
Research Overview: 
 

This study was conducted by GfK on behalf of Fairfax 
Media , with the aim to explore Fairfax Media’s 
audiences Christmas shopping behaviours, with a 
particular focus around gift inspiration and 
purchasing .  
 

Methodology:  
An online survey was sent to The Age, Sydney 
Morning Herald and Australian Financial Review panel 
readers between 11th- 17th September, 2015. 
 (n= 1,339) 
 

 

Fairfax Media’s Christmas Mobile Retail Study 
October 2015 

68% 
of mobile shoppers* commence their Christmas 
shopping in December.  
 
 

$415 
average amount spent on Christmas presents  
purchased via a mobile device. 

Key Insights: 

Source: Fairfax Media Christmas Retail Research conducted by GfK, September 2015 (n=1,339). `use mobile device for gift inspiration. 

Researching and hunting 
 for deals on mobile 

Clicking and purchasing 
on mobile 

49% 
check product and 

 price comparisons before 
heading in-store on  
their mobile device 

48% 
use their mobile device when 

researching or comparing 
Christmas gift ideas 

1 in 5 
are intending to conduct 

majority of their Christmas 
shopping on mobile 

1 in 3 
turn to mobile for purchase 

immediacy; they can purchase 
gifts when something catches 

their eyes 

1 in 3 
use their mobile device to 
purchase Christmas gifts.  

Half of the gifts purchased on 
mobile are bought in the 

evening or on the weekend 

1 in 4 
intend to increase their 
mobile device usage for 

Christmas shopping. 

 
 
 
 
 
 
 
 
 
 
 

Mobile advertising can help 
move consumers through the 

purchase funnel, providing 
them with immediate 

purchasing ability  
when desired. 

Mobile devices help 
consumers narrow their 

consideration set and assist 
when seeking purchase 

validation. 

Fairfax Media’s Christmas shoppers  
turn to Santa's little mobile helper 

Window shopping 
 on mobile devices 

38%   
use their tablet device  
to seek Christmas gift 

inspiration, with majority  
looking for gift ideas during 

the evening (65%)  

70% 
use their mobile device  

for Christmas shopping as it 
allows them to search for 

 gifts when they have a  
spare moment 

1 in 2 
find Christmas present  

ideas while browsing on  
their mobile device 

 

Passive media browsing 
 on mobile devices 

 offers gift inspiration to  
Christmas shoppers. 



Advertising on Fairfax Media’s tablet properties have 
proven to be a powerful advertising medium 

 





Source: TNS, Myer Giftorium, December 2014 (Based on exposure via Fairfax Media’s metro masthead tablet app activity, n=70). *Represents statistically 
significant differences at 90% confidence levels 



Source: TNS, Myer Giftorium, December 2014 (Based on exposure via Fairfax Media’s metro masthead tablet app activity, n=70). *Represents statistically 
significant differences at 90% confidence levels 


