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Average Age: 45 

Male 
 

60% 
 

145,000 

Female 
 

40% 
 

98,500 

% Audience Composition 

183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 

% Audience Composition 

71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
collar occupations 

 

26% are employed in blue collar 
occupations 

 

31% have some post-secondary 
education.  27% are University 
educated. 
 

79% are homeowners 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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Netminder Janzen
coming to Altona
Plum Coulee native
to suit up with Maroons 
this SEMHL season. 

INSIDE
Letellier’s new 
community 
centre opens 
for business.

Pgs. 11-13

Don Radford Red River Valley Echo

Altona Rhineland Emergency Services firefighters stepped up to the challenge Monday and soaked themselves in the ALS Ice Bucket Challenge. 
Some of the brave souls were (back, from left) Kris Eisbrenner, Russ Toews, Tim Klassen, Mitch Klassen and Jordan Hildebrand. Front, Curt 
Toews, Pete Martens and Dave Fehr. / 3

4
New school year, 
new speed limits
New speed limits will 
be in effect in school 
zones next week.
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A successful 
festival

Thursday, August 28, 2014

Interlake Spectator
interlaketoday.ca

PHOTO BY  CASSIDY DANKOCHIK 

Street hockey was just one of many activities during the first Arborg Street Festival. For more on this story see page 8 of your Spectator.
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The

Arborg
1-888-204-2342
376-5555 shop us 24/7
@ www.vikingmotors.ca

*Payments plus applicable taxes, rebates to dealer.
Dealer #0760Leases 20,000 km/yr

For 84 Months
Ends September 2

FINANCING0% WANTED
Sales Consultant

No Experience Necessary
Drop By & See Us Today

SHACHTAY
SALES & SERVICE
Arborg, MB

204-376-5233

ARIENSTRIMMER
MOWER

$599

$199.99

10 CUBIC FOOT
DUMP CART

6 HP
Kohler Engine

22”
2Yr.Warranty

CHYZY SALES & SERVICE
ARBORG, MB (204) 376-2263

*Most makes & models

FREE
Top-up of windshield washer
fluid with every oil change.

95*$Oil Change
Special! 22

Plus Oil Filter

WESTSHORE
MARINE

Arborg, Manitoba

376-3660 • www.westshoremarine.ca

$4,800

2010
POLARIS
550XP
1200 Miles
Runs Great!

ALL OTHER TIRES

30% OFF

Takeoff Tires $60 Each

WESTSHORE
TIRE SALE

The Interlake Spectator

www.interlaketoday.ca/
interlakespectator

See Us
Online
for Daily
Updates

The

Selkirk Journal
interlaketoday.ca Thursday, August 28, 2014

VOL. 37  NO. 35                                       SERVING SELKIRK, ST. ANDREWS, ST. CLEMENTS, EAST ST. PAUL, WEST ST. PAUL AND REGION                                                 CIR: 15,800                                                                                      FREE

PHOTO BY BROOK JONES

Seven-year-old Amelia MacFarlane chugs one litre of root beer as she competes in a Root Beer Chugging Contest at the A&W located in 
Selkirk. The competition was part of the festivities taking place at the sixth Annual Cruisin’ to End MS. For more photos see page 8.

Glug, 
Glug, Glug

11

Getting Wet
Local residents 
participating in 
ALS Ice Bucket 
Challenge

The Selkirk Journal

www.interlaketoday.ca/
selkirkjournal

See Us
Online
for Daily
Updates

• Refrigeration
• Air Conditioning
• Heating and
Gas Piping

Commercial & Residential

Selkirk, Manitoba
Phone:

(204) 785-8976
Fax:

(204) 757-2139

• Refrigeration
• Air Conditioning
• Heating and Gas
Piping

Selkirk, Manitoba

Phone: (204) 785-8976
Fax: (204) 757-2139

COMMERCIAL
RESIDENTIAL&

Gimli or bust
Thursday, August 28, 2014

& Teulon Times
Stonewall Argus
interlaketoday.ca

PHOTOS BY CASSIDY DANKOCHIK 

Andrew and Sam McBride cheer the cyclists as they depart Stonewall in the first leg of the 25th annual MS Biking to the Viking. Inset: Joining 
them was Olympic speed skating medalist Cindy Klassen. The second leg was cancelled because of adverse weather conditions.

