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 Large scale and scope define majority of outdoor projects
* Drainage, drought, and lack of privacy are top challenges

* Thinking green — most homeowners adding rainwater harvesting

equipment aim to reduce their environmental impact

* Furry friends come first — outdoor updates for pets top upgrades

for youngsters
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Overhauling the Yard % houzz

Homeowners on Houzz go big on landscaping projects, with nearly nine in 10 reporting substantial
renovations or complete overhauls. The backyard is the primary focus of these projects, although front
and side yards are also prime targets for outdoor upgrades.

TIMING OF OUTDOOR PROJECTS” SCOPE OF OUTDOOR PROJECTS*

Currently in Planning to start Substantial Complete
progress in the next renovation overhaul
six months

Outdoor Project

Location* Minor

updates

54%  Front yard
40%  Side yard
2% Rooftop

_______________________________

75%  Backyard !
in the last 12 months

Completed

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Western Dry Spell

Whether it is due to excess surface water, high underground water tables, and/or other reasons, tackling drainage
is @ concern of outdoor renovators across the nation, and most problematic in the South (40% vs. 29%-35% in
other regions). In contrast, homeowners in the West are uniquely challenged by water shortages.

Top Challenges Addressed
During Outdoor Projects*

34%
27%
23%
19%
16%
16%
14%
7%
6%
5%
5%
1%

TOP CHALLENGES BY REGION*

 houzz

Drainage

Lack of privacy
Drought/water shortage
Too much sun

Erosion

Rodents and other wildlife

Too much shade 1%

Flooding

Wind

Noise

Storm damage
Other

Northeast

5%

Midwest

South West
I Drainage
B Lackof privacy
Drought/water shortage

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Stylish But Low-Maintenance

Homeowners prioritize style, comfort, and beauty in outdoor design. Yet low maintenance is a key functional
consideration, followed by family-oriented conveniences and the ability to entertain.

MOST VALUED ASPECTS OF OUTDOOR DESIGN*

 houzz

MOST VALUED ASPECTS OF OUTDOOR FUNCTION*

Complements my home’s style
Outdoor living

Stylish and beautiful

Attracts bees, butterflies, and
birds

Water-efficient

Reflects who | am

Increases resale value
Eco-friendly

Native vegetation

Makes a statement

Integrate with my neighborhood

Other

T

His Easy for the entire family to

RIS [P EE e Pl
(¢}

Easy to entertain in

Easy to have privacy in

Easy to cook/BBQ in

Easy to dine in

Easy to park in

Easy to store and find things in

-5% Other

80%
49%
48%
32%
19%
1
B s
4%

| B2

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project. Responses
were limited to top three aspects only.
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Southern Swimming ® houzz

Similar to last year’s findings, three in four homeowners are making changes to one or more outdoor structures
during their landscaping projects (72%). One in five renovators in the South already owns a swimming pool (19%)
and 10% are making pool upgrades, compared to only 6% and 2% in the Midwest, respectively.

UPDATED STRUCTURAL ELEMENTS IN OUTDOOR PROJECTS*

Patio or terrace _ 43%
Arbor, gazebo, pergola, or trellis _ 24%

Deck - 2%

Shed/workshop [ 10% Making updates to
structural elements

Hottub I 7%

Swimming pool [l 6% Homeowners with an Existing
Pool vs. Homeowners Making

Pool Upgrades by Region*

Greenhouse . 5%
19%vs.10%  South |

Carport/garage . 5%
Play/climbing structure I 3% 17% vs. 8% Northeast
16% vs. 6% West
6% vs. 2% Midwest

Cabana/pool house I 3%

Treehouse I 1% ]

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Permeable Surfaces Abound

 houzz

Half of outdoor renovators are making some pathway updates, two in five are upgrading their patio or terrace, and
nearly one in five are updating their driveway. Among these homeowners, permeable surface materials are in high
demand, with pavers, gravel, and stone slabs most common (53%, 40%, and 39%, respectively).

UPDATED LANDSCAPE/GROUNDS FEATURES IN OUTDOOR PROJECTS*

Beds/borders
Pathways

Lawn - natural
Fence or property border
Retaining wall
Stairs/steps
Water feature
Fire feature
Driveway

Lawn - synthetic
Living wall

Living roof

| A
B 2%
| 1%

New Materials in Pathways,
Driveways, Patios, and

53%
40%
39%
36%

34%
31%
20%
19%
11%
1%
1%

Terraces**
Pavers

Gravel/crushed rock
Stone slabs
Pebbles/small rocks
Bark chips
Concrete - poured
Brick

Dirt

Wood

Sand

Other

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
“*Percentages reflect proportion of homeowners who added/upgraded pathways, driveways, patios, and/or terraces during recent, current, or

planned outdoor projects.
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Irrigating and Composting on the Rise ® houzz

Many more homeowners report upgrading their sprinklers and composting systems during their 2015-16 outdoor
projects (40% and 26%, respectively), compared to the 2014-15 projects (29% and 19%, respectively). A quarter of
homeowners are installing motion-sensitive lighting (24%), while 8% are installing precipitation-sensitive irrigation.

