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Sometimes digging into the past is necessary 
in order to illuminate the present. In this case, 
contrasting Amsterdam’s ongoing Creative City 
policy with a utopian precursor will hopefully 
shed some light on the contradictions inherent 
in the contemporary fusion between creativity 
and industry. Despite being a recent hype, the 
Creative City policy has shown remarkable vigour 
and longevity. Not unlike famous ageing rock 
bands, even in advancing years it has still been 
able to maintain a spell on groupies and adherents 
at local city governments around the western 
world.1 However, I do not intend to argue that 
when it was young and fresh, Richard Florida’s 
Creative Class Rock rang any truer, only that all 
along the line a different tune is being played 
than the lyrics imply. Rather, that Amsterdam’s 
Creative City policy – far from intending to make 
the city’s entire population more creative – is 
predominantly a branding exercise, an expression 
of a more general shift towards entrepreneurial 
modes of city government; a shift that is currently 
being played out through an impressive urban 
redevelopment of Amsterdam.

The comparison between sociologist Richard 
Florida – author of two books on the rise and 
flight of the Creative Class – and a rock star is 
not unusual. Google ‘rock star’ with ‘Richard 
Florida’ and you will find dozens of descriptions 
of performances by the ‘rock star academic’ 
responsible for introducing pop sociology into 
regional economics. Amongst his urban policy 
dos and don’ts, “lacking rock bands” even figures 
prominently among the reasons why a city could 
lose out on the economic development race.2 This 
article, however, is not about the peculiar fusion 
occurring between pop culture and social science, 
but rather about the utopian claims that are 
being made for the creative economy. Florida has 
pronounced creativity to be a “great equaliser”, 
pleading for a ‘New Deal’ of the creative economy. 
Likewise, Job Cohen – the mayor of Amsterdam 
– has pronounced Amsterdam to be a Creative 
City that will “foster the creativity of all its 
inhabitants”.3

In retrospect, these claims can be seen as 
somewhat distorted echoes of an earlier utopian 
project that alluded to the revolutionary rise of 
creativity. Let’s take a short leap back in history, 
back to the future as imagined by the Dutch avant-
garde, and more specifically, the artist Constant 

Nieuwenhuys. He was one of the founders of the 
experimental art group Reflex, which later became 
part of the international CoBrA movement. 
Discontented with the limitations of the world of 
art and the “individualistic nature” of painting, 
Constant abandoned them in 1953 to focus on 
a more promising exploration of metal and 
architectural techniques. In 1957, he became a co-
founder of the Situationist International (SI) and 
wrote the renowned tract on Unitary Urbanism 
with Guy Debord. Until his resignation in 1961, he 
would play an essential role in the formulation of a 
Situationist perspective on the contemporary city 
and a critique of modernist urbanism.

In 1956, Constant started a visionary 
architectural project that would stretch out over 
twenty years. A utopian city that went by the 
name of New Babylon, it consisted of an almost 
endless series of scale models, sketches, etchings 
and collages, further elaborated by manifestoes, 
lectures, essays and films. The project was a 
provocation, an explicit metaphor for the Creative 
City:

“The modern city is dead; it has been sacrificed to 
the cult of utility. New Babylon is the project for a 
city in which people will be able to live. For to live 
means to be creative. New Babylon is the product of 
the creativity of the masses, based on the activation 
of the enormous creative potential which at the 
moment lies dormant and unexploited in the people. 
New Babylon assumes that as a result of automation 
non-creative work will disappear, that there will be a 
metamorphosis in morals and thinking, that a new 
form of society will emerge.”4

Constant Nieuwenhuys envisaged a society 
where automation had realised the liberation 
of humanity from the toils of industrial work, 
replacing labour with a nomadic life of creative 
play outside of the economic domain and in 
disregard of any considerations of functionality. 
“Contrary to what the functionalists think, 
culture is situated at the point where usefulness 
ends”, was one of Constant’s more provocative 
statements.5 Homo Faber, the worker of industrial 
society, was to be succeeded by Homo Ludens, the 
playful man or as Constant stated, the creative 
man. This was the inhabitant of New Babylon that 
thanks to modern architectural techniques would 
be able to spontaneously control and reconfigure 
every aspect of the urban environment. Constant 
took the surrealist slogan “poetry should be made 

