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CONSUMER PRICE MOVEMENTS
JANUARY 2017

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.6 percent in January on a seasonally adjusted basis, the
U.S. Bureau of Labor Statistics reported today. Over the last 12 months, the all items index rose 2.5 percent before seasonal adjustment.

The January increase was the largest seasonally adjusted all items increase since February 2013. A sharp rise in the gasoline index
accounted for nearly half the increase, and advances in the indexes for shelter, apparel, and new vehicles also were major contributors.

The energy index increased 4.0 percent in January as the gasoline index advanced 7.8 percent and the index for natural gas also
increased. The food index, which had been unchanged for 6 consecutive months, increased 0.1 percent. The food at home index was
unchanged, while the index for food away from home rose 0.4 percent.

The index for all items less food and energy rose 0.3 percent in January. Most of the major component indexes increased in January,
with the indexes for apparel, new vehicles, motor vehicle insurance, and airline fares all rising 0.8 percent or more. The shelter index
rose 0.2 percent, a smaller increase than in recent months.

The all items index rose 2.5 percent for the 12 months ending January, the largest 12-month increase since March 2012. The index
for all items less food and energy rose 2.3 percent over the last 12 months, and the energy index increased 10.8 percent, its largest 12-
month increase since November 2011. In contrast, the food index declined 0.2 percent over the last 12 months.

Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

Seasonally adjusted changes from preceding month uUn-
adjusted
July Aug. Sep. Oct. Nov. Dec. Jan. 1:;?60(15'
2016 2016 2016 2016 2016 2016 2017
Jan. 2017
AlLIEEMS oo 0.0 0.2 0.3 0.3 0.2 0.3 0.6 25
FOOO i .0 .0 .0 0 .0 .0 1 -2
Food athome ........cccccoviviiiiiiie -2 -2 -2 -2 -1 -2 0 -1.9
Food away from home 1 .................... 2 2 2 1 1 2 4 2.4
ENEIQY oo -1.1 .0 24 25 1.0 1.2 4.0 10.8
Energy commodities ...........c.ccoeeeennee. -3.1 -7 4.4 4.8 2.0 2.4 7.6 20.0
Gasoline (all types) .....ccccvvvveeiveennn. -3.3 -.8 4.6 5.1 2.1 2.4 7.8 20.3
Fueloil 1 ..o -1.3 -25 24 5.9 -1.2 6.0 35 24.8
Energy Services ........ccocevviiiieninennn. .8 .6 6 4 .0 0 .3 2.9
EIECHCItY vvveeviieeeciie e 4 3 5 .3 .0 0 .0 1.0
Utility (piped) gas service ................ 25 15 8 9 2 1 15 10.1
All items less food and energy ............ A 3 1 1 2 2 3 2.3
Commodities less food and energy
COMMOItIES ....ovvveviireeieiiereieans -1 A -1 0 -2 .0 4 -2
New vehicles .........cccoevviiiiiiiiennne 2 .0 .0 2 .0 1 .9 .9
Used cars and trucks ...........c.cceeeee -7 -5 -2 -1 2 2 -4 -3.7
ApPArel .....cccoiiiii 0 2 -5 2 -3 -4 14 1.0
Medical care commodities ............... 5 11 .6 2 -4 5 3 4.7
Services less energy services ........... 2 3 2 2 .3 .3 3 3.1
Shelter ..o 2 3 3 3 3 3 2 35
Transportation Services ................... 1 2 .0 -1 5 5 .6 3.2
Medical care services ............cc.c..... 5 .8 1 1 2 2 2 3.6

1 Not seasonally adjusted.

Food

The food index rose 0.1 percent in January, its first increase since April 2016. The index for food away from home rose 0.4 percent,
its largest increase since September 2015. The food at home index was unchanged in January after declining in recent months. The
major grocery store food group indexes were mixed, with three increases and three declines. The index for dairy and related products
increased 0.8 percent, its largest advance since May 2014. The index for meats, poultry, fish, and eggs, which had declined for 16
consecutive months, rose 0.7 percent in January as the index for eggs rose 14.3 percent. The index for other food at home also rose in
January, increasing 0.2 percent.

