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HOW TO USE THIS
HANDBOOK

Victoria University’s 2013 Faculty of Business and Law Handbook is designed to
provide students with detailed information on course structures and unit details for
undergraduate and postgraduate courses offered by the faculty in 2013.

The definition of fields used in course tables throughout this handbook include:

Credit Point — the number of credit points a unit confributes towards the total points
needed fo complefe a course.

PLEASE NOTE

This handbook provides a guide to courses available within Victoria University’s
Faculty of Busingss and Law in 2013.

Although all attempts have been made to make the information as accurate as
possible, students should check with the faculty that the information is accurate
when planning their courses.

NOTE: Prospective students are sfrongly advised to search the University’s online
courses database at www.vu.edu.au,/courses for the most up-to-date list of courses.

This handbook includes descriptions of courses that may later be altered or include
courses that may not be offered due to unforseen circumstances, such as insufficient
enrolments or changes in teaching personnel. The fact that details of a course are
included in this handbook can in no way be taken as creating an obligation on the
part of the University to teach it in any given year or in the manner described. The
University reserves the right to discontinue or vary courses at any fime without
nofice.

OTHER INFORMATION

Information about course fees, articulation and credit transfer, recognition of prior
learning, admission and enrolment procedures, examinations, and services available
to students can be accessed on the University’s website or by contacting the
University directly.
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FACULTY DELIVERED
= BL

Below are details of courses offered by the Faculty Delivered - BLin 2013.

This information s also available online on the University’s searchable courses
database at www.vu.edu.au/courses

DIPLOMA OF ENTERPRISE

Course Code:BADE

Campus:Werribee, Footscray Nicholson, Industry, City King St, Melton, Footscray
Park, St Albans.

This course is for Continuing students only.

About this course:This course is offered to students with a pathway to higher
education courses, specifically the Bachelor of Business at Victoria University.

Course Objectives: The Diploma of Enterprise aims to develop a broad range of
business knowledge and skills in the areas of management and marketing,
accounting, communications, and computer applications in the business environment.
This course will enable students to prepare successfully and obtain entry in the
second year of a relevant Bachelor degree of chosen specialist areas. Key features of
the Diploma of Enterprise include practical and work based projects of common
business fundamentals and collaborative learning.

Carsers:This course is designed to provide a pathway to higher level studies, students
who exit with the Diploma of Enterprise will have acquired o range of vocational
skills relevant to working in the business sector.

Course Duration: 1 year

Admission Requirements Year 12:Students must have successfully completed VCE (or
equivalent) or possess relevant industry experience.

COURSE STRUCTURE

Students must successfully complete the following 8 units of study:

BWD1001 ACCOUNTING 12
BWD1002 BUSINESS LAW PRINCIPLES 12
BWD1003 BUSINESS MATHEMATICS AND STATISTICS 12
BWD1004 ECONOMICS 12
BWD1005 INFORMATION SYSTEMS 12
BWD1006 MARKETING 12
BWD1007 MANAGEMENT 12
BWD1008 BUSINESS COMMUNICATIONS 12
BACHELOR OF BUSINESS

Course Code:BBBB

Campus:City Flinders.
6

About this course:This first year of the Bachelor of Business provides students with
the opportunity to try various studies before deciding which business course to
choose.

Course Obiectives: The aim of the course is to provide students with a basic grounding
in the principles and practice relevant fo business in today's corporate world. It is
anticipated that students will transfer info a prescribed business degree program thus
deepening knowledge in particular areas and developing a specialist skill base.

Careers:The course prepares graduates to gain employment in the competifive
business world.

Course Duration: 1 year

Admission Requirements Year 12:To qualify for admission into the Bachelor of
Business, applicants must have successfully completed a course of study at Year 12
or equivalent. Year 12 Prerequisites: Units 3 and 4 - a study score of af least 20 in
English (any). Selection Mode: Current Year 12 applicants: ATAR and two-stage
process with a middle-band of approximately 20%. Middle-band: consideration is
given fo performance in the full range of Year 12 studies undertaken.

Admission Requirements Mature Age:Applicants who have not completed Year 12
hut who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

The course is offered over three years on a full-time basis or parttime equivalent.
Students must complete all seven core business units of study and Professional
Development 1 in order to fransfer into a specialisation. All undergraduate degree
units of study carry a value of 12 credit points. Each student must obtain 288 credit
points through academic study to graduate. The course total of 24 Units of Study is
comprised of 7 Core, 7 Specialisation, 7 Elective and 3 Professional Development
units. All units selected are subject o approval by the course coordinator.

Core Units of Study

BAOT101 ACCOUNTING FOR DECISION MAKING 12
BC01102 INFORMATION SYSTEMS FOR BUSINESS 12
BEO1105 ECONOMIC PRINCIPLES 12
BEO1106 BUSINESS STATISTICS 12
BHOT171 INTRODUCTION TO MARKETING 12
BLO1105 BUSINESS LAW 12
BMO1102 MANAGEMENT AND ORGANISATION BEHAVIOUR 12

plus seven Specialisation and seven Elective units of study approved by the Course
Co-ordinator and taken from other Bachelor of Business courses offered by the
University.

Professional Development Units of Study



PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

BFP1100 PROBLEM SOLVING 12
PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND

BFP2100 STRATEGY 12

BFP3001 PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS

Course Code:BBUS

Campus:Footscray Park, City Flinders, Offshore.

About this course:We understand that you need to determine your own path in life,
create your own business degree leading to your own individual career. The Bachelor
of Business offers you the flexibility and the professional development you need to
do this. The Bachelor of Business is a three year course comprising a core of
mandatory units of study, a selected specialisation and either an additional
specialisation, electives or a combination of an area of study with electives in order
to provide a more personalised learning experience. The Bachelor of Business offers
specialisations in twenty disciplines as listed below:

e Accounting
o Banking and Finance
o (omputer Systems Management

o (ulinary Management (in affiliation with Le Cordon Bleu Intemational
for international students only)

o Event Manogement

o Financial Planning (for domestic and interational onshore students
only)

o Financial Risk Management (for international offshore students only)

o Hospitality Manogement

e Human Resource Management

o Information Systems

o Intemational Business

o Intemational Hospitality Management

o International Trade

e Management

o Markefing

o Music Industry

o Retail Commerce

o Small Business and Entrepreneurship

o Supply Chain and Logistics Management

e Tourism Management

Course Objectives: The Bachelor of Business enables students to experience a range
of educational processes and curricula that will equip graduates for entry info a
constantly changing local and global workforce requiring intellectual, analytical,
organisational, personal and inferpersonal skills. Graduates from this course are
provided with the opportunity to:

o locate, manage and use business information efficiently and effectively

o solve husiness problems effectively in a range of setfings including
industry and community

o exhibit high levels of numeracy skills in a range of business settings

o communicate effectively in spoken and written form on a range of
husiness fopics to professional, industry and community groups

o apply an evidence-bused research approach to business problems

o respond with social and cultural awareness within local and global
environments

o work autonomously and collaboratively as a professional in both industry
and community settings

Careers:Bachelor of Business graduates find employment in o wide range of
occupations in a wide range of professional settings including private corporations,
professional service firms, the public service and community sector.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission into the Bachelor of
Business, applicants must have successfully completed a course of study at Year 12
or equivalent. Year 12 Prerequisites: Units 3 and 4 - a study score of at least 20 in
English (any). Selection Mode: Current Year 12 applicants: ATAR and two-stage
process with a middle-band of approximately 20%. Middle-band: consideration is
given to performance in the full range of Year 12 studies undertaken.

Admission Requirements Infernational: Applicants must provide evidence of proficiency
in the English language: Infernational English Language Testing System (IELTS)
result with an overall score of 6.0 and no individual band score less than 6.0.
Applicants must also have completed a secondary school qualification equivalent to
Australia’s Year 12.

Admission Requirements Mature Age:Applicants who have not completed Year 12
hut who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

The Bachelor of Business is a three year course on a full time basis. Students will be
required to complete 7 core, 3 professional development, 7 specialisation and a
further 7 units of study which can be undertaken as a second specialisation o
combination of units from specialisation both within and outside the Faculty of
Business and Law. The exception fo this is the Intemational Hospitality Management
specialisation. Students who choose to study the International Hospitality
Management specialisation must also complete the specialisation nits for the
Hospitality specialisation. All undergraduate degree units of study carry a value of 12
credit points. Each student must obtain 288 points through academic study to
graduate.

Core Units of Study

BAOT101 ACCOUNTING FOR DECISION MAKING 12
BC01102 INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105 ECONOMIC PRINCIPLES 12
BEO1106 BUSINESS STATISTICS 12
BHO1171 INTRODUCTION TO MARKETING 12



BLOT105

BMO1102

BUSINESS LAW

MANAGEMENT AND ORGANISATION BEHAVIOUR

Professional Development Units of Study

BFP1100

BFP2100

BFP3001

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

PROBLEM SOLVING

PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY

PROFESSIONAL DEVELOPMENT 3

PLUS Specialisation One - seven units of study

Students will be required fo choose a specialisation to study from the list of

specialisations below

PLUS either:

Seven elective units of study

OR

Specialisation Two - seven units of study

OR

The combination of an Area of Study™ chosen from business, legal studies, arts,
science, health or engineering with electives totalling seven units of study

* An Area of Study is defined as five nits of study approved by the course

coordinator selected from a specialisation.

BSPACC

BSPBAF

BSPCSM

BSPCUL

BSPEVM

BSPHIP

BSPFRM

BSPHOS

BSPHRM

BSPISY

BSPIBU

BSPIHM

BSPITR

ACCOUNTING

BANKING AND FINANCE

COMPUTER SYSTEMS MANAGEMENT

CULINARY MANAGEMENT

EVENT MANAGEMENT

FINANCIAL PLANNING

FINANCIAL RISK MANAGEMENT

HOSPITALITY MANAGEMENT

HUMAN RESOURCE MANAGEMENT

INFORMATION SYSTEMS

INTERNATIONAL BUSINESS

INTERNATIONAL HOSPITALITY MANAGEMENT

INTERNATIONAL TRADE

12

12

12

12

BSPMAN MANAGEMENT

BSPMAR MARKETING

BSPMUI MUSIC INDUSTRY

BSPREC RETAIL COMMERCE

BSPSBE SMALL BUSINESS AND ENTREPRENEURSHIP
BSPSCM SUPPLY CHAIN AND LOGISTICS MANAGEMENT
BSPTOM TOURISM MANAGEMENT

BACHELOR OF BUSINESS (HONOURS)
Course Code:BHBB
Campus:City Flinders.

About this course:The Bachelor of Business (Honours) Degree offers students the
opportunity to develop academic research skills and knowledge while advancing their
disciplinary knowledge within a collegial, cross-disciplinary environment with students
across the Faculty of Business and Law. Completion of the course at a sufficient
standard of achievement will provide an important pathway into higher degrees by
research such as doctorates and masters by research. It will also provide a distinctive
hadge of high achievement to present to prospective employers.

Course Objectives: The primary objectives of the course are fo:

o provide students with an opportunity to enhance their research ability
and permits further studies and specialisation in their discipline;

o provide students a clear pathway to higher degrees by research within
the faculty, for example PhDs and DBA;

o provide students with well developed research and wrifing skills;

o build on and extend the knowledge developed in the Bachelor of
Business or relevant undergraduate programs; and

e toimprove students success and entry into the graduate employment
market as honours graduates with a recognised higher qualification.

Careers:A range of excellent career outcomes are provided by this course including
the capacity to demonstrate high order academic and research skills to prospective
employers in a range of professions including management, information systems,
accounting, logistics and transport, finance, international frade and banking and
finance.

Course Duration: 1 year

Admission Requirements Other:Admission to the Bachelor of Business (Honours)
requires a minimum credit average across second and third year level units of study
offered by the Faculty of Business and Law at Victoria University.

COURSE STRUCTURE

The course consists of two compulsory (core) research units - BBB4001 Business
Research Methods and BBB4002 Contemporary Business Research, 2 elective units
(chosen by the individual student subject to the final approval of the course
coordinator) and a research thesis unit - BBB4003 Honours Research Thesis.
Students must complete 96 credit points through academic study in order to



graduate. All units of study carry  value of 12 credit points with the exception study.
of BBB4003 Honours Research Thesis which carries a tofal of 48 credit points.

Core Units of Study

BBB40OT BUSINESS RESEARCH METHODS 12
BBB4002 CONTEMPORARY BUSINESS RESEARCH 12
Elective Units of Study

Students will be required o undertake two masters level electives, subject to the
approval of the Course Co-ordinator, that are relevant to their field of research.

Honours Research Thesis
BBB4003 HONOURS RESEARCH THESIS 48

** Under the direction of a research supervisor, students are required o complete a
research thesis of 12,000-15,000 words based on a proposal developed in
BBB4001 Business Research Methods.

GRADUATE CERTIFICATE IN BUSINESS
Course Code:BTFB
Campus:City Flinders, Off-shore, Sunway University, Kuala Lumpur...

About this course:The course is both an entry point and exit award to the MBA and
Master of Business programmes.

Course Objectives:The course aims to provide a range of business and managerial
skills that are applicable to various industry and professional environments.

Carsers:The course will increase graduate employment opportunities within a range
of business specialisations including Business Administration, Accounting, Finance,
Financial Risk Management, Infernational Trade, Hospitality Management, Tourism
Management, Event Management, Marketing, Management, Industrial
Relations/Human Resource Management, Workplace Dispute Resolution, Health
Industry Management, Global Logistics and Transport, and Enterprise Resource
Planning Systems. Graduates of this course are offered the opportunity to articulate
into  range of postgraduate and masters programs within the Faculty

Course Duration:0.5 years

Admission Requirements Year 12:Completion of appropriate undergraduate studies;
or, in the absence of such, appropriate work experience fo demonstrate ability to
undertake postgraduate studies.

Admission Requirements Intemational:International applicants must have a minimum
proficiency in the English language as demonstrated by the International English
Language Testing System - overall score of 6.5 and no individual band score less
than 6.

COURSE STRUCTURE

Successful completion of any four approved postgraduate units of study in the
Faculty of Business and Law.

The Graduate Certificate in Business consists of four approved postgraduate units of



UNITS

BBB3001 CO-OPERATIVE EDUCATION 1

Locations:Werribee, Footscray Park, Queen.

Prerequisites:Nil.

Description:In this unit of study students will reflect on their full-ime professional
work experience of 5 months, and: Explore their workplace context by examining the
organisational structure and identifying and defining their individual role as active and
accountable employees within the organisation as well s that organisations position
within the respective profession and/or industry; Develop an understanding of the
key issues relating to the transition to the professional workplace, including
workplace culture, professional etiquette and communications; Explore key processes
such as employment legislation and industrial relations, reporting accountabilities and
performance appraisals; identify the key generic skills required by their

employer /industry, and their relationship to Victoria University's Graduate
Capabilities; Reflect on the integration of their academic and workplace learning.
Credit Points:12

Leaning Outcomes: Students will acquire an increased understanding of the modern
workplace and workplace practices and an appreciation and in-depth understanding
of the skills and abilities critical for success within their industry sector /profession.
(lass Contact:This unit of study will be delivered online, supported by site visits by
Work Infegrated Learning Co-ordinators. Unit of study equal to 12 credit points.
Required Reading:A compendium of readings available online via WebCT.
Assessment:Students are required to undertake workplace-hased activities of o
minimum of 5 months full time approved discipline related industry experience,
evidenced by documentation from the employer; Situation Analysis Report, 20%;
Reflective E<ournals, 40%; Self-Appraisal Report, 40%.

BBB3002 CO-OPERATIVE EDUCATION 2

Locations:Werribee, Footscray Park.

Prerequisites:Nil.

Description:In this unit of study students will reflect on their full-ime professional
work experience of a further 5 months and continue to: Crifically evaluate their own
technical and generic skills against those required by their employer /profession;
Identify areas of personal and professional skills development and develop
appropriate strategies to address the skills gaps identified; Gather evidence of their
experiences and skills development for integration info a career portfolio; Identify the
benefits of developing networks and professional contacts within their industry
sector; Reflect on the integration of their academic and workplace learing.

Credit Points: 12

Leaning Outcomes: Students will acquire a greater understanding of their future
career and study plans and will significantly enhance their prospects of achieving
successful graduate employment outcomes.

Class Contact:This unit of study will be delivered online, supported by site visits by
Work Infegrated Learning Co-ordinators. Unit of study equal to 12 credit points.
Required Reading:A compendium of readings available online via WebCT.
Assessment:Students are required to undertake workplace-based activiies of a
minimum of 5 months full time approved discipline related industry experience,
evidenced by documentation from the employer; Reflective E-journal, 40%; Career
Plan Report, 20%; Employment Related Report, 40%.

BBB3100 BUSINESS INTEGRATED LEARNING
Locations:Werribee, Footscray Park, City Flinders.
Prerequisites:Nil.
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Description:Students will reflect on one or more approved Learning in the Workplace
activities totalling 150 industry contact hours as the basis for their studies in this
unit. These activities may be either short-term workplace assignments, projects,
internships or “practicums” , parttime or casual employment or voluntary work in o
course-relevant industry sector. During their studies, students will: Explore their
workplace context by examining a typical organisational structure and identifying
their individual role/s as an active member within the organisation as well as that
organisations posifion within the respective profession and/or industry; Develop an
understanding of the broad issues relating to the transition to the professional
workplace, including workplace culture, professional etiquette and communications;
Critically evaluate their own technical and generic skills against those required by
their host organisation/s; Gather evidence of their experiences and skills
development for integration into a career portfolio; Reflect on the integration of their
academic and workplace learning.

Credit Points: 12

Learning Outcomes:Students will acquire an increased understanding of the modern
workplace and workplace practices and an appreciation and in depth understanding
of the skills and abilities critical for success within their industry sector/profession.
(loss Contact:This unit of study will be delivered online, supported by site visits by
Work Infegrated Learning Co-ordinators. Unit of study equal to 12 credit points.
Required Reading:A compendium of readings available online via WebCT.
Assessment:Students are required to undertake a minimum of 150 hours of
approved industry experience, accompanied by evidence from the employer /host
organisation: Report, Situational Analysis Report, 20%. Journal, Reflective E-Journals,
40%. Report, Career Plan Report, 20%. Other, Self Appraisal, 20%.

BBB3200 PROFESSIONAL LEGAL PRACTICE

Locations:Footscray Park, City Queen, City Flinders.

Prerequisites:Nil.

Description:In this unit of study students will: explore their legal workplace context
by examining the organisational structure and identifying and defining their individual
role os active and accountable employees within the organisation as well as that
organisations position within the field of law; develop an understanding of the key
issues relating to the transition to the professional legal workplace, including
workplace culture, professional etiquette and communications; crifically evaluate their
own technical and generic skills against those required by their employer/ legal
profession; gather evidence of their experiences and skills development for
integration into a career porifolio reflect on the integration of their academic and
legal workplace learning.

Credit Points:12

Learning Outcomes:Students will acquire an increased understanding of the modern
workplace and workplace practices and an appreciation and in depth understanding
of the skills and abilities critical for success within the legal profession.

(lass Confact:No Contact Information. Unit of study equal to 12 credit points.
Required Reading:Dinelli, A., Kyrou, E. & Lewis, 6., 2004, Handy Hints on Legal
Practice, 3rd Edition, Lawbook Co, Sydney. A compendium of readings available
online via WebCT.

Assessment:Students are required to undertake a minimum of 350 hours of
approved industry experience within the field of law, accompanied by evidence from
the employer /host organisation. Situational Analysis Report and Career Plan, 20%;
Reflective E-journals, 40%; Self Appraisal Report, 40%.

BBB400T BUSINESS RESEARCH METHODS
Locations: Footscray Park, City Flinders.
Prerequisites:Nil.



Description:The purpose of the unit of study is to provide students with a firm
foundation from which they can undertake a research problem. For the duration of
the semester guidance will be given to students for the identification of a research
problem. Instruction will be provided which will enable students to perform effective
literature reviews. Students will be presented with various models of methodology
and assist with designing an appropriate method for their research. Students will be
trained in the analysis and presentation of results, exposifion of processes and
methods used and conclusions drawn. Guidelines outlining the preparation and
writing of a research thesis will be provided at the conclusion of semester.

Credit Points:12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o |dentify fundamental research constructions and be able to appraise and
apply research terminology appropriately;

o Distinguish and justify research methodologies relevant to social and
business research;

o Appraise the research process, identify problems and develop a
conceptual framewaork for research;

o (Construct critical reviews of research output;

o Assess the applicability and limitations of experimental, survey and case
study research;

o (ompose and arifically evaluate research proposals and plan the research
process.

Class Contact:Three hours per week to be delivered as two hours of lectures and one
hour of tutorials, workshops or modules or a delivery mode approved by the Faculty

of Business and Law.

Required Reading:A current reading list will be provided at the commencement of the
unit.

Assessment:Assignment, Assignment, 50%. Other, Proposal, 50%.

BBB4002 CONTEMPORARY BUSINESS RESEARCH

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study infroduces students to concepts and procedures
associated with sources of knowledge. In particular, it considers empiricism, which
attempts fo describe, explain and make predictions based on observations of the real
world. It will deal with the collection of valid and appropriate data relevant to specific
research questions, and will explore, at an advanced level, a range of qualitative and
quantitative methodologies.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o |dentify and explain the link between research paradigms and
conceptual issues in research;

o (iitique scholarly articles and highlight the characteristics of an effective
literature review;

o Isolate a research problem and initiate and develop appropriate research
questions fo resolve it;

o (haracterise the range of research methods available to the business
researcher;

o Assemble and present an appropriate rationale for the use of a particular
research method; and
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o Design a research project and propose an appropriate research
framework to support it.

(loss Contact:Equivalent to three hours per week delivered as lectures, tutorials,
workshops or integrated seminars or a delivery mode approved by the Faculty of
Business and Law.

Required Reading:A current reading list will be provided at the commencement of the
unit.

Assessment:Presentation, Individual research projects and presentations, 50%.
Examination, Examination, 50%.

BBB4003 HONOURS RESEARCH THESIS

Locations:Footscray Park, City Flinders.

Prerequisites:Nil.

Description:Students are required to complete a research thesis of 10,000-12,500
words based on the proposal developed in the unit of study BBB4001 Business
Research Methods. Students are also required to present one one-hour seminar on

their research work as part of the assessment.
Credit Points: 48

Learning Outcomes:On successful completion of this unit, students should be able to:

o Assemble, appraise and apply information in way appropriate to the
conduction of an honours degree level research project;
o Organise skill sets needed to present a formal written thesis; and

o Demonstrate a reasoned understanding of the depth and breadth of
knowledge and skills associated with a particular research area.

Cluss Confact:The research process will be monifored by regular mestings with the
supervisor in light of the agreed-upon project proposal.

Required Reading:The student's selection and preparation of a detailed literature
review of books/articles is an integral component of the honours year. This will
inform the direction of the applied research project, to be undertaken in the
workplace or community, in their discipline area.

Assessment:Thesis, Written Thesis, 85%. Presentation, Seminar Presentation, 15%.

BFP1001 PROFESSIONAL DEVELOPMENT 1

Locations: Werribee, Footscray Park, City Flinders, AABC-Liaoning-China, CUFE-China,
BIC-Tianjin-China, Angell-Germany, CUHK-Hong Kong, Sunway-Malaysia, KUB-
Tahiland, Sunway-Johor-Bahru-Malaysia..

Prerequisites:Nil.

Description:This unit is the first of three units that focus on the professional
development of students by covering three broad areas of business knowledge,
personal attributes and professional skills. In this first unit of study (Professional
Development 1) students will be provided with an introduction to the underpinning
concepts of business and the related environment. It will examine both the internal
and exteral elements of o business o understand the context within which it
operates. The emerging political, social, economic, technological and ethical issues
impacting on business will be identified and investigated. Students will explore the
personal and professional attributes necessary o engage with the business
environment. In this context students will develop and refine skills that will support
activities in other nits of study.

Credit Points: 12

Learning Outcomes:At the completion of this unit, students will be able fo:



e appreciate the social, cultural, political, economic & legal dimensions of
the business environment;

o understand comparative business structures;

o explore personal and interpersonal emotional intelligence;

o identify aspects of social and cultural diversity;

o identify personal skills, inferests and motivations;

o distinguish between different types of knowledge;

o use a variety of information gathering & analysis methods;

o explore entrepreneurial business issues and

o understand the problems of imperfect information.

(loss Contact:Equivalent to 3 hours per week normally delivered as a seminar or
combination of lectures and workshops, or a delivery mode (including online) as
approved by the Faculty of Business and Law

Required Reading:Ash, E & Quarry, P., Seven Dimensions, Video Training Systems
Productions

Assessment:Project, Business Environment Project, 30%. Presentation, Oral
Presentation, 10%. Exercise, Problem Working Activities, 40%. Report, Self Appraisal
Report, 20%.

BFP1100 PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
PROBLEM SOLVING

Locations:Werribee, Footscray Park, City Flinders, Off-shore, Sunway KL, CUHK Hong
Kong, Liaoning, China, Australian College of Kuwait, Sunway JB..

Prerequisites:Nil.

Description: Professional Development 1 will develop students” skills in critical
thinking, problem solving and collaborative working necessary for professional and
academic leaming through group and teamwork, interactive dass-hased activities,
team-based projects and a case study approach to business issues.

Credit Points: 12

Leaming Outcomes:On completion of the unit, students should be able to:

o Appreciate the social, cultural, political, economic & legal dimensions of
the business environment;

o |dentify aspects of social and cultural diversity;

o |dentify personal skills, interests and motivations;

o Develop information & business literacy;

o Use a variety of information gathering & analysis methods;

o (ontextualise information and problem definition;

o Define business problems within a problem solving framework;

o Apply problem-solving strategies to business issues, and,

o Understand the cognitive & dispositional dimension of ritical thinking.

Required Reading:Fogler HS, LeBlanc S, (2008) 2nd Edifion Strategies for Creative
Problem Solving Prentice-Hall Ed., New Jersey

Assessment:Case Study, Business Environment Scenarios, 30%. Presentation, Oral
Presentations, 20%. Exercise, Problem Working Activities, 20%. Report, Reflective
Journal and Report, 10%. Test, Individual and Team Readiness Tests, 20%.

BFP2001 PROFESSIONAL DEVELOPMENT 2

Locations: Werribee, Footscray Park, City Flinders, AABC - Liaoning, China; CUFE -
China; BIC - Tianjin, China; Angell - Germany; CUHK - Hong Kong; KUB - Thailand;
Sunway - Johor Bahru, Malaysia..

12

Prerequisites:BFP1001 - PROFESSIONAL DEVELOPMENT 1BFP1100 - PROFESSIONAL
DEVELOPMENT 1 - CRITICAL THINKING AND PROBLEM SOLVINGStudents must
successfully complete EITHER BFP1001 OR BFP1100 to undertake this unit of study.
Description: Professional Development 2, the second of three units that focus on the
professional development of students, will enable students to further develop the
knowledge and skills gained in the first Professional Development unit of study and
other discipline-based units. Students will gather and evaluate business information in
condifions of uncertainty, to help inform effective business decision making. Students
will continue to develop teamwork skills and critically evaluate their own technical
and generic skills, enabling them to identify strategies for career planning and life-
long learning. Professional Development 2 will develop students" skills in crifical
thinking, problem solving and collaborative working necessary for professional and
academic leaning through group and teamwork, interactive class-based activifies,
team-based projects and a case study approach to business issues.

Credit Points: 12

Leaming Outcomes:At the completion of this unit, students will be able to:

e qssess opportunities in a changing business environment;

o qather, collate and evaluate information to support business decision
making;

o uilise information to formulate possible solutions to business problems;

o prepare and present a business case;

o develop and document a project plan;

o apply business and academic research skills;

o manage team dynamics and be an effective team member;

o understand the skills and attributes of a business professional;

o develop their own Pebblepad (webfolio) of personal skills and
experience; and

o develop and present effective oral presentations.

(loss Contact:Equivalent to 3 hours per week normally delivered os a seminar or o
combination of lectures and workshops, or a delivery mode (including online) as
approved by the Faculty of Business and Law.

Required Reading:BFP2001 - Professional Development 2 weekly readings &
resources available through blackboard /webCT Fogler, H.S. & LeBlanc, S.E. (2008)
2nd Edition Strategies for Creative Problem Solving Prentice Hall Pearson Education,
Massachusetts, USA

Assessment:Portfolio, Pebblepad Webfolio, 20%. Assignment, Business Concept
Proposal (Team), 20%. Presentation, Business Concept Proposal (Team
Presentation), 10%. Project, Business Project Plan (Team), 30%. Presentation, Oral
Project Updates (Team), 20%.

BFP2100 PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY
Locations:Werribee, Footscray Park, City Flinders, AABC - Liaoning, China; CUFE -
China; Angell - Germany; CUHK - Hong Kong; Sunway - Kuala Lumpar & Johor Bahru,
Malaysia, Australion College of Kuwait, ECA Sydney.

Prerequisites:BFP1001 - PROFESSIONAL DEVELOPMENT TBFP1100 - PROFESSIONAL
DEVELOPMENT 1 - CRITICAL THINKING AND PROBLEM SOLVINGStudents must
successfully complete EITHER BFP1007 or BFP1100 to undertake this unit of study.
Description:Professional Development 2, the second of three units that focus on the
professional development of students, will enable students to further develop the
knowledge and skills gained in the first Professional Development unit of study and
other discipline-based units. Students will gather and evaluate business information in



conditions of uncertainty, to help inform effective business decision making. Students
will continue to develop teamwork skills and critically evaluate their own technical
and generic skills, enabling them to identify strategies for career planning and life-
long learing. Professional Development 2 will develop students’ skills in critical
thinking, problem solving and collaborative working necessary for professional and
academic leamning through group and teamwork, interactive class-hased activities,
team-based projects and a case study approach to business issues.

Credit Points:12

Leaming Outcomes:At the completion of this unit, students will be able to:

e qssess opportunities in a changing business environment;

o qather, collate and evaluate information to support business decision
making;

o ufilise information to formulate possible solutions to business problems;

o prepare and present a business case;

o develop and document a project plan;

o apply business and academic research skills;

e manage team dynamics and be an effective team member;

o understand the skills and attributes of a business professional;

o develop their own e-portfolio (webfolio) of personal skills and
experience; and

o develop and present effective oral presentations.

(loss Confact:Equivalent to 3 hours per week normally delivered as a seminar or a
combination of lectures and workshops, or a delivery mode (including online) as
approved by the Faculty of Business and Law.

Required Reading:Students are expected to read the weekly readings and resources
available through blackboard /webCT BFP2100 - Professional Development 2 hefore
each seminar.Fogler, HS & LeBlanc, SE 2008 2nd edn Strategies for creative
problem solving Pearson Education Inc, Upper Saddle River

Assessment:Portfolio, e-portfolio / webfolio (Individual), 20%. Assignment, Business
Concept Proposal (Team), 20%. Presentation, Business Concept Proposal (Team
Presentation), 10%. Project, Business Project Plan (Team), 30%. Presentation, Oral
Project Updates (Team), 20%.

BFP3001 PROFESSIONAL DEVELOPMENT 3

Locations: Werribee, Footscray Park, City Flinders, AABC-Liaoning-China, CUFE-China,
BICTianjin-China, Angell-Germany, CUHK-Hong Kong, Sunway-Malaysia, KUB-
Tahiland, Sunway-Johor-Bahru-Malaysia, Australian College of Kuwait..
Prerequisites:BFP2001 - PROFESSIONAL DEVELOPMENT 2

Description:This unit is the third and the last of the units in the professional
development stream covering three broad areas of business knowledge, personal
attributes and professional skills. In this capstone unit of study, students will
demonstrate their understanding of the business environment and the knowledge
and skills required for professional practice, via the implementation of a business
project fo demonstrate professional practice and leadership. Projects may be located
in the workplace, the community or on-site and may be supported by Alumni and
Business Mentors as Project Managers. Students will critically evaluate their personal
and professional skills and how these can be used to support business and personal
decision making. In a workplace setting students will be able to examine issues of
problem identification, planning and problem solving strategies. Students will be able
o reflect on the transition from academic to workplace environments and assess
their current and future career plans.
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Credit Points: 12

Learning Outcomes:At the completion of this unit, students wil: identify factors to
create sustainable business in a changing environment; be able to participate in
husiness decision making; develop a career plan within their own professional
environment; be able to resolve conflicting and competing demands; engage in
ethical practice; implement a business project Develop entrepreneurial activifies;
assess and select an action from multiple solutions and manage project execution.
(loss Contact:Equivalent to 3 hours per week normally delivered as a seminar or o
combination of lectures and workshops, or a delivery mode (including online) as
approved by the Faculty of Business and Law.

Required Reading:Fogler, HS & LeBlanc, SE, 2008 2nd Ed Strategies for creative
problem solving Pearson Education Inc, Upper Saddle River

Assessment:Project, Business Project, 25%. Project, (Team project) Project
Exhibition, 25%. Review, Peer Review of Project Exhibition, 20%. Report, Future
career and job ready report, 30%.

BWD1001 ACCOUNTING

Locations: Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit will provide the participant with the knowledge and skills to
have a working understanding of the role and broad prinicples underlying planning
and decision making within a business environment.

Credit Points: 12

Learning Outcomes:On completion of this unit students should demonstrate
knowledge and skills to:

o |dentify and describe different types of business

o Prepare general purpose accounting reports from a list of account
balances.

o Demonsrate the use of accounting information in the planning and
control of business operations.

o |dentify and evaluate relevant information required for short and long
term decision making.

o Use problem solving techniques in making business decisions and
effectively communicate the outcomes.

(loss Contact:This unit will have 120 contact hours per semester.

Required Reading:School of Business and Hospitality (2008) Student Manual -
Accounting Victoria University

Assessment:Other, Mid-Semester Test or Assignment, 40%. Examination,
Examination, 60%.

BWD1002 BUSINESS LAW PRINCIPLES

Locations:Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:The unit involves identifying and complying with business legal and
administrative requirements suitable for the businesses environment. It will provide
students with an understanding of how to apply common low and statute law
relating fo business and o develop research and legal writing skills in English.
Credit Points: 12

Learing Outcomes:On completion of this unit, students will be able to:



o Distinguish between the various sources of Australian Law, the
relationship between them and their applications.

o Examine the legal framework in which business operates, including the
relevance of torfious liabilities in managing the business environment.

o Analyse the impact of contract and consumer law on the operation of a
business.

o |dentify and determine the rights and responsibilities of employers and
employees, their reciprocal nature, and the importance of co-operation in
the workplace.

o Compare the different types of entities under which a business may be
formed and operated.

Class Contact:This unit will have 90 contact hours per semester.

Required Reading:Barron, M. L (2006) 5th Edifion Fundamentals of Business Law
McGraw-Hill Australia Pty Limited, North Ryde, NSW Graw, S. (2005) 5th Edition An
Introduction to the Law of Contract Law Book Company, Thomson Legal &
Regulatory Latimer, P. (2006) 25th Edition Australian Business Law Sydney CCH
Australia Limited

Assessment:Assignment, Initial assignment, 10%. Assignment, 2 other assignments,
40%. Examination, Final examination, 50%.

BWD1003 BUSINESS MATHEMATICS AND STATISTICS

Locations:Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit covers the mathematical and statistical techniques necessary to
describe and analyse data for the purpose of forecasting and management decision
making in English. The unit will cover applications of mathematics and stafistics. The
mathematics component consists of algebra and its applications to business related
problems, and break-even analysis. The stafistics component consists of both
descriptive and inferential stafistics. It includes the collection, presentation and
analysis of data, probability, forecasting and hypothesis testing.

Credit Points:12

Leaning Outcomes:On completion of this unit, students should demonstrate
knowledge and skills fo:

o Perform basic mathematical computations mainly percentage
applications in business related problems including financial applications
and depreciation.

o (onduct break even analysis using both graphical and algebraic
approaches.

o C(ollect, summarise and present data, orally and in written English,
including summary statistics and solve probability problems.

o (Carry out statistical analysis of data and describe the process.

Formulate and test o hypothesis and describe the outcomes.

Class Contact:This unit will have 90 contact hours per semester.

Required Reading:Berenson, Levine, Krehbiel, Watson, Jayne and Tumer (2007)
Australosion and Pacific Edition Basic Business Statistics - Concepts and Applications
Croucher, J.S. (2002) 4th Edition Introductory Mathematics and Statistics for
Business McGraw-Hill Australia, Sydney

Assessment:Test, Test on learning outcomes 1 and 2, 10%. Test, Test on learing
outcome 3, 10%. Assignment, Assignment on aspects of all outcomes, 20%.
Examination, Final examination on all outcomes, 60%.
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BWD1004 ECONOMICS

Locations:Footscray Nicholson, Weribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit of study infroduces students to the basic principles of economics
in terms of the micro and macro environments within which business operates.
Students will be introduced to the basic economic tools used to assist in business
decision making, to understand the micro and macro environment within which
husiness operates as well as an understanding of domestic and interational factors
which affect business decision making in a globalised world.

Credit Points: 12

Learning Outcomes:On completion of this unit students should demonstrate
knowledge and skills to:

o Describe the meaning, significance and development of economics in
terms of analysing the economic environment in which businesses
operate.

o Examine the basic micro economic principles and analyse their effect on
husiness within the economic environment in which businesses operate.

o Analyse key macroeconomic issues such as inflation, unemployment,
external relations within the economic environment in which businesses
operate.

o Examine government macro and micro economic policies and assess
their impact on the economic environment in which business operates.

Class Confact: This unit will have 90 contact hours per semester.

Required Reading:To be advised by the lecturer.

Assessment:Assignment, Assignment consisting of applied problem solving exercises,

20%. Case Study, Case study based report (Infegrated research report of up to 2000
words. This can be individual or group based), 20%. Examination, Final examination,
60%.

BWD1005 INFORMATION SYSTEMS

Locations:Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit is focused on the role and application of information systems
operating in business and reviews the range of different types of organisational
information systems. Work will be carried out using complex and diverse methods
and procedures where considerable discretion and judgement are required solving a
range of problems and making strategic decision. This unit will cover Manage the
identification, acquisition, development, analysis and use of appropriate information
systems. Hardware and software technology infegral to business information
systems.

Credit Points: 12

Learning Outcomes:On completion of this unit students should demonstrate
knowledge and skills to:

e Fvaluate the role, application and range of information systems ethically
operating in a business.

o Demonstrate knowledge of information system development life cycle
and explain how quality improvements are achieved and effectively
communicated to user groups.



o Demonstrate skills and knowledge to use and, manage computer
hardware and software required to develop and support information
systems and decision making.

o Prepare o draft proposal to secure resources by clearly presented
submissions describing realistic options, benefits, calculated costs and
outcomes to reflect the organisations requirements and suppliers
products and services.

(lass Contact:A total of 90 hours per semester with 6 hours per week comprising of:

4 Hours per week in a lecture theatre environment 2 hours per week in a computer
laboratory for technology practicum

Required Reading:Jackson, C (2003) Participant's Workbook Manage Workplace
Information Systems Watsonia Teaching & Learning Materials
Assessment:Assignment, An infegrated assignment addressing each of the learning
outcomes, 40%. Examination, Final examination, 60%.

BWD1006 MARKETING

Locations:Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit of study provides the fundamental competencies (knowledge,

skills and values) for students planning a career in management. This unit will cover:

Knowledge of organisation design, structure and the nature of management.
Individual and group behaviour in the context of ethical and diverse organisations
and their intemal and external environments. Social responsibility and ethics in
management. Managing organisations through change and conflict. Leadership,
change management and innovation.

Credit Points: 12

Leaning Outcomes:On completion of this unit, students should demonstrate
knowledge and skills to:

o Demonstrate knowledge and application of the principles underlying the
development and implementation of marketing strafegies.

o Analyse markets and marketing problems and develop appropriate
strategies to provide solutions.

o (Qutline the challenges confronfing marketers in the global environment
and develop marketing strategies that can be implemented to confront
these challenges.

Class Contact:This unit will have 90 contact hours per semester.

Required Reading:To be advised by the lecturer.

Assessment:Test, Individual diagnostic test, 10%. Case Study, Individual Case Study
Part 1 - The Marketing Mix, 15%. Case Study, Group Case Study Part Two: The
Marketing Mix Adjusted, 25%. Examination, Final examination, 50%.

BWD1007 MANAGEMENT

Locations:Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit of study provides the fundamental competencies (knowledge,

skills and values) for students planning a career in management. This unit will cover:

Knowledge of organisation design, structure and the nature of management.
Individual and group behaviour in the context of ethical and diverse organisations
and their intermal and external environments. Social responsibility and ethics in
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management. Managing organisations through change and conflict. Leadership,
change management and innovation.
Credit Points:12

Learning Outcomes:On completion of this unit students should demonstrate
knowledge and skills to:

o Demonstrate knowledge of management theories and the nature of
management and evaluate the operational environments, the social and
ethical responsibilities, and the infernational considerations.

o Describe the nature of effective decision making, goal setting and
planning strategies employed by managers.

o Differentiate between the types of organization structures and explain
the riteria for the selection and application of groups and teams to
satisfy operational requirements.

o Differentiate between various motivational and leadership theories and
explain the benefits derived by organizations.

o Describe the nature of management control and the process for
achieving effective change in organizations.

(loss Contact:This unit will have 90 contact hours per semester.

Required Reading:Bartol, K., Martin, D., Tein, M., Matthews, G., Ritson, P. and Scott-
Ladd, B (2005) 1st Edition Management Foundations, A Pacific Rim Focus McGraw-
Hill, NSW Summers, Jane and Smith, B (2006) Revised Edition Communications
Skills Handbook Wiley, Brishane

Assessment:Assignment, Multi-part assignment, 15%. Assignment, Multi-part
assignment, 25%. Examination, Final examination, 60%.

BWD1008 BUSINESS COMMUNICATIONS

Locations: Footscray Nicholson, Werribee, City King St, Industry, Melton, Footscray
Park, St Albans.

Prerequisites:Nil.

Description:This unit will provide the participant with an understanding of the
underpinning concepts of business and the related environment. The unit will focus
on the principles of effective business communication, including the knowledge and
skills to develop and integrate written and oral communication skills. The unit will
cover: Work and business environments Intra and infer-organisational communication
principles (to establish and maintain effective workplace relationships) Business
research (data & information collection, analysis and organisation techniques) Plan,
draft and produce workplace communication devices Planning and production of
reports Planning and production of workplace business documents Planning and
production of business presentations Principles of negotiation skills for business The
emerging polifical, social, economic, technological and ethical issues impacting on
businesses will be identified and investigated through a series of readings and
experiential activifies. Students will explore the personal and professional attributes
necessary to engage within the business environment.

Credit Points: 12

Learning Outcomes:On completion of this unit students should demonstrate
knowledge and skills to:

o Investigate work and business environments in relation to the social,
cultural, political and economic dimensions of the business environment.



o Describe the processes and role of infra and inter-organisational
communication to establish and maintain effective workplace
relationships.

o Use husiness research processes of data & information collection and
analysis and organisation techniques.

o Plan, draft and produce workplace communication devices.

o Apply the principles of negotiation to plan and reach an agreed outcome
relevant fo a specified audience, purpose and context.

(lass Contact:This unit will have 120 contact hours per semester.

Required Reading:Mohan, T, McGregor, H Saunders, S & Archee (2004) 2nd Edition
Communicating as Professionals Thompson Education

Assessment:Project, Business Environment Project, 30%. Presentation, Oral
Presentation (on Business Environment Project), 10%. Other, Problem Working
Activities - Writing Folio, 40%. Report, Self Appraisal Report (personal inventory and
goal setting for the future (1,000 words), 20%.
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SCHOOL OF
ACCOUNTING AND
FINANCE

Below are details of courses offered by the School of Accounting and Finance in
2013.

This information is also available online on the University’s searchable courses
database at www.vu.edu.au/courses

BACHELOR OF BUSINESS (ACCOUNTING)

Course Code:BBAA

Campus:Werribee, Footscray Park, Off-shore, Liaoning, China; Sunway Johor Bahru,
Malaysia; Education Centre of Australia (ECA), Sydney..

This course is for Continuing students only.

About this course:This degree offers students a three-year undergraduate degree
comprising core business units of study, accounting specialisation units of study and
electives which include a professional development component developed in
consultation with industry. Also incorporated in the course are opportunities to
engage in work based learning in industry and the community. Those who complefe
the appropriate units from the course along with other advised professional
requirements of the relevant body, are eligible to apply for membership of CPA
Australia, the Insfitute of Chartered Accountants Australia, and the Association of
Chartered Certified Accountants.

Course Objectives:The course aims to equip students with the necessary skills to
perform a wide range of accounting activities in addition fo developing a sound
business education.

Careers:The course prepares graduates o gain employment as accountants, book-
keepers and other positions in the accounting industry.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record™. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken.
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.

*

Admission Requirements InternationalzIn addition fo satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: Interational English
Language Testing System - overall score of 6 and no individual band score less than
6.0 or equivalent.
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Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and/or
academic record. Middle-band: consideration is given to performance in the full range
of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them to successfully undertake the course, will be considered for admission.

COURSE STRUCTURE

The course is offered over three years on a full-time basis or over six years on a part-
time basis. All undergraduate degree units of study carry a value of 12 credit points.
Each student must obtain 288 credit points through academic study to graduate. The
course total of 24 Units of Study is comprised of 7 Core, 7 Specialisation, 7 Elective
and 3 Professional Development units. All units selected are subject to approval by
the course coordinator.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCOT1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Accounting

BAOT107  ACCOUNTING INFORMATION SYSTEMS 12
BA02202  FINANCIAL ACCOUNTING 12
BA02204  MANAGEMENT ACCOUNTING 12
BL02205  CORPORATE LAW 12
BA02203  CORPORATE ACCOUNTING 12
BAO3307  CORPORATE FINANCE 12
BA03309  ADVANCED FINANCIAL ACCOUNTING 12
Elective Units of Study

Seven approved electives
Professional Development Units of Study

BFP1100 PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND 1
PROBLEM SOLVING

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12

BFP3001  PROFESSIONAL DEVELOPMENT 3 12



BACHELOR OF BUSINESS (BANKING AND FINANCE)

Course Code:BBAB

Campus:City Flinders, Off-shore, Sunway University College, Kuala Lumpur.
This course is for Continuing students only.

About this course:As well as specialising in areas such as banking and financial
services, financial risk management and international trade, graduates will develop a
quality business education, and will possess the necessary skills to manage o wide
range of banking and finance activities. In addition, a suitable selection of electives
will allow graduates to comply with ASIC's RG146 standard enabling graduates to
work in organisations that provide financial product advice to retail clients.

Course Objectives: The course aims to provide graduates with the necessary skills to
manage a wide range of banking and finance activities in addition to developing a
sound business education.

Careers:The course prepares graduates to gain employment in the banking and
financial services, financial risk management and international trade industries.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™ . Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and/or academic record™. Middle-band:
consideration is given fo performance in the full range of VCE studies undertaken.
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.

*

Admission Requirements International:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:International English
Language Testing System - overall score of 6 and no individual band score less than
6.0 or equivalent.

Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and /or
academic record. Middle-band: consideration s given to performance in the full range
of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them to successfully undertake the course, will be considered for admission.

Admission Requirements Other:There are no special admission requirements for this
course.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. The
course tofal of 24 Units of Study is comprised of 7 Core, 7 Specialisation, 7
Elective and 3 Professional Development units. All units selected are subject to
approval by the course coordinator.

Core Units of Study
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BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEO1105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHO1171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Banking and Finance

BAOT107  ACCOUNTING INFORMATION SYSTEMS 12
BAO3402  INTERNATIONAL BANKING AND FINANCE 12
BAO3403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
BAO3404  CREDIT AND LENDING DECISIONS 12
BEO3446  FINANCIAL INSTITUTIONS AND MONETARY THEORY 12
BEO3447  COMMERCIAL BANKING AND FINANCE 12
BLO3405  LAW OF FINANCIAL INSTITUTIONS AND SECURITIES 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12

BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (ACCOUNTING/BANKING AND FINANCE)
Course Code:BBBA

Campus:Footscray Park, Off-shore, Sunway University College, Kuala Lumpur;
Sunway College Johor Bahru, Johor Bahru.

This course is for Continuing students only.

About this course:This joint degree provides a solid foundation in accounting, banking
and finance. This specialised program will expose the student to a variety of career
options and help kick-start a career in the competitive world of business. This course
will help the student qualify for membership of the professional accounting bodies.

Course Obiectives: The course aims to provide students with the necessary skills to
perform a broad range of accounting and finance activities in addition o developing
a sound business education.

Careers:The course prepares graduates fo gain employment as accountants or other
positions in the accounting and banking and finance industry.



Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middie-band of approximately 20%.
Non-current year 12 applicants: ENTER and/or academic record™. Middle-band:
consideration is given o performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.In addifion to
satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language:International English Language Testing System - overall score of 6 and no
individual band score less than 6.0.

Admission Requirements Infemational:In addifion to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and/or
academic record. Middle-band: consideration is given to performance in the full range
of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them to successfully undertake the course, will be considered for admission.

Admission Requirements Other:There are no special admission requirements for this
course.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. The
course total of 24 Units of Study for a combined degree is comprised of 7 Core, 6
Specialisation One, 6 Specialisation Two, 1 Common Specialisation, 3 Professional
Development and 1 Elective units of study.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Accounting
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BA02202  FINANCIAL ACCOUNTING 12
BA02203  CORPORATE ACCOUNTING 12
BAO2204  MANAGEMENT ACCOUNTING 12
BAO3309  ADVANCED FINANCIAL ACCOUNTING 12
BAO3307  CORPORATE FINANCE 12
BLO2205  CORPORATE LAW 12

Common Specialisation Unit - Accounting, and Banking and Finance
BAD1107  ACCOUNTING INFORMATION SYSTEMS 12

Specialisation Units of Study - Banking and Finance

BAO3402  INTERNATIONAL BANKING AND FINANCE 12
BAO3403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
BAO3404  CREDIT AND LENDING DECISIONS 12
BEO3446  FINANCIAL INSTITUTIONS AND MONETARY THEORY 12
BEO3447  COMMERCIAL BANKING AND FINANCE 12
BLO3405  LAW OF FINANCIAL INSTITUTIONS AND SECURITIES 12

Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP3001  PROFESSIONAL DEVELOPMENT 3 12
Plus one Elective

BACHELOR OF BUSINESS (FINANCIAL RISK MANAGEMENT /BANKING AND
FINANCE)

Course Code:BBFB

Campus:City Flinders, Offshore, Sunway University College, Kuala Lumpur, Malaysia.
This course is for Continuing students only.

About this course:Graduates of this degree will have the skills to manage financial
and risk management and banking and finance activities and become ASIC registered
financial planners, fully compliant with ASIC RG 146.

Course Objectives:The course aims to provide graduates with the necessary skills to
manage a wide range of financial and risk management activifies in addition to
developing a sound education. The course also aims to teach students the necessary
skills o perform a wide range of banking and finance activities.

Careers:Employment opportunifies for graduates of this course include a variety of
roles in many different business settings such as financial planning, fund
management, securifies trading, stockbroking, banking, insurance, investment
and risk management.



Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™.Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with a middie-band of approximately 20%.
Non-current year 12 applicants: ENTER and/or academic record™. Middle-band:
consideration is given fo performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.

Admission Requirements Infernational:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and/or
academic record. Middle-band: consideration s given to performance in the full range
of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them to successfully undertake the course, will be considered for admission.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. The
course tofal of 24 Units of Study for a combined degree is comprised of 7 Core, 6
Specialisation One, 6 Specialisation Two, 1 Common Specialisation, 3 Professional
Development and 1 Elective units of study.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEO1106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Financial Risk Management

BAO2441  PERSONAL FINANCIAL PLANNING 12
BEO2255  APPLIED STATISTICS FOR BUSINESS 12
BE02401  RISK MANAGEMENT AND INSURANCE 12
BE02431  RISK MANAGEMENT MODELS 12
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BEO3347  PLANNING FOR LONG TERM WEALTH CREATION 12
BLO2206  TAXATION LAW AND PRACTICE 12

Specialisation Units of Study - Banking and Finance

BAOT107  ACCOUNTING INFORMATION SYSTEMS 12
BAD3402  INTERNATIONAL BANKING AND FINANCE 12
BAO3404  CREDIT AND LENDING DECISIONS 12
BEO3446  FINANCIAL INSTITUTIONS AND MONETARY THEORY 12
BEO3447  COMMERCIAL BANKING AND FINANCE 12
BLO3405  LAW OF FINANCIAL INSTITUTIONS AND SECURITIES 12

Common Specialisation Unit of Study - Financial Risk Management and Banking and
Finance

BA03403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

Plus one elective unit

BACHELOR OF BUSINESS (BANKING AND FINANCE /INTERNATIONAL TRADE)
Course Code:BBFI

Campus:City Flinders.

This course is for Continuing students only.

About this course:This course will provide students with the necessary skills to
perform a broad range of finance and infernational trade activities in addition to
developing a strong business education.

Course Objectives: The course aims to provide students with the necessary skills to
perform a broad range of finance and international trade activities in addition to
developing a sound business education.

Careers:The course prepares graduates fo gain employment in the banking and
financial services, financial risk management and international trade industries.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully complefed a course of study at year 12 or equivalent™.Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Enfrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate



educational qualifications, work or life experiences which would enable them to
successtully undertake the course, will be considered for admission.

Admission Requirements International:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Tesfing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and /or
academic record. Middle-band: consideration is given to performance in the full range
of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them to successfully undertake the course, will be considered for admission.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. As from
2008, the course total of 24 Units of Study for a combined degree is comprised of 7
Core + 7 Specialisation One + 7 Specialisation Two + 3 Professional Development
unifs.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Banking and Finance

BAOT107  ACCOUNTING INFORMATION SYSTEMS 12
BAO3402  INTERNATIONAL BANKING AND FINANCE 12
BAO3403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
BAO3404  CREDIT AND LENDING DECISIONS 12
BE03446  FINANCIAL INSTITUTIONS AND MONETARY THEORY 12
BE03447  COMMERCIAL BANKING AND FINANCE 12
BLO3405  LAW OF FINANCIAL INSTITUTIONS AND SECURITIES 12

Specialisation Units of Study - International Trade
BE01252  INTERNATIONAL BUSINESS CONTEXT 12

BEO2255  APPLIED STATISTICS FOR BUSINESS 12
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BEO3378  INTERNATIONAL ECONOMICS AND FINANCE 12
BEO3430  INTERNATIONAL ECONOMIC ANALYSIS 12
BEO3432  STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
BEO3517  INTERNATIONAL TRADE PRACTICES 12
BHO3373  INTERNATIONAL MARKETING 12

Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (FINANCIAL RISK MANAGEMENT)
Course Code:BBFR

Campus:City Flinders, Off-shore, Sunway-Malaysia..

This course is for Continuing students only.

About this course:Graduates of this degree will have the skills to manage financial
and risk management activities and become ASIC registered financial planners, fully
compliant with ASIC RG146. This includes insurance, superannuation, financial
planning and credit management.

Course Objectives: The course aims to provide graduates with the necessary
knowledge and skills in financial planning, financial risk management and insurance
and prepare students for professional careers in financial planning, fund
management, security trading, insurance and risk management.

Careers:The course prepares graduates fo gain employment in the insurance,
superannuation, financial planning and credit management industries.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent*. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.

Admission Requirements InfernationalzIn addition fo satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and/or
academic record. Middle-band: consideration is given to performance in the full range



of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them to successfully undertake the course, will be considered for admission.

COURSE STRUCTURE

Students enrolled in this course at Sunway University College may be required to
complete the course at another institution (in or outside Malaysia) as required and
approved by the Faculty of Business and Law should circumstances warrant. Al
undergraduate degree units of study carry a value of 12 credit points. Each student
must obtain 288 credit points through academic study to graduate. As from 2008,
the course total of 24 Units of Study is comprised of 7 Core + 7 Specialisation + 7
Elective + 3 Professional Development units. Al units selected are subject to approval
by the course coordinator.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Financial Risk Management

BAO2441  PERSONAL FINANCIAL PLANNING 12
BAO3403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
BE02255  APPLIED STATISTICS FOR BUSINESS 12
BEO2401  RISK MANAGEMENT AND INSURANCE 12
BE02431  RISK MANAGEMENT MODELS 12
BEO3347  PLANNING FOR LONG TERM WEALTH CREATION 12
BLO2206  TAXATION LAW AND PRACTICE 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BPT100 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12

BFP300T  PROFESSIONAL DEVELOPMENT 3 12
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BACHELOR OF BUSINESS (FINANCIAL RISK MANAGEMENT /INTERNATIONAL
TRADE)

Course Code:BBFT

Campus:City Flinders, Central University of Finance and Economics, Bejing.

This course is for Continuing students only.

About this course:The course aims to provide students with o sound education in the
principles and practice of risk management, international finance, marketing and the
business context of international frade.

Course Objectives: The course aims to provide students with a sound education in the
principles and practice of risk management, international finance, marketing and the
husiness context of international trade.

Careers:Employment opportunities for graduates of this include a variety of roles in
many different business settings such as financial planning, fund management,
securities trading and risk management, international economics, as well as the trade
and business industry.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies underfaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.

Admission Requirements Intemational:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Non-current year 12 applicants: ENTER and /or
academic record. Middle-band: consideration is given to performance in the full range
of VCE studies undertaken. Applicants who have not completed Year 12 but who
possess appropriate educational qualifications, work or life experiences which would
enable them fo successfully undertake the course, will be considered for admission.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
sfudent must obtain 288 credit points through academic study to graduate. As from
2008, the course total of 24 Units of Study for a combined degree is comprised of 7
Core and 6 Specialisation One and 6 Specialisation Two and 1 Common
Specialisation and 3 Professional Development units and 1 Elective.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12



BCOT102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTTO5  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Financial Risk Management

BA02441  PERSONAL FINANCIAL PLANNING 12
BAO3403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
BEO240T  RISK MANAGEMENT AND INSURANCE 12
BEO2431  RISK MANAGEMENT MODELS 12
BEO3347  PLANNING FOR LONG TERM WEALTH CREATION 12
BLO2206  TAXATION LAW AND PRACTICE 12

Specialisation Units of Study - International Trade

BEO1252  INTERNATIONAL BUSINESS CONTEXT 12
BE03378  INTERNATIONAL ECONOMICS AND FINANCE 12
BE03430  INTERNATIONAL ECONOMIC ANALYSIS 12
BE03432  STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
BEO3517  INTERNATIONAL TRADE PRACTICES 12
BHO3373  INTERNATIONAL MARKETING 12

Common Specialisation Units of Study - Financial Risk Management and Infernational
Trade

BE02255  APPLIED STATISTICS FOR BUSINESS 12

Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BEPT100 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP3001  PROFESSIONAL DEVELOPMENT 3 12
Plus one elective unit of study

GRADUATE DIPLOMA IN PROFESSIONAL ACCOUNTING
Course Code:BGAP
Campus:City Flinders, Education Centre of Australia (ECA), Sydney.
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About this course:The Graduate Diploma in Professional Accounting gives greater
flexibility o students with a business related undergraduate degree, by offering a
further accounting specialisation which satisfies entry into CPA Australia.

Course Obiectives: The objectives of the Graduate Diploma in Professional Accounting
include: Providing an opportunity for students to gain technical skills and conceptual
knowledge in financial accounting, management accounting, finance, auditing and
assurance, commercial and corporations law, taxation, information systems,
economics and quantitative methods essential for the professional accountant in
today's global environment. Developing generic skills commonly applied in practice
and valued by employers and professional bodies including analytic, appreciative,
personal and interpersonal skills. Providing an opportunity for students with a
Bachelor degree in other disciplines o gain entry to the accounting profession.
Providing local students with a shorter (8 unit) route to membership of CPA Australia.

Careers:The Department of Employment and Workplace Relations has identified
accounting as an industry with a national skills shortage. Employment opportunities
for accountants are very good and span a variety of roles in many different business
settings such as public accounting practice, commercial, and government
organisations.The demand both in Australia and overseas for graduates with
accounting qualifications is strong and growing, with prospects across Accounting,
Business, Banking and Finance fields.

Course Duration; 1 year

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed a relevant degree or graduate diploma and be
employed in or infend to be employed in a position associated with accounting.

COURSE STRUCTURE
The course consist of 8 units of study.

For membership of CPA Australia, students need to complete the following unifs of
study:

BA05522 MANAGERIAL ACCOUNTING 12
BA05524 PROFESSIONAL AUDITING 12
BA05525 FINANCIAL AND CORPORATE ACCOUNTING 12
BA05534 BUSINESS FINANCE 12
BA05535 ISSUES IN CONTEMPORARY ACCOUNTING 12
BA05543 ACCOUNTING SYSTEMS AND PROCESSES 12
BE06600 BUSINESS ECONOMICS 12
BLO5540 BUSINESS AND COMPANY LAW 12
MASTER OF ACCOUNTING

Course Code:BMAC

Campus:City Flinders, Education Centre of Australia (ECA), Sydney.

Course Objectives:The objectives of the Master of Accounting include: The opportunity
for students to gain technical skills and conceptual knowledge in financial accounting,
management accounting, finance, auditing and assurance, commercial and



corporations law, faxation, information systems, economics and quantitative
methods essential for the professional accountant in today s global environment.
Developing generic skills commonly applied in practice and valued by employers and
professional bodies including analytic, appreciative, personal and interpersonal skills.
The opportunity for students with a Bachelor degree in other disciplines to gain entry
to the accounting profession. A course of study more closely aligned to professional
accounting requirements by reducing duplication of curriculum areas.  Flexible study
arrangements in o vibrant environment.

Careers:The Department of Employment and Workplace Relations has identified
accounting as an industry with a national skills shortage. Employment opportunities
for accountants are very good and span a variety of roles in many different business
settings such as public accounting practice, commercial, and government
organisations.

Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed a relevant degree or graduate diploma and be
employed in or infend to be employed in a position associated with accounting. In
addition to the requirements listed above, overseas applicants must have a minimum
proficiency in the English language as demonstrated by: International English
Language Testing System overall score of 6.5 and no individual band score less than
6.

COURSE STRUCTURE

The course consists of 12 units of study o be undertaken through one of three
opfions.

Option One Students entering with an undergraduate degree in Accounting and
wishing to enhance their accounting skills will undertake the following units of study.
Eight units of study from

BA05571  CORPORATE COLLAPSE AND ETHICS 12
BA05731  CONTEMPORARY ISSUES IN FINANCIAL ACCOUNTING 12

BAO5732  CONTEMPORARY ISSUES IN MANAGEMENT ACCOUNTING 12

BAO5733  CONTEMPORARY ISSUES IN CORPORATE FINANCE 12
BAO5734  FINANCIAL ANALYSIS 12
BAO5735  ADVANCED FORECASTING, PLANNING AND CONTROL 12
BAO5736  MANAGERIAL CONTROL SYSTEMS 12
BAO5748  FINANCIAL SERVICES COMMUNICATION 12
BAOG6615  ACCOUNTING PROJECT 12
BAO6714  COMPUTERISED ACCOUNTING IN AN ERP SYSTEM 12
Plus

BAO7742  BUSINESS RESEARCH METHODS 12
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BAO7700  THESIS (FULLTIME) 36
or

BAO7701  THESIS (PART-TIME) 18
or three further units of study approved by the School of Accounting and Finance.

Option Two Students entering with an undergraduate degree in Accounting and
wishing to obtain specialist professional accounting qualifications will undertake the
following units of study.

BAO5561  REPORTING AND PROFESSIONAL PRACTICE 12
BA0O5562  CORPORATE GOVERNANCE AND ACCOUNTABILITY 12
BAO7742  BUSINESS RESEARCH METHODS 12
Plus six units of study from

BA05528  ACCOUNTING FOR PUBLIC SECTOR MANAGERS 12
BAO5731  CONTEMPORARY ISSUES IN FINANCIAL ACCOUNTING 12

BAD5732  CONTEMPORARY ISSUES IN MANAGEMENT ACCOUNTING 12

BAO5733  CONTEMPORARY ISSUES IN CORPORATE FINANCE 12
BAD5734  FINANCIAL ANALYSIS 12
BAD5735  ADVANCED FORECASTING, PLANNING AND CONTROL 12
BAO5736  MANAGERIAL CONTROL SYSTEMS 12
BAO5743  COMPARATIVE INTERNATIONAL ACCOUNTING 12
BAD5748  FINANCIAL SERVICES COMMUNICATION 12
BAO6615  ACCOUNTING PROJECT 12

Plus three units of study from

BAD5566  TREASURY 12
BAD5567  TAXATION 12
BA05575  FINANCIAL ACCOUNTING 12
BAD5576  ASSURANCE SERVICES AND AUDITING 12

Option Three Students entering with an undergraduate degree from a discipline other
than accounting will undertake the following units of study.