by all” and translated it to the urban environment, 
“tomorrow, life will reside in poetry”.6 The work of 
Constant thus combined an aversion for modernist 
functionalism with an intense appreciation of 
the emancipatory potentials of new technology. 
Mechanisation would result in the arrival of a 
“mass culture of creativity” that would revolt 
against the superstructure of bourgeois society, 
destroying it completely and taking the privileged 
position of the artist down with it. A society 
would be created where, in accordance with 
Marx’s vision of art in a communist society, “there 
are no painters but only people who engage in 
painting among other activities”.7 The work of 
Nieuwenhuys would have a direct and major 
influence on the rise of youth movement Provo. 
The Dutch counterculture proved to be an almost 
perfect incarnation of the Homo Ludens; through 
relentless provocation, happenings and playful 
actions, Provo would bring the authoritarianism of 
the Dutch ‘50s down to its knees.

Life Is Put to Work
However, developments took an unexpected turn. 
Automation and consequent de-industrialisation 
– the outsourcing of manufacturing to developing 
countries – did not lead to the liberation of 
the Homo Ludens (or maybe we should grant 
Homo Ludens a short and partial victory, a short 
interlude located somewhere in the youth culture 
of the ‘60s, before being sent back to work). It is 
well known that since the ‘60s the total amount of 
working hours has grown steeply. Together with 
the consolidation of consumption as a leisure 
activity, the expansion of labour time has led to an 
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“The performance-, theatre- and radio-art group LIGNA 
(formed 1997) consists of the media theorists and 
radio artists Ole Frahm, Michael Hüners and Torsten 
Michaelsen, who work in the FSK (Free Broadcaster 
Combine), a non-commercial, local radio in Hamburg. 
LIGNA repeatedly design experimental situations 
which aim for the transgression of the conventional 
application of radio technology and the re-
actualisation of its inherent, but forgotten or ignored 
potentials. 
The action Radioballet took place in the main station 
of Hamburg and one year later in Leipzig. Both spaces 
had been recently privatised and subject to control 
by surveillance cameras and security guards. People 
who beg, sit on the floor, and express ‘inadequate 
behaviour’ are usually expelled from these spaces. The 
Radioballet brought back these excluded gestures. 
Several hundred people followed the invitation 
to spread around with small radio devices in their 
pockets. The participants could act where they wanted: 
on the platforms, stairs or escalators or in the shopping 
mall. The ‘ballet’ was synchronised by the instructions 
that participants received through portable radios: 
sit down, stand up, hold your hand in a begging 
motion, turn around, dance and wave good-bye to 
the departing train of the revolution... The Radioballet 
was not conceived as a demonstration or assembly 
(that could have been forbidden by the police) but 
rather as a ‘Zerstreuung’, a german term that could be 
translated as dispersion, distraction or distribution. 
Like ghostly remnants, the excluded gestures haunted 
and disturbed the surveyed public space during the 
90 minutes of the performance and opened it up for 
uncanny and uncontrollable situation. If the medium 
of radio is sometimes blamed for the depopulation 
of the public sphere and keeping its listeners in their 
homes, LIGNA turned radio reception into a public 
event.” 
Jelena Vesic (curator and writer based in Belgrade)

The following discussion, led by Jelena, considers the 
impact of the networked performance Radioballet 
and the ethics of collective action, not least with 
the absence of material and reciprocal relationships 
limiting expressions of solidarity. It was recorded 
14/07/07 with the participants Rael Artel, Anna 
Łazar, Karol Sienkiewicz, Margus Tamm, Airi 
Triisberg and Andreas Trossek, in the workshop on 
‘Collectives, Actions, Re-enactments’ held as part of 
the ‘Exercises on Adhocracy’ camp in Parnu, Estonia.

Jelena Vesić: The Radioballet actions by LIGNA 
not only had a performative value, I think they are 
also interesting in relation to the question: “Why 
are our demonstrations so boring today?”, which 
was posed earlier this week by Anna and Karol 
from Sekcja magazine. I would argue that this 

action was definitely not “boring”, but very much 
inventive, and not only as an aesthetic invention 
of, for example, collective performance, but also 
as an invention of a tool which makes the process 
of demonstrating effective in the places where 
demonstrations are actually not allowed. The tool 
was to bridge the space between gathering and 
scattering, and the main question was how – if 
the people are scattered – the action can be co-
ordinated, and how collectivity can be established? 
The police and security people were very confused 
because they could not find the source of this 
action, the center of coordination.