In contrast, the index for fruits and vegetables declined in January, falling 1.7 percent as the index for fresh vegetables decreased
3.0 percent. The index for nonalcoholic beverages fell 0.3 percent, and the index for cereals and bakery products declined 0.1 percent.
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The index for food at home declined 1.9 percent over the past year, largely reflecting a 4.9-percent decrease in the fruits and
vegetables index. The other major grocery store food group indexes also declined over the past year, except the index for other food at
home, which was unchanged. The index for food away from home rose 2.4 percent over the past year.

Energy

The energy index rose 4.0 percent in January, its fifth straight increase. The gasoline index continued to rise, increasing 7.8 percent.
(Before seasonal adjustment, gasoline prices increased 5.3 percent in January.) The index for natural gas also increased, rising 1.5
percent in January. The index for electricity was unchanged for the third month in a row.

The index for energy increased 10.8 percent over the past year, with all of its major components rising. The gasoline index rose
20.3 percent, and the index for natural gas increased 10.1 percent. The electricity index rose more modestly, increasing 1.0 percent.

All items less food and energy

The index for all items less food and energy increased 0.3 percent in January. The shelter index rose 0.2 percent in January after
increasing 0.3 percent in both November and December. The rent index rose 0.3 percent, and the index for owners' equivalent rent
increased 0.2 percent. The apparel index rose in January, increasing 1.4 percent. The index for new vehicles rose 0.9 percent, its largest
increase since November 2009. The index for motor vehicle insurance continued to rise, increasing 0.8 percent in January, and the index
for airline fares rose 2.0 percent.

The medical care index also rose in January, increasing 0.2 percent. The indexes for prescription drugs and for hospital services
both increased 0.3 percent. The recreation index increased 0.4 percent, the largest advance since January 2012. The index for household
furnishings and operations rose 0.3 percent over the month. The alcoholic beverages index increased 0.2 percent, and the indexes for
tobacco and for personal care both rose 0.1 percent. The index for education was unchanged in January, as was the index for
communication. The used cars and trucks index was one of the few to decline in January, falling 0.4 percent after increasing late in
2016.

The index for all items less food and energy rose 2.3 percent over the past 12 months. The medical care index increased 3.9 percent
over that span, and the shelter index rose 3.5 percent. In contrast, the indexes for used cars and trucks, airline fares, and communication
all declined over the past 12 months.

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 2.5 percent over the last 12 months to an index level of
242.839 (1982-84=100). For the month, the index rose 0.6 percent prior to seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 2.5 percent over the last 12 months
to an index level of 236.854 (1982-84=100). For the month, the index increased 0.6 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 2.6 percent over the last 12 months. For the
month, the index rose 0.6 percent on a not seasonally adjusted basis. Please note that the indexes for the past 10 to 12 months are subject
to revision.

The Consumer Price Index for February 2017 is scheduled to be released on Wednesday, March 15, 2017,
at 8:30 a.m. (EDT).

Consumer Price Index Geographic Revision for 2018

In January 2018, BLS will introduce a new geographic area sample for the Consumer Price Index
(CPI). The 2018 revision utilizes the 2010 Decennial Census and incorporates an updated area
sample design, changes the frequency of publication for several local area indexes, and establishes
some new local area and aggregate indexes. The first indexes using the new structure will be
published in February 2018. Additional information on the geographic revision is available at:
www.bls.gov/cpi/georevision2018.htm.
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A Note on the Use of Seasonally Adjusted and Unadjusted Data

Introduction

The Consumer Price Index (CPI) produces both unadjusted and seasonally adjusted data. Seasonally adjusted data are computed
using seasonal factors derived by the X-13ARIMA-SEATS Seasonal Adjustment Method. These factors are updated each February, and
the new factors are used to revise the previous five years of seasonally adjusted data. For more information on data revisions and
exceptions to the usual revision schedule, please see the Fact Sheet on Seasonal Adjustment (https://www.bls.gov/cpi/cpisagandahtm)
and the Timeline of Seasonal Adjustment Methodological Changes (https://www.bls.gov/cpi/cpiseastimeline.htm).

How to Use Seasonally Adjusted and Unadjusted Data

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred since they eliminate the
effect of changes that normally occur at the same time and in about the same magnitude every year—such as price movements resulting
from changing climatic conditions, production cycles, model changeovers, holidays, and sales. This allows data users to focus on changes
that are not typical for the time of year.