VOL. 121  NO. 35   SERVING THE COMMUNITIES OF STONEWALL, TEULON, ROCKWOOD, ROSSER, WOODLANDS, AND REGION CIR: 6,670                                         FREE

The

BY CASSIDY DANKOCHIK
The 25th anniversary edition of MS Bik-

ing to the Viking began Aug. 23 in Stone-
wall. Olympic speed skating star Cindy Klas-
sen joined hundreds of cyclists at Veterans 
Memorial Sports Complex, as they left in the 
morning for the 80-kilometre trek to Gimli.

The two-day cycling event is a fundraiser 
for the Multiple Sclerosis (MS) Society of 
Manitoba. According to manager of Mar-
keting and communications Debra Fehr, 
The society splits its funds between pro-

grams and services for those living with MS, 
and research to finally beat MS. Fehr says 
the society is close to its fundraising goal of 
$500,000.

“Anyone who give us a last second dona-
tion to put us over the top would be appreci-
ated,” she added.

Fehr said communities along the route are 
helpful.

“Special thanks to people who wave 
encouragement from the road,” said Fehr. “It 
makes a huge di�erence to our riders.”

Biking to the Viking was to have returned 

to Stonewall Aug. 24, but adverse weather 
forced the second leg’s cancellation.

“The safety of our cyclists are our top pri-
ority,” MS Society President Donna Boyd 
said in a prepared statement. “After consult-
ing with route marshals, our expert cyclists 
with our bike shops, and finally the RCMP, 
we have determined that the road is not safe 
for cyclists and that we cannot ensure their 
safety given the weather conditions.”

Boyd noted some cyclists are disappointed, 
on the whole the cancellation announce-
ment was met with applause, even relief.

Dealer Permit
# 0778

HWY 8 & PTH 231 - GIMLI, MB

204-642-5132
TOLL FREE 1-888-296-9666 ST# 43072A

GREAT Used Vehicles at GREAT Prices!
2005 BUICK RENDEZVOUS CX

ST# 43058A $7,799$10,995

2010 GMC CANYON SLE W/1SD

ST# U2674c1 $15,799

2007 ENVOY 4X4

A072072072072ST#ST# 4343072072ST#ST#ST#ST#ST#ST#ST#ST# 4343072072072072434343072A072A072AAAA43 AA4343072072072ST#ST# 43072A

seT UsGG UseAT UsEERGGREAT Use
444NNNVVVVOOOYYY 4444XXXXX4444777777000000007777 OOOYYY 4444000000000000777777 EEEEEENNNNNNVVVVVVOOOOOOYYYYYY 444444XXXXXX444444EENNNNVVVVOOOYYY 444XXX4444220000777 44XXXX4444222200000000 NNVVVOOO2222000000007777 EEEENNNNVVVVOOOOYYYY 4444XXXX4444V777 N220000 Y2 X2007 ENVOY 4X4

SHACHTAY SALES & SERVICE
ARBORG, MB (204) 376-5233

2000Watts
Inverter Series
Ready To Go

$1299
HONDA EU2000
GENERATOR

HONDA EU2000
GENERATOR

The Stonewall Argus
& Teulon Times

www.interlaketoday.ca/
stonewallargusteulontimes

See Us
Online
for Daily
Updates

hbecker@mymts.net

www.heatherbecker.net
204-467-5176

DEREK &
HEATHERBECKER

$4000 EARLY SIGNING BONUS
PURCHASER INCENTIVE

CALL FOR DETAILS!

SPECTACULAR 2467’ HM MAPLE HARDWD
FLRS,GRANITE, ISLAND,MAPLE CABINETRY,
SS APPL’S. EN-SUITE W/CORNER TUB
& 4’ SHOWER. GAS FP & BUILT IN
ENTERTAINMENT CENTRE. STUNNING
VIEWS OF THE WESTERN EXPOSURE &
POND!! THIS BEAUTIFUL HM IS SITUATED
ON ONE OF THE LARGEST LOTS 72’X132’
& HAS A TRIPLE CAR GARAGE! $519,900.