UPDATED OUTDOOR SYSTEMS AND EQUIPMENT IN OUTDOOR PROJECTS®

___________________________________________________

B 20156

B 201415 High-Tech Upgrades*

24% Motion-sensitive lighting

Making updates to
outdoor systems/
equipment

8% Precipitation-sensitive irrigation
2% Connected plant sensors

___________________________________________________

23%23%

1% M1%

3% 3%
d m

Sprinklers/ Lighting Compost Lighting Rainwater Outdoor Lighting Outdoor Solar  Greywater
irrigation (LED) (solar)  harvesting security (other) media panels

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.

Houzz.com 8 © 2016 Houzz Inc.



More Lawn Action ® houzz

Outdoor renovators with an existing lawn (80%) are making more updates to the lawn during their 2015-16 outdoor projects
compared to 2014-15 projects (83% vs. 76%, respectively). Ground cover and mulch are increasingly popular among those
reducing or removing the lawn, while motivations for lawn reduction are similar to those reported in last year’s study (see
Appendix A).

EXISTING LAWN UPDATES IN OUTDOOR PROJECTS *

o Products in Place of Reduced or
. 42%
Replanting Removed Lawn**
63%
Hardscape
Reducing i 67%
S—
Garden beds 556%2?
Removing altogether _ Ground cover 460/57%
(0]
57%
Mulch
Expanding 48%
32%
Structure 21%
Qiiner Synthetic lawn
B 201516
Other
No change B 201415

*Percentages reflect proportion of homeowners with an existing lawn who have completed, are currently working on, or are planning an outdoor project.
**Percentages reflect proportion of homeowners who are reducing or removing their existing lawn during recent, current, or planned outdoor projects.
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Maintaining the California Lawn % houzz

Replanting the existing lawn in California is three times higher in popularity in 2015-16 outdoor projects vs. 2014-15
projects (23% vs. 7%, respectively), likely driving an uptick in sprinkler upgrades in California. At the same time, lawn
removal is trending up and is motivated by many more considerations than found in last year’s study.

EXISTING LAWN UPDATES IN CALIFORNIA OUTDOOR PROJECTS* [~ 7 o es
Sprinkler Upgrades in California**

3% i 201516 68%
Replanting m 201415 53%

: 25% o :
Reducing 036% Motivation for Lawn Reduction or
Removal in California***
Removing 49%
altogether 42% S
: R 0% 699% ..
3% 56% 58%
Expanding 59
(¢]
21% [18%
r: -
Other - Lower my Achieve new  Reduce Help the Take
2 B 20556 water bill outdoor maintenance environment advantage of
_ design government
O, B o ti
No changes . ?O/c‘)’/ 20 incentives
(0]

*Percentages reflect proportion of homeowners with an existing lawn in California who have completed, are currently working on, or are planning an outdoor project.
*Percentages reflect proportion of homeowners in California who have completed, are currently working on, or are planning an outdoor project.
“**Percentages reflect proportion of homeowners in California who are reducing or removing their existing lawn during recent, current, or planned outdoor projects.
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Rain Barrels for the Water-Conscious ® houzz

Among the one in five renovating homeowners who are adding rainwater harvesting equipment during their outdoor
project, the majority are choosing rain barrels over tanks or cisterns. The majority of these homeowners aim to cushion
the environmental impact of their garden, yet many worry about erosion, water bills, and groundwater levels.

TOP REASONS FOR HARVESTING RAINWATER*

__________________________________________________

Reduce environmental

impact of home/garden 0%

Rainwater Harvesting

Reduce runoff, erosion, or Methods*

48%

78% Rain barrels

flooding
Reduce water bills - 40% 14% Above-ground tank/cistern
11% Below-ground tank/cistern
Necessity due to limited -
. 27%
water availability
. Planned Uses for
Recharge groundwater in - 25% Harvested Rainwater*
dry months
Preferred to public water for o Landscape gy
its low mineral content 19% Release into groundwater
Replenish water features
Other I 3% Green/living wall irrigation

“Percentages reflect proportion of homeowners who added/upgraded rainwater harvesting system during recent, current, or planned outdoor
projects.
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Planting More of Everything % houzz

Outdoor renovators are planting more greenery in their yards during 2015-16 outdoor projects relative to the
2014-15 projects, likely due to more forgiving winter conditions. Homeowners prioritize low-maintenance and
flowering plants during their greenery updates.

