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Country Commerce

Your expert guide to operating a company in 56 countries

Country Commerce is a practical guide to a country's business
regulations and business practices. The service covers 56
countries' rulesin critical areas such as setting up a business,
human resources, incentives, taxes, and intellectual property.
This annual reference toolis ideal for monitoring regulatory
changes and theirimplications.
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Use Country Commerce to:

® Save money by knowing the right questions to ask local
business partners and professionals.

® Guide decision-making on business expansion into new
markets or countries.

® Coordinate the setup and operation of a businessin a new
country.

® Understand rules and regulations in 56 major economies.

® Enter a country market with greater efficiency and according to
local regulations.

® Direct ongoing operations in compliance with foreign business
regulations and commercial laws.

® (Obtain proper permits and registrations.

® Determineifa country's existing intellectual property laws can
be applied to e-commerce.

® Comply with local tax laws, including e-commerce rules.

® Monitor economic and trade conditions to take advantage of
business opportunities and develop strategic corporate plans.

® Raise, exchange, and remit funds.
® Take advantage of financial and tax incentives.
® Hire local employees in compliance with laws.

® Invest wisely and protect your investments around the world.

Who uses Country Commerce?

Country Commerce is designed for organisations interested in
expanding to new countries. With Country Commerce:

® Senior business executives can plan and implement successful
market-entry strategies.

® Globaland regional managers, as well as exporters, can make
informed decisions on in-country licensing and new joint-
venture proposals.

® Business executives can further conduct a comparative
analysis of specificissues and factors among different countries,
further enhancing and protecting investments overseas.

You can rely on Country Commerce

We work with an extensive network of researchers to produce
Country Commerce. Because the researchers are based in-
country, they have ready access to official government sources
for regulatory information.

Official sources are further supplemented with input from
contacts in companies (domestic and foreign) in the private
sector--ensuring that Country Commerce always reports on
business conditions from the point of view of local practitioners.




Country Commerce delivers:

® Political and commercial background - overview of the

current conditions and policies.

® Organising an investment - how to receive approval for
investments, acquisitions, and business expansion.

® Human resources - regulatory framework and details on

labour markets.

® Nationalincentives - currentinvestment incentive schemes

byindustry and region.

® Corporate taxes - tax rates, rules, and enforcement.

® Personal taxes - personalincome tax regulations, with

typical assessments.

® Competition policy - requlations and other policies

regarding mergers and market dominance.

® Exchange controls - regulations covering all aspects of

foreign-currency transactions.

® Trade policy - trade policies and restrictions on importing

and exporting.

® Intellectual property and e-commerce - legal environment
for IP protection, e-commerce transactions, and contracts.

Access choices:

® Enterprise access via IP control or username at eiu.com

® Online Store—select by country at store.eiu.com

Interface features:
® Downloadable Excel® tables.
® HTML and PDF viewing.

® Analyst access (enterprise only).

Which countries are covered?

* Argentina * Australia * Belgium * Brazil » Canada * Chile * China

e Colombia * Costa Rica * Czech Republic * Ecuador * Egypt * El Salvador
* france * Germany * Greece * Guatemala * Honduras * Hong Kong

* Hungary * India * Indonesia * Iran * Ireland e Israel * Italy * Japan
* Kenya * Malaysia * Mexico * Netherlands * New Zealand  Nicaragua

e Nigeria » Norway * Pakistan * Panama * Peru * Philippines * Poland

* Russia * SaudiArabia * Singapore * South Africa * South Korea * Spain
* Sweden « Switzerland * Taiwan e Thailand * Turkey * United Kingdom

* United States of America * Uruguay * Venezuela * Vietnam
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Americas

The Economist Intelligence Unit
750 Third Ave, 5th Floor

New York, NY 10017 USA

Tel: +1 212 541 0500

Fax: +1 212 586 0248

e-mail: americas@eiu.com

Europe, Middle East, & Africa

The Economist Intelligence Unit
20 Cabot Square

London E14 4QW

United Kingdom

Tel: +44 (0)20 7576 8000

Fax: +44(0)20 7576 8476
e-mail: london@eiu.com

Asia & Australasia

The Economist Intelligence Unit
1301 Cityplaza Four

12 Taikoo Wan Road

Taikoo Shing

Hong Kong

Tel: + 852 2585 3888

Fax: +852 2802 7638

e-mail: asia@eiu.com
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