For details view at
mckillop.ca

or call 467-8000

INCREDIBLE OPPORTUNITY RIGHT
IN THE HEART OF STONEWALL!

Here’s your chance to get that large building
your growing business or special interest

group needs!! 6210 sqft! Excellent condition,
loading dock, offices, kitchen /eating area,

open work spaces, plenty of parking
and a Fabulous location!

$570,000
Call Brandt McKillop

The

Winkler Times
WWW.PEMBINATODAY.CA THURSDAY, AUGUST 21, 2014VOL. 27 NO. 34 PM 40064683   

$1.25 includes PST & GST

3
Local violinist 
chosen for 
renowned 
music school

Greg Vandermeulen Winkler Times

Joseph Rojas of Seventh Day Slumber shared his music and testimony at Plum Fest on Aug. 17. See Page 12-13.

Plum Fest praises

11
CCI hosts 
Winkler ball 
tournament

8
New surgery 
helps man 
with 
Parkinson’s

Larry Stevenson For The Valley Leader 

Town Coun. Brad Johnston, Carman Deputy Mayor Jane Swanton and Tyler King the Secretary Treasurer Carman-Dufferin Planning District check out the 
map during a recent public open house in Carman to review the draft District Zoning By-law. See page 2 of your Valley Leader for more on this story.

Mapping out future11
Back to 
Learning
An educational 
experience helping 
others excel

9
Get ready 
to ride
Heartland Rodeo 
Finals set to 
return to Carman

5
Making their 
own history
Miami Railway 
Museum marks  
125th anniversary

WWW.PEMBINATODAY.CA THURSDAY, AUGUST 28, 2014VOL. 117 NO. 35 PM 40064683   
$1.25 includes PST & GST

‘Like’ us on facebook  
for news & photos

facebook.com/
CarmanValleyLeader

onlineget it

pembinatoday.ca

WWW.PEMBINATODAY.CA THURSDAY, AUGUST 14, 2014VOL. 27 NO. 33 PM 40064683   
$1.25 includes PST & GST

Greg Vandermeulen Morden Times

Morden’s Taylor Reimer takes Thunder around the barrel during the Manitoba High School Rodeo Association event in Winkler on Aug. 10.

Rodeo action

The

Morden Times

2
Fossil Discovery 
Centre launches 
shark week with 
find

11
Ready for 
another great 
Corn and 
Apple Festival

www.gablesrealty.ca
OFFICE #204-822-3161
376 Stephen St Morden MB.

The KEY to your
new home!

Valid Every Day After 4pm
Any TWO Footlong
Sandwiches for

$15
For a limited time only. Prepared fresh. Additional charge for extras. Excludes limited time offers. Double meat, extra cheese or bacon, all extra. Prices and participation may vary.
©2014 Doctor’s Associates Inc. SUBWAY® is a registered trademark of Doctor’s Associates Inc.

204-325-4485 C.204.362-0530

SEPTIC TANK
CLEANING
Sewer Drain Line Cleaning
Video TV Inspections
and locate

PORTABLE
• TOILETS
• HAND WASH STATIONS

SEPTIC
SERVICE
Winkler,Manitoba

WWW.PEMBINATODAY.CA THURSDAY, AUGUST 28, 2014VOL. 73 NO. 35 PM 40064683   
$1.25 includes PST & GST

9
Netminder Janzen
coming to Altona
Plum Coulee native
to suit up with Maroons 
this SEMHL season. 

INSIDE
Letellier’s new 
community 
centre opens 
for business.