NEW PLANTS IN OUTDOOR PROJECTS*

W 2056 New Plant
B 201415 Characteristics**

78% Low-maintenance

/1%  Flowering
51%  Attracting butterflies,

bees, or hummingbirds
51%  Native
50% Drought-resistant
37% Edible
34%  Cold-resistant
22% Deer-resistant

Perennials Shrubs  Annuals Ground Trees Cacti or Other
cover succulents

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project..
*“*Percentages reflect proportion of homeowners who planted greenery during recent, current, or planned outdoor projects.
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Western Edge on LED ® houzz

Overall, more than half of renovating homeowners are making updates to lighting during their outdoor projects.
Nationally, LED lighting gained popularity in outdoor upgrades (32% in 2015-16 projects vs. 28% in 2014-15
projects), with the West holding an edge over other regions.

UPDATED LIGHTING TYPES IN OUTDOOR PROJECTS BY REGION*

Making updates to
lighting

B Lighting (LED)
B Lighting (solar)

Lighting (other)

Northeast Midwest South West

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Light the Heart % houzz

While outdoor lighting may serve many purposes, it is first and foremost all about the design and comfort of the outdoor
space. Pathways, decks/patios, and greenery are common focal points of new outdoor lighting (53%-60%), although many
choose to illuminate the architecture of their home, water features, and structures such as pergolas.

TOP REASONS FOR UPDATING OUTDOOR LIGHTING*

Decor (illuminate features
and create ambiance)

79% [luminated Outdoor Features
in Lighting Updates*

Comfort (create a

relaxing and enjoyable 64% 60% Pathways
space) 57% Deck/patio
Saf calls/tri 53% Trees/shrubs
afety (prevent falls/trip 529 3% e
hazards) .
28% Home’s architecture
Curb appeal (improve e 26% Driveway
home value) ? 24% Water features
24% Outdoor structures
(o)
Security (deter crime) - 32% 2l el Rl
10% Pool
9% Art/sculptures
Other I 3% 7% Other

“Percentages reflect proportion of homeowners who added/upgraded outdoor lighting during recent, current, or planned outdoor projects.
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The Yard Is Your Sandbox ® houzz

A third of outdoor renovators are making updates with young children in mind. Practicalities such as room to roam,
new fencing, and non-toxic plants are important for many. Others favor climbing structures, sandboxes, of play
houses for the younger children, and hammocks for older kids (see Appendix B for combined figures).

NEW CHILDREN-FOCUSED FEATURES IN OUTDOOR PROJECTS*

W Kids/grandkids under 10 Young Children in the Family and Related

B Kids/grandkids over 10 Upgrades**

52% Have kids/grandkids 18 or younger
33% Make kid-related updates

8% 2% 3%
4% 4%

Space to run Edible Fence Toxin-free Play/climbing Hammock  Sandbox  Playhouse Trampoline Treehouse Other
and play plants around the plants structure
yard

*Percentages reflect proportion of homeowners who have children or grandchildren 18 years old or younger and who have completed, are
currently working on, or are planning an outdoor project.
**Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Doggone Lucky Pets!  houzz

Even more outdoor renovators are making pet-related upgrades than children-related upgrades during their outdoor
projects (42% vs. 33%, respectively). While many changes focus on both dogs and cats, space to run and play is particularly
common for dog owners, and paths to explore are noticeably more important to cat owners (see Appendix B for combined
figures).

NEW PET-FOCUSED FEATURES IN OUTDOOR PROJECTS®

B Dogs Pets and Related Upgrades**

55% Have dogs allowed in the yard
19% Have cats allowed in the yard
42% Make pet-related updates

________________________________________________________

2%
% i

Space torun Toxin-free Fenced off Pathsfor  Shelter for Featuresto Featuresto Fresh-water Synthetic Fence Other
and play plants area exploring pet prevent protect feature lawn window
digging edibles

*Percentages reflect proportion of homeowners who have pets allowed in the yard and who have completed, are currently working on, or are
planning an outdoor project.
*“*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Comfort, Food, and Fire

The majority of homeowners renovating their outdoors purchase comfort-enhancing outdoor products such as
outdoor furniture (52%), benches (32%), built-in seating (16%), and hammocks (12%). Many incorporate outdoor
cooking features and add fire pits for warmth and ambiance.