The unadjusted data are of primary interest to consumers concerned about the prices they actually pay. Unadjusted data are also
used extensively for escalation purposes. Many collective bargaining contract agreements and pension plans, for example, tie
compensation changes to the Consumer Price Index before adjustment for seasonal variation. BLS advises against the use of seasonally
adjusted data in escalation agreements because seasonally adjusted series are revised annually.

Intervention Analysis

The Bureau of Labor Statistics uses Intervention Analysis Seasonal Adjustment for some CPI series. Sometimes extreme values
or sharp movements can distort the underlying seasonal pattern of price change. Intervention Analysis Seasonal Adjustment is a process
by which the distortions caused by such unusual events are estimated and removed from the data prior to calculation of seasonal factors.
The resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to the unadjusted data.

2017 Series Adjusted Using Intervention Analysis Seasonal Adjustment

For the seasonal factors introduced in January 2017, BLS adjusted 40 series using Intervention Analysis Seasonal Adjustment,
including selected food and beverage items, motor fuels and natural gas. For example, this procedure was used for the Motor fuel series
to offset the effects of events such as the 2009 return to normal pricing after the worldwide economic downturn in 2008.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average All items index levels, are subject to revision for up to five years after
their original release. Every year, economists in the CPI calculate new seasonal factors for seasonally adjusted series and apply them to
the last five years of data. Seasonally adjusted indexes beyond the last five years of data are considered to be final and not subject to
revision. In January 2017, revised seasonal factors and seasonally adjusted indexes for 2012-2016 were calculated and published. For
directly adjusted series, the seasonal factors for 2016 will be applied to data in 2017 to produce the seasonally adjusted 2017 indexes.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using these criteria, BLS
economists determine whether a series should change its status: from "not seasonally adjusted" to "seasonally adjusted™, or vice versa.
If any of the 81 components of the U.S. city average all items index change their seasonal adjustment status from seasonally adjusted to
not seasonally adjusted, not seasonally adjusted data will be used in the aggregation of the dependent series for the last five years, but
the seasonally adjusted indexes before that period will not be changed. 27 of the 81 components of the U.S. city average all items index
are not seasonally adjusted for 2017.

Contact Information

For additional information on seasonal adjustment in the CPI, please write to the Bureau of Labor Statistics, Division of Consumer
Prices and Price Indexes, Washington, DC 20212 or contact us by email at cpiseas@bls.gov. If you have general questions about the
CPI, please call our information staff at (202) 691-7000.
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Revised seasonally adjusted changes

Over-the-month percent changes in the U.S. City Average Consumer Price Index for All Urban
Consumers (CPI-U) for All Items and for All Items less food and energy, seasonally adjusted, using

former and recalculated seasonal factors for 2016.

All items

2016 Former Recalculated Difference
January 0.0 0.1 0.1
February -0.2 -0.1 0.1
March 0.1 0.1 0.0
April 0.4 0.3 -0.1
May 0.2 0.2 0.0
June 0.2 0.2 0.0
July 0.0 0.0 0.0
August 0.2 0.2 0.0
September 0.3 0.3 0.0
October 0.4 0.3 -0.1
November 0.2 0.2 0.0
December 0.3 0.3 0.0

All items less food and energy

2016 Former Recalculated Difference
January 0.3 0.3 0.0
February 0.3 0.2 -0.1
March 0.1 0.1 0.0
April 0.2 0.2 0.0
May 0.2 0.2 0.0
June 0.2 0.1 -0.1
July 0.1 0.1 0.0
August 0.3 0.3 0.0
September 0.1 0.1 0.0
October 0.1 0.1 0.0
November 0.2 0.2 0.0
December 0.2 0.2 0.0
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REPORT ON QUALITY CHANGES FOR 2017 MODEL VEHICLES

In accordance with usual practice, most new-model-year passenger cars and light motor trucks were
introduced into the Producer Price Index (PPI) with the release of data for October 2016.

Passenger Cars

The value of quality changes for a sample of 2017 model year domestically produced passenger cars
included in the PPI for October averaged $7.97, according to estimates by the U.S. Bureau of Labor
Statistics (BLS). This change represents 1.9 percent of the average $421.76 increase in
manufacturers’ invoice prices for this year's models as compared with last year's models.

The retail equivalent value of these quality changes averaged $8.39, representing 3.7 percent of the
average $229.17 over-the-year increase in manufacturer’s suggested list prices.