Pgs. 11-13

Don Radford Red River Valley Echo

Altona Rhineland Emergency Services firefighters stepped up to the challenge Monday and soaked themselves in the ALS Ice Bucket Challenge. 
Some of the brave souls were (back, from left) Kris Eisbrenner, Russ Toews, Tim Klassen, Mitch Klassen and Jordan Hildebrand. Front, Curt 
Toews, Pete Martens and Dave Fehr. / 3

4
New school year, 
new speed limits
New speed limits will 
be in effect in school 
zones next week.

Taking the challenge

 SERVING PORTAGE LA PRAIRIE AND THE CENTRAL PLAINS SINCE 1895 TUESDAY, AUGUST 26, 2014

SVJETLANA MLINAREVIC/THE GRAPHIC

Juliene Evans gets the ride of her life on Aug. 23 during Portage Evangelical Church’s Western Carnival. See more photos on page 11.

Feeling 
dizzy?

LOWEST
GAS PRICES

EVERYDAY!

ARROWHEAD
GAS BAR &

CONVENIENCE STORE
is located at

5002 Crescent Road W.,
Portage la Prairie

Invest in Your Child’s
Future with an
RESP from PCU

Thank you
for giving Us

the Opportunity to Serve You!

Service Centre
204-857-3595

Retail Store
204-857-3408

2610 Saskatchewan Ave.W., Portage la Prairie
204-857-9397 • 877-857-9397
www.chabotimplements.ca

The Arctic Cat® Prowler® 700 HDX™ Limited
loves to go to work. Come in today and see why
this Prowler was voted the
industry’s best heavy-duty
Side by Side.

700 HDX
LTD

$14,299

 SERVING PORTAGE LA PRAIRIE AND THE CENTRAL PLAINS SINCE 1895 THURSDAY, AUGUST 28, 2014

SVJETLANA MLINAREVIC/HERALD LEADER 

Canadian Northern Lights drill team member Amber Hebert gasps as iced water hits her head during the ALS Ice Bucket Challenge on Aug. 22 at the 
MacGregor Co-op (with the help of Four-Way Motors). The team nominated the Austin, Portage, and MacGregor fire departments as well as the Virden fire 
chief and raised $160 for ALS. The Ice Bucket Challenge, which is done to promote awareness of the disease and encourage donations, has raised $70.2 
million.  ALS (also known as Lou Gehrig’s Disease) is a progressive neuromuscular disease in which nerve cells die and leave voluntary muscles paralyzed. The 
Herald-Leader did its own challenge on Wednesday which can be seen at portagedailygraphic.com. 

Brain freeze

SEE DEALER FOR DETAILS.

Call 204-857-3458 • Toll-Free 1-888-284-9914 • www.portagechrysler.com
Highway 1A West, Portage la Prairie, MB • Dealer permit #4187

1979 Jaguar XJ-S
V12, automatic, leather, loaded,

rare car, safetied..

NOW ONLY $6990
TradesWelcome

2014 CLEAROUT
ON NOW!!!

2014 Dodge Dart Over 50 mpg.
STARTING FROM JUST

$15,995
Great Selection!

USED VEHICLE SPECIAL OF THE WEEK

CUSTOMIZE
YOUR RIDE !!!!

We will customize any vehicle new or
used, Wheels, Tires, Lifts, Accessories and

more. Stop in for details.
YOU DECIDE - STOCK - MILD -WILD

RENTALS Over 100 Quality
Tools & Equipment

70-10th St. NE, Portage la Prairie

857-3483

Highway 1AWest, Portage la Prairie
204-857-3451 www.ennsbrothers.com

5 year
warranty!

2015 Outlander L 450

• 427 cc, Single cylinder, liquid-cooled, SOHC, 4-valve
• 25inch Carlisle Trail Wolf tires

• 1300lb towing capacity
• Continuously Variable Transmission (CVT)

with engine braking
CHECK OUT OUR AD ON PAGE 12

FOR MORE 2015 CAN-AMS!

Introducing the NEW

1-866-938-4060
“Small Town Big Service”

1-866-938-4060
“Small Town Big Service”

WILF’S
ELIE FORD
SALES LTD.

AUGUST DEALS

Taxes not included, *biweekly payment based on 72 month
term, includes loyalty/conquest offer biweekly payment

based on 60*** and 72** month term. Expires Sept. 2, 2014

2014 FUSION SE

$23,36000
4C029

2013 EDGE SEL AWD

Automatic, heated seats.

20” wheels, heated seats, V6,
power liftgate.