BAD5522  MANAGERIAL ACCOUNTING 12
BA05524  PROFESSIONAL AUDITING 12
BA05525  FINANCIAL AND CORPORATE ACCOUNTING 12
BAD5534  BUSINESS FINANCE 12



BA05535  ISSUES IN CONTEMPORARY ACCOUNTING 12
BA05543  ACCOUNTING SYSTEMS AND PROCESSES 12
BLO5540  BUSINESS AND COMPANY LAW 12

Plus one unit of study approved by the School of Accounting and Finance from
BE06600  BUSINESS ECONOMICS 12
BLO5539  AUSTRALIAN INCOME TAX LAW AND PRACTICE 12

Plus four units of study approved by the School of Accounting and Finance from

BA05528  ACCOUNTING FOR PUBLIC SECTOR MANAGERS 12
BAO5561  REPORTING AND PROFESSIONAL PRACTICE 12
BA05562  CORPORATE GOVERNANCE AND ACCOUNTABILITY 12
BAD5566  TREASURY 12
BA05567  TAXATION 12
BA05574  STRATEGIC MANAGEMENT ACCOUNTING 12
BA05575  FINANCIAL ACCOUNTING 12
BA05576  ASSURANCE SERVICES AND AUDITING 12
BAO5734  FINANCIAL ANALYSIS 12
BA05735  ADVANCED FORECASTING, PLANNING AND CONTROL 12
BA05743  COMPARATIVE INTERNATIONAL ACCOUNTING 12
BAO5748  FINANCIAL SERVICES COMMUNICATION 12
BAO6615  ACCOUNTING PROJECT 12
BAO7742  BUSINESS RESEARCH METHODS 12

Electives: An additional specialisation of 2 coursework units may include further
specialisation in finance or accounting or in another area approved by the Course
Coordinator. On completion of eight approved units of study, students who choose to
exit this course will be eligible to receive the Graduate Diploma in Professional
Accounting. On completion of four approved units of study, students who choose fo
exit this course will be eligible to receive the Graduate Certificate in Business.

MASTER OF ACCOUNTING/MASTER OF BUSINESS ADMINISTRATION
Course Code:BMAX
Campus:City Flinders.

About this course:When enrolling in this program, students are required to enrol for
and successfully complete all prescribed units of study. No credit on the basis of
previous studies or equivalent will be given. In double masters including the MBA,
students are required to complete the first named degree in full in the first instance.
For example when enrolled for the Master of Accounting/Master of Business
Administration, all course requirements for the Master Accounfing must be completed
in full before undertaking units of study in the MBA degree.
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Course Objectives: Objectives of the program include: The opportunity to complete the
MBA degree, internationally recognised as a qualification that develops generic
management expertise, in addition to an accredited qualification in accounting.
Development of skills commonly applied in management and executive level
positions, providing an extended career path that can go beyond the range of
positions available for people with professional accounting expertise. Provision of
units of study that cover a broad range of topics within the business, management
and accounting disciplines. Students will develop technical skills and conceptual
knowledge in areas including human resource management, financial accounting,
management accounting and commercial law.  Development of generic skills
commonly applied in practice and valued by employers throughout the accounting
profession including analytic, appreciative, personal and interpersonal skills

Course Duration:2 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or infend to be employed in a position associated with business
administration or accounting. In addition to the requirements listed above, overseas
applicants must have a minimum proficiency in the English language as
demonstrated by: Intemational English Language Testing System overall score of 6.5
and no individual band score less than 6.

COURSE STRUCTURE

The course comprise 16 units of study, consisting of 13 core units of study and 3
elective unifs of study.

Core Units of Study

BAO5522  MANAGERIAL ACCOUNTING 12
BA05524 PROFESSIONAL AUDITING 12
BA05525 FINANCIAL AND CORPORATE ACCOUNTING 12
BAO5534  BUSINESS FINANCE 12
BA05535  ISSUES IN CONTEMPORARY ACCOUNTING 12
BA05543 ACCOUNTING SYSTEMS AND PROCESSES 12
BH06505 ~ MARKETING MANAGEMENT 12
BL05540 BUSINESS AND COMPANY LAW 12
BM06506 WORK AND ORGANISATION SYSTEMS 12
BM06507 EMPLOYEE RELATIONS STRATEGIES 12
BM06508 OPERATIONS MANAGEMENT 12
BMO6511 STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BM06622 MANAGING INNOVATION AND ENTREPRENEURSHIP 12

Elective Units of Study Subject to the approval of the Course Co-ordinator, select
three electives from the following:



BA05528  ACCOUNTING FOR PUBLIC SECTOR MANAGERS 12
BAO5561  REPORTING AND PROFESSIONAL PRACTICE 12
BA05562  CORPORATE GOVERNANCE AND ACCOUNTABILITY 12
BAD5566  TREASURY 12
BAD5567  TAXATION 12
BA05574  STRATEGIC MANAGEMENT ACCOUNTING 12
BA05575  FINANCIAL ACCOUNTING 12
BA05576 ~ ASSURANCE SERVICES AND AUDITING 12
BAO5734  FINANCIAL ANALYSIS 12
BA05735  ADVANCED FORECASTING, PLANNING AND CONTROL 12
BAO5743  COMPARATIVE INTERNATIONAL ACCOUNTING 12
BA05748  FINANCIAL SERVICES COMMUNICATION 12
BAO6615  ACCOUNTING PROJECT 12
BAO7742  BUSINESS RESEARCH METHODS 12
BC06503  MANAGEMENT INFORMATION SYSTEMS 12
BE06500  ECONOMICS FOR MANAGEMENT 12
BEO6501  QUANTITATIVE ANALYSIS 12
BE06600  BUSINESS ECONOMICS 12
BGP6513  BUSINESS RESEARCH METHODS 12
BLO5539  AUSTRALIAN INCOME TAX LAW AND PRACTICE 12
BLO6502  LAW FOR MANAGEMENT 12

MASTER OF BUSINESS (FINANCE)
Course Code:BMFI
Campus:City Flinders.

About this course:Students take advanced studies in financial risk management to
develop an analytical and practical understanding of the processes behind the
management of financial risk arising from interational markets and operations.
Students also develop an advanced conceptual and practical understanding of issues
involved in financial institutions management.

Course Objectives:The course aims to provide an opportunity for finance and non-
finance professionals to receive a comprehensive finance education.

Carsers:Accounting, finance.
Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma

26

and be employed in or intend to be employed in a position associated with finance
or, in the absence of formal qualifications have such training and work experience as
to indicate the ability to undertake the course successfully. In addition to satisfying
the enfry requirements for Australian resident students or demonstrating equivalence,
overseas students must provide evidence of proficiency in the English language: -
International English Language Testing System - overall band score of 6.5 and no
individual band score less than 6.

COURSE STRUCTURE

Each unit of study carries a value of 12 credit points. Students must complete 144
credit points through academic study in order to graduate.

Compulsory Units of Study

BA05534 BUSINESS FINANCE 12
BA05734 FINANCIAL ANALYSIS 12
BA05748 FINANCIAL SERVICES COMMUNICATION 12
BE06501 QUANTITATIVE ANALYSIS 12

plus any four of the following units of study:

Elective Units of Study

BA05572 TREASURY RISK MANAGEMENT 12
BA05573 INTERNATIONAL FINANCIAL MANAGEMENT 12
BAO5747 INTERNATIONAL PORTFOLIO MANAGEMENT 12
BE05686 FINANCIAL DERIVATIVE MARKETS 12
BAO5746 CREDIT AND LENDING MANAGEMENT 12
BE05685 FINANCIAL INSTITUTIONS MANAGEMENT 12
BL05738 FINANCIAL INSTITUTIONS LAW 12
BAO7742 BUSINESS RESEARCH METHODS 12

plus an additional specialisation of 4 coursework unifs, which may include further
specialisation in finance or in another area approved by the School of Accounting and
Finance.

On completion of eight approved unifs of study students who choose to exit this
course will be eligible to receive the Graduate Diploma in Finance. On completion of
four approved units of study students who choose to exit this course will be eligible
to receive the Graduate Certificate in Business.

MASTER OF ACCOUNTING,/MASTER OF BUSINESS (FINANCE)
Course Code:BMFX
Campus:City Flinders.

About this course:When enrolling in this program, students are required to enrol for
and successfully complete all prescribed units of study. No credit on the basis of

previous studies or equivalent will be given. In double masters including the MBA,
students are required to complete the first named degree in full in the first instance.



For example when enrolled for the Master of Accounting/Master of Business
Administration, all course requirements for the Master Accounting must be completed
in full before undertaking units of study in the MBA degree.

Course Objectives: Objectives of the program include:

o The opportunity to complete the Finance degree, recognised as a
qualification that develops Responsible Officer skills, in addition to an
accredited qualification in accounting.

o Development of skills commonly applied by finance managers in
executive level positions, providing an extended career path that can go
heyond the range of positions available for people with professional
accounting expertise.

o Provision of units of study that cover a broad range of topics within the
husiness, accounting and finance disciplines. Students will develop
technical skills and conceptual knowledge in areas including financial
accounting, management accounting, law, financial analysis,
communication, treasury and strategic planning.

o Development of generic skills commonly applied in practice and valued
by employers throughout the Financial Services Industry including
analytic, appreciative, personal and interpersonal skils.

Course Duration:2 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or intend fo be employed in a position associated with
accounting o finance. In addition to the requirements listed above, overseas
applicants must have a minimum proficiency in the English language as
demonstrated by: Intemational English Language Testing System overall score of 6.5
and no individual band score less than 6.

COURSE STRUCTURE

The course comprises 16 units of study, consisting of 13 core units of study and 3
elective units of study.

Core Units of Study

BAO5522 MANAGERIAL ACCOUNTING 12
BA05524 PROFESSIONAL AUDITING 12
BAO5525 FINANCIAL AND CORPORATE ACCOUNTING 12
BAO5534 BUSINESS FINANCE 12
BAO5535 ISSUES IN CONTEMPORARY ACCOUNTING 12
BAO5543 ACCOUNTING SYSTEMS AND PROCESSES 12
BAO5572 TREASURY RISK MANAGEMENT 12
BAO5573 INTERNATIONAL FINANCIAL MANAGEMENT 12
BAQ5747 INTERNATIONAL PORTFOLIO MANAGEMENT 12
BAQ5748 FINANCIAL SERVICES COMMUNICATION 12
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BE06501 QUANTITATIVE ANALYSIS 12
BLO5540 BUSINESS AND COMPANY LAW 12
BLO5738 FINANCIAL INSTITUTIONS LAW 12

Elective Units of Study With the approval of the Course Coordinator, students select
three electives from the following:

BA05528  ACCOUNTING FOR PUBLIC SECTOR MANAGERS 12
BAO5561  REPORTING AND PROFESSIONAL PRACTICE 12
BAD5562  CORPORATE GOVERNANCE AND ACCOUNTABILITY 12
BAO5566  TREASURY 12
BAO5574  STRATEGIC MANAGEMENT ACCOUNTING 12
BAD5575  FINANCIAL ACCOUNTING 12
BAD5576  ASSURANCE SERVICES AND AUDITING 12
BAD5734  FINANCIAL ANALYSIS 12
BAD5735  ADVANCED FORECASTING, PLANNING AND CONTROL 12
BAD5743  COMPARATIVE INTERNATIONAL ACCOUNTING 12
BAD5746  CREDIT AND LENDING MANAGEMENT 12
BAO5748  FINANCIAL SERVICES COMMUNICATION 12
BAD6615  ACCOUNTING PROJECT 12
BAO7742  BUSINESS RESEARCH METHODS 12
BE05685  FINANCIAL INSTITUTIONS MANAGEMENT 12
BEO5686  FINANCIAL DERIVATIVE MARKETS 12
BE06600  BUSINESS ECONOMICS 12
BLO5539  AUSTRALIAN INCOME TAX LAW AND PRACTICE 12

MASTER OF BUSINESS (FINANCE) /MASTER OF BUSINESS ADMINISTRATION
Course Code:BMIX
Campus:City Flinders.

About this course:When enrolling in this program, students are required to enrol for
and successfully complete all prescribed units of study. No credit on the basis of
previous studies or equivalent will be given. In double masters including the MBA,
students are required to complete the first named degree in full in the first instance.
For example when enrolled for the Master of Accounting/Master of Business
Administration, all course requirements for the Master Accounting must be completed
in full before undertaking units of study in the MBA degree.

Course Obiectives:Objectives of the program include:



o The opportunity to complete the MBA degree, internationally recognised
as a qualification that develops generic management expertise, in
addition to a recognised qualification in finance.

o Development of skills commonly applied in management and executive
level positions, providing an extended career path that can go beyond
the range of positions available for people with professional financial
expertise.

o Provision of units of study that cover a broad range of topics within the
husiness, management and finance disciplines. Students will develop
technical skills and conceptual knowledge in areas including marketing,
human resource management, information systems, finance law,
financial analysis, communication, freasury and strategic planning.

o Development of generic skills commonly applied in practice and valued
by employers throughout the Financial Services Industry including
analytic, appreciative, personal and interpersonal skils.

Course Duration:2 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or infend to be employed in a position associated with business
administration, finance or information systems or, in the absence of formal
qualifications have such training and work experience as to indicate the ability to
undertake the course successfully.In addition to satisfying the entry requirements for
Australian resident students or demonstrating equivalence, overseas students must
provide evidence of proficiency in the English language:¢ Infemational English
Language Tesfing System - overall score of 6.5 and no individual band score less
than 6.

COURSE STRUCTURE

The course may be offered on a full-time basis over two years or part-ime
equivalent. Each unit carries a value of 12 credit points. Students must complete
192 credit points through academic study in order to graduate. The course
comprises of 16 units of study, consisting of 14 core units of study and 2 elective
units of study, which may include further specialisation in finance or in another area
approved by the Course Co-ordinator.

Core Units of Study

BA05534 BUSINESS FINANCE 12
BA05572 TREASURY RISK MANAGEMENT 12
BAO5573 INTERNATIONAL FINANCIAL MANAGEMENT 12
BAQ5734 FINANCIAL ANALYSIS 12
BAQ5747 INTERNATIONAL PORTFOLIO MANAGEMENT 12
BAQ5748 FINANCIAL SERVICES COMMUNICATION 12
BC06503 MANAGEMENT INFORMATION SYSTEMS 12
BE06501 QUANTITATIVE ANALYSIS 12
BGP6513 BUSINESS RESEARCH METHODS 12
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BHO6505 MARKETING MANAGEMENT 12

BL0O5738 FINANCIAL INSTITUTIONS LAW 12
BMO06506 WORK AND ORGANISATION SYSTEMS 12
BM06507 EMPLOYEE RELATIONS STRATEGIES 12
BM06511 STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
MASTER OF ACCOUNTING / MASTER OF BUSINESS (ENTERPRISE RESOURCE
PLANNING SYSTEMS)

Course Code:BMUX

Campus:City Flinders.

About this course:When enrolling in this program, students are required to enrol for
and successfully complete all prescribed units of study. No credit on the basis of
previous studies or equivalent will be given. In double masters including the MBA,
students are required to complete the first named degree in full in the first instance.
For example when enrolled for the Master of Accounting/Master of Business
Administration, all course requirements for the Master Accounting must be completed
in full before undertaking unifs of study in the MBA degres.

Course Objectives: Objectives of the program include: The opportunity to complete the
Master of Business (Enterprise Resource Planning Systems) degree, infenationally
recognised as a qualification that develops management skills and expertise, in
addition to an accredited qualification in accounting. Development of skills commonly
applied in enferprise resource planning at executive level positions, providing an
extended career path that can go beyond the range of positions available for people
with professional accounting expertise. Provision of nits of study that cover a broad
range of topics within the business, accounting and enterprise resource planning
disciplines. Students will develop technical skills and conceptual knowledge in areas
including human resource management, enterprise resource planning systems,
sfrategic planning, financial accounting and management accounting. Development
of generic skills commonly applied in practice and valued by employers throughout
the accounting profession and enterprise resource planning systems industry including
analytic, appreciative, personal and interpersonal skills.

Course Duration:2 years

DOCTOR OF PHILOSOPHY (ACCOUNTING AND FINANCE)
Course Code:BPAA
Campus:City Flinders.

About this course:The Doctor of Philosophy undertaken purely by research is available
within the School of Accounting and Finance. Academic staff with suitable
qualifications and proven research skills supervise students undertaking accounting
and finance related projects.

Course Objectives:-
Course Duration:4 years

Admission Requirements Year 12:Applicants should normally have completed either
Masters degree or a four year undergraduate degree with Honours or its equivalent
of a high standard. Some Schools/Centres/Institutes require students to enrol in



Masters program in the first instance to demonstrate their ability despite students
having the qualifications outlined above.

COURSE STRUCTURE

The course comprises a research thesis.

BA08002 PHD (RESEARCH) (FULL TIME) 48
OR
BA08003 PHD (RESEARCH) (PART-TIME) 24

MASTER OF BUSINESS [BY RESEARCH]
Course Code:BRAA
Campus:City Flinders.

Course Objectives: The Master of Business by Research can be offered by the School
of Accounting and Finance. Students complete a major thesis worthy of publication
under the supervision of an experienced member of stoff.

Course Duration:2 years

COURSE STRUCTURE

The course normally requires two years of full-ime study or part-fime equivalent. The
research thesis is equal to a combined total of 192 credit points.

BA09800 RESEARCH THESIS (FULL TIME) 48
OR
BA09801 RESEARCH THESIS (PART TIME) 24

GRADUATE CERTIFICATE IN ACCOUNTING
Course Code:BTAA
Campus:City Flinders, SICSingapore..

About this course:This course offers students a foundation in accounting through a
sequence of studies addressing the competencies, knowledge and processes
necessary for successful postgraduate studies in accounting.

Course Objectives: The aim of the course is to establish a foundation of knowledge in
the accounting discipline and to provide a sequence of studies which addresses the
competencies, knowledge and processes necessary for successful postgraduate
studies in accounting.

Careers:Accounting and finance.
Course Duration:0.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must be able to demonstrate five years of approved work experience. In addition to
satisfying the entry requirements for Australian resident students or demonstrafing
equivalence, overseas students must provide evidence of proficiency in the English
language: Intemational English Language Testing System - overall score of 6.5 and
no individual band score less than 6.

COURSE STRUCTURE
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Each unit of study carries a value of 12 credit points. Students must complete 48
credit points through academic study in order to graduate.

BAD5527 ACCOUNTING SYSTEMS AND TECHNOLOGY 12
BA05543 ACCOUNTING SYSTEMS AND PROCESSES 12
BE05538 ECONOMICS 12
BE05539 BUSINESS STATISTICS 12

GRADUATE CERTIFICATE IN SUPERANNUATION MANAGEMENT
Course Code:BTSM
Campus:City Flinders.

About this course:This course emphasises the education of trustees in the
superannuation industry and enhances their capability of managing the very large
pool of superannuation savings in Australia. Students are required fo complefe two
core units and will choose two further units from a number of elective nits to
complement their skill set. In addition, students may choose to continue their studies
and apply their existing credits in the completion of an MBA or other Faculty Master
degrees.

Course Objectives:This course is designed to equip superannuation trustees and
managers with the expertise and skills to manage superannuation funds, having
particular regard to: - corporate governance and accountability, in particular the
regulatory environment specific to the superannuation industry; - financial risk
management; and - porifolio management. The objective of the course is to produce
graduates fully capable of managing these specific areas of superannuation.

Careers: 1 - To enhance the ability of trustees and managers in the superannuation
industry to be more effective in the execution of their duties and therefore enhance
their career prospects. 2 - To prepare candidates who wish to become trustees in the
superannuation industry to be able to discharge the duties of frustees and enhance
their employability as trustees.

Course Duration:0.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
normally must have completed an undergraduate business degree or graduate
diploma with a business major, and be employed in a position related to
superannuation administration.

Admission Requirements Other:In the absence of formal qualifications a candidate
will have a minimum of 5 years work experience within the superannuation or
investment industry and membership of a relevant financial services (including
banking sector) professional association, or such training and work experience as to
indicate the ability to undertake the course successfully.

COURSE STRUCTURE

Four units of study, two of which are deemed to be core units. The core units cover
the skills that are required to manage and monitor the activities of fund and
investment managers, and fo formulate strategy for individual enterprises in the
superannuation industry. The remaining two units (fo be selected from the list
helow) will equip trustees and managers in complying with their fiduciary
responsibilities; in understanding information confained in the accounting statements



of the various entities with which they are required to inferact; and in understanding

the principles involved in the promotion of their respective funds.

There is no specific sequence in which students must complete units of study.

BE05687 PORTFOLIO MANAGEMENT AND PROTECTION
BE05688 STRATEGY FOR FINANCIAL INSTITUTIONS
Two units to be chosen from the following:

BA06504 ACCOUNTING FOR MANAGEMENT

BHO6505 MARKETING MANAGEMENT

BM06509 LEADERSHIP AND CORPORATE GOVERNANCE

or a unit approved by the Course Coordinator
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SPECIALISATIONS

BSPACC ACCOUNTING

Locations:Footscray Park, City Flinders, Off-shore

Reach your goals in the accounting services industry with the Bachelor of Business
Accounting specialisation. With the right sequence of unifs, you can gain CPA
Australia entry and become an associate member of the Institute of Chartered
Accountants in Australia. Graduates with this specialisation can gain employment in
accounting practices, medium and large corporations, the public sector and not-for-
profit organisations.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BAOT107 ACCOUNTING INFORMATION SYSTEMS 12
BA02202 FINANCIAL ACCOUNTING 12
BA02204 MANAGEMENT ACCOUNTING 12
BL02205 CORPORATE LAW 12
BA02203 CORPORATE ACCOUNTING 12
BA03307 CORPORATE FINANCE 12
BAO3309 ADVANCED FINANCIAL ACCOUNTING 12

BSPBAF BANKING AND FINANCE

Locations:Footscray Park, City Flinders, Off-shore

Launch your career in banking and financial services, funds management, treasury
and financial markets, and wealth management. The Bachelor of Business Banking
and Finance specialisation will develop your understanding of the institutions,
instruments and markets of the financial services sector. You will also be able to
undertake units of study to satisfy Australian Securities and Investments
Commission’s (ASIC) RG146 compliance requirements, enabling you to work in
organisations providing financial product advice to refail clients.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BAOT107  ACCOUNTING INFORMATION SYSTEMS 12
BAO3402  INTERNATIONAL BANKING AND FINANCE 12
BAO3403  INVESTMENT AND PORTFOLIO MANAGEMENT 12
BAO3404  CREDIT AND LENDING DECISIONS 12
BEO3446  FINANCIAL INSTITUTIONS AND MONETARY THEORY 12
BEO3447 ~ COMMERCIAL BANKING AND FINANCE 12
BLO3405 LAW OF FINANCIAL INSTITUTIONS AND SECURITIES 12
BSPFIP FINANCIAL PLANNING

Locations:Footscray Park, City Flinders, Off-shore
Commence your career in financial planning for the financial services industry. The
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Bachelor of Business Financial Planning specialisation meets the Australian Securities
and Investments Commission's (ASIC) RG146 compliance requirements in the
practical knowledge areas of financial planning, insurance, risk management,
toxation, investments and portfolio, superannuation and estate planning. Successful
graduates are eligible to enter the Certified Financial Planner Program with the
Financial Planning Association (FPA).

Specialisation Requirements This specialisation is only available fo Domestic and
International Onshore students. Students are required to successfully complete all
seven units of study.

BAD2441 PERSONAL FINANCIAL PLANNING 12
BEO2401 RISK MANAGEMENT AND INSURANCE 12
BAD3403 INVESTMENT AND PORTFOLIO MANAGEMENT 12
BEO3347 PLANNING FOR LONG TERM WEALTH CREATION 12
BL02206 TAXATION LAW AND PRACTICE 12
BAD3307 CORPORATE FINANCE 12
BAO3318 SUPERANNUATION AND RETIREMENT PLANNING 12

BSPFRM FINANCIAL RISK MANAGEMENT

Locations: Footscray Park, City Flinders, Off-shore

Start your career in financial planning and financial risk management for the financial
services and credit management industries. The Bachelor of Business Financial Risk
Management specialisation meets the Australian Securities and Investments
Commission’s (ASIC) RG146 compliance requirements in the practical knowledge
areas of financial planning, insurance, risk management, taxation, investments and
portfolio, superannuation and esfate planning. Successful graduates are eligible to
enter the Certified Financial Planner Program with the Financial Planning Association
(FPA).

Specialisation Requirements This specialisation is only available to Interational
offshore students. Students are required to successfully complete all seven units of
study.

BAD2441 PERSONAL FINANCIAL PLANNING 12
BA03403 INVESTMENT AND PORTFOLIO MANAGEMENT 12
BEO2401 RISK MANAGEMENT AND INSURANCE 12
BE02431 RISK MANAGEMENT MODELS 12
BE02255 APPLIED STATISTICS FOR BUSINESS 12
BE03347 PLANNING FOR LONG TERM WEALTH CREATION 12
BL02206 TAXATION LAW AND PRACTICE 12



UNITS

BAQT101 ACCOUNTING FOR DECISION MAKING

Locations:Werribee, Footscray Park, City Flinders, CUHK-Hong Kong, CUFE Beijing,
Sunway University - Malaysia (KL & IB), ECA - Sydney..

Prerequisites:Nil.

Description:The objectives of the unit of study are fo provide o basis for further
accounting studies, yet meet the needs of students from other areas of business
studies; fo infroduce students to basic accounting concepts and selected accounting
practices; and fo infroduce students to the role of, and the processes involved in,
planning and decision making within the business environment. Topics include:
introduction o the roles of accounting; management planning and decision making;
accounting concepts; cash and accrual accounting; preparation of financial
statements; forms of business ownership, and effect on financial statements; an
introduction to budgeting; using budgets for control and performance reports;
analysis and interprefation; evaluation of performance; the operating cycle; short
term decision making and cost behaviour.

Credit Points:12

Leamning Outcomes:On successful completion of this unit, students should be able to:

o Identify and describe different types of business decisions

o Prepare General Purpose Financial Reports

o Demonstrate the use of accounting information in the planning and
control of business operations

o |dentify and evaluate relevant information required for short and long
term decision making

o Communicate the outcomes of the decision making process

o Use problem solving techniques in making business decisions

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Carlon, S., Mladenovic, R., Loftus, 1., Palm, C., Kimmel, P.D.,
Kieso, D.E., Weygandt, .J., 2009 3rd Edition, Accounting: Building Business Skills,
VU Custom Publication, John Wiley & Son Australia Lid., (only available from V.U.
University Bookshop)

Assessment:The assessment scheme has 5 components as listed below: Other,
Online Tests MCT, 10%. Presentation, Oral Presentation, 5%. Test, Multiple Choice
Test, 10%. Assignment, Business Report, 15%. Examination, Practical questions and
short answer, 60%. Internal Assessment, 40%; Final Examination, 60%. Only non-
programmable calculators without text and graphic facilities may be used in
examinations.

BAQ1107 ACCOUNTING INFORMATION SYSTEMS

Locations:Weribee, Footscray Park, City Flinders, Sunway University - Malaysia (KL
& JB), Education Centre of Australia (ECA)..

Prerequisifes:BAO1 101 Accounting for Decision Making.

Description:BAO1107 — Accounting Information Systems is the first specialist
accounting unit in the Bachelor of Business (Accounting) and the Bachelor of
Business (Banking & Finance). Financial information is used by a wide variety of
industries and individuals as part of the decision-making process in business. The
responsibility for ensuring that information provided in reports is useful for decision
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making purposes is the province of the accounting profession. This unit will explore
some of the theories and practices of [manual] recording and reporting of financial
information in Australia within the context of o historical cost accounting system,
including an understanding of the legal, professional and conceptual frameworks
within which the accounting professional operates.

Credit Points: 12

Learning Outcomes:On successful completion of this unit students should be able to:

o Make an informed decision about the reporting of financial information
by applying accounting theory and concepts, including the regulatory
and conceptual frameworks that influence accounting practice, to
parficular business fransactions.

o Communicate this decision, in writing, in a timely and professional
manner.

o Demonstrate the technical skills necessary to record and report financial
information using accrual accounting principles in a imely and
professional manner.

(Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Hoggett, Edwards & Medlin, (2009) 7th Edition Financial
Accounting Wiley, Brishane - All subject notes are on the WebCT site - An Accounting
Practice Set (available from the lecturer, at no charge).

Assessment:Test, Short Answer, 5%. Test, Practical Questions, 15%. Essay, Logical
Argument, 10%. Practicum, Practical Exercise, 10%. Examination, Practical questions
and Short Answer, 60%.

BAO1110 ACCOUNTING FOR SMALL BUSINESS

Locations: Footscray Park.

Prerequisites:BAO1 101 Accounting for Decision Making.

Description:This unit of study will provide students with an introduction fo the
financial management of small businesses with an emphasis on the preparation and
presentation of financial information. Topics include: Taxation and other statutory
requirements facing small business; introduction to accounting systems; preparation
of accounting records; preparation of accounting reports; budgets in small business
and evaluating small business financial performance.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able fo:

o Explain the hasic principles of financial management as these relate to
the sustainability of small business and value creation for business
owners;

o Apply their understanding of basic principles to address cash
management, profitability and investment issues;

o (ritically evaluate the various funding alternatives for the small business’
ongoing operation and growth;

o Reflect on and report on the accounting system and finance context of a
real small business; and

o Work out capital budgeting techniques for investment decisions and
husiness valuation.



Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Birt, 1. (2006) Manage Finance and Develop Financial Plans in
your Business Pearson, Frenchs Forest, NSW

Assessment:To qualify for an overall Pass in this subject, students must attempt all
assessment components and accumulate a total of 50% of all assessments
combined. The assessment scheme has 4 components as listed below: Test, Class
Test, 8%. Examination, Mid term Exam, 16%. Case Study, Group Project involving
field research, presentation and report writing., 16%. Examination, Final Exam,
60%.

BAQO2100 INTRODUCTION TO SMALL ENTERPRISE

Locations:Footscray Park.

Prerequisites:Nil.

Description:Small businesses make a major contribufion to the Australian and global
economies. Knowledge of their structure and the operations of these organisations,
including the motivations for starting a business, processes of management
employed and behaviour of the owners and operators is important fo business
graduates.  This is an elective unit for a diverse student group from different areas of
discipline. Inevitably, most students and graduates will have involvement with small
business as clients, suppliers, small business owners or members of a family
business. The knowledge of the characteristics, trends and factors that shape the
development of this sector is significant to students who will soon join the workforce
or the world of business. This unit provides a framework for understanding the
significance of small business to the local and global economies, government's
support o this sector, and the factors that contribute to their success or failures.
Credit Points: 12

Leaning Outcomes:On successful completion of this nit, students should be able to:

e Qutline the characteristics of small business in Australia;

o Describe the issues facing small business in the current market
circumstances;

o Discuss issues relating to small business success and failure;

o Describe the benefits that small business brings to an economy; and

o |dentify and describe the support services available to small business.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Peacock, R.W., (2004) Understanding Small Business: Practice,
Theory and Research Scarman Publishing, Adelaide

Assessment:The assessment scheme has four components as listed below:
Presentation, Group Presentation and Report, 10%. Test, Short Answer Test, 10%.
Case Study, Report - Logical Argument, 30%. Examination, Short Answer and Essay,
50%.

BAQ02202 FINANCIAL ACCOUNTING

Locations:Werribee, Footscray Park, Sunway University - Malaysia (KL & JB), ECA -
Sydney.

Prerequisites:BAQ1107 - ACCOUNTING INFORMATION SYSTEMS

Description:This unit of study provides students with an introduction to regulation of
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the business environment and an understanding of how to apply professional
judgement in the recognifion and disclosure of business events. Topics include:
infroduction to the conceptual and regulatory frameworks, tox effect accounting,
lease accounting and foreign currency fransactions.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Understand the conceptual framework underlying financial accounting
and its theoretical foundation

o Account for limited companies equity:

o understand characteristics of limited companies

o qgccount for issue of ordinary and preferred shares

o qccount for forfeiture of shares

o qccount for dividends and shares splits

o Understand the supplementary information and professional
requirements for disclosing this information in the notes attached fo
financial statements

o |dentify, compute and record short term and long term liabilities

o Account for various types of infangible assets

o Understand the main objective of the cash flow statement and prepare a
cash flow statement

o Recognise operating and finance leases and know the accounting
procedure for leases from o lessee point of view

o Account for income taxes, applying rules and standards fo recognise
deferred tax assets and deferred tax liabilities

o Understand and apply rules in regard to segment reporting and earning
per shares

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.

Required Reading: The following textboks have been assigned for BAO2202 Financial
Accounting:Kieso, D., Fargher, N., Wise, V., Weygandt, J., & Warfield, T. (2008)
1st edition Fundamentals of Intermediate Accounting John Wiley & Sons, Australia
Sofocleous, S. & Yafitan, A., (2010) 3rd edition Intermediate Financial Accounfing
ICAA, (2010) Financial Reporting Handbook John Wiley & Sons, Australia
Assessment:The assessment scheme has 5 components as listed below: Test, Class
Test 1 - Multiple Choice, 10%. Test, Class Test 2 - Mulfiple Choice, 10%. Test, Class
Test 3 - Mulfiple Choice, 10%. Assignment, Assignment, 20%. Examination, Final
Examination, 50%.

BA02203 CORPORATE ACCOUNTING

Locations:Werribee, Footscray Park, Sunway-Malaysia, Liaoning-Ching..
Prerequisites:BA02202 - FINANCIAL ACCOUNTING

Description:This unit of study is concerned with how and why corporations report to
the many and varied users of accounting information. For this information to be
useful it is argued that the information disclosed by corporations should possess
certain qualifative characteristics. This unit of study covers the general structure
underlying corporate reporting as well as more specific examples of corporate
accounting practices designed to give the financial report user useful information on
which to make economic decisions. Topics include: accounting for investments in



companies, issue and restructuring of share capital and company liquidations.
Credit Points: 12

Learning Qutcomes: On successful completion of this nit, students should be able to:

o Record fransactions for companies in order to produce external financial
reports required under regulatory and conceptual frameworks;

o Communicate the implications of the information contained in the
financial reports;

o Demonstrate the technical skills required fo record and report
fransactions;

o Read and understand technical accounting material;

o Identify the key issues to a question or problem;

o Develop the appropriate time management skills for study af the tertiary
level and the workplace;

o Use the lectures and tutorials provided throughout the semester to
enhance understanding;

o Use the resources of the library to supplement the teach/leaming
1esoUIces;

o Demonstrate an appreciation of the writing skills needed for academic
purposes; and

o Take responsibility for their learing.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Deegan, C. (2010) éth edition Australian Financial Accounting
McGraw-Hill lrwin, Sydney

Assassment:The assessment scheme has 3 components as listed below: Test,
Mutiple choice, short theory questions and practical questions, 20%. Assignment,
Case Studies, 20%. Examination, Multiple choice, short theory questions and
practical questions, 60%. Infernal Assessment, 40%; Final examination, 60%.

BA02204 MANAGEMENT ACCOUNTING

Locations:Werribee, Footscray Park, Sunway University - Malaysia (KL & JB)..
Prerequisites:BAQO1 101 - ACCOUNTING FOR DECISION MAKING

Description: The unit of study aims to develop students" ability to deal confidently
with the multifaceted challenges facing the function of management accounting in
contemporary organisations. The broad areas to be covered include: strategic
planning and control; operational planning and control; cost system design,
evaluation of product/service costing methodologies.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able fo:

o Prepare management reports that assist senior management fo control
routing and non routing business performance;

o Communicate the information contained in the management reports and
make suggestions about possible corrective action;

o Demonstrate the technical skills necessary to record and report financial
information;

o Read and appreciate technical material;

|dentify the key issues to a question or problem;
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Develop the appropriate time management skills for study at the tertiary

level and the workplace;

o Use the lectures and tutorials provided throughout the semester to
enhance understanding;

o Use the spreadsheet problems in the web site and understand how
technology can be used to enhance efficiency within the workforce;

o Demonstrate an appreciation of the writing skills needed for academic
purposes; and

o Take responsibility for their leaming.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Langfield-Smith, K., Thorne, H., and Hilton, W.R., 2009 5th
Management Accounting - Information for Managing and Creating Value McGraw Hill
Assessment:The Assessment scheme has two components as listed below: Test, Class
Test x 2, 20%. Case Study, Class Assignment, 20%. Examination, Final Exam, 60%.

BA02208 COMPUTERISED ACCOUNTING INFORMATION SYSTEMS
Locations:Footscray Park, Liaoning-China, ECA..

Prerequisites:BAO1107 - ACCOUNTING INFORMATION SYSTEMS

Description:The unit of study aims to develop an understanding of the need for
advanced technology in the business organisation and its ramifications for the
accounting information system. The unit of study aims to extend students'
understanding of accounting procedures, systems and information flows to enable
them to record, summarise and communicate financial data in a computerised
accounting environment. Additionally, the unit of study aims to develop the students'
understanding of accounting software packages available on the market and
illustrates the use of MYOB.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able to:

o Setup a small business's accounting records using MYOB software;

o Demonstrate how accounting fransactions are recorded and reported, in
a computerised accounting information system;

o Understand the issues involved in accounting systems selection and
design;

o |dentify the key issues involved in accounting control techniques within o
computerised package.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Considine, B., et al (2010) 3rd Edifion Accounting Information
Systems - Understanding Business Processes John Wiley & Sons Inc., Milton, QLD
Assessment:The assessment scheme has 4 components as listed below: Test, Class
Test 1, 15%. Test, Class Test 2, 15%. Other, MYOB Exercise, 35%. Report, Report,
35%.

BA02209 ENTERPRISE ACCOUNTING INFORMATION SYSTEMS
Locations: Werribee, Footscray Park.
Prerequisites:BAO110T - ACCOUNTING FOR DECISION MAKINGBAOT101 Accounting



for Decision Making .

Description:The aims of this unit of study are to demonstrate the use of integrated
information systems in medium fo large size organisations and to demonstrate how
these systems facilitate the production of accounting information. Topics include:
overview of enterprise resource planning (ERP) systems; general ledger, financial
reporting and management reporting in an ERP system; hardware/software
acquisition alternatives; control in an ERP information system, and accounting
evaluation of an ERP implementation.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Hall, 1.A., 2001, Accounting Information Systems, Southern
Western.

Assessment:Internal Assessment, 50%; Final examination, 50%.

BA02408 ELECTRONIC COMMERCE ACCOUNTING SYSTEMS
Locations:Werribee, Footscray Park.

Prerequisites:BAO1101 - ACCOUNTING FOR DECISION MAKING

Description:This unit of study aims to give students an introduction to the role of
electronic commerce in accounting information systems. Topics include: the role of
accounting in EC, EC and Transaction Processing, EC and Accounting Software, EC
Integration with the existing systems management system, EC and Financial
Analysis, EC and internal control and security, EC and oudit.

Credit Points: 12

Leaming Outcomes:On completion of this unit, the student should be able to:

o Understand the impact of eCommerce on the business and regulatory
environments;

o Describe the communications infrastructure that supports eCommerce,
including the network topologies, hardware, protocols, security
infrastructure, the dominance of the internet and the role of emerging
network technologies;

o Define the basic architecture of electronic commerce applications through
the integration of back-end processing by database management
software with web-based front-ends;

o Understand the software infrastructure that supports eCommerce;

o Describe the impact of eCommerce on accounting processes, accounting
standards, auditing activities and the accounting profession; and

o Understand of the complexities of creating an intemet based eCommerce
solution and how the resultant fransactions are processed in the
accounting systems.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Kogan, A., Sudit, E.F., Vasarhelyi, M.A., 1998, The Intemet Guide
for Accountants, Prentice-Hall, New Jersey (to be confirmed by lecturer)
Assessment:Internal assessment, 50%; Final examination, 50%.

BAO2441 PERSONAL FINANCIAL PLANNING

Locations:Footscray Park, City Flinders.
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Prerequisites:Nil.

Description:The aim of this unit of study is to provide students with underpinning
knowledge and skill in the area of personal financial planning. Topics include
introduction to financial planning, the economics of the financial process, financial
planning services, various options in financial planning, developing, implementing
and reviewing financial plans, matching of ongoing clients needs and financial
planning services.

Credit Points: 12

Leaming Outcomes:On completion of this unit of study, students should be able to:
Demonstrate an understanding of the financial services industry in Australia; the
changing regulatory framework; and how behavioural, economic, polifical and
sociological factors impact upon the financial planning process and individual
circumstances; Discuss the imporfance of strategic and ethical financial planning, and
the range of financial planning decisions involved in developing a personal financial
plan; Discuss the diversity of financial products and services available and the basis
of selection to meet the specific goals and objectives of dlient and use this
information fo produce a financial plan; Apply basic financial planning skills in the
development of a financial plan designed to meet the needs and objectives of a
specific client. Explain the impact of risk preferences, taxation, superannuation, social
security and estate planning considerations in the development of financial plans.
(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:McKeown, W, M. Kerry, M. Olynyk, D. Beal (2012) 1st edition
Financial Planning John Wiley & Sons Australia Ltd, Milton, QLD

Assessment:The assessment scheme has 4 components as listed below: Test, Class
test, 10%. Tutorial Participation, Tutorial /Case Tasks, 10%. Assignment, Group
Assignment, 30%. Examination, Final Exam, 50%.

BAO2500 TRANSPORT FINANCIAL PLANNING

Locations: Werribee, Footscray Park.

Prerequisites:BAO11071 - ACCOUNTING FOR DECISION MAKING

Description:The unit of study aims to develop knowledge and understanding of
financial planning for the transport infrastructure and operations. Topics include:
elements of cost for a fransport project; types of infrastructure development: direct,
BOO, BOOT; pricing transport services; sources of funds: government assistance
(bonds etc), private funding (domestic//international); financial mathematics; DCF:
long-term financial assessment of projects; DCF: leasing/buying transport equipment;
review and integration of fopics in a major case study.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Bruce, R., McKem, B., Pollard, I and Skully, M., 1997, Handbook
of Australion Corporate Finance, 5th edn, Butterworths, Sydney.
Assessment:Assignments, 30%; Final examination, 70%.

BAO3100 THE ENTERPRISE PROJECT

Locafions: Footscray Park.

Prerequisites: Nil

Description:This unit of study aims to build on the business skills developed during
the course to date and apply them in a small enterprise context. Topics include
developing enterprise skills of problem solving, communication and networking;



development of research skills; undertaking project management and report writing.
Credit Points: 12

Leaning Outcomes:On successful completion of this nit, students are expected to:

e Generate and use creative ideas and processes;

o Identify and assess opportunifies;

e Seek information and advice;

o Negotiate and influence;

o Deal with power and authority;

o Develop a PowerPaint presentation;

o Present a report outlining a piece of business research; and
o Demonstrate their ability to work as a member of o team.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Articles and Case Studies

Assessment:Internal Assessment, 100%.

BA03292 BUSINESS ETHICS

Locations:Werribee, Footscray Park.

Prerequisites:Nil.

Description: The overall aim of the nit of study is to promote ethical awareness in
business decision making processes, so that students are sensitised to ethical issues
embedded in the complexity of business activities. The unit of study helps to foster
an environment where business situations with potentially unethical dimensions can
be openly discussed and resolved to the best interests of all concerned. After studying
the unit of study, students should be able to competently and responsibly arrive at
well-informed and ethically conscious decisions. The unit of study covers the basic
theory of ethics to the extent of its relevance to practical decision making processes.
The main parts of the unit of study will have a practical orientation, using the theory
and an ethical decision-making model as a guide. The following topics will be
discussed: why are ethics necessary? Defining ethics in business, setfing a tone at
the top of the organisation, leadership and communication in the form of codes of
conduct within an organisation; the process of making ethical decisions, ethical issues
in business activities; environmental influences, the individual, low and regulations,
values and culture; the decision making process, information acquisition, ethical
riteria, procedural maxims and caveats and the model of ethical decision making
process; dealing with yourself and others, stress, organisational constraints and
practices, the question of maintaining relationships; ethical dilemmas in an
organisation; corporate culture and a normative model of codes of conduct, empirical
evidence on corporate culture; the concept and practice of accountability, i.e. o
shareholders, employees, customers, employers and society; fraudulent activities
types, cases, causes, actions taken, different roles within an organisation; laws and
regulations of fraudulent activities; whistle blowing trade secrets, insider trading,
corporate disclosure, professional attitudes, a review of different codes of conduct
from various professions,/groups the accountancy profession, the management,
perceptions of the unions, and employees perspectives; international business and
ethics, multinational corporations and interational dimensions of business practices,
requlations and culture.

Credit Points: 12

Leaning Outcomes:On completion of this unit, students should be able to:
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o identify situations which have ethical implications;
o understand different approaches to managing ethical dilemmas;

o evaluate a relevant code of professional conduct and apply it in
professional life; and

o adopt an ethical decision-making process in real-life situations and cases.

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Articles and case studies.

Assessment:Assignment, case studies, debates and class participation, 100%.

BAO3302 INTERNATIONAL ACCOUNTING

Locations:Werribee, Footscray Park.

Prerequisites:BA02202 - FINANCIAL ACCOUNTING

Description:The aims of the unit of study are to: analyse similarifies and differences
in accounting thought, principles and procedures in other countries; examine on-going
institutional attempts toward world-wide harmonisation, assess the expanded
reporting responsibilities caused by emergence of multinational firms and listings on
foreign stock exchanges. Topics include: factors affecting infenational accounting
practices; analysis of foreign accounting systems and financial statements;
international accounting standards, harmonisation initiatives; and latest frends in
financial reporting.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Choi, F.D.S. and Meek , 6., 2005, International Accounting, 5th
edn, Prentice-Hall.

Assessment:Progressive assessment 100% comprising any combination of tests,
essays, projects and participation. Note: Any hand-held calculators may be used in
examinations.

BA03306 AUDITING

Locations: Werribee, Footscray Park, Sunway University - Malaysia (KL & B), ECA -
Sydney..

Prerequisites:BA02203 - CORPORATE ACCOUNTING

Description:This unit of study's broad objective is to provide students with knowledge
and appreciation of the objectives and limifations of an audit, including an
understanding of key auditing principles, concepts and practices, which comprise the
audit process. Specifically, the unit of study aims to familiarise the student to some
of the key tools used by auditors for collecting and evaluating evidence so as to
enable them fo express an opinion on the fair presentation of financial reports. The
unit of study also aims to provide students with an insight into the current
environment in which auditors operate, including legal liability, ethics and
independence; and other professional issues, such as the ‘audit expectation gap'. As
such, the unit of study provides both a practical and conceptual approach to extemal,
as well as internal and public sector quditing, enabling students to gain a complete
picture of the audit process in light of contemporary audit issues. In addition, the unit
of study aims to enhance a number of generic skills through both the formal
components of assessment and the student's class participation. These include:
research, problem solving, and analytical skills; written and presentation skills; and



group interaction skills.
Credit Points:12

Learning Outcomes:On completion of this unit, students should be able to:

o understand the objectives and limitations of an audit, including the key
auditing principles, concepts and the practices which comprise the audit
process;

o he familior with key tools used by auditors for collecting and evaluating
evidence, in both manual and computerised accounting information
systems, that will enable them to express an opinion on the fair
presentation of financial reports;

o have an insight into the current environment in which auditors operate,
including legal liability, ethical and other professional aspects; and

o understand the conceptual and practical approach to external
(independent), intemal and public sector auditing, enabling students to
have comprehensive knowledge of the audit process and contemporary
audit issues.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Gay, G., Simnett, R., 2010 4e Auditing and Assurance Services in
Australia McGraw-Hill CPA Australia, 20171 Auditing, Assurance and Ethics Handbook
2011, Pearson

Assessment:Internal assessment, 30%; Final examination, 70%. Note: Only hand-
held non-programmable calculators may be used in examinations.

BA03307 CORPORATE FINANCE

Locations: Werribee, Footscray Park, City Flinders, Sunway-Malaysia ECA Sydney.
Prerequisites:BAO1 101 - ACCOUNTING FOR DECISION MAKING

Description:The unit of study aims to provide a theoretical and practical basis for
financial decision making within an organisation. The unit of study covers: valuation
theory, portfolio theory, capital markets, sources of finance, the use of derivatives
capital structure and dividend policy.

Credit Points:12

Leaming Outcomes:On complefion of this unit, students should be able to:

o read the financial press and interpret the information presented;

o develop financial literacy;

o read the existent literature in Corporate Finance and be aware of the
theoretical and practical developments in finance;

o communicate both orally and in writing, matters relating o Corporate
Finance;

o solve problems of Corporate Finance through the application of specific
techniques of analysis; and

o examine and evaluate the impact of alternative financing proposals that
a firm may face in both the short and long term.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.
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Required Reading:Petty, ., Martin, P., Burrow, M., Keown, A., Nguyen, H., Scott,
D., Martin, J., 2003. 5th Edition, Financial Management, Prentice Hall
Assessment:Infernal assessment, 30%; Final Examination, 70%. Financial calculators
may be used in the final examination.

BAO3308 ADVANCED AUDITING

Locations:Footscray Park.

Prerequisites:BAO3306 - AUDITING

Description:This unit of study aims to provide greater depth of coverage to fopics and
issues covered in BAO3306 Auditing. Topics may include: overview of the audit
process; audifing computer information systems (CIS), including the use of computer
assisted audit techniques (CAATs); critical analysis of contemporary audit issues and
practices facing auditors and the profession, including public sector and infernal
auditing; and critical analysis of contemporary research as it relates to auditing. Refer
to the unit of study outline provided at the commencement of each semester for
further details.

Credit Points: 12

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Articles and case studies.

Assessment:Infernal Assessment, 100%.

BAO3309 ADVANCED FINANCIAL ACCOUNTING

Locations:Werribee, Footscray Park, Sunway University-Malaysia (KL & JB), ECA
Sydney..

Prerequisites:BA02203 - CORPORATE ACCOUNTING

Description:The objective of this unit of study is to enable students to critically
analyse the concepts and basis of financial accounting procedures, which they have
previously studied, and to introduce selected advanced areas of study in financial
accounting concepts. Topics include, accounting theory development; conceptual
framework issues include, nature and objectives of financial reporting and elements
of financial statements; accounting for infangibles; voluntary disclosures; regulatory
reporting framework; accounting theory.

Credit Points: 12

Learning Outcomes:On completion of this unit, students will be able to:

o Demonstrate an understanding of the role of theory in the development
of accounting;

o Demonstrate an advanced awareness of the interaction of the various
parties involved in the regulation of financial reporting;

o Discuss the benefits and limitations of the conceptual framework project;

o Develop a general understanding of measurement issues and their effect
of financial reporting;

o Evaluate issues relevant to the recognition and reporting confained in
financial statements;

o Discuss fundamental issues related to social and environmental
accounting; and

o Explain the international confext in which accounting standard setfing
takes place.

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode



as approved by the Faculty of Business and Low. Unit of study equal to 12 credit
points.

Required Reading:Deegan, C., 2000, Financial Accounting Theory, Irwin/McGraw-
Hill, Sydney. Deegan, C., 2005, Australian Financial Accounting, A custom
publication for Victoria University, McGraw-Hill, Sydney. And at least one of the
following: Parker, C. and Porter, B., 2005, Australian GAAP, Melbourne OR CAP
Australia, Accounting Handbook 2005, Volume 1, Prentice Hall, Sydney.
Assessment:Internal assessment, 40%; final examination, 60%.

BAQO3310 SOCIAL AND ENVIRONMENTAL ACCOUNTING

Locations:Werribee, Footscray Park.

Prerequisites:BAO1 1071 Accounting for Decision Making .

Description:This unit of study will extend the study of financial accounting into social,
ethical and environmental issues and examine the capacity of accounting reports in
relation o those issues. Topics include an infroduction to the conceptual framework
of financial reporting; corporate social reporting; ethical investments; accounting for
environmental assets and liabilities; ethical investments; ethics and the accountant.
Credit Points: 12

Leaming Outcomes:On completion of this unit, students should: Be familiar with the
issues and problems of social and environmental accounting, having undertaken an
analysis of past and current research in these areas; Be able to confribute thoughts
toward the formulation of practical solutions to those problems; Have an
understanding of current legal developments pertaining to environmental issues; and
Appreciate the importance of ethics and their impacts upon the responsibilities of the
professional accountant.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Articles and case studies.

Assessment:Internal assessment, 100%.

BA03312 ADVANCED MANAGEMENT ACCOUNTING

Locations:Werribee, Footscray Park, Sunway-Malaysia, AABC -Ching.
Prerequisites:BA02204 - MANAGEMENT ACCOUNTING

Description:The unit of study aims to create an awareness of how the changes in
industry and the public sector have affected the environment and function of
management accounting. Within the broad theme of performance management,
topics include: value chain analysis, cost management, strategic elements in cost
management, quality management, performance measurement, divisionalisation and
transfer pricing, and reward systems.

Credit Points: 12

Leaming Outcomes:At the end of the unit, students should be able fo:

o understand the role of management accounting in a changing global,
technical, social and business environment;

o recognise and understand management accounting techniques and
processes which can provide managers with the information to assist
them in their decision making role in order to achieve the organisation’s
goals and objectives;

o ufilise analytical skills o solve technical and behavioural problems in
management accounting; and
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o display enhanced personal, interpersonal and organisational skills and
communicates effectively, both orally and in writing on matters relating
to management accounting.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Assessment:Assignments, 40%; Final Examination (2 hours), 60%. Note: Only hand-
held non-programmable calculators may be used in examinations.

BAO3316 THE PRACTISING ACCOUNTANT AND TECHNOLOGY
Locations:Werribee, Footscray Park.

Prerequisites:BA02202 Financial Accounting, BLO2206 Taxation Law and Practice.
Description:This unit of study aims to provide students with an overview and
understanding of the role of the public accountant in a small practice. It will also
prepare students in various aspects of applied technology in the public practice office
by infroducing certain computer packages such as Solution 6 and Xlon in the
preparation of various tax related reports and returns through computers and it would
finally lead to the establishment of a small business accounting practice. Topics
include: Understanding of the nature of enterprise skills of problem solving,
communication and networking and development of research skills through common
Internet sites necessary in an accounting practice for any accounting/faxation
changes in legislation; managing client profiles through computers; keeping
secretarial files for directors, shareholders and minutes through computers and being
able to lodge changes with Australian Securities and Investment Commission; costing
and billing through computers, the managing of debtors and preparation of employee
reports and evaluation of their productivity reports; locating, summarising and
recording information in journals, such as cashbooks and other journals through
computers after preparing bank reconciliations. Preparing computerised financial
reports including cash flow statements; locating, selecting and using information to
prepare computerised taxation refurns for individuals, partnerships, companies, trusts
and superannuation; preparing information for specialised statements such as BAS,
IAS, asset schedules, employee wages, payroll taxes and fringe benefit tox
calculation, superannuation levy and work care payments and others through
computers; calculation of taxation and lodgement of retums and schedules; working
effectively as a member of o team achieving the above tasks and being able to
assess productivity of the feam in cerfain tasks; infroduction o computerised auditing
packages.

Credit Points: 12

Learning Outcomes:The primary objective of this Unit of Study is to provide the
student with an overview and understanding of the role of the public accountant in o
small accounting practice. It will also prepare you in various aspects of technology in
the public practice by introducing certain computer packages. This objective will be
achieved by:i)developing an understanding of how to keep client profiles, debtors
and creditors, time costing and billing, leasing, ASIC information and lodgement of
required forms and any other technological procedures necessary o perform the
every day activities of an accountant in o small public practice office;

and, i) developing an understanding of the legal, professional and conceptual
requirements associated with the preparation of external financial reports and
toxation refurns including various schedules, for various types of businesses.

(lass Confact:Equivalent to three hours per week. Normally to be delivered as one
hour of lecture and two hours of tutorials, workshops or modules or o delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.



Required Reading:The Practising Accountant and Technology: CCH Master Tax Guide,
2005 edition. Accounting Handbook, 2005 edition - this may be on a (D and should
include the International Standards. Prior edifions contain out of date material.
Solution 6 - Handbooks on line, 2005 edition.

Assessment:Infernal Assessment, 100%.

BAO3317 MANAGERIAL ACCOUNTING, DECISIONS AND TECHNOLOGY
Locations:Werribee, Footscray Park.

Prerequisites:BAO1101 - ACCOUNTING FOR DECISION MAKING

Description:This unit of study aims to infroduce students to the role of advanced
technology in accounting taking o management accounting focus. The unit aims to
develop practical management accounting skills complemented by related theoretical
issues associated with the use of computers to assist the management accountant in
providing information for decision making purposes. Topics included are: the use of
computers in management accounting, the difference in objectives of management
and financial accounting, accounting and technology in corporate strategy
development, the value chain and the computerised accounting information system,
systems development and evaluation from a management perspective, consideration
of the objectives and altematives in package choice for use in computerised
management accounting including statistical, graphics, and spreadsheet packages.
Credit Points:12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o |dentify business related accounting problems from a narrative or
problem document

o Develop approaches to problem solving through analysis and critical
evaluation of alternatives

o |dentify relevant information - identify key issues and distinguish them
from minor issues

o Use technology to assist in problem solving and to present findings

o Communicate effectively - both written (reports to present solutions) and
verbal (presentation to describe processes orally)

o Evaluate and reflect on task performance

o Evaluate one's own and others' work

o Work effectively in teams

o Read and critically analyse technical materil.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by the lecturer.

Assessment:Internal Assessment, 100%.

BAO3318 SUPERANNUATION AND RETIREMENT PLANNING

Locations:Footscray Park, City Flinders.

Prerequisites:BAO2441 - PERSONAL FINANCIAL PLANNING

Description:This course provides a comprehensive analysis of the economics and
finance of superannuation and retirement benefits. It provides an overview of
related regulation, standards, type of funds, social security, pre-retirement planning
and tax implications of refirement benefits. It considers the way in which the benefit
design and legislative requirements impact on the process of setfing appropriate
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objectives.
Credit Points:12

Learning Outcomes:On successful completion of this nit, students should be able to:

o Describe the superannuation industry and the regulations and taxes that
gover if;

o Identify the key economic and financial principles underlying the
efficient management of retirement savings;

o Assess retirement income streams and how they can be effectively used
to maximise member's entitlements to social security;

o Explain the operation of selfmanaged superannuation funds;

o Determine which individuals will be able to access the small-business
concessions; and

o (itically evaluate retirement income policies and reforms both in
Australia and in other developed and developing countries.

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Diana Beal, 2007 Superannuation and Refirement Income
Planning Wiley, Australia

Assessment:Test, Mid semester test, 20%. Project, Individual /group project 2000
words, 20%. Examination, Final examination, 60%.

BAO3402 INTERNATIONAL BANKING AND FINANCE

Locations:Werribee, Footscray Park, City Flinders, Sunway University - Malaysia (KL),
Liaoning - China...

Prerequisites:BAO1101 - ACCOUNTING FOR DECISION MAKING

Description:This unit of study applies theories in economics and finance o analyse
problems and challenges that the intemational financial environment presents to
financial managers. The management aspect of international financial corporations
and the international banking environment and institutional structure and their
operations are emphasized.

Credit Points: 12

Learning Outcomes:On completion of this Unit of Study, students should be able to
1. focus on the financial risks inherent in intemational business and the available
opportunities. 2. develop an understanding of the global capital markets and the
management of a global strategy. 3. understand the advantages and complexity of
infernational banking and finance. 4. develop a platform of theories and concepts
which they can apply in examining the behaviour of finance and capital markets. 5.
understand the nature of links of international banking and finance with the world
economy and frade. 6. identify tools to deal with the foreign exchange market and
to manage currency exchange risk. 7. fomiliarise with modem instruments of
hedging and financing. 8. demonstrate working knowledge and application of short-
term and long-term investment, financial and cash management decisions in a global
confext.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:Madura, Jeff, and Roland Fox, 2011 2nd edn Intemational
Financial Management Cengage



Assessment:Other, Internal Assessment, 35%. Examination, Final Examination, 65%.
Note: Any hand-held calculators may be used in examinations.

BAQO3403 INVESTMENT AND PORTFOLIO MANAGEMENT

Locations:Footscray Park, City Flinders, Sunway-Malaysia (KL)..
Prerequisites:BAO1101 - ACCOUNTING FOR DECISION MAKING

Description:An introduction to investments and securities markets; measuring
investment refurn and risk; the pricing and management of fixed inferest securities,
equities, and property; fundamental analysis; derivative securifies; portfolio theory
and measuring portfolio performance; efficient market hypothesis; passive and active
trading strategies.

Credit Points:12

Learning Outcomes:On completion of this unit, students should be able to: read the
financial press and interpret the information presented; develop financial literacy;
identify the theoretical and practical concepts of investments and investing; classify
investments assets by type, purpose and key characteristics; demonstrate a sound
understanding of the basic principles and concepts of portfolio management; and
communicate in wrifing, matters relating to investment and portfolio management.
(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Jones, C., Shamsuddin, A and Noumann, K., 2007 2nd Edition
Investments Analysis and Management Wiley

Assassment:Internal assessment, 30%; Final examination, 70%.

BAQ3404 CREDIT AND LENDING DECISIONS

Locations:Footscray Park, City Flinders, Sunway University - Malaysia (KL)..
Prerequisites:BE03447 - COMMERCIAL BANKING AND FINANCEBLO3405 - LAW OF
FINANCIAL INSTITUTIONS AND SECURITIES

Description:The unit of study aims to provide an analysis of the various lending
activities of Australian financial institutions and the legal principles related to these
activities. Emphasis is placed on the assessment of credit proposals and the
management of credit risk. Topics include: credit policy retail lending, commercial
lending, corporate lending and corporate services, valuation of assets, structuring a
loan, and problem loans and recovery.

Credit Points: 12

Leaming Outcomes:At the completion of the unit of study students should be able to
explain the reasons for the lending activities of financial institutions and the risks
associated with this activity; identify various lending facilifies required by customers;
demonstrate an understanding of the issues related to lending to various forms of
legal entity, including; individuals, corporations, partnerships, trusts and associations,
and analyse and assess lending proposals.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Sathye, M., Bartle, J., Vincent, M., and Battey, R., 2003 Credit
Analysis and Lending Management, Wiley.

Assessment:Final Examination, 50%; Internal Assessment, 50%.

BAQ05405 SPORT FINANCE

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study aims to provide students with a sound understanding of
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the economic and financial parameters which surround the operation of sport
organisations and the pivotal role of fundraising and budgeting in guiding a sporting
organisation's programs and activities. Balance sheets, revenue stafements and cash
flow statements will be studied and used to diagnose the financial health of sporting
organisations and to identify workable funding and budgeting strategies. The ethical
dimensions of financial management and accounting practice will also form part of
the curriculum.

Credit Points: 12

(lass Confact: Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Howard, D. R. and Crompton J. L., Financial Sport Fitness
Information Technology, Morgantown W V.

Assessment:Project 1, 25%; Project 2, 25%; Final examination, 50%.

BAO5504 ACTUARIAL MANAGEMENT, INSURANCE AND ASSET CONSULTING
Locations:City Queen, City Flinders.

Prerequisites:Nil.

Description:As from 2009, this unit will no longer be offered. The unit of study
covers an infroduction to the role of an actuary in superannuation together with the
purpose and requirements of actuary reviews. It explains the role of an asset
consultant in superannuation, methods for valuing assets and importance of asset
allocation. It also provides an overview of the regulatory framework of the
profession, including an outline of requirements of SIS and other standards.

Credit Points: 12

Learning Outcomes:Students will understand and evaluate the role of an actuary, an
insurance advisor, and an asset consultant in the management of superannuation
funds.

Class Confact:Up to 36 hours normally to be delivered as a combination of lecture,
seminar, tutorial and or workshop or a delivery mode as approved by the Faculty of
Business and Low.

Required Reading:To be advised

Assessment:One research assignment (2500 words), 50%; Final Examination, 50%.

BAO5505 ACCOUNTING FOR EVENTS

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study examines issues in accounting and financial planning
and control of events. Topics include: basic accounting concepts and principles
relevant for events management; financial feasibility studies and business planning;
cost benefit analysis; cost behaviour; implications for pricing and cost control;
sensitivity analysis on costing and pricing alternatives; cash budgets for an event
using a spreadsheet; financial report analysis; project expenditure; and infernal
control procedures.

Credit Points:12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Low. Unit of study equal to 12 credit points.
Required Reading:Articles and case studies

Assessment:Infernal assignments, 100%.

BAO5510 FINANCIAL ANALYSIS FOR EMPLOYEE RELATIONS

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to introduce students to the relafionship between



accounting and industrial relations. Topics include: the nature of the accounting
function and the role of an information system in an organisation, the evaluation of
the accounting function; external reporting and financial accounting: reporting,
disclosure of economic and social performance; reporting to employees; infernal
reporting and management accounting, performance reporting, costing systems and
control, the function of the budget, short-and long-term decision making; accounting
and organisations, the role of accounting in traditional and alternative management
sfructures, participation and the inferface between accounting and industrial relations
within the content of industrial democracy.

Credit Points:12

(loss Contact:Equivalent to three hours per week for one semester comprising two
one-hour lectures and one one-hour tutorial. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Case studies, assignments, essays and oral presentations, 40%;
Examination, 60%.

BAQ5522 MANAGERIAL ACCOUNTING

Locations:City Flinders, SIC-Singapore..

Prerequisites:Nil.

