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FOREWORD
I believe these are incredibly exciting times.

As the nation’s economy transitions beyond the farm gate and the mine head, 
we have an unprecedented opportunity to become a regional – even a world – 
innovation leader.

Sown from fresh ideas with a business model that aims for rapid growth in 
expanding markets, startup companies will play a major role in the new order.

Australians are at our best when we embrace our cultural heritage of “having 
a go”.

While we can learn from successful entrepreneurial cultures abroad, ultimately 
we must develop an innovation ecosystem that is uniquely Australian and plays 
to our strengths.

The Government is fostering new approaches that will: 

• Acknowledge that risk and failure are not to be mitigated against but
essential to developing entrepreneurial spirit and culture.

• Help attract capital to enable Australian startup businesses turn bright
ideas into economic and commercial reality.

• Enhance our skills base so the next generation of Australians has every
chance to fully participate in and benefit from the changing economy.

• Generate greater co-operation between research, business and
government on commercialisation.

• Position government as an exemplar. The Government must lead by
example, through innovative practices and a readiness to experiment
and act. We must remove barriers to make it as easy as possible for
our innovators and entrepreneurs to do business with government.

The 2015 Startup Muster provides a comprehensive insight into the shape and 
state of Australian startups, illuminating the story so far as the industry strives 
to reach its global potential.

We must get this right if future generations are to continue to enjoy our 
longstanding trajectory of rising job opportunities and living standards.

We must seize the moment.  

WYATT ROY MP
Federal Member for Longman

Assistant Minister for Innovation 



PROUDLY 
SUPPORTED BY

STARTUP MUSTER
Australia’s first survey can be traced back to Governor Arthur Phillip and the 
arrival of the First Fleet in 1788. These surveys, known as ‘musters’, were 
conducted to measure and monitor the resources of the developing nation.

Startup Muster was founded in 2013 with the desire to capture Australia’s 
evolving startup ecosystem, and clearly show the opportunities, progress and 
challenges. 

Startup Muster has been a volunteer effort for the past two years, and is now 
proud to be supported by Google. This support ensures the project will be 
sustainable for years to come, and does not involve access to our data.

Startup Muster 2015 would not be possible without the generous promotional 
assistance from all major accelerators, incubators, coworking spaces, the media, 
supporters on social media and many other supporters nationwide. 

We are incredibly grateful and thankful for your involvement. 

None of this would be possible without the actions and dedication from 
co-founder and former CEO Murray Hurps. Murray has transitioned into 
an advisor role, so that he can fulfil other professional commitments and  
startup ecosystem related ventures.  He remains a vital member of the Startup 
Muster team.

A big thank you to the Startup Muster team:

And most importantly, thank you to the Australian startups that took the time to 
make sure they are represented.

MONICA WULFF
CEO & Co-founder
Startup Muster

• Murray Hurps
• Ryan Defina
• Danielle Hurps

• Edmond Kong
• Rick Geremia
• Raena Lea-Shannon

• Thai Huynh
• Amit Shah
• Jack Skinner



METHODOLOGY
The Startup Muster 2015 survey collection period was 19th January 2015 
to 16th February 2015, during this time people engaging in a scalable 
startup in Australia were able to complete the online survey. 

The survey consisted of 71 questions across a myriad of startup, business 
and social topics. 1,333 responses were captured; post validation and 
data cleaning 602 startups were confirmed. The response rate for the 
2015 intake nearly doubled that of 2014 (385 validated startups).

The total response rate for each question varies as all the survey responses 
were not compulsory, free written text responses were allowed and the 
relevancy of the questions varied between startups. The report estimates 
are cross sectional in nature, meaning that all figures for a given year 
are based on a responding sample representative of the broader startup 
population in that year.

For detailed information on the treatment of data after submission, 
please contact info@startupmuster.com
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WHY
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OUTSOURCED FUNCTIONS
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FUNDING
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IMPACT

PARTICIPANTS WITH  
FUNDING IN 2014 HAD AN 

AVERAGE FUNDING OF

$241K

$236K
AVERAGE ANNUAL REVENUE 

FOR PARTICIPANTS WITH
REVENUE IN 2014 

PARTICIPANTS WITH EMPLOYEES  

 HAD AN AVERAGE OF 5.1 EMPLOYEES 

  AT THE END OF 2014



CHALLENGES

INTERNAL
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FUTURE PLANS

CONTINUE TO OPERATE IN AUSTRALIA
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NEED MORE?
Startup Muster is dedicated to supporting those who support the Australian  
startup ecosystem.

We encourage readers to utilise the content in this report wherever useful, with 
attribution to Startup Muster 2015.

Interested in having your own report or graphs created?

Note that:

• We cannot share the identifying information on participants.
• All prepared material must be shared publicly, free of charge, within six 

months of the data being provided.
• Attribution to Startup Muster must be given.
• A small fee may be charged for the time spent on your request.

 
Great things are happening in Australia, and if our work can help you show 
some useful detail of this, or help you provide better support, please contact 
info@startupmuster.com.

Kind regards,
The Startup Muster Team