Anna Łazar: What this action showed are the gaps 
in the law. They were assuming that this kind 
of behaviour would be forbidden but it wasn’t. 
Actually, I would like to emphasise something else 
– it was the creation of a community that enabled 
the administration of individuals. What they did 
was act together but in a totally atomised way, 
without too much emotional effort to create a 
sense of community.

Karol Sienkiewicz: I did not like the fact 
instructions were transmitted from above, 
broadcast from above. These people were behaving 
without expressing their own opinions, somebody 
else took advantage of their bodies and they had 
nothing against that.

Jelena: I think you cannot say that, because they 
accepted it. All these people were willing to 
protest against the privatisation of public space. 
Otherwise it would not be possible to demonstrate 
at all, unless one invents another mechanism to 
interconnect the scattered groups of people.

Karol: But for what purpose was the radio? The 
radio is just a gadget, one could organise the same 
kind of performance by making an agreement that 
everybody will go to the public space at a certain 
time and perform certain gestures – make a salto 
in the air or lay on the floor, etc. For what purpose 
is the radio? Is it the kind of hope that maybe 
somebody is listening to the same waves at that 
moment and will join the action?

Jelena: No-no-no. As far as I know, there is quite a 
strong activist scene in Hamburg which is really 
well interconnected from the inside. They were 
the ones who wanted to do something, who wanted 
to express their opinion about the gentrification 
and privatisation of public space. Radioballet was 

something that was not imposed but discussed and 
elaborated before the very action was performed. 
Those people listen to independent radio stations 
because they offer quite different programs 
than commercial radio. Also, these radio stations 
are sometimes developing really interesting 
participatory programs and mechanisms through 
which the public or the listeners can immediately 
contribute to the program. For example, they 
organise thematic evenings together with their 
listeners, etc. The entire action was collectively 
discussed beforehand. It was definitely not the 
case that somebody came over and said: “Hey 
people, I want you to produce an aesthetic action 
for me…” Of course, there was the person, the 
voice which symbolically co-ordinated the action 
through the radio, but this is not a crucial fact 
for me – I think that in this case radio was used 
collectively as a tool which helped the group of 
people to express a certain political opinion.

Karol: But these people didn’t know in advance 
what gesture they were going to do next before 
they were told to.

Jelena: Maybe they didn’t really know the exact 
order of the gestures or all the formal details, 
but for me it is much more important that they 
were all aware of the idea behind the gestures 
performed during Radioballet, and that the idea of 
such an action had been collectively discussed and 
accepted. Of course, why this aesthetisation and 
synchronisation is necessary is that if they would 
perform these ‘prohibited gestures’ separately, 
it could much more easily happen that some of 
them would be arrested. In this case, and with 
the use of radio as the tool for co-ordination and 
synchronisation, the police and security people 
were confused. They couldn’t figure out where the 
source of this action was located.

Airi Triisberg: I think the image of homogeneity 
is really important here. This is how they actually 
experiment the extent of what is possible and 
what is not. Creating the image of homogeneity 
is what basically manifests this action as a 
demonstration.

Karol: I agree that these kinds of actions make 
demonstrations more attractive and maybe it was 
our mistake that we posed this question [“Why 
are our demonstrations so boring today?”] in the 
title of our workshop – actually there were two 
important things that we wanted to stress in our 
presentation. One was that our demonstrations 
are boring, but even more important was that 
our demonstrations do not provide this kind of 
platform for individuals to communicate and 
express their opinions, which can indeed be very 
different. In this kind of action everybody is 
behaving in the same way. I know that they all 
agree with the main aim of the demonstration. 
But for me, it is not something that I would like 
to participate in because I would have the feeling 
that somebody is violating my personal freedom.

We can of course say that this action shows what 
the limits and borders are of public space. But we 
can also say that this action shows how easy it is 
to convince people to behave in a strange way in 
public space.