2012 GRAND
CARAVAN SXT
61,000 kms, 7 passenger.

T4863A

AT865

$30,99900

or finance for $225.00**

or finance for $162.00*

or finance for $143.00*

$16,70000
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LOTW Enterprise

Volume 19 - 34

Thursday, August 21, 2014

ALAN S. HALE
for The Enterprise

The Firefly Program has 
been awarded Accreditation 
with Commendation from 
Accreditation Canada, one of 
the most prominent organi-
zations in the country for en-
suring the highest standards 
in medical organizations 
including hospitals, clinical 
programs and other organi-
zations including First Na-
tions and the military.

CEO Karen Ingebrightson 
said with Firefly’s programs 
and services for people with 
a broad range of emotional, 
physical and developmental 
issues, it made sense to en-
sure they were following the 
best medical practices.

“When we look at Fire-
fly, between the children’s 
mental health services, our 
children’s rehabilitations ser-
vices and adult developmen-
tal services, we have a lot of 
programs that intersect with 
health. So it made a lot of 
sense to reach out to the most 
comprehensive accreditation 
body,” Ingebrightson said,

Receiving Accreditation 
Canada’s endorsement is a 
lengthy and thorough pro-
cess whereby inspectors are 
sent to examine the organi-
zation and list the changes 
needed in order to conduct 
their operations in line with 
the best practices available. 
In Firefly’s case it took three 
years to make the changes 
necessary to meet all of those 

standards.
“One of the things we 

worked on over the past 
three years was our qual-
ity improvement programs,” 
Ingebrightson explained. 
“What we needed to do was 
to demonstrate that our pro-
gramming was effective by 
focusing on outcomes and 
setting very specific targets 
for ourselves. An example of 
this was our need to address 
any wait lists that we have. So 
we set that as a priority.”

Firefly also improved the 
quality of work life for their 
employees by doing things 
such as introducing a staff 
wellness program into their 
offices, including a wellness 
room with a treadmill in their 
Kenora office.

The program also worked 
on improving its infection 
prevention and control poli-
cies. 

“We are making sure people 
always have access to proper 
hand washing supplies and 
making sure our equipment 
is clean to a certain standard,” 
Ingebrightson said.

Ingebrightson hopes that 
in receiving the accredita-
tion, the public will see how 
dedicated the staff are to pro-
viding care to people who 
need it.

“We’re always trying to im-
prove, and we’re always striv-
ing to provide the best servic-
es we can,” she concluded.

Alan.Hale@sunmedia.ca
twitter@Alan_DailyMiner

Firefly achieves 
accreditation

BRANDON LOGAN/FOR THE ENTERPRISE 

Phil Andromidas and his son Jonathon drove in from Winnipeg on Wednesday, Aug. 20, to do 
some fishing.

See inside this 
week’s Enterprise 
for our special 
section.

Back to school

5
Broncos begin
training in
preparation
for 2014 
football season.

Football camp

Family time

DINGWALL FORD
Hwy 17 E., Kenora, ON • (807) 468-6443 • 1-877-515-3673(Ford) • www.dingwallford.com

5.0L V8, 300A Pckg, Power Equipment,
Cruise Control, Cd Player, A/C, Running
Boards, Box Liner,17 Inch Wheels,
E-Locker Rear Axle, Tow Package

MSRP $43,404
EMPLOYEE PRICE $31,908+HST

5.0L V8, 301A PCKG, POWER EQUIP,
CRUISE, TILT, POWER PEDALS, CAMERA,
POWER DRIVERS SEAT, BOX LINER,
MUDFLAPS, ALL WEATHER MATS