NEW OUTDOOR LIVING PURCHASES IN OUTDOOR PROJECTS*

 houzz

52%

36%
I 32%

Outdoor  Fire pit Bench
furniture

24%

Grill

16%

Built-in
seating

12%

Hammock

12%

Patio
heater

Fire Pits by
Location*
31% Urban
35% Suburban
40% Rural
o)
i 5% 5%
Built-in Other Sink/
storage  cooking fixtures
features

Integrating outdoor
products

4%

Fridge

3%

Pizza
oven

1%
—
Wine
cooler

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.

5%

Other

Houzz.com
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Landscape Pros in High Demand  houzz

Over half of homeowners are enlisting the help of a landscape contractor and/or landscape architect/designer
during their outdoor projects (52%). Paving and deck specialists are also in high demand (27% and 16%,
respectively).

HIRED PROFESSIONALS IN OUTDOOR PROJECTS*

Landscape contractor/gardener _ 41%
Landscape architect or designer _ 31%
Stone, pavers, or concrete specialist _ 27%

Hiring a landscape

Deck, patio, and outdoor enclosure
. speciali I s contractor and/or
pecialist _
landscape architect/
Fencing and gates specialist _ 14% designer

Pool and spa specialist - 6%

Lighting designer - 5%
Solar energy contractor l 2%

Other service providers - 8%

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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Projects for All Budgets % houzz

Outdoor projects come in all budgets. Similar to last year’s findings, nine in 10 homeowners spent or plan to spend
less than $5,000 on minor projects (86%). More substantial projects require higher budgets; e.g., over two in five
homeowners spent or plan to spend $20,000 or more on complete overhauls.

BUDGET AND SPEND IN OUTDOOR PROJECTS*

[ Minor project
[ Substantial project

[l Complete overhaul

<$1,000 $1,000 - $5,000 - $10,000 - $20,000 - $50,000 - $75,000+
$4,999 $9,999 $19,999 $49,999 $74,999

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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The Right Moment

 houzz

Similar to last year, deterioration of outdoor space and a recent home purchase are important triggers of outdoor
projects (36% and 25%, respectively). Yet many wait until the right moment, when having either the finances or

time on their hands works in favor of starting the desired project.

TOP EVENTS TRIGGERING OUTDOOR UPGRADES*

Elements of the outdoor space deteriorated or broke down
Wanted to do it all along and finally have the means

Wanted to do it all along and finally have the time

Want to make a recently purchased home my own

Was recently inspired to make certain changes

Adapting to recent changes in my family and lifestyle

Plan to sell my home soon and need to improve the resale value
Addressing recent damage from harsh winter (El Nifio, etc.)
Taking advantage of current government incentives

Other

36%

34%

31%

PASY/

19%

12%

6%

N

w
o

%

12%

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
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A Personal Eden More Than Ever % houzz

Similar to last year’s findings, about half of homeowners who are upgrading their outdoor spaces spend six or more
hours there per week (48%). Furthermore, half or more of those who completed an outdoor project report an increase
in relaxing, gardening, entertaining, dining, and/or playing in the outdoor spaces after upgrades.

HOURS SPENT PER WEEK IN OUTDOOR SPACE* IMPACT OF OUTDOOR PROJECTS ON OUTDOOR ACTIVITIES*™

<1 hour

More resting/relaxing VASY

10+
hours 1-3

i [¢)
hours More gardening 64%

More entertaining
hours
\ 4.5
‘ hours
6-7 More exercising
hours

*Percentages reflect proportion of homeowners who have completed, are currently working on, or are planning an outdoor project.
**Percentages reflect proportion of homeowners who have completed an outdoor project in the last 12 months.
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 houzz

Methodology

The survey was sent to registered Houzz users in the U.S,, and fielded in February
2016. Homeowners who completed an outdoor project in the past 12 months, are
working on one, or plan to start one in the next six months shared their outdoor
plans and progress in our online survey. N=958.
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L INnks to Resources on Houzz

 houzz

Houzz is the easiest way for people to find inspiration, get advice, buy products and

hire the professionals they need to help turn their ideas into reality.