Description:This unit of study aims to develop students' ability to deal confidently
with the multifaceted challenges facing the function of management accounting in
contemporary organisations. The areas covered include: the modern role of
management accounting; strategic analysis and planning; operational planning and
control; product and service costing; operational and financial budgeting; capital
budgeting; and cost-volume profit analysis. Calculations, reporting, analysis and
interpretation are undertaken using manual methods and Excel spreadsheets.
Credit Points: 12

Leaning Outcomes:On successful completion of this nit, students are expected to
have:- the skills to perform costing, budgefing and other performance measurement
tasks for planning and control using manual and electronic means; and develop
enhanced problem solving, communication and intepersonal skils.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.
Required Reading:Langfiled-Smith, K. 2006 4th Management Accounting -
Information for Manageming and Creating Value McGraw Hill Carlberg. C. 2007
Business Analysis with Microsoft Excel Cue - Pearson Education

Assessment:Test, Tests, 20%. Assignment, Assessments, 30%. Examination, Final
Examination, 50%.

BAQ05524 PROFESSIONAL AUDITING

Locations:City Flinders, SIC-Singapore..

Prerequisites:BA05525 Financial and Corporate Accounting.

Description:This unit of study's broad objective is to provide students with knowledge
and appreciation of the objectives and limitations of an audit, including an
understanding of key auditing principles, concepts and practices, which comprise the
audit process. Specifically, the unit of study aims to familiarise the student to some
of the key tools used by auditors for collecting and evaluating evidence so as to
enable them to express an opinion on the fair presentation of financial reports.
Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students are expected to be
proficient with the following learning outcomes:

o The Demand for Auditing and Assurance Services
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o Audit Responsibilities and Objectives,

o Audit Evidence

o Accepting the Engagement and Planning the Audit

o Materiality and Risk and Audit Planning

o Internal Control and Control Risk

o Overall Audit Plan, Evaluation of Control Risk and setting
o Substantive Procedure.

o Audit Sampling

o |mpact of Information Systems technology changes on the Audit process
o Auditing Sales and receivables

o Auditing Other Transaction Cycles: Purchases, Payables
o and also Payroll

o (ompleting the Audit and Post Audit responsibility

o Audit Reports

o Professional Ethics & Legal liability

o (ther Assurance Engagements and Environments

o Internal Operational and Government Audifing

As such, the unit of study provides both a practical and conceptual approach to
external, as well as intenal and public sector auditing, enabling students to gain o
complete picture of the audit process in light of contemporary audit issues. In
addifion, the unit of study aims to enhance a number of generic skills through both
the formal components of assessment and the student's class participation both
manually and through the use of appropriate computer software (MYOB ). These
include: research, problem solving, and analytical skills; written and presentation
skills; and group inferaction skills.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Arens, A., Best, P., Shailer, G., Fiedler, B., Elder, R, Beasley, M.,
2010 8th Edition Auditing, Assurance Services and Ethics in Australia, Pearson CPA
Australia, Audifing, Assurance and Ethics Handbook, 20171 Pearson
Assessment:Infernal assessments, 30%; Final examination, 70%. Note: Only hand-
held non-programmable calculators may be used in examinations. Students may use
any form of silent, hand-held calculators, except for programmable calculators or
calculators with text storage capacity.

BA05525 FINANCIAL AND CORPORATE ACCOUNTING

Locations:City Flinders, SIC-Singapore..

Prerequisites:BA05543 - ACCOUNTING SYSTEMS AND PROCESSES

Description:The aims of this unit of study are to extend the study of financial
accounting from sole traders and partnerships learned in previous units of study to
the corporate form of ownership; encourage a critical approach fo accepted corporate
reporting practices and current developments in accounting and financial regulation
for corporations; introduce accounting for the issue and reorganisation of share
capital; familiarise students with the accounting concepts involved in infer company
investments; introduce specific corporate financial accounting practices, including
accounting for company income tax; impairment and revaluation of assets; infangible
assets and consider current financial reporting issues.

Credit Points: 12



Learning Outcomes:On successful completion of this unit, students are expected fo
be proficient in the following learning outcomes

o Nature and Regulation of Companies,

o Financing Company Operations,

o Share Capital and Reserves,

o Accounting for Income Tax,

o Intangible Assefs,

o |mpairment of Assefs,

e C(ontrolled Entities: The Consolidation Method,
o (onsolidation: Wholly Owned Subsidiaries,
o (onsolidation: Intragroup Transactions,

o (Consolidation: Minority Interest,

o liguidation of Companies.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop (in computer labs as
required) or a delivery mode as approved by the Faculty of Business and Law. Unit
of study equal to 12 credit points.

Required Reading:Deegan, C. 5 Edition Australian Financial Accounting McGraw-Hill
2008 CPA Accounting Handbook, Members Handbook Pearson Publishing, Australia
Campbell, 6., The Little Black Book Victoria University The Little Black Book, Victoria
University, digital copy available from

http: /w2.vu.edu.au/library /infolink /webref /styles/LittleBlackBook.htm Students
are expected to use the VU Library 15th Floor 300 Flinders Street.
Assessment:Test, Tests and Assignment for Consolidation using Excel spreadsheets,
50%. Examination, Examination, 50%.

BAQ5527 ACCOUNTING SYSTEMS AND TECHNOLOGY

Locations:City Flinders, SIC-Singapore..

Prerequisites:BA05543 - ACCOUNTING SYSTEMS AND PROCESSES

Description:This unit develops the nofion of knowledge management and the
linkages to, and importance of the accounting information system in the firm.
Accountants today make use of the computer and rely on a diverse range of software
to perform their role as knowledge workers. Alongside the accounting packages,
software such as word processing, data basing and spread sheefing packages are
equally important for the accountant. In some areas expert systems are also
adopted. The units offered include the basics of computers in accounting and
knowledge management, the fundamentals involved in the design of computerised
accounting system, issues relating fo crime, ethics and internal control, and how the
computerisation of the accounting environment has changed these concermns. A
number of special interest areas such as the skills that flow from the year 2000
problem, the notion of eo-commerce, implications for audit, and a unit entitled ‘The
Future' are included. The latter being vitally important in this dynamic and ever
changing field blending the tradifional accounting functions with advanced
technology. The unit recognises that the accounting function permeates the total
organisation, is a basis for many major decisions in our society, and that the
appropriate use of technology can enhance the quality of decision-making. A non
assessable option is also available to students wishing to undertake basic
introductions to MYOB and SAP, although such training is not seen as fundamental to
the course of study. Content can be expected fo change since accounting and
technology is dynamic, and changes particularly in the Intemet dimension changes
rapidly.

Credit Points: 12
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Learning Outcomes:Explicit: On completion of this unit students should be able to:
Demonstrate an understanding of basic accounting principles; Demonstrate how
accounting transactions are recorded and reported, in a computerised accounting
information system; Set-up a small business's accounting records using MYOB v 17;
Discuss the issues involved in accounting systems selection and design; Appreciate
the importance of the audit frial and data protection and infegrity, and be familiar
with techniques used to audit computerised information systems; and Be familiar
with computer crime cases and the proper controls for thwarting these crimes.
Implicit: Design and appreciate reports produced by the computerised package;
|dentify the key issues involved in accounting control fechniques within
computerised package; Develop the appropriate ime management skills for study at
the terfiary level and the work place; Use the resources of the library, particularly the
electronic resources, to write essays and reports, and be conscious of issues
concerning plagiarism; and Take responsibility for their learning, and ability to work
in groups.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:To be advised by lecturer

Assessment:Internal Assessment, 100%.

BA05528 ACCOUNTING FOR PUBLIC SECTOR MANAGERS

Locations:City Flinders.

Prerequisites:Nil.

Description:The aim of this unit of study is for students to gain a broad understanding
of the role and use of accounting information in government. Accounting practices in
the public sector are studied more from a manager's perspective than from a
technical accounting practifioner's perspective, and no prior accounting knowledge is
assumed. Topics include: strategic and operational planning and budgeting;
governmental accounting and reporting requirements; performance measurement and
reporting; costing techniques; cost benefit analysis and evaluation; capital budgeting;
current issues in government accounting.

Credit Points: 12

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Articles and case studies

Assessment:Infernal assessment, 100%.

BAO5534 BUSINESS FINANCE

Locations: ity Flinders.

Prerequisites:Nil.

Description:To examine and evaluate alternative financing proposals that firms may
face in both the shorter and longer term to develop financial literacy, to read the
existing literature in financial management and be aware of the theoretical and
practical developments in finance, and to develop ability to solve problems through
the application of specific techniques of analysis. The role of financial management,
Taxation effects on financial decisions, money and capital markets. Time value of
money, Risk-return trade off. Valuation of securities. Sources of finance. Capital
sfructure and cost of capital. Dividend policy. Capital budgeting.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students are expected to be
able to read the financial press and interpret the information presented, develop
financial literacy, read the existent literature in Business Finance and be aware of the
theoretical and practical developments in finance, communicate both orally and in



writing, matters relating to Business Finance, solve problems of Business Finance
through the application of specific techniques of analysis and examine and evaluate
the impact of alternative financing proposals that a firm may face in both the short
and long term.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Gitman, L.G., Juchau, R.H., Flannagan, 1. (2007) 5th edifion
Principles of Managerial Finance Pearson Education Australia

Assessment:Infernal assessment, 50%; Final examination, 50%. Test, Test 1
(Multiple choice or short answer questions), 10%. Test, Test 2 (Multiple choice or
short answer questions), 20%. Case Study, Case Study, 20%. Examination, Final
Examination, 50%.

BAQ5535 ISSUES IN CONTEMPORARY ACCOUNTING

Locations:City Flinders, Sydney ECA.

Prerequisites:BA05525 Financial and Corporate Accounting.

Description:This unit of study is the capstone financial accounting unit drawing upon
and further developing the practical skills of Financial Accounting and Corporate
Accounting. The unit is designed to develop students' analytical and appreciative
skills and provide students with the opportunity to further develop their mastery of
technical and crifical thinking skills. The unit aims to: provide students with the skills
necessary to critically analyse the foundations of and the concepts associated with
financial accounting; develop student understanding of the relationship between
financial accounting theory and concepts and financial reporting practice; develop
students' cognitive and behavioural skills; develop information literacy in financial
accounting; and develop an infenational awareness of financial accounting issues.
Topics include: accounting theories including theory development, Positive Accounting
Theory (PAT), System-Oriented Theories, Behavioural Accounting Research and
Capital Markets Research (CMR); conceptual and regulatory framewarks of financial
accounting; measurement; accounting for infangibles; accounting for financial
instruments; accounting for superannuation; corporate sustainability reporting;
corporate governance and business ethics. The unit of study is predominantly geared
towards students being encouraged to further develop their cognitive and behavioural
skills. Particular attention is given to the confinued mastery of technical skills in
conjunction with the development of students" analytic and appreciative skills.

Credit Points: 12

Leaming Outcomes: The objective of this unit is to enable students to critically analyse
the concepts and basis of financial accounting procedures that have been previously
studied and to infroduce selected advanced areas of study in financial accounting
concepts.  On successful completion of this unit, students will be able to:

o Demonstrate an understanding of the role of theory in the development
of accounting.

o Demonstrate an advanced awareness of the interaction of the various
parties involved in the regulation of financial reporting.

o Discuss the benefits and limitations of the conceptual framework project.

o Develop a general understanding of measurement issues and their effect
of financial reporting.

o Evaluate issues relevant to the recognition and reporting contained in
financial statements.

o Discuss fundamental issues related to sustainability accounting.
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o Explain the intemational confext in which accounting standard setting
tokes place.

(lass Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Deegan, C., 2009, 3rd Edifion Financial Accounting Theory,
McGraw - Hill, Australia Pty Ltd. Deegan, C., 2010, 6th Edition Australian Financial
Accounting McGraw - Hill, Australia Pty Ltd. CPA Australia Accounting Handbook
2011 Pearson, Australia

Assessment:The assessment scheme has three components as listed below: Test,
Mid-term Test, 20%. Assignment, Assignment, 20%. Examination, Finl
Examination, 60%. A summary of assessment tasks follows. Please go to the Online
Learning Management System for: 1. Full assessment/assignment details; 2.
Criterion referenced assessment guide for each assignment as required; and 3.
Assignment Declaration cover sheet, with Assessment Criteria completed and o
separate cover sheet loaded for each assignment. .

BAQ5542 ISSUES IN MANAGEMENT ACCOUNTING

Locations:City Flinders, SIC-Singapore..

Prerequisites:BA05522 - MANAGERIAL ACCOUNTING

Description:The unit of study aims to create an awareness of how the changes in
industry and the public sector have affected the environment and function of
management accounting. Within the broad theme of performance management,
topics include: value chain analysis, cost management, including strategic elements
in cost management, performance measurement, divisionalisation and transfer
pricing, and reward systems.

Credit Points: 12

Class Confact: Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Articles and case studies as prescribed by lecturer
Assessment:Coursework, 50%; Final examination, 50%.

BAO5543 ACCOUNTING SYSTEMS AND PROCESSES

Locations:City Flinders, SIC-Singapore..

Prerequisites:Nil.

Description:This unit of study introduces students to basic accounting concepts and
manual and electronic accounting practices within the context of accounting
standards and user requirements. It includes: the role of accounting in planning and
decision making; the accounting information system; the accounting cycle; accrual
accounting concepts; reporting, analysing and interprefing assets, liabilities, equity;
profitability and cash flows; intemal control; and using computerised accounting
systems fo process transactions and produce accounting reports.

Credit Points: 12

Learning Outcomes:On completion of this unit, students are expected fo be proficient
at recording business transactions for service and trading organisations in manual and
electronic systems; be capable of preparing accounting reports for decision-making
purposes in manual and electronic systems; be able to conduct analysis of financial
reports; and exhibit strong problem solving, communication and interpersonal skills.
(lass Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Kimmel, P., Carlon, S. et al. 2nd edifion 2005 Accounting -
building business skills John Wiley Tan, R. 2008 Sweet dreams MYOB v17



accounting practice set Pearson Education Australia, Frenchs Forest
Assessment:Presentation, Class presentation, 5%. Assignment, Computer based
assignment, 15%. Test, Mid semester test, 25%. Examination, Final examination,
55%.

BAQ5551 SUPERANNUATION INVESTMENT OBJECTIVES AND STRATEGIES
Locations:City Flinders.

Prerequisites: Nil

Description:This unit of study gives an overview of what is involved in the seffing of
objectives and strategies for investments by superannuation funds. It considers the
way in which the benefit design and legislative requirements impact on the process
of setting appropriate objectives. The unit of study explains the use of asset-liability
modelling in the setting of investment and reserving objectives and strategies and
other more common practical approaches.

Credit Points:12

Learning Outcomes:Students will consider the issues involved in setting appropriate
objectives and strategies for superannuation funds.

Class Contact:Up to thirty six hours normally to be delivered as a combination of
lecture, seminar, tutorial and or workshop or a delivery mode as approved by the
Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:To be advised

Assessment:One research assignment (2500 words), 50%; Final Examination, 50%.

BAQ5561 REPORTING AND PROFESSIONAL PRACTICE

Locations:City Flinders.

Prerequisites:Nil.

Description:Provides students with an introduction to the business environment and
an improved understanding of how to apply professional judgement in ethical and
reporting issues. Topics include: Professional practice and the accountant; the
business environment and regulatory framework; corporate governance; the
conceptual framework for general purpose financial reporting.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.

Required Reading:CPA Australia Segment notes - Reporting and Professional Practice
Assessment:CPA Australio Examination, 100%.

BA05562 CORPORATE GOVERNANCE AND ACCOUNTABILITY

Locations:City Flinders.

Prerequisites:Nil.

Description:Issues surrounding governance and accountability by directors and
management of organisations are dealt with in this unit of study including:
Introduction to a corporate governance framework; costs and benefits of corporate
governance; role of directors and officers; ethics in and out of the boardroom;
compefition and compliance in trade pracices.

Credit Points: 12

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:CPA Australia Segment notes - Corporate Governance and
Accountability
Assassment:CPA Australia examination, 100%.
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BAQ5566 TREASURY

Locations:City Flinders.

Prerequisites:Nil.

Description:The treasury function: An overview; Procurement of funds; Management
of funds; the management of risk: Strategic overview; the management of risk:
Instruments and Strategies; Accounting for freasury operations; Taxation aspects of
treasury operations.

Credit Points: 12

(lass Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:CPA Australia Segment notes, Treasury.

Assessment:CPA Australia examination, 100%.

BAQ5567 TAXATION

Locations:City Flinders.

Prerequisites:Nil.

Description:Structure of the income Tax Assessment Act and sources of authority;
principles of assessable income; principles of general and specific educations; capital
gains; capital expenditure allowances; individuals; companies and dividends;
parterships; administration of the tax system, goods and services tax.

Credit Points: 12

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:CPA Australia Segment notes - Taxation.

Assessment:CPA Australia examination, 100%.

BAO5571 CORPORATE COLLAPSE AND ETHICS

Locations:City Flinders.

Prerequisites:Nil.

Description:Tradifional analyses of business behaviour do not usually draw on enquiry
into failed companies. Post mortem analysis in other disciplines is quite common
whilst in business it is rare. This unit of study addresses the deficiency by
investigating corporate collapse from the perspective of ethics, regulation and
corporate governance. It is reasonable to expect that from case failure analysis
factors that are consistent with sustained success can be identified. Areas covered
include the following: corporate collapse; regulatory process; corporate governance;
business ethics; cases of collapse; serviceability of accounting; the accounting
profession; models of failure and sustained success.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Clarke, F.L., Dean, G.W. and Oliver, K.G., 2003, Corporate
Collapse: Regulatory Accounting and Ethical Failure, Cambridge University Press,
Melbourne.

Assessment:Infernal assessment, 60%; Final examination, 40%.

BAQ5572 TREASURY RISK MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to provide students with an understanding of
treasury management and the role of financial markets in the corporate treasury
function. This unit of study includes the following topics: treasurer's role and policy,



fundamentals of treasury management, extent of treasury School responsibility,
treasury structure; sources of finance, the corporate debt market in Australia,
establishing and maintaining an infernational credit rating, equity and quasi equity
finance, current trends in global financial markets; interest rate exposure
management, identification and measurement of crucial risks, risk management
strategies, credit risk and establishing credit limits, risk management products,
financial futures, options and swaps; cash and liquidity management, principles of
asset,/liability management, corporate banking relationships; control of treasury
operations, impact of accounting and tax regulations on corporate treasury
operations.

Credit Points:12

Leaming Outcomes:On successful completion of this unit students will be able to:
Qutline the rationale, structure and functions of a treasury; Differentiate between
corporate and bank treasury; Arficulate significance of liquidity and working capifal
management for company; Understand importance of the capital markets in funding
the corporation and the need for credit ratings in accessing the international &
domestic bond markets and assessment of counterparty risk; Identify the elements of
risk and design appropriate strategies to manage these risks; Communicate
intelligently and fluently on the treasury function and related risk management
matters; Note the impact of the Regulatory Environment & Corporate Governance on
Corporate Treasury; Describe the capital markets and physical and derivative
instruments that treasuries deal in, including interational markets and international
trade; become skilled in understanding the structure of international financial
markets; acquire an understanding of the range of financial products available in
international financial markets; acquire an appreciation of the implications of
international securities and tax law on international financial markets; Outline
financial risk assessment and describe the management principles for managing
liquidity risk, interest rate risk, foreign exchange risk, and credit risk (including the
use of credit ratings); Become skilled in understanding the operation of futures and
options derivative markets; and Acquire an understanding of the use of the options
and futures markets for both hedging and trading purposes.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Written assignments and presentations, 50%; Final examination, 50%.

BAQ5573 INTERNATIONAL FINANCIAL MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to familiarise students with the techniques and
issues involved in the preparation and evaluation and control of information from the
perspective of a firm operating in a global marketplace. It provides a conceptual
framework for financial decision making within an international context. Key financial
decisions such as working capital management, capital budgeting, cost of capital and
financial structure, and evaluation and control of operations are explored from the
viewpoint of a domestic export orientated, multinational or transitional firm operating
in an intemational environment.

Credit Points:12

Leaning Outcomes:On completion of this part of the course, students will be able to:

o Explain the intemnational financial environment;
o Describe how foreign exchange markets operate;
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o Discuss the management of different types of foreign exchange
exposure;

o |dentify various risks faced by multinational and transnational firms;

o Examine financial decisions facing firms in a global context;

o |dentify the role of infernational banking in multinational investment
decisions;

o Describe the strategic issues related to foreign investment decisions; and

o Discuss working capital management issues of multinational business.

(lass Confact: Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Butler, K., 2004, Multinational Finance, 3rd Edifion, South
Western, Ohio.

Assessment:Internal assessment, 40%; Examination, 60%.

BAQ5574 STRATEGIC MANAGEMENT ACCOUNTING

Locations:City Flinders, Stansfield College, Singapore..

Prerequisites:Nil.

Description:The unit of study provides an overview of strategic management
accounting including the knowledge and tools to identify and implement a strategy,
and guidelines for assessing the performance of management in achieving the goals
of the strategy. Topics include: introduction to strategic management accounting;
strategic management framework; strategy evaluation and choice; strategy
implementation; and strategic performance measurement.

Credit Points: 12

(Class Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:CPA Australia Segment notes-Strategic Management Accounting.
Assessment:CPA Australia examination, 100%.

BAQ5575 FINANCIAL ACCOUNTING

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study addresses contemporary financial accounting areas and
issues with an emphasis on measurement. Topics include: problems for accounting
measurement; public sector reporting; environmental accounting; accounting for
infangible assets and goodwill; accounting for financial instruments; and employee
entitlements.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:CPA Australia Segment notes - Financial Accounting.
Assessment:CPA Australia examination, 100%.

BAQ5576 ASSURANCE SERVICES AND AUDITING

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study includes: an overview of the auditing process within an
assurance framework; an examination of the objectives of the audit and the auditor's
environment; the methodologies and procedures of auditing; the role of public and
private sector audits; and a discussion of the potential assurance service



opportunities.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:CPA Australia Segment notes - Assurance Services and Auditing.
Assessment:CPA Australia examination, 100%.

BAQ5701 ACCOUNTING FOR DECISION MAKING IN HOSPITALITY AND
TOURISM

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study includes the following topics: Introduction fo accounting-

flow of information through the accounting system, accounting principles and
conventions, the conceptual framework; Schoolal accounting-The Uniform System of
Accounts, direct and indirect costs, problems of cost allocation; analysis of accounting
reports-comparative and common size reports, ratio analysis, operating ratios;
planning and control using budgets-the budgeting process, preparation of budgets,
flexible budgets and standard costs, performance reports and variance analysis; cost
behaviour and CVP analysis-cost concepts, fixed and variable costs, break even
calculations, relevant costs and short term decisions; pricing-methods of pricing,
pricing in the hospitality and travel industries; capital budgeting and investment
decisions-methods of evaluating long term decisions; introduction to feasibility
studies.

Credit Points: 12

Leaming Outcomes:On completion of this unit, students should be able to :-

o Analyse the profitability and financial position of a firm in the hospitality
and tourism industry;

o Prepare budgeted financial statements;

o Demonstrate the use of budgets in performance evaluation;

o Solve problems in costing and pricing through the application of specific
tools and techniques evaluate alternative proposals relating to
businesses and projects in the hospitality and tourism industry;

o Recognise the meaning of accountability in the decision making process
in the financial, ethical and environmental context; and

o Recognise the importance of employees as a success factor.

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.

Required Reading:Coltman, M.M. and Jagels, M.G., 2001, Hospitality Management
Accounting, 7th edn, John Wiley and Sons, New York.
Assessment:Internal assessment, 40%; Final Examination, 60%.

BAQ5731 CONTEMPORARY ISSUES IN FINANCIAL ACCOUNTING
Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to re-cquaint students with the background of
financial reporting as a precursor to visiting theory development, disclosure problems
and emerging issues. This unit of study includes the following topics: historical
perspective of accounting; financial reporting framework; an Australion context;
theories in financial accounting; measurement and theory development; conceptual
framework; a critique; asset disclosure; liability disclosure; contextual problems;

46

emerging issues.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Articles and case studies.

Assessment:Infernal assessment, 40%; Final examination, 60%.

BAO5732 CONTEMPORARY ISSUES IN MANAGEMENT ACCOUNTING
Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims: to build on the knowledge gained in
undergraduate courses and from work experience in the field of management
accounting; to enhance research skills in examining the current issues in
management accounting; to examine the use of resources available for problem
solving and research; to apply recent research to modem day management
problems. Topics covered include: an historical perspective of management
accounting; management accounting and information system design focusing on
product costing, cost management, performance measurement, reward systems and
incentives. Each topic is considered in the strategic context and where appropriate,
an operational context.

Credit Points: 12

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Articles and case studies.

Assessment:Infernal assessment, 100%.

BAO5733 CONTEMPORARY ISSUES IN CORPORATE FINANCE

Locations: ity Flinders.

Prerequisites:Nil.

Description:This unit of study involves advanced study of the theory of corporate
finance and examines its application to corporate policy issues. This unit of study
includes the following topics: introduction to finance including a review of financial
analysis; valuation, mergers, restructuring and corporate control; portfolio theory,
capital asset pricing model and arbitrage pricing theory and efficient capital markets;
capital structure, valuation and cost of capital; capital budgeting; dividend policy;
international financial management; option pricing theory; working capital
management and treasury management.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Peirson and Bird.

Assessment:Infernal Assessment, 50%; Final Examination, 50%.

BAQ5734 FINANCIAL ANALYSIS

Locations:City Flinders, SIC-Singapore..

Prerequisites:Nil.

Description:The unit of study aims to provide students with a framework for effective
and efficient use of financial statement information for business analysis. The unit of
study identifies and examines the key components of effective financial statement
analysis; business strategy analysis, accounting analysis, financial analysis, and
prospective analysis. This framework is applied to a variety of decision confexts
including security analysis, credit analysis, corporate financing policies analysis,



merger and acquisition analysis, and management communications analysis

Credit Points: 12

Leaming Outcomes:By the end of the course students should have the capacity to
understand; interpret; and critically assess financial statements put out by
organizations in light of additional contextual information available. The unit will
illuminate how financial statements can be used to inform or mislead and how they
can be used to analyse the financial health of a company. Students should gain
skills, knowledge and experience in:-Understanding the application of Price
Waterhouse Cooper's Value Reporting Framework by internal and external
stakeholders to improve performance management and evaluate sustainable value
creation for organisations, business units or projects.-ldentifying, measuring,
analysing and acfing-on Market Overview and Strategy elements: the compefitive,
regulatory and macro-economic environments; goals and objectives; organizational
design; and governance.-Identifying, measuring, analysing and acting-on Value
Creating Activity elements: customers; people; innovation; brands; supply chain;
culture; processes; and environmental, social and ethical performance.dentifying,
measuring, analysing and acting-on Performance elements: operational performance;
financial position; risk profile; economic performance; segmental analysis; and
accounting policies.

Class Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Palepu, Healy, Bernard, Wright, Bradbury and Lee 1st edn Asia-
Pacific, 2010 Business Analysis and Valuation Cengage Learning
Assessment:Tutorial Participation, Evaluation of individual's active confribution, 10%.
Presentation, Oral group presentation, 15%. Report, Analyst's report - written group
assignment - major international publicly listed company, 25%. Examination, Final
exam, 50%. A summary of assessment tasks follows. Please go to Blackboard for:
1. Full assessment /assignment details; 2. Criterion referenced assessment guide for
each assignment as required; and 3. Assignment Declaration cover sheet, with
Assessment Criteria completed and a separate cover sheet loaded for each
assignment. .

BAQ5735 ADVANCED FORECASTING, PLANNING AND CONTROL
Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to develop studies' ability o analyse and present
solutions to financial planning and management problems using a rang eof methods
including spreadsheet and modelling, data analysis and forecasfing techniques,
information and decision support systems and executive information systems. Hands
on use of appropriate software will be an essential feature of the unit of study and
assessment fasks.

Credit Points: 12

(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:To be advised by lecturer.
Assessment:Internal assessment, 100%.

BAQ5736 MANAGERIAL CONTROL SYSTEMS

Locations:City Flinders.

Prerequisites:Nil.

Description:On completion of this unit of study students should be able fo apply
analytical reasoning in solving management accounting problems via case analysis;
freat management accounting topics to a systematic and in-School analysis;
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understanding and appraise management accounting research work. The unit of
study includes the following topics: corporate strategy and management performance
measurement and management; reward systems and control; cost system design.
Credif Points:12

Leaming Outcomes:At the end of this unit students will be able to:

o demonstrate an understanding of the role of managerial control systems
in organizations and the factors that influence their operation;

o identify the key elements that contribute to an effective management
control system;

o outline the developments in recent years in performance measurement
systems;

o demonstrate an understanding of the behavioural aspects of managerial
control systems; and

o analyse case facts and apply appropriate managerial control system
solutions.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Articles and case studies.

Assessment:Internal assessment, 100%. Refer to the unit of study outline provided
at the commencement of each semester for details.

BA05743 COMPARATIVE INTERNATIONAL ACCOUNTING

Locations:City Flinders, SIC-Singapore..

Prerequisites:Nil.

Description:The unit of study aims to develop students' appreciation of the problems,
issues and dimensions of infernational financial accounting and reporting. Differences
in culture, business practices, polifical and regulatory structures, currency values,
business risks, tax codes and level of economic development may influence the
accounting practices of a particular country. Financial statements and other
disclosures are difficult fo understand without an understanding of the underlying
accounting principles and culture. This unit of study includes the following topics:
International accounting frameworks, a framework for analysing infernational
accounting issues, cultural implications for accounting, and classification of national
financial reporting systems; country studies, North America, United Kingdom, Hong
Kong, China, Japan, European Community; current issues in intemational accounting,
consolidation of group accounts, developing countries, and international accounting
regulation.

Credit Points: 12

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Baydoun, N., Nishimura, A., and Willet, R., 1997, Accounting in
the Asio-Pacific Region, John Wiley, Singapore.

Assessment:Infernal assessment, 50%; Final examination, 50%.

BAQ5746 CREDIT AND LENDING MANAGEMENT

Locations:City Flinders.

Prerequisites:BE05685 - FINANCIAL INSTITUTIONS MANAGEMENT

Description:The unit of study aims to provide an analysis of the various lending
activities' of Australion financial insfitutions and the legal principles related to these
activities. Emphasis is placed on the assessment of credit proposals and the



management of credit risk. Topics include: Credit policy, refail lending, commercial
lending, corporate lending and corporate services, valuation of assets, structuring a
loan, traditional techniques fro credit analysis, distressed firm prediction and an
overview of the newer models of assessing credit risk e.g. term structure models,
mortality models and option model.

Credit Points:12

Leaming Outcomes:At the completion of the unit of study students should be able to
explain the reasons for the lending activities of financial institutions and the risks
associated with this activity, identify various leading facilifies required by customers,
demonstrate an understanding of the issues related to lending to various forms of
legal form, including, individuals, corporations, partnerships, frusts and associations,
and analyse and assess lending proposals.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Hemple, 6.H., and Simonson, D.G., 1999, Management Text and
Cases, 5th edn, John Wiley and Sons.
Assassment:Internal assessment, 40%; Final examination, 60%.

BAQ5747 INTERNATIONAL PORTFOLIO MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to acquaint students with advanced concepts in
modem portfolio theory and to equip them with the tools and techniques required to
apply these theories to the management of institutional investment portfolios. This
unit of study includes the following topics: the development of modern investment
theory, major securities markets in Australia and offshore, ethical issues in securities
markets, portfolio asset allocation; including the optimal domestic/international mix,
asset allocation objectives, choosing a stock /bond /property /cash mix, passive
versus dynamic strategies, using computer models for portfolio management.
Combining individual securities into portfolios; interest rates and bond management,
bond portfolio management, interest immunisation; derivative share options, using
options for portfolio insurance; hedging with future contracts, index models;
measurement and evaluation of portfolio performance, international regulation of
securities markets.

Credit Points: 12

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.

Required Reading:Reilly, Frank K., and Norton, Edgar, A., 1995, Investments, 4th
edn., Dryden Press.
Assessment:Internal Assignment, 40%; Final examination, 60%.

BAQ5748 FINANCIAL SERVICES COMMUNICATION

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study provides accountants and other financial services
industry professionals with the knowledge and skills required for effective
communication and good practice in managing information. The unit includes:
effective written and spoken communication skills; organising and leading meetings,
seminars and discussion groups; financial services industry responsibilities, guidelines,
procedures, and legislation; the roles and requirements of professional organizations;
identification, maintenance, monitoring and review of key relationships; and
managing the flow of information to and from stakeholders for compliance with
organizational and legislative requirements and industry codes of practice.
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Credit Points: 12

Learning Outcomes:By the end of the unit, students should be able to: confidently
perform in public speaking; chair meetings and conduct seminars; clearly and
effectively prepare business reports and documentation; understand relevant
legislative and regulatory issues affecting the financial services industry; identify and
maintain key business relationships; and effectively manage staff and client
information flows.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Fleet, W. et al., 2004, Communication Skills Handbook for
Accounting: How to Succeed in Written and Oral Communication, John Wiley.
Assessment:Internal assessment, 100%. To address the knowledge and skills relating
to communication, information management, and financial services industry good
practice in systems and processes, assessment will be conducted in the form of oral
presentations and assignments. Assessment tasks are based on case studies, industry
simulation and role-play.

BAO6504 ACCOUNTING FOR MANAGEMENT

Locations:City Flinders, SIC-Singapore, Sunway University-Malaysia (KL), and Beijing
Jiaotong University-China..

Prerequisites:Nil.

Description:This unit covers the role of planning and decision making within a
business environment and the basic accounting concepts and practices, which enable
such activities to occur. Topics include: concept of profit and the income statement as
a performance report, Balance Sheet as a posifion statement, Cash and Accrual
Accounting, preparation of financial statements, budgeting, intenal control and
performance reports, analysis and interpretation, short term decision making and cost
behaviour and capital budgeting

Credit Points: 12

Learning Outcomes:On completion of this unit, students should have the skills,
knowledge and experience to: Identify, prepare or commission, and interpret
financial and non-financial information about the infenal and external context that is
required for sound performance management; Interpret and critically assess financial
statements put out by organizations in light of additional confextual information
available; Understand and demonstrate how financial statements can be used fo
inform, mislead, and how they can be used to analyse the financial health of a
company; and Apply Price Waterhouse Cooper's Value Reporting Framework to
improve performance management and evaluate sustainable value creation for
organisations, business units or projects.

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.
Required Reading:Carlon, Mladenovic, Loftus, Palm, Kimmel, Kieso, Weygandt
(2009) 3rd Edition Accounting, Building Business Skills Milton, QLD, John Wiley
Assessment:Students must successfully complete all assessment components and
accumulate a total of 50% in all assessments combined to qualify for an overall Pass
in this Unit of Study. This Unit of Study has five assessment components as listed
below: Test, 1 hour in-class test, 10%. Presentation, Group problem solving and
presentation, 10%. Assignment, Preparation of report on the financial and
management of wellknown companies, 20%. Tutorial Participation, Active
parficipation in futorials, 10%. Examination, Exam covering topics from week 1- 12,
50%.



BAQ6615 ACCOUNTING PROJECT

Locations:City Flinders.

Prerequisites;:BAQ7742 - BUSINESS RESEARCH METHODS

Description:In an increasingly complex and competitive business environment,
accountants with business research skills are in a position to address the information
needs of organisations. The aim of the unit of study is to equip students with the
knowledge and skills in research methods necessary for the undertaking and
evaluation of business research projects. The project proposal must be well defined
and achievable, and must be approved before the project proceeds, project report
consisting of 10,000 words.

Credit Points:12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/waorkshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Articles and case studies.

Assessment:Project report, 100%.

BAQ6621 STRATEGIC DEVELOPMENT IN FINANCIAL RISK MANAGEMENT
Locations:City Flinders.

Prerequisites:Nil.

Description:The aim of the unit of study is fo explain the context of financial
sfatement analysis, social security issues, estate planning, toxation planning,
superannuation and refirement income sfreams, expatriate and accounting for foreign
exchange risk.

Credit Points: 12

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by the lecturer.

Assessment:Final examination, 60%; Assignments, 40%.

BAQO6714 COMPUTERISED ACCOUNTING IN AN ERP SYSTEM

Locations:City Flinders.

Prerequisites:Nil.

Description: The aims of this unit of study are to demonstrate the use of infegrated
information systems in medium to large size organizations and fo demonstrate how
these systems facilitate the production of accounting information. Students with
sound theorefical knowledge of the use of ERP systems, in conjunction with
competency in the practical use an ERP system to facilitate financial and
management accounting. Topics include: overview of Enterprise Resource Planning
(ERP) systems, general ledger, financial reporting and management reporting in an
ERP system; hardware/software acquisition altenatives; control in an ERP
information system, and accounting evaluation of an ERP implementation.

Credit Points: 12

Leaming Outcomes:On completion of this unit, students should: be familior with the
various ERP vendors and ERP products on the market; be able o evaluate the
different hardware/software acquisition alternatives; be familiar with the different
approaches to organising an information system, such as best-of-breed, ERP, and
enterprise application infegration; be able to evaluate, from an accounting
perspective, an ERP implementation; understand how master data is organised in an
ERP system; be able to appreciate how multi-national companies handle a variety of
currencies, languages and different reporfing requirements; and be able to discuss
the various control mechanisms in the ERP system.

(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
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approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Hall, J.A., 2001, Accounting Information Systems, South-Western.
Assessment:Internal assessment, comprising of a combination of practical SAP
projects, written reports and skill tests, 100%.

BAO7700 THESIS (FULL-TIME)

Locations:City Flinders.

Prerequisites:BAO7742 - BUSINESS RESEARCH METHODS

Description:The thesis will be a paper of publishable quality, of no more than
20,000 words. This will be examined by two examiners, one who is normally o
member of the Faculty of Business and Law and the other external to the Faculty of
Business and Law. The student will also participate in an oral examination of the
thesis.

Credit Points:36

(loss Contact:Unit of study equal to 36 credit points.

Required Reading:To be advised by lecturer.

Assessment:Thesis, 100%.

BAO7701 THESIS (PART-TIME)

Locations:City Flinders.

Prerequisites:BAO7742 - BUSINESS RESEARCH METHODS

Description:The thesis will be a paper of publishable quality, of no more than
20,000 words. This will be examined by two examiners, one who is normally o
member of the Faculty of Business and Law and the other external to the Faculty of
Business and Law. The student will also participate in an oral examination of the
thesis.

Credit Points: 18

(Class Confact:Unit of study is 18 credit points per semester.

Required Reading:To be advised by lecturer.

Assessment:Thesis, 100%.

BAO7742 BUSINESS RESEARCH METHODS

Locations:City Flinders, SIC-Singapore..

Prerequisites:Please Enquire.

Description:The aims of this unit of study are to equip students with the knowledge
and skills in research methods necessary for the evaluation and undertaking of
husiness research projects. This unit of study includes the following topics: the
research, process, research design, measurement of variables, data collection
methods, sompling, data analysis and interpretation, case study, field and
experimental research, discipline area review, proposal and thesis development. The
use of electronic databases and the Internet are an infegral part of the unit of study.
Credit Points: 12

Learing Outcomes:At the end of this unit students will be able to: understand basic
research construction and evaluation, and use appropriate research ferminology;
comprehend research methodologies relevant to social and business research;
understand the research process and the role of each of its main components;
identify problems and develop a conceptual framewaork for research; conduct critical
reviews of research output; understand the applicability and limitations of
experimental, survey and case study research; prepare research proposals and plan
the research process; and critically evaluate research proposals and research reports.
(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Articles and case studies.

Assessment:Infernal assessment, 50%; Examination, 50%.



BAQOBOOO DISSERTATION (THESIS) (DBA) (FULL-TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The unit of study is designed to provide training and education with the
objective of producing a graduate with the capacity to conduct research
independently at a high level of originality and quality in the field of business.
Students should uncover new knowledge either by the discovery of new facts, the
formulation of theories or the innovative reinterpretation of known data and
established ideas. The final thesis is expected to be well-written and to reveal an
independence of thought and approach, a deep knowledge of the field of study and
to have made a significant original contribution to knowledge.

Credit Points:48

(loss Contact: Unit of study is 48 credit points per semester.

Required Reading:To be advised.

Assessment:Dissertation thesis, 100%.

BAOB001 DISSERTATION (THESIS) (DBA) (PART-TIME)

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study is designed to provide training and education with the
objective of producing a graduate with the capacity to conduct research
independently at a high level of originality and quality in the field of business.
Students should uncover new knowledge either by the discovery of new facts, the
formulation of theories or the innovative reinterpretation of known data and
established ideas. The final thesis is expected to be well-written and to reveal an
independence of thought and approach, a deep knowledge of the field of study and
to have made a significant original contribution to knowledge.

Credit Points:24

(loss Contact:Unit of study is 24 credit points per semester.

Required Reading:To be advised.

Assessment:Dissertation thesis, 100%.

BA08002 PHD (RESEARCH) (FULL TIME)

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study is designed to provide training and education with the
objective of producing a graduate with the capacity to conduct research
independently at a high level of originality and quality in the field of business.
Students should uncover new knowledge either by the discovery of new facts, the
formulation of theories or the innovative reinterpretation of known data and
established ideas. The final thess is expected o be well-written and to reveal an
independence of thought and approach, a deep knowledge of the field of study and
to have made a significant original contribution to knowledge.

Credit Points:48

(lass Contact:Unit of study is 48 credit points per semester.

Assassment:Research thesis, 100%.

BAOB0O3 PHD (RESEARCH) (PART-TIME)

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study is designed to provide training and education with the
objective of producing a graduate with the capacity fo conduct research
independently at a high level of originality and quality in the field of business.
Students should uncover new knowledge either by the discovery of new facts, the
formulation of theories or the innovative reinterpretation of known data and
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established ideas. The final thesis is expected to be well-written and fo reveal an
independence of thought and approach, o deep knowledge of the field of study and
to have made a significant original contribution to knowledge.

Credit Points:24

(loss Contact:Unit of study is 24 credit points per semester.

Assessment:Research thesis, 100%.

BA09800 RESEARCH THESIS (FULL TIME)
Locations:City Flinders.

Prerequisites:BAQ7742 - BUSINESS RESEARCH METHODS
Description:Submission of Thesis.

Credit Points:48

(loss Contact:Unit of study is 48 credit points per semester.
Assessment:Research thesis, 100%.

BAO9801 RESEARCH THESIS (PART TIME)
Locations:City Flinders.

Prerequisites:BAQ7742 - BUSINESS RESEARCH METHODS
Description:Submission of Thesis.

Credit Points: 24

Class Confact:Unit of study is 24 credit points per semester.
Assessment:Research thesis, 100%.

BA09913 ACCOUNTING INFORMATION SYSTEMS

Locations:Footscray Park.

Prerequisites:Nil.

Description:The unit of study aims to infroduce students fo the language and
concepts of accounting and to the provision of financial information to meet user
requirements. Topics include: introduction fo the uses and users of accounting
information; the presentation and interpretation of accounting reports; provision of
information for business management; basic decision making and financial planning.
Credit Points: 12

Class Confact:Three hours per week. Normally to be delivered as two hours of
lectures and one hour of tutorials, workshops or modules: or o delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Test and assignment, 30%; Final examination, 70%.

BBF3512 ENVIRONMENTAL LEGISLATION AND ECONOMICS
Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study is a service unit of study for the Faculty of Health,
Engineering and Science. Topics include infroduction to law, types of legislative
enactments and the Australian court system. Applications of acts, regulations and
other laws and policies to development proposals, managerial responsibilities and
environmental protection. Overview of relevant provisions of a range of environment-
related legislations. Cost/henefit, cost effectiveness and input-output analysis.
Valuation techniques for externalities, assessment of social values, ufility and
elasticity considerations, economic instruments of environmental policy including
taxes, charges and levies, environmental damage rights and credits, performance
honds, fradeable rights.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit



points.
Assessment:Assignment, 30%; Examination, 70%.

BEO1106 BUSINESS STATISTICS

Locations:Werribee, Footscray Park, City Flinders, Sunbury, AABC-Liaoning-China,
CUHK-Hong Kong, HKIT-Hong Kong, Kasetsart-Bangkok, Sunway-Malaysia..
Prerequisites:Nil.

Description:This unit of study enables students to acquire the skills and techniques
required to analyse data in a business environment. Topics include: infroduction fo
sfatistics; descriptive sfatisfics; introduction to probability and probability distributions;
normal probability distribution; sampling distributions and parameter estimation;
hypotheses testing; simple linear regression and correlation; time-series analysis and
forecasting; index numbers. Use will be made of o statistical computer package.
Credit Points:12

Learning Outcomes:On completion of this unit, students should be able to:

o Understand the importance of stafistical methodology to the business
professional;

o Use a variety of graphical and numerical descriptive summary measures
relating to dafa sefs;

o (alculate and interpret elementary probabilities and use them in
statistical applications;

o Apply the concept of Binomial, Paisson and Normal probability
distributions in stafistical problems;

o Understand the distribution of sample means and proportions, and their
role in statisfical inference;

o (Construct and inferpret confidence interval esfimates of population
means and proportions;

o Understand the relationship between the level of confidence, precision
and sample size;

o (Conduct one and two sample hypothesis tests concerning population
means and proportions;

o Use linear regression and correlation to model relationships between
economic variables;

o Understand time-series decomposition and construct seasonal indices for
seasonal adjustment;

o Use simple forecasting methods and evaluate alternative forecasting
models;

o (alculate and use simple and weighted aggregate indices, and real
values; and

o (Conduct stafistical analysis using Microsoft Excel.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Berenson, M.L., Krehbiel, T.C., Levine, D.M., Watson, J., Jayne, N.
and Tumer, L., 2007, Basic Business Statistics, Pearson.

Assessment:Class tests /assignments, 40%; Final Examination, 60%.

BE02250 QUANTITATIVE METHODS FOR ECONOMICS AND BUSINESS
Locations:Footscray Park, City Flinders.
Prerequisifes:Nil.
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Description:The unit of study aims to develop a command of the basic mathematical
tools used in the analysis of many economics and business problems. Topics include:
economic models (linear, quadratic, cubic, rational and exponential); equilibrium
analysis: the concept of derivatives; rules of differentiation; marginal functions,
optimisation and elasticity; partial differentiation; partial elasticities and
unconstrained optimisation (two variables).

Credit Points: 12

Leaming Outcomes:On completion of this unit, the student should be able to:

o Demonstrate a sound knowledge and understanding of the application of
o variety of basic mathematical functions in the description of economic
and business models;

o Understand and utilise appropriate mathematical notation and
techniques for the solution of problems related to the modelling of
economic and business situations;

o Understand the application of the gradient of a curve in providing
information about the rate at which the dependent variable changes
with respect to the independent variable in an economic or business
situation;

o Apply the rules of differentiation to the basic mathematical functions
used in the modelling of economic and business situations; and

o Understand and utilise the mathematical notation, terminology and basic
techniques of the differential calculus to economic and business
applications.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as
three-hour seminar or in a delivery mode as approved by the Faculty of Business and
Law. Unit of study equal to 12 credit points.

Required Reading:BE02250, Quantitative Methods for Economics and Business,
Skeleton Seminar Notes (available from the bookshop)

Assessment:Tests, 40%; Examination, 60%.

BE02254 STATISTICS FOR BUSINESS AND MARKETING

Locations: Werribee, Footscray Park, City Flinders, Sunway University-Malaysia (KL &
IB), Liaoning-Ching..

Prerequisites:BEQ1106 Business Statistics.

Description:This unit of study provides an understanding of the use of statistical
techniques in analysing marketing and business problems. Topics include: sampling
methods and estimation of point and inferval estimates; application of classical and
non-parametric tests; goodness of fit test: and infroduction to regression and time-
series analysis. Use will be made of an appropriate statistical package.

Credit Points: 12

(lass Confact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Case study /lob exercises, 40%; Final examination, 60%. Note: Any
hand-held calculators may be used in examinations.

BE02255 APPLIED STATISTICS FOR BUSINESS

Locations:Footscray Park, City Flinders, Sunway-Malaysia, Liaoning-Ching, CUFE..
Prerequisites;BEOT106 - BUSINESS STATISTICS

Description:The focus of this unit is o expose students to statistical techniques that



are specific fo the areas of business, economics and finance. The unit will provide an
opportunity to develop an understanding and ability to use these techniques in a
range of empirical problems. The application of such techniques will involve collection
of relevant data, the use of professionally popular computer software and the
interpretation and use of computer outputs. Topics include sampling methods and
estimation of point and confidence infervals; hypothesis tests; non-parametric tests;
analysis of variance; Chi-square tests; mulfiple regression and residual analysis;
discriminant analysis and factor analysis.

Credit Points:12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o identify an appropriate sumpling method to obtain information from a
target population;

e write an appropriate questionnaire;

o identify and use appropriate stafistical estimation methods and fests;

o use the SPSS/Excel programs in analysis of data;

o utilise statistical findings in constructing statistical models and make use
of such findings in writing reports to evaluate altemative policy options
and recommendations in decision making.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Berenson, M.L., Levine, DM., Krehbiel, T.C., Watson, W., Jayne,
N., and Turner, LW., 2009 Business Statistics: Concepts and Applications Pearson
Australia

Assessment:Assignment, Formative assessment - report/essay, 10%. Assignment,
Group Assignment - Report, 15%. Assignment, Group Assignment - Report, 15%.
Examination, Final examination, 60%.

BE02283 APPLIED REGRESSION ANALYSIS

Locations:Footscray Park.

Prerequisites:BEQ1105 - ECONOMIC PRINCIPLESBEQ1106 - BUSINESS STATISTICS
Description:This unit of study provides a comprehensive introduction fo regression
analysis and its applications to the modem economic/business problems. The
emphasis is on the development of practical skills. Topics include: simple and
multiple linear regression, model specifications, diagnostics in regression analysis;
relative measures of fit and explanatory power; and special topics in regression.
Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Assignments , 50%; Final examination, 50%.

BE02284 BUSINESS FORECASTING METHODS

Locations:Footscray Park.

Prerequisites:BEQ1105 - ECONOMIC PRINCIPLESBEQT106 - BUSINESS STATISTICS
Description:The unit of study aims to acquaint appropriate forecasting tools used at
sfrategic or tactical levels of management and to provide skills in applying these
tools o economic and business data for business decision making and policy
formulation. Topics include: infroduction to forecasting and economic indicators used
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in economics and business; selecting the right forecasting technique; qualitative
forecusting models; quantitative forecasting methods; forecasting errors, evaluation
of forecasting methods; combining forecasts.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o understand the importance of forecasting methodology and fechniques
to the business professional;

o understand the use of basic tools and methods of forecasting;

o understand the nature and limitations of various forecasting techniques;

o he able to identify appropriate forecasting models to explain business,
marketing, economics and financial time series and to make forecasts;

o collect relevant data and use computer programs especially
Microsoft Excel and SPSS for constructing and estimating statistical
models to make useful forecasts of future trends and /or to evaluate
alternative policy options;

o develop skills in interpreting computer outputs obtained during the
analysis and report writing;

o evaluate performance, detect errors in forecasting and make
combination forecast; and

o write reports concerning results for recommendations or/and decision
making.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading: .H. Wilson and B. Keating (2007) 5th Edition Business
Forecasting McGraw-Hil

Assessment:Assignment, Case Study 1 and Case Study 2, 50%. Examination, 2
hours, 50%.

BE02381 BUSINESS DECISION METHODS

Locations:Footscray Park.

Prerequisites:BEQ1106 - BUSINESS STATISTICS

Description:This unit of study provides a comprehensive introduction to the
mathematical modelling and specialised techniques and their applications in the
analysis of contemporary economic/business problems faced by firms, organisations
and industries. Topics include: decision analysis and the evaluation of information;
network models; inventory control models and scheduling; linear programming
models and sensifivity analysis; integer programming; waiting line models; game
theory and dynamic programming; Markov chain analysis; fotal quality control.
Credit Points: 12

(lass Confact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Case studies, 40%; Final examination, 60%.

BE02401 RISK MANAGEMENT AND INSURANCE

Locations:Footscray Park, City Flinders.

Prerequisites: Nil

Description:The aim of the unit of study is to provide students with knowledge of



insurance and how it can be used to manage risk plans for individuals and small
firms.
Credit Points:12

Learning Outcomes:On successful completion of this nit, students should:

o Have knowledge of insurance and insurance industry;
o Be able to understand how insurance is used to manage risk;

o Be able to prepare an insurance-based risk management plan for same
risk exposure.

Class Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, tutorial and or/workshop or a delivery mode as approved
by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Final examination, 60%; Assignment, 40%.

BE02404 ELECTRONIC TRADING

Locations: Werribee, CUHK-Hong Kong..

Prerequisites:BE01105 - ECONOMIC PRINCIPLES

Description:To familiarise students with the concepts of electronic trading and
associated business processes. Students will be given an insight into the application
of the various technologies in business so as to operate more efficiently and
effectively in today's competitive environment. The unit of study consists of
discussion and analysis of trading applications at both domestic and international
levels. In the context of making the firm more competitive, the contents include:
features of electronic purchase and electronic supply through electronic commerce
enablement; aspects of onine ordering, invoicing and stock control towards
managing business with greater accuracy and certainty; stockless inventory,
paperless transactions, integrated logistic operations; implications for inventory
warehousing and fransport; flexible deliveries; efficient consumer response /quick
response; Intemet trading/research; cash flow implications of inventory controls;
risks associated with infernational electronic commerce trading.

Credit Points: 12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Research assignment (approx. 2500 words), 25%; Presentation
(approx. 2500 words), 25%; Examination, 50%.

BE02410 RISK ANALYSIS AND MANAGEMENT

Locations:Footscray Park.

Prerequisites;BEQT106 - BUSINESS STATISTICS

Description:This unit of study provides an overview of the concepts and challenges
associated with analysing and managing risk.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Low. Unit of study equal to 12 credit
poinfs.

Required Reading:To be advised by lecturer

Assessment:Case Study, 15%; Project 1, 15%; Project 2, 20%; Final examination,
50%.
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BE02431 RISK MANAGEMENT MODELS

Locations:Footscray Park, City Flinders.

Prerequisites:Nil.

Description:Introduction fo different types of risks, risk models and risk management,
overview of investment and risk, introduction to the fundamental of financial
mathematics, distribution of asset returns, risk in portfolio construction and
management, the efficient market concept, option pricing models, the random walk
hypothesis, volatility estimation, volatility and correlation analysis and volatility
forecasting.

Credit Points: 12

Class Confact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Peirson, G., Brown, R., Easton, S., Howard, P., 2003, Business
Finance, McGraw-Hill Pty Limited, Australia.

Assessment:Assignments, 40%; Final Examination, 60%.

BE03302 OPTIONS AND FUTURES MARKETS

Locations:Werribee, Footscray Park.

Prerequisites:Nil.

Description:The unit of study aims to provide students with an understanding of the
valuation and hedging of options, forward contracts, futures contracts, swaps, and
other derivatives that exist in rapidly growing financial sectors around the globe.
Topics included are: Introduction fo financial instruments; Futures and Forward
Markets; Forward and Futures Prices and Hedging Strategies; Interest Rate Futures;
Swaps; Stock Options; Trading Strategies; Introduction to Binomial Trees; The Black-
Scholes Model; Options on Stock Indices, Currencies, and Futures; Hedging
Strategies; and Valuation Using Binomial Trees.

Credit Points: 12

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
us approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Hull, 1.C., 2002, Infroduction to Options and Futures Markets, 4th
Edition, Prentice Hall, Melbourne.

Assessment:Assignments, 60%; Final Examination, 40%.

BE03304 ETHICAL INVESTMENT

Locations: Werribee, Footscray Park.

Prerequisites:Nil.

Description:The unit of study aims to provide students with an understanding of the
rapidly-growing ethical investment market in Australia and overseas, and examines
definitional parameters, ethical portfolio choice, risk and return of ethical portfolios,
emerging frends in investor awareness, and ethical fund management. Topics
included are: Infroduction to Ethical Investment; Portfolio choice and Screening;
Screening and Risk; the Return to Ethical Investment; Ethical Issues and Investor
Awareness; Ethical Investment and Superannuation Fund management; Ethical
Investment Consulfing.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Knowles, R., (ed), 1997, Ethical Investment, (Choice Books),



Sydney.
Assessment:Assignments, 50%; Tests, 10%; Final Examination, 40%.

BEO3319 ASIAN BUSINESS ENVIRONMENT

Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study provides an introduction fo the business practices and
methods employed in the Asian business environment. It also examines some of the
main profiles and characteristics of, and dynamics underpinning, this environment in
the Asia Pacific region. Topics include: Asian country profile; trade regimes and
relations hetween business and government; growth and business policies; Asia's
financial crisis and implications; strategic implications of business groups and
alliances; Asian culture and business practices; transcation costs; corporate
governance; market potential and marketing in Asia; business expansion strategies
and entry modes; case studies in China and India.

Credit Points:12

Leaming Outcomes:On completion of this subject, students should be able to identify
the important common themes associated with Asian culture and business practices
in the Asian business environment and have a sound understanding of the economic
and business framework of a number of key economies of particular relevance to
Australig.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Lasserre, P. and Schiitte, H., 2006, Strategies for Asia Pacific:
Meeting New Challenges, Third Edition, Palgrave.

Assessment:Assignment, 30%; Final examination, 50%; Test, 20%.

BEO3347 PLANNING FOR LONG TERM WEALTH CREATION

Locations:Footscray Park, City Flinders.

Prerequisites:Nil.

Description:The aim of this unit of study is to provide students with underpinning
knowledge and skill in the area of wealth creation and refirement planning. Students
will gain a broad understanding of various retirement plans and also be able to assist
individuals to reach their planned retirement goals. Topics include infroduction to
wealth creation and refirement planning, wealth creation and taxation planning,
superannuation, termination payment, retirement income streams and the role of the
financial planner in pre-retirement counselling.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.

Required Reading:BT Technical Team, 2001, BT Super Book, BT Funds Management,
Australia.

Assessment:Mid-Term Examination, 20%; Final Examination, 50%; Assignments,
30%.

BEO3446 FINANCIAL INSTITUTIONS AND MONETARY THEORY
Locations:Footscray Park, City Flinders, Sunway University - Malaysia (KL), Liaoning
University, China.

Prerequisites:BEOT105 - ECONOMIC PRINCIPLES

Description:The unit of study focuses on the operation of the financial system and
management of money in a real economy with special reference to Australia. Topics
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include: the financial sector and the real economy; the evolution of the financial
system; financial institutions financial instruments; efficiency of the financial sector;
monetary theory; and monetary policy.

Credit Points: 12

Learning Outcomes:The learning outcomes for this unit are:

o develop an understanding of the operation of the financial system.

o develop an understanding of the link between the financial system and
the real economy.

o further develop an understanding of monetary theory.

o Expand knowledge of operation of monetary policy.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as one
three hour seminar or two hours of lectures and one hour of tutorials, workshops or
modules or a delivery mode as approved by the Faculty of Business and Law. Unit of
study equal fo 12 credit points.

Required Reading:Tom Valentine, Guy Ford and Richard Copp (2006) Financial
Markets and Institutions in Australia Prentice Hall B Hunt and C Terry 5th Edition
Financial Institutions and Markets Cengage Learing

Assessment:Assignment, 50%; Final examination, 50%. Note: Any hand-held
calculators may be used in examinations. Examination, final exam, 50%.
Assignment, assisnment and class paper, 50%.

BE03447 COMMERCIAL BANKING AND FINANCE

Locations: Footscray Park, City Flinders, Off-shore, Sunway-Malaysia..
Prerequisites:BE03446 - FINANCIAL INSTITUTIONS AND MONETARY THEORY
Description:This unit of study introduces students to a broader view of the changing
commercial banking environment and to develop conceptual, analytical and decision
making skills for the policy formulation and implementation areas in commercial
banking and finance functions. Topics include: money flows in the economy; the
nature of operation of intermediations; financial product and pricing policies; risk
assessment and management; principles of lending and credit management; asset
and liability management; prudential standards; regulation of the financial systems.
Credit Points: 12

Learning Outcomes:On successful completion of this nit, students should:

o have developed conceptual, analytical and decision making skills for the
policy formulation and implementation areas in commercial banking and
finance functions;

o e able to understand commercial banking and finance information and
data; and

o understand the changing commercial banking environment.

(lass Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Anthony Saunders and Marcia Comett (2008) 6th Edition
Financial Institutions Management: A Risk Management Approach McGraw Hill and
Irwin

Assessment:Other, Continual assessment comprising of workshops and critical reports
regarding bank risk, 50%. Examination, Final examination, 50%.



BEO4661 ADVANCED MACROECONOMICS

Locations:City Flinders.

Prerequisites:BEQT105 - ECONOMIC PRINCIPLESBEQ2263 - MACROECONOMIC
ANALYSIS

Description:This unit of study provides a rigorous approach to macroeconomic
analysis dealing in contemporary issues in the Australian economy. Topics include:
alternative views of the business cycle; Keynesian theories of output fluctuations;
comparisons of neo-classical and Keynesian models; aggregate supply function and
the Keynesian model; theory of real business cycles and Lucas imperfect information
model; staggered price adjustment; Fischer-Phelps and Taylor models; the slow
grown model and theories of unemployment.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Test, 20%; Project, 15%; Case study, 15%; Final examination, 50%.

BEO4683 APPLIED ECONOMETRICS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study introduces students to the methodology and the role of
data analysis including the place of econometrics in an overall research strategy.
Topics include: econometric softwares; the classical linear regression model;
properfies of OLS and ML estimation and hypothesis tesfing and interval estimation;
simultaneous equation models; diagnostic test statistics; ARCH and GARCH models;
corintegration.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer.

Assessment:Class assignments, 30%; Project and term paper presentation, 30%;
Final examination, 40%.

BE05500 PROBABILITY AND DATA ANALYSIS

Locations:City Flinders.

Prerequisites:Nil.

Description:The aim of this unit of study is to develop skills in using and inferprefing
statistical data. Students will learn to manage and present data in a meaningful way
in order to enable them to turn numbers into information. Topics include: infroduction
to unit of study and introduction to data sources; presentation of data; descriptive
statistics for ungrouped data; descriptive statistics for grouped data; index numbers;
and probability theory and applications.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Bowerman, B. and 0'Connell, R.T., 1997, Applied Statistics:
Improving Business Processes, Irwin, Chicago, USA.
Assessment:One two-hour examination, 50%; Class assignments, 50%.
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BE05501 SAMPLING AND INFERENTIAL STATISTICS

Locations:City Flinders.

Prerequisites:BE05500 Probability and Data Analysis.

Description:The aim of this unit of study is to introduce students to sampling and
estimation issues and procedures. Topics o be covered include: sampling and
sampling distributions; interval estimation; hypothesis testing; tests for normality;
goodness of fit tests; tests of statistical independence; non-paramedic statistics;
statistical quality control and other sampling methods.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Bowerman, B. and 0'Connell, R.T., 1997, Applied Statistics:
Improving Business Processes, Irwin, Chicago.

Assessment:One two-hour examination, 50%; Class assignments, 50%.

BE05502 REGRESSION AND TIME SERIES MODELLING

Locations: ity Flinders.

Prerequisites:BE05501 Sampling and Inferential Stafistics.

Description:The aim of this unit of study is to develop students' skill in the use of
regression and time-series modelling. Topics to be covered include: introduction to
analysis of variance; two-way analysis of variance; infroduction to regression
analysis; bivariate regression analysis; multiple regression models; other topics in
multiple regression modelling; diagnostic testing of the regression model; fime-series;
and forecasting.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Studemund, A.H., 1994, Using Econometrics - A Practical Guide,
Harper Collins, New York, USA.

Assessment:One two-hour examination, 50%; Class assignments, 50%.

BE05539 BUSINESS STATISTICS

Locations:City Flinders, SIC-Singapore, Beijing Jiaotong University-China, Sunway
University-Malaysia (KL)...

Prerequisites:Nil.

Description:This unit of study provides students with stafistical skills and techniques
for the quantitative evaluation of data in business and economics applications. Topics
include: tuming numbers into management information; multiple regression and
correlation; non-parametric statistical analyses; business forecasting; index numbers.
Credit Points: 12

(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Levine, Stephan, Krehbiel, Berenson, Stafistics for Managers, 3rd
edition, 2002, Pearson Education.

Assessment:Assignments /assessable exercises, 40%; Final examination, 60%.

BE055571 ETHICS IN FINANCIAL MARKETS

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to provide students with an understanding of the
ethical issues relevant to financial markets, the growing need for the application of
these principles, and the means to quantify and evaluate the benefits flowing from



their application. Topics covered will include: The Ethics of Ethical Investment;
Implementing Ethical Investment Principles; Growth in Ethical Investment; Ethics and
Inifial Public Offerings (IPOs); Significant Ethical Issues and Good Governance;
Corruption and the Breakdown of Ethics; The Cost of Corruption in Financial Markets;
Ethics and Financial Markets Policy.

Credit Points:12

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Assignments, 20%; Case study presentation, 20%; Term paper, 20%;
Final examination, 40%.

BE05554 STATISTICAL DATA ANALYSIS FOR BUSINESS

Locations:City Flinders.

Prerequisites:Nil.

Description:Topics covered will include: Introduction fo data types and sources.
Processing of the data. Preliminary descriptive analysis. Probability theory and
distributions. Testing for normality, Lognormal probability plot and relationships
among the probability distributions. Sampling and sampling distributions. Sampling
methods and the estimation of population parameters, Inferval estimation and the
hypothesis testing, Qualitative data and the non-parametric tests. Multiple regression,
residual analysis, testing for significance. Quadratic regression model. Dummy-
variable models. Time series analysis including the Holt-Winters method for trend
fitfing and forecasting. ARIMA type forecasting model.

