megabanners other than those given below 



Exclusive UPSACS  

Hoardings (15X15 ft) 

During Day 

During Night 

 (Opening Performance show) 



Exclusive UPSACS Hoardings and megabanners 

(10X10 ft) 





Advertise Screening 

OAT Screening 

Media Desk Screening 

Due to some technical problems with LCD, this 
was the alternate arrangement 



Miscellaneous 
Certificates, posters and ID card branding 



Logo poster 



OTHER MEDIA COVERAGE 

 Cricket Today, a leading Cricket magazine in India. It will 

publish an article in its November edition with all the key 

sponsors specifically mentioned. 

 

 JAM magazine, a popular youth magazine. It will publish a 

coverage story on its website 

 

 Radio 93.5 Red FM was our official Radio Partner. It promoted 

Udghosh’13 activities and our sponsors for 1 whole week. 

 



Glimpses of Media Coverage 





THANK YOU!! 

We thank UPSACS for being an integral part of Udghosh'13 without 

whose support conducting this fest was not possible and we expect 

to continue a long term relationship.  

 

We are regretful for any mistakes committed from our side during the 

festival. Please do notify us in order to serve you better next time. 

 

THANKING YOU, 

 

Abul Aala Nalband 

Head, Marketing 

Udghosh'13 