Light Trucks

The value of quality changes for a sample of 2017 model year domestically produced light trucks
included in the PPI for October averaged $110.59. This change represents 13.0 percent of the
average $851.30 increase in manufacturers’ invoice prices for this year's models as compared with
last year's models.

The retail equivalent value of quality changes averaged $118.11, representing 18.4 percent of the
average $642.03 over-the-year increase in manufacturer’s suggested list prices.

The $118.11 estimated retail value of quality change breaks down as follows:

o $64.97 for increases in fuel economy by changes to the powertrain and aerodynamic
improvements.

o $53.14 for other improvements, such as cameras, safety equipment, and the levels of
standard or optional equipment.

For technical information regarding quality changes for 2017 model year motor vehicles, contact
Christopher Anfang at Anfang.Christopher@bls.gov or (202) 691-7696. For general PPI information,
contact the PPI Section of Index Analysis and Public Information, at ppi-info@bls.gov or (202) 691-
7705.

*hkkkkikkkk

Estimates of the value of quality change are based on a review by the BLS of data supplied by
producers for similarly equipped 2016 and 2017 domestically produced models priced for the PPI.
Most of the estimates of quality changes in this notice are derived from information supplied for the
PPI for October. These data also form the basis of the new vehicle quality adjustment for the
Consumer Price Index (CPI). However, it should be noted that, effective with the release of data for
January 1999, changes made solely for the purpose of meeting air pollution standards are no longer
considered quality improvements for CPI calculation purposes.



Response Rates for the Consumer

Price Indexes, 2016

This article and the accompanying tables
update articles previously published on responserates
in the CPI Detailed Report for March 1991, and in the
January issues of 1993 through 2016.

In an effort to measure the outcome of data
collection for the CPI, the BLS calculates response
rates. Response rates measure the proportion of
completed surveys to those issued and help measure
the accuracy of the CPI. Failure of a data unit to
respond ateither the data collection stage or estimation
stage represents a loss of statistical information which
dilutes theaccuracy of the sample. The BLS publishes
response rates annually to assist the data user in
judging the accuracy of CPI data.

The BLS calculates responserates for the CPI-U at
the data collection and data estimation phases for
pricing. The response rateat the datacollection phase
is the number of responding sample units divided by
the numberofeligible sample units. A sample unitis
eligible if it belongs to the defined target population
and if it should provide information for one or more
items. The percentofthe sample used at estimation is
defined as the number of sample units used in
estimaltion divided by the number of eligible sample
units.

Response rates for 2016 are presented in
tables R-1 through R-17. Table R-1 shows response
rates for all data included in the CPI-U, U.S. city
average, by major group, for all of 2016. Tables R-2
through R-17 showrrates for current data collection in
selected areas for which indexes are published
monthly, bimonthly, or semiannually.

! Imputed prices, whenusedin estimation, are
counted in this estimate. Beginning in July 2010, the
BLS began usingrent prices imputed byanon-
interview adjustmenttechnique in estimation.

The response rates in tables R-1 through R-17 are
separated into commodities and services, and the
shelter portion ofhousing. Commodities and services
are further broken down into outlets and quotes. An
"outlet" is a generic term that designates the place
where prices arecollected. A "quote" is a specific item
to be priced in a specific outlet. There may be from1
to more than 50 quotes priced in each outlet.

In table R-1, it is important to note the relatively
low percentages of quotes reported, collected andused
in estimation for apparel. Low rates for these iterrs
can be partially attributed to the design ofthe apparel
sample. Because seasonal apparel items commonly
are in stores only during certain times of the year, most
ofthe apparelsample is doubled, with each half of the
sample designated for pricing during part ofthe year.
Thus, at any particular time of theyear, a large nurber
ofapparel quotes, althougheligible, are designatedout
of season and are not collected.

The response rates at the data collection phase for
shelter are separated into three categories. If useable
information is obtained, the unit is designated data
reported. If the assigned unit is located but is
unoccupied, the unit is designated found vacant. In
instances where the unit is eligible but no data are
available (forexample, refusals orno one athone) the
unit is designated other.

Foradditional information onresponse rates,
please contact the Consumer Price Index Information
Office at (202) 691-7000, oremail cpi_info@bls.gov.

