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 rate card
FReQuenCY VoLume
ContRaCt RateS

CASUAL RATE

Discount for multiple inser-
tions:
Over $5,000 ................10%
Over $10,000 ...............20%
Over $25,000 ...............25%
Over $50,000 ...............30%
Over $100,000 .............40%

ASK US ABOUT:
Tabon .....................$3,500
Inserts........... $60 per 1,000
Wraps 4 pages ........ $12,000
Commercial 
   Print .......... Ask for details

Ask us about your digital
advertising opportunities:

1/16 page
3” x 2.357”
3 columns
x 33 agates

1/8 page 
4.062”x3.571”
4 columns
x 50 agates

1/8 page 
5.062”x2.857”
5 columns
x 40 agates

1/4 page
5.062”x5.714”
5 columns
x 80 agates

1/4 page 
10.312”x2.857”
10 columns
x 40 agates

1/2 page
5.062”x11.429”
5 columns
x 160 agates

1/2 page
10.312”x5.714”
10 columns
x 80 agates

Full page 
10.312”x11.429”
10 columns
x 160 agates

Standard banner
10.312”x1.642”
10 columns
x 23 agates

COLUMN WIDTHS
3 column = 3”
4 column = 4.062”
5 column = 5.062”
10 column = 10.312”
21 column = 21.43

Ad Size 1x

1/16 Page $150

1/8 Page Vert. $300

1/8 Page Horz. $300

1/4 Page Vert. $600

1/4 Page Horz. $600

1/4 Page Banner $600

1/2 Page Vert. $1,200

1/2 Page Horz. $1,200

Full Page $2,400

Front Page Banner $599

Standard Banner $345

Colour add 20%
Special Position add 20%

18-24 
25-34 
35-49 
50-64 

65+ 
18-49 
25-49 

11.2% 
23.3% 

28.0% 
25.3% 

12.2% 
62.5% 

51.4% 

7-Day CUME Readership Profile 

Winnipeg SUN Demographic highlights: 7-Day CUME 
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Average Age: 45 

Male 
 

60% 
 

145,000 

Female 
 

40% 
 

98,500 

% Audience Composition 

183,900 (76%) have household 
incomes of $50,000+ 
122,200 (50%) have household 
incomes of $75,000+ 

Average HHI: $81,879 

% Audience Composition 

71% are employed 
 

14% are employed in 
Management, Executive or 
Professional occupations 

 

21% are employed in other white 
collar occupations 

 

26% are employed in blue collar 
occupations 

 

31% have some post-secondary 
education.  27% are University 
educated. 
 

79% are homeowners 

61% 
39% 

Adult Adult with Children 
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Sources: NADbank 2013 Full Survey, Printed or PDF edition (NET Readership).  Base: Winnipeg CMA, Adults 18+ 

Winnipeg Sun VS 
Winnipeg Free Press 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 59,400 62% 

Saturday 40,100 51% 

Winnipeg Sun Readership 

Mon-Fri 95,500 

Saturday 79,200 

Sunday 63,000 

7-Day CUME 243,500 

Winnipeg Sun VS 
Winnipeg Metro 

Exclusive 
Readership 

% of 
Total 

Mon-Fri 71,700 75% 
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1/4 page 
4.062”x7.143”
4 columns
x 100 agates