MSRP $48,149
EMPLOYEE PRICE $36,075+HST

STK# K43322014 F150 S/CREW XLT 4X4 2014 F150 S/CAB XLT 4X4STK#K4339

200 Lakeview Dr.
468-8984 or

1-866-KAN-TOLA
www.kantolagm.com

84 MTH FINANCING
ON ALL REMAINING
2014 MODELS!

CANADA
WIDE
CLEARANCE 0%

Call
548-4131

PORTABLE
PROPANE
DEEP
FRYER

DINGWALL FORD
Hwy 17 E., Kenora, ON • (807) 468-6443 • 1-877-515-3673(Ford) • www.dingwallford.com

 monDAY, August 25, 2014 serving KenorA since 1881

Today
Rain. High 14°
Low  9°

Tomorrow
Sunny. High 18°
Low 8°

Centuries repeat as
 Kenora Men’s Soccer 
League champs.
Page 10

Challenge Cup '14

$1.25 (includes tax)

sports

weather

brandon logan/DAILY MINER AND NEWS 

Lynn Skead was present at Anicinabe Park during the occupation by the Ojibway Warrior Society in the summer of 1974. She returned to the park for the 
first time in 40 years to join the gathering of veterans, family members and supporters assembled for the weekend to commemorate the armed standoff to 
demand better treatment of aboriginal people by the Government of Canada. See page 2 for story and photos.

Full 
circle
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7-Day CUME Readership Profile 

Winnipeg SUN Demographic highlights: 7-Day CUME 
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Average Age: 45 

Male 
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145,000 
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40% 
 

98,500 

% Audience Composition 

183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 
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71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
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26% are employed in blue collar 
occupations 

 

31% have some post-secondary 
education.  27% are University 
educated. 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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our Readers
Winnipeg Sun
Just as our paper is delivered to consumers every day of 
the week, we deliver readers to you every day of the week.

Our paper is read by 2.9 readers per copy per day

This translates to a 1,197,558 readers per week!

Winnipeg Sun (Daily) ........................................................ 40,000 (Daily)

Interlake Spectator (Thursday) .................................................... 14,200
Stonewall Argus & Teulon Times (Thursday) ............................... 3,600
Selkirk Journal (Thursday) .......................................................... 18,500
Winkler Times (Thursday) ...............................................................7,300
Morden Times (Thursday) ...............................................................7,200
Carman Valley Leader (Thursday) ................................................. 6,200
Altona Echo (Thursday) ................................................................. 6,900
Prairie Farmer ............................................................................28,000
Portage Herald Leader (Thursday) .............................................. 10,651
Portage Graphic (Tuesday) .............................................................7,500
Kenora Lake of the Woods Enterprise (Thursday) ....................... 9,300
Kenora Daily Miner (Monday, Tuesday, Wednesday, Friday) ....... 3,400 (Daily)

totaL ......................................................................162,751
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7-Day CUME Readership Profile 
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% Audience Composition 

183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 

% Audience Composition 

71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
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31% have some post-secondary 
education.  27% are University 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 
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Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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➱  2015
 display
 advertising
 rates

➱ modular
 rate card
FReQuenCY VoLume
ContRaCt RateS

CASUAL RATE

Discount for multiple inser-
tions:
Over $5,000 ................10%
Over $10,000 ...............20%
Over $25,000 ...............25%
Over $50,000 ...............30%
Over $100,000 .............40%

ASK US ABOUT:
Tabon .....................$3,500
Inserts........... $60 per 1,000
Wraps 4 pages ........ $12,000
Commercial 
   Print .......... Ask for details

Ask us about your digital
advertising opportunities:

1/16 page
3” x 2.357”
3 columns
x 33 agates

1/8 page 
4.062”x3.571”
4 columns
x 50 agates

1/8 page 
5.062”x2.857”
5 columns
x 40 agates

1/4 page
5.062”x5.714”
5 columns
x 80 agates

1/4 page 
10.312”x2.857”
10 columns
x 40 agates

1/2 page
5.062”x11.429”
5 columns
x 160 agates

1/2 page
10.312”x5.714”
10 columns
x 80 agates

Full page 
10.312”x11.429”
10 columns
x 160 agates

Standard banner
10.312”x1.642”
10 columns
x 23 agates

COLUMN WIDTHS
3 column = 3”
4 column = 4.062”
5 column = 5.062”
10 column = 10.312”
21 column = 21.43