Therefore, nearly alleligible sample units have
prices, collected orimputed, that are usedin
estimation.
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Table R-2. Response rates forthe CPl-U, Chicago-Gary-Kenosha, IL-IN-WI, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 15,103 51,143 | Higible
Collected Number 3,555
Number 14,027 39,289 Percent 100.0
Percent 92.9 76.8 | Collected
Used in Estimation Data Reported
Number 13,578 39,082 Number 2,227
Percent 89.9 76.4 Percent 62.6
Found Vacant
Number 203
Percent 5.7
Other
Number 1,125
Percent 31.6
Used in Estimation
Number 3,555
Percent 100.0
Table R-3. Response rates forthe CPl-U, Los Angeles-Riverside-Orange County, CA, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 21,424 73,816 | Higible
Collected Number 5,906
Number 20,078 58,488 Percent 100.0
Percent 93.7 79.2 | Collected
Used in Estimation Data Reported
Number 19,283 58,245 Number 4,099
Percent 90.0 78.9 Percent 69.4
Found Vacant
Number 202
Percent 34
Other
Number 1,605
Percent 27.2
Used in Estimation
Number 5,906
Percent 100.0
10
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Table R-4. Response rates forthe CPl-U, NY-Northern NJ-Long Island, NY-NJ-CT-PA, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 30,293 110,719 | Higible
Collected Number 8,049
Number 28,035 87,554 Percent 100.0
Percent 92.5 79.1 | Collected
Used in Estimation Data Reported
Number 27,120 86,952 Number 5,459
Percent 89.5 78.5 Percent 67.8
Found Vacant
Number 431
Percent 54
Other
Number 2,159
Percent 26.8
Used in Estimation
Number 8,049
Percent 100.0
Table R-5. Response rates forthe CP-U, Phil.-Wilmington-Atlantic City, PA-NJ-DE-MD, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 5,026 18,765 | Higible
Collected Number 2,673
Number 4,800 15,734 Percent 100.0
Percent 95.5 83.8 | Collected
Used in Estimation Data Reported
Number 4,640 15,594 Number 1,997
Percent 92.3 83.1 Percent 4.7
Found Vacant
Number 215
Percent 8.0
Other
Number 461
Percent 17.2
Used in Estimation
Number 2,673
Percent 100.0
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Table R-6. Response rates forthe CPl-U, San Francisco-Oakland-San Jose, CA, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 4,473 18,678 | Higible
Collected Number 4,063
Number 3,945 14,466 Percent 100.0
Percent 88.2 77.4 | Collected
Used in Estimation Data Reported
Number 3,803 14,355 Number 2,729
Percent 85.0 76.9 Percent 67.2
Found Vacant
Number 198
Percent 4.9
Other
Number 1,136
Percent 28.0
Used in Estimation
Number 4,063
Percent 100.0
Table R-7. Response rates forthe CPl-U, Washington-Baltimore, DC-MD-VA-WV, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 6,804 25,114 | Higible
Collected Number 3,501
Number 6,468 20,528 Percent 100.0
Percent 95.1 81.7 | Collected
Used in Estimation Data Reported
Number 6,246 20,388 Number 2,472
Percent 91.8 81.2 Percent 70.6
Found Vacant
Number 251
Percent 7.2
Other
Number 778
Percent 22.2
Used in Estimation
Number 3,501
Percent 100.0
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Table R-8. Response

