


*Source: Google Analytics and comscore

‘The Spectator is more of a cocktail party than a political 
party – why not speak directly to the best read, best 
connected and wittiest group of users in the world?’

  the facts

•  1.8m+ 
Monthly unique users (Google Analytics)

•  460k 
Monthly unique users (comscore)  

•  5.2m 
page impressions

•  15,335 
digital subscribers (ABC figures Jun-Dec 2015)

The above figures are a six-month average.



•  53 
average age

•  £100K+ 
average salary

•  £1 million 
average net worth  
(excluding property)

•  47% 
of users are of CEO,  
CFO, Director level

•  83%  
AB

•  39%  
C-suite

•  64% 
work in the private sector

•  74% 
say art and culture is  
very important to them

•  92% 
would pay more  
for quality service

•  22% 
own wine cellars

*Source:  The Spectator Reader Survey 2014



 
 Online platforms

• Spectator Home Page
• Coffee House
• Culture House
• LIFE
• Health

   Email newsletters

• Spectator Club  
• Evening Blend 
• Lunchtime Espresso 
• Culture House 
• Spectator LIFE
• Solus email



    twitter

•  77k+ 
Spectator followers

•  421k+ 
Andrew Neil followers  

•  122k+ 
Fraser Nelson followers

•  620k+ 
total Twitter reach

     facebook

•  105k 
 likes



Billboard (970x250px)    £50 CPM

Double MPU (300x500px)   £57 CPM

Leaderboard (728x90px)   £40 CPM

MPU (300x250px)    £47 CPM



   app

10,075 
active users

•   On iPad, iPhone, Android mobiles and tablets and Kindle Fire

•   All content from the magazine as well as access to Coffee 
House and podcasts

• On iPad, mobile and Android

Cost: £1,500 per week, £4,000 month sponsorship

   podcast

40,000 
average downloads per week

•   In-depth discussion of the week’s leading issues from Britain’s 
best-informed commentators

Cost: £12,000

Source: Google Analytics



Costs:  
24hr HPTO: £8,000 per day
48hr HPTO: £14,000
Week HPTO: £32,000

Average CTR on 24hr 
homepage takeover  

.18%
Average CTR on 48hr 
homepage takeover 

.37%

Average impressions on 
24hr homepage takeover  

65,000
Average impressions on 
48hr homepage takeover  

130,000



Cost: £3,500pcm

advertorials
Average CTR  

.32%

Average dwell  
time on page 

3mins+

Guaranteed traffic  
driver impressions of  

100,000



the websites



spectator.co.uk
Average page views/Month run of site: 

5,268,748
Average unique users/Month run of site: 

1,846,384

Cost: £8,000/day



coffee house
Coffee House, the Spectator blog, is the place to find  
the latest news, analysis and gossip from Westminster.

Average page views: 

1,535,271
Average unique users: 

513,313

• Home page takeover
• The takeover encompasses skins, billboard and a double MPU

Cost of sponsorship: £20,000/month 
(timed road block sponsorship also available)



culture house
Culture House is the one-stop shop for the latest news 
and sharpest views on the arts. Culture House Daily 
has a stream of fresh content each day, and presents 
a mixture of news, overnight reviews and opinion.

Average page views: 

372,928
Average unique users: 

256,924

Cost of sponsorship: £15,000/month



spectator life
The new-look Spectator Life website launched in September to coincide 
with the autumn issue of Spectator Life magazine. The site will be 
updated with new content daily. Spectator Life is The Spectator’s 
quarterly lifestyle magazine which brings together an intelligent mix  
of art, drama, music, style, jewellery, watches, investment and travel.

Cost of sponsorship: £11,000 per month



spectator health
Spectator Health is an invaluable guide to health, providing practical, 
professional advice on a range of health issues. The Spectator Health 
website contains information from the print publication and updates  
from Spectator bloggers.

Average page views: 

+54,000/month

Cost of sponsorship: £8,000 per month



the emails



spectator life
The Spectator Life email is sent out once a month and keeps readers 
up-to-date with the latest Spectator Life content whilst also advising 
subscribers on the best new London openings, cultural events and bars/ 
restaurants. Sponsorship of the email includes a banner advertisement 
in the middle of the email as well as advertorial content in the form 
of an image and text, to drive readers to the sponsor’s website. The 
sponsor could use their association with the Spectator Life email as an 
opportunity to make announcements about new products, events, store 
openings etc.

Reach: 

30,000

Cost: £3,000/month or £7,500 for three months



coffee house
Coffee House has two emails which are sent out to subscribers daily: 
Lunchtime Espresso and Evening Blend.

The Evening Blend email includes a round-up of the day in brief, 
an analysis of the day’s events and a brief schedule of events in 
Westminster in the days ahead. The Lunchtime Espresso provides 
subscribers with the day’s lunchtime news and an ‘On Coffee House 
Today’ section.

Evening Blend subscribers: 

6,320
Lunchtime Espresso subscribers: 

4,877

Costs: 
•  Evening Blend: 

£10,000 per month or £2,500 per week

•  Lunchtime Espresso: 
£9,000 per month or £2,300 per week



culture house
The Culture House email is sent out every Friday and includes highlights 
from the culture section of that week’s print magazine as well as 
highlights from the past week on the Culture House blog. Content 
includes book, television, theatre, art, music and radio reviews.

Subscribers: 

22,000

Cost of sponsorship:  £18,000/month

Sponsorship includes adverts on both advertising sites in the email.

Cost per advert on weekly basis: £1,800



spectator club
All Spectator subscribers are members of the Spectator Club and 
are entitled to our selection of special offers, events, discounts and 
competitions. The email is sent to subscribers once a fortnight.

Subscribers: 

22,000

Cost of sponsorship:  
£800/week for one of 6 slots or £3,000



solus email
Solus emails can be sent to 25,120 Spectator subscribers, 
all of whom are based in the UK and have signed up to 
specifically receive these emails. We will only send one 
solus email per month to ensure exclusivity. 

Subscribers: 

25,120

Cost:  £5,000



contact
ADVERTISING DEPARTMENT 

+44 (0)20 7961 0000

advertising@spectator.co.uk

Press Holdings Media Group 
22 Old Queen Street

contact
NICK SPONG 

+44 (0)20 7961 2222

nspong@spectator.co.uk

Press Holdings Media Group 
22 Old Queen Street