Ad Size 1x

1/16 Page $150

1/8 Page Vert. $300

1/8 Page Horz. $300

1/4 Page Vert. $600

1/4 Page Horz. $600

1/4 Page Banner $600

1/2 Page Vert. $1,200

1/2 Page Horz. $1,200

Full Page $2,400

Front Page Banner $599

Standard Banner $345

Colour add 20%
Special Position add 20%

18-24 
25-34 
35-49 
50-64 

65+ 
18-49 
25-49 

11.2% 
23.3% 

28.0% 
25.3% 

12.2% 
62.5% 

51.4% 

7-Day CUME Readership Profile 
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122,200 (50%) have household 
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Average HHI: $81,879 
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71% are employed 
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Management, Executive or 
Professional occupations 

 

21% are employed in other white 
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31% have some post-secondary 
education.  27% are University 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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PRint StatS
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INTERLAKE

All 5 Zones (12 papers)

Quarter Page .........................$2,199

Half Page .............................. $3,399

Full Page ............................... $5,600

3 Papers

Quarter Page ........................... $799

Half Page .............................. $1,300

Full Page ................................$2,199

4 Papers

Quarter Page ........................... $799

Half Page .............................. $1,300

Full Page ................................$2,199

*Same ad, same week

 PEMBINA
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JANUARY
Jets Flight Plan
New Year New You
Horoscope

FeBRUARY
Jets Flight Plan
Industry & Trades
Money & You
Valentines Feature
Homes

MARCH
Jets Flight Plan
Flood Watch
Cabin Fever Feature
Women in Business
Save Your Vision
Homes

APRIl
Jets Flight Plan
Easter Feature
NHL Playoffs Feature
Spring Fever Feature
Day of Mourning
National Volunteer Week
Dental Health
Homes

MAY
Mother’s Day Feature
Celiac Awareness
Ahhh Summer
Blue Zone
Work Safe Feature
Occupational Health & 

Safety
Rounds Fore Less Golf 

Auction
Homes

JUNe
Father’s Day Feature
Environment Week
Blue Zone
National Aboriginal Day 

Feature
Ahhh Summer
Homes

JUlY
Blue Zone
National Fishing Week
Ahhh Summer
Canada Day Feature
Self Care
Homes

AUGUST
All About Pets
Word Find
Summer Clearance
Blue Zone
Stock the Locker
Homes

SePTeMBeR
NHL Preview Opener, 

Playoffs, Cup
Blue Zone
Fall Car Care
Baby Safety Awareness 

Month
Anti-Suicide
Homes

oCToBeR
Jets Flight Plan
Blue Zone
NHL Preview
Small Business Week
Trucks & SUV’s
Breast Cancer 

Awareness
Homes

NoVeMBeR
Jets Flight Plan
College & Universities
Grey Cup Feature
Christmas Gift Guide
Canadian Black Friday
Remembrance Day 

Feature
Anti-Bullying

DeCeMBeR
Last Minute Shopper
Boxing Day Sale
Song and Recipe Book
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25-34 
35-49 
50-64 

65+ 
18-49 
25-49 

11.2% 
23.3% 

28.0% 
25.3% 

12.2% 
62.5% 

51.4% 
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183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 

% Audience Composition 

71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
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26% are employed in blue collar 
occupations 

 

31% have some post-secondary 
education.  27% are University 
educated. 
 

79% are homeowners 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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0000034921-01

ratesONLINE
ADVERTISING

Deadlines: 
Creative Build: 1 to 2 business days 
Hosting: 48 hours 

Some ad units must be third party hosted. 
Please allow up to 7 business days.

Ask about opportunities on WinnipegSun.com and increasing your reach 
with Sun Media Communities! Contact your Winnipeg Sun Sales Rep Today!