Jelena: The Radioballet was more of an experiment. 
I disagree with the opinion that it expressed 
some kind of totalitarian ideological model which 
stands in the way of individual freedom. I think 
that you universalise things too much. Even on the 
surface of the representation, on the perceptual 
level, we can see that the performers did not act 
as a ‘trained army’, but that everybody moved 
spontaneously, or individualistically if you like, 
each one of them danced in a different way, moved 

Miraculous
Mass-communication

LIGNA, 
Radioballet, 2003, 
documentation of 
a performance at 
the Leipzig main 
station. Photos by 
Eiko Grimberg.
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Lichfield College • Limerick: Limerick Art Gallery; Real Art Project • 
Liskeard: Liskerrett Community Centre, Cafe • Lincoln: Sch. of Art 
& Design, Uni. of Lincoln • Liverpool: A Fundation; FACT; News 
From Nowhere; Open Eye Photographic & Media Arts Gallery; 
Static Gallery; Tate Liverpool; The Royal Standard • Llandaff: 
tactileBOSCH • Llandudno: Oriel Mostyn Gallery • Lochmaddy, 
North Uist: Taigh Chearsabhagh • London: 56a Infoshop; Area 10 
Project Space; Arts Council England, London; Artsadmin; 
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artsdepot; Artwords; Beaconsfield; bookartbookshop; Bookmarks; 
Brady Arts & Community Centre; Camden Arts Centre Bookshop; 
CARTE, Uni. of Westminster; Chisenhale Gallery; Cockpit Arts; 
Conor Donlon Books; Cubitt Studios & Gallery; Dept Arts 
Management, Faculty of Continuing Education, Birkbeck College; 
Dept. of Fine Art, London Metropolitan Uni.; Exhibitions, St 
Pancras Hospital; Four Corners Film Workshop; Freedom Press; 
Gasworks Gallery; Hayward Gallery Shop; Housmans Bookshop; 
ICA Book Shop; Iniva (Institute of International Visual Arts); 
Institute of International Visual Arts; Jerwood Gallery; 
kynastonmcshine; Limehouse Town Hall; Lisson Gallery; Live Art 
Development Agency; London Review Bookshop; Matts Gallery; 
New Beacon Books; Paintworks Ltd; Photofusion; Print/Graphic 
Media Area, Wimbledon School of Art; Pump House Gallery; 
Resonance FM; Royal College of Art, Students Union; School of 
Business & Management, Queen Mary, Uni. of London; Raven 
Row; Serpentine Gallery Bookshop; South London Gallery; Space 
Station Sixty-Five; The Approach; The Students union, SOAS; The 
Library, London Metropolitan Uni.; The Spitz; Tram Depot Gallery; 
ACAVA studios; London Print Studio • Loughborough: 
Charnwood Arts; Dept. of Social Sciences + Dept. of Politics, 
International Relations, Loughborough Uni. • Maidstone: Uni. 
College for the Creative Arts • Manchester: Alternative 
Documentation Centre, Work For Change; Arts Council England, 
North West; Castlefield Gallery; Contact Theatre; Cornerhouse, 
Bookshop; Green Room; Postgraduate Centre, Faculty of Art & 
Design, Manchester Metropolitan Uni.; Martin Harris Centre for 
Music & Drama, Uni. of Manchester; Urban Research Collective • 
Maynooth: Dept. of English, National Uni. of Ireland, Maynooth • 
Mold: Oriel Gallery, Clwyd Theatre • Newcastle upon Tyne: Arts 
Council England, North East; Globe Gallery; LifeWorkArt, School of 
Arts & Cultures, Newcastle Uni.; Star & Shadow Cinema; The 
Biscuit Factory; Tyneside Cinema Bookshop; Waygood Gallery; 
Well Read Books; Side Photographic Gallery & Cafe; Uni. Gallery, 
Uni. of Northumbria • Newtown: Oriel 31 • Newtownabbey: No 
Alibis Bookstore @ The Uni. of Ulster At Jordanstown • 
Newtownards: Town Hall Arts Centre • Norwich: Norwich 
Gallery, Norwich School of Art & Design • Nottingham: 