rates forthe CPI-U, Boston-Brockton-Nashua, MA-NH-ME-CT, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 4,620 18263 | Higible
Collected Number 2,789
Number 4,244 14,089 Percent 100.0
Percent 91.9 77.1 | Collected
Used in Estimation Data Reported
Number 4,067 13,867 Number 1,933
Percent 88.0 75.9 Percent 69.3
Found Vacant
Number 139
Percent 5.0
Other
Number 717
Percent 25.7
Used in Estimation
Number 2,789
Percent 100.0
Table R-9. Response rates forthe CPl-U, Cleveland-Akron, OH, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 3,596 14,115 | Higible
Collected Number 987
Number 3,378 11,324 Percent 100.0
Percent 93.9 80.2 | Collected
Used in Estimation Data Reported
Number 3,276 11,266 Number 750
Percent 91.1 79.8 Percent 76.0
Found Vacant
Number 82
Percent 8.3
Other
Number 155
Percent 15.7
Used in Estimation
Number 987
Percent 100.0
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Table R-10. Response rates for the CPI-U, Miami-Fort Lauderdale, FL, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 1,039 5,581 | Higible
Collected Number 1,373
Number 1,011 5,038 Percent 100.0
Percent 97.3 90.3 | Collected
Used in Estimation Data Reported
Number 989 5,029 Number 1,124
Percent 95.2 90.1 Percent 81.9
Found Vacant
Number 94
Percent 6.8
Other
Number 155
Percent 11.3
Used in Estimation
Number 1,373
Percent 100.0
Table R-11. Response rates for the CPI-U, St. Louis, MO-IL, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 947 4,927 | Higible
Collected Number 724
Number 933 4,444 Percent 100.0
Percent 98.5 90.2 | Collected
Used in Estimation Data Reported
Number 924 4,392 Number 565
Percent 97.6 89.1 Percent 78.0
Found Vacant
Number 36
Percent 5.0
Other
Number 123
Percent 17.0
Used in Estimation
Number 724
Percent 100.0
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Table R-12. Response rates forthe CPI-U, Dallas-Fort Worth, TX, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 1,476 6,083 | Higible
Collected Number 1,700
Number 1,439 5,476 Percent 100.0
Percent 97.5 90.0 | Collected
Used in Estimation Data Reported
Number 1,414 5,472 Number 1,058
Percent 95.8 90.0 Percent 62.2
Found Vacant
Number 85
Percent 5.0
Other
Number 557
Percent 32.8
Used in Estimation
Number 1,700
Percent 100.0
Table R-13. Response rates for the CPI-U, Detroit-Ann Arbor-Flint, MI, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 3.936 15,939 | Higible
Collected Number 1,952
Number 3,546 12,852 Percent 100.0
Percent 90.1 80.6 | Collected
Used in Estimation Data Reported
Number 3,429 12,683 Number 1,039
Percent 87.1 79.6 Percent 53.2
Found Vacant
Number 127
Percent 6.5
Other
Number 786
Percent 40.3
Used in Estimation
Number 1,952
Percent 100.0
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Table R-14. Response rates for the CPI-U, Houston-Galveston-Brazoria, TX, 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 3,869 13,540 | Higible
Collected Number 1,390
Number 3,407 10,078 Percent 100.0
Percent 88.1 74.4 | Collected
Used in Estimation Data Reported
Number 3,264 10,026 Number 941
Percent 84.4 74.0 Percent 67.7
Found Vacant
Number 112
Percent 8.1
Other
Number 337
Percent 24.2
Used in Estimation
Number 1,390
Percent 100.0
Table R-15. Response rates forthe CPI-U, Pittsburgh, PA, 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 2,945 10,636 | Higible
Collected Number 876
Number 2,871 9,322 Percent 100.0
Percent 97.5 87.6 | Collected
Used in Estimation Data Reported
Number 2,791 9,277 Number 701
Percent 94.8 87.2 Percent 80.0
Found Vacant
Number 66
Percent 7.5
Other
Number 109
Percent 12.4
Used in Estimation
Number 876
Percent 100.0
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Table R-16. Response rates for the CPI-U, Phoenix-Mesa, AZ., 2016

Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 2,897 11,016 | Higible
Collected Number 1,331
Number 2,776 9,390 Percent 100.0
Percent 95.8 85.2 | Collected
Used in Estimation Data Reported
Number 2,702 9,329 Number 896
Percent 93.3 84.7 Percent 67.3
Found Vacant
Number 83
Percent 6.2
Other
Number 352
Percent 26.4
Used in Estimation
Number 1,331
Percent 100.0
Table R-17. Response rates forthe CPI-U, Atlanta, GA., 2016
Commodities and Total
Services Outlets Quotes Shelter All Units
Higible 4,148 14,652 | Higible
Collected Number 1,828
Number 3,952 11,497 Percent 100.0
Percent 95.3 78.5 | Collected
Used in Estimation Data Reported
Number 3,787 11,413 Number 1,305
Percent 91.3 77.9 Percent 71.4
Found Vacant
Number 111
Percent 6.1
Other
Number 412
Percent 22.5
Used in Estimation
Number 1,828
Percent 100.0
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Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category and commodity and
service group