WEBSITE

TABLET

SMARTPHONE

3 WAYS TO BUY ONLINE ADVERTISING
• By The Day: (High Impact)

Takeovers:
Home Page (Background, Leaderboard)  ..........................................................................$1500
News/Sports (Background, Leaderboard) ........................................................................ $1000
Other Sections (Background, Leaderboard) ....................................................................... $750
      Add: Tall Block .................................................................................................................$325
      Add: Big Box ....................................................................................................................$325
      Add: Catfish  - Basic ........................................................................................................ $850
Multi-Takeover Discount ......................................................................................................... 15%
Catfish:
Catfish - Basic .......................................................................................................................$900
Catfish - Expandable ........................................................................................................... $1100 
Catfish - Slider .....................................................................................................................$1300
     (Catfish Pricing based on Home Page. $150 discount for News or Sports, 
     $300 discount for other sections)

• By CPM:
CPM = Cost Per 1000 Impressions

Tall Block:
Impressions Rate
Up to 100,000 $18/CPM

Up to 200,000 $17/CPM

Up to 400,000 $16/CPM

500,000+ $15/CPM
Expanding add 15% - Video Embedded add 15%

Big Box or Leaderboard:
Impressions Rate
Up to 100,000 $15/CPM

Up to 200,000 $14/CPM

Up to 400,000 $13/CPM

500,000+ $12/CPM
Expanding add 15% - Video Embedded add 15%

• By Month:
Sponsor Banners ........................................starting at $250 

Text Ads (with Logo) ..............................................$250

PLUS! ALL NEW Rising Stars
Sidekick (300x600px Tall Block, opens to 850x700px unit, pushes website left)

Filmstrip (300x600px Tall Block, 5 modules, viewer controlled)

$30/CPM

00
00

03
49

21
-0
1

Mobile
Mobile Format Banner .....................$25/CPM

Mobile Landing Page ....................$150/build

Mobile Landing Page Hosting .....$50/month

Video
Pre-Roll Video 
w/companion Big Box  ................... $30/CPM

Stitched Video Creation .............. $250/build

18-24 
25-34 
35-49 
50-64 

65+ 
18-49 
25-49 

11.2% 
23.3% 

28.0% 
25.3% 

12.2% 
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51.4% 

7-Day CUME Readership Profile 
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Average Age: 45 

Male 
 

60% 
 

145,000 
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98,500 

% Audience Composition 

183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 

% Audience Composition 

71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
collar occupations 

 

26% are employed in blue collar 
occupations 

 

31% have some post-secondary 
education.  27% are University 
educated. 
 

79% are homeowners 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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Extended Reach Program ................$40/CPM
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Our Reach

Users 757,916 41,081           50,226           9,993            22,168
Pageviews 6,115,591 187,738         366,406          30,911           56,215

Total Average Users 881,384
Total Pageviews 6,756,861
Google Analytics

Our Reach

Users 757,916 41,081           50,226           9,993            22,168
Pageviews 6,115,591 187,738         366,406          30,911           56,215

Total Average Users 881,384
Total Pageviews 6,756,861
Google Analytics
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Winnipeg Free Press 
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% of 
Total 

Mon-Fri 59,400 62% 
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Total 
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Reach your community on the sites everyone’s calling home!
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Caring.
Building a strong Winnipeg and Manitoba is important to us. We support 
and sponsor many organizations to help them achieve their goals. 

Manitoba Charities / Promotions that we have participated in:

• Animal Services
• Arthritis Society
• Autism Society
• Big Sisters / Big Brothers
• Boys & Girls Club
• Canadian Cancer Society
• CNIB
• Cancer Care Manitoba
• Easter Seals
• Habitat for Humanity
• Children’s Hospital
• Make A Wish Foundation
• Manito-Ahbee Festival
• Manitoba Heroes
• Manitoba Mutts
• MS Society
• Misericordia Hospital
• Muscular Dystrophy Canada
• Never Alone Foundation
• Royal Winnipeg Ballet

• Run for the Cure
• Sons of Italy
• Special Olympics
• United Way
• Variety
• YMCA
• YWCA
• And many more

Daria Zmiyiwsky
Publisher;
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7-Day CUME Readership Profile 

Winnipeg SUN Demographic highlights: 7-Day CUME 
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Average Age: 45 

Male 
 

60% 
 

145,000 

Female 
 

40% 
 

98,500 

% Audience Composition 

183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 

% Audience Composition 

71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
collar occupations 

 

26% are employed in blue collar 
occupations 

 

31% have some post-secondary 
education.  27% are University 
educated. 
 

79% are homeowners 

61% 
39% 

Adult Adult with Children 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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