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5.3M+ 
TOTAL APP 

DOWNLOADS 

1.2M+ 
SOCIAL MEDIA 

FOLLOWERS 

2.0M 
AUSTRALIANS 

VIA PRINT 

4.1M 
AUSTRALIANS 

VIA DIGITAL 
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4.1M 
DIGITAL 

AUDIENCE 

2.0M 
PRINT 

AUDIENCE 

1.2M 
SOCIAL 

AUDIENCE 
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Source: Average monthly visits for Domain, Allhomes and Commercial Real Estate combined. Main site and mobile site visits - Nielsen Market Intelligence (Home & Fashion Suite). Mobile app visits - Google Analytics. 
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SCHOOL CATCHMENT 

 ZONES 

Valuable data on schools 

and catchment zones 

displayed on listings to 

inform property buyers 

HOME PRICE GUIDE 

Easily searchable database 

of 13m+ properties with 

estimated property value, 

sales history and comparable 

surrounding properties 

FACEBOOK  

MESSENGER BOT 

First company in Australia to 

launch bot facilitating 

enquiries on properties for 

sale nearby and providing 

instant property valuation 

estimates 

CHAT PLATFORM 

Direct interaction between 

consumers and agents using 

a simplified messenger  

chat platform 
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Highest rated consumer 

app for iOS and Android 

in property category 

HOMEPASS 

Homepass has achieved 1m+ 

consumers “checked-in” to  

open for inspections 

MYDESKTOP 

Domain’s market-leading Customer 

Relationship Management platform 

supported by best-in-market mobile 

application 

2016 Design 

Champion Award for 

Domain Facebook 

Messenger Chat Bot 

2017 Glomo Awards for 

Best Mobile App for the 

Connected Lifestyle 

2016 Google’s Best 

Local Apps 

Source: Based on consumer ratings (all versions) in the App Store and Google Play. 28/04/2017. 
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• Strategic review of Domain Group announced in February 2017 in preparation for Domain’s 

potential separation into a new ASX-listed company in which Fairfax would retain 60% to 

70% ownership.  

• Process is underway: 

− Appointment of Grant Samuel to prepare an Independent Expert’s Report; 

− Discussions being conducted with Australian Taxation Office; 

− Consideration of operational elements, Domain Board composition, commercial and 

transitional arrangement, and capital structure.  

− It is anticipated that Domain would have approximately $150 million of net debt following 

the separation.  

• We continue to expect the separation to complete this calendar year, subject to a number of 

conditions including satisfactory outcome of engagement with the Australian Taxation Office 

and a Fairfax Shareholder vote.  

• Further details to be released in the Scheme Booklet.  
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3.5M 
NEW ZEALAND 

DIGITAL/PRINT 

AUDIENCE 

3.7M 
AUSTRALIAN 

COMMUNITY 

DIGITAL/PRINT 

AUDIENCE 

8.9M 
AUSTRALIAN 

METRO 

DIGITAL/PRINT 

AUDIENCE 
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FY18 H1 FY18 H2 
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700K+ 
ACTIVE 

SUBSCRIBERS 

4.1M 
AUDIENCE 

1.7M 
AUSTRALIAN RADIO 

LISTENERS 
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• Overall Group revenues are 6% below last year for the first 17 weeks of FY17 H2  

(26 December 2016 to 23 April 2017). Revenue across our current reporting segments: 

 

− Domain overall revenue is up 10% with its total digital business up 18%;   

− Metro Media is down around 11%; 

− Australian Community Media is down around 11%; 

− New Zealand Media is down around 3% including currency impact; 

− Macquarie Media is down around 7%. 

 

• Cost savings initiatives are ongoing across the Fairfax Group. 
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27 | 2016 FULL-YEAR RESULTS 
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SUMMARY INFORMATION 

This presentation contains summary information about Fairfax Media Limited and its activities current as at 4 May 2017. The information in this presentation is of  a 

general background nature and does not purport to be complete. It should be read in conjunction with Fairfax Media Limited other periodic and continuous disclosure  

announcements which are available at www.fairfaxmedia.com.au. 

 

NOT FINANCIAL PRODUCT ADVICE 

This presentation is for information purposes only and is not financial product or investment advice or a recommendation to acquire Fairfax Media Limited securities and  

has been prepared without taking into account the objectives, financial situation or needs of individuals. Before making an investment decision, prospective investors  

should consider the appropriateness of the information having regard to their own objectives, financial situation and needs and seek legal and taxation advice appropriate  

to their jurisdiction. Statements made in this presentation are made as at the date of the presentation unless otherwise stated. 

 

PAST PERFORMANCE 

Past performance information given in this presentation is given for illustrative purposes only and should not be relied upon as (and is not) an indication of future  

performance. 

 

FUTURE PERFORMANCE 

This presentation contains certain “forward-looking statements”. The words “expect”, “should”, “could”, “may”, “predict”, “plan” and other similar expressions are intended  

to identify forward-looking statements. Indications of, and guidance on, future earnings and financial position and performance are also forward-looking statements. 

Forward-looking statements, opinions and estimates provided in this presentation are based on assumptions and contingencies which are subject to change without  

notice, as are statements about market and industry trends, which are based on interpretations of current market conditions. Forward-looking statements including  

projections, guidance on future earnings and estimates are provided as a general guide only and should not be relied upon as an indication or guarantee of future  

performance. Actual results, performance or achievements may vary materially for many projections because events and actual circumstances frequently do not occur  

as forecast and these differences can be material. This presentation contains such statements that are subject to risk factors associated with the industries in which  

Fairfax Media Limited operates which may materially impact on future performance. Investors should form their own views as to these matters and any assumptions on  

which any forward-looking statements are based. Fairfax Media Limited assumes no obligation to update or revise such information to reflect any change in expectations  

or assumptions. The inclusion of forward-looking statements in this presentation should not be regarded as a representation, warranty of guarantee with respect to its  

accuracy or the accuracy of the underlying assumptions or that Fairfax Media Limited will achieve, or is likely to achieve, any particular results. 