Credit Points: 12

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Brenson, M.L. and Levin, D.M. and Krehbiel, T.C., 2004, Basic
Business Statistics - Concepts and Applications, 9th edition, Prentice-Hall, New
Jersey. Wilson, J.H. and Keating, B., 2002, Business Forecasting, 4th edifion,
McGraw-Hill, New York.

Assessment:Project 1 - Questionnaire and describe the analysis of the questionnaire
in successive steps, 25%; Project 2 - Time series, ARIMA-type forecasting models for
business, 25%; Final examination (Open book), 50%.

BE05566 INTRODUCTORY ECONOMETRICS

Locations:City Flinders.

Prerequisites:BE05554 - STATISTICAL DATA ANALYSIS FOR BUSINESS
Description:This unit of study explores the Single equation simple regression
modelling, statistical concepts with illustration of business and economic models.
Extension to multiple regression modelling with illustration of business and economic
model. Special issues related estimation: Multicollinearity, Auto-correlation and
Heteroskedasticity, and Special issues related to model specification: Functional
forms, Variable selection, Use lagged variable and Using dummy variables.

Credit Points:12

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Maddala, 6.S., 2001, Introduction to Econometrics, 3rd edn, J.
Wiley.
Assessment:Final examination, 50%; Assignments, 50%.

56

BE05603 ECONOMETRICS AND FORECASTING

Locations:City Flinders.

Prerequisites:BE05554 - STATISTICAL DATA ANALYSIS FOR BUSINESSBEQ5566 -
INTRODUCTORY ECONOMETRICS

Description:The aim of the unit of study is for familiarise students with the
advancements in econometric modelling techniques and forecasting methods that are
useful in analysing complex business and economic issues. Emphasis is on model
specification, estimation, diagnostic testing and inferpretation of estimates fo address
special issues in econometric modelling and forecasting. Topics include dynamic
econometric models and panel data models, simultaneous equation models, and
univariate forecasting models. Dynamic econometric modelling includes
rationalisation of adaptive expectation and partial adjustments, distributed log
models and causality. Panel data modelling includes use of fixed effect estimation
and random effect estimation. Simultaneous equation models consist of the
identification problem and two-stage least squares approach. Univariate forecasting
models consists of spurious regression and unit root concepts, and approaches to
forecasting: smoothing techniques and ARIMA models.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.
Required Reading:Maddala, G.S., 2001, Introduction to Econometrics, 3rd edn, J.
Wiley.

Assessment:Assignments, 50%; Final examination, 50%.

BE05685 FINANCIAL INSTITUTIONS MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study provides an overview of asset/liability management in
financial intermediaries. Topics covered include: Why are financial intermediaries
special? The regulatory environment. Asset management, liquidity, the bond
portfolio, the loan portfolio. Capital planning. Techniques of measuring and managing
interest rate risk, dollar gap, duration gap, futures, options, and swaps. Assessing
bank performance and efficiency issues.

Credit Points: 12

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:To be advised by lecturer

Assessment:Assignments and internal assessment, 40%; Presentation, 10%; Final
examination, 50%.

BE05686 FINANCIAL DERIVATIVE MARKETS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study develops an understanding of the operation of financial
markets and the various derivative products that are traded on these markets. These
markets will be viewed from conceptual, analytical and decision-making perspectives.
Credit Points:12

Learning Outcomes:On successful completion of this unit, students will have o
knowledge of: 1. Financial forward contracts, futures, options, and swaps; 2. How
forward contracts, futures contracts, options, and swaps contracts work; 3. When
and where these contracts are used; 4. How these contracts are priced.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as



approved by the Faculty of Business and Low. Unit of study equal to 12 credit points.

Required Reading:Hull, J. 2009 5th edition Fundomentalsof Futures and Options
Markets Pearson Prentice Hall, New Jersey

Assessment:Project, Project and term paper presentation, 30%. Assignment, Class
assignments, 30%. Examination, Final examination, 40%.

BE05687 PORTFOLIO MANAGEMENT AND PROTECTION

Locations:City Flinders, Block mode teaching will be conducted in other major
Australian cities..

Prerequisites:Nil.

Description:This unit emphasises the practice of portfolio construction, management
and protection. The unit blends theory and applications to provide a managerial
perspective of the entire investment management process; from the setting of
portfolio objectives to the measurement of the performance of the portfolio.

Credit Points:12

Learning Outcomes:On successful completion of this unit students will be able to set
appropriate portfolio objectives, the appropriate investment policy, understand the
benefits of diversification (both domestic and international), and understand the
implications of market efficiency with respect to capital markets. The use of security
screening and other stock selection models will be understood by students
completing the unit, as will the pricing and selection of bonds, and the role of real
assets and alternative investments in the portfolio. Further, portfolio management
and performance evaluation, fiduciary duties and responsibilities, as well as the
ability to evaluate risks and methods of reducing risk in the financial portfolio will be
understood by students.

(loss Contact:Three-hour weekly seminar.

Required Reading:Strong, Robert A (2009) 5th Edition Portfolio Construction,
Management, and Protection Ohio, South-Western Bodie, Kane and Marcus (2008)
8th Edition Investments McGraw-Hill

Assessment:Examination, 2-hour exam, 40%. Project, Portfolio design (LIWC), 30%.
Project, Portfolio evaluation (LIWC), 30%.

BE05688 STRATEGY FOR FINANCIAL INSTITUTIONS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit emphasises the development, practice, implementation and
outcomes of superannuation fund strategy. The unit blends theory and practice to
provide o managerial perspective of strategic management of superannuation funds.
Credit Points: 12

Learning Qufcomes:On successful completion of this unit students will be able to set
an appropriate strategy for a superannuation fund. Students will be able to develop,
implement and review strategic outcomes, making changes as appropriate and
reacting to both infernal and external forces.

(loss Contact:3-hour weekly seminar, 12 wegks, total 36 hours; or burst mode (36
hours)

Required Reading:Fabozi, Modigliani, Jones and Ferri (2002) 3rd Edition
Foundations of Financial Markets and Insfitutions Prentice Hall Besanko, David et.ql.
(2009) Economics of Strategy McGraw-Hill. New York

Assessment:Examination, 2-hour open book exam, 40%. Project, Strategic paper
development (LIWC), 50%. Presentation, Presentation of strategy (LIWC), 10%.

BE06501 QUANTITATIVE ANALYSIS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study develops practical skills in statisfical and mathematical
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techniques commonly used in business decision making. The emphasis is on
computer generation of solutions to business problems. Topics include: probability
distributions and tests of hypothesis; regression analysis; forecasting; index numbers;
linear programming; network modelling; and waiting lines and queving theory.
Credit Points: 12

Leaming Outcomes:On completion of this unit, students should be able to:

o Use probability concepts to make business decisions using uncertain
information;

o Model economic relationships using regression analysis and perform
appropriate tests of hypotheses;

o se time-series models to forecast future outcomes;

o Use a range of optimising techniques including linear programming,
network analysis, PERT and inventory analysis;

o Use appropriate state of the art computer software in these tasks; and

®  Report the results of stafistical and mathematical analysis in suitably
formatted documents.

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer

Assessment:Case studies and confinuous assessment, 50%; Final examination, 50%.

BE06617 BUSINESS RISK AND PLANNING

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to provide a framework for analysing key aspects
of running a business, be it managing a section of a large firm, a small business or a
one-person dealership. Topics include: introduction to insurance and risk
management, business risk, managing business risk, market analysis, business
planning, forecasting demand and growth, economics of business finance feasibility
analysis, economics of market entry and economics of short-term and long-ferm
resource allocation.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by the lecturer.

Assessment:Final examination, 60%; Assignments, 40%.

BE06618 RISK MODELS AND MANAGEMENT

Locations: ity Flinders.

Prerequisites:Nil.

Description:The aim of this unit of study is to provide an outline of asset allocation at
the macro and individual level in line with individual risk profile requirements, in
relation to various individual financial objectives. Topics include: the distribution of
asset retums, construction of share price indices, share price performance
evaluations, random walk hypothesis, value at risk, binomial tree of stock prices,
correlation, risk, risk models, risk management and planning, volatility estimates and
forecasting.

Credit Points: 12

(lass Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as



approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:To be advised by the lecturer.
Assessment:Final examination, 60%; Assignments, 40%.

BE0B002 PHD (RESEARCH) (FULL TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The candidate is expected to develop, under supervision, a thesis of
original and significant content which displays a high level of research expertise. A
field of study within the area of business and specific to a discipline with the Faculty
must be chosen by the candidate in consultation with a supervisor. The final thesis
must be an extensive exposition of original research which is well written and
exposes a deep understanding and knowledge by the candidate of the field of study.
Credit Points:48

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 48 credit points per
semester.

Assessment:Research thesis, 100%.

BEOB0O3 PHD (RESEARCH) (PART TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The candidate is expected to develop, under supervision, a thesis of
original and significant content which displays o high level of research expertise. A
field of study within the area of business and specific to a discipline with the Faculty
must be chosen by the candidate in consultation with a supervisor. The final thesis
must be an extensive exposition of original research which is well written and
exposes a deep understanding and knowledge by the candidate of the field of study.
Credit Points:24

Class Confact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 24 credit points per
semester.

Assessment:Research thesis, 100%.

BE09800 RESEARCH THESIS (FULL TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description: The candidate is expected to complete a significant research thesis in a
field of study relevant to the Faculty of Business and Law. The thesis is expected to
be completed under supervision and display a high level of critical evaluation,
research methodology and in-School understanding by the candidate of the field of
study.

Credit Points:48

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 48 credit points per
semester.

Assassment:Research thesis, 100%.

BEO9801 RESEARCH THESIS (PART TIME)

Locations:City Flinders.

Prerequisifes:Please Enquire.

Description:The candidate is expected to complete a significant research thesis in
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field of study relevant to the Faculty of Business and Law. The thesis is expected fo
be completed under supervision and display a high level of critical evaluation,
research methodology and in-School understanding by the candidate of the field of
study.

Credit Points:24

(lass Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 24 credit points per
semester.

Assessment:Research thesis, 100%.



SCHOOL OF
INTERNATIONAL
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Below are details of courses offered by the School of International Business in 2013.

This information is also available online on the University’s searchable courses
database at www.vu.edu.au/courses

ASSOCIATE DEGREE IN CULINARY MANAGEMENT
Course Code:BADC
Campus:Footscray Nicholson.

Course Objectives: The Associate Degree in Culinary Management will provide a key
foundation qualification for those seeking a career as executive chef / kitchen
manager / foodservice manager. The program has an embedded Certificate Il
Hospitality (Commercial Cookery) which is the base qualification for those seeking
employment as cooks and chefs in Australia. Beyond the technical skills of the Cert.
I1I, the HE units of this program infroduce the students to higher order generalist
managerial principles and practices as well as hospitality and culinary specific
management principles and practices.

Carsers:ltis expected that graduates of this program will be employed by both the
domestic and international hospitality and culinary market os cooks and chefs with
view to them progressing to become chef managers / kitchen managers.

Course Duration:2 years
Admission Requirements Year 12:High School or equivalent IELTS 6.0 or equivalent

Admission Requirements Other:As per existing University special admission
requirements.

COURSE STRUCTURE

The course is a two year, full time course that is offered within the HE timetable of
two 12 week semesters each year. Each semester comprises four HE unifs giving a
total of 16 HE units for the Associate Degree.

Year 2, Semester 1

BFP2001 PROFESSIONAL DEVELOPMENT 2 12
BHO2103 ADVANCED KITCHEN OPERATIONS 12
BHO3310 PROFESSIONAL WINE AND BEVERAGE STUDIES 12
BHO3473 HUMAN RELATIONS 12

Year 2, Semester 2
BBB3100 BUSINESS INTEGRATED LEARNING 12

BHO2104 INTRODUCTION TO KITCHEN MANAGEMENT 12
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BHO3433 FOOD AND BEVERAGE MANAGEMENT I 12
BHO3504 CULTURE AND IDENTITY 12

* Students who successfully complete the Certificate Il or above in Commercial
Cookery and undertake BHO1121 Food and Beverage Management |, will receive an
exemption for BHO1114 Culinary Health, Hygiene and Safety and BHO1115
Introduction to Culinary Technologies. ** Students who successfully complete the
Certificate |1l or above in Commercial Cookery and undertake BHO1122 Food and
Beverage Management Il, will receive an exemption for BHO1116 Introduction to
Kitchen Operations, BH02103 Advanced Kitchen Operations and BH02104
Introduction to Kitchen Management.

Year 1, Semester 1

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

BFPTI00 PROBLEM SOLVING 12
BHOT110  INTRODUCTION TO HOSPITALITY 12
BHOT114  CULINARY HEALTH, HYGIENE AND SAFETY 12
BHOTT15  INTRODUCTION TO CULINARY TECHNOLOGIES 12

Year 1, Semester 2

BAO1101 ACCOUNTING FOR DECISION MAKING 12
BHO1116 INTRODUCTION TO KITCHEN OPERATIONS 12
BHO1171 INTRODUCTION TO MARKETING 12
BMO1102 MANAGEMENT AND ORGANISATION BEHAVIOUR 12

BACHELOR OF BUSINESS (INTERNATIONAL TRADE)

Course Code:BBAN

Campus:City Flinders, Off-shore, Sunway University College, Kuala Lumpur.
This course is for Continuing students only.

About this course:This course will provide students with a general business education
in addition to specialist studies in intemational trade. You will develop the necessary
skills to successfully operate in a variety of areas in the infernational economic and
husiness environment.

Course Obiectives: The course provides a general business education in addition to
specialist studies in infernational trade. Students develop the necessary skills to
successfully operate in a variety of areas in the infernational economic and business
environment.

Careers:The course prepares graduates to gain employment as in the infernational
trode industry.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Enfrance



Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and/or academic record™.

Admission Requirements International:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:Intemational English
Language Tesfing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credif points through academic study to graduate. The
course tofal of 24 Units of Study is comprised of 7 Core, 7 Specialisation, 7 Elective
and 3 Professional Development units. All units selected are subject to approval by
the course coordinator.

Core Unifs of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - International Trade

BEO1252  INTERNATIONAL BUSINESS CONTEXT 12
BE02255  APPLIED STATISTICS FOR BUSINESS 12
BEO3378  INTERNATIONAL ECONOMICS AND FINANCE 12
BEO3430  INTERNATIONAL ECONOMIC ANALYSIS 12
BEO3432  STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
BEO3517  INTERNATIONAL TRADE PRACTICES 12
BHO3373  INTERNATIONAL MARKETING 12
Electives

Seven approved electives.

Professional Development Units of Study
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PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BEP1I00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (MARKETING)

Course Code:BBBK

Campus:Footscray Park, Sunway University College, Kuala Lumpur; Sunway College
Johor Bahru, Johor Bahru.

This course is for Continuing students only.

About this course:The course aims to equip students with the necessary abilities to
perform a wide range of marketing careers. It also provides students with sound
business skills.

Course Obiectives:You will gain a comprehensive theoretical and practical marketing
education with a sound business management base. You will demonstrate planning,
implementation, control and evaluation of marketing strategies, factics and
operations through critical research and analyses. The goal of this course is to help
you develop the skills to become an integral part of the marketing and
communication areas of an organisation.

Careers:Our graduates gain employment in market research and analysis, promotions
and public relations, customer relationship management, fundraising and brand
management.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given o performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addition to
satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language: International English Language Tesfing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate.  As from
2011, the course total of 24 units of study is comprised of 7 Core, 7 Specialisation
and 7 Elective nits, plus Professional Development 1, Professional Development 2
and either Business Integrated Learning or Professional Development 3. All units
selected are subject to approval by the course coordinator.

Core Units of Study



BAOTT0T  ACCOUNTING FOR DECISION MAKING 12
BCOT102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEO1106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102 ~ MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Marketing

BHO2257  ADVERTISING AND MARKETING COMMUNICATIONS 12
BHO2259  PRODUCT AND SERVICES INNOVATIONS 12
BHO2285  MARKETING RESEARCH 12
BH02434  CONSUMER BEHAVIOUR 12
BHO3254  ADVANCED MARKETING RESEARCH 12
BHO3435  MARKETING PLANNING AND STRATEGY 12
BHO3439  MARKETING SERVICES AND EXPERIENCES 12
Elective Units of Study

Seven approved electives
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

BPTI00 PROBLEM SOLVING 12
BFP2001T  PROFESSIONAL DEVELOPMENT 2 12
AND either

BFP3001  PROFESSIONAL DEVELOPMENT 3 12
or

BBB3100  BUSINESS INTEGRATED LEARNING 12

BACHELOR OF BUSINESS (CULINARY MANAGEMENT)
Course Code:BBCU

Campus:Footscray Nicholson, Footscray Park.

This course is for Continuing students only.

About this course:The BBus. (Culinary Management) will provide an advanced
foundation qualification for those seeking a career as executive chef / kitchen
manager / foodservice manager. The program has an embedded Certificate IlI
Hospitality (Commercial Cookery) which is the base qualification for those seeking
employment as cooks and chefs in Australia. Beyond the technical skills of the Cert.
[1I, the HE units of this program infroduce the students to higher order generalist

61

managerial principles and practices as well as hospitality and culinary specific
management principles and practices.

Course Objectives: The BBus (Culinary Management) provides an advanced
professional qualification onto which successful graduates of Associate Degree in
Culinry Management can articulate. The BBus (Culinary Management) will provide
an advanced foundation qualification for those seeking a career as executive chef /
kitchen manager / foodservice manager. The program has an embedded Certificate
III Hospitality (Commercial Cookery) which is the base qualification for those seeking
employment as cooks and chefs in Australio. Beyond the technical skills of the Cert.
IIl, the HE units of this program infroduce the students to higher order generalist
managerial principles and practices as well as hospitality and culinary specific
management principles and practices.

Careers:lt is expected that graduates of this program will be employed by both the
domestic and international hospitality and culinary market as cooks and chefs with a
view to them rapidly progressing to become chef managers / kitchen managers.

Course Duration:3 years

Admission Requirements Year 12:High School or equivalent, or successful completion
of the Associate Degree in Culinary Management.

Admission Requirements Other:As per existing University special admission
requirements.

COURSE STRUCTURE

The course is a three year, full time course that is offered within the HE timetable of
two 12 week semesters each year. Each semester comprises four HE units giving a
total of 24 HE units for the BBus. (Culinary Management).

Year 1, Semester 1

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

BFPTI00 PROBLEM SOLVING 12
BHO1110  INTRODUCTION TO HOSPITALITY 12
BHOT114  CULINARY HEALTH, HYGIENE AND SAFETY 12
BHOTT15  INTRODUCTION TO CULINARY TECHNOLOGIES 12

Year 1, Semester 2

BHO1116 INTRODUCTION TO KITCHEN OPERATIONS 12
BHOT171 INTRODUCTION TO MARKETING 12
BMO1102 MANAGEMENT AND ORGANISATION BEHAVIOUR 12
BAOT10T ACCOUNTING FOR DECISION MAKING 12

Year 2, Semester 1
BFP2001 PROFESSIONAL DEVELOPMENT 2 12

BHO2103 ADVANCED KITCHEN OPERATIONS 12



BHO3310 PROFESSIONAL WINE AND BEVERAGE STUDIES 12
BHO3473 HUMAN RELATIONS 12

Year 2, Semester 2

BBB3100 BUSINESS INTEGRATED LEARNING 12
BHO2104 INTRODUCTION TO KITCHEN MANAGEMENT 12
BHO3433 FOOD AND BEVERAGE MANAGEMENT Il 12
BHO3504 CULTURE AND IDENTITY 12

Year 3, Semester 1

BCOT102 INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105 ECONOMIC PRINCIPLES 12
BEOT106 BUSINESS STATISTICS 12
BHO2434 CONSUMER BEHAVIOUR 12

Year 3, Semester 2

BLOTTO5  BUSINESS LAW 12
BHO2301  SUSTAINABLE OPERATIONS 12
BHO3301  HOSPITALITY TECHNOLOGY 12

BHO3505  INNOVATION AND CREATIVITY IN HOSPITALITY AND TOURISM 12

* Students who successfully complete the Certificate Il or above in Commercial
Cookery and undertake BHO1121 Food and Beverage Management |, will receive an
exemption for BHO1114 Culinary Health, Hygiene and Sofety and BHO1115
Introduction to Culinary Technologies. ** Students who successfully complete the
Certificate |11 or above in Commercial Cookery and undertake BHO1122 Food and
Beverage Management |1, will receive an exemption for BHO1116 Infroduction fo
Kitchen Operations, BH02103 Advanced Kitchen Operations and BH02104
Introduction to Kitchen Management.

BACHELOR OF BUSINESS (EVENT MANAGEMENT)
Course Code:BBEV

Campus:Footscray Park.

This course is for Continuing students only.

About this course:You will develop o thorough understanding of business
management with specialist knowledge of the event industry. You will learn to
confribute to the strategic and operational planning, execution, marketing and
financial management of business and leisure events.

Course Objectives:You will develop a thorough understanding of business
management with specialist knowledge of the event industry. You will learn to
contribute fo the strategic and operational planning, execution, marketing and
financial management of business and leisure events. Our graduates gain
employment in festival and special events, conventions, expositions and sporting
evenfs.

62

Careers:ur graduates gain employment in festival and special events, conventions,
expositions and sporting events.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent*. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*:.

Admission Requirements International: n addition to satisfying the enfry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:Intemational English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
hut who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. The
course total of 24 Units of Study is comprised of 7 Core, 7 Specialisation, 7 Elective,
2 Professional Development and 1 Business Integrated Learning units. All units
selected are subject to approval by the course coordinator. Students will also have
the option of completing two Work Integrated Leaming units by substituting
BFP2001 Professional Development 2 and BBB3100 Business Learning Integrated
Learning with BBB3001 Co-operative Education 1 and BBB3002 Co-operative
Education 2 with the approval of the course coordinator. This option extends the
duration of the course to 4 years.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEO1105  ECONOMIC PRINCIPLES 12
BEO1106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Event Management
BHO2301  SUSTAINABLE OPERATIONS 12

BHO2422  EVENT CREATION AND DESIGN 12



BHO2432  INTRODUCTION TO EVENTS 12
BHO3420  EVENT OPERATIONS 12
BHO3421  BUSINESS EVENTS 12
BMO3405  LIVE PERFORMANCE MANAGEMENT 12
BHO3510  HOSPITALITY, TOURISM & EVENTS INDUSTRY PROJECT 12
Elective Units of Study

Seven approved electives
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BEPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
Business Integrated Learning Unit of Study
BBB3100  BUSINESS INTEGRATED LEARNING 12

BACHELOR OF BUSINESS (HOSPITALITY MANAGEMENT)
Course Code:BBHM

Campus:Footscray Park, HKIT-Hong Kong, Sunway-Malaysia..
This course is for Continuing students only.

About this course:This course prepares students for successful management careers
within in the broad scope of the hospitality industry. Successful graduates will be
able to pursue career opportunities as operations and general managers in a variety
of hospitality businesses such as hotels, motels, restaurants and bars.

Course Objectives:You will develop knowledge of the hospitality industry and the
skills needed to explore other broad business related areas such as marketing,
tourism and human resources management. The goal of the course is to help you
develop o general, broad knowledge of the major operating areas of the hospitality
industry. Our graduates gain employment in hospitality areas such as customer
service management, employee relations, organisational development and hospitality
operations and services.

Careers:Our graduates gain employment in hospitality areas such as customer service
management, employee relations, organisational development and hospitality
operations and services.

Course Duration:4 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Enfrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addition to
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satisfying the entry requirements for Australion resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language: International English Language Testing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

The course is offered over four years on a full-fime basis and includes a compulsory
year of Co-operative Education. Students enrolled in this course at Sunway College
may be required to complete the course at another institution (in or outside
Malaysia) as required and approved by the Faculty of Business and Law from time to
time. All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study and Co-operative
Education in order o graduate. As from 2010, the course total of 24 Units of Study
is comprised of 7 Core + 7 Specialisation + 7 Elective + 1 Professional Development
+ 2 Work Integrated Learning units. All units selected are subject to approval by the
course coordinator.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCOT102  INFORMATION SYSTEMS FOR BUSINESS 12
BEO1105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHO1171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Hospitality

BHOT110  INTRODUCTION TO HOSPITALITY 12
BHOT121  FOOD AND BEVERAGE MANAGEMENT | 12
BHO1122  FOOD AND BEVERAGE MANAGEMENT Il 12
BH02282  ACCOMMODATION MANAGEMENT 12
BHO3311  YIELD MANAGEMENT 12
BHO3473  HUMAN RELATIONS 12
BHO3501  HOSPITALITY FACILITIES PLANNING AND DEVELOPMENT 12
Electives

Seven approved electives
Professional Development Units of Study

BFP1100 PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND 1
PROBLEM SOLVING

Work Infegrated Learning Units of Study



BBB300T  CO-OPERATIVE EDUCATION 1 12
BBB3002  CO-OPERATIVE EDUCATION 2 12

BACHELOR OF BUSINESS (INTERNATIONAL BUSINESS)
Course Code:BBIB

Campus:Werribee, City Flinders.

This course is for Continuing students only.

About this course:This course will provide students with an in-depth study of
international business operations and management covering intemational frade, law,
marketing, electronic commerce, finance and international management.

Course Objectives:The course aims to provide an in-depth study of intemational
business operations and management covering intemational frade, low, marketing,
electronic commerce, finance and intemational management.

Careers:The course prepares graduates o gain employment in the interntional
business operations and management industries.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and/or academic record™. Middle-band:
consideration is given fo performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addition to
satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language:International English Language Tesfing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. The
course tofal of 24 Units of Study is comprised of 7 Core, 7 Specialisation, 7
Elective and 3 Professional Development units. All units selected are subject to
approval by the course coordinator.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
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BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Intermational Business

BAO3402  INTERNATIONAL BANKING AND FINANCE 12
BC02501  ELECTRONIC COMMERCE BUSINESS INTERFACES 12
BEO1252  INTERNATIONAL BUSINESS CONTEXT 12
BE03432  STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
BHO3373  INTERNATIONAL MARKETING 12
BLB4141  INTERNATIONAL TRADE LAW 12
BMO03352  INTERNATIONAL MANAGEMENT 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

BFPTI00 PROBLEM SOLVING 12
BFP200T  PROFESSIONAL DEVELOPMENT 2 12
BFP3001  PROFESSIONAL DEVELOPMENT 3 12

Semester Abroad Students in undertaking this course will normally undertake a
semester abroad. The study abroad semester is infended to provide students with a
'real" infernational experience as part of their degree, which is particularly crucial if
they are going to work for intermational corporations. In this semester abroad,
students will normally study the equivalent of four units of study to be credited to
their degree. These units of study may count towards the business core and /or
specialisation units of study, a major in language/ culture studies, or other
minors,/maijors approved by the Course Coordinator.

BACHELOR OF BUSINESS (INTERNATIONAL HOSPITALITY MANAGEMENT)
Course Code:BBIH

Campus:Footscray Park.

This course is for Continuing students only.

About this course:This course prepares students for successful management careers in
the highly dynamic and excifing international hospitality industry. Successful
graduates will be able o pursue career opportunities as operations and general
managers in large scale infernational hospitality businesses both within Australian
and around the world.

Course Objectives:The aim of this course is o develop graduates with a defailed
knowledge and understanding of the international hospitality industry across the
range of operations encountered within large-scale, international hospitality
organisations. The emphasis on major operational, managerial and strategic areas of
the hospitality industry, as well as emotional intelligence, cultural and social
sensifivity, crifical thinking, strategic planning and communication skills is designed
to prepare graduates for employment in a variety of management positions in
international hotels, restaurants and catering organisations.



Carsers:Career outcomes include managerial positions within full service hotels that
incorporate a variety of food and beverage outlets as well as within large-scale
catering organisations, particualry those that cater to major events.

Course Duration:4 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with a middie-band of approximately 20%.
Non-current year 12 applicants: ENTER and/or academic record™. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addition to
satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language:International English Language Tesfing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

The course is offered over four years on a full-fime basis or parttime equivalent and
includes a compulsory year of Co-operative Education. All undergraduate degree units
of study carry a value of 12 credit points. Each student must obtain 288 credit points
through academic and Co-operative Education in order to graduate. The course total
of 24 Units of Study is comprised of 7 Core, 7 Hospitality Specialisation, 7 Hotel and
Catering Specialisation, 1 Professional Development and 2 Work Infegrated Learning
units. All units selected are subject to approval by the course coordinator. Please
note, continuing students enrolled prior to 2008 should refer to the 2007
HandBook.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Hospitality

BHOTT10  INTRODUCTION TO HOSPITALITY 12
BHOT121  FOOD AND BEVERAGE MANAGEMENT | 12
BHO1122  FOOD AND BEVERAGE MANAGEMENT Il 12
BH02282  ACCOMMODATION MANAGEMENT 12
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BHO3311  YIELD MANAGEMENT 12
BHO3473  HUMAN RELATIONS 12
BHO3501  HOSPITALITY FACILITIES PLANNING AND DEVELOPMENT 12

Specialisation Units of Study - Hotel and Catering Management
BH03433  FOOD AND BEVERAGE MANAGEMENT Ill 12
BHO2301  SUSTAINABLE OPERATIONS 12

BHO2505  INNOVATION AND CREATIVITY IN HOSPITALITY AND TOURISM 12

BHO3306  CASINO AND GAMING MANAGEMENT 12
BHO3310  PROFESSIONAL WINE AND BEVERAGE STUDIES 12
BHO3504  CULTURE AND IDENTITY 12
BHO3507  INTERNATIONAL TRENDS AND ISSUES 12

Professional Development Units of Study

BFPT100 PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND 1
PROBLEM SOLVING

Work Infegrated Learning Units of Study
BBB300T  CO-OPERATIVE EDUCATION 1 12
BBB3002  CO-OPERATIVE EDUCATION 2 12

BACHELOR OF BUSINESS (MARKETING) /BACHELOR OF PSYCHOLOGICAL
STUDIES

Course Code:BBMP

Campus:Footscray Park.

This course is for Continuing students only.

About this course:This course prepares students for successful marketing careers and
provides students with an understanding of the principles of psychology and how
these can be applied to marketing.

Course Objectives: This course aims to increase your effectiveness in marketing to
consumers by developing your understanding of the human psyche. You will learn
the fundamental principles of psychology and apply this to the marketing cycle of
consumer needs, decision making, consumption and post purchase evaluation. Qur
graduates gain employment in relationship marketing, sales and promotions
management, advertising and consumer research.

Careers:Our graduates gain employment in relationship marketing, sales and
promotions management, advertising and consumer research.

Course Duration:4 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of at least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.



Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addifion to
satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language:Intemational English Language Testing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 384 credit points through academic study to graduate. The
course total of 32 Units of Study for o double degree is comprised of 16 Business
Units of Study (7 Core, 7 Specialisation Marketing and 2 Professional Development)
and 16 Psychology / Arts Units of Study. All units selected are subject to approval by
the course coordinator.

Core Business Units of Study

BAOTT0T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMO1102 ~ MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Markefing

BH02257  ADVERTISING AND MARKETING COMMUNICATIONS 12
BHO2259  PRODUCT AND SERVICES INNOVATIONS 12
BH02285  MARKETING RESEARCH 12
BH02434  CONSUMER BEHAVIOUR 12
BHO3254  ADVANCED MARKETING RESEARCH 12
BHO3435  MARKETING PLANNING AND STRATEGY 12
BHO3439  MARKETING SERVICES AND EXPERIENCES 12

Professional Development Business Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BPT100 PROBLEM SOLVING 12

BFP200T  PROFESSIONAL DEVELOPMENT 2 12

Specialisation Units of Study - Arfs
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APP1012  PSYCHOLOGY 1A 12
APP1013  PSYCHOLOGY 1B 12
APP2013  PSYCHOLOGY 2A 12
PP2101 :)NSTYECR;(l)JLL(TJl(J;RYAL AND DEVELOPMENTAL ISSUES IN 19
APP2014  PSYCHOLOGY 2B 12
APP3035  RESEARCH METHODS IN PSYCHOLOGY 12
APP3036  HISTORY AND THEORIES IN PSYCHOLOGY 12
APP3037  CLINICAL ASPECTS OF PSYCHOLOGY 12
APP3023  PSYCHOLOGICAL ISSUES IN THE WORKPLACE 12

Arts Electives
Five Arts electives and two Psychology electives

BACHELOR OF BUSINESS (MUSIC INDUSTRY)
Course Code:BBMS

Campus:Footscray Park.

This course is for Continuing students only.

About this course:This course will provide students with the ability to manage a range
of music genres and performance methods in a variety of forms, locations, style and
scale. Graduates will demonstrate specialist business management knowledge and
skills enabling them to communicate with participants within the industry and
beyond, and successfully plan and develop music business and promotion with
entrepreneurial flair.

Course Objectives:The course aims to provide graduates with the ability fo
demonstrate competency in planning, promotion and production of music in a variety
of forms, locations, styles and scale. Graduates will be able to communicate with
parficipants within the industry and beyond, and successfully plan and develop music
promotion and music businesses with entrepreneurial flair.

Careers:The course prepares graduates fo gain employment in the music industry.
Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken.
*Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addition to
satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English



language:International English Language Testing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

Students enrolled in this course at Sunway College may be required to complete the
course at another institution (in or outside Malaysia) as required and approved by
the Faculty of Business and Law from time to time. All undergraduate degree units of
study carry a value of 12 credit points. Each student must obtain 288 credit points
through academic study to graduate. The course tofal of 24 Units of Study is
comprised of 7 Core, 7 Specialisation, 7 Elective and 3 Professional Development
units. All units selected are subject to approval by the course coordinator.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Music Industry

BE02403  INTRODUCTION TO MUSIC BUSINESS 12
BEO3404  INTERNATIONAL ASPECTS OF THE MUSIC INDUSTRY 12
BEO3408  MUSIC PUBLISHING AND RECORDING 12
BHO2405  MUSIC MARKETING 12
BLO2401  MUSIC INDUSTRY LAW 12
BM02402  MUSIC INDUSTRY MANAGEMENT 12
BMO3405  LIVE PERFORMANCE MANAGEMENT 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND

BPT100 PROBLEM SOLVING 12
BFP200T  PROFESSIONAL DEVELOPMENT 2 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (RETAIL COMMERCE)
Course Coda:BBTC
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Campus:Footscray Park, Off-shore, Sunway, Malaysic..
This course is for Continuing students only.

About this course:The course aims to provide a sound business management
education together with a specialisation in the principles and practices of refail
commerce.

Course Objectives: This course aims to provide you with a thorough understanding of
the commercial realities of the retail industry, with the aim of managing retail
operations. You will learn to assess the impact of global trends on refail, as well as
the business and customer cycles of a multifaceted industry, and the provision of
retail services.

Careers:The course prepares graduates fo gain employment in the retail commerce
industry.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record™.

Admission Requirements Infernational: n addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:Intemational English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

Students enrolled in this course at Sunway College may be required to complete the
course at another insfitution (in or outside Malaysia) as required and approved by
the Faculty of Business and Law from time fo time. All undergraduate degree units of
study carry a value of 12 credit points. Each student must obtain 288 credit points
through academic study to graduate. The course total of 24 Units of Study is
comprised of 7 Core, 7 Specialisation, 7 Elective and 3 Professional Development
units. All units selected are subject o approval by the course coordinator.

Core Units of Study

BAOT101  ACCOUNTING FOR DECISION MAKING 12
BCOT102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12



BLOT105  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Retail Commerce

BEOT195  GLOBAL RETAILING 12
BE02254  STATISTICS FOR BUSINESS AND MARKETING 12
BEO3201  DISTRIBUTION MANAGEMENT AND OPERATIONS 12
BE03257  ECONOMICS OF RETAILING 12
BE03296  BUYING AND MERCHANDISING 12
BEO3406  STRATEGIC RETAILING 12
BHO3405  ELECTRONIC RETAILING 12
Electives

Seven approved electives.

Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BEPT100 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (HOSPITALITY /TOURISM MANAGEMENT)

Course Code:BBTH

Campus:Footscray Park, HKIT-Hong Kong, Angell Business School Freiburg Germany..
This course is for Continuing students only.

About this course:This course prepares students for successful management careers
across the broad spectrum of the hospitality and tourism industries. Successful
graduates will be able o pursue career opportunities as operations and general
managers in a variety of settings such as desfination management organisations,
travel company managers, hotels and resorts.

Course Objectives:You will develop a specialist understanding of and acquire the skills
for large scale and boutique hospitality operations, typically resorts within tourist
destinations. You will be recognised for your ability to combine the service aspects of
hospitality with the personal nature of the tourist experience. Our graduates will gain
employment in hospitality organisations within established tourism destinations in
positions such as quest services, tour quiding and resorts at operational and
managerial levels.

Careers:Our graduates will gain employment in hospifality organisations within
established tourism destinations in posifions such as guest services, tour guiding and
resorts at operational and managerial levels.

Course Duration:4 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
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12 Prerequisites: Units 3 and 4 - study score of at least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with o middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken. *
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission.

Admission Requirements Infernational: n addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

The course is offered over four years on a full-fime basis or part-time equivalent and
includes a compulsory year of Co-operative Education. All undergraduate degree units
of study carry a value of 12 credit points. Each student must obtain 288 credit points
through academic study and Co-operative Education in order to graduate. As from
2010, the course total of 24 Units of Study for a combined degree is comprised of 7
Core + 7 Specialisation One + 7 Specialisation Two + 1 Professional Development +
2 Work Integrated Learning units.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEO1105  ECONOMIC PRINCIPLES 12
BEO1106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Tourism Management

BHOT190  INTRODUCTION TO TOURISM 12
BHO2193  TOURISM PRODUCT DESIGN AND DELIVERY 12
BHO2255  TOURISM ENTERPRISE MANAGEMENT 12
BHO2301  SUSTAINABLE OPERATIONS 12
BHO3499  MANAGING SUSTAINABLE DESTINATIONS 12



BHO3507  INTERNATIONAL TRENDS AND ISSUES

BHO3510  HOSPITALITY, TOURISM & EVENTS INDUSTRY PROJECT
Specialisation Units of Study - Hospitality

BHOT110  INTRODUCTION TO HOSPITALITY

BHOT121  FOOD AND BEVERAGE MANAGEMENT |

BHO1122  FOOD AND BEVERAGE MANAGEMENT Il

BH02282  ACCOMMODATION MANAGEMENT

BHO3311  YIELD MANAGEMENT

BHO3473  HUMAN RELATIONS

BHO3501  HOSPITALITY FACILITIES PLANNING AND DEVELOPMENT
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
PROBLEM SOLVING

BFP1100

Work Integrated Leaming Units of Study
BBB3001  CO-OPERATIVE EDUCATION 1
BBB3002  CO-OPERATIVE EDUCATION 2

BACHELOR OF BUSINESS (TOURISM MANAGEMENT)
Course Code:BBTM

Campus:Footscray Park.

This course is for Continuing students only.

About this course:The goal of this course is o equip you with a specialist

understanding of tourism including tourism products, complemented by a thorough

understanding of business management. You will learn to develop, operate, manage

and market sustainable tourism businesses and destinations.

Course Objectives: Students will develop the knowledge and ability to develop,
operate, manage and market sustainable tourism businesses and destinations. The
goal of the course is to help students develop a broad business knowledge of the
major operating areas of the tourism industry and enable them to pursue a broad

spectrum of tourism management caregrs.

Careers:Our graduates gain employment in both public and private tourism sectors.
This may include national, state or local destination management organisations,

tourism fransport operations, four operations, resort hotels and irlines.

Course Duration:4 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year

12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and,/or academic record™. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken.
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Admission Requirements Infernational: n addition to satisfying the entry requirements

for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:Intemational English

Language Testing System - overall score of 6 and no individual band score less than

6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences

which would enable them to successfully undertake the course, will be considered for

admission.

COURSE STRUCTURE

The course is offered over four years on a full-fime basis and includes a compulsory

year of Co-operative Education. Students enrolled in this course at Sunway College
may be required to complete the course at another institution (in or outside

Malaysia) as required and approved by the Faculty of Business and Law from time to
time. All undergraduate degree units of study carry a value of 12 credit points. Each

student must obtain 288 credit points through academic study and Co-operative

Education in order o graduate. As from 2010, the course total of 24 units of study
is comprised of 7 Core, 7 Specialisation, 7 Elective, 1 Professional Development and
2 Work Infegrated Learning units. All units selected are subject fo the approval of the

course co-ordinator.

Core Units of Study

BAOT101T  ACCOUNTING FOR DECISION MAKING

BCO1102  INFORMATION SYSTEMS FOR BUSINESS
BEO1105  ECONOMIC PRINCIPLES

BEO1106  BUSINESS STATISTICS

BHOT171  INTRODUCTION TO MARKETING

BLOT105  BUSINESS LAW

BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR
Specialisation Units of Study - Tourism Management
BHOT190  INTRODUCTION TO TOURISM

BHO2193  TOURISM PRODUCT DESIGN AND DELIVERY
BHO2255  TOURISM ENTERPRISE MANAGEMENT

BHO2301  SUSTAINABLE OPERATIONS

BHO3510  HOSPITALITY, TOURISM & EVENTS INDUSTRY PROJECT
BHO3499  MANAGING SUSTAINABLE DESTINATIONS
BHO3507  INTERNATIONAL TRENDS AND ISSUES

Electives

Seven approved electives



Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BPT100 PROBLEM SOLVING 12

Work Integrated Learing Units of Study
BBB3001  CO-OPERATIVE EDUCATION 1 12
BBB3002  CO-OPERATIVE EDUCATION 2 12

BACHELOR OF BUSINESS (TOURISM MANAGEMENT) / BACHELOR OF
INTERNATIONAL STUDIES

Course Code:BBTT

Campus:Footscray Park.

This course is for Continuing students only.

About this course:The course aims to provide students with a sound business
management education with particular in-depth knowledge and skills about the world
outside Australia. Areas of study indlude knowledge of other societies and cultures,
intercultural communication skills, knowledge of the economic, political and historical
confext of international regions and countries.

Course Objectives:You will understand the concept of cultural competence and its
application in intercultural encounters. This will be achieved through knowledge of
globalisation and the impacts of political, cultural and environmental dimensions on
tourism management and operations. Qur graduates gain employment in fields such
as international relations, culture and heritage fourism, strategic fourism
management and Pacific Rim tourism.

Carsers:Our graduates gain employment in fields such as infernational relations,
culture and heritage fourism, strategic fourism management and Pacific Rim tourism.

Course Duration:4 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given o performance in the full range of VCE studies undertaken.™
Applicants who have not completed Year 12 but who possess appropriate
educational qualifications, work or life experiences which would enable them to
successfully undertake the course, will be considered for admission. In addition to
satisfying the entry requirements for Australian resident students or demonstrafing
equivalence, overseas students must provide evidence of proficiency in the English
language:Intemational English Language Testing System - overall score of 6 and no
individual band score less than 6.0.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 384 credit points through academic study to graduate. The
course tofal of 32 Units of Study for o double degree is comprised of 16 Business
Units of Study (7 Core, 7 Specialisation Tourism Management and 2 Professional
Development) and 16 Infernational Studies Units of Study (4 Core, 6 Specialisation
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International Studies and 6 Elective). All units selected are subject to approval by the
course coordinator.

Core Business Units of Study

BAOT10T ACCOUNTING FOR DECISION MAKING 12
BC01102 INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105 ECONOMIC PRINCIPLES 12
BEO1106 BUSINESS STATISTICS 12
BHOT171 INTRODUCTION TO MARKETING 12
BLOT105 BUSINESS LAW 12
BMO1102 MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Tourism Management

BHOT190 INTRODUCTION TO TOURISM 12
BHO2193 TOURISM PRODUCT DESIGN AND DELIVERY 12
BHO2255 TOURISM ENTERPRISE MANAGEMENT 12
BHO2301 SUSTAINABLE OPERATIONS 12
BHO2500 HOSPITALITY AND TOURISM INDUSTRY PROJECT 12
BHO3499 MANAGING SUSTAINABLE DESTINATIONS 12
BHO3507 INTERNATIONAL TRENDS AND ISSUES 12

Business Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2001 PROFESSIONAL DEVELOPMENT 2 12

Core International Studies Units of Study

ACX1000 COMMUNICATING TRANSCULTURALLY 12
AAP3014 DIMENSIONS OF GLOBAL POLITICS 12
ASX3500 INTERNATIONAL INTERDISCIPLINARY PROJECT 12
ASX3001 INTERNATIONAL STUDIES: PROFESSIONAL LEARNING 12

Specialisation Units of Study - International Studies

6 units selected from one of the following specialisation sequences offered by the
Faculty of Arts, Education and Human Development (FAEHD):

Advanced English for speakers of other languages

Asian Studies



Polifical Science
Sociology
Vietnamese

Any other Language offered at another tertiary institution (as approved by
coordinator). For details on these specialisations, please refer to the FAEHD section
of this Handbook.

Elective Units of Study - Infernational Studies

6 units approved by the course coordinator. Electives can be addifional units from
one or more of the above specialisations or other units from across the university that
have an international focus.

MASTER OF BUSINESS (HOSPITALITY MANAGEMENT)
Course Code:BMAM

Campus:City Flinders.

This course is for Continuing students only.

About this course:This course covers hospitality operations management and
development, drawing on the disciplines of business administration, accounting,
marketing and human resources. It is designed for middle-level managers who hold a
strong first degree.

Course Objectives:The course aims to develop the analytical and research skills of
actual and potential managers to enable them to better manage within a corporate
environment.

Careers:Hospifality management.
Course Duration: 1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or infend fo be employed in a position associated with
hospitality management, or in the absence of formal qualifications, have such
training and work experience as to indicate the ability to undertake the course
successfully. In addition to satisfying the entry requirements for Australian resident
students or demonsrating equivalence, overseas students must provide evidence of
proficiency in the English language: - Infenational English Language Tesfing System -
overall score of 6.5 and no individual band score less than 6.

COURSE STRUCTURE

All units of study cary a value of 12 credit points with the exception of the thesis
which carries a total value of 36 credit points. Students must complete 144 credit
points through academic study in order to graduate.

ACCOUNTING FOR DECISION MAKING IN HOSPITALITY

BA0S701 AND TOURISM 12

BH05623 ADVANCED YIELD MANAGEMENT 12
APPLIED RESEARCH METHODS IN HOSPITALITY AND

BHO5613 TOURISH 12

/1

BHO5624 SUSTAINABLE SYSTEMS IN HOSPITALITY MANAGEMENT

HOSPITALITY AND TOURISM HUMAN RESOURCE

Bi05608 MANAGEMENT

BHO5616 HOSPITALITY, TOURISM AND EVENTS MARKETING
BH05568 HOSPITALITY OPERATIONS MANAGEMENT
BHO5567 HOSPITALITY PROPERTY DEVELOPMENT

plus either

Coursework Stream

Select four units of study from the following:

BH05506 ADVANCED WINE AND BEVERAGE MANAGEMENT
BH05607 CASINO AND GAMING OPERATIONS MANAGEMENT
BHO5718 CONTEMPORARY ISSUES IN HOSPITALITY AND TOURISM
BHO5501 ELECTRONIC MARKETING

BHO6666 GLOBAL MARKETING MANAGEMENT

BH05618 THE EVENTS ENVIRONMENT

BHO5621 HOSPITALITY, TOURISM AND EVENTS PROJECT
BHO5575 NATIONAL CULTURES AND IDENTITIES

BHO5615 PRODUCT INNQVATION IN HOSPITALITY AND TOURISM

THE REFLECTIVE HOSPITALITY AND TOURISM
PROFESSIONAL

BHO6720

R

Thesis Stream

BHO7742 BUSINESS RESEARCH METHODS
BHO7700 THESIS (FULL TIME)

or

BHO7701 THESIS (PART TIME)

On completion of eight approved unifs of study, students who choose to exit this
course will be eligible to receive the Graduate Diploma in Hospitality Management.
On completion of four approved unifs of study, students who choose to exit this
course will be eligible to receive the Graduate Cerfificate in Business.

MASTER OF BUSINESS (MARKETING)
Course Code:BMBK
Campus:City Flinders.

Course Obiectives: The course aims to develop an awareness of the processes of
problem solving and decision making in marketing, equip students with the skills



necessary to commission, design, conduct and interpret market research, and to
make students aware of the nature of major global economic issues and their
implications for marketing strategies.

Careers:Marketing and management.
Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or intend to be employed in a position associated with
marketing o, in the absence of formal qualifications, have such training and work
experience as fo indicate the ability to undertake the course successfully. In addifion
to satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language: - International English Language Testing System - overall score of 6.5 and
no individual band score less than 6.

COURSE STRUCTURE

All units of study cary a value of 12 credit points with the exception of the thesis
which carries a total value of 36 credit points. Students must complete 144 credit
points through academic study in order to graduate.

Core Units of Study

BH06505 MARKETING MANAGEMENT 12
BHO5574 CONSUMER BEHAVIOUR 12
BH05583 MARKETING RESEARCH 12
BH05525 MARKETING STRATEGY 12

Electives - select four units of study from:

BHO5501 ELECTRONIC MARKETING 12
BHO5503 MARKETING COMMUNICATION 12
BH05502 SERVICES AND RELATIONSHIP MARKETING 12
BH05504 BRAND AND PRODUCT MANAGEMENT 12
BHO6666 GLOBAL MARKETING MANAGEMENT 12
BHO5505 BUSINESS TO BUSINESS MARKETING 12
BH05572 LOGISTICS 12
plus either:

Four other approved units of study

OR
BHO7742 BUSINESS RESEARCH METHODS 12
BHO7700 THESIS (FULL TIME) 36

12

or
BHO7701 THESIS (PART TIME) 18

On completion of eight approved units of study, students who choose to exit this
course will be eligible to receive the Graduate Diploma in Marketing. On complefion
of four approved units of study, students who choose to exit this course will be
eligible to receive the Graduate Cerfificate in Business.

MASTER OF BUSINESS (EVENT MANAGEMENT)
Course Code:BMEM

Campus:City Flinders, IUAS-Germany...

This course is for Continuing students only.

About this course:This course provides students with a broad understanding of event
management and management issues involved in the related industries of arts,
business, entertainment, sport and tourism.

Course Objectives: The course will emphasise a multidisciplinary approach to the
development of high order event management skills and competencies, focused
parficularly on major events, conferences and meetings, incentives and exhibitions,
trade shows, festivals, and major sporting events.

Course Duration: 1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must normally have successfully completed a relevant degree and be employed in or
intend o be employed in a position associated with management or, in the absence
of formal qualifications, have such fraining and work experience as to indicate the
ability to undertake the course successfully.In addition to satisfying the entry
requirements for Australian resident students, overseas students must provide
evidence of proficiency in the English language:- Intemational English Language
Testing System - overall score of 6.5 and no individual band score less than 6.

COURSE STRUCTURE

The course may be offered over three semesters on a full-ime basis or part-fime
equivalent. All units of study carry a value of 12 credit points with the exception of
the thesis, which carries a total value of 36 credit points. Students must complefe
144 credit points to graduate.

Coursework Option

BA05505 ACCOUNTING FOR EVENTS 12
BMO05401 SPECIAL EVENT MANAGEMENT 12
BHO5616 HOSPITALITY, TOURISM AND EVENTS MARKETING 12
BHO5617 PRODUCING CREATIVE EVENTS 12
BE05408 EVENT EVALUATION AND LEGACY 12
BHO5618 THE EVENTS ENVIRONMENT 12
BH05619 BUSINESS EVENTS IN THE GLOBAL CONTEXT 12
BM06623 STRATEGIC ANALYSIS AND DECISION MAKING 12



BHO5621 HOSPITALITY, TOURISM AND EVENTS PROJECT 12

plus three Electives offered by the Faculty of Business and Law and approved by the
Course Co-ordinator

or

Thesis Option

BA05505 ACCOUNTING FOR EVENTS 12
BE05408 EVENT EVALUATION AND LEGACY 12
BHO5616 HOSPITALITY, TOURISM AND EVENTS MARKETING 12
BH05618 THE EVENTS ENVIRONMENT 12
BHO05617 PRODUCING CREATIVE EVENTS 12
BMO05401 SPECIAL EVENT MANAGEMENT 12
BMO06623 STRATEGIC ANALYSIS AND DECISION MAKING 12
BH05619 BUSINESS EVENTS IN THE GLOBAL CONTEXT 12
BHO7742 BUSINESS RESEARCH METHODS 12

and Thesis either fulltime or part-time
BHO7700 THESIS (FULL TIME) 36

BHO7701 THESIS (PART TIME) 18

On completion of 4 approved units of study, students can choose to exit the program
with the Graduate Certificate in Event Management. On completion of 8 approved
units of study, students can exit the program and be eligible for Graduate Diploma in
Event Management.

MASTER OF BUSINESS (HOSPITALITY MANAGEMENT) (PROFESSIONAL
PRACTICE)

Course Code:BMHP

Campus:City Flinders.

This course is for Continuing students only.

About this course:This program is a career conversion course, enabling those who
have completed a tertiary qualification in a related field to embark on a hospitality
career by providing a blend of applied and management skills.

Course Objectives: The course aims to provide graduates of other disciplines with a
fast frack info the hospitality industry. The course offers compulsory business units of
study with a hospitality specialisation and advanced hospitality studies for students
who wish to commence a career in the hospitality industry.

Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a degree or equivalent qualification. In
the absence of formal qualifications an applicant must have such training and work
experience as fo indicate the ability to undertake the course successfully. In addition
to safisfying the entry requirements for Australion resident students or demonstrating
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equivalence, overseas students must provide evidence of proficiency in the English
language: - International English Language Testing System - overall score of 6.5 and
no individual band score less than 6.

COURSE STRUCTURE

All units of study carry a value of 12 credit points. Students must complete 144
credit points through academic study in order to graduate.

Compulsory Units of Study
ACCOUNTING FOR DECISION MAKING IN HOSPITALITY
BAOST01 AND TOURISM 12
HOSPITALITY AND TOURISM HUMAN RESOURCE
BH05608 MANAGEMENT 12
BHO5616 HOSPITALITY, TOURISM AND EVENTS MARKETING 12
BH05520 INTRODUCTION TO HOSPITALITY INDUSTRY 12
BH05521 FOOD AND BEVERAGE STUDIES | 12
BH05522 FOOD AND BEVERAGE STUDIES Il 12

BHO5586 ACCOMMODATION STRUCTURE AND ORGANISATION 12
BHO5567 HOSPITALITY PROPERTY DEVELOPMENT 12
BHO5621 HOSPITALITY, TOURISM AND EVENTS PROJECT 12

plus three of the following:

BHO5568 HOSPITALITY OPERATIONS MANAGEMENT 12
BHO5623 ADVANCED YIELD MANAGEMENT 12
BLO5550 LAW FOR THE HOSPITALITY INDUSTRY 12

BHO5624 SUSTAINABLE SYSTEMS IN HOSPITALITY MANAGEMENT 12

APPLIED RESEARCH METHODS IN HOSPITALITY AND

BHO5613 TOURISH 12
THE REFLECTIVE HOSPITALITY AND TOURISM
BH06720 PROFESSIONAL 12

BHO5615 PRODUCT INNOVATION IN HOSPITALITY AND TOURISM 12
BHO5607 CASINO AND GAMING OPERATIONS MANAGEMENT 12
BHO5506 ADVANCED WINE AND BEVERAGE MANAGEMENT 12
BHO5718 CONTEMPORARY ISSUES IN HOSPITALITY AND TOURISM 12

On completion of eight approved units of study, students who choose to exit this
course will be eligible to receive the Graduate Diploma in Hospitality Management
(Professional Practice). On completion of four approved units of study, students who
choose to exit this course will be eligible fo receive the Graduate Certificate in
Business.



MASTER OF BUSINESS (TOURISM MANAGEMENT)
Course Code:BMTM

Campus:City Flinders.

This course is for Continuing students only.

About this course:The course aims to provide students with the skills, knowledge and
understanding of the theories and issues surrounding workplace conflict resolution
and to enable them to practise as professionals in the field.

Course Objectives: The course aims to develop the skills of tourism developers and
administrators at the postgraduate level.

Careers:Tourism management.
Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or intend to be employed in a position associated with tourism
management or, in the absence of formal qualifications, have such training and work
experience as to indicate the ability to undertake the course successfully. In addifion
to satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language: - International English Language Testing System - overall score of 6.5 and
no individual band score less than 6.

COURSE STRUCTURE

All units of study cary a value of 12 credit points with the exception of the thesis
which carries a total value of 36 credit points. Students must complete 144 credit
points through academic study in order to graduate.

Core units of study

ACCOUNTING FOR DECISION MAKING IN HOSPITALITY

BADS701 AND TOURISM 12
HOSPITALITY AND TOURISM HUMAN RESOURCE

Bi05608 MANAGEMENT 12

BHO5616 HOSPITALITY, TOURISM AND EVENTS MARKETING 12
APPLIED RESEARCH METHODS IN HOSPITALITY AND

BHO5613 TOURISH 12

Tourism Specialisation

BHO5717 SUSTAINABLE DESTINATION MANAGEMENT 12
BHO5605 INTERNATIONAL TOURISM MANAGEMENT 12
BHO05621 HOSPITALITY, TOURISM AND EVENTS PROJECT 12

BH05718 CONTEMPORARY ISSUES IN HOSPITALITY AND TOURISM 12
plus either:

Coursework Option
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Select four units from:
BE06704 TOURISM ECONOMICS 12

THE REFLECTIVE HOSPITALITY AND TOURISM
BH06720 PROFESSIONAL 12

BHO5615 PRODUCT INNOVATION IN HOSPITALITY AND TOURISM 12

BHO5618 THE EVENTS ENVIRONMENT 12
BHO5619 BUSINESS EVENTS IN THE GLOBAL CONTEXT 12
BM05401 SPECIAL EVENT MANAGEMENT 12
BEO5407 ECONOMIC IMPACTS OF EVENTS 12
BHO5607 CASINO AND GAMING OPERATIONS MANAGEMENT 12
BHO5575 NATIONAL CULTURES AND IDENTITIES 12

BHO5624 SUSTAINABLE SYSTEMS IN HOSPITALITY MANAGEMENT 12

BH05623 ADVANCED YIELD MANAGEMENT 12
BMO65TT STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
OR

Thesis Option

BHO7742 BUSINESS RESEARCH METHODS 12
BHO07700 THESIS (FULL TIME) 36
or

BHO7701 THESIS (PART TIME) 18

On completion of eight approved unifs of study, students who choose to exit this
course will be eligible to receive the Graduate Diploma in Tourism Management. On
completion of four approved units of study, students who choose fo exit this course
will be eligible to receive the Graduate Certificate in Business.

MASTER OF BUSINESS (TOURISM AND EVENT MANAGEMENT)
Course Code:BMTV

Campus:City Flinders.

This course is for Continuing students only.

Course Objectives: The course aims to provide students with the specialist professional
skills and knowledge to work in the tourism and events sectors, underpinned by a
sfrong business focus.

Careers:Tourism management and event management.
Course Duration: 1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or intend to be employed in a posifion associated with tourism
and/or event management or, in the absence of formal qualifications, have such



training and work experience as to indicate the ability to undertake the course
successfully.In addition to satisfying the entry requirements for Australian resident
students or demonstrating equivalence, overseas students must provide evidence of
proficiency in the English language:- International English Language Testing System -
overall score of 6.5 and no individual band score less than 6.

COURSE STRUCTURE

All units of study cary a value of 12 credit points. Students must complete 144
credit points through academic study in order to graduate.

Tourism Specialisation

ACCOUNTING FOR DECISION MAKING IN HOSPITALITY AND
BA05701 TOURISH 12

BH05605  INTERNATIONAL TOURISM MANAGEMENT 12
BH05608  HOSPITALITY AND TOURISM HUMAN RESOURCE MANAGEMENT 12
BHO5613  APPLIED RESEARCH METHODS IN HOSPITALITY AND TOURISM 12

Plus two of the following units

BHO5621  HOSPITALITY, TOURISM AND EVENTS PROJECT 12
BHO5717  SUSTAINABLE DESTINATION MANAGEMENT 12
BHO5718  CONTEMPORARY ISSUES IN HOSPITALITY AND TOURISM 12

Event Management Specialisation

BMO05401  SPECIAL EVENT MANAGEMENT 12
BHO5619  BUSINESS EVENTS IN THE GLOBAL CONTEXT 12
BLO5406  LAW FOR EVENTS 12
BE05407  ECONOMIC IMPACTS OF EVENTS 12
BMO05602  BUSINESS PROJECT MANAGEMENT 12

Plus one of the following units:

BMO651T  STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BM06622  MANAGING INNOVATION AND ENTREPRENEURSHIP 12
DOCTOR OF PHILOSOPHY

Course Code:BPHH

Campus:City Flinders.

About this course:The Doctor of Philosophy undertaken purely by research is available
within the School of Infernational Business. Staff with suitable qualifications and
proven research skills supervise students undertaking hospifality, fourism and
marketing related projects.

Course Objectives:-

Course Duration:4 years
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Admission Requirements Year 12:Applicants should normally have complefed either
Masters degree or a four year undergraduate degree with Honours or its equivalent
of a high standard. Some Schools/Centres/Institutes require students fo enrol in a
Masters program in the first instance to demonstrate their ability despite students
having the qualifications outlined above.

COURSE STRUCTURE

The course comprises a research thess.

BH08002 PHD (RESEARCH) (FULLTIME) 48
OR
BHO8003 PHD (RESEARCH) (PART TIME) 24

MASTER OF BUSINESS [BY RESEARCH]
Course Code:BRAH
Campus:City Flinders.

Course Obisctives: The Master of Business by Research can be offered by the School
of Hospitality, Tourism and Marketing. Students complete a major thesis worthy of
publication under the supervision of an experienced member of staff.

Course Duration:2 years

COURSE STRUCTURE

The course normally requires two years of fullime study or part-fime equivalence.
The research thesis is equal to a combined total of 192 credit points.

BHO9800 RESEARCH THESIS (FULL TIME) 48
R
BHO9801 RESEARCH THESIS (PART TIME) 24



SPECIALISATIONS

BSPCUL CULINARY MANAGEMENT

Locations:Footscray Park, City Flinders

The Culinary Management specialisation is offered in affiliation with Le Cordon Bleu
International for international onshore students only. The specialisation will provide
students with an advanced foundation for those seeking a career as executive chef,
kitchen manager or foodservice manager.

Specialisation Requirements This specialisation is only available o International
Onshore Students. Students are required to successfully complete all seven units of
study.

BHOT110 INTRODUCTION TO HOSPITALITY 12
BHOT114 CULINARY HEALTH, HYGIENE AND SAFETY 12
BHOT115 INTRODUCTION TO CULINARY TECHNOLOGIES 12
BHOT116 INTRODUCTION TO KITCHEN OPERATIONS 12
BHO2103 ADVANCED KITCHEN OPERATIONS 12
BHO2104 INTRODUCTION TO KITCHEN MANAGEMENT 12
BHO3433 FOOD AND BEVERAGE MANAGEMENT I 12
BSPEVM EVENT MANAGEMENT

Locations:Footscray Park, City Flinders, Off-shore

Gain the skills to design, plan, create, implement, manage, and market events of all
shapes and sizes. You will examine the scope of the events industry, learn how to
manage events in a sustainable manner, and evaluate event outcomes. Building on
your capability to work independently and in team settings, the Bachelor of Business
Event Management specialisation will help you gain strong analytical, written, verbal
and interpersonal skills.

Specialisation Requirements Students are required to successfully complete all seven
units of study. Further, It is compulsory for students to complete at least one Work
Integrated Learning unit (BB 3100 Business Infegrated Learning). There is the
option of complefing two Work Integrated Learning units (BBB3001 Co-operative
Education 1 and BBB3002 Co-operative Education 2) in substitution for BBB3100
Business Integrated Learing and one Elective Unit. This option extends the duration
of the course o 4 years. Students need to register on-line for Co-operative Education
and be prepared to undertake the Work Infegrated Learning/Co-operative Education
Preparation Program in Year 2. (Contact the Centre in 6348 /FP for details and refer
to the Faculty Timetable).

BHO2301  SUSTAINABLE OPERATIONS 12
BH02422  EVENT CREATION AND DESIGN 12
BHO2432  INTRODUCTION TO EVENTS 12
BHO3420  EVENT OPERATIONS 12
BHO3421  BUSINESS EVENTS 12
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BM03405  LIVE PERFORMANCE MANAGEMENT 12
BHO3510  HOSPITALITY, TOURISM & EVENTS INDUSTRY PROJECT 12

BSPHOS HOSPITALITY MANAGEMENT

Locations:Footscray Park, City Flinders, Off-shore

Reach your career goals in the hospitality industry with the Bachelor of Business
Hospitality specialisation. You’ll learn about the pricing system employed in
hospitality organisations, and the process of planning, developing and evaluating
hospifality facilifies through market demand analysis and feasibility studies. You wil
also learn about the principles and practices of food and beverage management, and
operational requirements of accommodation businesses. You’ll also benefit from the
compulsory one-year, fullime co-operative education component in your third year,
allowing you to apply your new skills in a real work environment.