Broadway; Moot; Sch. of Politics & Sch. of Modern Languages & 
Cultures, Uni. of Nottingham; Surface Gallery; The Art 
Organisation Nottingham • Oakham: Vale of Catmose College • 
Oxford: Cornerhouse, bookshop • Paisley: Paisley Arts Centre; 
Paisley Museum & Art Galleries; School of Social Sciences, Uni. of 
Paisley • Penrith: Eden Arts • Penryn: miss.peapod • Perth: A.K 
Bell Library • Plymouth: Plymouth Arts Centre • Poole: Arts 
Institute at Bournemouth • Portadown: Millennium Court Arts 
Centre • Portsmouth: Aspex • Prestonpans: Prestongrange 
Museum • Reading: Dept. of Fine Art, Uni. of Reading; Jelly Leg’d 
Chicken Arts; RISC (Reading International Solidarity Centre) • 
Rosedale: Cultural Foundation • Salford: Chapman Gallery, Uni. 
of Salford • Selkirk: Scottish Borders’ Council • Sheffield: School 
of Cultural Studies, Blackwell University Bookshop, Sheffield 
Hallam Uni.; Site Gallery • Sligo: The Model Arts & Niland Gallery 
• Southampton: John Hansard Gallery, Uni. of Southampton; 
Millais Gallery, Southampton Institute; October Books • St 
Andrews: Fife Contemporary Art • Stirling: Europa Music; 
Macrobert Arts Centre; The Changing Room • Stoke-on-Trent: 
Nile House Studio • Stornoway, Isle of Lewis: An Lanntair • 
Stromness, Orkney: Piers Arts Centre • Stroud: SVA • 
Sunderland: Northern Gallery For Contemporary Art; Vardy 
Gallery, Uni. of Sunderland • Swansea: Mission Gallery • 
Tobermory, Isle of Mull: An Tobar • Torrington: Reel-Indi • 
Ullapool, Wester Ross: The Ceilidh Place • Uley: Prema • 
Ulverston: LanternHouse • Walsall: The New Art Gallery Walsall 
• Waterford: Garter Lane Art Centre • Weisdale, Shetland: 
Bonhoga Gallery • West Bromwich: Multistory • West Harrow: 
Usurp Art Gallery & Studios • West London: School of Arts, 
Brunel Uni. • Westport: Custom House Studios • 
Wolverhampton: Lighthouse Media Centre; The Waiting Room, 
School of Art & Design, Uni. of Wolverhampton • Worthing: RAG

Distribution continued...

Variant is the UK & Ireland’s only free international arts & culture magazine & is fast becoming the most well 
read. Published 3 times a year with no cover price, ordinarily, 10,000 copies per issue are distributed extensively 
throughout the UK & Ireland. 
Distribution outlets are as diverse as: artist-run spaces, galleries & museums, performance events, symposiums & 
conferences, internet cafés, arthouse cinemas, book shops & libraries, pubs & clubs. Complementing this, Variant 
has a large subscription base which includes major national & international educational institutions.
Variant can offer you direct access to audiences of the UK & Ireland’s major art & cultural centres, students & 
academics in the arts & social sciences, pub/club/arthouse cinema goers, & the breadth of international artists, 
individuals & arts organisations who subscribe with each issue.
Distribution venues’ full contact details, links etc. are also listed on Variant’s web site:
www.variant.org.uk/distribu.html
If you wish to stock Variant, recommend a venue, or receive copies to distribute at an event or via social, cultural, 
familial or occupational networks, please contact:
	     Variant Distribution	
	     1/2, 189b Maryhill Road, 	
	     Glasgow, G20 7XJ
	    variantmag@btinternet.com

We would like to thank everyone involved in all aspects of distributing Variant.

http://www.variant.org.uk/distribu.html
mailto:variantmag@btinternet.com
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Advertising Booking FormDate:
Sales Agent:

Ordered by:

Company Name:

Address:

Telephone:

Email:

Postcode:

Payment Details

Unless a credit facility has been 
formally agreed, payment is 
required with order. How will 
payment be made?

cheque

cash

BACS

30 day invoice

Advert size:

Issue(s) for insertion:

Advert position:

Repeat Ad?			                      If yes, which issue?

Artwork supplied			        If yes, grayscale or 
					            colour?