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
item and group importance, indexes Jan. 2017 from— percent change from—
December
2016 Dec. Jan. Jan. Dec. Oct. to | Nov.to | Dec.to
2016 2017 2016 2016 Nov. Dec. Jan.
Expenditure category
AlLIEEMS . 100.000 241.432 242.839 25 0.6 0.2 0.3 0.6
AllItemS (L967=100) ....eeiveeeiieiiieeiiesiieeniee e e siie e e R 723.224 727.439
Food and beverages 14.649 247.134 248.074 -1 4 .0 .0 1
Food ... 13.698 247.313 248.242 -2 4 .0 .0 A
Food at home ... 7.899 236.464 237.365 -1.9 4 -1 -2 .0
Cereals and bakery products 1.068 271.374 272.922 -.6 .6 1 -1 -1
Meats, poultry, fish, and eggs 1.740 241.612 242.596 -3.6 A4 -2 -5 7
Dairy and related products .818 217.929 219.804 -5 9 -2 1 .8
Fruits and vegetables 1.338 291.957 291.679 -4.9 -1 -2 -.6 -1.7
Nonalcoholic beverages and beverage materials . .949 165.965 167.074 -1.0 7 1 -2 -3
Other food at home .. 1.986 208.301 208.804 .0 2 -2 3 2
Sugar and sweets 1 .289 213.943 214.976 -1 5 -5 .0 5
Fats and oils ........ 231 223.004 224.516 -1.7 7 -1.2 1.0 -2
Other foods 1.466 223.068 223.347 3 1 .0 2 2
Other miscellaneous foods 1 2 ... 446 132.488 131.139 2 -1.0 6 3 -1.0
Food away from home 1 ............. 5.799 265.104 266.079 24 4 1 2 A4
Other food away from home 1 2 246 182.786 182.970 4 1 0 -1 1
Alcoholic beverages .952 243.414 244,516 1.2 5 -1 A 2
Housing .... 42.634 246.795 247.942 3.1 5 2 3 3
Shelter .... 33.652 292.612 293.560 35 3 3 3 2
Rent of primary residence 3 7.875 302.735 303.467 3.9 2 3 3 3
Lodging away from home 2 ....... .851 146.025 151.949 2.0 4.1 -.6 .8 -2
Owners’ equivalent rent of residences 3 4 24.583 300.501 301.181 35 2 3 3 2
Owners’ equivalent rent of primary residence 34 ... 23.457 300.476 301.161 35 2 3 3 2
Tenants’ and household insurance 1 2 ....... .343 147.793 147.758 -1 0 2 1 .0
Fuels and utilities 4.954 229.492 232.516 3.6 1.3 2 2 5
Household energy ... 3.782 190.931 193.787 35 15 A1 2 4
Fuel oil and other fuels .190 246.692 255.895 15.8 3.7 1.3 2.7 3.1
Energy services 3 3.592 195.079 197.767 2.9 1.4 .0 .0 3
Water and sewer and trash collection services 2 1.172 224.745 226.411 3.7 7 5 3 .6
Household furnishings and operations 4.029 120.712 121.430 -8 .6 -2 .0 3
Household operations 1 2 .856 174.251 174.426 3.0 1 1 7 1
APPANE] .. 3.034 122.637 123.088 1.0 4 -3 -4 1.4
Men'’s and boys’ apparel . .750 113.982 117.309 1 2.9 -11 -.9 2.7
Women's and girls’ apparel . 1.228 107.763 106.730 15 -1.0 .0 -5 14
Infants’ and toddlers’ apparel .150 115.262 113.061 -2.7 -1.9 -1 3 -.6
FOOMWEAT ...ttt .691 136.727 135.398 9 -1.0 -2 2 4
Transportation 15.318 196.252 199.292 4.8 1.5 6 .8 2.2
Private transportation ...... . 14.232 191.417 194.508 5.3 1.6 7 .8 2.2
New and used motor vehicles 6.403 98.656 99.150 -9 5 .0 A 3
New vehicles ................... 3.678 147.299 148.848 .9 1.1 .0 A 9
Used cars and trucks 1.986 137.475 137.397 -3.7 -1 2 2 -4
Motor fuel 3.257 196.831 207.280 20.2 5.3 2.0 24 7.9
Gasoline (all types) 3.208 195.915 206.360 20.3 5.3 2.1 2.4 7.8
Motor vehicle parts and equipment 1 ... .384 142.735 142.993 -1.2 2 -.8 .6 2
Motor vehicle maintenance and repair 1 . 1.165 278.002 279.523 2.4 5 .6 2 5
Public transportation 1.086 256.802 258.551 -1.3 7 -7 7 1.3
MEAICAI CAE ...ttt 8.539 469.447 471.700 3.9 5 1 2 2
Medical care commodities 1.852 371.561 374.150 4.7 7 -4 5 3
Medical care services 6.687 500.845 502.948 3.6 4 2 2 2
Professional services .... 3.163 375.813 376.586 2.9 2 3 2 1