Students are required to successfully complete all seven units of study. Further, those
who choose to study this specialisation must complete a year of compulsory industry
experience by undertaking BBB3001 Co-operative Education 1 and BBB3002 Co-
operative Education 2 as part of the Bachelor of Business program. This will extend
the length of the program by 1 year. Students need to register on-line for Co-
operative Education and be prepared to undertake the Work Integrated Learning/Co-
operative Education Preparation Program in Year 2. (Contact the Centre in 6348/FP
for details and refer to the Faculty Timetable).

BHOTT10  INTRODUCTION TO HOSPITALITY 12
BHO1121  FOOD AND BEVERAGE MANAGEMENT | 12
BHO1122  FOOD AND BEVERAGE MANAGEMENT II 12
BHO2282  ACCOMMODATION MANAGEMENT 12
BHO3311  YIELD MANAGEMENT 12
BHO3473  HUMAN RELATIONS 12
BHO3501  HOSPITALITY FACILITIES PLANNING AND DEVELOPMENT 12

BSPIBU INTERNATIONAL BUSINESS

Locations:Footscray Park, City Flinders, Off-shore

Develop in-depth knowledge of international business operations and management
with the Bachelor of Business International Business specialisation.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BAD3402 INTERNATIONAL BANKING AND FINANCE 12
BC02501 ELECTRONIC COMMERCE BUSINESS INTERFACES 12
BE01252 INTERNATIONAL BUSINESS CONTEXT 12
BE03432 STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
BHO3373 INTERNATIONAL MARKETING 12
BLB4141 INTERNATIONAL TRADE LAW 12



BM03352 INTERNATIONAL MANAGEMENT 12

BSPIHM INTERNATIONAL HOSPITALITY MANAGEMENT

Locations:Werribee, Footscray Park, City Flinders, Offshore

Expand your hospitality career options with the Bachelor of Business International
Hospitality Management specialisation. Gain insights info product and service
development innovation, and dealing with stakeholders from various cultural
backgrounds. Through this specialisation, you’ll acquire up-to-date knowledge of key
industry trends and issues, and an understanding of the major operational,
managerial and strategic areas of the hospitality industry. You’ll also benefit from
the compulsory one year fullime cooperative education component, allowing you to
apply new skills in a real work environment.

Specialisation Requirements Students who choose to study this specialisation must
also complete the specialisation units for the Hospitality specialisation. In effect, the
International Hospitality Management specialisation comprise of 14 specialisation
units of study. Further, those who choose to study this specialisation must complete
a year of compulsory industry experience by undertaking BBB3001 Co-operative
Education 1 and BBB3002 Co-operative Education 2 in place of BFP3001
Professional Development 3 as part of the Bachelor of Business program. This will
extend the length of the program by 1 year.

BHO230T  SUSTAINABLE OPERATIONS 12

BHO2505  INNOVATION AND CREATIVITY IN HOSPITALITY AND TOURISM 12

BHO3306  CASINO AND GAMING MANAGEMENT 12
BHO3310  PROFESSIONAL WINE AND BEVERAGE STUDIES 12
BHO3433  FOOD AND BEVERAGE MANAGEMENT IlI 12
BHO3504  CULTURE AND IDENTITY 12
BHO3507  INTERNATIONAL TRENDS AND ISSUES 12

BSPITR INTERNATIONAL TRADE

Locations:Footscray Park, City Flinders, Off-shore

In the Bachelor of Business International Trade specialisation you will examine
strategies on enhancing overall trade and investment, enabling you fo manage
projects and make decisions that facilitate trade between Australia and other
countries. Graduates of this specialisation will be able to analyse infernational
markets and propose incentives, policies, interventions, entry strafegies and
harmonisation standards to firms, educational insfitutions, governments or other
bodies.

Specialisation Requirements Students are required fo successfully complete all seven
units of study.

BEO1252 INTERNATIONAL BUSINESS CONTEXT 12
BE03378 INTERNATIONAL ECONOMICS AND FINANCE 12
BE03430 INTERNATIONAL ECONOMIC ANALYSIS 12
BE03432 STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
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BEO3517 INTERNATIONAL TRADE PRACTICES 12
BHO3373 INTERNATIONAL MARKETING 12
BE02255 APPLIED STATISTICS FOR BUSINESS 12
BSPMAR MARKETING

Locations:Footscray Park, City Flinders, Off-shore

Launch your marketing career with the Bachelor of Business Marketing specialisation.
Learn about marketing theories and how to implement practical marketing solutions.
You will gain an in-depth understanding of customer needs in the marketplace and
he well equipped to pursue a career in markefing management in large and medium
corporations, or consulfing roles in marketing research or advertising agencies.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BHO2434  CONSUMER BEHAVIOUR 12
BHO2257 ~ ADVERTISING AND MARKETING COMMUNICATIONS 12
BHO2259  PRODUCT AND SERVICES INNOVATIONS 12
BHO2285  MARKETING RESEARCH 12
BHO3254  ADVANCED MARKETING RESEARCH 12
BHO3435  MARKETING PLANNING AND STRATEGY 12
BHO3439  MARKETING SERVICES AND EXPERIENCES 12

BSPMUI MUSIC INDUSTRY

Locations:Footscray Park, City Flinders, Off-shore

Begin your career in the music industry with a solid understanding of the real
business of music. You will learn to plan and promote music events, arrange and
negotiate deals, and gain o full understanding of the nature of music copyrights.
With strong connections with current industry participants, the Bachelor of Business
Music Industry specialisation is widely recognised for producing graduates with
business acumen and entrepreneurial flair.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BE02403 INTRODUCTION TO MUSIC BUSINESS 12
BEO3408 MUSIC PUBLISHING AND RECORDING 12
BE03404 INTERNATIONAL ASPECTS OF THE MUSIC INDUSTRY 12
BHO2405  MUSIC MARKETING 12
BM02402  MUSICINDUSTRY MANAGEMENT 12
BM03405  LIVE PERFORMANCE MANAGEMENT 12
BLO2401 MUSIC INDUSTRY LAW 12
BSPREC RETAIL COMMERCE

Locations: Footscray Park, City Flinders, Off-shore
Enhance your knowledge of one of the most dynamic business industries in the world



— the refail industry. With the Bachelor of Business Retail Commerce specialisation
you will lean about retailing from both theoretical and practical perspectives, gain a
comprehensive understanding of back-end and front-end operations, and attain the
skills and knowledge required to successfully manage and market a retail business.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BEOT195 GLOBAL RETAILING 12
BE02255 APPLIED STATISTICS FOR BUSINESS 12
BE03201 DISTRIBUTION MANAGEMENT AND OPERATIONS 12
BEO3257 ECONOMICS OF RETAILING 12
BE03296 BUYING AND MERCHANDISING 12
BEO3406 STRATEGIC RETAILING 12
BHO3405 ELECTRONIC RETAILING 12

BSPTOM TOURISM MANAGEMENT

Locations:Footscray Park, City Flinders, Off-shore

Equip yourself with the skills and knowledge to develop, operate, manage and
market sustainable fourism businesses and destinations with the Bachelor of
Business Tourism Management specialisation. Gain the theoretical and practical
knowledge required o design and deliver tourism products and experiences, and to
apply effective business management techniques to the operation of tourism
enterprises. You will leam about current trends and issues facing the tourism
industry, the meaning and practice of tourism planning and sustainable destination
management, and project methodologies and investigation techniques to better
understand and solve problems facing tourism organisations. You will also benefit
from the compulsory one-year, full-fime co-operative education component, allowing
you to apply new skills in a real work environment.

Students are required to successfully complete all seven units of study. Further, those
who choose to study this specialisation must complete a year of compulsory industry
experience by undertaking BBB3001 Co-operative Education 1 and BBB3002 Co-
operative Education 2 as part of the Bachelor of Business program. This will extend
the length of the program by 1 year. Students need to register on-line for Co-
operative Education and be prepared to undertake the Work Integrated Learning/Co-
operative Education Preparation Program in Year 2. (Contact the Centre in 6348 /FP
for details and refer to the Faculty Timetable).

BHOT190  INTRODUCTION TO TOURISM 12
BHO2193  TOURISM PRODUCT DESIGN AND DELIVERY 12
BHO2255  TOURISM ENTERPRISE MANAGEMENT 12
BHO2301  SUSTAINABLE OPERATIONS 12
BHO3499  MANAGING SUSTAINABLE DESTINATIONS 12
BHO3507  INTERNATIONAL TRENDS AND ISSUES 12
BHO3510  HOSPITALITY, TOURISM & EVENTS INDUSTRY PROJECT 12
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UNITS

BEO1107 QUANTITATIVE TECHNIQUES FOR BUSINESS

Locations:Footscray Park, City Flinders.

Prerequisites:Nil.

Description:This is an elective unit designed to provide the opportunity for students
who have entered a Bachelor of Business (BBus) program at VU without successfully
completing an upper secondary school mathematics unit o acquire the basic
quantitative knowledge and skills deemed necessary /desirable for BBus study.
Topics include: numbers; mathematical notation; calculator use; working with
formulae; solution of equations; tables and graphs; linear functions; and financial
mathematics.

Credit Points:12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of practical session and one hour lecture

Required Reading:Nil.

Assessment:The assessment in this unit will consist of two, 1-hour, written fests
(20% each) and one, 2-hour, written examination (60%). The first test will be
conducted in week 4 of the semester and will satisfy the purpose , in part, of
assisting o identify "o risk" students.

BEOT103 MICROECONOMIC PRINCIPLES

Locations:Werribee, Footscray Park, City Flinders, Sunway-Malaysia, CUHK-Hong
Kong..

Prerequisites:Nil.

Description: This is the first of two Economic Principles nit of studies. The unit of
study aims to provide a study of basic economic principles, to develop an infroduction
to economic methods, and to apply these principles and methods to aspects of the
Australian economy. Topics include: introduction to economics, nature, method and
objectives of economics; the economising problem, relative scarcity, production
possibilities, opportunity costs, nature of economic resources; the market economy,
demand and supply, theory and applications, including pricing ceilings, price floors,
tariffs and faxes. Theory of the firm, production and costs.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Jackson, J., Mclver, R. and McConnell, C., 2004 Economics
McGraw-Hill, Sydney

Assessment: Continuous assessment, 50%; Final examination, 50%.

BEO1104 MACROECONOMIC PRINCIPLES

Locations:Werribee, Footscray Park, City Flinders, Sunway-Malaysia, CUHK-Hong
Kong..

Prerequisites:Nil.

Description:This unit of study aims to develop the basic macroeconomic principles
applicable to the Australian economy and familiarise students with the
macroeconomic environment within which Australian business operates. Topics
include: the measurement of macroeconomic performance with reference to national
income accounting and trade cycle analysis; the classical economic model and the
Keynesian revolution; Keynesian economics and the theory of income determination;
monetary influences on aggregate economic activity; inflation, unemployment;
traditional demand management; the Phillips Curve revisited; incomes policies; the
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foreign trade sector and policies for exteral balance.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:McTaggtart, D., Findlay, C. and Parkin, M., 2007, Economics, 5th
edition, Pearson Education, Australia.

Assessment:Examination, 60%; Continuous Assessment, 40%.

BEO1105 ECONOMIC PRINCIPLES

Locations:Footscray Park, City Flinders, AABC, Liaoning University-China, Angell
Business School (Freiburg, Germany), Australian College of Kuwait Central University
of Finance & Economics (CUFE)-China, The Chinese University of Hong Kong (CUHK)-
Hong Kong, ECA Sydney KUB-Thailand, Lithan Hall Education Centre-Singapore
Sunway University, Kuala Lumpur, Malaysio; Sunway College, Johor Bahru,
Malaysia; Stansfield College (formally SIC).

Prerequisites:Nil.

Description:This unit of study infroduces students to the fundamental principles of
economics and ifs application to consumer behaviour, business decision making and
economic policy. Students will be infroduced to the economic way of thinking and
how key concepts, theories and methods of moder economic analysis can be
applied to everyday economic issues and problems. Key areas covered include
consumer behaviour, demand and supply analysis, the competitive nature of markets
within which firms operate, the national economy, business cycles, inflation,
unemployment, and monetary and fiscal policy. Particular emphasis is placed on
reviewing contemporary economic issues and how economics permeates almost
every aspect of business, highlighting economics as the fundamental discipline
underpinning the study of most business specialisations. The unit will stimulate
students intellectually, leading them to apply economics to a range of problems in a
variety of confexts and will develop, through the study of economics, a range of
transferable skills to be of value in employment.

Credit Points: 12

Learning Outcomes:On completion of this unit, students should be able to:

o |dentify through course and examined work a broad range of economic
problems facing modem sociefies;

o Demonstrate understanding of the nature of economic reasoning,
problem solving and market dynamics;

o Through written or graphic explanation, show understanding of the
factors that influence economic decision making in firms and
government policy;

o |dentify the principal sources of economic information and data relevant
to industry, commerce, society and government;

o Apply elementary economic theories and techniues to real and
hypothetical problems in business decision making and government
policy;

o Evaluate impacts of a range of cultural, social, ethical and environmental
factors on economic policy and business decisions.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Low.

Required Reading:Layton, A., Robinson, T., and Tucker, B.T. (2012) 4th Edition,



Economics for Today, Cengage Leaming, South Melbourne, Australia
Assessment:Assignment, Assignment, 20%. Test, Class Test, 20%. Examination,
Final Exam, 60%.

BEO1195 GLOBAL RETAILING

Locations:Footscray Park.

Prerequisites:Nil.

Description:With the economic growth of developing countries and the trend toward
economic unification, interest in global retailing, buying and merchandising has never
been greater. This unit of study focuses on the reasons and implications for retail
internationalisation; growth of global retailing, forms of global retailing, and method
of entry into various international markets. Topics include: the challenges faced by
retailers around the world; the differences in retailing between the developed world
and developing countries; the benefits and drawbacks of retailing in multinational
markets. This unit of study provides a conceptual foundation for understanding how
different legal, social and economic environments affect the sourcing and distribution
of consumer goods and services around the world. Current retail market structures
are analysed in selected countries, mixing anecdotes with important concepts from
economic theory. The unit integrates fundamental economic principles with practical,
decision-making principles that are required to exchange goods and services. Cultural
and sub-cultural diversity, both domestic and international, are emphasized and
ethical values are examined in the larger context of the place of global retailing in
society.

Credit Points:12

Leaming Outcomes:On completion of this nit of study, students will become aware
that if retail firms are to progressively grow and stay profitable, they would have fo
parficipate in the global environment and would be impacted by global competition,
global sourcing, differing technologies and varying legislation in different countries.
Students will appreciate how global retail firms structure their organisation, fake
advantage of business opportunities, increase revenue streams, promote and
merchandise international brands in different environments and address multicultural
customer profiles.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Dawson, 1., Larke, R., & Mukoyama, M., (eds) 2006, Strategic
Issues in International Retailing, Routledge, London.

Assessment:Assignment, 3000 words,30%; Case study, 20%; Tutorial Exercises,
10%; Final examination, 40%.

BE01252 INTERNATIONAL BUSINESS CONTEXT

Locations:Footscray Park, City Flinders, Lioning University (inc. AABC: Asio-Australia
Business College), Shenyang, China. Sunway University, Kuala Lumpur, Malaysia..
Prerequisites:Nil.

Description:The aim of this unit is fo infroduce business students to the fundamental
concepts of Infernational Business within the broader context of economic policy and
the business decision-making process.

Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o Explain national business environments and their implications for
international business.
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Highlight the importance of understanding various cultural, political and

legal systems in international business.

o Explain the theories of infernational trade and investment.

o Understand the importance of business and govemment trade relations.

o Explain the direction and importance of foreign direct investment and
other infernational business entry modes.

o Explain government policies and regulations and their implications for
infernational business.

o Examine intemational business management practices and strategies.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Wild, J.J., Wild, K.L. and Han, J.C.Y., 2007, International
Business: The Challenges of Globalisation Pearson Education, French Forrest, NSW
Assessment:Test, Multiple Choice Test, 25%. Report, Research - Written Report,
25%. Examination, Final Exam, 50%. In order to pass the unit, students must:
Obtain a minimum of 40% in the final exam and an overall mark of 50% for the
Unit. To be included in the final exam entry list, students must have completed all
assessment fasks sef during the semester, by the due date. .

BE02263 MACROECONOMIC ANALYSIS

Locations:Footscray Park.

Prerequisites:BEO1105 - ECONOMIC PRINCIPLES

Description:This unit of study builds upon the macroeconomic theory and policy
previously covered, in order to further the understanding of the relationship between
macroeconomic theories and policy. Topics include: the basic theory of income
determination; theories of consumption; theories of investment; dlassical, Keynesian
and post-Keynesian view on the demand for and supply of money; the money supply
process; IS-LM analysis; neo-classical and alternative views of the labour market;
aggregate supply; aggregate demand and supply.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.

Required Reading:To be advised by lecturer.

Assessment:Mid semester test (week 8), 20%; Assignment(s), 30%; Final
examination (2 hours), 50%.

BE02264 MICROECONOMIC ANALYSIS

Locations: Footscray Park.

Prerequisites:BEQ1105 - ECONOMIC PRINCIPLES

Description:This unit of study builds upon the microeconomic theory previously
covered, in order fo further rigorous analytical freatment. Topics include:
mathematical tools; indifference analysis and utility maximisation; demand analysis;
production and costs; profit maximisation and supply; perfect compefition; the
perfectly competitive model and microeconomic policies; monopoly and imperfect
competition; markets for factors of production; market failure, externalifies and
public goods.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode



as approved by the Faculty of Business and Low. Unit of study equal to 12 credit
points.

Required Reading:Pindyck, R.S. and Rubinfeld, D.L., 2005, Microeconomics, 6th
edition, Pearson Prentice-Hall.

Assessment:Test, 20%; Assignment 20%; Final examination, 60%. Note: Only hand-
held non-programmable calculators are permitted in the test and in the final
examination.

BE02302 EUROPEAN BUSINESS ENVIRONMENT

Locations:Footscray Park.

Prerequisites:BE01252 - INTERNATIONAL BUSINESS CONTEXT

Description:The unit of study aims to build upon the international business theory and
policy issues, covered in BEO1252 International Business Context, in order to further
and understanding of the European business environment. The unit of study builds on
theoretical discussion to develop an applied analysis of the economic relationship
between Australia and the EU12 and its policy implications for Australia. Topics to be
covered include: the historical, developments of economic integration in Europe (the
Treaty of Rome and the Maastricht Treaty); a theoretical treatment of economic
integration phenomena, the free movement of goods and services, labour, and
capital (Schengen Agreement and the Economic and Monetary Union); key policies
within the European Union and their implications for Australia; the effect on the
business environment of different European cultures, languages, lifestyles and tastes;
EU competition, product distribution and business payment methods; barriers to trade
and marketing strategies for the EU; an assessment of the economic relationship
between Australia and the EU12 (both at the collective and individual member state
level) in the context of the infernational business environment; and frade
implications for a wider EU, encompassing Eastern Europe.

Credit Points: 12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal o 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Assignment, 40%; Test 1, 30%; Test 2, 30%.

BE02403 INTRODUCTION TO MUSIC BUSINESS

Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study provides an overview of the contemporary music
industry and the economic relationship between its various elements. Topics include:
principles and issues of copyright; managerial skills; the importance of marketing;
business acumen; and comparisons with infernational ferritories; the relevant
financial implications, legislative and regulatory requirements which impact on the
music industry; and a summary of the different music industry business practices in
Asia, Europe and America.

Credit Points: 12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Simpson, S., 2002, Music Business, Wamer chappell, Australia.
Assessment: Continuous assessment, 50%; Final examination, 50%.

BE03257 ECONOMICS OF RETAILING

Locations:Footscray Park.
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Prerequisites;BE03296 - BUYING AND MERCHANDISING

Description:The unit of study provides students with an understanding of the
sfructure, conduct and economic performance of the Australian retailing industry.
Topics include: concentration and competition in Australian refailing markets; the
nature of market conduct in relation to various market structures in the retailing
industry, including pricing, product, advertising and promotional strategies;
government policies; evaluation of the economic performance of the industry on the
hasis of efficiency, progressiveness, full employment, price stability and competition.
Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Havrila, 1., 2007, Economics of Refailing. Study Notes and Tutorial
Review Questions, Victoria University.

Assessment:Test, 10%; Assignment (a group of 3 students) and oral presentation of
the assignment, 20%; Tutorial exercises, 10%; Final examination, 60%.

BE03296 BUYING AND MERCHANDISING

Locations:Footscray Park, Sunway College, KL.

Prerequisites:BEQ1195 - GLOBAL RETAILINGBHO1171 - INTRODUCTION TO
MARKETINGPre-requisites are BEQ 1195 or BHO1171

Description:This unit of study is designed to provide students with an understanding
of the activities and strategies involved in merchandise management and their
significance for a sucessful performance of a retail venture. The unit familiarizes
students with the principles and terminology important in understanding profitable
merchandising. Topics include: planning merchandise assortments; buying systems;
buying merchandise; negotiating with vendors; fundamental principles and
techniques of merchandising mathematics; pricing strategies; performance measures;
store layout, design, and visual merchandising.

Credit Points: 12

Leaming Outcomes:On completion of this unit of study, students should be able to:

o understand the importance of merchandise management in developing
an effective refail strategy;

o develop merchandise assortment and budget plans;

o evaluate merchandise performance;

e defermine merchandise sources;

o understand buying systems and relatd issues;

o identify alternative pricing strategies;

o recognise the elements and importance of store layout, design and
visual merchandising strategies.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:Levy, M., and Weitz, B., 2004, Retailing Management, 5th
Edition, McGraw-Hill /Irwin, Boston.

Assessment:Test, Multiple Choice Test, 15%. Case Study, Case Study 2000 - 2500
words, 35%. Examination, Final Examination, 50%.

BEO3301 THE ENTERTAINMENT ECONOMY

Locations:Footscray Park.



Prerequisites:Nil.

Description:This unit of study infroduces students to the economics, finance and
production of entertainment related goods and services. Each major industry sector is
reviewed and analysed including film, television, music, broadcasting, cable
television, sports and performing arts, and how assefs such as copyright, image and
brand names are being exploited to add value in other industries. The unit of study
will also investigate the international dimensions of these industries and the
emergence of fransnational mega-entertainment corporations and their impact on
international business and trade.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Vogel, H.L., 1998, Entertainment Industry Economics: A Guide for
Financial Analysis, Combridge University Press. Wolf, M.J., 1999, The Entertainment
Economy, Time Books, New York.

Assessment: Case studies, 50%; Examination, 50%.

BE03366 ECONOMIC POLICY AND RESEARCH

Locations:Footscray Park.

Prerequisites:BE01105 - ECONOMIC PRINCIPLES

Description:This unit of study aims to apply principles of macroeconomic and
microeconomic theory and policy in the analysis of selected economic problems and
discuss the range of economic policy responses put forward in the context of a critical
understanding of economic theory. Topics will vary according to the nature of
contemporary economic issues and problems but may include: taxation reform;
infrastructure privatisation, employment policy; and the political economy of
macroeconomic policy.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Lewis, P., Gamett, A., Howtrey, K. and Treadgold, M., Issues,
Indicators and Ideas: A Guide to the Australian Economy, 4th edition, Addison
Wesley, 2006.

Assessment:Test, 20%; Assignment 30%; Final examination, 50%. Note: Only hand-
held non-programmable calculators are permitted in the test and in the final
examination.

BE03378 INTERNATIONAL ECONOMICS AND FINANCE

Locations:City Flinders, Shenyang, China - Liooning University (inc. AABC: Asia-
Australia Business College).

Prerequisites;BEOT105 - ECONOMIC PRINCIPLES

Description:The unit of study aims to provide an introduction to international
economic concepts and theories in order o explain and to emphasise on their current
applications. Topics include: the basis for international trade; the gains from
international trade; international frade patters; the structure and composition of
international frade flows; the economic implications of barriers to free trade; regional
economic infegration; balance of payments; exchange rate determination and foreign
exchange markets; international banking system.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able fo:
1. Develop sound knowledge of trade theories and their relevance to understanding
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the present day world trade patterns; 2. Understand the causes and consequences of
trade barriers; 3. Examine the functioning and importance of foreign exchange
markets in facilitating the flows of goods, services and investment; and 4. Analyse
the impact of international economic forces on the Australian economy.

Class Confact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Gerber, James (2011) 5th Edition, International Economics, New
Jersey / Prentice Hall

Assessment:Report, At Risk Assessment, 20%. Test, Mid-Semester Test; Multiple
Choice Questions, 20%. Examination, Final Examination; Short Answer Problems
(Simulated environment essay comprises 15% of the total assessment), 60%.

BE0O3404 INTERNATIONAL ASPECTS OF THE MUSIC INDUSTRY
Locations:Footscray Park.

Prerequisites:BE02403 Infroduction to Music Business.

Description:This unit of study provides students with an overview of the infernational
music industry, the players, international music business structure and maijor issues.
Topics include: the basic principles of exporting and importing music products; the
critical issues in implementing and overseas tour; and a description of the major
international music ferritories.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able to:

o Understand the differences in copyright legislation and implementation
between the major music consuming territories, with particular focus on
ISP’s

o Understand the complexities of International royalty collection and
administration

o Understand the unique features of major international music territories

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
us approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer.

Assessment:Presentation, Presentation, 20%. Assignment, Assignment, 30%.
Examination, Finanl Examination, 50%.

BE03406 STRATEGIC RETAILING

Locations: Footscray Park.

Prerequisites:BEQ1195 Global Retailing, BHO1171 Introduction to Markefing.
Description:This unit of study is designed to provide a range of approaches aimed at
assisting students to understand the opportunities and challenges faced in the
retailing industry. Students will be exposed various decision making scenarios from a
sfrategic management perspective in the confext of globalisation with a view to grow
and improve the retail firm's profitability.

Credit Points: 12

Learning Outcomes:On completion of this unit, students should be able to understand
the organization of several types of retailing structures and the entrepreneurial
quality required by retailers; appreciate the challenges and opportunities that the
global environment provides to Australian retailers; appreciate the new approaches
available to retailers for accelerated growth and profitability and recognise the



important areas for strategic management decision making in the retail industry.
(lass Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Low. Unit of study equal to 12 credit
points.

Required Reading:Berman, B. & Evans, J.R. (2004). (9th ed.) Retail Management:
A Strategic Approach. New York: Prentice Hall.

Assessment:Assignment, 40%; Tutorial exercises and classwork, 10%; Case study
presentation, 10%; Final examination, 40%.

BE03408 MUSIC PUBLISHING AND RECORDING

Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study infroduces the students to the economics of copyright
and the exploitation of copyright product in the music industry. It investigates the
principles of music publishing and key sources of publishing income, including
mechanical income, synchronisation with film or television, public performance and
broadcast. The unit of study outlines the methods of collection, calculation and
distribution of publishing income and investigates the economic structure of a music
publishing business. It also investigates the role of collection societies and performing
rights organisations (PRO's), both domestic and international, and the key
characteristics and features of a publishing agreement.

Credit Points:12

Leaming Outcomes:On successful completion of this unit, students should be able fo:

o Be able to explain those activities conducted by music publishing and
recording companies; including catalogue administration, contract
negofiations, royalty accounting, song promotion, mechanical,
synchronisation, and print licensing, and foreign publishing and licensing.

o Have a good understanding of APRA/AMCOS and its function in music
publishing and recording.

o Be able to express the major tenets of key music publishing and
recording contracts including exclusive and single song contracts, co-
publishing, and administration, P&D deals, foreign licensing and
distribution.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Brabec, J., Brabec, T., 2011, 7TH Edition. Music, Money and
Success: The Insider's Guide to Making Money in the Music Industry Schirmer Trade
Books, New York.

Assessment:Assignment, Assignment, 50%. Examination, Examination, 50%.

BEO3430 INTERNATIONAL ECONOMIC ANALYSIS

Locations:Footscray Park, City Flinders, Sunway-Malaysia, AABC-Liaoning-Ching,
Kasetsart-Bangkok..

Prerequisites:BE03378 International Economics and Finance.

Description:The unit of study builds upon the theories and concept infroduced in
BE03378 International Economics and Finance. Topics include: measurement and
determinants of infra-industry trade; analysis of barriers fo trade; political economy of
trade; frade policy; exchange rate policy; intenational movement of labour and
capital; multinational corporations and FDI; intenational finance and financial crises;
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trade and environmental issues; and intemational trade regulation.

Credit Points: 12

Learning Outcomes:.On completion of this nit, students should be able to:Apply
international economic theories and concepts to rigorously analyse issues in relation
to: infra-industry trade; arguments for and against protection; trade and the
environment and labour standards; government policies toward the foreign exchange
market; international lending and financial crises; trade policies for developing
economies; international movement of labour; direct foreign investment; regulation
of trade in international financial services; and WTO, trade and investment.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Gerber, James, 3rd Edition, 2005, Pearson Education, New
York.Gerber, James. (2005). (3rd ed.). Intenational Economics. New York: Pearson
Education

Assessment:Test, 20%; Assignment, 20%; Final examination, 60%. Note: Only hand-
held non-programmable calculators may be used in examinations.

BE03432 STRATEGIC INTERNATIONAL TRADE OPERATIONS

Locations: Footscray Park, Sunway-Malaysia, AABC-Lioning-China, Kasetsart-
Bangkok..

Prerequisites:BEQ1106 - BUSINESS STATISTICS

Description:This unit focuses upon strategic decision making as an essential aspect of
intenational trade operations. These decisions focus upon economic, financial and
efficient positioning of a company and its exports in the infernational market place in
terms of productivity improvements, organisation of viable production and
organisation of effective transportation facilities.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Understand the concepts relating to a portfolio of trade operational tools
and trade promotion.

o Be familiar with the terminology and be able to formulate specific,
simple trade expansion problems and issues, construct appropriate
models and solve them, using appropriate quantitative techniques.

o Be familiar with the provisions of government trade organisations, such
as Austrade in Australia™.

o Be competent in obtaining relevant results using Excel for analysis.

o Be able to generate technical reports to gear effective decision-making in
organising trade operations.

* Students at overseas campus are expected fo be familiar with their government
organisation that provides data and assistance on trade.

(lass Confact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:Jegasothy,K and Hubert Fernando, 2011, BEQ 3432: Operation
Management, McGraw Hill, Australia.

Assessment:Report, Plan/Short Report, 5%. Assignment, Research Report, 35%.
Examination, Final Exam, 60%.



BE03433 FIELD RESEARCH PROJECT

Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study will expose students to the cultural, political and
regulatory environments in particular economic regions, with an initial emphasis on
Europe and Asia. The basis of the unit of study is a study tour to select countries of a
parficular region. Students will visit important regulatory institutions, private
enterprises and academic organisations, which will allow the observation of
international business in action in the field. The tour will be preceded by a briefing
session. Lectures on fopics relevant to the unit of study may be provided by selected
overseas universities. Students complete a diary during the course of the trip and
write this up as an assignment on their return.

Credit Points:12

Learning Outcomes:On successful completion of this nit, students should:

o have an increased awareness of cultural differences and how these
differences influence industrial processes, workplace environment and
industrial relations;

o have en increased understanding of economic, polifical and regulatory
frameworks and their application in a particular region or country;

o have an increased awareness of the non-business aspects environment
of a particular region or country;

o have an enhanced understanding of business processes through
observation in the field;

o heable to link relevant classroom theories to practical observation in the
field.

(lass Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Details of texts and other resources will be provided to the
students depending on the country to be visited.

Assessment:Written report (5000 words maximum), 75%; Closs presentation of
report, 25%.

BE03500 APPLIED ECONOMICS RESEARCH PROJECT

Locations:Footscray Park, City Flinders, Sunway University, Kuala Lumpur, Malaysia;.
Prerequisites:BEQ 1106 - BUSINESS STATISTICSAND the completion of 16 units of
study in the student's course.

Description:This unit will provide students, in groups of 3-4, with the opportunity to
apply basic research skills and competencies to an approved applied /business
research project. Project proposals shall be developed in consultation with the unit
tutor and course coordinator and will relate to the students specialization. Key
competencies to be covered include: the applied research process; working in teams;
Internet tools; appropriate use of software tools — such as spreadsheets, word
processing, presentation; appropriate use of databases; principles of effective
research report wrifing; developing oral presentation skills.

Credit Points: 12

Leaming Outcomes:On completion of this unit, students should be able to :

o Manage a small research project or develop a solution to a practical
problem
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o (learly express a research question or problem statement to be
investigated

o Explain the significance of the question (context)

o |dentify the relationship of the present research project to previous work
in the areq

o Apply the range of methodologies employed fo investigate a research
question

o Produce work skills that will assist them in future employment

(lass Confact:Equivalent to three hours per week. Normally to be delivered as one
hour of lectures and two hours of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Cavana, R. Y., Delahaye, B. L. & Sekaran, U. 2009, Australian
edition, Applied Business Research: Qualitative and Quantitative Methods, John Wiley
& Sons, Brisbane. Summers, J. & Smith, B., 2006, 2nd edn, Communication Skill
Handbook, John Wiley & Sons, Brishane.

Assessment:Presentation, Oral presenation and research proposal, 10%. Report,
Written proposal, 20%. Presentation, Oral presentation and final report, 25%.
Report, Written Report, 45%.

BEO3517 INTERNATIONAL TRADE PRACTICES

Locations:Footscray Park, Linoning University (inc. AABC: Asia-Australia Business
College), Shenyang, China. Sunway University, Kuala Lumpur, Malaysia..
Prerequisites:Nil.

Description:This unit of study introduces business students to the various export
documents required to facilitate an international trade transaction, the instruments of
trade finance, and the various methods of financing/settling exports and imports
transactions. These processes will be introduced using industry-based computer
software.

Credit Points: 12

Learning Outcomes:On completion of this unit, students should be able to:

o Understand shipping terms and the process of negofiating terms of
delivery;

o Generate necessary documents required o process a specific export/
import transaction;

o Understand the various forms of interational payments and trade
setflements;

o Evaluate foreign exchange risk and design appropriate risk management
strategies.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Bergami, R., 2009, 3rd edition International Trade: A Practical
Introduction Eruditions Publishing, Melbourne, Australia

Assessment:Test, 5 x Mulfiple Choice Tests , 30%. Test, Annual Student
Conference(Semester 1 only), 5%. Assignment, 4 x Practical Assessments using
authentic specialist software and reference materials, 30%. Assignment, Final
Assessment using authentic specialist software and reference materials, 35%. ltem
1.-Test 3, 4 & 5 are 50% Liwc Simulated Environment. Item 2. - A student
conference is run every year over two full days during Semester One teaching break



and students are expected to attend this event. ltem 3. - Assignments 7, 8, 9 & 10
are 100% Liwc Simulated Environment using authentic specialist software and
reference materials. Item 4. - Final Assessment is 100% Liwc Simulated Environment
using authentic specialist software and reference materials.

BE04400 HONOURS RESEARCH THESIS (FULL-TIME)

Locations:City Flinders.

Prerequisites:BE04430 - BUSINESS RESEARCH METHODS

Description: Students are required to complete a research thesis of 10,000-12,500
words based on the proposal developed in the unit of study BEQ4430 Business
Research Methods. As part of the assessment, students are required to present one
one-hour seminar on their research work.

Credit Points:48

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 48 credit
points.

Required Reading:To be advised by lecturer

Assessment:Seminar presentation, 15%; Written thesis, 85%.

BEO4401 HONOURS THESIS (PART-TIME)

Locations:City Flinders.

Prerequisites:BE04430 - BUSINESS RESEARCH METHODS

Description: Students are required to complete a research thesis of 10,000-12,500
words based on the proposal developed in the unit of study BEO4430 Business
Research Methods. As part of the assessment, students are required to present one
one-hour seminar on their research work.

Credit Points: 24

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study 24 credit points per
semester.

Required Reading:To be advised by lecturer

Assessment:Seminar presentation, 15%; Written thesis, 85%.

BEO4403 ADVANCED MICROECONOMICS

Locations:City Flinders.

Prerequisites:BE02264 - MICROECONOMIC ANALYSIS

Description:This unit of study will aim to provide a detailed and rigorous approach to
a number of central issues in microeconomics. Topics include: optimising behaviour;
developments in demand theory and estimation; producer behaviour and business
decision making; pricing decisions; efficient markets; new theories of the firm; the
role of asymmetric information in advanced microeconomic analysis; the structure of
the Australian economy; industry and competition policy; welfare economics; social
choice theory; risk and uncertainty.

Credit Points: 12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Test, 20%; Case study, 15%; Project, 15%; Final examination, 50%.

BE04430 BUSINESS RESEARCH METHODS

Locations:City Flinders.
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Prerequisites:Nil.

Description:The unit of study introduces students to some of the issues involved in
the production of research in applied fields; to enhance knowledge, personal skills
and competencies in conducting research in the broad industrial setfing. Seminars will
include: conceptualisation of research problems; theoretical formulation and
confextualisation.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Students will be required to prepare a thesis proposal for presentation to
the group, 100%. Satisfactory completion of this task is necessary prior to
embarking on the thesis.

BE05301 INTERNATIONAL ECONOMIC REGULATION

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study identifies the major principles relating to the
development of the world mulfilateral trading system and the method by which the
infernational trading system is regulated by the World Trade Organisation. It also
examines the means by which international trade is regulated by national
governments, particularly in the areas of anti-dumping, trade in services, trade in
intellectual property and investment. It adopts a multi-disciplinary approach,
parficularly in the areas of economics and law. Topics include: frade theory and public
policy; the GATT, structure and principles; multilaterialism and regionalism; anti-
dumping in GATT and domestic legislation; the regulation of investment,/govemment
procurement policies; general agreement on trade and services; the GATT on frade
and infellectual property; the World Trade Organisation - structure and function;
international dispute resolution; and the future agenda/negotiations under WTO.
Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:To be advised by lecturer

Assessment:Assignments/Case Study, 30%; Class Test, 20%; Final examination,
50%.

BE05303 STRATEGIC INTERNATIONAL TRADE FINANCE

Locations: ity Flinders.

Prerequisites:Nil.

Description:This unit of study infroduces to students practices and procedures required
to facilitate infernational trade transactions, the instruments of trade finance and
methods of financing exports, export strategies for entering foreign markets, country
and customer risk assessment, government strategies o encourage exports (e.g.
EMDG) and the export plan. Some of these procedures will be introduced with the
inclusion of the latest computer software and electronic data interchange technology
mimicking the use of on-ine services. Students will also be introduced to the
concepts of market access obligations of countries under the WTO, e.g. SPS and TBT
agreements for import risk assessment, which have a direct relationship to the flow
of infernational trade in goods. Topics include: customs and quarantine controls,
export and import documentation, classification of goods and payment of duties and
taxes, infernational payments instruments and frade seftlement, foreign exchange
exposure, market entry options, introduction to customer risk and country risk



assessment and aspects of electronic trading.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Bergami, R., 2004, Intemational Trade: A Practical Infroduction.
Madura, 1., 2002, International Financial Management, (7th edition).
Assessment:Continuous Assessment, 50%; Final examination, 50%.

BE05304 INTERNATIONAL BUSINESS OPERATIONS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study examines the different methods of conducting
international frade in goods and services. It involves a mixture of economic,
management, marketing and legal principles. In identifying and understanding the
limitations of a traditional export based expansion program, alternative strategies
involving one or more expansion methods are developed. Topics include: an overview
of the imperatives and problems associated with frade expansion starfing with the
basic import/export fransaction; the strategic aspects of distribution and agency
arrangements; more complex infernational arrangements; strategic alliances focusing
on contract manufacturing and agency service provision arrangements; and the
challenges of intellectual property based and technology transfer agreements.

Credit Points:12

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assassment:Term papers and presentation, 40%; Final examination, 60%.

BE05407 ECONOMIC IMPACTS OF EVENTS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study provides students with an understanding of the
fundamental economic concepts, methodologies and analytical tools useful in
initiating, developing, managing and evaluating special events. Topics include:
economic perspectives on special events; initiating, identifying and exploiting
markets for special events; environmental assessment - economic and industry
environment; and approaches to special event evaluation.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:G.1. Syme et al, Hall, C.M., 1993, 'The Economic Impacts of
Hallmark Events'. J.P.A and Mules, T.J., 1998, ‘An Economic Evaluation of the
Adelaide Grand Prix".

Assessment:Minor assignment, 30%; Major assignment, 50%; Class presentation,
20%.

BE05408 EVENT EVALUATION AND LEGACY

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit will examine the friple bottom line evaluation of events. In so
doing it will: - Examine the event evaluation process from the pre-event stage
(feasibility studies) through to post-event evaluation - Examine separate and holistic
approaches to evaluating the economic, social and environmental impacts of events -
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Examine the concept of event legacy - Use the economic evaluation kit Encore as the
hasis for understanding the research principals of the economic evaluation of events
as well as the practical use of the actual instrument to evaluate the economic
confribution of events.

Credit Points: 12

Leaming Outcomes:At the completion of this unit, students will be able to:

o (Obtain an understanding of feasibility studies and their role in the event
evaluation process

o Understand the basis for evaluating the economic impacts of events

o Understand the basis for evaluating the social impacts of events

o Understand the basis for evaluating the environmental impacts of events

o Understand the concepts behind the holistic evaluation of events and
triple bottom line reporting

o (Obtain an understanding of the legacy of events

o Use the economic evaluation tool

o Obtain an understanding of questionnaire design, data collection,
sampling, data interpretation and research results dissemination .

(loss Contact:3 hour seminar or equivalent.

Required Reading:Jago, L. and Dwyer, L. (2006)Economic Evaluation of Special
Evens: A Practitioner s Guide.Common Ground,Alfona. Mossberg, L.
(2000)Evaluation of Events. Cognizant, New York.

Assessment:Research Assignment essay 20%: Research through academic sources
the legacies of major events such as the Olympic games and Commonwealth games.
Include the following: -Research on the concept of major event legacies -Whether
legacies have part of the planning process of events -Discuss the different types of
legacies economic, social, community, infrastructure -Focusing on a specific event
citically discuss what legacies resulted from this event -Recommendations for future
events Group assignment: The economic impact of events (this assessment would
involve data collection, data entry, report writing (3000 words 40%). Presentation
of results for an event client (10%). Individual assignment: A review of the methods
to assess the social impacts of events focussing on the benefits and disadvantages of
each method (30%) OR Methods for improving the environmental impacts of an
event (30%).

BE05522 PUBLIC SECTOR ECONOMICS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit familiarises students with the changing place of the public sector
as Australia moves into the next century. It also assesses the role of the public sector
in facilitating Australia's global competitiveness and infegration into the Asia-Pacific
region. Topics include: the economic rationale of government intervention in the
Australian economy and society; principles of taxation and tax reform; the distributive
effects of government expenditure; government borrowing; the economics of public
enterprise, including issues in cost-benefit analysis; and an evaluation of deregulation
and privatisation.

Credit Points: 12

(lass Confact: Equivalent to 36 hours per semester normally fo be delivered as o
combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Low. Subject equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Assignments, 50%; case studies, 50%.



BE05538 ECONOMICS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study examines the economic environment within which
husinesses operate and highlights those important economic factors which influence
that environment. Topics include: markets and prices; optimisation by the firm; firms
and competition; economics of business; macroeconomics for business; and
macroeconomic policy.

Credit Points:12

(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer

Assessment:Assignments, 40%; Final examination, 60%.

BE05544 HUMAN RESOURCE ECONOMICS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study infroduces students to the economic principles of the
allocation of human resources within organisations and the wider economy. It will
equip them with skills necessary to analyse the likely outcomes of specific human
resource decisions. Topics include; supply and demand for labour and labour markets;
disadvantaged labour market groups; the impact of unions on wages; payment
systems and productivity; and the impact of wage fixing systems on the broader
economy.

Credit Points: 12

Closs Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:To be advised by lecturer.
Assessment:Test, 40%; Class paper, 30%; Research paper, 30%.

BE05567 INTERNATIONAL ECONOMICS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study provides an introduction fo international economic
concepts, theories and policies in order to explain: (i) bases, patterns and the
sfructure of international frade, (ii) causes and consequences of infernational factor
movements, (iii) international payment positions between nations, and (iv) the
structure and changes in foreign exchange markets and exchange rafes.

Credit Points: 12

Leaming Outcomes:On completion of this unit, students should be able to:

o Understand the fundamental international economic concepts and
theories;

o Explain the bases for trade, commodity composition of trade and gains
from trade;

o Analyse the causes and consequences of international factor
movements;

o Explain the structure and changes in the balance of payments, foreign
exchange markets, and exchange rates; and

o Examine the implications of various government policies for international
trade, finance and factor flows.
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(lass Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Carbaugh, R.A., 2003, International Economics, 9th edn, South-
Western College Publishing.

Assessment:Class tests and assignments, 40%; Final examination, 60%.

BE05601 ECONOMICS OF INTERNATIONAL TRADE

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study provides an advanced understanding of theorefical and
empirical methods of analysing intenational trade flows and the analysis of the
political economy of world frade issues.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Dunkley, G., 2000, The Free Trade Adventure, Zed Books.
Sawyer, W.C. and Sprinkle, R.L., 1999, Demand for Imports and Exports in the
World Economy, Aldershot, Ashgate.

Assessment:Class tests and assignments, 40%; Final examination, 60%.

BE05602 ADVANCED MANAGERIAL ECONOMICS

Locations:City Flinders.

Prerequisites:BE06601 - ECONOMIC ANALYSIS

Description:This unit of study introduces students to the hands-on practice and
applications for production, cost and consumer demand relationships in the product
pricing, sales, revenue, cost and profit decisions of a firm. It explores and evaluates
the price and non-price strategic behaviour of modern firms in different market
environments in a global economy. It introduces students to the applications of
capital budgeting decision methods of NPV, IRR, certainty equivalent and risk-
adjusted discount rate (RADR). Cost-Benefit Analysis, Shadow Pricing, Risk and
Uncertainty, Distributional effects of Project Benefits and Costs: Reference Group
Analysis, and Social Benefit and Cost Evaluation and Shadow Pricing: the Open
Economy case.

Credit Points: 12

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Commonwealth of Australia, Department of Finance, 1991,
Handbook of Cost Benefit Analysis, AGPS. Salvatore, D., 1996, Managerial
Economics in a Global Economy, 3rd edn, McGrow-Hill, New York.
Assessment:Assignment, 50%; Final examination, 50%.

BE06500 ECONOMICS FOR MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study provides a clear and comprehensive account of how
economics explains and analyses the functions of the firm in a modern industrial
society. Topics include: the nature and scope of economics; demand, supply and the
market mechanism; production, costs and profit analysis; market structure and
regulation; macroeconomic policy and the economic role of government; national
income and economic welfare; consumption, savings, investment and taxation;
money, interest and credit; the balance of payments, intemational frade and
exchange rate determination; and inflation and unemployment.



Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Stonecash, R., Gans, 1., King, S., and Mankiw, N.G., 1999,
Principles of Macroeconomics, Harcourt, Sydney. Brewster, D., 1997, Business
Economics: Decision-making and the firm, TP Nelson, Sydney.
Assessment:Examination, 50%; Continuous assessment, 50%.

BE06562 ECONOMICS OF PUBLIC ENTERPRISE

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study familiarises students with the history, scope and
economic functions of the public enterprise sector in Australia. It examines the role of
economic principles for effective public sector decision making. Topics include: the
economic rationale of government intervention and public enferprise; financing of
public enterprise; public enterprise pricing and investment; cost-benefit analysis; and
evaluation of public enterprise performance, privatisation and contracting out policies.
Credit Points: 12

(loss Confact:Equivalent to 36 hours per semester normally to be delivered as
combination of lecture, seminar, tutorial and/or workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal fo 12 credit points.
Required Reading:To be advised by lecturer.

Assessment: Individual essay/project, 50%; final examination, 50%.

BEO6567 INTERNATIONAL BUSINESS ENVIRONMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study infroduces students to the concept of the environment
of international business and the relationship between the environment and business
operations. It shows how to conduct infernational business environment scanning to
assist the formulation of international business strategy. Topics include: inferaction
hetween multinational corporations and the intenational business environment;
changing patterns of international frade; direct foreign investment; economic
infegration; infervention in frade; newly emerging market economies; industry versus
intra-industry or intra-firm trade; home and host multinational corporations and world
trade flows; infer-government policies and multinational responses; infernational
finance; and multinational marketing strategies.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer

Assessment:Case studies, 50%; Final examination, 50%.

BE06600 BUSINESS ECONOMICS

Locations:City Flinders, Beijing Jiaotong University Beijing, China; Stansfield College
Singapore; Sunway University, Kuala Lumpur, Malaysia...

Prerequisites:Nil.

Description:The primary purpose of this unit is to make students into better decision-
makers in a business or institutional confext. A subsidiary purpose of the subject is to
sharpen analytical skills so that students will be better able to recognise and solve
decision problems in different contexts. The unit, accordingly, is concerned with both
theory and practice: the theory serves to sharpen analytical skills, and the practice
will give experience in the application of the principles and techniques to real-world
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business problems.
Credit Points: 12

Learning Outcomes:On successful completion of this nit, students should be able to:

o Apply and appreciate economic principles to solve business problems.

o Apply and appreciate various quantitative tools useful for making
business/managerial decisions.

o Apply and appreciate modern software to find numerical solutions fo
business problems.

o Overall, in this course students will increase their understanding of
economics and learn a variety of techniques that will allow them fo
solve business problems relating to costs, prices, revenues, profits, and
compefitive strategies.

Class Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Pindyck, R.S., and D.L. Rubinfeld, 2009 Seventh Edition
Microeconomics New Jersey/Prentice Hall

Assessment:Assignment, Structured Homework Assignments, 30%. Test, Mid
Semester Test, 20%. Examination, Final Examination, 50%.

BEO660T ECONOMIC ANALYSIS

Locations: ity Flinders.

Prerequisites:BE06600 - BUSINESS ECONOMICS

Description:This unit of study emphasizes the application of fundamental economic
tools and concepts fo decision problems faced by various economic agents. Topics
include Economic theory of consumer behaviour, producer behaviour, role of markets
in co-ordinating economic decisions; conditions for efficient resource allocation,
market imperfections and the role of government, economics of information and
strategy, gome theory, strategic behaviour and competitive strategy, extremities and
public goods provisions.

Credit Points: 12

Learning Outcomes:On completion of this unit, students should be able to apply and
appreciate economic principles to understand and solve economic,/business
problems. In addition, students will increase their understanding of economics and
learn a variety of techniques fo solve decision problems.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Pindyck, R.S. and Rubinfeld, D.L., 2001, Microeconomics, 5th
edn, Prentice Hall.

Assessment:Term projects, 50%; Final examination, 50%.

BE06704 TOURISM ECONOMICS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study will develop and provide concepts, knowledge and
methodologies useful in the application of economic principles fo the study of
tourism. Topics include: tourism resource allocation; tourism demand and supply;
strategic planning and analysis; and the forecasting of fourism.

Credit Points: 12

(lass Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as



approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer
Assessment:Assignment, 20%; Final examination, 60%; Presentation, 20%.

BEO7700 THESIS (FULL-TIME)

Locations:City Flinders.

Prerequisites:BEQ7742 - BUSINESS RESEARCH METHODS

Description: Students are required to complete a research thesis of approximately
12,500 words based on the proposal developed in the unit of study Business
Research Methods. The thesis will report on independently conducted research which
demonstrates the student's ability to clearly define o problem, to undertake a
detailed literature search and review of the relevant theoretical and practical
literature on the topic area. All Students who enter the program will initially discuss
possible research topics with a member of staff and the Course Director. The thesis is
to be completed in six months for full-time students and twelve months for part-fime
students.

Credit Points:36

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 36 credit points.
Required Reading:To be advised by lecturer

Assessment:Thesis, 100%.

BEO7701 THESIS (PART-TIME)

Locations:City Flinders.

Prerequisites:BEQ7742 - BUSINESS RESEARCH METHODS

Description: Students are required to complete a research thesis of approximately
12,500 words based on the proposal developed in the unit of study Business
Research Methods. The thesis will report on independently conducted research which
demonstrates the student's ability to clearly define o problem, to undertake a
detailed literature search and review of the relevant theoretical and practical
literature on the topic area. All Students who enter the program will initially discuss
possible research topics with a member of staff and the Course Director. The thesis is
to be completed in six months for full-time students and twelve months for part-fime
students.

Credit Points: 18

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 18 credit points per
semester.

Required Reading:To be advised by lecturer

Assessment:Thesis, 100%.

BE07742 BUSINESS RESEARCH METHODS

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study introduces students to some of the issues involved in
the production of research in applied fields. It will enhance knowledge, personal skills
and competencies in conducting research in the broad industrial setting. Topics
include: conceptualisation of research problems, theoretical formulation and
contextualisation; literature review; problems and pitfalls in research development;
meta-analysis of past research; operationalisation of research problems to test
hypotheses; measurement and levels of measurement; procedures in data collection;
data analysis and presentation; and report writing and dissemination of research
findings.
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Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Thesis, 100%.

BHOT110 INTRODUCTION TO HOSPITALITY

Locations: Footscray Park.

Prerequisites:Nil.

Description:The purpose of this unit of study is to give students a basic understanding
of the study of hospitality as an emerging discipline worthy of rigorous study and fo
orient the students to the hospifality industry and the issues which confront it. This
will include infroducing students to the depth and scope of hospitality as a social
concept, with an emphasis on developing a sensitivity to and understanding of the
forces that shape the industry, and with reference to their own skills and
characteristics. Topics to be covered include: hospitality as a field of study;
infroduction to the hospitality industry; the philosophy of hospitableness; the origins
of moderm hospitality; the structure and dynamic forces of the hospitality industry;
consuming hospitality; the commoditisation of the hospitality industry.

Credit Points: 12

Learning Outcomes:On successful completion of this nit, students will be able to:

o demonstrate an understanding of the hospitality industry as a social
phenomenon involving relationships and transactions between people;

o use basic evaluation and analytical skills;

o develop a capacity to reflect on their own skills and personality type;

o prepare a personalised career strafegy based on thei understanding of
the industry and themselves; and

o demonstrate written communication skils.

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:BHO1110 Infroduction to Hospitality: workbook of readings and
activities

Assessment:Test, Critical Thinking Assessment, 20%. Essay, Major Assignment, 40%.
Examination, Final Examination, 40%.

BHO1114 CULINARY HEALTH, HYGIENE AND SAFETY

Locations:Footscray Nicholson, Footscray Park.

Prerequisites:Nil.

Description:The aim of this unit is o develop an holistic approach to health, hygiene
and safety policy and strategy fo encourage susfainable resource management and
appropriate occupational practice.

Credit Points: 12

Leamning Outcomes:On successful completion of this unit, students should be able to:

o Indentify the drivers of global health, hygiene and safety policy and
assess how these may influence context specific sustainable workplace
pracfice.



o Assess potential hazards within the workplace and develop
recommendations for best practice.

o Demonstrate occupational health, hygiene and safety practices to
minimise harm and promote sustainability.

o Acquire basic evaluation and analytical skills.

o Develop an elementary capacity fo reflect.

o Demonstrate written academic communication skills.

(loss Contact:This unit will be delivered by way of a two hour lecture and o one hour
tutorial - practicum.

Required Reading:Victoria University Le Cordon Culinary Manual Volume 1 Ford, J.,
Zelman, M., Hunter, G., Tinton, T., Carey, P., Walpole, S. and Rippington, V.
(2010) Professional Chef Cengage Leaming Australia, Victoria

Assessment:This unit will use graded assessment with both progressive and final
assessments. Essay, Theoretical essay, 20%. Project, Practical based project, 20%.
Test, Early atrisk assessment, 20%. Examination, Final examination, 40%. Note:
Students who successfully complete the Certificate |1 or above in Commercial Cookery
and undertake BHO1121 Food and Beverage Management |, will receive an
exemption for this unit of study.

BHO1115 INTRODUCTION TO CULINARY TECHNOLOGIES

Locations: Footscray Nicholson.

Prerequisites:Nil.

Description:The aim of this unit is o develop basic application skills and an
integrated understanding of the major technologies employed in the production of
food and beverages in a modern culinary setting.

Credit Points: 12

Leamning Outcomes:On successful completion of this unit, students should be able to:
Describe the provenance of food and recipes including issues of cultural and social
significance. Describe the major technologies employed in modern culinary practice
and management. Identify the strengths and weaknesses of a dish from the
perspectives of acquisition, storage, handling, preparation, and cooking. Analyse a
recipe to determine the ingredients needed and their classification,

acquisition, storage, handling, preparation and presentation. Identify the critical path
for preparation and cooking a range of ingredients to standard recipes and how
culinary technologies may assist in this process.

Class Contact:Initiating 3 hour seminar plus 12 hours per week for 12 weeks in
kitchen practicum plus 3 hour concluding seminar.

Required Reading:Victoria University Le Cordon Culinary Manual Volume 2 Ford, J.,
Zelman, M., Hunter, G., Tinton, T., Carey, P., Walpole, S. and Rippington, V.
(2010) Professional Chef Cengage Learning Australia, Victoria

Assessment:This unit will use graded assessment with both progressive and final
assessments. Essay, Theoretical Essay, 20%. Project, Practical based project, 20%.
Test, Early at risk assessment, 20%. Examination, Final examination, 40%. Note:
Students who successfully complete the Certificate Il or above in Commercial Cookery
and undertake BHO1121 Food and Beverage Management |, will receive an
exemption for this unit of study.

BHO1116 INTRODUCTION TO KITCHEN OPERATIONS

Locations:Footscray Nicholson.

Prerequisites:BHO1114 - CULINARY HEALTH, HYGIENE AND SAFETYBHO1115 -
INTRODUCTION TO CULINARY TECHNOLOGIES

Description: The aim of this unit is o develop basic application skills and an
integrated understanding of the major operations and operating systems employed in
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the production of food and beverages in a modem culinary setfing.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able to:
Describe the major operating processes employed in a modern culinary setting.
Describe the nature of these operating processes from a kitchen management
perspective. |dentify the strengths and weaknesses of a menu from a kitchen
operations perspective. Identify the critical path for preparation and cooking a range
of ingredients fo standard recipes and how kitchen operating systems assist in this
process.

Class Confact:Initiating 3 hour seminar plus 12 hours per week for 12 weeks in
kitchen practicum plus 3 hour concluding seminar.

Required Reading: Victoria University Le Cordon Culinary Manual Volume 3 Ford, J.,
Zelman, M., Hunter, G., Tinton, T., Carey, P., Walpole, S. and Rippington, V.
(2010) Professional Chef Cengage Leaming Australia, Victoria

Assessment:This unit will use graded assessment with both progressive and final
assessments. Essay, Theoretical Essay, 20%. Project, Practical based project, 20%.
Test, Early - ot risk assessment, 20%. Examination, Final examination, 40%. Note:
Students who successfully complete the Certificate IIl or above in Commercial
Cookery and undertake BHO1122 Food and Beverage Management I, will receive
an exemption for this unit of study.

BHO1121 FOOD AND BEVERAGE MANAGEMENT |

Locations:Footscray Park.

Prerequisites:BHO1110 - INTRODUCTION TO HOSPITALITY

Description:To purpose of this unit of study is to infroduce students to the core
principles and practices of food and beverage management in order fo optimise the
managerial and operational efficiency of foodservice operations. Students are
infroduced to a range of management tools, systems and principles that enables the
food and beverage manager to plan and implement the production and service of
food and beverages efficiently and effectively. Students are encouraged to identify
the importance of food and beverages from commercial, cultural and social
perspectives through their involvement in a series of activities in lectures and
tutorials; and communicate their findings through a number of oral presentations.
Topics include: introduction fo food and beverages, food and beverages menu, food
production methods, recipe development, standardised recipe, food safety and
hygiene and dining experience.

Credit Points: 12

Learning Outcomes:On the completion of this unit, students should be able fo:

explain the essential characteristics of food and beverages;

o explain the structure and nature of the foodservice industry;

o research the role and function of the menu and the wine lists, including
menu planning;

o demonstrate knowledge of various food production methods and control
systems, including food and beverage costing methods;

o and explain the principles of recipe development and standardisation.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
points.

Required Reading:Davis, B, Lockwood, A, Pantelidis, |, and Alcott, P 2008 4e, Food
and Beverage Management, Elsevier Science & Technology.



Assessment:Presentation, Oral, 30%. Essay, Written assignment, 20%. Other,
ePortfolio, 10%. Examination, Final exam, 40%.

BHO1122 FOOD AND BEVERAGE MANAGEMENT II

Locations:Footscray Park.

Prerequisites:BHO1121 - FOOD AND BEVERAGE MANAGEMENT |

Description:To develop a comprehensive understanding of the principles of food and
heverage management. Topics include: concepts of food services management;
conceptualising quality in a food service setting; quality control; menu engineering;
production systems and food and beverage cost control

Credit Points:12

Learning Outcomes:On successful completion of this unit, students should be able to:
demonstrate the essential strategic and executive skills required to deliver quality
food and beverage services; describe the roles and responsibilities of a food and
beverage manager; and critically analyse and evaluate food and beverage
performance based on financial, market and operational criteria.

(lass Confact:A two hour lecture and a one hour tutorial or equivalent or a delivery
mode as approved by the Faculty of Business and Law.

Required Reading:Davis, B., Lockwood, A., Pantelidis, I., and Alcott, P. 2008 4e,
Food and Beverage Management, Elsevier, U.K

Assessment:Test, Postlecture quiz, 10%. Project, Management report on simulated
environment, 50%. Examination, Final exam, 40%.

BHO1177 INTRODUCTION TO MARKETING

Locations:Werribee, Footscray Park, City Flinders, AABC-Linoning-China, CUHK-Hong
Kong, Kasetsari-Bangkok, Sunway University - Malaysia, Sunway Johor Banru,
Malaysia, ECA - Sydney. Australian College of Kuwait.

Prerequisites:Nil.

Description:This unit of study provides an introduction fo the marketing function of
the organisation. Identifying and meefing the needs of clients and customer groups is
ritical to achieving organisational goals. This unit of study provides an overview of
the theories and principles of marketing required for effective business practice. The
focus is on how organisations identify the needs of their target markets, understand
the buying behaviour of their target markets, and develop a marketing mix fo safisfy
the needs and wants of these markets. While the course has a theorefical base,
practical application of the concepts of markefing is an essential element.

Credit Points:12

Leaming Outcomes:On complefion of this unit, students should be able to:

1. demonstrate an understanding of the principles underlying the development of
marketing strategies, especially in relation fo services and consumer goods;

2. describe the role of the marketer, and the marketer’s confribution to the direction
of the organisation which offers products such as: goods, services, ideas, events,
activities, people and experiences, as a means of satisfying the needs of consumers;
3. outline the particular challenges confronting marketers in local and intemational
markets; 4. demonstrate a knowledge of the marketing strategies that can be
implemented to confront these challenges; 5. demonstrate an ability to identify
marketing problems in exercises which simulate “business world” situations, and

6. develop strategies to provide solutions to the marketing problems identified.
Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Elliot, Rundle-Thiele, Waller 2010 Marketing John Wiley & Sons,
Milton, Queensland Henry Ho, Helen Madden-Hallett 2011 Marketing Case in the
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Asia-Pacific Region John Wiley & Sons, Milton, Queensland Jane Summers, Brett
Smith 3rd Edition Communication Skills Handbook Wiley Publishing
Assessment:Other, SWOT Analysis, 10%. Case Study, Minor case study, 20%. Case
Study, Major case study, 30%. Examination, Final examination, 40%.

BHOT190 INTRODUCTION TO TOURISM

Locations:Footscray Park, Sunway-Malaysia..

Prerequisites:Nil.

Description:This unit of study is an introduction to the tourism phenomenon,
combining a theoretical approach to the concepts involved with a practical orientation
to specific issues. It includes sections on the nature and concept of tourism, fravel
motivations, the historical development of tourism and the tourism system. An
analytical framework is applied to the world's key generating and receiving regions
incorporating planning, development and markefing issues. The unit of study includes
the use of case studies, the interpretation of tourism statistics and the evaluation of
public and private sector perspectives.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Understand the nature, scope and significance of tourism;

o Examine the structure of the tourism industry and research, analyse and
evaluate a major component of the fourism industry;

o |dentify and interpret statistical data relating o tourism and tourism
activities;

o Understand the role of, and develop skills in, social networking;

o Describe the various impacts generated by tourism.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
us approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Richardson, J., & Fluker, M., 2008 2nd edifion Understanding and
Manageing Tourism, Pearson Education, Frenchs Forest, Australia

Assessment:Tests and assignments, 50%; Final examination, 50%.

BH02103 ADVANCED KITCHEN OPERATIONS

Locations: Footscray Nicholson.

Prerequisites:BHO1114 - CULINARY HEALTH, HYGIENE AND SAFETYBHO1115 -
INTRODUCTION TO CULINARY TECHNOLOGIESBHQ1116 - INTRODUCTION TO
KITCHEN OPERATIONS

Description:The aim of this unit is o develop advanced application skills and an
integrated understanding of advanced operations and operating systems employed in
the production of food and beverages in a modern culinary setting.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able to:
Analyse and explain the major operating processes employed in a modem culinary
setting. Analyse and explain the nature of these operating processes from a kitchen
management perspective (including management and financial perspectives).
Analyse and explain the strengths and weaknesses of a menu from a kifchen
operations perspective. Recommend changes to a menu to improve the operating
effectiveness and efficiency of a kitchen. Recommend a crifical path for the
production of dishes from a comprehensive a la carte menu.

(lass Confact:Initiating 3 hour seminar plus 12 hours per week for 12 weeks in
kifchen practicum plus 3 hour concluding seminar.