PHOTOS

Deck
Landscape
Patio
Porch
Poo
Sheds

Exterior

FIND PROS
Landscape Architect
Landscape Contractors
Stone Pavers & Concrete
Backyard Courts
Decks & Patios
Driveways & Paving
Fencing & Gates
Garden & Landscape Supplies
Lawn & Sprinklers
Outdoor Lighting & Media Systems
Outdoor Play
Pools & Spas

Tree Service

SHOP
Outdoor Furniture
Outdoor Lighting

Outdoor Decor
Lawn & Garden
Pool & Spa
Fire Pits & Accessories
Outdoor Cooking
Outdoor Structures
Backyard Play
Hammocks & Swing Chairs
Bird Feeders
Outdoor Umbrellas

Outdoor Rugs

STORIES
Gardening
Landscape Design
Decks
Patios
Paths
Pergolas
Pools
Porches
Outbuildings
Outdoor Kitchens

Outdoor Projects

Houzz.com
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http://www.houzz.com/photos/deck
http://www.houzz.com/photos/outdoor
http://www.houzz.com/photos/landscape
http://www.houzz.com/photos/patio
http://www.houzz.com/photos/porch
http://www.houzz.com/photos/pool
http://www.houzz.com/photos/shed-photos
http://www.houzz.com/photos/exterior
http://www.houzz.com/professionals
http://www.houzz.com/professionals/landscape-architect
http://www.houzz.com/professionals/landscape-contractors
http://www.houzz.com/professionals/stone-pavers-and-concrete
http://www.houzz.com/professionals/backyard-courts
http://www.houzz.com/professionals/decks-and-patios
http://www.houzz.com/professionals/driveways-and-paving
http://www.houzz.com/professionals/fencing-and-gates
http://www.houzz.com/professionals/garden-and-landscape-supplies
http://www.houzz.com/professionals/lawn-and-sprinklers
http://www.houzz.com/professionals/outdoor-lighting-and-audio-visual-systems
http://www.houzz.com/professionals/outdoor-play
http://www.houzz.com/professionals/pools-and-spas
http://www.houzz.com/professionals/tree-service
http://www.houzz.com/photos/outdoor-products
http://www.houzz.com/photos/outdoor-furniture
http://www.houzz.com/photos/outdoor-lighting
http://www.houzz.com/photos/outdoor-decor
http://www.houzz.com/photos/lawn-and-garden
http://www.houzz.com/photos/pool-and-spa
http://www.houzz.com/photos/fire-pits-and-accessories
http://www.houzz.com/photos/outdoor-cooking
http://www.houzz.com/photos/outdoor-structures
http://www.houzz.com/photos/backyard-play
http://www.houzz.com/photos/hammocks-and-swing-chairs
http://www.houzz.com/photos/bird-feeders
http://www.houzz.com/photos/outdoor-umbrellas
http://www.houzz.com/photos/outdoor-rugs
http://www.houzz.com/ideabooks/Outdoor-Living
http://www.houzz.com/ideabooks/Gardening
http://www.houzz.com/ideabooks/Landscape-Design
http://www.houzz.com/ideabooks/Decks
http://www.houzz.com/ideabooks/Patios
http://www.houzz.com/ideabooks/Paths
http://www.houzz.com/ideabooks/pergolas
http://www.houzz.com/ideabooks/Pools
http://www.houzz.com/ideabooks/Porches
http://www.houzz.com/ideabooks/outbuildings
http://www.houzz.com/ideabooks/outdoor-kitchens
http://www.houzz.com/ideabooks/outdoor-projects
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Appendix A

TOP REASONS FOR LAWN REDUCTION/REMOVAL BY PROJECT YEAR*

2015-16 2014-15

Achieve new outdoor design 74% 72%
Reduce maintenance 55% 52%
Help the environment 44% 41%
Lower my water bill 36% 24%
Take advantage of government incentives 8% 6%
Other 12% 10%

*Percentages reflect proportion of homeowners who are reducing or removing their existing lawn during recent, current, or planned outdoor projects.
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Appendix B

NEW CHILDREN-FOCUSED FEATURES IN OUTDOOR PROJECTS* NEW PET-FOCUSED FEATURES IN OUTDOOR PROJECTS™

Space to run and play 35% Space to run and play 34%
Edible plants 24% Toxin-free plants 23%
Fence around the yard 19% Fenced off area 20%
Toxin-free plants 16% Paths for exploring 12%
Hammock 14% Features to prevent digging 8%
Play/climbing structure 13% Shelter for pet 8%
Trampoline 8% Features to protect edibles 7%
Sandbox 6% Fresh-water feature 7%
Playhouse 6% Synthetic lawn 4%
Treehouse 3% Fence window 1%
Other 10% Other 7%

*Percentages reflect proportion of homeowners who have children or grandchildren 18 years old or younger and who have completed, are

currently working on, or are planning an outdoor project.
*“*Percentages reflect proportion of homeowners who have pets allowed in the yard and who have completed, are currently working on, or are

planning an outdoor project.
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