See footnotes at end of table.
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Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category and commodity and
service group -Continued

(1982-84=100, unless otherwise noted)

Unadjusted
Relative Unadjusted percent change to Seasonally adjusted
item and group importance, indexes Jan. 2017 from— percent change from—
December
2016 Dec. Jan. Jan. Dec. Oct. to | Nov.to | Dec.to
2016 2017 2016 2016 Nov. Dec. Jan.
Expenditure category
Hospital and related ServiCes ..........ccccovvviiiiiiciiiieiieciieies 2.512 805.623 811.479 4.0 0.7 0.0 0.2 0.3
Recreation 2 5.663 116.559 117.337 1.1 7 2
Video and audio 2 1.846 100.714 101.682 2.3 1.0 7 2 7
Education and communication 2 .... 6.984 139.076 139.041 -3 .0 2 A .0
Education 2 3.209 251.466 251.122 2.6 -1 2 3 .0
Educational books and supplies ... .166 700.386 690.427 4.1 -1.4 .8 2 -1.5
Tuition, other school fees, and childcare .... 3.044 718.785 718.304 25 -1 2 4 A
COMMUNICAtION 2 ..o 3.775 78.135 78.190 -2.7 1 2 .0 .0
Information and information processing 2 3.639 74.321 74.362 -2.8 1 2 .0 .0
Telephone services 12 2.465 97.441 97.372 -3.0 -1 0 0 -1
Information technology, hardware and serwces . 1.174 7.693 7.718 -2.3 3 .6 -2 2
Personal computers and peripheral equipment 6 ... 274 43.377 43.475 -4.3 2 -2 2 2
Other goods and services 3.178 427.159 427.621 2.0 1 2 3 1
Tobacco and smoking products . .665 983.271 984.721 3.4 A 3 4 1
Personal care .........cccoceveeienine . 2.513 225.796 226.017 1.7 1 1 2 1
Personal care products 1 .700 162.566 162.379 -6 -1 -3 2 -1
Personal care services L ......... .610 255.036 255.634 1.9 2 4 A1 2
Miscellaneous personal services 1 1.018 417.622 419.268 3.9 A4 0 2 A4
Commodity and service group
COMMOUILIES ....oviiiiiiiiiiiie i 36.246 178.700 180.298 15 9 A 2 1.0
Food and beverages 14.649 247.134 248.074 -1 4 .0 .0 1
Commodities less food and beverages . 21.596 144.851 146.651 2.6 1.2 1 4 1.7
Nondurables less food and beverages 12.336 185.035 188.117 5.9 1.7 .6 .6 2.4
Apparel 3.034 122.637 123.088 1.0 4 -3 -4 1.4
Nondurables less food, beverages, and apparel .. 9.302 228.046 232.809 7.5 2.1 12 9 25
Durables 9.260 105.431 106.147 -1.6 7 -2 1 3
Services 63.754 303.272 304.503 3.1 4 3 .3 .3
Rent of shelter 4 33.309 304.892 305.891 3.6 3 3 3 2
Tenants’ and household insurance 1 2 .. .343 147.793 147.758 -1 0 2 1 0
Energy services B e 3.592 195.079 197.767 2.9 1.4 .0 .0 3
Water and sewer and trash collection services 2 1.172 224.745 226.411 3.7 7 5 3 .6
Household operations 1 2 .856 174.251 174.426 3.0 1 1 7 A
Transportation services .. 5.920 302.410 303.718 3.2 4 5 5 .6
Medical care services 6.687 500.845 502.948 3.6 A4 2 2 2
Oher SEIVICES ...c.veiiiiiiieeieetee e 11.876 347.337 348.418 15 .3 3 1 3
All items 