Required Reading:Victoria University Le Cordon Culinary Manual Volume 4 Ford, .,
Zelman, M., Hunter, G., Tinton, T., Carey, P., Walpole, S. and Rippington, V.
(2010) Professional Chef Cengage Learing Australia, Victoria

Assessment:This unit will use graded assessment with both progressive and final
assessments. Essay, Theoretical Essay, 20%. Project, Practical based project, 20%.
Test, Early at risk assessment, 20%. Examination, Final examination, 40%. Note:
Students who successfully complete the Certificate Il or above in Commercial
Cookery and undertake BHO1122 Food and Beverage Management I, will receive
an exemption for this nit of study.

BHO2104 INTRODUCTION TO KITCHEN MANAGEMENT

Locations:Footscray Nicholson.

Prerequisites:BHO1114 - CULINARY HEALTH, HYGIENE AND SAFETYBHO1115 -
INTRODUCTION TO CULINARY TECHNOLOGIESBHO1116 - INTRODUCTION TO
KITCHEN OPERATIONSBHO2103 - ADVANCED KITCHEN OPERATIONS
Description:The aim of this unit is to refine advanced application skills and infroduce
students to the key management concepts that underpin the major operations and
operating systems employed in the production of food and beverages in a modem
culinary setting.

Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:
Monitor and report upon the major operating processes employed in a modern
culinary setting. Synthesise and implement appropriate kitchen management
processes. Develop, cost and evaluate a menu from a kitchen management
perspective. Oversee and evaluate the marketing, managerial and financial
performance of a kitchen that produces an a la carte menu.

Class Contact:Initiating 3 hour seminar plus 12 hours per week for 12 weeks in
kitchen practicum plus 3 hour concluding seminar.

Required Reading: Victoria University Le Cordon Culinary Manual Volume 5 Ford, 1.,
Zelman, M., Hunter, G., Tinton, T., Carey, P., Walpole, S. and Rippington, V.
(2010) Professional Chef Cengage Learing Australia, Victoria

Assessment:This unit will use graded assessment with both progressive and final
assessments. Essay, Theoretical Essay, 20%. Project, Practical based project, 20%.
Test, Early - ot risk assessment, 20%. Examination, Final examination, 40%. Note:
Students who successfully complete the Certificate Il or above in Commercial
Cookery and undertake BHO1122 Food and Beverage Management I, will receive
an exemption for this unit of study.

BH02122 FOOD AND BEVERAGE MANAGEMENT Il

Locations:Footscray Park.

Prerequisites:Nil.

Description:To develop a comprehensive understanding of the principles of food and
beverage management. Topics include: concepts of food services management;
conceptualising quality in a food service sefting; quality control; menu enginering;
production systems and food and beverage cost control

Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o demonstrate an understanding of professionalism as it relates to food
and beverage management;

o discriminate between the drivers of food and beverage decisions and the
consequent impacts on quality and profit;

o assess restourant performance based on financial, market and
operational criteria, and propose improvements;
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o recommend human resource practices for effective group functionality
and positive customer service outcomes; and

o monitor frends in food and beverage and their role in innovation

(loss Contact:A two hour lecture and a one hour tutorial or equivalent or a delivery
mode as approved by the Faculty of Business and Low.

Required Reading:Davis, B., Lockwood, A., Pantelidis, I., and Alcott, P. 2008 4e,
Food and Beverage Management, Elsevier, U.K

Assessment:Portfolio, Reflective ePortfolio Submissions, 10%. Project, Management
report on simulated environment, 50%. Examination, Final exam, 40%.

BHO2193 TOURISM PRODUCT DESIGN AND DELIVERY

Locations:Footscray Park.

Prerequisites:BHO1190 - INTRODUCTION TO TOURISM

Description:The aim of this unit is fo provide students with practical knowledge of
designing and delivering tourism products in the context of the operation of
husinesses within the travel and tourism sector including travel agents, tour operators
and fransport. It examines the evolving nature of tourism distribution and the
development of products and experiences, with an emphasis on innovative design.
Specific issues addressed include: the management of travel operations; the
development of innovative travel products; packaging; regulatory requirements;
technological options; electronic distribufion and communication; and intersectoral
relationships.

Credit Points: 12

Leaming Outcomes:At the completion of this unit, students will be able to:

o Research, write, package and market a travel itinerary and four
o Communicate the product to a range of interest groups
o Deal effectively with clients and business partners.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
poinfs.

Required Reading:Frost, W. (2004) Travel and Tour Management, Pearson
Hospitality Press, Melbourne

Assessment:Assignment, Progressive Assessment Tutorial Multiple Choice Questions
and Discussion, 10%. Assignment, Progressive Assessment Tutorial Mulfiple Choice
Questions and Discussion, 30%. Presentation, Design of an innovative & memorable
tourism product and tour. Development of supporting brochure and web-based
material. Group Product Presentation, 20%. Examination, Final Examination, 40%.

BH02252 SELLING AND SALES MANAGEMENT

Locations:Footscray Park, City Flinders.

Prerequisites;BHOT171 - INTRODUCTION TO MARKETING

Description:Selling and Sales Management will introduce students to the principles of
selling and selling theory, and the various activities involved in setting up a sales
force. The responsibilities of the sales manager will also be covered. Topics include:
personal selling; theories of selling; organisational buyer behaviour; communication
in the sales process; preparation in the selling process; the sales presentation;
handling objections; follow-up after the sale; sales force management; organizing the
sales force; forecasting sales; controlling, supervising and evaluating the sales force;
international sales management; ethical issues in selling.

Credit Points: 12



Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Stanton, W., Buskirk, R. Spiro, R., Balderstone, R. and Power, M.,
1999, Management of the Sales Force, McGraw-Hill, Sydney.

Assessment:Case Study, 20%; Report, 30%; Final examination, 50%.

BH02253 BUSINESS TO BUSINESS MARKETING

Locations:Werribee, Footscray Park.

Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:The unit of study will cover the general principles of marketing and how
they apply fo business to business marketing, and infroduce students to the particular
theories and the body of knowledge that surrounds the marketing of goods and
services in the industrial marketing sector. Topics include: The nature of industrial
markets, and the major differences between organisational and non-organisational
buying processes, and the differences between their particular marketing strategies;
business buyer behaviour and an understanding of how to communicate effectively
with business clients. The means commonly used fo service and motivate business
customers; the selection, segmentation and targeting of industrial markets, and the
role of industrial marketing research in this process; the formulation of an effective
marketing mix and sound markefing plan for business to business markefing; the
fundamentals of managing a business to business sales force and effectively
servicing major (or key) accounts; the distribution of business to business products;
the pricing of business to business products.

Credit Points:12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Hutt, M.D. and Speh, T.W., 1995, Business Marketing
Management: A Strategic View of Industrial and Organizational Markets, 5th edn,
The Dryden Press, Forth Worth, Texas. Vitale and Giglierano, Business to Business
Marketing: Analysis and Practice in a Dynamic Environment, South-Western.
Assessment:Business Report, 30%; Work Sheets, 30%; Final Examination, 40%.

BH02255 TOURISM ENTERPRISE MANAGEMENT

Locations:Footscray Park.

Prerequisites:BHO1190 - INTRODUCTION TO TOURISM

Description:This unit of study aims to identify short and long term operational issues
confronting tourism enterprises. To identify and apply effective business management
techniques to fourism enterprises. The unit of study also examines the management
of fourism enterprises that are destination-based, with particular emphasis on the
attractions and accommodation sectors. The unit of study evaluates the application of
resources to the fourism operation including human resources, finance, markefing
and technology. A variety of techniques are evaluated which can help to address both
short and long-term management problems.

Credit Points:12

Leaning Outcomes:On successful completion of this nit, students should be able to:

o Show an understanding of a wide range of tourist/visitor attractions and
enterprises and their characteristics;

o |dentify short and long term operational management issues confronting
management;
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o Develop a strategic response from o managerial perspective to the
findings of the above research;

o |dentify and apply effective business management techniques to fourism
enterprises.

o Understand the factors contributing to the success or failure of tourism
enferprises,/atfractions

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Swarbrooke, ., 2002, 2nd Edition The Development and
Management of Visitor Attractions Butterworth-Heinemann, Oxford.
Assessment:Report, Tourist attraction analysis, 10%. Report, Major Assignment,
30%. Report, Online tests, 10%. Presentation, Oral Presentation, 10%. Examination,
Final Examination, 40%.

BH02256 TOURISM HOSPITALITY AND EVENTS MARKETING

Locations: Footscray Park, Sunway-Malaysia..

Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:The unit of study aims to apply the principles of marketing to tourism and
hospitality products and services. To examine the relationship between the
motivations and behaviour of tourism and hospitality consumers and the distribution
and delivery of tourism and hospitality products and services. The purchase-decision
as applied to tourism and hospitality products and services. Factors influencing the
decision-making process. The role of information and communications technology in
tourism and hospifality marketing. Electronic communication and distribution
strategies.

Credit Points: 12

Learning Outcomes:On completion of this unit of study, students should be able to:
|dentify and evaluate the factors that influence the purchase decision process for
tourism, hospitality and event products and services; Assess electronic and other
communication strategies as a means of reaching consumers of tourism, hospitality
and event products and services and influencing their behaviour; Conduct
independent research in the field of tourism, hospitality and events marketing.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Subject equal to 12 credit points.
Required Reading:Kotler, P., Bowen, J. and Makens, 1., 2006, Marketing for
Hospitality and Tourism, Prentice-Hall, New Jersey. Harris, R., Jago, L. and King, B.,
2005, Case Studies in Tourism and Hospitality Marketing, Pearson Hospitality Press,
Australia.

Assessment:Progressive Assessment, 60%; Examination, 40%.<br

BHO2257 ADVERTISING AND MARKETING COMMUNICATIONS

Locations:Footscray Park, HKIT-Hong Kong, Sunway-Malaysia Australian College of
Kuwait.

Prerequisites;BHOT171 - INTRODUCTION TO MARKETING

Description:This unit of study aims to develop an understanding of Integrated
Marketing Communications (IMC) incorporating the field of Advertising. The unit will
provide students with an appreciation of procedures and process used fo build and
maintain markefing communications within an organisation. Specifically, the unit
adopts an applied planning approach to the elements of the integrated marketing
communications mix to develop stronger brands. The unit will critically evaluate the
role of both traditional and new media within o unified market-focused



communications plan based on the setting of marketing communication objectives.
Furthermore, message and media strategy are examined within this context. Other
topics covered in this subject include the development and use of the IMC tools;
segmentation, fargeting and profiling of the consumer; identifying advertising and
promotional opportunities in fraditional and new media; understanding and using
media metrics; establishing promotional budgets; and the evaluation of infegrated
markefing communications strategies and tactics.

Credit Points:12

Leaming Outcomes:On completion of this nit, you should be able to:

o Examine and apply the integrated marketing communication process to
build strong brands by making a meaningful connection with the target
audience.

o (onstruct marketing communication objectives and connect the
marketing communication tools (functions) to fulfil these objectives.

o Demonstrate creative and media strategies for advertising and
promotion.

o Use a budget to efficiently allocate and prioritise marketing
communication resources before evaluating the outcomes for success.

o Investigate social, legal and ethical issues related to advertising,
promotion and marketing communications from a mulficultural and
international perspective.

Class Contact:Equivalent to three hours per week. Normally to be delivered as one
two-hour lecture and one one-hour tutorials, workshops or modules or a delivery
mode as approved by the Faculty of Business and Law.

Required Reading:Clow, K.E. and Baack, D., 2012, 5th Edition / Global Edifion.
Integrated Advertising, Promotion and Markefing Communications. Essex: Pearson
Education.

Assessment:Assignment, Individual Assignment, 20%. Assignment, Two Group
Assignments, 30%. Examination, Final Exam, 50%.

BH02258 PRODUCT AND BRAND MANAGEMENT

Locations:Footscray Park, HKIT-Hong Kong, Sunway-Malaysia..
Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:This unit of study will enable students to understand the role of the
product and brand manager, both in the strategic and operations management roles.
It will cover the principles and concepts of product and brand management and relate
these o operational decision-making and strategy formulation. The unit will infroduce
sfudents fo the strategic brand management process, and the process of building
customer based brand equity. Topics include: product strategies; identifying and
developing product-markets; undertaking product and industry level analysis;
competifion, competitive strategies and compefitive advantage; the issues involved in
the development and management of new products, including proactive versus
reactive approaches to product development, market entry considerations, product
positioning, pricing methods and strategies; the relationship of product decisions to
other marketing decisions; measuring, developing and managing brand health; and
special fopics in product management.

Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o Understand the role of product and brand managers in a compefitive
environment;
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o Undertake market analysis and develop objectives and strategies for the
product or service in question;

o Make decisions about brand promotion, pricing and relationship
management;

o (Comprehend the particular challenges confronting product and brand
managers in the global environment; and

o Demonstrate knowledge of the marketing strategies that can be
implemented to confront these challenges.

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Lehman, D.R. and Winer, R.S. (2005) Product Management, 4th
ed., McGraw-Hill lrwin.

Assessment:One 2-hour final examination (40%) and in-semester assessment
(60%). In semester assessment may involve case analysis, group work and class
presentations.

BH02259 PRODUCT AND SERVICES INNOVATIONS

Locations: Footscray Park, Sunway-Malaysia Australian College of Kuwait.
Prerequisites:Nil.

Description:This unit of study will enable students to understand the role of the
product and brand manager, both in the strategic and operations management roles.
It will cover the principles and concepts of product and brand management and relate
these to operational decision-making and strategy formulation. The unit will infroduce
students to the strategic brand management process, and the process of building
customer based brand equity. Topics include: product strategies; identifying and
developing productmarkets; undertaking product and industry level analysis;
competition, competitive strategies and competitive advantage; the issues involved in
the development and management of new products, including proactive versus
reactive approaches to product development, market entry considerations, product
positioning, pricing methods and strategies; the relationship of product decisions fo
other marketing decisions; measuring, developing and managing brand health; and
special fopics in product management.

Credit Points: 12

Learning Outcomes:On completion of this unit, students should be able to:

o Understand the role of innovation and entrepreneurship in the global
economy.

o ppreciate the diverse nature of the role of product and brand managers
in a compefitive environment;

o Undertake market analysis, structure and organisation for innovation
and the development of an innovative culture

o Make decisions about new product and service development processes

o (omprehend the particular challenges confronting product and brand
managers in the global environment;

o Demonstrate knowledge of the marketing sirategies that can be
implemented to confront these challenges.

(lass Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.



Required Reading:Ahmed, P K and Shepherd C D (2010) Innovation Management:
Context, strategies, systems and processes, Pearson Education, London.
Assessment:Test, Progressive Assessment, 10%. Tutorial Participation, Attendance for
Case Study Presentations, 10%. Case Study, Tutorial Case Study Presentations,
20%. Test, Mid Semester Test, 20%. Examination, Final Examination, 40%. To
attain a pass in the unit students must pass the final examination and complete all
other assessment components above.

BH02282 ACCOMMODATION MANAGEMENT

Locations:Footscray Park.

Prerequisites:Nil.

Description:In this unit students will acquire o functional understanding of the
planning, management and operational requirements of the accommodation
industry. Topics include: infroduction to the accommodation industry; the quest cycle;
integrating rooms division management; operating cost structures and control; the
revenue cycle; rooms division management; and accommodation information
systems.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to
demonstrate their understanding of the accommodation industry by being able to:

o investigate the management environment;

o use the principles and practices of the guest cycle;

o examine and explain operating cost structures;

o analyse and investigate performance metrics and benchmarks; and

o yse stochastic models and use simple heuristics to forecast demand and
pricing.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Vallen, . K. and Vallen, 1. J. 2008, 8e, Check-in check-out, Upper
Saddle River, NJ: Prentice Hall

Assessment:Test, Multiple Choice Test, 10%. Report, Accomodation, 30%.
Assignment, Computer Simulation, 20%. Examination, Final Exam, 40%.

BH02285 MARKETING RESEARCH

Locations:Footscray Park, Sunbury, Sunway-Malaysia Australian College of Kuwait.
Prerequisites:BEQT106 - BUSINESS STATISTICSBHO1171 - INTRODUCTION TO
MARKETING

Description:The unit of study aims to familiarise students with the applications for
market research and its importance in making sound business and markefing
decisions; and to complete successfully an applied research project. Topics include:
introduction; the role of marketing research; research management and design; data
acquisition and processing; design of surveys; marketing research and the
behavioural sciences; infroduction to multivariate techniques; applications of
marketing research.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:
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o Recognise that research is the systematic and objective identification,
collection, analysis and dissemination of information for the purpose of
assisting management in decision making;

o |dentify the most appropriate research technique for a given research
project;

o Develop and/or evaluate an appropriate data collection form;

o Defermine the data analysis technique most appropriate to the research;
and

o Prepare and present a research proposal and/or report.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Report, Qualitative Inferviews and Report, 20%. Other, Data Collection
and Entry, 10%. Report, Research Report, 30%. Examination, Final Exam, 40%.

BH02286 NATURE BASED TOURISM

Locations:Footscray Park.

Prerequisites:BHO1190 - INTRODUCTION TO TOURISM

Description:This unit of study aims to infroduce students to the concept of nature-
hased tourism and its specific sub-categories of adventure tourism and eco-fourism.
To provide students with an understanding of the operations and visitor management
issues for nature-based activifies in natural environments. Topics include: motivations
for nature-based tourism; the markets for adventure tourism and eco-tourism;
operations issues including accreditation, and the management of visitors in natural
areas.

Credit Points: 12

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, fieldtrip, workshops or modules or a
delivery mode as approved by the Faculty of Business and Law. Unit of study equal
to 12 credit points.

Required Reading:Swarbrooke, J., Beard, C., Leckie, S. and Pomfret, G., 2001,
Adventure Tourism: The New Frontier, Butterworth-Heinemann, Oxford. Wearing, S.
and Neil, J., 1999, Ecotourism: Impacts, Potentials and Possibilities, Butterworth-
Heinnemann, Oxford.

Assessment:Progressive assessment, 60%; Final examination, 40%. Note: Only
hand-held non-programmable calculators may be used in examinations.

BH02301 SUSTAINABLE OPERATIONS

Locations:Footscray Park, Off-shore.

Prerequisites: Nil

Description:This unit examines the principles of ethical and responsible behaviour by
firms in meeting their environmental, social, cultural, economic and financial
obligations fo their stakeholders and society os a whole, and the implementation of
husiness practices to ensure that their operations are sustainable. It also examines
methods of evaluating performance in achieving sustainable practices. Topics include:
an overview of business ethics; the ethical consumer; corporate social responsibility
(CSR); financial and legal obligations; workforce and community development;
business networks and economic linkages; greenhouse gas emissions and
environmental management systems; monitoring and evaluating corporate social
performance; measuring carbon emissions.

Credit Points: 12



Learning Qutcomes: The major learning outcome for the student on completion of this
unit will be the ability to identify key sustainability principles as applied to business
operations and formulate, implement and evaluate strategies to assist in achieving
sustainable operations. More specifically, students will be able to: demonstrate an
understanding of corporate social responsibility practices; demonstrate their ability to
facilitate a discussion through the presentation of a designated topic; develop an
understanding of environmental management practices and monitoring systems for
sustainable operations; and comprehend how businesses can calculate and reduce
their carbon emissions.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:There is no prescribed text book for this unit.

Assessment:Report, Analysis of CSR Practices, 15%. Presentation, Group Presentation
and Workshop, 20%. Project, Case Study on Environmental Management and
Monitoring Systems, 35%. Examination, Final Examination, 30%.

BH02405 MUSIC MARKETING

Locations:Footscray Park.

Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:This unit of study provides students with the knowledge related to the
special marketing and promotional techniques of the industry, to develop technical
skills in marketing musical products and to understand the processes by which the
music product moves from the manufacturer to the consumer. At the completion of
the unit of study students should be able to explain the processes involved in
wholesale, retail and distribution of music products, to describe the role of media in
the marketing and promotion of music products and to compare different approaches
to marketing in infernational territories.

Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o Appreciate the many factors involved in music marketing and understand
the processes by which music product moves from the producer to the
consumer;

o Set markefing objectives, develop marketing strategies for music
products and constructively analyse and evaluate their impact on the
consumer;

o Prepare a comprehensive marketing plan for music products;

o (Conduct independent research in the field of music marketing

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Holloway, R. and Williams, P., 2003, Making Music: A Continuous
Case Study of Marketing in the Music Industry, Pearson Education, Australia.
Compilation booklet of Readings and Cases to be purchased from the university
hookshop.

Assessment:Examination, 40%; Case Studies, 30%; Assignments, 30%.

BH02407 MARKETING ON THE INTERNET

Locations:Werribee, Footscray Park, CUHK-Hong Kong. Sunway College/University,
KL (Malaysia) Sunway College JB, (Malaysia).
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Prerequisites;BHOT171 - INTRODUCTION TO MARKETING

Description:This unit of study aims to give students an understanding of how
marketing practices can be applied either in isolation using the web or as part of an
integrated communication package incorporating the web. It looks in particular af the
major marketing strengths of the internet over traditional methods. The unit of study
examines 2 cases in particular, which exemplify highly efficient uses of the web as a
selling, advertising, public relations and distribution tool. Topics include: a brief
infroduction, building a customer relationship, an examination of the 4 P's of
marketing, branding and basic web design. Note: this nit of study does not provide
technical training for designing web sites. A technical understanding is not required to
study this unit of study and apply that knowledge to a business setting.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Fisher, R.J., Jaworski, B.J., Mohammed, R.A., and Paddison, G.1.,
2002, Building Advantage in a Networked Economy, 2nd edn, McGraw-Hill
Publishers.

Assessment:Major report, 30%; Check sheets, 30%; Exam, 30%.

BH02422 EVENT CREATION AND DESIGN

Locations: Footscray Park, Angell Business School - Freiburg.

Prerequisites:BH02432 - INTRODUCTION TO EVENTS

Description:This unit will examine the following areas: 1. Creativity - the concept of
creativity; developing and fostering creative skills; barriers to creativity 2. Events and
creativity in confext; historical perspectives; the evolution of creativity in events; the
value of extravagant events, specifically closing and opening ceremonies; objectives
of events; constraints to creativity in events 3. Design - Principles of design;
producing creative events; technical skills; resources; risk factors; review of event
creative industries and synergies with events.

Credit Points: 12

Learing Outcomes:On successful completion of this unit, students are expected fo be
able to: - Understand the creative process - Understand the methods for encouraging
0 creative environment - Understand the ways in which events are created and
produced - Know what would constitute a creative event and how to go about
producing this - Understand how technical skills can be used to enhance the
production of events - Be familiar with the principles of event design - Be able to
develop/design a proposal for a unique event.

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Law.

Required Reading:Beridge, G. (2007) Event Design and Experience. Butterworth-
Heinemann, Oxford.

Assessment:Other, Progressive assessment, 100%.

BH02432 INTRODUCTION TO EVENTS

Locafions: Footscray Park.

Prerequisites:Nil.

Description:Topics will include the philosophy of events festivals and spectacles; the
socio-cultural and political dimensions of events, sporfing, business and leisure event
concepts, components of the event industry, event infrastructure, organisational
sfructure of the event industry and event administrative processes.

Credit Points: 12

Learning Outcomes:Students will gain a broad understanding of event environment



as well as management and administrative processes.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Low. Unit of study equal to 12 credit
points.

Required Reading:Getz, D (2007) Event Studies: Theory, Research & Policy for
Planned Events Oxford: Elsevier Butterworth-Heinemann

Assessment:Progressive assessment, 60%; Examination, 40%.

BH02434 CONSUMER BEHAVIOUR

Locations:Footscray Park, Sunway University College - Malaysia Australian College of
Kuwait.

Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:The aim of the unit of study is fo provide o detailed study, for both
consumer and organisational buying behaviour, of purchasing, processes and the
factors which influence them. Topics include: characteristics of individuals, groups and
organisations and their influence on purchasing behaviour; consumer behaviour;
organisational buying behaviour.

Credit Points: 12

Leaming Outcomes:On completion of this unit of study, students should be able to
understand: Why studying the consumer is important for marketers; The implications
of consumer behaviour for marketing strategy; The different components of a
consumer-behaviour audit; A working model of consumer behaviour.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:East, R., Wright, M & Vanhuele, M. 2008 Consumer Behaviour:
Applications in Marketing Sage, London

Assessment:Assignment, Short Essay, 20%. Assignment, Report, 40%. Examination,
Final Exam, 40%.

BH02435 CONSUMER INSIGHTS

Locations:Footscray Park, Sunbury, Sunway-Malaysia..

Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:The aim of the unit of study is to provide a detailed study, for hoth
consumer and organisational buying behaviour, of purchasing, processes and the
factors which influence them. Topics include: characteristics of individuals, groups and
organisations and their influence on purchasing behaviour; consumer behaviour;
organisational buying behaviour.

Credit Points: 12

Leaming Outcomes:On completion of this nit of study, students should be able to
understand:

o Why studying the consumer is important for marketers;

o The implications of consumer behaviour for marketing strategy;
o The different components of a consumer-behaviour audit;

o Aworking model of consumer behaviour.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Neal, C., Quester, P., and Hawkins, D. 2007. 5th Edition,
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Consumer Behaviour: Implications for Marketing Strategy, McGraw-Hill, Australia.
Assessment:Assignment, Assignments and case study, 40%. Examination, Final
examination and test, 60%.

BHO2500 HOSPITALITY AND TOURISM INDUSTRY PROJECT

Locations: Footscray Park.

Prerequisites:Nil.

Description:To infroduce students to industry representatives and industry based
project methodologies incorporating investigation techniques to better understand the
issues confronting hospitality and tourism industry managers. Topics covered:
Negotiating with industry representatives to identify and develop a hospitality or
tourism industry project. Execution of the project which includes; undertaking a
literature search and the collection and analysis of data; formulation of conclusions
and recommendations; presentation of the main implications for management.
Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

negotiate with industry representatives to identify and develop a
hospitality, tourism or event industry project;

e undertake a literature review;

o ollect and analyse data;

o formulate conclusion and recommendations and write and present a
research report.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Zikmund, W 7th Business Research Methods Thomson
Assessment:Case Study, Case Study Analysis, 20%. Project, Project Proposal, 20%.
Report, Final Project Report, 50%. Presentation, Presentation of the Final Report,
10%.

BH02505 INNOVATION AND CREATIVITY IN HOSPITALITY AND TOURISM
Locations:Footscray Park, Pre-requisite(s) Nil..

Prerequisites:Nil.

Description:This unit of study examines the new product development (NPD) process
for Hospitality and Tourism products and services. Each stage in the NPD process will
be explored, from opportunity identification and selection to launch of the new
product or service. The links between innovation, creativity, entrepreneurship and
competitive advantage will be investigated. Application of the innovation process fo
the range of Hospitality and Tourism enterprises from small business fo large
corporations will be examined. The risks and benefits of innovation as well as factors
affecting the success or failure of new products and services will be discussed.

Credit Points:12

Leaming Outcomes:At the end of this unit, students will have an understanding of
the product innovation and development process for hospitality and tourism products
and services. Students should understand the factors that drive product and service
innovation in hospitality and fourism. Students should appreciate the risks associated
with product development and demonstrate a capacity to evaluate potential risks and
rewards of product and service innovation.

(loss Contact:Equivalent to thirty-six hours per semester normally delivered as two
hours of lecture and one hour of tutorial.

Required Reading:Crawford, CM. and Di Benedetto, C.A., 2006, New Products



Management, 8th edn, Mc-Graw Hill, Boston. Book of Readings (relating concepts to
Hospitality and Tourism).

Assessment:Assignment, Progressive Assessment, 60%. Examination, Final
assessment, 40%.

BHO3174 INTRODUCTION TO PSYCHOLOGY

Locations:Footscray Park.

Prerequisites:Nil.

Description:The history and science of psychology, experimental methods; basic
psychological concepts, the measurement of individual differences, sensation and
perception, consciousness, conditioning and learning, memory and thinking,
introduction to motivation, stress and health, psychology; intelligence; personality,
measurement and theory; psychological disorders and treatment; social psychology.
Credit Points:12

Learning Outcomes:On successful completion of this nit, students should have
achieved an understanding of: The nature of a person, the various capacities of
people and some approaches and assumptions, which can be made about people;
The relationships between the individual, various social groups, and the wider
society; The methods and the value of investigation in behavioural studies.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer.

Assessment:Tutorial Presentation and report, 25%; Major Assignment, 25%; Tests x
2, 50%.

BHO3254 ADVANCED MARKETING RESEARCH

Locations:Footscray Park, Sunway-Malaysia Australian College of Kuwait.
Prerequisites:BEO1106 - BUSINESS STATISTICSBHOT171 - INTRODUCTION TO
MARKETINGBHO02285 - MARKETING RESEARCH

Description:This unit advances students knowledge of marketing research methods
that are useful for management decision making. This unit places emphasis on
theoretical and practical application of marketing research approaches in order to
ritically evaluate and devise solutions for market research problems. This unit wil
utilise qualitative and quantitative research techniques, as well as computer-based
statistical software. This unit will also introduce odvanced marketing research
methodologies, concepts and technology in practice. Finally, this unit will equip
graduates with the ability to propose, draft and design marketing research projects.
Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o Evaluate management problems and translate these into feasible
research questions

o |dentify appropriate research methods and techniques for a given
research project

o (iitically analyse, evaluate and synthesize information to develop
marketing research proposals

o Be familiar with the use and application of programs available for
quantitative analysis

o Develop competencies to manage and work effectively in teams

o (ain confidence and practice in writing reports and making presentations
o an informed audience.
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(lass Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Malhotra, N. K. (2010), (Global Edition. 6e ed.) Marketing
Research: An Applied Orientation, Pearson Higher Ed USA

Assessment:Report, Case Analysis, 10%. Report, Data Analysis, 15%. Presentation,
Research Proposal, 35%. Examination, Final Exam, 40%.

BHO3301 HOSPITALITY TECHNOLOGY

Locations: Footscray Park.

Prerequisites: Nil

Description:The Unit will examine the following areas: The application of technology
in the hospitality industry in the areas of: -enhancing the efficacy of business
operations, -enhancing the efficiency of business operations, -enhancing guest
engagement and control in operations, and -enhancing managerial decision making
in operations and strategy. The unit will examine these issues from the perspective of
using various technologies to address a variety of operational and strategic
challenges that confront the modern hospitality industry.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students will be able fo:

o qitically analyse business problems as they confront the hospitality
industry

o evaluate and identify appropriate technology as required to solve
operational and strategic problems in the hospitality industry

o implement and utilise appropriate technology as required to achieve
satisfactory operational and strategic outcomes in the hospitality
industry.

(loss Contact:3 hours per week comprising a 2 hour lecture & 1 hour tutorial.
Required Reading:Jones, P. and Pizam, A. 2008 Handhook of Hospitality Operations
and [T EElsevier. Chennai, India

Assessment:Other, Progressive assessment, 60%. ICT (Wiki, Web sites), Final
assessment, 40%.

BHO3306 CASINO AND GAMING MANAGEMENT

Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study investigates the planning, management and operational
requirements of casino and gaming facilifies. The aims of the unit of study are: to
develop the student's analytical and problem solving skills in the management of
gaming operations; to analyse the development of casino and gaming complexes in
Australia and other international countries, and to evaluate the social and economic
impacts of casinos. Topics to be covered include: casino operating environment, table
games, staffing, forecasting, probability theory and gomes, and simulation.

Credit Points: 12

Leamning Outcomes:On successful completion of this unit, students should be able to:

o analyse and evaluate the social and economic impacts of the casino and
goming industry;

o evaluate and apply effective strategic and factical techniques in casino
operations;



e solve probability and mathematical problems of several casino games;
o develop excel simulation spreadsheets for popular casino games; and

o analyse key aspects from the current literature related to the curent and
future trends within the casino industry.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Kilby, J., Fox, J. and Lucas, A 2005 Casino Operations
Management, New York: John Wiley.

Assessment:Project, Industry, 30%. Other, Simulation, 20%. Examination, Final
Examination, 50%.

BHO3310 PROFESSIONAL WINE AND BEVERAGE STUDIES
Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study develops the students' knowledge of Australian and
international beverages and their application in a commercial environment. Among
the topics covered are: Australia's commercial position as a wine producer in relation
to other countries. Principles of sensory evaluation and their application to a diverse
range of wine styles. The changes that may occur in wines during ageing and/or
production. The variances and international influences on the different wine varietals.
Varietal profiles and regional characteristics of Australian wine styles. The principles
of production techniques for other alcoholic beverages. The characteristics of
Champagnes, cocktails, and beers. The application of wine styles o wine and food
combining concepts.

Credit Points: 12

Leaning Outcomes:After successful completion of this unit of study, students should
be able to:

o Understand the principles of sensory evaluation, and apply them to a
diverse range of wine styles;

o Discuss sensory characteristics using a common set of terms for wines
from the wine aroma wheel;

o Have knowledge of how viticultural practices impact on wine outcomes;

o Understand the changes that may occur in wines during ageing and /or
production;

o Appreciate the variances and international influences on the different
wine varietals;

o Have an extensive understanding of varietal profiles and regional
characteristics of Australion wine styles;

o Extend the principles of production techniques to other alcoholic
beverages;

o Apply knowledge of wine styles to wine and food combining concepts.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.

Required Reading:To be advised by the lecturer

Assessment:Progressive assessment, 40%; Final Examination, 60%.
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BHO3311 YIELD MANAGEMENT

Locations: Footscray Park.

Prerequisites:BEO1105 - ECONOMIC PRINCIPLESBEQT106 - BUSINESS
STATISTICSBHOT171 - INTRODUCTION TO MARKETINGBH02282 -
ACCOMMODATION MANAGEMENTBAOT101 - ACCOUNTING FOR DECISION
MAKINGBCO1102 - INFORMATION SYSTEMS FOR BUSINESS

Description:This unit of study infroduces students to Yield Management, which is a
demand based pricing system employed in the hospitality and tourism industry. The
use of yield management is seen as a critical change in the setting of price in the
hospifality and tourism industry and, coupled with information technology, especially
the intemet, is having long term strategic impacts on the industry. This unit also
explores the role and function of the yield manager who is the key executive
responsible for managing the pricing and supply policies in hotels and airlines within
the hospitality and tourism industry. Topics to be covered include: market
segmentation, pricing, optimisation and simulation, performance modelling and yield
management practical application.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to;

o evaluate the role and importance of yield management in hospitality
and tourism;

o (istinguish yield management in terms of its component parts, strategic
factors and rifical considerations;

o conduct analytical procedures, including demand analysis, forecasting,
pricing, and optimisation needed to apply yield management; and

o research key aspects from the current literature on yield management
practices.

(Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lecture and one hour of tutorial.

Required Reading:Hayes, D. and Miller, A. 2011, Revenue Management for the
Hospitality Industry, Hoboken, NJ: Wiley.

Assessment:Test, Multiple choice, 10%. Assignment, Report, 20%. Other,
Spreadsheet for simulated environment, 30%. Examination, Final exam, 40%.

BHO3373 INTERNATIONAL MARKETING

Locations: Werribee, Footscray Park, City Flinders, Sunway-Malaysia..
Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:The aim of this subject is to introduce students to the theory and practice
of marketing across international borders. Markefing in an international environment
is increasingly important for many businesses. While the core principles of marketing
apply, this subject will provide students with knowledge, understanding and
techniques related o undertaking markefing in an international environment and
marketing to global markets.

Credit Points: 12

Learning Outcomes:On successful completion of this unit of study, students should be
able to:

e Demonstrate an understanding of the importance of cultural adaptation
in marketing programmes and develop the foundations of cultural and
cross-cultural understanding,



Demonstrate an understanding of different pre-dispositions consumers

have towards foreign products, domestic products and products produced

in particular countries,

o Develop skills in giving individual oral presentations and contribute to
debates in a cross-cultural setting,

o |dentify appropriate strategies for marketing products in intemational
markets including the most appropriate communication strategy,

o Understand the key factors involved when marketing products and

services in o global market.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Keegan W. J. and Green M. C., (2007), Global Marketing - A
Micro Perspective (compiled by Torgeir Watne), Prentice Hall Infernational, New
Jersey. or Keegan W. J. and Green M. C., (2007), 6th Edition, Global Marketing,
Prentice Hall Infernational, New (Note; only the chapters selected in the compiled
version and as outlined in the lecture overview will be used).

Assessment:Project, Project Proposal, 5%. Tutorial Participation, Tutorial Participation,
10%. Presentation, Tutorial Presentation, 20%. Assignment, Group Assignment,
25%. Examination, Final Exam, 40%.

BHO3405 ELECTRONIC RETAILING

Locations:Werribee, Footscray Park.

Prerequisites:BE01105 - ECONOMIC PRINCIPLES

Description:The unit of study consists of foundation level studies where particular
aspects of electronic retailing are considered and application level studies where
results of empirical studies of electronic retailing are discussed and analysed. The
contents include: power shift from retailers to consumers; interactive shopping, on-
line shopping, television shopping, virtual shopping; electronic connection between
retailers and consumers; impact of Intemet on consumer behaviour, competition and
communication; forces driving changes in consumer shopping behaviour from the
supply and demand angles; impact of electronic retailing on consumer shopping
behaviour; implications for physical retailers and their strategic response to electronic
retailing competition in terms of site architecture, contiguity, merchandise range,
pricing, payment methods and promotion research; web strategies for electronic
retailers including limitations of electronic refailing; differences and similarities of
electronic retailing for consumers and business; future of electronic refailing.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to
understand the basic principles of electronic retailing.

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Krishnamurthy, S., 2003 E-Commerce Management. Text and
Cases Thomson South-Western, Ohio

Assessment:Assignment, Research Assignment (approx 2500 words), 25%.
Presentation, Presentation (approx 2500 words), 25%. Examination, Examination,
50%.

BHO3420 EVENT OPERATIONS
Locations:Footscray Park.

Prerequisites:BH02432 - INTRODUCTION TO EVENTS
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Description:The Unit will examine the following areas of event operations:- Events in
historical contexts - Rationale for hosting events - Allocation and use of resources
(human and financial) as well as the infrastructure required for running an event -
Bidding for events - Developing the event concept - The development of a
sponsorship programme for an event - Financial management - Organisational
structures and administration - Logistics and staging of an event - Legal issues and
risk analysis - Crisis management and media relationships - Waste management.
Credit Points:12

Leaming Outcomes:On successful completion of this unit, students are expected fo be
able fo:

o Demonstrate an appreciation of the operations and management of
facilities and resources used for hosting special events

o Demonstrate an understanding of how different stakeholder interests
may necessitate different management approaches

o Understand the importance of sponsorship to events and the
management of the sponsorship before, during and after the event

o Be able to assess risks and produce a risk management plan

o Understand the legal obligations of an events organiser

o Demonstrate an ability to analyse the macroenvironment and based on
that analysis, produce a business plan as part of a team

o Reflect on the operational aspects of running an event

e Demonstrate an ability to tuke into consideration the environmental
implications of events

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Law.

Required Reading:Allen, 1., 0'Toole, W., Harris, R., & McDonnell, 1. 4th Ed (2008)
Festival and Special Event Management John Wiley & sons, Brisbane
Assessment:Other, Progressive Assessment, 60%. Examination, Examination, 40%.

BHO3421 BUSINESS EVENTS

Locations:Footscray Park.

Prerequisites:BH02432 - INTRODUCTION TO EVENTS

Description:The Unit will examine the following areas: The scope of business events;
international business events; business events in Australio; Tourism Satellite Accounts
and their importance; definitions within the business events sector (MICE, Trade
Shows etc); rationale for business events; stakeholders (PCOs, Convention Bureaus,
Venues); funding and economic considerations; business event sectors (e.g.
meetings and conferences, trade shows and exhibifions, product launches, incentive
travel); operationalising business events; sourcing leads; managing client
relationships; leveraging business events; pre- and post- events activities;
accompanying persons programme; use of EventsPro software; the future of business
events (e.g. climate change; carbon neutral initiatives and innovations).

Credit Points: 12

Learning Outcomes:On successful completion of this nit, students are expected to be
able to:

e Understand the context of business events;

e Understand the rationale behind business events;

o Have substantial knowledge of the main types of business events;
o Understand the plonning and development of business events;



o Understand incentive travel and be able to develop a proposal for a
client brief;

o Recognise the importance of the client relationship;

o Be able to select venues appropriate for business events;

o Use EventsPro for the management of conferences and trade shows;

o Be aware of the challenges facing the future of the industry;

o Understand the need for flexibility, innovation and creativity and provide
solutions for the above challenges.

(lass Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Law.

Required Reading:Rogers (2008) 2nd Conferences and Conventions: A Global
Industry London: Elsevier/Butterworth-Heinemann

Assessment:Other, Progressive Assessment, 60%. Examination, Examination, 40%.

BHO3422 EVENT CREATION AND DESIGN

Locations:Footscray Park.

Prerequisites:BH02432 - INTRODUCTION TO EVENTS

Description:This unit will examine the following areas: 1. Creativity - the concept of
creativity; developing and fostering creative skills; barriers to creafivity 2. Events and
creativity in confext; historical perspectives; the evolution of creativity in events; the
value of extravagant events, specifically closing and opening ceremonies; objectives
of events; constraints fo creativity in events 3. Design - Principles of design;
producing creative events; technical skills; resources; risk factors; review of event
creative industries and synergies with events.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students are expected fo be
able to:

o Understand the creative process

o Understand the methods for encouraging a creative environment

o Understand the ways in which events are created and produced

o Know what would constitute a creative event and how to go about
producing this

o Understand how technical skills can be used to enhance the production
of events

o Be familiar with the principles of event design

o Be able to develop/design a proposal for a unique event.

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Low.

Required Reading:Clegg, B. (1999) Creativity and Innovation for Mangers.
Butterworth-Heinemann, Oxford.

Assessment:Exercise, Early assessment exercise - 1,500 words, 15%. Assignment,
Individual assignment - 1,500 words, 30%. Assignment, Group assignment , 35%.
Presentation, Presentation, 20%.

BHO3423 EVENT EVALUATION AND LEGACY

Locations:Footscray Park.

Prerequisites:BH02432 - INTRODUCTION TO EVENTS

Description:This unit will examine the triple bottom line evaluation of events. In so
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doing it will: Examine the event evaluation process from the pre-event stage
(feasibility stage) through to post-event evaluation - Examine separate and holistic
approaches to evaluating the economic, social and environmental impacts of events -
Examine the concept of event legacy - Use the economic evaluation kit Encore as the
basis for understanding the economic evaluation of events as well as the practical
use of the actual instrument to evaluate the economic contribution of events.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students are expected fo be
able to:

o (Obtain an understanding of feasibility studies and their role in the event
evaluation process

o Understand the basis for evaluating the economic impacts of events

o Understand the basis for evaluating the social impacts of events

o Understand the basis for evaluating the environmental impacts of events

o Understand the concepts behind holistic evaluation of events and triple
bottom line reporting

o Obtain an understanding of the legacy of events

o Use the economic evaluation tool ENCORE.

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Law.
Required Reading:Jago & Dwyer. (2006) Economic Evaluation of Special Events: A
Practifioner's Guide. Common Ground, Alfona.
Assessment:Other, Progressive Assessment, 60%. Examination, Examination, 40%.

BHO3433 FOOD AND BEVERAGE MANAGEMENT Ill

Locations:Footscray Park.

Prerequisites:BHO1121 - FOOD AND BEVERAGE MANAGEMENT IBHO1122 - FOOD
AND BEVERAGE MANAGEMENT Il

Description:This unit of study aims to develop in students an understanding of key
principles of a food and beverage cost management strategy; enable students fo
aritically evaluate both well-established and recent theories in catering supply and
demand and fo develop an understanding of the market in which catering operations
exist; develop students capacity to undertake management or large-scale, mulfi-site
and multi-unit catering projects. Topics include: competitive challenges of the
restaurant and catering industry; systems theory and restourant and catering systems
including food safety systems; types of costs in restaurant and catering operations.
Factors influencing restaurant and catering costs. Costs and menu engineering;
Unique cost management problems of large-scale multisite catering businesses.
Contemporary issues in catering cost management. Industry case studies.

Credit Points:12

Learing Outcomes:On completion of this unit, students should be able to: Solve
problems in costing through the application of specific fools and techniques;
Appreciate the importance of maximising stock tunover while maintaining sufficient
stock levels; Research and understand developments in ‘Systems Theory' and to
apply the 'Systems'" paradigm to the production, distribution and service phases of
lorge-scale catering operations; Utilise the theory and practice of project
management.

(lass Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.



Required Reading:Morrison, P., Ruys, H. and Morrison, B., 1998, Cost Management
for Profitable Food and Beverage Operations, 2nd edn, Hospitality Press, Melbourne.
Assessment:In-semester assessment, 30%; Group Project, 30%; Final examination,
40%.

BHO3435 MARKETING PLANNING AND STRATEGY

Locations:Footscray Park, Sunbury, Sunway-Malaysia Australian College of Kuwait.
Prerequisites:BHO1171 - INTRODUCTION TO MARKETINGBHO2434 - CONSUMER
BEHAVIOURBH02257 - ADVERTISING AND MARKETING COMMUNICATIONS
Description:This unit of study adopts a strategic approach to marketing. The tools,
techniques and analyses performed in the preparation of a marketing strategy plan
will be covered in detail. In addition, the unit of study will evaluate a number of
theories developed to assist with strategy formulation. Topics covered include: trends
in marketing strategy, portfolio analysis, competitor audits, customer audits, situation
analysis, selecting strategic altematives, the business vision and mission,
implementation and control processes. The culmination of this nit of study may
involve the preparation of a marketing plan.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o (ritically evaluate the evolution of strategic thought;

o Compare and confrast managerial and strategic approaches;

o Undertake environmental scanning for strategic planning purposes;
o Recognise the importance of high level analysis in strategic planning;
o Analyse trends and identify growth opportunities;

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Aaker, David, 2011, 9th edn, Strategic Market Management,
Wiley

Assessment:Final examination, 40%; Individual essay, 20%; Group project, 40%.

BH03438 TOURISM IN THE ASIA-PACIFIC REGION

Locations:Footscray Park, Sunway-Malaysia..

Prerequisites:BHO1190 - INTRODUCTION TO TOURISM

Description: This unit of study aims to develop an understanding of the role,
significance and impacts of tourism in the Asia-Pacific region. To provide students
with knowledge of the institutional framework for tourism in the region; and analyse
the implications for the development of tourism in the Asia-Pacific. The unit of study
examines the concept of regionalisation and how this influences tourism structures
and relationships in the Asia-Pacific region. Issues addressed include the economic,
social, cultural, political and environment dimensions of tourism in the region,
transport and infrastructure development, and the need for a co-operative approach
o fourism development.

Credit Points: 12

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Pookong, K. and King, B. (eds), 1999, sia-Pacific Tourism:
Regional Co-operation, Planning and Development, Hospitality Press, Melbourne.
Assessment:, Internal Assessment 60%; Final examination, 40%.
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BHO3439 MARKETING SERVICES AND EXPERIENCES

Locations:Footscray Park, Australian College of Kuwait Sunway University, Kuala
Lumpur, Malaysia; Sunway College, Johor Bahru, Malaysia..

Prerequisites:BHO1171 - INTRODUCTION TO MARKETING

Description:This is an advanced unit in markefing which examines the special
requirements for successfully marketing services. The various activities in the services
marketing mix are examined with particular reference to product development,
pricing, promotion, place dedisions, process design, people, performance and physical
evidence. In addition, the role and importance of the service sector to the Australian
economy is examined.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able:

o Demonstrate an understanding of the unique challenges involved in
marketing and managing services and experiences;

o |dentify and analyse the various components of the services marketing
mix;

o Demonstrate an understanding of the key issues required when
managing customer satisfaction and service quality;

o Understand the role of the participants as co-creators of experiences,
satisfaction and recovery;

o Demonstrate an appreciation of other key issues in service businesses
such as managing supply and demand, relationship marketing, and the
overlap in marketing/HRM,/operations; and

o Demonstrate an understanding of how the concept of “customer
service” can be used as a compefitive advantage in managing
organisations.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.

Required Reading:Lovelock, C.H., Patterson, P.G. and Wirtz, J. (2011) Service
Marketing: An Asia-Pacific and Australian Perspective, Pearson Australia, Frenchs
Forest.

Assessment:Test, A Multiple-choice test, 10%. Presentation, Pecha Kucha style
presentation, 20%. Report, Service experience diary report, 30%. Examination, Final
Exam, 40%.

BHO3442 MARKETING PLANNING AND ANALYSIS

Locations:Footscray Park, Off-shore, Sunway, Malaysia..

Prerequisites:BHO1171 - INTRODUCTION TO MARKETINGplus one second year
marketing unit and one third year marketing unit.

Description:This unit of study adopts a strategic approach to marketing. The fools,
techniques and analyses performed in the preparation of a marketing strategy plan
will be covered in detail. In addition, the unit of study will evaluate a number of
theories developed to assist with strategy formulation. Topics covered include: trends
in marketing strategy, portfolio analysis, competitor audits, customer audits, situation
analysis, selecting strategic alternatives, the business vision and mission,
implementation and control processes. The culmination of this unit of study may
involve the preparation of a marketing plan.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able to:



o Discuss the evolution of strategic thought;

o |dentify the distinction between managerial and strategic approaches;

o C(ollect, interpret, manage and distil marketing intelligence from a range
of diverse sources;

o (ollect and manage environmental scanning for strategic planning
purposes;

o Understand the role of futures research in strategic planning;

o Appreciate the role of change and be able to identify different types of
change scenario for strategic planning;

o C(ollect, manage and interpret trends for use in futures research and for
building future scenarios;

o Recognise the importance of high level analysis in strategic planning;

o Analyse trends and identify growth opportunities;

o |dentify, analyse and describe the underlying drivers of change ;

o (Conduct a competitor analysis, environmental analysis, intemal analysis
and market analysis & SWOT analysis;

o Discuss the theoretical frameworks for strategic planning;

o |dentify and discuss the sources of strategic advantage for given
organisations,/ business units;

o |dentify appropriate marketing strategies for given organisations or
business unifs;

o Prepare a markefing strategy plan;

o (Conduct high level strategic research and analysis;

o Communicate effectively, especially using business reports and power-
point summaries;

o Solve complex problems within uncertain future-oriented environments;

o (Operate effectively within a team-based working environment

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Aaker, D 2011, 9th edn, Strategic Market Management, John
Wiley & Sons, QLD, Australia.

Assessment:Examination, Final examination, 40%. Essay, Individual essay, 40%.
Project, Group project, 20%.

BHO3473 HUMAN RELATIONS

Locations:Footscray Park.

Prerequisites:Nil.

Description:The purpose of this unit is to acquire a comprehensive knowledge about
interpersonal communication, self awareness and reflection and to develop, practice
and apply skills in these areas. This unit is an applied skills-oriented course but in
order to develop these skills students will be required to critically evaluate relevant
theories and research findings. Some of the topics covered relate fo the development
of effective listening skills, managing verbal and non-verbal communication in face-
toface situations, intercultural communication, resolving conflict, effective leadership,
teamwork and problem solving.

Credit Points: 12

Leaning Outcomes:On successful completion of this nit, students should be able to:
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o qitically evaluate and apply the conceptual framework for understanding
and managing interactions between people; and

o demonstrate mastery of the generic interpersonal skills necessary for
building and maintaining effective working and inferpersonal
relationships; and

o demonstrate a capacity for deep and crifical personal reflection.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Johnson, D.R., 2009, 10e, Reaching Out: Inferpersonal
Effectiveness and Self-Actualization, Pearson Education

Assessment:Test, Short answer, 15%. Test, Multiple choice, 35%. Joumal, Reflective
exercise, 20%. Report, Research, 20%. Presentation, Group, 10%.

BHO3497 FIELD RESEARCH PROJECT

Locations:Footscray Park.

Prerequisites:BHO1190 - INTRODUCTION TO TOURISM

Description:This unit of study enables students to observe tourism in action in the
field. The unit of study is offered as a Summer School elective after the completion
of the semester 2 examination period. Previous desfinations have included
Queensland, Vanuatu, Bali, Western Sumoa, Vietnam and Fiji. Prior to fravel
students receive a briefing on the problem to be investigated. The trip involves a
series of site visits and presentations from relevant tourism-related personnel.
Students complete a diary during the course of the trip and write this up as an
assignment on their return.

Credit Points: 12

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
us approved by the Faculty of Business and Low. Unit of study equal o 12 credit
points.

Required Reading:To be advised by lecturer

Assessment:Project assignment, 100%. Please note an additional charge applies for
this unit of study.

BHO3498 CURRENT TRENDS AND ISSUES IN INTERNATIONAL TOURISM
Locations:Footscray Park, Sunway-Malaysia, HKIT-Hong Kong.
Prerequisites:BHO1190 - INTRODUCTION TO TOURISMBHO2255 Tourism Enterprise
Management or BH03499 Managing Sustainable Destinations.

Description:This unit is an advanced unit that provides an overview of current and
future trends and issues relating to international tourism. The approach could have a
sectoral and,/or a thematic focus. Topics will change over time, reflecting their
relative imporfance to international tourism, though there will be some emphasis on
responsible tourism issues (e.g. climate change, poverty alleviation, corporate social
responsibility). Comparisons will be made between Australian and international
experience. The unit aims to develop students" ability to critically evaluate data and
information from a wide range of secondary sources relating to specific frends and
issues relevant to international tourism, and to inferpret the implications that these
issues and trends have for the tourism industry in the future.

Credit Points: 12

Learning Outcomes:At the completion of this unit, students will be able fo:



o demonstrate a greater understanding of the current trends and issues
affecting infernational tourism;

o qccess a wide range of secondary data and information sources relating
to international tourism frends;

o demonstrate high level research and evaluative skills through an in-depth
investigation of one or more current trends or issues in international
tourism;

o identify and analyse a contemporary infernational tourism issue and
compare and contrast the dimensions of that issue in at least two
international countries.

Class Contact:3 hours per week or equivalent.

Required Reading:Given the contemporary nature of this unit, there is no set text.
Key academic and industry references will be provided for each topic.
Assessment:Progressive Assessment Class Participation (10%): - Based on group
discussion of selected readings and lecture material. In Class Tests (2 x 20%): -
Based on readings covered in readings and lectures. Group Presentation and
Workshop (20%) 30 Minutes: - An analysis of key trends and issues internationally
for a designated topic, drawn from academic and industry sources. - A workshop
where the presenters generate a dlass discussion on one or more of the trends and
issues for their designated topic area. Group Research Proposal and Research Report
(30%) 3500 to 4000 words: - An in-depth analysis of a current trend or tourism
issue infernationally based on secondary data sources. - A comparison of academic
and industry/government viewpaints. - A comparative analysis of the issue
internationally, covering af least two countries.

BHO3499 MANAGING SUSTAINABLE DESTINATIONS

Locations:Footscray Park, Sunway-Malaysia, HKIT-Hong Kong.
Prerequisites:BHO1190 - INTRODUCTION TO TOURISM

Description:This unit examines the meaning and practice of tourism planning and
sustainable destination management and its relationship to economic, physical and
human environments in the context of destination competitiveness. It also examines
the need for a variety of planning and management techniques ot various sfages in
the development of tourism destinations at the national, regional and local levels. It
emphasises the need to develop plans and management strategies to maximise the
benefits and minimise the costs of tourism development, which result in sustainable
outcomes. The aims of the unit are to: - illustrate the complex nature of the tourism
planning process and the role played by the public and private sectors in this process.
- demonstrate the need fo integrate various planning and management approaches in
the development of fourism. destinations familiarise students with the principles of
sustainable tourism planning and management and how these principles relate fo the
economic, physical and human environments. - acquaint students with the different
forms and settings that sustainable tourism planning and management fakes.

Credit Points:12

Leaming Outcomes:On successful completion of this nit, students will be able to:

o identify the key stakeholders in the planning, development and
management of sustainable destinations

o understand the conceptual model of destination competitiveness and the
concepts of sustainable tourism planning and management as applied to
different destination scales

o demonstrate knowledge of how to manage the economic, socio-cultural
and environmental impacts of tourism to achieve sustainable outcomes
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e understand the common features of, and contrasts between, tourism
planning and sustainable destination management in different settings.

(lass Confact:3 hours per week or equivalent.

Required Reading:Ritchie, J.R. Brent and Crouch, G.I. (2003). The Competifive
Destination: A Sustainable Tourism Perspective. CABI Publishing, Wallingford.
Assessment:Test, Multiple Choice Test, 10%. Test, Weekly Tutorial AGE/CIA World
Facthook Test, 10%. Report, Prepare a Business Report, 30%. Assignment, Zine
Assignment, 10%. Examination, Final Exam, 40%.

BHO3500 HOSPITALITY AND TOURISM INDUSTRY PROJECT
Locations:Footscray Park, Sunway-Malaysia..

Prerequisites:Nil.

Description:To infroduce students to industry representatives and industry based
project methodologies incorporating investigation techniques to better understand the
issues confronfing hospitality and tourism industry managers. Topics covered:
Negotiating with industry representatives to identify and develop a hospitality or
tourism industry project. Execution of the project which includes; undertaking a
literature search and the collection and analysis of data; formulation of conclusions
and recommendations; presentation of the main implications for management.
Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Robson, C., 1993, Real World Research, Blackwell, London.
Assessment:Progressive assessment, 50%; Final project report, 50%.

BHO3501 HOSPITALITY FACILITIES PLANNING AND DEVELOPMENT
Locations: Footscray Park.

Prerequisites:BAO1 101 - ACCOUNTING FOR DECISION MAKINGBHO1171 -
INTRODUCTION TO MARKETINGBHO02282 - ACCOMMODATION MANAGEMENT
Description:To infroduce students to the process of planning developing and
evaluating hospitality facilities via systematic market demand analysis and feasibility
study. Topics include: the development process, conceptualisation, planning and
initiation, market demand analysis and feasibility studies; and the management and
operational phase, performance evaluation, decision making strategy development
and implementation.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o examine the complex nature of hospitality facilities planning and
development;

o itique the major legal and design issues involved in a development
project;

o conduct a Market Feasibility Study and produce a report for a proposed
hospitality property development; and

o conduct a Financial Feasibility Study and produce a report for a proposed
hospitality property development.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.



Required Reading:Baker, K., 2008, Project Evaluation and feasibility analysis in
hospitality operations, Pearson Education Australia.

Assessment:Test, Multiple choice,/short answer, 20%. Report, Feasibility study
report, 60%. Examination, Final exam, 20%.

BHO3504 CULTURE AND IDENTITY

Locations:Footscray Park, Angell Business School - Freiburg.

Prerequisites:Nil.

Description:The aim of this unit is fo infroduce students to the social complexity of
the hospitality and fourism industries. The student will address the complexifies of
the service environment as experienced by hospifality and tourism workers. In
parficular, the unit will focus on the complexities of a truly international industry
wherein staff deal with colleagues and customers from different cultural
backgrounds.

Credit Points:12

Learning Outcomes:Upon completion of this unit, the student should be able to
demonstrate an appreciation for; the challenges of working in a multi-cultural
environment; the universals of social behaviour; culture and ethics; cross cultural
interaction and communications as they are experienced in the hospitality and
tourism industry.

Class Contact:3 hours per week 2 hour lecture 1 hour tutorial.

Required Reading:Helen Fitzgerald, H. 1998. Cross-Cultural Communication for the
Tourism and Hospitality Industry. Hospitality Press ISBN 1862504725.
Assessment:Progressive Assessment 60% Final Assessment 40%.

BHO3505 INNOVATION AND CREATIVITY IN HOSPITALITY AND TOURISM
Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study examines the new product development (NPD) process
for Hospitality and Tourism products and services. Each stage in the NPD process will
be explored, from opportunity identification and selection to launch of the new
product or service. The links between innovation, creativity, entrepreneurship and
compefifive advantage will be investigated. Application of the innovation process to
the range of Hospitality and Tourism enterprises from small business to large
corporations will be examined. The risks and benefits of innovation as well as factors
affecting the success or failure of new products and services will be discussed.

Credit Points: 12

Leaming Outcomes:At the end of this unit, students will have an understanding of
the product innovation and development process for hospifality and tourism products
and services. Students should understand the factors that drive product and service
innovation in hospifality and tourism. Students should appreciate the risks associated
with product development and demonstrate a capacity to evaluate potential risks and
rewards of product and service innovation.

Class Contact:Equivalent to thirty-six hours per semester normally delivered as two
hours of lecture and one hour of tutorial.

Required Reading:Crawford, C.M. and Di Benedetto, C.A., 2006, New Products
Management, 8th edn, Mc-Graw Hill, Boston. Book of Readings (relating concepts to
Hospitality and Tourism).

Assessment:Progressive Assessment 60% final assessment 40%.

BHO3506 THE INTERNATIONAL PROFESSIONAL

Locations:Footscray Park.

Prerequisites:BBB3001 - CO-OPERATIVE EDUCATION 1BBB3002 - CO-OPERATIVE
EDUCATION 2BH03473 - HUMAN RELATIONS

Description: Drawing upon the students experience in co-operative education, this unit
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of study examines issues such as the changing nature of work within the hospitality
and tourism industries and the implications of these changes for managers. It further
provides students with a theoretical and experiential introduction to mentoring via
University sponsored student mentoring program.

Credit Points: 12

Leaming Outcomes:Upon completion of this subject students will have demonstrable
skills in self and other management, mentoring and leadership as they are applied in
the hospitality industry. In particular, students will be able to demonstrate high level
skills in personal awareness, reflection and self management in order to maximise
their career potential.

(loss Contact:Equivalent to thirty-six hours per semester. Normally to be delivered as
5 x 3 hour seminars, 2 x 8 hour residential workshop and 1 x 5 hour workshop.
Required Reading:Lussier, R., 2002, Human relations in organizations: Applications
and skill-building (5th edn), McGraw-Hill, Boston. Book of Readings (Relating
concepts to the Hospitality Industry).

Assessment:Progressive assessment 100% Class presentation, reflective joumnal,
formal essay.

BHO3507 INTERNATIONAL TRENDS AND ISSUES

Locations:Footscray Park, Off-shore.

Prerequisites:Nil

Description:This unit provides an overview of current and future international trends
and issues relating to the tourism, hospitality and events industries. The

approach has a sectoral and thematic focus. Topics will change over time, reflecting
their relative importance. The unit aims to develop students ability to crifically
evaluate data and information from a wide range of secondary sources and to
interpret their implications. Topics may include frends and issues relating to work and
employment, consumers, the emergence of new markets, information technology,
quality and accreditatoin and integrated hospitality, leisure and enfertaintment
destinations.

Credit Points: 12

Leamning Outcomes:On successful completion of this unit, students should be able to:
identify how trends and issues influence future career choices; analyse and
understand a wide range of secondary data and information sources; demonstrate
the ability to debate the implications of trends and issues for a specific industry;
demonstrate high level research and evaluative skills; and analyse and make
recommendations about a contemporary international issue for at least two
infernational countries.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshaps or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.

Required Reading:There is no set text for this unit of study.

Assessment:Test, In class, 40%. Report, Research report and proposal, 35%.
Presentation, Group Presentation and Workshop, 15%. Participation, Class
Participation, 10%.

BHO3510 HOSPITALITY, TOURISM & EVENTS INDUSTRY PROJECT
Locations:Footscray Park, Off-shore, Angell - Germany (Site 73).

Prerequisites:Nil.

Description:To infroduce students to industry representatives and industry based
project methodologies incorporating investigation techniques to better understand the
issues confronting hospitality and tourism industry managers. Topics covered:
Negotiating with industry representatives to idenfify and develop a hospitality or



tourism industry project. Execution of the project which includes; undertaking a
literature search and the collection and analysis of data; formulation of conclusions
and recommendations; presentation of the main implications for management.
Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o negotiate with industry representatives o identify and develop a
hospitality, tourism or event industry project;

e undertake a literature review;

o collect and analyse data;

o formulate conclusion and recommendations and write and present a
research report.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Zikmund, W. et.al 8th Business Research Methods Mason, OH:
South-Westen Cengage Learning

Assessment:Assignment, Progressive assessment, 50%. Assignment, Final project
report, 50%.

BH05405 EVENT EVALUATION AND LEGACY

Locations:City Flinders, Pre-requisite(s) Nil..

Prerequisites:Nil.

Description:This unit will examine the Triple Bottom Line Evaluation of events. In so
doing it will: « Examine the event evaluation process from the pre-event stage
(feasibility studies) through fo post-event evaluation e Examine separate and holistic
approaches to evaluating the economic, social and environmental impacts of events
« Examine the concept of event legacy » Use the economic evaluation kit Encore as
the basis for understanding the research principals of the economic evaluation of
events as well as the practical use of the actual instrument to evaluate the economic
confribution of events.

Credit Points:12

Leaming Outcomes:At the completion of this unit, students will be able to: - Obtain
an understanding of feasibility studies and their role in the event evaluation process -
Understand the basis for evaluating the economic impacts of events - Understand the
basis for evaluating the social impacts of events - Understand the basis for evaluating
the environmental impacts of events - Understand the concepts behind the holistic
evaluation of events and triple bottom line reporting - Obtain an understanding of the
legacy of events - Use the economic evaluation tool - Obtain an understanding of
questionnaire design, data collection, sampling, data interpretation and research
results dissemination .