Name and Contact details of person producing your artwork

Yes / No

Yes / No

Important note   Accepted artwork formats are:
• as an image file: tiff, jpeg, eps, PDF scaled to print 
size at 300 dpi (indicate if image is layered)
• as an InDesign or Quark Express file (with relevant 
fonts and images, logos etc. included)

COPY DEADLINE 

NOTE: Artwork received after this date cannot be guar-
anteed for publication. An invoice for the full amount 
below will be issued for space reserved and for which no 
artwork was received.

Please send copy to: 
variantads@btinternet.com
E-mails should be no bigger than 
10MB in size. 
If artwork is bigger than this, for 
other options please call Owen on 
+44(0)141 333 9522. 
Alternatively please post a disc to 
the above address.

Thank you for your valued order

Cost of advert

Discount

Artwork Charge

TOTAL DUE

Please e-mail back to variantads@btinternet.com

£

£

£

£

SIGNED

PRINT NAME:	 			                       

						       DATE:

This advert booking is placed in accordance with our terms and conditions which can be found at www.variant.org.uk 
A copy can be supplied on request. If no edition is selected for insertion, we will put your advert in the next available 
edition of Variant. By signing this booking form you are committing to buy the specified space.  We regret we cannot 
accept cancellations after receipt of this booking form and the full amount will become payable.
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         TERMS AND CONDITIONS

1. Advertisements must conform to the British Code of Advertising Practice and must accurately reflect the 
product and or service being advertised. 
2. Advertisements are subject to the publisher’s approval and must always be recognisable as such and not 
resemble editorial matter. 
3. All claims made in advertisements must be capable of being supported by appropriate evidence and must 
be made available to the publisher upon request.
4. Advertisements should be inline with Variant’s policies and ethos. As such certain types of advert and 
promotions may not be permitted within the magazine. 
5. The publication of an advertisement by the publisher does not constitute endorsement of the advertiser, its 
products or services. 
6. Space reserved by an advertiser must be paid in full where the advertisement is not published due to an act 
or omission by the advertiser. This includes advert copy that arrives after publication dead-line date. 
7. The publisher reserves the right to increase advertisement rates at any time or to amend the terms and 
conditions at any time. 
8. The publisher will not be liable for any loss or damage caused by amendment, error, late publication or non-
publication from any cause whatsoever. 
9. The publisher will not accept liability for any error on the part of third parties or inaccurate copy 
instructions. 
10. The publisher reserves the right to publish the most appropriate copy should copy instructions not be 
received by the stipulated time. 
11. Artwork should be supplied as an electronic image file, via email to variantads@btinternet.com or on CD 
and posted to the above address, in the following formats: tiff, jpeg, eps, PDF, scaled to print size at 300 dpi 
(indicate if image is layered). Alternatively, supplied as an InDesign or Quark Express file (with relevant fonts 
and images, logos etc. included). Variant also offers an in-house design service: copy set and prepared by 
Variant (artwork, repro work, setting or amendments) +15%. Full colour (unless otherwise stated) +20%. 
12. Payment for all advertisments is due on receipt of booking unless a credit account has been opened. Credit 
can be extended subject to satisfactory credit checks. Credit Account Invoices for display advertisements must 
be settled within 30 days of issue. 
13. By signing the booking form, you commit to the space reserved and agree to the terms and conditions of 
booking herewith. 
14. We regret cancellations cannot be accepted after booking. Space reserved for which no artwork or copy is 
received by copy deadline date will be charged at the agreed rate as stated on the booking form. 
15. Repeat adverts. If Variantare asked to repeat an advert, we will always use the most recent copy published 
unless insructed otherwise. 
16. Series bookings are subject to a discount. A series discount of -20% applies to three ad insertions, and to 
prepaid ads in advance of publication (discount is not compound). Cancellation of the series at anytime will 
result in the forfeiture of the discount and may be charged retrospectively on any previous adverts which 
benefitted from the discount. 
17. Neither the publisher or its contractors and sub-contractors shall be liable for any consequential loss arising 
from non-publication of advert or from any errors or omissions contained in published copy/advert. 
18. Material which in the Variant’s opinion could be considered offensive to readers will be censored or omitted 
from the publication. Where possible you will be advised to supply alternative copy. Point 6 shall apply if new 
copy is not received by copy deadline date.
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