Class Contact:3 hour seminar or equivalent.

Required Reading:Jago, L. and Dwyer, L. (2006) Economic Evaluation of Special
Events: A Practitioners Guide.Common Ground,Altona. Mossberg, L.
(2000)Evaluation of Events. Cognizant, New York.

Assessment:Literature Review, Critique of current arficle relating fo event evaluation,
20%. Report, Social or Economic evaluation of an actual event, 40%. Essay, Essay
on the current frends and issues in Event Evaluation, 30%. Presentation, Presentation
on the result of Social or Economic evaluation., 10%.

BHO5501 ELECTRONIC MARKETING
Locations:City Flinders, SIC-Singapore..
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Prerequisites;BH06505 - MARKETING MANAGEMENT

Description:The unit of study has the objective of students gaining a broader
understanding of the many facets of electronic marketing with particular attention fo
its application for direct marketing and online advertising. The unit material is
presented within a framework of an electronic marketing plan so that students will
he able to utilise their theoretical knowledge and understanding on how to deploy
digital technology to stay competitive in a dynamic business environment. This unit
attempts to develop abilities to plan, evaluate and implement electronic marketing
strategies in order to transform traditional marketing and business models.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Gain insights into how the Internet is changing existing marketing
models and whether new models and strategies can be applied to
exploit the medium effectively

o Fvaluate the different elements of the Interet environment that impact
on an organizations Internet marketing strategy

o |llustrate an ability to analyse business cases and develop innovative
electronic solutions to fulfil identifiable needs

o Develop insights and formulate strategic recommendations on new and
emerging e-business and e-commerce models technologies, products and
services

o (itically analyse e-marketing case-studies and present conclusions and
proposals effectively in written and oral form.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Chaffey, D, Ellis-Chadwick, F, Johnston, K & Mayer, R 2009, 4th
edition, Intenet Marketing: Strategy, Implementation and Practice, Harlow, England
; New York : Financial Times/Prentice Hall

Assessment:Report, Case Analysis A, 10%. Report, Case Analysis B, 15%.
Presentation, Group Report and Presentation, 35%. Examination, Final Exam, 40%.

BH05502 SERVICES AND RELATIONSHIP MARKETING

Locations:City Flinders, SIC-Singapore..

Prerequisites:Nil.

Description:The aim of the unit of study is to introduce the graduate student to the
service industry, and the marketing implications. There is a focus on developing
marketing strategies for services, especially in view of demand management, quality,
and customer service. Building internal and external relationships a compefitive
strategy for service marketing forms an integral part of this unit of study. Topics
include: understanding services; strategic issues in service marketing; tools for service
marketers; relationship marketing in services; marketing plans for services.

Credit Points: 12

Learning Outcomes:On successful completion of this unit, students should be able to:

o Differentiate between the unique characteristics of services and identify
the distinctive marketing and management challenges they pose

o Appraise how the service design and the service environment can help
improve both service quality and productivity

o Debate the importance of service quality for customer satisfaction,
loyalty and repeat purchase



o Evaluate the contribution of participants in service delivery, safisfaction
and recovery

o Value the roles of customer service and relationship marketing in
husiness marketing and debate their importance

o Develop a profitable service strategy to illustrate how the concept of
service can be used as a competitive advantage in managing
organisations

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by the unit coordinator.

Assessment:Essay, Individual Essay, 20%. Report, Group Report (to client), 10%.
Report, Group Report (full), 40%. Other, Individual Reflection and Evaluation, 30%.

BH05503 MARKETING COMMUNICATION

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study is aimed at developing managerial decision making
skills in all aspects of promotion. Topics covered would include: strategy development
and implementation in advertising, personal selling, publicity, public relations, direct
response markefing and customer service.

Credit Points: 12

Leaming Outcomes:On completion of this unit, students should be able to:

o (ompare and contrast the strong and weak theories of marketing
communications.

o Devise effective marketing strategies and programmes.

o Formulate appropriate markefing communications strategies fo practical
business objectives.

o Distinguish and justify different creative and media execution.

o Evaluate a company's marketing and promotional programme.

(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Belch, George E. and Michael A. Belch (2009), (Eighth Edition),
Advertising and Promotion: An Integrated Markefing Communications Perspective
McGraw-Hill /Irwin, New York.

Assessment:Presentation, Individual Presentations and Theory led Discussion, 20%.
Report, Group Report (individual or pairs) , 40%. Examination, Examination, 40%.

BH05504 BRAND AND PRODUCT MANAGEMENT

Locations:City Flinders.

Prerequisites:BH06505 - MARKETING MANAGEMENT

Description:The unit of study is aimed at introducing graduate students to aspects
related to the design of marketing of products and services in the marketplace. It will
provide students with skills necessary in developing and administering policies and
strategies for both the company's existing and new products with a compefitive
edge. The topics covered in this unit of study, would include: a framework for
product management structure in an organisation; an overview for the need for
introducing new products; the importance of an innovation policy; new product
strategy, a productive new product development process; market appraisal for
opportunity identification; the design process, a focus on importance of the
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consumer, product positioning, testing and improving new products to meet
competition, product introduction and profit management; implementing the new
product development process: the imperative need for customer and after-sale service
as o competitive edge strategy in both domestic and foreign markets.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o (ompare and contrast the elements of @ managing a product and
managing a brand

o (iitique the different measures of brand equity, including brand salience

o Dehate communication strategies by justifying the measures of valuation
formation that are based on consumer perception

o Appraise the rationale behind new product development and new
services development processes, including innovation, research, and
testing

o Assess and develop differing brand and product porifolio management
strategies

Class Confact: Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Keller Lane Kevin. (2007) 3rd Edition, Strategic Brand
Management  Building, Measuring, and Managing Brand Equity, Prentice . Hall Inc
Plus (Best Practices Cases in Branding)

Assessment:Presentation, Individual - How the elements of a strong product
confribute to Strong Brands Presenation , 15%. Essay, Individual - Brand equity vs
brand salience, 35%. Report, Group Report - Portfolio Management Strategies/Brand
Inventory, 30%. Presentation, Group - New product Presentation, 20%.

BHO5505 BUSINESS TO BUSINESS MARKETING

Locations: ity Flinders.

Prerequisites:Nil.

Description:The unit of study is aimed at graduate students with prior knowledge or
understanding of the marketing discipline. It would acquaint students with practices
and problems of the Industrial and Organisational Marketing field or profession.
Students would be equipped with skills and techniques essential in carrying out
managerial responsibilities and duties in the industrial marketing function. Topics to
be covered would include: the basics of industrial marketing; industrial markets,
products and services and purchasing practices; organisational buyer behaviour and
concepts and models of organisational buying behaviour; industrial marketing
research and intelligence; industrial market segmentation; industrial marketing
management functions; the strategic management of industrial products and
services, marketing and product innovation, industrial pricing, industrial marketing
communications, industrial channel strategy; control of industrial markefing
programs; industrial market performance, control and evaluation of industrial
marketing, industrial competitiveness in the Asian economic integrated region.
Credit Points: 12

Learning Outcomes:On successful completion of this nit, students should be able to:

o Discriminate between business o business and consumer markets
o Uilise current information on the subject in order to understand the
breadth and depth of business to business markets



o Synthesise customer marketing information and critique the nature of
business to business markets

o Appraise the importance of business and customer relationship
management

o (hoose appropriate business to business customers and generate an
appropriate business to business marketing strategy

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Dwyer, F.R.& Tanner, J.F., 2006, Business Marketing - Connecting
Strategy, Relationships and Learing, McGraw-Hill.

Assessment:Final Examination, 50%; Case study/assignments/research projects,
50%.

BH05506 ADVANCED WINE AND BEVERAGE MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This aim of this unit of study is to develop the students' knowledge of
Australian wines and international beverage products and their commercial and
culinary roles in hospitality enterprises. The content is as follows: Sensory evaluation
and judging Australian wines. Generic and varietal wine styles. The major wine
producing regions of Australia. Champagnes, spirits, beers, and liqueurs. Viticulture
and viniculture. Contemporary wines and drinks list, costing and pricing, structure and
confent. Purchasing, storing, and service of beverages. Cost controls and reporting
systems. Food and wine harmony. Wine promotions, merchandising and marketing
for food and beverage managers.

Credit Points: 12

Leaning Outcomes:After successful completion of this unit, students should be able
to:

o Understand the principles of sensory evaluation, and apply them to a
diverse range of wine styles;

o Discuss sensory characteristics using a common set of terms for wines
from the wine aroma wheel;

o To have knowledge of how viticultural practices impact on wine
oufcomes;

o Tounderstand the changes that may occur in wines during ageing
and/or production;

o Appreciate the variances and international influences on the different
wine varietals;

o Have an extensive understanding of varietal profiles and regional
characteristics of Australian wine styles;

o Extend the principles of production techniques to other alcoholic
beverages;

o Apply knowledge of wine styles to wine and food combining concepts.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:lland, P. and Gago, P., 1997, Australian Wine: From the Vine to
the Glass, Patrick lland Wine Promotions, South Australia.

Assessment:Progressive assessment, 40%; Final examination, 60%.
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BH05520 INTRODUCTION TO HOSPITALITY INDUSTRY

Locations:Footscray Park, City Flinders.

Prerequisites:Nil.

Description:To infroduce students to the study of hospitality as an emerging discipline
worthy of rigorous study. To orient the students to the hospitality industry and the
issues which confront it. Topics covered: hospitality as a field of study; introduction to
the hospitality industry; the philosophy of hospitableness; the origins of moder
hospitality; the structure and dynamic forces of the hospitality industry; consuming
hospitality; the co modification of the hospitality industry.

Credit Points: 12

Learning Outcomes:On successful completion of this nit, students should:Have a
critical and holistic understanding of the hospitality industry as both a social and
economic phenomenon involving relationships and transactions between people,
which require the effective application of certain management concepts and
techniques; andhave developed their abilities to crifically evaluate and analyse what
they read, as well as improve their writing skils.

(lass Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:0'Mahony, B. and Simonsen, R., Infroduction to the Hospitality
Industry: Readings and course materials, Victoria University.

Assessment:Progressive assessment, 60%; Final examination, 40%.

BH05521 FOOD AND BEVERAGE STUDIES |

Locations: Footscray Park, City Flinders.

Prerequisites:BH05520 - INTRODUCTION TO HOSPITALITY INDUSTRY

Description:To infroduce students to the core principles and practices of kitchen
management systems, which optimise the managerial and operational efficiency of
food production facilities. Topics covered: infroduction fo food production; the menu
as a core management tool; food commodities; recipe development and standard
recipes; food production systems; evaluation methods of food production.

Credit Points: 12

Leaming Outcomes:On the completion of this unitt, students are expected to
demonstrate an understanding of: The essential characteristics of food and
heverages; The structure and nature of the foodservice industry; The role and function
of the menu and the wine lists, including menu planning; Various food production
methods; Various food control systems, including food and beverage costing
methods; Recipe development and standardisation; Basic food safety and hygiene
principles; The concept of the dining experiences and various examples of the dining
experience.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Davies, B., Lockwood, A. and Stone, S., 1998, Food and
Beverage Management, Butterworth, Oxford.

Assessment:Progressive assessment, 60%; Final examination, 40%.

BH05522 FOOD AND BEVERAGE STUDIES Il

Locations: Footscray Park.

Prerequisites:BH05520 - INTRODUCTION TO HOSPITALITY INDUSTRY

Description:To develop a comprehensive understanding of the principles and practices
of restaurant management. Topics covered: concepts of restaurant management;
conceptualising quality in a restaurant setting; quality control; evaluating restaurant
performance in terms of financial, market and operational criteria.

Credit Points: 12



Learning Qutcomes: On successful completion of this unit, students should be able to:
Demonstrate essential operational skills required to deliver quality food & beverage
services; Describe the roles and responsibilities of a restaurant manager; Analyse and
evaluate restourant performance based on financial, market and operational criteria;
Demonstrate basic restaurant management skills.

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Davis, B., Lockwood, A. and Stone, S., 1998, Food and Beverage
Management, Butterworth Heinemann, Oxford.
Assessment:Progressive assessment, 60%; Final examination, 40%.

BH05525 MARKETING STRATEGY

Locations:City Flinders.

Prerequisites:BH06505 - MARKETING MANAGEMENT

Description:Market-driven Strategy, Business and Marketing Strategies, Market
vision, Structure and Analysis, Relationship Strategies, Segmenting Markets,
Managing Value-Chain Relationships, The Marketing Mix and Strategy, Designing
Market Driven Organisations, Implementing and Managing Market-Driven Strategies.
Credit Points:12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Distinguish between managerial and strategic perspectives in marketing;

o (ritique whether formal planning procedures assist organisations in
developing better marketing strategies;

o (iitically evaluate strategic management philosophies and whether their
objectives are beneficial fo an organisation’s profitability;

e Generafe and evaluate a range of altemative strategies in meeting an
organisation's objectives;

o Defend and justify the implications associated with applying alternative
strategic markefing plans.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Hooley, G, B. Nicouland and N. Piercy (2011) (Fifth Edition)
Marketing Strategy and Competitive Positioning Pearson, Essex.

Assessment:Case Study, Questions and Case Study - Class Test, 10%. Essay,
Individual Assignment, 20%. Presentation, Group Presentation, 10%. Report, Group
Assignment, 20%. Case Study, Caes Study and Essays - Examination, 40%.

BH05567 HOSPITALITY PROPERTY DEVELOPMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study includes the following topics: principles of land use
management; principles of property development; site selection; valuation; land
acquisition; regulations governing developments; the development process:
conceptualisation, planning and initiation phase; market feasibility analysis; financial
feasibility analysis; commitment phase; design and construction phase; management
and operational phase. Hospitality operations; facilities planning and design;
integration of facilities; investment in real estate; property development in Australia;
property development in South-East Asia.

Credit Points:12
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Learning Outcomes:On successful completion of this unit, students should be able to:

o Appreciate the complex nature of hospitality property development;
o Understand the history and current trends of hotel development;

o Fvaluate the market feasibility of a proposed development;

o Fvaluate the financial feasibility of a proposed development; and

o Understand the major legal and design issues involved in a development
project.

(lass Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Assignment 1, 25%; Assignment 2:, 25%; Exomination, 50%.

BHO05568 HOSPITALITY OPERATIONS MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study includes the following topics: introduction to
quantifative analysis and the decision making process; overview of hospitality
operations and the Schoolal problems and issues that arise in the short and long
term; systems overview of short-term and long-ferm problems, techniques for short
term and long term problems, report preparation of results for senior management.
Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Student handbook (lecture notes, readings, exercise)
Assessment:Progressive assessment, 60%; final examination, 40%. Note: Any hand-
held calculators may be used in examinations.

BH05572 LOGISTICS

Locations: ity Flinders.

Prerequisites:BH06505 - MARKETING MANAGEMENT

Description:The unit of study provides students with a managerial viewpoint or
approach in terms of marketing decisions made in all aspects pertaining fo
distribution systems so as to complete efficiently and effectively in the market place.
Topics covered would include: focus on analysis and decision making regarding the
functions and institutions in designing and appraising a distribution system, and
thereby develop and implement a competitive distribution strategy to enhance the
functions; economic and behavioural analysis of distribution infensity, channel length,
marketing logistics, transportation, inventory control and warehousing and
distribution cost; influence of product mix, prices and promotional activities on
designing and appraising wholesale and retail distribution systems; consideration will
be given to frends and factors influencing the development and choice of distribution
strategy; achieving interorganisational co-ordination in the distributive network; in-
School analysis of role of distribution in a company's overall competifive strategy and
managerial skills essential in the administration, implementation and control of
distributional functions and strategy for competitive purposes in the market place.
Credit Points: 12

(lass Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:To be advised by lecturer.

Assessment:Assignment and class presentation, 60%; Final examination, 40%.



BH05574 CONSUMER BEHAVIOUR

Locations:City Flinders.

Prerequisites:Nil.

Description: This interdisciplinary unit of study discusses the consumer as the focus of
the marketing system. The unit of study emphasises the use of knowledge about
consumer behaviour in marketing decisions and insight for innovation. The
contribution of the disciplines of anthropology, sociology, psychology, and economics
to the understanding of consumer buying behaviour is highlighted. Specific area of
focus are consumer needs, motives, perceptions, attitudes, personality, the
socialisation process, group influences (family, socialgroups, culture and business)
and culture. Theoretical and conceptual consumer behaviour frameworks are applied
to purchasing decision-making, buying and the use of goods and services in both
Australian and a global context.

Credit Points:12

Learning Outcomes:On completion of this unit, students should be able to:

o ssess the key acodemic literature within the field of consumer
hehaviour

o Appraise cognifive modes including cultural, social and psychological
influences

o Apply behavioural models including double jeopardy, duplication of
purchase law and dirichlet theory

o Evaluate the strategic and factical implications associated with
alternative consumer behaviour theories

o Question the value of traditional marketing practice and reflect on how
the different approaches impact the marketing profession

Closs Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Sharp, B. (2010). How Brands Grow. London: Oxford University
Press

Assessment:Essay, Individual Essay (at risk) - 1000 word, 15%. Presentation,
Presentations (Teams), 20%. Exercise, Exercise and Essay - Salty snacks application
(team), 30%. Other, Reflection 2500 words, 35%.

BHO5575 NATIONAL CULTURES AND IDENTITIES

Locations:City Flinders.

Prerequisites:Nil.

Description: Examines the meaning of culture and national identify with emphasis on
cultural comparison. Considers theoretical and practical applications of cross-cultural
activity including but not confined to: the universals of social behaviour, culture and
ethics, communication, cross cultural inferaction and the outcomes of cross-cultural
contact. This unit of study has particular application to marketing, fourism and
hospitality confexts.

Credit Points: 12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:To be advised by lecturer.
Assessment:Minor Project and research paper, 45%; Project/Paper Presentation,
15%; Journal Review paper, 25%; Review Presentation, 15%.
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BH05583 MARKETING RESEARCH

Locations:City Flinders.

Prerequisites;BH06505 - MARKETING MANAGEMENT

Description:This unit of study aims to develop the ability to critically evaluate
different research approaches and techniques used in solving practical market
research problems. Importance of research in strategic and competifive marketing
planning is highlighted. This is developed through a focus on the research insight
required for effective decision making and innovation based on the management
decision problem. Key aspects addressed are the marketing research process; an
examination of available research methodologies for the consumer market, industrial
market and service market; data collection procedures; experimentation in marketing
and experimental designs; designing forms and scales for collecting data; designing
the sample and data collection method; examination of various research techniques
and industry ethics and codes of conduct.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Distinguish between the different paradigms of research, including
positivism and inferpretivism, and outline how they inform research
practices

o |dentify appropriate quantitative and qualitative research methods given
the specific research problem

o Appraise and develop research problems, objectives, questions or
hypotheses in order to underpin the research design

o (itically evaluate different research approaches and techniques in
solving specific research questions

o Develop coherent research plans linking aims, design, and methods of
data collection

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Bryman, A. and Bell, E. 3rd edition , Business Research Methods
2011, Oxford University Press, Oxford

Assessment:Report, Individual ¢ Management and Research Problem, 10%. Essay,
Individual ¢ Research Approaches and Design, 35%. Presentation, Group ¢ Research
Proposal, 25%. Examination, Final examination, 30%.

BH05586 ACCOMMODATION STRUCTURE AND ORGANISATION
Locations: ity Flinders.

Prerequisites:Nil.

Description:This unit of study includes: the accommodation industry: overview;
overview of the hotel front office; the quest cycle (from check in to check out);
computers and technology in the accommodation industry; front office reception; the
front office cashier; operating front office accounting systems; housekeeping
operations; front office management; the industry award structure; room rate
determination methodologies; management stafistics/budgeting; hotel feasibility
studies; hotel and motel room design; strategic planning concepts; SOFT analysis;
environmental analysis; strategic choice; implementing strategy; planning in
turbulence.

Credit Points: 12

Learing Outcomes:On successful completion of this unit, students should be able to:



o Describe the management environment in which the hospitality
accommodation industry operates and identify the main stakeholders
and their role in the contemporary environment;

o Evaluate the requirement of a Hotel Information System and be able to
select an appropriate Property Management System;

o Determine an appropriate pricing structure for a hotel property;

o ffectively utilise staff in the hotel property with regards to: service
needs; award provisions and ergonomics of the workplace;

o Evaluate the role of service quality as a key aspect of compefitive
advantage and assess the role played by guests, hosts and organisations
in the contemporary practice of hospitality accommodation service;

o Identify key aspects from the current literature on service within the
hospitality accommodation environment.

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Vallen, 1.1., 1991, Check-in Check-out, 4th edn, WCB, Dubuque,
lowa.

Assessment:Computer project, 20%; Group project, 20%; Final examination, 60%.

BHO5605 INTERNATIONAL TOURISM MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:The unit of study aims to develop an understanding of tourism and the
tourism system in an intemational context. Topics include a systematic overview of
tourism, the different perspectives of tourism, global tourism trends, fourist
attractions, and business management in tourism and future trends.

Credit Points:12

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Hall, C., 1997, Tourism in the Pacific Rim; Developments, Impacts
and Markets, Addison Wesley Longman Australia Pty Ltd, Melbourne. Leiper, N.,
1995, Tourism Management, TAFE, Melbourne.

Assessment:Minor assignment and participation, 20%; Major Assignment, 40%;
Examination, 40%.

BH05607 CASINO AND GAMING OPERATIONS MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study investigates the planning, management and operational
requirements of casino and gaming facilities. The aims of the unit of study are: to
develop the student's analytical and problem solving skills in the management of
gaming operations; to analyse the development of casino and gaming complexes in
Australio and other infernational countries, and to evaluate the social and economic
impacts of casinos. Topics o be covered include: casino operating environment, table
games, staffing, forecasting, probability theory and games, and simulation.

Credit Points: 12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o analyse and evaluate the social and economic impacts of the casino and
gaming industry;
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o evaluate and apply effective strategic and factical techniques in casino
operations;

o solve probability and mathematical problems of several casino games;

o develop excel simulation spreadsheets for popular casino games; and

o analyse key aspects from the current literature related to the current and
future trends within the casino industry.

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Kilby, ., Fox, J. and Lucas, A 2005 Casino Operations
Management, New York: John Wiley.

Assessment:Project, Casino Industry Trends, 30%. Other, Casino Game Simulation,
20%. Examination, Final Examination, 50%.

BHO05608 HOSPITALITY AND TOURISM HUMAN RESOURCE MANAGEMENT
Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study examines the theoretical and practical applications of
Human Resource Management within the Hospitality and Tourism Industry. It
includes the concept of strategic HRM and its application to HRM practices such as
employee recruitment, selection, performance appraisal, training and development,
remuneration systems and occupational health and safety. The unit is also concerned
with the industrial relations system and its impact on the Hospitality and Tourism
Industry, with special attention to the incidence of enterprise bargaining within the
industry. The unit investigates best practice within Hospitality and Tourism, the
impact of TAM on productivity and current trends in HRM within the industry.

Credit Points: 12

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Anthony, W., Perrewe, P. and Kacmar, 1996, Strategic Human
Resource Management, 2nd edn, Dryden, Orlando.

Assessment:Review report, 40%; presentation , 10%; Case Studies, 50%.

BHO5610 SUSTAINABLE DESTINATION MANAGEMENT

Locations:City Flinders.

Prerequisites: Nil

Description:As from 2009, this unit will no longer be offered. This unit of study
examines the meaning and practice of sustainable tourism within an infernational
context and its relationship to economic, physical and human environments. It also
examines the need for a variety of planning and management techniques at various
stages in the development of tourism destinations at the national, regional and local
levels. It emphasises the need to develop plans and management strategies to
maximise the benefits and minimise the costs of tourism development, which result
in sustainable outcomes.

Credit Points: 12

Class Confact:Equivalent to thirty six hours per semester, normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:A compilation of readings and articles will be provided by the
subject co-ordinator.

Assessment:Major project report, 40%; Project presentation 20%; Final examination
40%.



BHO5613 APPLIED RESEARCH METHODS IN HOSPITALITY AND TOURISM
Locations:City Flinders.

Prerequisites:Nil.

Description:In this unit of study the students will study the application of qualitative
and quantitative research methods in an hospitality and fourism context. The
increasing sophistication of the hospitality and tourism industries, with their demands
for managers to better understand markets, market segmentation and customer
satisfaction surveys, means that hospitality and tourism managers must develop a
working knowledge of how to apply qualitative and quantifative research techniques
in an hospitality or tourism setting. Topics include: content analysis, semiotics and
other qualitative analytical methods and various quantitative analytical methods such
as tests of significance, factor analysis, cluster analysis and discriminant analysis and
how they can be applied to an hospitality or tourism setfing. Using existing data sets,
the students will get fo practice these various techniques.

Credit Points:12

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Johns, N. and Lee-Ross, D., 1998, Research Methods in Service
Industry Management, Cassell, London.

Assessment:Preliminary essay, 10%; Major Project, 30%; Class Presentation, 20%;
Final Exam, 40%. Students are expected to satisfactorily complete each component
of the assessment fo gain a pass in the unit of study.

BHO5615 PRODUCT INNOVATION IN HOSPITALITY AND TOURISM
Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study examines the new product development (NPD) process
for Hospitality and Tourism products and services. Each stage in the NPD process will
be explored, from opportunity identification and selection to launch of the new
product or service. The links between innovation, creativity, entrepreneurship and
compefifive advantage will be investigated. Application of the innovation process to
the range of Hospitality and Tourism enterprises from small business to large
corporations will be examined. The risks and benefits of innovation as well as factors
affecting the success or failure of new products and services will be discussed.

Credit Points: 12

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Crawford, C.M. and Di Benedetto, C.A., 2006, New Products
Management, 8th edn, Mc-Graw Hill, Boston. Book of Readings (relating concepts to
Hospifality and Tourism)

Assessment:Preliminary essay, 10%; Class Test, 10%; Individual Project, 30%; Final
exam, 50%.

BHO5616 HOSPITALITY, TOURISM AND EVENTS MARKETING

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit covers the issues of strategic marketing planning and the
marketing of hospitality, tourism and event management related activifies including
accommodation, food and beverage, conventions and conferences, special events
and visitor attractions. The main aims of the unit are: - To develop students
understanding of marketing principles in relation to the hospitality, tourism and
events industries. - To apply these marketing principles to the hospitality, tourism and
events industries through case studies and analysis.
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Credif Points:12

Learning Outcomes:At the completion of this unit, students will be able to: -
demonstrate an understanding of the role of marketing as a function within tourism,
hospifality and event management related organisations; - demonstrate an
awareness of the techniques used to market services; - apply the concepts of
marketing to the tourism, hospitality and events industries, giving special attention to
market identification and segmentation; - demonstrate an appreciation of cultural and
other differences within the market and display an understanding of their effect on
the marketing of hospitality, tourism and event management services; - prepare and
plan marketing research and prepare a marketing plan; and - apply the principles and
techniques learned to the marketing of hotels, resorts, conventions and conferences,
special events and attractions, and fo the hospitality, tourism and events industries in
general.

(loss Contact:Equivalent to thirty six hours per semester.

Required Reading:Kotler, P., Bowen, J., and Makens, J. (2006) Marketing for
Hospitality and Tourism (4th Ed.) Pearson Prentice Hall, New Jersey.
Assessment:Test, In-Class Test, 10%. Report, Group Business Report 3,500 - 4,000
words, 40%. Presentation, Presentation of Report Findings, 20%. Examination, Final
Examination 2 hours duration, 30%.

BHO5617 PRODUCING CREATIVE EVENTS

Locations: ity Flinders.

Prerequisites:Nil.

Description:This unit aims fo enhance and extend students ability to think creatively
in the design and production of events. A range of tools, processes and techniques
will be explored to allow students to understand what makes an event creative and
how they can apply these to producing unique events. The unit will examine three
main areas , specifically -creativity -events and creativity in the global context -design
and production of events.

Credit Points: 12

Learning Outcomes:On successful completion of this nit, students will be able fo:

o Understand the creative processes

o Have an overview of how events have changed over the last decade in
terms of techniques, computers and technology in their creation and
production

o Understand the methods for encouraging a creative environment

o Understand the ways in which events are created and produced

o Know what would constitute a creative event and how fo go about
producing this.

o Understand how technical skills can be used to enhance the production
of events

o Be familiar with the principles of event design

o Beable to develop/design a proposal for a unique event

o Be able to assess events in ferms of originality and creativity through the
use of case-studies.

(lass Confact: Equivalent to thirty-six hours per semester, normally comprising three
hours of seminar per week.

Required Reading:Berridge, 6. (2007)Event Design and Experience. Butterworth-
Heinemann, Oxford.

AssessmentAssignment, Individual Assignment - 1500 words, 30%. Assignment,



Group Assignment, 50%. Presentation, Presentation and workshop of case study in
pairs, 20%.

BHO05618 THE EVENTS ENVIRONMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit examines the role of special events as a catalyst for tourism
destination development and promotion. Furthermore it aims to develop an
understanding of the environment in which events are staged and the integral roles
that hospitality and tourism play in the event industry. Topics studied will include: -
the tourism industry - frends in the use of leisure fime and its impact on tourism - the
role of events in destination development - crisis management and role of events in
destination repositioning - economic, social and environmental impacts of events -
tourist industry groups and their relationship to events - pre/post event tours and
their importance - banquets, functions and conventions - the social and business
function of hospitality.

Credit Points:12

Leaning Outcomes:On successful completion of this unit, students will be able fo:

o Understand the macro environment within which events are staged

o Understand the relationship between tourism and events

o Understand the different types of special events and the trends
associated with their role in destination development.

o Examine the various stakeholders and different fourist industry groups
involved and their role in event planning, management and promotion.

o Understand trends in the tourism and events industries and how these
will impact on events now and in the future

o Examine impacts of events on destinations and communities.

Class Contact:Equivalent to thirty-six hours per semester, normally comprising three
hours of seminar per week.

Required Reading:Getz, D. (1997) Event Management and Event Tourism.
Cognizant Communications, Place New York.

Assessment:Assignment, Events and Tourism, 30%. Assignment, Critical Analysis -
Group Assignment 3000 - 3500 words, 40%. Presentation, Class Presentation ,
20%. Participation, Seminar Participation, 10%.

BHO5619 BUSINESS EVENTS IN THE GLOBAL CONTEXT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit will provide students with knowledge and understanding of the
following: The Scope of Business Events - International business events - Business
events in Australia - Tourism Satellite Accounts and their importance - Definitions
within the business events sector (MICE, Trade Shows etc.) - Rationale for business
events - Stakeholders PCOs, Convention Bureaux, Venues) - Funding and economic
considerations Business Events Sectors - meetings and conferences - trade shows and
exhibitions - product launches - Incentive travel Operationalisng Business Events -
Sourcing leads - Managing client relationships and networking - Leveraging business
events - Pre- and post- events acfivities - Accompanying persons programme - Use of

EventsPro The future of Business Events - Climate change - Carbon neutral initiatives -

[nnovations.

Credit Points: 12

Leaming Outcomes:At the completion of this unit, students will be able to: -
Understand the context of business events - Understand the economic importance of
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husiness events in the domestic and global market place - Understand the rationale
behind business events - Have substantial knowledge of the main types of business
events - Understand the planning and development of business events - Understand
incentive travel and be able to develop a proposal for a dlient brief - Recognise the
importance of the client relationship - Be able to select venues appropriate for
business events - Use EventsPro for the management of conferences and trade shows
- Understand and be able to critically examine future challenge for business events
especially in view of climate change and its implications - Be able to analyse case
studies and offer innovative answers for future planning and challenges for business
events.

(loss Contact:Equivalent to thirty-six hours per semester, normally comprising three
hours of seminar per week.

Required Reading:Deery M., Jago L., Fredline E., & Dwyer L. (2005) National
Business Events Study: an Evaluation of the Australian Business Events Sector. CRC
for Sustainable Tourism, Gold Coast.

Assessment:Assignment, Individual Assignment Essay - 1500 words, 20%.
Workshop, Networking Workshop , 30%. Assignment, Group Assignment - proposal
and presentation, 30%. Assignment, Pair Assignment , 20%.

BH05620 HOSPITALITY AND TOURISM PROJECT

Locations:City Flinders.

Prerequisites:Nil.

Description:This project unit of study provides students with the opportunity to build
links with a sector of the hospitality or tourism industry in which they may seek
employment (aviation, retail, conventions, hotel, resorts, restaurants, food service).
This unit of study enables students to deepen their understanding of their chose
sector. The project will be carried out in groups of no more than four students.

Credit Points: 12

Class Confact: Equivalent to thirty-six hours per semester, normally to be delivered as
a combination of lectures, seminars, tutorial and,/or workshop, or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:Set of readings based on potential topics of interest for students.
Assessment:Maijor Project Report, 80%; Project Presentation, 20%.

BH05621 HOSPITALITY, TOURISM AND EVENTS PROJECT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit examines the research process as it is applied fo realife projects
in the hospifality, tourism and events industries. It provides students with the
opportunity to build links with industry in their chosen field of hospitality, tourism or
event management and deepen their understanding of industry research needs. The
aims of the subject are: - To further enhance students understanding of the
hospitality or tourism or events industry. - To develop the critical thinking, analytical
and writing skills needed to plan, conduct, analyse and evaluate industry-based
research projects. - To develop the interpersonal skills necessary to conduct an
industry research project. - To develop and /or reinforce industry contacts.

Credit Points: 12

Learing Outcomes:On the successful completion of this unit, students will be able
fo:

o (ritically review relevant research data.

o Design and conduct applied research projects.

o Understand the relative merits of different research techniques.

o Understand the relevance of research to industry in their chosen field.



Class Contact: Equivalent to thirty-six hours per semester, normally comprising three
hours of seminar per week.

Required Reading:Zikmund, W. (2003)Business Research Methods (7th
Ed.)Thomson / South Westem, Place Cincinnati.

Assessment:Test, In Class Test, 10%. Project, Research Proposal - 1500 words, 20%.

Project, Final Project Report - 3500 words, 50%. Presentation, Presentation of
Project Findings , 20%.

BH05622 MANAGING UNCERTAINTY IN HOSPITALITY AND TOURISM
Locations:City Flinders.

Prerequisites:Nil.

Description:The aim of this unit of study is fo introduce students to the concept of
uncertainty and risk in hospitality and tourism management. Uncerfainty is addressed
from and its impact on operations and decision making Risk is addressed from three
perspectives; risk inherent in hospitality and tourism operations, market risk and
financial risk. The managerial implications of uncertainty and managerial approaches
to dealing with risk form the cornerstone of this unit.

Credit Points: 12

Leaming Outcomes:At the completion of this unit, students will be able to: -
demonstrate an understanding of risk and its impact on hospifality and tourism and
events. As well, the students should be able to identify potential risk issues and
recommend the appropriate management strategies to minimise risk in hospitality
and tourism operations, including, marketing and financial management.

Class Contact:Equivalent to thirty-six hours per semester, normally comprising three
hours per week.

Required Reading:Wilks, . and Moore, S. (2005) Tourism Risk Management For
The Asia Pacific Regopm: An authoritative quide for managing crises and disasters.
ST-CRC, Brishane.

Assessment:Progressive assessment 60%; final assessment 40%.

BH05623 ADVANCED YIELD MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description: This unit of study introduces students to Yield Management, which is o
demand based pricing system employed in the hospitality and tourism industry. The
use of yield management is seen as a critical change in the setting of price in the
hospitality and tourism industry and, coupled with information technology, especially
the infernet, is having long term strategic impacts on the industry. This nit also
explores the role and function of the yield manager who is the key executive
responsible for managing the pricing and supply policies in hotels and airlines within
the hospitality and tourism industry. Topics fo be covered include: market
segmentation, pricing, crystal ball, optimisation and simulation, performance
modelling and yield management practical application.

Credit Points: 12

Leaming Outcomes:On successful completion of this nit, students should be able
to appreciate the role and imporfance of yield management in hospitality and
tourism; understand yield management in terms of its component parts, strategic
factors and critical considerations; understand the analytical procedures, including
demand analysis, forecasting, pricing, and optimisation needed to apply yield
management; and analyse key aspects from the current literature on yield
management practices.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
poinfs.
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Required Reading:Tranter, K, Hill, T and Parker, J 2008, An Introduction to Revenue
Management for the Hospitality Industry, Upper Saddle River, NJ: Prentice Hall.
Assessment:Test, Multiple choice, 10%. Assignment, Report, 20%. Other,
Spreadsheet for simulated environment, 20%. Examination, Final exam, 50%.

BHO05624 SUSTAINABLE SYSTEMS IN HOSPITALITY MANAGEMENT
Locations:City Flinders.

Prerequisites:Nil.

Description:The aim of this study is to introduce students to the issue of sustainability
in hospitality management. The UNEP Model of sustainability will be used as o
reference point to identify and evaluate the sustainability of traditional hospitality
operating systems and processes.

Credit Points: 12

Leaming Outcomes:At the completion of this unit, students will be able to
demonstrate an understanding of the concept of sustainability within the UNEP
Model; environmental, social and economic sustainability; sustainability in terms of
water and energy consumption, waste production and renewal, and the use, reuse
and re-cycle model of hospitality operations.

(loss Contact:Equivalent to thirty-six hours per semester, normally comprising three
hours per wesk.

Required Reading:Hyde, R. and Law, J. (2002) Green Globe 21: Designing Tourism
Infrastructure. ST-CRC, Brishane.

Assessment:Progressive assessment 60%; final assessment 40%.

BHO5717 SUSTAINABLE DESTINATION MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study examines the meaning and practice of sustainable
tourism within an interational context and its relationship to economic, physical and
human environments. It also examines the need for a variety of planning and
management fechniques at various stages in the development of tourism
destinations at the national, regional and local levels. It emphasizes the need fo
develop plans and management strategies to maximize the benefits and minimize
the costs of tourism development, which result in sustainable outcomes.

Credit Points: 12

(Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal o 12 credit points.
Required Reading:A compilation of readings and articles will be provided by the unit
of study co-ordinator.

Assessment:Report, 40%; Presentation, 20%; Final Exam, 40%.

BHO5718 CONTEMPORARY ISSUES IN HOSPITALITY AND TOURISM

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:This unit of study provides a comprehensive review of areas of
managerial concern in hospitality and tourism. Indicative topics include: the
relationship between sectors, such a hospitality and tourism broadly, and between
hospitality and events management; resort management; indigenous tourism; special
events fourism; Anfarctic and remote tourism; industrial tourism; marketing research
in hospitality and tourism; sustainable tourism development; goming; and technology
in hospitality and tourism. Topics will change over time, and will reflect, in part, the
projects being pursued by University researchers, and the areas of managerial need
identified by industry and govemment.

Credit Points: 12



Leaming Outcomes:On successful completion of this unit, students should be able to:

o Show a greater understanding of current issues in Hospitality and
Tourism Management;

o Appreciate the need to anticipate issues, which are likely to affect the
Hospitality and Tourism industries over the next decads;

o (ain access to and ufilise the available range of data and information
sources relating to the Hospitality and Tourism industries;

o Demonstrate their ability to lead a discussion on a specific issue through
the presentation of an assignment paper;

o Demonstrate a high level of research and evaluative skills through a
detailed investigation of two confemporary issues;

o Produce o written report of a high standard reflecting their ability to
communicate the results of their investigation and analysis of a
contemporary issue, and the way it impacts on the Hospitality and
Tourism industries.

Class Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Zikmund, William G., 2000, Business Research Methods, 6th edn,
The Dryden Press, Fort Worth.
Assessment:Class presentations, 50%; Issues assignment, 50%.

BH06505 MARKETING MANAGEMENT

Locations:City Flinders, Beijing Jiotong University Beijing, China; Stansfield College
Singapore; Sunway University, Kuala Lumpur, Malaysia...

Prerequisites:Nil.

Description:This unit examines the Marketing Management Process. It focuses on the
four P’s of the traditional marketing orientation — product, price, place and
promotion and sefs this in the context of both profit and non-profit organisations.
Credit Points: 12

Leaning Outcomes:On completion of this unit, students should be able to:

o lllustrate how the key elements of the marketing mix relate to
marketing management practices.

o Relate marketing management principles to profit, governmental and
charitable organisations.

o Question the relevance of the traditional marketing theory through
aritical evaluation of key literature.

o Practically apply marketing knowledge by formulating a marketing plan.

o Propose courses of action to aid marketing management decision
making.

Class Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as

approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.

Required Reading:Kotler, P., Keller, K.L., and Burton, S. (2009). Australian edition,
Marketing Management, Pearson/Prentice-Hall, Melbourne, Australia.
Assessment:Essay, 800 Word Essay, 10%. Report, Marketing plan prepared by
teams, 35%. Presentation, Presentations (Teams), 15%. Examination, Final
examination, 40%.
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BHO6666 GLOBAL MARKETING MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study is aimed at developing awareness and skills necessary
for effective marketing management career and leadership in Australian organisations
operating internationally including subsidiaries of transnationals based in Australia
and within the Pacific Region. A look at the nature of Australia's marketing
companies performance in relation to traditional trade partner-countries; the
economic environment and international trade transactions including economic
regional infegration as expanded market opportunities; the nature and scope of
global marketing activities; the environment analysis of global marketing itself,
formulating marketing strategies for global marketing programs of action aimed at
export and infemational markets undertaken by small businesses in Australia; an
examination critique of competitive global marketing strategies by Germany, Japan,
South Korea, UK, and USA in relation to Australia; evaluation of general global
marketing programs; organising and controlling global marketing operations; the
future practices and prospects of global marketing with emphasis on global
operations in the evolving international economic order; the north-south and south-
west-east international business economic argument, regional economic integration
and continental advocacy in trade and marketing, Australia in the context of Pacific
Basic, EC, and Indian and Atlantic basins with market potential and opportunities
within global marketing framework.

Credit Points: 12

Leaming Outcomes:On completion of this unit, students should be able to:

o Compare and contrast different cultural adaptations in markefing
programmes and develop the foundations of cultural and cross-cultural
understanding

o Examine consumer animosity, affinity, disidentification and ethnocentric
predispositions in assessing consumer behaviour in varying cultures

o Appraise the main approaches in marketing ethics and examine ethical
analysis and decision making in an international setting

o |dentify market research techniques to analyse and assess world
markets and potential overseas opportunities

o Fvaluate a standardised versus adapted approach when enfering new
markets infernationally

o Assess different market entry strategies, including risk and risk
management, and identify the most appropriate market-entry options
for a given product, market and the environment

Class Confact: Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:deMooij, M. (2010): 3ed, Global Marketing and Advertising:
Understanding Cultural Paradoxes, SAGE Publications, Inc., Thousand Oaks,
California.

Assessment:Essay, Individual Essays , 20%. Other, Peer evaluation , 20%. Tutorial
Participation, Tutorial Participation, 10%. Report, Group Proposal, 10%. Report,
Group Report , 40%.

BH06720 THE REFLECTIVE HOSPITALITY AND TOURISM PROFESSIONAL
Locations:City Flinders.

Prerequisites:Nil.

Description:This unit of study examines issues such as the changing nature of work



within the hospitality and tourism industries and the implications of these changes for
managers. It provides students with information about models and techniques of
inter-personal competence and assists them to use this knowledge to gain an
understanding of the prerequisites of interpersonal competence. Topics include -
developing and adapting your leadership style to the hospitality and tourism
industries, effective interpersonal communication skills, goal setting, teams and
creative problem solving, valuing diversity globally, assertiveness and the resolution
of conflict.

Credit Points:12

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or /workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Lussier, R., 2002, Human relations in organizations: Applications
and skill-building (5th edn), McGraw-Hill, Boston. Book of Readings (Relating
concepts to the Hospitality Industry)

Assessment:Class Test, 30%; Reflective Journals, 30%; Group Project, 15%;
Individual Assignment, 25%.

BHO7700 THESIS (FULL TIME)

Locations:City Flinders.

Prerequisites:Nil.

Description:The thesis will report on independently conducted research, which
demonstrates the student's ability to clearly define a problem, and to undertake a
detailed literature search and review of the relevant theoretical and practical
literature on the topic area. All students who enter the program will initially discuss
possible research topics with a member of staff and the Course Director. The minor
thesis is o be complefed by the end of six months for full-time students and twelve
months for part-time students.

Credit Points:36

Closs Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 36 credit points.
Required Reading:To be advised by lecturer

Assessment:Thesis, 100%.

BHO7701 THESIS (PART TIME)

Locations:City Flinders.

Prerequisites:Nil.

Description:The thesis will report on independently conducted research, which
demonstrates the student's ability fo clearly define a problem, and to underiake a
detailed literature search and review of the relevant theoretical and practical
literature on the topic area. All students who enter the progrom will initially discuss
possible research topics with a member of staff and the Course Director. The minor
thesis is o be completed by the end of six months for full-time students and twelve
months for par-time students.

Credit Points: 18

Class Contact:Equivalent to thirty-six hours per semester normally fo be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 18 credit points per
semester.

Required Reading:To be advised by lecturer.

Assessment:Thesis, 100%.

BHO7742 BUSINESS RESEARCH METHODS
Locations:City Flinders.
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Prerequisites:Nil.

Description:The unit of study provides a comprehensive introduction to research
methodology, including the consideration of possible research topics for academic
theses and applied management projects. It includes the following topics: the role of
research; theory building; the research process; ethical issues; problem definition and
the research proposal; exploratory research; secondary data and information
systems; survey research; experimental research; measurement and scaling; attitude
measurement; questionnaire design; sampling; fieldwork; editing and coding;
descriptive statistics; univariate statistics; multivariate analysis; and research
reporfing.

Credit Points: 12

(lass Confact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:Zikmund, William G., 1997, Business Research Methods, 5th edn,
The Dryden Press, Fort Worth, Philadelphia.

Assessment:Class presentations, 50%; Research proposal, 50%.

BHO8000 DISSERTATION (THESIS) (DBA) (FULL-TIME)

Locations: ity Flinders.

Prerequisites:Please Enquire.

Description:The unit of study is designed to provide training and education with the
objective of producing o graduate with the capacity to conduct research
independently at a high level of originality and quality in the field of business.
Students should uncover new knowledge either by the discovery of new facts, the
formulation of theories or the innovative reinterpretation of known data and
established ideas. The final thesis is expected to be well-written and fo reveal an
independence of thought and approach, a deep knowledge of the field of study and
to have made a significant original contribution to knowledge.

Credit Points: 48

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 48 credit points per
semester.

Assessment:Dissertation thesis, 100%.

BHOB0O1 DISSERTATION (THESIS) (DBA) (PART-TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The unit of study is designed to provide training and education with the
objective of producing a graduate with the capacity to conduct research
independently at a high level of originality and quality in the field of business.
Students should uncover new knowledge either by the discovery of new facts, the
formulation of theories or the innovative reinterpretation of known data and
established ideas. The final thesis is expected to be well-written and to reveal an
independence of thought and approach, a deep knowledge of the field of study and
to have made a significant original contribution to knowledge.

Credit Points:24

(loss Contact:Equivalent to thirty-six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Low. Unit of study is 24 credit points per
semester.

Assessment:Dissertation thesis, 100%.



BHO8002 PHD (RESEARCH) (FULL TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The candidate is expected to develop under supervision a thesis of
original and significant content which displays a high level of research expertise. A
field of study within the area of business and specific to a discipline within the
Faculty must be chosen by the candidate in consultation with a supervisor. The final
thesis must be an extensive exposition of original research, which is well written and
exposes a deep understanding and knowledge by the candidate of the field of study.
Credit Points:48

Class Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 48 credit points per
semester.

Assessment:Research thesis, 100%.

BHOB003 PHD (RESEARCH) (PART TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description: The candidate is expected to develop under supervision a thesis of
original and significant content which displays o high level of research expertise. A
field of study within the area of business and specific to a discipline within the
Faculty must be chosen by the candidate in consultation with a supervisor. The final
thesis must be an extensive exposition of original research which is well written and
exposes a deep understanding and knowledge by the candidate of the field of study.
Credit Points: 24

(loss Contact:Equivalent to thirty six hours per semester o be delivered as a
combination of lecture, seminar, tutorial and /or workshop or a delivery mode as
approved by the Faculty of Business and Law. Unit of study is 24 credit points per
semester.

Assessment:Research thesis, 100%.

BHO09800 RESEARCH THESIS (FULL TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The candidate is expected to complete a significant research thesis in
field of study relevant to the Faculty of Business and Law. The thesis is expected fo
be competed under supervision and display a high level of critical evaluation,
research methodology and in School understanding by the candidate of the field of
study.

Credit Points:48

Class Contact:Normally two years equivalent full time. Unit of study is 48 credit
points per semester.

Assassment:Research thesis, 100%.

BHO9801 RESEARCH THESIS (PART TIME)

Locations:City Flinders.

Prerequisites:Please Enquire.

Description:The candidate is expected to complete a significant research thesis in
field of study relevant to the Faculty of Business and Law. The thesis is expected fo
be competed under supervision and display a high level of crifical evaluation,
research methodology and in School understanding by the candidate of the field of
study.

Credit Points:24

(loss Contact:Normally four years equivalent part time. Unit of study is 24 Credit
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points per semester.
Assessment:Research thesis, 100%.

BM02402 MUSIC INDUSTRY MANAGEMENT

Locations: Footscray Park.

Prerequisites:Nil.

Description:The unit of study provides students with an infroduction to the basic
concepts and processes needed to be an effective business oriented manager in the
music industry and to develop appropriate analytical and evaluative skills. At the
completion of the unit of study students should be able to demonstrate the
competencies and skills required in various sectors of the music industry.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Demonstrate an understanding of the concepts and processes needed to
be an effective business oriented manager.

o Indicate analytical and evaluative skills appropriate fo management
activity and fo the music industry.

o |dentify a variety of legal agreements that music industry managers, in
particular, may face..

o Demonstrate an understanding of local and international music markets
in @ management context.

(Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law.

Required Reading:Marcone, S., 2010, 5th Edition, Managing Your Band. Arfist
Management: The Ultimate Responsibility. HiMarks Publishing Co., New Jersey, USA
Assessment:Case Study, Legal Battles, 10%. Project, Management Project, 40%.
Examination, Final Exam, 50%.

BMO2531 EVENT PROJECT MANAGEMENT

Locations:Footscray Park, Liaoning.

Prerequisites:BMO1102 - MANAGEMENT AND ORGANISATION BEHAVIOUR
Description:Event project management is a close collaboration and careful merger of
event and project world history. Students will gain essential knowledge on what
project management is, and an understanding of how project management
techniques enable successful event project management for teams to unlock group
creativity and productivity. The purpose of project management is to foresee or
predict as many of the dangers and problems as possible and plan, organize and
control activities so that the project is completed as successfully as possible in spite
of all the risks.

Credit Points: 12

Learning Qutcomes:On successful conclusion of this unit students should be able fo:

o Discuss project management techniques and their relafion to ensuring
event productivity

o Define and show the relation of management goals, planning and
monitoring within the project environment

o Demonstrate an understanding of the importance of team management
and negotiation skills at different levels within an event management
company or organisation



o Express knowledge and understanding through formation and
presentation of a project

o lllustrate an understanding of project risk, control, evaluation and
closure.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:0'Toole, William & Mikolaitis, Phyllis, 2002 Corporate Event
Project Management, John Wiley & Sons Inc, New York, USA, Portny, Stanley E;
Mantel, Samuel J; Meredith, Jack R; Shafer, Scott M & Sutton, Margaret M, 2008
Project Management - Planning, Scheduling, and Controlling Projects, John Wiley &
Sons Inc, New York, USA,

Assessment:Presentation, Oral Presentation, 10%. Project, Event Project Proposal,
15%. Project, Event Project Plan, 25%. Examination, Final Exam, 50%.

BM03405 LIVE PERFORMANCE MANAGEMENT

Locations:Footscray Park.

Prerequisites:Nil.

Description:This unit of study introduces students to the organisational and
management responsibilities of developing and presenting an act for small and larger
scale live productions. At the completion of the unit of study students should be able
to explain the processes involved in creating and building a live performance act, the
technological requirements for small, medium and large scale productions, the
logistical requirements for touring and key issues involved in intemational fouring.
Credit Points:12

Leaning Outcomes:On successful completion of this unit, students should be able to:

o Express the basic principles of event management and conducting tours
regionally, nationally and internationally;

o Demonstrate a capacity fo create and build a live performance act,
reflecting on their requirements in relation o size and purpose;

o Appraise the logisitics, and related issues, likely to influence the touring
of a performance in an international context.

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law.

Required Reading:0'Hara B, Beard M, 2006 1st edition. Music Event and Festival
Management. Wise Publications.

Assessment:Report, Event Proposal, 15%. Report, Event Report, 45%. Examination,
Final Exam, 40%.

BM05401 SPECIAL EVENT MANAGEMENT

Locations:City Flinders.

Prerequisites:Nil.

Description: The unit of study aims to provide students with an understanding of
generic management knowledge, competencies and skills required to administer
artistic, sporting, cultural, promotional, special interest, industry, educative and
enterfainment events. It also assists students to gain and use specific competencies,
skills and techniques, which ensure the achievement of successful events. The unit of
sudy content includes types and significance of special events; trends regarding
events - local, national and intenational; procedures and issues in event
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management; attributes of event managers; the challenges and risks of managing o
large scale event; human resource issues in running events; win/win negotiation and
compromise, lobbying and motivating key people; team formation and staff
mofivation; venue management; confingency and crisis management; planning for
security and emergencies; social and environmental impacts of events.

Credit Points: 12

Learning Outcomes:On successful conclusion of this unit students should be able to:
|dentify, compare and critically appraise the terms “Event’, ‘Special events; and
“Special Event Management”; Interpret key processes and critical issues in
management of special events; Appraise and classify key attributes associated with
successful event manager; employ evaluative team building skills to build an event
management team; lllustrate how critical issues need fo be addressed decisively and
effectively; Recognise and assess the importance of accountability and compliance in
managing a special event; and Appraise event evaluation as a management function
events.

(loss Contact:Equivalent to thirty six hours per semester normally to be delivered as
a combination of lecture, seminar, tutorial and or/workshop or a delivery mode as
approved by the Faculty of Business and Law.

Required Reading:Allen, 1., 0'Toole, W., McDonnell, I, Harris, R, 2005, 4th edition.
Festival and Special Event Management, Wiley Books, Brishane

Assessment:Report, Field Research Report or Essay, 40%. Report, Group Product
Launch Report, 40%. Presentation, Launch Concept Presentation, 20%.
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Systems in 2013.

This information is also available online on the University’s searchable courses
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ASSOCIATE DEGREE IN ENTERPRISE SKILLS
Course Code:BADA
Campus:Footscray Nicholson, City King St, Footscray Park, Workplace delivery.

About this course:This course provides students with the skills and conceptual
understandings required by entrepreneurial managers and business owners in
industries founded on high-level technical skills.

Course Objectives:To provide students with the skills and conceptual understandings
required by entrepreneurial managers and business owners in industries founded on
high-level technical skills. To enable students to apply their skills in, and knowledge
of selected areas of, business and management to the development of unique
approaches to their work as managers or supervisors and to the identification of new
business opportunities. To provide students with advanced technical skills in areas
relevant fo their career aspirations. To enable students to develop effective
professional practices such as ethical and accountable approaches to work, reflective
practice and strategic self and career management. To enable students to develop
the personal and professional attributes required in effective technical workplaces. To
enable students fo demonstrate insight and entrepreneurial thinking in the
performance of management and leadership tasks. To provide the foundational
knowledge and skills which will support graduates to continue to manage their
professional and learning development including further study at undergraduate or
postgraduate level.

Careers:The Associate Degree in Enterprise Skills will provide an appropriate course of
study for graduates from trade or paraprofessional level technical courses seeking a
further qualification, at higher education level, to support their career transition info
management or entrepreneurial role. Typically such people become unit or project
managers within enterprises or seek to establish their own small to medium
business.

Course Duration:2 years

Admission Requirements Mature Age:The entry requirements to the Associate Degree
in Enterprise Skills are a trade qualification (Certificate Three or Certificate Four) and
at least three years work experience. Applicants with relevant higher level
qualifications may have their work experience requirements reduced.

COURSE STRUCTURE
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The course is offered over two years on a full-time basis or over four years on a part-
time basis. The course consists of four components: An Individual Professional
Development Portfolio (12-24 credit points); A work-based Professional Project (24
credit points); 8 units of enterprise skills units providing the opportunity o combine
skills based Vocational Education (VE) units with more conceptual Higher Education
(HE) units in enterprise, management and business studies (96 credit points) and 4-
5 units of advanced technical skills in an area of technical specialisation relevant to
the learner's work and based on both VE and HE choices (60 credit points). An initial
recognition of prior learning (RPL) assessment will be conducted for each student.
The RPL process will include o diagnosis of ‘capacity to complete' and negotiation of
an Individual Professional Development Portfolio as a basis for structuring each
student's learning program during their enrolment. If literacy skills development is
required this will be incorporated into the Individual Professional Development
Portfolio.

Business and Management Core Units of Study

FNSACCT503B  MANAGE BUDGETS AND FORECASTS 50
ENSACCTS068 :)f:{\gLCEEI\[I]\lEJh& SL\ND MAINTAIN INTERNAL CONTROL 10
FNSICGEN30TB  COMMUNICATE IN THE WORKPLACE 30
FNSICGEN302B  USE TECHNOLOGY IN THE WORKPLACE 50
BSBITU402A DEVELOP AND USE COMPLEX SPREADSHEETS 50
BSBMKG408B  CONDUCT MARKET RESEARCH 60
BSBWOR502A  ENSURE TEAM EFFECTIVENESS 60
BSBMGT5028  MANAGE PEOPLE PERFORMANCE 70
MANAGE COMPLIANCE WITH LEGAL, REGULATORY AND
VPAU084 ETHICAL REQUIREMENTS IN AN ORGANISATIONAL 50
ENVIRONMENT
FNSACCT404B  MAKE DECISIONS WITHIN A LEGAL CONTEXT 60
BSBMGT616A  DEVELOP AND IMPLEMENT STRATEGIC PLANS 80

Professional Portfolio Core Units of Study

BM02300 CAREER PLANNING AND DEVELOPMENT 12
BBB3100 BUSINESS INTEGRATED LEARNING 12
BM03100 THE ENTERPRISE PROJECT 12

Enterprise Technical Units of Study (choose one of three streams)

Management Stream

BMO01192 BUSINESS COMMUNICATION 12
BM04422 INNOVATION AND ENTREPRENEURSHIP 12
BM02182 ENTREPRENEURIAL BUSINESS MANAGEMENT 12



BM03220 HUMAN RESOURCE MANAGEMENT 12

Small Business & Entrepreneurship Stream

BMO1192 BUSINESS COMMUNICATION 12
BM04422 INNOVATION AND ENTREPRENEURSHIP 12
BM02182 ENTREPRENEURIAL BUSINESS MANAGEMENT 12
BM02181 OPERATIONS MANAGEMENT 12

People Management Stream

BMO1192 BUSINESS COMMUNICATION 12
BL02207 EMPLOYMENT LAW 12
BM03323 EMPLOYEE RELATIONS MANAGEMENT 12
BM03220 HUMAN RESOURCE MANAGEMENT 12
Elective Units of Study

Students will select any Higher Education units to the value of 36 Credit Points or
any Vocational Education units at Credit Matrix levels 4-6 to the equivalent average
learning hours.

ASSOCIATE DEGREE IN LOGISTICS
Course Code:BADL
Campus:City Flinders.

About this course:The Associate Degree in Logistics is designed to provide students
with in-depth and practical knowledge of supply chain management and

logistics. Graduates can pursue a professional career path across a wide range of
business organisations which may have inventory, distribution, warehousing,
purchasing, freight and transport, manufacturing and service operations.

o Provide students with the principles and practices, knowledge and
attributes of a Logistics professional required in the increasingly complex
global business environment.

o Develop the knowledge and skills in the development and operation of
integrated logistics, supply management, warehousing, inventory,
transport and sustainable business relationships in an intemational
husiness environment.

o Tounderstand the impact of logistics functions and their integration with
other business functions.

o To assess, monitor and maintain quality systems in logistic through the
effective use of information technology, human resources and
accounting processes.

o Enable students to research, critique and evaluate the implementation of
cost effective solufions to assist enterprises enhance their compeitive
advantage.

o Develop independent and academic learning skills, thereby facilitating
graduates ongoing professional development, including further study at
undergraduate or postgraduate level.

Course Objectives:
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Careers:The graduate will be able to work in a managerial role involving Logistics and
Supply Chain Management (LSCM) in any industry with LSCM functions.

Course Duration:2 years

Admission Requirements Year 12:Entry into the Associate Degree will require
successful completion of year 12 with a relevant ATAR score or its equivalent.
Students will undertake year 1 study with the Institute of Supply Chain Logistics
(ISCL) to complete the Diploma of Logistics before they commence Year 2 of the
Associate Degree in Logistics in Higher Education sector.

Admission Requirements International: n addition to satisfying the enfry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:Intemational English
Language Testing System - overall score of 6 and no individual band score less than
6.0 or equivalent.

Admission Requirements Mature Age: Students with demonstrated work experience
may undertake a Recognition of Prior Learning assessment prior o commencing the
Associate Degree.

Admission Requirements VET:There are two entry paths into the Associate Degree in
Logistics: 1.Applicants must show successful completion of Certificate IV from VET
sector. Applicants must also demonstrate through an interview, the leaming and
professional capabilities to complete the course. Selection will be through the Faculty
processes. Students will undertake year 1 study with the Institute of Supply Chain
Logistics (ISCL) to complete the Diploma of Logistics before they commence Year 2
of the Associate Degree in Logistics. 2. The Pathway entry to the Associate Degree in
Logistics is from the Diploma of Logistics and will be open to graduates of the
Diploma that have achieved acceptable grades. The Diploma can be studied at any
member institute of the Supply Chain Learning Network.

COURSE STRUCTURE

Fourteen units of study delivered by the VE sector and eight units of study delivered
by the HE sector with 192 credit points.

Diploma of Logistics Part 1:
TLIL5507A MANAGE A SUPPLY CHAIN 60
BSBMGT502A  MANAGE PEOPLE PERFORMANCE 70

TUL2007C DEVELOP AND MAINTAIN OPERATIONAL PROCEDURES FOR 10
TRANSPORT AND DISTRIBUTION ENTERPRISES

DEVELOP, IMPLEMENT AND REVIEW PURCHASING

TLIR607A STRATEGIES 80
TLIR307C NEGOTIATE A CONTRACT 60
TLIR507A MANAGE A CONTRACT 40
TLRT407A  MANAGE SUPPLIERS 60
Diploma of Logistics Part 2:

TLIN8078 MANAGE CUSTOMER SERVICE 60



BSBMGT505A  ENSURE A SAFE WORKPLACE 60

MEMT1015B  MANAGE WAREHOUSE INVENTORY SYSTEM 40

TLIA5807A  MANAGE FACILITY AND INVENTORY REQUIREMENTS 130

1L1Q207C SET AND ACHIEVE A BUDGET 40

TLP07C DEVELOP A TRANSPORT AND DISTRIBUTION BUSINESS 150
PLAN

TUPBOTC Il\JA’\LI\#AGE A TRANSPORT AND DISTRIBUTION BUSINESS 100

Associate Degree Part 1 (year 2):

Core Units of Study
BAO1101 ACCOUNTING FOR DECISION MAKING 12
BEO1106 BUSINESS STATISTICS 12

Specialisation Unit of Study
BM02181 OPERATIONS MANAGEMENT 12
Plus one approved elective unit of study.

Associate Degree Part 2 (year 2):

Core Unifs of Study
EITHER
PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPITO0 PROBLEM SOLVING 12
R
BM03100  THE ENTERPRISE PROJECT 12

Specialisation Units of Study

BM02203  E-SUPPLY CHAIN MANAGEMENT 12
RCM3021  LOGISTICS ANALYSIS AND SOLUTIONS 12
Plus one approved elective unit of study.

BACHELOR OF BUSINESS (MANAGEMENT)

Course Code:BBBM

Campus:Footscray Park, Off-shore, Stansfield College, Singapore.
This course is for Continuing students only.

About this course:Students will develop career-ready skills in management,
communication, negotiation, teamwaork, problem-solving and strategic thinking.

Course Objectives: The course enables students to study a generic management
degree that provides comprehensive coverage of important management functions.
These include strategic management, operafions management, international
management, change management as well as business ethics. Students are also
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exposed to the theories and methods of organisational analysis. Students are able
to complement the generic management study with electives including human
resource management, industrial relations and information systems.

Careers:The course prepares graduates fo gain employment in a variety of
management roles in the private and public sector.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent*. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given o performance in the full range of VCE studies undertaken.

Admission Requirements International: n addition to satisfying the enfry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
hut who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate. The
course total of 24 Units of Study is comprised of 7 Core, 7 Specialisation, 7
Elective and 3 Professional Development units. All units selected are subject to
approval by the course coordinator.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCOT102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Management
BM03352  INTERNATIONAL MANAGEMENT 12

BMO2181  OPERATIONS MANAGEMENT 12



BM03292  BUSINESS ETHICS 12

BMO4420  ORGANISATIONAL BEHAVIOUR AND ANALYSIS 12
BMO03327  ORGANISATIONAL CHANGE AND DEVELOPMENT 12
BMO3422  STRATEGIC MANAGEMENT 12
BMO4422  INNOVATION AND ENTREPRENEURSHIP 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BEPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12

BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (COMPUTER SYSTEMS MANAGEMENT)

Course Code:BBCM

Campus:Werribee, Footscray Park, Chinese University of Hong Kong, Hong Kong.
This course is for Continuing students only.

Course Objectives:The course aims to provide for students who specifically wish to
obtain a professional qualification in managing the systems support of developers
and users of Information Systems. The course will provide graduates with a sound
knowledge and experience of both the conceptual foundations and practice of
Information Systems.

Carsers:Students graduating from this degree will be well placed to enter careers
in information systems and business. Careers include opportunifies in helpdesk
management and support, IT goverance, auditing and associated IT consultancy.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given o performance in the full range of VCE studies undertaken. *

Admission Requirements International:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

122

COURSE STRUCTURE

All undergraduate degree units of study carry a value of 12 credit points. Each
student must obtain 288 credit points through academic study to graduate.

Core Units of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Computer Systems Management

BCO1046  COMPUTER SYSTEMS 12
BCO1048  INTRODUCTION TO BUSINESS SYSTEMS DEVELOPMENT 12
BC02040  MANAGING THE COMPUTING ENVIRONMENT 12
BC02041  SYSTEMS ANALYSIS AND DESIGN 12
BC02043  MANAGING NETWORK INTEGRATION 12
BC02149  DATABASE SYSTEMS 12
BC03040  MANAGING SYSTEMS DEVELOPMENT 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT T - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12
Professional Recognifion

Graduates meet the requirements for admission to membership of the Australian
Computer Society.

BACHELOR OF BUSINESS (INFORMATION SYSTEMS)

Course Code:BBIS

Campus:Footscray Park, Education Centre of Australia, Sydney; Lithan Hall Education
Centre, Singapore..

This course is for Continuing students only.



About this course:This course focuses on the strategic use, management and
development of Information Systems within an Organisation. Student will gain the
basic technical and theoretical knowledge to understand how Information Systems
are used and deployed within an Organisation. Graduating students will obtain
solid understanding of business acumen, problem solving techniques, business
processes and the ability to analyse, design and implement an Information System.

Course Objectives: The course aims to prepare students for entry into the Information
Systems profession and the business world in general, with a combination of
computing skills supported by minor specialisations in other business disciplines.
Graduates will be well placed to follow a career path into a variety of middle
management positions with professional society recognifion.

Careers:Successful completion of this degree would allow graduates to be employed
in a number of professional positions within an Organisation. These positions may
include database and network administration, business analysis, knowledge and
project management, network security, and programming. These positions provide a
solid foundation for future promotion into senior and middle management roles
within an Organisation.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and,/or academic record. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken.

Admission Requirements International:In addition fo satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language:International English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

The course is offered over three years on a full-time basis or over six years on a part-
time basis. All undergraduate degree units of study carry a value of 12 credit points.
Each student must obtain 288 credit points through academic study to graduate. As
from 2008, the course total of 24 Units of Study is comprised of 7 Core + 7
Specialisation + 7 Elective + 3 Professional Development units. All units selected are
subject to approval by the course coordinator. ~ Please note, continuing students
enrolled prior to 2008 should refer to the 2007 HandBook.

Core Units of Study
BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
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BEO1105  ECONOMIC PRINCIPLES 12
BEO1106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTT05  BUSINESS LAW 12
BMO1102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Information Sysfems

BCO1046  COMPUTER SYSTEMS 12
BCO1103  WEB ENABLED BUSINESS SYSTEMS 12
BCO1147  INTRODUCTION TO PROGRAMMING CONCEPTS 12
BC02148  SYSTEMS ANALYSIS 12
BC02149  DATABASE SYSTEMS 12
BC03144  SYSTEMS DESIGN 12
BCO3150  SYSTEMS IMPLEMENTATION 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP3001  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (HUMAN RESOURCE MANAGEMENT)
Course Code:BBRM

Campus:Footscray Park.

This course is for Continuing students only.

About this course:This degree will offer you the opportunity to study a specialist
human resource management course with electives in general management,
organisational change and development, operations and interpersonal and
organisational negofiation.

Course Objectives:The course will provide students with the opportunity to specialise
in human resource management while still able to select electives in the more
generic management and vocational fields of industrial relations and management -
service and operations.

Careers:The course prepares graduates fo gain employment in the human resource
management sector.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent™. Year



12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Terfiary Entrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken.

Admission Requirements International:In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Tesfing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

Students enrolled in this course at Sunway College may be required to complete the
course at another institution (in or outside Malaysia) as required and approved by
the Faculty of Business and Law from time to time. All undergraduate degree units of
study carry a value of 12 credit points. Each student must obtain 288 credit points
through academic study fo graduate. The course total of 24 Units of Study is
comprised of 7 Core, 7 Specialisation, 7 Elective and 3 Professional Development
units. All units selected are subject o approval by the course coordinator.

Core Unifs of Study

BAOT10T  ACCOUNTING FOR DECISION MAKING 12
BCO1102  INFORMATION SYSTEMS FOR BUSINESS 12
BEOT105  ECONOMIC PRINCIPLES 12
BEOT106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOT105  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Human Resource Management

BLO2207 ~ EMPLOYMENT LAW 12
BM03220  HUMAN RESOURCE MANAGEMENT 12
BMO3323  EMPLOYEE RELATIONS MANAGEMENT 12
BMO03324  CONSULTING AND COUNSELLING 12
BMO03325  HUMAN RESOURCES MANAGEMENT EVALUATION 12
BMO3420  HUMAN RESOURCE INFORMATION SYSTEMS 12
BMO3476  TRAINING AND DEVELOPMENT 12
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Electives
Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT 1 - CRITICAL THINKING AND
BFPTI00 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

BACHELOR OF BUSINESS (SMALL BUSINESS AND ENTREPRENEURSHIP)
Course Code:BBSB

Campus:Footscray Park.

This course is for Continuing students only.

About this course:This course will give you the skills to deal with the challenges of
operating your own business. Challenges such as dealing with technology, intense
local and intemational competition, and managing innovation and entrepreneurship.

Course Obiectives: This course is designed to equip students to deal with the
challenges of operating their own business. These challenges include the intense
competifion both locally and intemationally, dealing with technology and managing
innovation and entrepreneurship.

Careers:The course prepares graduates fo gain employment managing their own
husiness.

Course Duration:3 years

Admission Requirements Year 12:To qualify for admission to the course, an applicant
must have successfully completed a course of study at year 12 or equivalent*. Year
12 Prerequisites: Units 3 and 4 - study score of af least 20 in English (any).
Selection Mode: Current Year 12 applicants: Equivalent National Tertiary Enfrance
Rank (ENTER) and two-stage process with a middle-band of approximately 20%.
Non-current year 12 applicants: ENTER and /or academic record*. Middle-band:
consideration is given to performance in the full range of VCE studies undertaken.

Admission Requirements Infernational: In addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: Infemational English
Language Testing System - overall score of 6 and no individual band score less than
6.0.

Admission Requirements Mature Age:Applicants who have not completed Year 12
but who possess appropriate educational qualifications, work or life experiences
which would enable them to successfully undertake the course, will be considered for
admission.

COURSE STRUCTURE

All units of study carry a value of 12 credit points. Each student must obtain 288
credit points through academic study to graduate. The course total of 24 Units of
Study is comprised of 7 Core, 7 Specialisation, 7 Elective and 3 Professional
Development units. All units selected are subject to approval by the course
coordinafor.



Core Units of Study

BAOTT0T  ACCOUNTING FOR DECISION MAKING 12
BCOT102  INFORMATION SYSTEMS FOR BUSINESS 12
BEO1105  ECONOMIC PRINCIPLES 12
BEO1106  BUSINESS STATISTICS 12
BHOT171  INTRODUCTION TO MARKETING 12
BLOTTO5  BUSINESS LAW 12
BMOT102  MANAGEMENT AND ORGANISATION BEHAVIOUR 12

Specialisation Units of Study - Small Business and Entrepreneurship

BAOT110  ACCOUNTING FOR SMALL BUSINESS 12
BM02100  INTRODUCTION TO SMALL ENTERPRISE 12
BM03220  HUMAN RESOURCE MANAGEMENT 12
BMO3100  THE ENTERPRISE PROJECT 12
BM02182  ENTREPRENEURIAL BUSINESS MANAGEMENT 12
BMO02183  ENTREPRENEURIAL BUSINESS ISSUES 12
BMO4422  INNOVATION AND ENTREPRENEURSHIP 12
Electives

Seven approved electives.
Professional Development Units of Study

PROFESSIONAL DEVELOPMENT T - CRITICAL THINKING AND
BEPT100 PROBLEM SOLVING 12

BFP2100  PROFESSIONAL DEVELOPMENT 2 - ANALYSIS AND STRATEGY 12
BFP300T  PROFESSIONAL DEVELOPMENT 3 12

GRADUATE DIPLOMA IN ENTERPRISE RESOURCE PLANNING SYSTEMS
Course Code:BGER
Campus:City Flinders, Lithan Hall Education Centre, Singapore.

About this course:This course will teach you to support the implementation and
maintenance of enterprise resource planning systems. You will also learn fo
understand the implications of these types of systems on a business.

Course Objectives:The course aims to teach students the necessary computing and
business skills to support the implementation and maintenance of enterprise resource
planning systems and an understanding of the implications these types of systems
have on a business.

Carsers:Graduates will be able to seek employment within the ERP field.

Course Duration: 1 year
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Admission Requirements Infernational: n addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: - Intemational English
Language Testing System - overall score of 6.5 and no individual band score less
than 6.

Admission Requirements Mature Age:To qualify for admission fo the course an
applicant must normally have completed an approved degree or diploma in a
business related area and be employed or intend to be employed in a position
associated with enterprise resource planning systems. Applicants who do not have
formal qualifications but have such training or work experience as to indicate the
ability to undertake the course successfully may be considered for admission.

COURSE STRUCTURE

The course is offered on a full-time basis over two semesters or on a part-fime basis
over four semesters. All units of study carry a value of 12 credit points. Students
must complete 96 credit points through academic study in order to graduate.

Core Units of Study

BC06603 ENTERPRISE RESOURCE PLANNING SYSTEMS 12
805451 fMN:;EERII\)AREﬁTEAﬁgﬁURCE PLANNING SYSTEMS 19
BC05501 BUSINESS PROCESS ENGINEERING 12
BMO05574 SUPPLY CHAIN AND LOGISTICS MANAGEMENT 12
BMO6624 ORGANISATION CHANGE MANAGEMENT 12
Electives

Three electives approved by the Course Co-ordinator.

Students who successfully complete four approved units of study students and elect
to exit the course at that stage will be eligible to receive the Graduate Certificate in
Enterprise Resource Planning Systems.

MASTER OF BUSINESS (INDUSTRIAL RELATIONS /HUMAN RESOURCE
MANAGEMENT)

Course Code:BMAI

Campus:City Flinders.

About this course:This course enables students to: explore confemporary knowledge
in industrial relations and human resources management; develop a high level of
research competence in the field; and promote the effective resolution of industrial
relations and human resources problems. The course has professional accreditation
with the Australian Human Resources Institute (AHRI).

Course Objectives: The primary educational aim of the course is to provide students
with an understanding of the fundamental concepts and skills in relation to industrial
relations and human resource management. The course enables students to build
upon these fundamentals by offering the choice of either structured advanced
learning in specialised areas relevant to their professional practice, or the
development of research skills applied through a minor thesis relevant to their
professional needs and practice.



Careers:Human resource manager, employee development manager, employee
relations manager, recruitment consultant, industrial relations officer.

Course Duration:1.5 years

Admission Requirements International:In addition to satisfying the entry requirements
for Australion residents, overseas students must provide evidence of proficiency in the
English language:- International English Language Testing System - overall score of
6.5 and no individual band score less than 6.

Admission Requirements Mature Age:To qualify for admission fo the course an
applicant must normally have successfully completed a relevant degree and be
employed in or infend to be employed in a position associated with industrial
relations/human resource management, or, in the absence of formal qualifications,
have such training and work experience as to indicate the ability to undertake the
course successtully.

COURSE STRUCTURE

All units of study cary a value of 12 credit points with the exception of the thesis,
which carries a total value of 36 credit points. Students must complete 144 credit
points to graduate. The course may comprise (a) twelve coursework units of study or
(b) thesis and nine coursework units of study:

Core Unifs of Study

BLO5513 LAW OF EMPLOYMENT 12
BMO05544 INDUSTRIAL RELATIONS 12
BM05550 CONTEMPORARY EMPLOYMENT SYSTEMS 12
BMO5564 HUMAN RESOURCE MANAGEMENT 12
BM05567 MANAGING WORKPLACE CONFLICT 12
BMO6625 PERFORMANCE MANAGEMENT AND REWARDS 12

either one of the following options:

Coursework Option

BM05572 STRATEGIC HUMAN RESOURCE MANAGEMENT 12
BMO05501 BUSINESS ETHICS AND SUSTAINABILITY 12
BM06630 BUSINESS RESEARCH METHODS 12

plus three electives as approved by the Course Coordinator

Thesis Option

BMO05572 STRATEGIC HUMAN RESOURCE MANAGEMENT 12
BM06630 BUSINESS RESEARCH METHODS 12
BMO7700 THESIS (FULLTIME) 36
or
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BMO07701 THESIS (PART TIME) 18
plus one elective as approved by the Course Coordinator

On completion of 8 approved units of study, students who choose o exit this course
will be eligible to receive the Graduate Diploma in Industrial Relations/Human
Resource Management. On completion of 4 approved unifs of study, students who
choose to exit this course will be eligible to receive the Graduate Certificate in
Industrial Relations/Human Resource Management.

MASTER OF BUSINESS (ENTERPRISE RESOURCE PLANNING SYSTEMS)
Course Code:BMER

Campus:City Flinders, Off-shore, Lithan Hall Education Centre, Singapore; Ganpat
University, India; Education Centre of Australia, Sydney; Jiaotong Beijing..

About this course:The course aims to: provide students with the knowledge,
competencies and processes o ensure their employment within the field of Enterprise
Resource Planning Systems (ERPs) upon graduation and/or enable progression to
further study and research; develop and practice skills in written, oral and electronic
communication and in the gathering, analysis and interprefation of data of all kinds
relevant o ERPs; and develop problem solving skills which will enable graduates fo
demonstrate skills in the implementation and maintenance of ERPs as well as
recognising the overall business context in which such systems are to be found.

Course Obisctives: Enterprise Resource Planning Systems (ERPs) are responsible for
processing and recording all business transactions within large companies. ERP
professionals have the appropriate skill sets to implement and maintain these
systems. SAP, the market leader in ERP systems, has been a strategic partner with
Victoria University since 1998. This masters degree focuses on the implementation
and use of ERP systems utilising SAP solutions.

Careers:Graduates can expect to obtain employment in the ERP field.
Course Duration:1.5 years

Admission Requirements International: n addition to satisfying the entry requirements
for Australian resident students or demonstrating equivalence, overseas students
must provide evidence of proficiency in the English language: International English
Language Testing System - overall score of 6.5 and no individual band score less
than 6.

Admission Requirements Mature Age:To qualify for admission to the course an
applicant must have successfully completed a degree or postgraduate diploma,
preferably and be employed in or infend to be employed in a position associated
with ERP, or in the absence of formal academic qualifications, have such training and
work experience as o indicate the ability to undertake the course successfully.

COURSE STRUCTURE

Each subject carries a value of 12 credit points. Students must complete 144 credit
points through academic study in order to graduate.

Compulsory Units of Study
BC06603 ENTERPRISE RESOURCE PLANNING SYSTEMS 12
BC05501 BUSINESS PROCESS ENGINEERING 12



ENTERPRISE RESOURCE PLANNING SYSTEMS

il IMPLEMENTATION 12
BMO05574 SUPPLY CHAIN AND LOGISTICS MANAGEMENT 12
BM06624 ORGANISATION CHANGE MANAGEMENT 12
B04615 ;T{F;L;TEEV(\ZIC USE OF ENTERPRISE RESOURCE PLANNING 12
plus

Electives

Six electives approved by the Course Coordinator.

On completion of eight approved units of study, students may elect to exit the course
and receive a Graduate Diploma in Enterprise Resource Planning Systems. On
completion of four approved units of study, students may elect to exit the course and
be eligible to receive the Graduate Certificate in Enterprise Resource Planning
Systems.

MASTER OF BUSINESS (INFORMATION SYSTEMS AND ENTERPRISE
RESOURCE PLANNING SYSTEMS)

Course Code:BMIE

Campus:City Flinders, Education Centre of Australia, Sydney..

About this course:This course is ideally suited for students who come from a non-IT
background and wish to gain a basic understanding of IT issues before specialising in
the ERP systems. It consists of sixteen units studied over four semesters (full-time).
This course will combine units from two existing complementary courses, the Masters
in Information Systems and the Masters in Enterprise Resource Planning Systems, to
create o two-year combined Masters Degree in Information Systems and ERP.

Course Objectives: This combined program offers students the benefits of two
complementary areas of study. In addition fo providing an extended advanced
program of study in both theory and practice of information systems within
business environment, students are also provided with the knowledge, competencies
and processes within the filed of Enterprise Resource Planning Systems.

Careers:This course will equip students with the skills necessary to seek jobs in a
wide range of employment areas in both ERP and IS, including the following :
Systems Analysts and programmers involved in the design and implementation of
ERP systems. Consultants specialising in the various functional area of large business
systems, such as Supply Chain, Accounting, Human Resources, Customer Relationship
Management, Business Infelligence, Project Management. Technical specialists in the
areas of security, administration, configuration etc.

Course Duration:2 years

Admission Requirements Year 12:To qualify for admission to the course, applicants
must have complefed an undergraduate degree in computing, or relevant information
technology field, other postgraduate qualifications or equivalent professional
experience as assessed via application of the University Recognition of Prior Learning
Policy. In addition to satisfying the entry requirements for Australian resident
sfudents, overseas applicants must provide evidence of proficiency in the English
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language: International English Language Testing System with an overall score of
6.5 and no individual band score less than 6.

COURSE STRUCTURE

All units of study carry a value of 12 credit points. Students must complete 192
credit points through academic study in order to graduate.  Students are required fo
complete six ERP core units, four IS units and a further six electives from both areas.

BC06653 MANAGEMENT OF INFORMATION TECHNOLOGY 12

BC06656 INFORMATION TECHNOLOGY PROJECT MANAGEMENT 12

BC06672 THE INFORMATION SYSTEMS PROFESSIONAL 12

BC06671 INFORMATION SYSTEMS RESEARCH AND WRITING 12

BC06603 ENTERPRISE RESOURCE PLANNING SYSTEMS 12

BC05501 BUSINESS PROCESS ENGINEERING 12
STRATEGIC USE OF ENTERPRISE RESOURCE PLANNING

BC06615 SYSTENS 12
ENTERPRISE RESOURCE PLANNING SYSTEMS

05631 IMPLEMENTATION 12

BMO5574 SUPPLY CHAIN AND LOGISTICS MANAGEMENT 12

BM06624 ORGANISATION CHANGE MANAGEMENT 12

Electives

Four electives from an approved information systems list and two electives from an
approved ERP st as specified by the course co-ordinator.

Students who successfully complete four units of study and elect to exit the course at
that stage will be eligible fo graduate with the award of Graduate Certificate in
Business.

MASTER OF BUSINESS (INFORMATION SYSTEMS)
Course Code:BMIS
Campus:City Flinders.

About this course:This course is designed for students who have completed an
undergraduate degree in information technology or information systems and wish to
extend their knowledge in areas such as Programming, Project Management,
Systems Analysis, Database Systems and Networking.

Course Objectives: The course aims to provide students with an extended advanced
program of study in both the theory and practice of information systems within a
business environment.

Careers:This course will equip students with skills necessary to seek jobs in a wide
range of employment areas in Information Systems such as: Computer Programming
and Systems Analysis Project Management Database and Network Administration
Internet and Webpage design and development Help-desk support Consultancy work
in computing/1T/1S field

Course Duration:1.5 years



Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a relevant degree or graduate diploma
and be employed in or intend to be employed in a position associated with
computing or in the absence of formal qualifications have such training and work
experience as fo indicate the ability to undertake the course successfully. In addifion
to satisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language: International English Language Testing System with an overall score of
6.5 and no individual band score less than 6.

COURSE STRUCTURE

The course may be offered on a full-time basis over three semesters or part-fime
equivalent. All units of study carry a value of 12 credit points with the exception of
the thesis component which has a tofal of 36 credit points. Students must complete
144 credit points through academic study in order o groduate.  Students are
required fo complete four core units, and eight elective nits.

The course comprises (a) twelve coursework units of study or (b) nine units of study
and a thesis:

Compulsory Units of Study

BC06656 INFORMATION TECHNOLOGY PROJECT MANAGEMENT 12
BC06653 MANAGEMENT OF INFORMATION TECHNOLOGY 12
BC06672 THE INFORMATION SYSTEMS PROFESSIONAL 12
BC06671 INFORMATION SYSTEMS RESEARCH AND WRITING 12
Coursework Option

Select eight units of study from the following list (four may be selected from a
similar course):

SMALL BUSINESS INFORMATION AND INTERNET

BC06184 SYSTENS 12
BC06185 EXECUTIVE AND MOBILE COMPUTING 12
BC06601 CURRENT ISSUES IN INFORMATION SYSTEMS 12
BC06603 ENTERPRISE RESOURCE PLANNING SYSTEMS 12
BC06610 INTERNET TECHNOLOGIES IN BUSINESS 12
BC06616 BUILDING INTERNET COMMERCE SYSTEMS 12
BC06641 USER COMPUTING 12
BC06642 SYSTEMS DEVELOPMENT 12
BC06643 KNOWLEDGE ENGINEERING 12
BC06644 OBJECT ORIENTED PROGRAMMING AND DESIGN 12
BC06646 SYSTEMS SUPPORT PROGRAMMING 12
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BC06654 DATABASE DESIGN 12
BC06645 INTERNETWORKING SYSTEMS 12
BC06659 DATABASE TRANSACTION SYSTEMS 12
BC06658 INTERNET COMMERCE 12
BC06673 USABILITY DESIGN FOR E-BUSINESS 12
BC06670 ENTERPRISE NETWORK SYSTEMS 12
Thesis Option

Five subjects from the above list and

BC07700 MINOR THESIS (FULL TIME) 36
or
BC07701 MINOR THESIS (PART TIME) 18

On completion of eight approved unifs of study, students who choose to exit this
course will be eligible to receive the Graduate Diploma in Information Systems. On
completion of four approved units of study, students who choose to exit this course
will be eligible to receive the Graduate Certificate in Business.

MASTER OF BUSINESS (MANAGEMENT)
Course Code:BMMT
Campus:City Flinders.

About this course:The Master of Business (Management) BMMT course is designed
to provide students with high level knowledge, skills and competencies in
confemporary management practice through the integration of theory and practice.
Students completing the course will be equipped to understand the practice of
management in general, to lead and manage organisation learning and development
change programs, to understand the business sustainability and corporate
responsibility agenda, to set the conditions for innovative practice, to lead and
manage projects, to think and act strategically, to implement teams, and to counsel,
develop and nurture employees. The course is flexible in structure with a Core of 4
units of study, a Study Area of 4 units and Elective options (up to 4 units). Three
study areas are offered: Learning and Development; Leadership and Innovation; and
Governance and Sustainability. Students may complete the course by undertaking
12 units of study, or a combination of units and industry based research.

Course Objectives: This course is designed to provide students with high level
knowledge, skills and competencies in contemporary management practice through
the integration of theory and practice. Students complefing the course will be
equipped to understand the practice of management in general, to lead and manage
organisation learning and development change programs, to understand the business
sustainability and corporate responsibility agenda, o set the conditions for innovative
practice, to lead and manage projects, to think and act strategically, to implement
teams, and to counsel, develop and nurture employees.

Careers:Depending on the study area selected the course offers graduates
opportunifies o change their career orientation into, for example, leaming and
development or human resource development; change management and



organisation development; innovation and entrepreneurship, and business
sustainability, general management, and organisation analysis.

Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally successfully completed a relevant degree and be employed in or
intend to be employed in a position associated with management or, in the absence
of formal qualifications, have such training and work experience as fo indicate the
ability to undertake the course successfully. In addition to satisfying the entry
requirements for Australian resident students or demonstrating equivalence, overseas
students must provide evidence of proficiency in the English language: International
English Language Testing System - overall score of 6.5 and no individual band score
less than 6.

COURSE STRUCTURE

All units of study cary a value of 12 credit points with the exception of BM05507
Workplace Project which carries a total of 24 credit points and BMO7700 Thesis
(Full Time) and BMO7701 Thesis (Part Time) which both carry a total of 36 credit
points. Students must complete 144 credit points in order fo graduate. Students will
have the option of undertaking 1 of 3 different course structures to obtain the 144
credit points required fo graduate. Students must specify to the course coordinator
which option they will undertake at the commencement of their degree. The 3
course structure options are:

Option 1

BM06506 WORK AND ORGANISATION SYSTEMS 12
BMO6511 STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BM06624 ORGANISATION CHANGE MANAGEMENT 12
BM06532 INTERNATIONAL MANAGEMENT 12
PLUS

4 Study Area Units of Study
and
4 Elective Units of Study

[Students will be able to select units from other Masters courses in the Faculty (o
University) as alternate study area units or as part of their elective options with the
approval of the Course Coordinator.]

Option 2

BM06506 WORK AND ORGANISATION SYSTEMS 12
BMO6511 STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BM06624 ORGANISATION CHANGE MANAGEMENT 12
BM06532 INTERNATIONAL MANAGEMENT 12
PLUS
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4 Study Area Units of Study

and

BM06630 BUSINESS RESEARCH METHODS 12
BM05602 BUSINESS PROJECT MANAGEMENT 12
BM05507 WORKPLACE PROJECT 24

[Students will be able to select units from other Masters courses in the Faculty (or
University) as alfernate study area units or as part of their elective options with the
approval of the Course Coordinator.]

Option 3

BMO6506 WORK AND ORGANISATION SYSTEMS 12
BMO65TT STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BMO6624 ORGANISATION CHANGE MANAGEMENT 12
BMO06532 INTERNATIONAL MANAGEMENT 12
PLUS

4 Study Area Units of Study

and

BM06630 BUSINESS RESEARCH METHODS 12
BMO07700 THESIS (FULLTIME) 36

** Students may undertake BMO7701 Thesis (Part Time) if they are enrolled on a
pariime basis.

[Students will be able to select units from other Masters courses in the Faculty (or
University) as alternate study area units or as part of their elective options with the
approval of the Course Coordinator.]

STUDY AREAS 1 - Learning and Development Objective Students undertaking this
study area will acquire in depth conceptual understanding and practical skills in
relation to developing a talented workforce in a global context; employee
development and its link with change in organisations; managing knowledge and
learning in organisation confexts; and consulfing and counselling.

BM05502 THE GLOBAL WORKFORCE 12
BM05547 EMPLOYEE DEVELOPMENT AND CHANGE 12
BM05650 MANAGING ORGANISATION KNOWLEDGE 12
BM05533 ORGANISATION CONSULTING AND COUNSELLING 12

[Students will be able to select units from other Masters courses in the Faculty (or
University) as alternate study area units with the approval of the Course
Coordinator.]

2 - Leadership and Innovation Objective This study area will have two levels in the
approach to teaching by considering the theoretical models and frameworks to



develop analytical competences combined with professional and personal
effectiveness skill development. The more theoretical aspects of leadership and
innovation will be a focus and supported with the more on the practical aspects of
innovation through various skills based learming.

BM05003 GLOBAL LEADERSHIP 12
BM05533 ORGANISATION CONSULTING AND COUNSELLING 12
BM06622 MANAGING INNOVATION AND ENTREPRENEURSHIP 12
BM05505 LEADERSHIP AND INNOVATION PRACTICUM 12

[Students will be able to select units from other Masters courses in the Faculty (o
University) as alternate study area units with the approval of the Course
Coordinator.]

3 - Governance and Sustainability Objective Students undertaking this specialisation
will understand the issues associated with the sustainability and corporate
responsibility agenda in contemporary business organisations. They will be introduced
to the dimensions of governance and sustainability at the socio-cultural,
organisational and individual levels. They will understand the dimensions of the
debate about business and sustainability and be able to form a perspective on the
issues. The specialisation will expose students to a range of management practices
that are consistent with current best practice.

BM05500 GOVERNANCE 12
BM05506 RELATIONSHIP MANAGEMENT 12
BM05501 BUSINESS ETHICS AND SUSTAINABILITY 12
BM05003 GLOBAL LEADERSHIP 12

MASTER OF BUSINESS (ENTERPRISE RESOURCE PLANNING
SYSTEMS) /MASTER OF BUSINESS ADMINISTRATION
Course Code:BMOX

Campus:City Flinders.

About this course:When enrolling in this program, students are required to enrol for
and successfully complete all prescribed units of study. No credit on the basis of
previous studies or equivalent will be given. In double masters including the MBA,
students are required to complete the first named degree in full in the first instance.
For example when enrolled for the Master of Accounting/Master of Business
Administration, all course requirements for the Master Accounting must be completed
in full before undertaking units of study in the MBA degree. Objectives of the
program include:

o The opportunity fo complete the MBA degree, internationally recognised
as a qualification that develops generic management expertise, in
addifion to a recognised qualification in Enterprise Resource Planning
Systems.

o Development of skills commonly applied in management and executive
level posifions, providing an extended career path that can go beyond
the range of positions available for people with professional enterprise
resource planning expertise.

130

o Provision of units of study that cover a broad range of topics within the
husiness, management and enterprise resource planning disciplines.
Students will develop technical skills and conceptual knowledge in areas
including human resource management, enterprise resource planning
systems, and strategic planning.

o Development of generic skills commonly applied in practice and valued
by employers throughout the Enterprise Resource Planning Systems

industry including analytic, appreciative, personal and interpersonal
skills.

Course Obiectives: This course gives students the opportunity to complete the MBA
degree which is internationally recognised as a course that develops generic
management expertise, in addition to a recognised qualification in Enterprise
Resource Planning Systems. This course develops key skills that are commonly
applied in in management and executive level positions providing an extended career
path that can go beyond the range of positions available for people with professional
enterprise resource planning expertise. Students will develop technical skills and
conceptual knowledge in areas including human resource management, enterprise
resource plonning systems, and strategic planning. There is also the development of
generic skills commonly applied in practice and valued by employers through out the
Enterprise Resource Planning Systems industry.

Course Duration:2 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have successfully completed a relevant degree or graduate diploma and be
employed in or infend to be employed in a position associated with business
administration, finance or information systems or, in the absence of formal
qualifications, have such training and work experience as to indicate the ability fo
undertake the course successfully. In addition to the requirements listed above,
overseas applicants must have a minimum proficiency in the English language as
demonstrated by: Intemnational English Language Testing System overall score of 6.5
and no individual band score less than 6.

COURSE STRUCTURE

All units of study carry a value of 12 credit points. Students must complete a total
value of 192 credit points through academic study in order to graduate.

The course comprises of 16 units of study and includes two elective subjects.
Core Units OF Study
BC05501  BUSINESS PROCESS ENGINEERING 12

BCO5651  ENTERPRISE RESOURCE PLANNING SYSTEMS IMPLEMENTATION 12

BC06603  ENTERPRISE RESOURCE PLANNING SYSTEMS 12
STRATEGIC USE OF ENTERPRISE RESOURCE PLANNING

BC06615 SYSTENS 12

BM05574  SUPPLY CHAIN AND LOGISTICS MANAGEMENT 12

BMO6624  ORGANISATION CHANGE MANAGEMENT 12

BA06504  ACCOUNTING FOR MANAGEMENT 12



BHO6505  MARKETING MANAGEMENT 12

BM06506  WORK AND ORGANISATION SYSTEMS 12
BM06507  EMPLOYEE RELATIONS STRATEGIES 12
BA05534  BUSINESS FINANCE 12
BM06508  OPERATIONS MANAGEMENT 12
BMO6511  STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BM06622  MANAGING INNOVATION AND ENTREPRENEURSHIP 12

Plus two electives from list below:

Electives

BC05647  APPLICATIONS PROGRAMMING TECHNIQUES 12
BCO6179  ENTERPRISE PROJECT SYSTEMS 12
BC06676  BUSINESS INTELLIGENCE SYSTEMS 12
BMO05565  HUMAN RESOURCE INFORMATION SYSTEMS 12
BMO5575  PLANNING AND CONTROL THROUGH ERP SYSTEMS 12

MASTER OF BUSINESS ADMINISTRATION

Course Code:BMPF

Campus:City Flinders, Beijing Jiaotong University, China; Sunway Kuala Lumpur,
Malaysia; Stansfield College, Singapore..

About this course:The Victoria University MBA course aims for qualified, responsible
and market ready professionals who are equipped with the full range of business
management skills needed to lead successful businesses in a global environment that
is characterized by constant change. The Victoria University MBA provides a
professional business degree for peaple who want a generalist business management
qualification that contains the key components of the manager’s role, that is, overall
management of marketing, finance and people.

Course Objectives: The Victoria University MBA provides a professional business
degree for people who desire o generalist business management qualification that
contains the key components of the manager's role, that is, overall management of
marketing, finance and people. Through a range of specific core units and selected
elective units the objectives of the course are fo:

o nurture the skills, knowledge and expertise required for senior
management roles in industries that operate in a global environment;

o emphasise the critical elements of successful management, involving the
management of relationships and information flow, across
organisational borders, for delivering high quality customer service and
economic value;

o expand students' knowledge and awareness of business theory and
practice relevant to their workplace and career aspirations;

o further develop the theory base and applied knowledge of professional
pracfice;
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e promote the creation of working networks in which students can learn
and benefit from the valuable experiences of their fellow students and
industry contacts introduced through the course.

Careers:MBA students often have diverse backgrounds and varying reasons for
entering the course. For example, some MBA students are currently in o
management posifion, do not have a management qualification and decide to
update their knowledge and skills and obtain qualification. Others may be planning a
career change info management. For example, they may have a professional
hackground in an area such as accounting, technology or engineering and see the
need for this qualification.

Course Duration:1.5 years

Admission Requirements Infernational:In addition to the requirements listed above,
overseas applicants must have a minimum proficiency in the English language as
demonstrated by: Intenational English Language Testing System - overall score of
6.5 and no individual band score less than 6.

Admission Requirements Mature Age:To qualify for admission to the course an
applicant must normally have completed a relevant degree or graduate diploma and
have a minimum two years' fulime relevant work experience; or in the absence of
formal qualifications, have such training and work experience as to indicate the
ability to undertake the course successfully. The course is endorsed for offer to ful
fee overseas students.

COURSE STRUCTURE

The course comprises of eight core units of study and four elective units of study. In
special circumstances, core units of study may be replaced with elective units
approved by the Course Coordinator.

Core Units of Study (all 12 Credit Point Units)

BM05572 STRATEGIC HUMAN RESOURCE MANAGEMENT 12
BAO5734  FINANCIAL ANALYSIS 12
BE06600 BUSINESS ECONOMICS 12
BHO6505 MARKETING MANAGEMENT 12
BM06506 WORK AND ORGANISATION SYSTEMS 12
BMO6511  STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BM06622 MANAGING INNOVATION AND ENTREPRENEURSHIP 12
BM05501 BUSINESS ETHICS AND SUSTAINABILITY 12
Elective Units of Study

Four electives approved by the Course Coordinator.

O0R
BM06630  BUSINESS RESEARCH METHODS 12
BGP7706 MBA MINOR PROJECT (PART-TIME) 12



Plus two electives approved by the Course Coordinator.

Students will not normally be permitted to commence the elective component of the
course until they have safisfied requirements in af least four core units of study. On
completion of eight approved units of study students who choose to exit this course
will be eligible to receive the Graduate Diploma in Business Administration. On
completion of four approved unifs of study students who choose to exit the course
will be eligible to receive the Graduate Certificate in Business.

MASTER OF BUSINESS (SUPPLY CHAIN MANAGEMENT)
Course Code:BMSC
Campus:City Flinders.

About this course:The course aims to develop students' knowledge of the field of
logistics and supply chain management. Parficular focus is based upon the skills and
techniques required for employment, in the logistics and supply chain sectors, in
senior management roles.

Course Objectives:The Master of Business (Supply Chain Management) is aimed at
both recent graduates, for extending their knowledge in this specialist field, and
those who have been working in the industry who now wish to support their
experience with the relevant academic qualification.  The specific objectives of the
course are fo:

o explore the ways in which networks of interconnected businesses
collaborate to make, and deliver, products and services for global
markets.

o develop an understanding of the full range of activities that constitute
the supply chain management discipline - from global procurement and
operations management, to logistics strategies, project management
and ERP systems.

o emphasise the critical elements of successful supply chain management,
involving the management of relationships, information and material
flow, across organisational borders, for delivering high quality customer
service and economic value;

o expand students' knowledge and awareness of supply chain and
logistical theory relevant to their workplace and career aspirations;

o nurture the skills, knowledge and expertise required for senior
management roles in this fast-changing industry;

o further develop the theory base and applied knowledge of professional
practice;

e promote the creation of working networks where students can learn and
benefit from the valuable experiences of their fellow students.

Carsers:Supply chain management is one of the largest industries in Australia and a
masters degree can greatly enhance career opportunities across a wide range of
roles, such as: supply chain managers, logistics professionals, global procurement
specialists, sourcing/distribution managers, enterprise resource planning developers,
project leaders, transport coordinators, warehouse supervisors, import /export and
cusfoms managers.

Course Duration:1.5 years

Admission Requirements Year 12:To qualify for admission to the course an applicant
must have normally completed successfully a degree or equivalent qualification. In
the absence of formal qualifications an applicant must have such training and work
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experience as fo indicate the ability to undertake the course successfully. In addition
to safisfying the entry requirements for Australian resident students or demonstrating
equivalence, overseas students must provide evidence of proficiency in the English
language: Infernational English Language Testing System - overall score of 6.5 and
no individual band score less than 6.

COURSE STRUCTURE

The course is comprised of 8 (compulsory) core units and 4 elective nits, chosen by
the individual student, subject fo the final approval of the course coordinator. The
course may be undertaken on either a full-time basis, over three semesters, or part-
time equivalent. Full time study is regarded as 3-4 units of study per semester,
whereas part time study is viewed as 1-2 units per semester. Each unit of study
carries  value of 12 credit points and students must complete 144 credit points
through academic study in order fo graduate.

CORE UNITS

BE05305 INTERNATIONAL SUPPLY CHAIN STRUCTURE 12
BE05307 GLOBAL PROCUREMENT 12
BMO5574  SUPPLY CHAIN AND LOGISTICS MANAGEMENT 12
BM05576  OPERATIONS AND LOGISTICS STRATEGY 12
BMO6506 ~ WORK AND ORGANISATION SYSTEMS 12
BM06508  OPERATIONS MANAGEMENT 12
BM06511 STRATEGIC MANAGEMENT AND BUSINESS POLICY 12
BC06603 ENTERPRISE RESOURCE PLANNING SYSTEMS 12

PRE-APPROVED ELECTIVE UNITS Elective units include those listed below or any other
unit of study approved by the course co-ordinator.

BM05602 BUSINESS PROJECT MANAGEMENT 12
BMO5575 PLANNING AND CONTROL THROUGH ERP SYSTEMS 12
BC06183 ENTERPRISE APPLICATION INTEGRATION 12
BC06653 MANAGEMENT OF INFORMATION TECHNOLOGY 12

For the award of Master of Business (Supply Chain Management), students must
satisfactorily complete all eight core units, in addition to four approved elective units.
On completion of 4 approved units students who exit are eligible for o Graduate
Certificate in Business.

DOCTOR OF PHILOSOPHY
Course Code:BPCC
Campus:City Flinders.

About this course:The Doctor of Philosophy undertaken purely by research is available
within the School of Information Systems staff with suitable qualifications and
proven research skills supervise students undertaking information systems related
projects.

Course Objectives:-



Course Duration:4 years

Admission Requirements Year 12:Applicants should normally have completed either o
Masters degree or a four year undergraduate degree with Honours or its equivalent
of a high standard. Some Schools/Centres/Institutes require students to enrol in a
Masters program in the first instance to demonstrate their ability despite students
having the qualifications outlined above.

COURSE STRUCTURE

The course comprises a research thesis.

BC08002 PHD RESEARCH (FULL TIME) 48
OR
BC08003 PHD RESEARCH (PART TIME) 24

DOCTOR OF PHILOSOPHY (MANAGEMENT)
Course Coda:BPMM
Campus:City Flinders.

About this course:The Doctor of Philosophy undertaken purely by research is available
within the School of Management. Academic staff with suitable qualifications and
proven research skills supervise students undertaking management related projects.

Course Objectives:-
Course Duration:4 years

Admission Requirements Year 12:Applicants should normally have completed either a
Masters degree or a four year undergraduate degree with Honours or its equivalent
of a high standard. Some Schools/Centres/Institutes require students to enrol in
Masters program in the first instance to demonstrate their ability despite students
having the qualifications outlined above.

COURSE STRUCTURE

The course comprises a research thesis.

BM08002 PHD (RESEARCH) (FULL TIME) 48
OR
BM08003 PHD (RESEARCH) (PART TIME) 24

DOCTOR OF BUSINESS ADMINISTRATION
Course Code:BPPB
Campus:City Flinders.

About this course:The Doctor of Business Administration aims to produce graduates
who can apply appropriate business management techniques and interactive research
processes fo help solve the problems of business and government in an innovative,
resourceful and responsible manner. The course offers an applied research training
experience that extends students academically and professionally in areas such as
ritical analysis, problem definition and identification of alternatives for resolution,
independent and extended engagement with an investigation. It also promotes a
learning environment that is socially inclusive and values diversity for developing
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professionals with a global outlook in their contribution to the enhancement of
applied/professional practice.

Course Objectives:The Doctor of Business Administration aims to produce graduates
who can apply appropriate business management techniques and interactive research
processes o help solve the problems of business and government in an innovative,
resourceful and responsible manner. The course offers an applied research training
experience that extends students academically and professionally in areas such as
aritical analysis, problem definition and identification of altematives for resolution,
independent and extended engagement with an investigation. It also promotes a
learning environment that is socially inclusive and values diversity for developing
professionals with a global outlook in their contribution to the enhancement of
applied /professional practice

Careers:The Victoria University's Doctor of Business Administration aims to develop
professionals in and produce graduates for senior and executive management and
academic positions that require advanced management and business research skils.
Established professionals may wish to undertake this program to extend their
experience and skills info research to advance knowledge for informing their
professions and for the benefit of the global community. Our program aims to
produce graduates for the worldwide market.

Course Duration:3 years

Admission Requirements Infernational:In addition to the requirements listed below,
overseas applicants must have demonstrated competency in English sufficient to
work at doctoral level, through meefing one or more of the following criteria:
Successful completion of the masters degree stipulated above with English as the
language of instruction and assessment and undertaken in a predominantly English
speaking context; or Been taught for two of the past five years at a tertiary
institution where English was the primary language of instruction; or Achieved an
overall band score of not less than 6.5 in an Intemational English Language Testing
Service (IELTS) test with no individual band score below 6.0; or A score of not less
than 92 and no section score less than 22 in the infenet-based Teaching of English
Foreign Language (TOEFL) test; or Documented evidence of English proficiency
equivalent to the above.

Admission Requirements Mature Age:Applicants for the Doctor of Business
Administration degree are required fo hold a Master of Business degree or its
equivalent with average grades of at least H2A/Distinction (70%) and to have
completed at least two years appropriate work experience.

COURSE STRUCTURE

The course will normally require full-fime study over three years or the part-time
equivalent. Progression to the Research Component of the degree is subject to
successful completion of all required coursework, normally with an average greater
than 70 per cent across the Required Coursework units.

Core Units of Study

BGPBOT6  INTERNATIONAL BUSINESS 16
BGP8OT7  STRATEGY AND INNOVATION 16
BGPBOT8  CONTEMPORARY BUSINESS RESEARCH 16



BGP8OT9  RESEARCH PROPOSAL PREPARATION AND WRITING 16 BGP9017 DBA RESEARCH PAPERS (PART TIME) 24

BGP8020  PERFORMANCE MANAGEMENT 16 A This unit of study comprises of 3 research papers, Papers A, B and C, which
together form the one unit of study. Students must successfully complete all 3

BGP8022  CORPORATE GOVERNANCE AND SOCIAL RESPONSIBILITY 16 research papers fo receive et for tis unit o sy,

Plus ONE of the following THREE options: AN This unit of study comprises of 3 research papers, Papers A, B and C, which
together form the one unit of study. Students must successfully complete all 3

Thesis Option: Choose ONE Discipli
5 Tpion. Lhoose Sapine research papers to receive credit for this unit of study.

BAO800O DISSERTATION (THESIS) (DBA) (FULL-TIME) 48 DOCTOR OF PHILOSOPHY (V6S)

BE0B000 DISSERTATION (THESIS) (DBA) (FULL-TIME) 48 Course Code:BPWV
Campus:City Flinders.

BC08000 DISSERTATION (THESIS) (DBA) (FULL-TIME) 48
About this course:The Doctor of Philosophy undertaken purely by research is available
BGP8000 DISSERTATION (THESIS) (DBA) (FULL-TIME) 48 within the Victoria Graduate School of Business. Academic staff with suitable
qualifications and proven research skills supervise students undertaking business and
BH08000 DISSERTATION (THESIS) (DBA) (FULL-TIME) 48 . . .
executive studies related projects.
BLO80OO DISSERTATION (THESIS) (DBA) (FULL-TIME) 48 Course Objctives:
BM08000 DISSERTATION (THESIS) (DBA) (FULL-TIME) 48 Course Durafion:4 years
OR Admission Requirements Year 12:Applicants should normally have completed either
BAOSOO] DISSERTATION (THESIS) (DBA) (PART-TIME) 24 Masters degree or a four year undergraduate degree with Honours or its equivalent
of a high standard. Some Schools/Centres/Institutes require students to enrol in a
BE080O1 DISSERTATION (THESIS) (DBA) (PART-TIME) 24 Masters program in the first instance to demonstrate their ability despite students
having the qualifications outlined above.
BC08001 DISSERTATION (THESIS) (DBA) (PART-TIME) 24
COURSE STRUCTURE
BGP8OOT DISSERTATION (THESIS) (DBA) (PART-TIME) 24
Subject fo their area of specialisation, students will undertake one of the following
BHOBOOT ~ DISSERTATION (THESIS) (DBA) (PART-TIME) 2% opfos:
BLOB0O1 DISSERTATION (THESIS) (DBA) (PART-TIME) 24 Option 1
BM08001 DISSERTATION (THESIS) (DBA) (PART-TIME) 24 BGP800? PHD RESEARCH (FULL TIME) 48
Research Project Option 0R
OR Option 2
* This unit of study comprises of 2 research projects, Projects A and B, which 0R
together form the one unit of study. Students must successfully complete both
research projects o receive credit for this unit of study. BCP8003 PHD (RESEARCH) (PART-TIME) 24
** This unit of study comprises of 2 research projects, Projects A and B, which MASTER OF BUSINESS [BY RESEARCH]
together form the one unit of study. Students must successfully complete both Course Code:BRAC
research projects to receive credit for this unit of study. Campus:City Flinders.
Research Paper Option Course Objectives:The Master of Business by Research can be offered by the School
of Information Systems. Students complete a major thesis worthy of publication
BGP90T4 DBA RESEARCH PAPERS (FULL TIME) 48 under the supervision of an experienced member of staff.
OR

Course Duration:2 years
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COURSE STRUCTURE

The course normally requires two years of full-ime study or partime equivalent. The
research thesis is equal o a combined total of 192 credit points.

BC09800 RESEARCH THESIS (FULL TIME) 48
OR
BC09801 RESEARCH THESIS (PART TIME) 24

MASTER OF BUSINESS [BY RESEARCH]
Course Code:BRAM
Campus:City Flinders.

Course Objectives: The Master of Business by Research can be offered by the School
of Management. Students complete a major thesis worthy of publication under the
supervision of an experienced member of staff.

Course Duration:2 years

COURSE STRUCTURE

The course normally requires two years of full-ime study or part-fime equivalent.The
research thesis is equal o o combined total of 192 credit points.

BM09800 RESEARCH THESIS (FULL TIME) 48
or
BM09801 RESEARCH THESIS (PART TIME) 24

MASTER OF BUSINESS [BY RESEARCH]
Course Code:BRAP
Campus:City Flinders.

Course Objectives: The Master of Business by Research can be offered by the Victorian
Graduate School of Business. Students complete a major thesis worthy of publication
under the supervision of an experienced member of stoff.

Course Duration:2 years

COURSE STRUCTURE

The course normally requires two years of full-ime study or part-ime
equivalence.The research thesis is equal to a combined total of 192 credit points.

BGP8004 MASTER OF BUSINESS BY THESIS (FULL-TIME) 48
OR
BGP8005 MASTER OF BUSINESS BY THESIS (PART-TIME) 24
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SPECIALISATIONS

BSPCSM COMPUTER SYSTEMS MANAGEMENT

Locations:Werribee, Footscray Park, City Flinders, Off<shore

Get on frack for a career in computer systems administration. With the Bachelor of
Business Computer Systems Management specialisation you will leam about
conceptual foundations that information systems are built and operate on, and how
to effectively manage computing resources in modern workplaces. You can attain
professional membership of the Australian Computer Society (ACS).

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BCO1046  COMPUTER SYSTEMS 12
BCO1048  INTRODUCTION TO BUSINESS SYSTEMS DEVELOPMENT 12
BC02040  MANAGING THE COMPUTING ENVIRONMENT 12
BC02041  SYSTEMS ANALYSIS AND DESIGN 12
BC02043  MANAGING NETWORK INTEGRATION 12
BC02149  DATABASE SYSTEMS 12
BC03040  MANAGING SYSTEMS DEVELOPMENT 12

BSPGLT GLOBAL LOGISTICS AND TRANSPORT

Locations:Werribee, Footscray Park, City Flinders, Off-shore

Develop your career in logistics and supply chain management with the Bachelor of
Business Global Logistics and Transport specialisation. Examine all aspects and issues
of logistics in a sustainable supply chain, specifically purchasing and procurement of
materials, inventory flow and control, storage and material handling in warehousing,
economics of mode of transport, and distribution and shipment.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BEO3201 DISTRIBUTION MANAGEMENT AND OPERATIONS 12
BE03202 SUPPLY PRINCIPLES 12
BE03203 SUPPLY AND VALUE NETWORKS 12
BEO3418 GLOBAL TRANSPORT ECONOMICS 12
BEO4123 GLOBAL LOGISTICS 12
BE03432 STRATEGIC INTERNATIONAL TRADE OPERATIONS 12
RCM3021 LOGISTICS ANALYSIS AND SOLUTIONS 12

BSPHRM HUMAN RESOURCE MANAGEMENT

Locations:Footscray Park, City Flinders, Off-shore

Learn the skills to begin your career in human resources with the Bachelor of
Business Human Resource Management specialisation. This industry-focused
specialisation has professional recognition by the Australian Human Resource Institute
(AHRI).
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Specialisation Requirements Students are required fo successfully complete all seven
units of study.

BL02207 EMPLOYMENT LAW 12
BM03220 HUMAN RESOURCE MANAGEMENT 12
BM03323 EMPLOYEE RELATIONS MANAGEMENT 12
BM03324 CONSULTING AND COUNSELLING 12
BM03325 HUMAN RESOURCES MANAGEMENT EVALUATION 12
BM03420 HUMAN RESOURCE INFORMATION SYSTEMS 12
BMO3476 TRAINING AND DEVELOPMENT 12

BSPISM INFORMATION SYSTEMS MANAGEMENT

Locations:Footscray Park, City Flinders, Off-shore

Get your career in Information Systems off to a flying start with the Bachelor of
Business Information Systems Management specialisation. This specialisation
provides the fundamental concepts, knowledge and skills required to fucilitate a
career in business analysis, project management, data management or e-business in
a global economy. It prepares you to support the strategic use of information
systems to facilitate decision making within an organisation. You will examine
information systems analysis, modelling, development, digital commerce and
management fechniques and approaches and apply your learning fo develop and
deliver an information systems project.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BC01049 BUSINESS PROCESS MODELLING 12
BCO1148 PROGRAMMING BUSINESS APPLICATIONS 12
BC02041 SYSTEMS ANALYSIS AND DESIGN 12
BC02149 DATABASE SYSTEMS 12
BC02504 DIGITAL COMMERCE 12
BC03446 PROJECT MANAGEMENT 12
BC03447 INFORMATION SYSTEMS PROJECT 12

BSPISY INFORMATION SYSTEMS

Locations:Werribee, Footscray Park, City Flinders, Off<shore

Begin your career in the fast-paced world of Information Systems with this Bachelor
of Business specialisation. You will focus on the strategic use, management and
development of information systems within an organisation, and gain an
understanding of how and why cerfain information systems are used and deployed
within organisations. On complefion of this specialisation, you will have an
understanding of the use of transactional and data warehouse systems, programming
and problem solving techniques, and analysis, design and implementation of
information systems. You can attain professional membership of the Australian
Computer Society (ACS).



Specialisation Requirements Students are required fo successfully complete all seven
units of study.

BCOT046 COMPUTER SYSTEMS 12
BCO1103 WEB ENABLED BUSINESS SYSTEMS 12
BCOT147 INTRODUCTION TO PROGRAMMING CONCEPTS 12
BC02148 SYSTEMS ANALYSIS 12
BC02149 DATABASE SYSTEMS 12
BC03144 SYSTEMS DESIGN 12
BC03150 SYSTEMS IMPLEMENTATION 12
BSPMAN MANAGEMENT

Locations:Footscray Park, Off-shore

Gain a keen focus on important management concepts and functions with the
Bachelor of Business Management specialisation. Study the theories, principles and
processes of strategic management, operations management, change management,
business ethics and organisational analysis. Develop career-ready skills in
communication, negotiation, teamwork, problem-solving and strategic thinking.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BM02181 OPERATIONS MANAGEMENT 12
BM03352 INTERNATIONAL MANAGEMENT 12
BM03292 BUSINESS ETHICS 12
BM03353 CHANGING CONTEXT OF WORK 12
BM03327 ORGANISATIONAL CHANGE AND DEVELOPMENT 12
BM03422 STRATEGIC MANAGEMENT 12
BM04422 INNOVATION AND ENTREPRENEURSHIP 12

BSPSBE SMALL BUSINESS AND ENTREPRENEURSHIP

Locations:Footscray Park

The Small Business and Entrepreneurship specialisation in the Bachelor of Business
will help develop the skills needed to deal with the challenges of operating your own
business. These challenges include dealing with local and intemational competition,
managing entrepreneurship and innovation and dealing with technology.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BAOTT10 ACCOUNTING FOR SMALL BUSINESS 12
BM02100 INTRODUCTION TO SMALL ENTERPRISE 12
BM02182 ENTREPRENEURIAL BUSINESS MANAGEMENT 12
BM02183 ENTREPRENEURIAL BUSINESS ISSUES 12
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BM03100 THE ENTERPRISE PROJECT 12
BM04422 INNOVATION AND ENTREPRENEURSHIP 12
BM03220 HUMAN RESOURCE MANAGEMENT 12

BSPSCM SUPPLY CHAIN AND LOGISTICS MANAGEMENT

Locations:Footscray Park, City Flinders, Off-shore

Develop your career in logistics and supply chain management with the Bachelor of
Business Supply Chain and Logistics Management specialisation. Examine all aspects
and issues of logistics in a sustainable supply chain, specifically purchasing and
procurement of materials, inventory flow and control, storage and material handling
in warehousing, economics of mode of transport, and distribution and shipment.

Specialisation Requirements Students are required to successfully complete all seven
units of study.

BM02201 DISTRIBUTION MANAGEMENT 12
BM02202 PURCHASING AND SUPPLY MANAGEMENT 12
BM02203 E-SUPPLY CHAIN MANAGEMENT 12
BM02181 OPERATIONS MANAGEMENT 12
BMO3123 INTEGRATED SUPPLY CHAIN MANAGEMENT 12
BMO3418 TRANSPORT AND LOGISTICS MANAGEMENT 12
RCM3021 LOGISTICS ANALYSIS AND SOLUTIONS 12



UNITS

BCF9110 INTRODUCTORY COMPUTING

Locations: Werribee.

Prerequisites:Nil.

Description:The introductory subject aims to give students a broad insight info the use
and application of computers in the sciences. Topics covered include: computer
systems, hardware and software, word processing, spreadsheets, databases, data
communications, artificial intelligence, computers as a research tool, social
implications of computing.

Credit Points:12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:To be advised by lecturer.

Assessment:Practical Work, 50%; Examination, 50%.

BCO1041 INTRODUCTION TO PROGRAMMING

Locations: Werribee, CUHK-Hong Kong..

Prerequisites:BC0O1102 - INFORMATION SYSTEMS FOR BUSINESS

Description:The unit of study provides students with the knowledge and skills needed
to design, construct, test and document programs using a visual, event-driven,
programming environment. Topics covered include: problem solving methodology -
defining the problem, designing a solution, implementing the solution; algorithm
design - pseudo-code, program control structures, modularisation, parameter passing;
components of a program - data types, variables, constants, operators, functions,
expressions, statements; program construction - creating the screens, coding, testing
and debugging; accessing databases - tables, records, queries, record-sets and access
methods; and program documentation.

Credit Points: 12

(loss Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal to 12 credit
points.

Required Reading:Zak, D., 1999, Programming with Visual basic 6.0, ITP.
Assessment:Assignments, 50%; Final examination and tests, 50%.

BCO1042 INFORMATION SYSTEMS DEVELOPMENT

Locations:Footscray Park, SIC - Singapore.

Prerequisites:BCO1102 - INFORMATION SYSTEMS FOR BUSINESS

Description:The unit of study provides students with the understanding of information
systems development process as well as knowledge and skills needed to design,
construct, test and document programs using a visual, event-driven, programming
environment. Topics covered include: problem solving methodologies, user input
validation, decision making in the context of small business problems, modulor
design, basic user-nterface design.

Credit Points: 12

Leaming Outcomes:On complefion of this unit, students should be able to:

o apply o methodology to design a solution o a small sub case of an
information system;

o demonstrate skills in converting the design to a programming language;
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o apply suitable testing strategies and plans to ensure that the design
solution and implementation are correct; and

provide documentation for the program that is appropriate for each type of user.

(luss Confact:Lecture time is 1.5 hours and Tutorial time is 1.5 hours.

Required Reading:To be advised by the lecturer

Assessment:Examination, Final Examination, 50%. Assignment, Class Assignment,
35%. Test, Class Tests, 15%.

BCO1043 INFORMATION SYSTEMS TECHNOLOGY

Locations:Footscray Park, CUHK-Hong Kong. SIC-Singapore.

Prerequisites:BC01102 - INFORMATION SYSTEMS FOR BUSINESS

Description:This unit of study aims to give students an overview of Information
Systems Technology and how this is applied to business. The use of the Internet for
husiness communication and the models that are used to deliver business
processes... The role and use of network operating systems on different platforms,
and networking acess methods. Topics include: Standard PC organisation and
architecture for business systems; Memory devices and memory management; File
systems and file management; User inferfaces: Hardware inferrupts and diagnostic
tools; Standard Network topologies incorporating LANS and WANS. Students wil
undertake various practical activities involving both operating and nefworking
systems software installation. Investigation of security issues and standards to
safeguard business dafa..

Credit Points: 12

Learning Qufcomes:On completion of this unit students should e be able to
understand the basic principles of Information Technologies in business e be familiar
with the underlying representation of data within the computer e be familiar with
the operation of various peripheral devices @ be able to undestand basic hardware
operation and diagnostic tools e be familiar with the use of user interfaces e have a
basic understanding of file management within the computer system @ have an
understanding of basic data communications and network access methods e be able
to demonstrate a knowledge of network operating systems commands ebe able fo
analyse security issues and awareness of standards and policy eshould be able to
conduct a case study analysis of an ICT infrastructure for o business (TCO, DR, BCP)
ebe able fo integrate network concepts, operating system, and business processes in
a reliable and efficient manner with a suitable information technology infrastructure.
(Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
us approved by the Faculty of Business and Low. Unit of study equal to 12 credit
points.

Required Reading:Englander, 1., 2009 4th Edition The Architecture of Computer
Hardware and System Software: An Information Technology Approach John Wiley &
Sons, Inc., USA

Assessment:Assignment, Case Study Assignment, 20%. Report, Report from an
Industry Field Trip, 30%. Examination, Final Examination, 50%.

BCO1046 COMPUTER SYSTEMS

Locations:Footscray Park, CUHK-Hong Kong; ECA Sydney..

Prerequisites:BC01102 - INFORMATION SYSTEMS FOR BUSINESS

Description:The computer system has evolved quite rapidly over the last 60 years,
yet many of the fundamental concepts are still based on original architectures. While
many people utilise computer systems in their day to day activities, it is

essential that the [T professional has a basic understanding of these fundamental



concepts and the operation of the computer system in the modern digital
environment. This unit aims to give students an overview of computer systems
architecture, the role and use of operating systems on different platforms, and
networking topologies.

Credit Points:12

Learning Outcomes:On successful completion of this unit, students should be able to:

o understand the basic principles of computer architecture

o conceptualise the underlying representation of data within the computer

o identify various techniques used by different peripheral devices for
operating in the computer environment

o understand basic hardware operation and diagnostic tools

o utilise various user interfaces

o identify and evaluate different file management systems utilised by
operafing systems

o understand the basics of data communications

o demonstrate a knowledge of computer systems commands

Class Contact:Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law.

Required Reading:Englander, 1 2009, 4th edn, The Architect of Computer Hardware
and System Software: An Information Technology approach, John Wiley & Sons, Inc,
USA.

Assessment:Presentation, Prepare and participate in presentation., 10%. Project,
Group or Individual, 25%. Tutorial Participation, Reflection and discussion., 5%. Test,
Semester Test, 10%. Examination, Final Examination, 50%.

BCO1047 COMPUTER FUNDAMENTALS

Locations:Footscray Park, Off-shore, CUHK-Hong Kong, ECA Sydney..
Prerequisites:BCO1102 - INFORMATION SYSTEMS FOR BUSINESS

Description:This unit gives students an overview of computer systems architecture
and the role of operating systems on different platforms. The unit also examines
different operating system user interfaces, network fundamentals, network structure
and operation, the design and structure of peripheral devices, as well computer
memory, file systems and diagnostic tools.

Credit Points:12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o Review and explain the basic principles of computer architecture,
operating systems and the structure /operation of various peripheral
devices

o Demonstrate a knowledge of utilizing different operating system
interfaces and in using diagnostic tools

o Evaluate different fechniques used by processors and operating systems
in performing their tasks

o Analyze and report on network and security issues for a given case study
of a major ICT infrastructure for an Infernational business.

Class Contact:Equivalent to three hours per week. Normally to be delivered as a 2
hour lecture and 1 hours tutorial, workshop or module or o delivery mode as
approved by the Faculty of Business and Law. Unit of study equal to 12 credit points.
Required Reading:A comprehensive list of readings will be provided at the
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commencement of the unit.

Assessment:Assignment, Computer Fundomentals Scenario, 35%. Test, Mid
Semester Test, 10%. Exercise, Computer Fundamentals Exercise, 5%. Examination,
Final Exam (Hurdle Requirement), 50%.

BCO1048 INTRODUCTION TO BUSINESS SYSTEMS DEVELOPMENT
Locations:Werribee, Footscray Park, CUHK-Hong Kong..

Prerequisites:BCO1102 - INFORMATION SYSTEMS FOR BUSINESS

Description:This unit aims to provide students with an understanding of the
importance of first determining business needs, problems and opportunities, when
developing business systems. It will introduce the concept of computer based
information systems and the characteristics of different business systems. Students
will also be introduced to a range of techniques used in the development of business
systems. The unit will provide practical skills in the development of computer based
information systems. Students will have an understanding of the roles and
responsibilifies of the stakeholders in the development of a business system.

Credit Points: 12

Leaming Outcomes:On successful completion of this unit, students should be able to:

o nalyse the roles and responsibilities of the stakeholders in the
development of a computer based information system (CBIS).

o Analyse the systems development life cycle and various system
development methodologies.

o Explain the importance of the problem definition and planning when
developing systems.

o Apply analysis, design and implementation concepts to solve real world
problems.

o Apply practical skills and competencies necessary to develop computer
hased information systems.

Class Confact: Equivalent to three hours per week. Normally to be delivered as two
hours of lectures and one hour of tutorials, workshops or modules or a delivery mode
as approved by the Faculty of Business and Law. Unit of study equal fo 12 credit
poinfs.

Required Reading:Satzinger, J, Jackson, R, Burd, S 2009, 5th edn, Systems Analysis
and Design in a Changing World, Course Technology, Cengage Leaming, Boston,
USA.

Assessment:Exercise, Tutorial Exercises, 20%. Assignment, Individual Assignment ,
15%. Assignment, Group Assignment , 25%. Examination, Final Exam, 40%.

BCO1049 BUSINESS PROCESS MODELLING

Locations:Footscray Park, Off-shore, CUHK-Hong Kong, ECA Sydney..
Prerequisites;BCO1102 - INFORMATION SYSTEMS FOR BUSINESS

Description:This unit of study allows students to become familiar with and able to
model fundamental business processes within an organisation. Students will be
infroduced 