
Advertising Rate Card
revised Feb. 19, 2015; applies to digital ads from April  22 and print issues dated April 24, 2015, and later

Display Advertising
Open rate . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $234/column-inch,
based on 2.82” wide x 11.40” deep columns, 34.2 column-inches per page. 
Layout grid allows ads in four fixed widths on standard and classified pages: 
8.75” (3 column), 5.74” (2 column), 4.31” (1½ column), 2.82”  (1 column). Additional 
fees will apply for premium positions, including covers, and special layouts.

All display rates include full process color. 

Classified Advertising line rates, per insertion

Open . . . . $9.50 4x . . . . . $9.00 13x . . . . $8.50 26x . . . . $8.00
five-line min.; approx. 28 characters per line in body copy, 20 in all-caps titles. 

Legal Notices . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $11 per line, net
per insertion, six-line minimum; approximately 54 characters per line.

Digital Advertisingy

Enjoy substantial discounts on a wide variety of 
standard ad units shown on this rate card. 

The Forward’s new print format is designed to be more 
reader friendly and to better showcase your 
advertisements; it also allows many more options for 
standard units from a full page down to 1/10 page

Digital Advertising
With more than 700,000 unique visitors every month, 
forward.com puts your message in front of a highly 
educated, engaged and targeted audience through:
� Web & mobile display ads  (Please see page 3.)

� Topical e-newsletters  (Please see page 3.)

D di t d il bl tstandard units – from a full page down to 1/10 page. 
Please see sizes and prices on page 2 of this rate card.

Get even deeper discounts on all your print and digital 
advertising with an annual contract; ask your Forward 
account executive.  (General contract discount excludes legal notices.) 

NEW! Full-page cover ads – now on heavier& brighter

� Dedicated email blasts
� Postings in our popular social media feeds
� Pre- & post-roll audio and video …and more.

Find more details at jd.fo/advertise or ask us for a 
custom media plan tailored to your marketing goals.

Events & ExperiencesNEW! Full page cover ads now on heavier& brighter 
white stock – enhance your visibility and brand image.

Back . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $8,299    
Inside front . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $7,999
Inside back. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $7,849

p
The Forward engages thousands of people in person –
through events, travel and other experiences. Ask how 
our journalism and promotion can bring you closer to 
your best customers, supporters and prospects.

NEW!  Marketplace Sizes & Net Pricing
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Special lower rates for small advertisements. 
Marketplace ads make the power of national reach –
in a premium print environment – affordable for 
small businesses, nonprofits and service providers. 

Unit Dimensions (W x H) Value Net price

A Business card 4 30" x 1 78" $667 $549
B  Calling card1.30" h

G
Large box

C  Place card 2.16" h

H  
"

1.01" h

A Business card 4.30  x 1.78 $667 $549
B Calling card 4.30" x 1.30" $500 $415
C Place card 4.30" x 1.01" $400 $333
D Double box 5.74" x 1.30" $667 $549
E Twin box 5.74" x 1.01" $534 $439
F Jumbo box 2.82" x 2.74" $667 $549
G L b 2 82" 2 16" $534 $439

1.30" h

E  Twin box

Medium box
1.78" h

5.74" w
2 columns

1.01" hJ  Baby box
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1
NOTE: Prices shown are “net” rates, payable in advance of publication and ineligible for agency commission. 
All other rate card terms and conditions apply. Schematic diagram at right is intended to show relative page 
and ad unit sizes; it is not to exact scale and is not indicative of page layouts or ad positioning. 

G Large box 2.82  x 2.16 $534 $439
H Medium box 2.82" x 1.78" $445 $369
I Small box 2.82" x 1.30" $333 $279
J Baby box 2.82" x 1.01" $267 $225



St d d Ad ti i U it

Advertising Rate Card
revised February 19, 2015, for issues dated April 24, 2015, and later 

1 col.Full-page width: 3 columns 2 columns 1.5 columns

Standard Advertising Units
Sizes and prices
Unit name/size Dimensions Value Now only

Full page 8.75" x 11.40" $8,003 $7,399
Horizontal 2/3 8.75" x 7.50" $5,335 $4,979
Vertical 2/3 5.74" x 11.40" $5,335 $4,979
3 8 6 8 $ 802 $ 89

Full Page
8.75" x 11.40"

Vertical
Two Thirds
5.74" x 11.40"

Vertical
Half

4.30" x 11.40"

2.82" x 
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3/5 page 8.75" x 6.78" $4,802 $4,489
Horizontal half 8.75" x 5.63" $4,001 $3,749
Vertical half 4.30" x 11.40" $4,001 $3,749
4/9 page 5.74" x 7.50" $3,557 $3,339
5/12 page 5.74" x 7.03" $3,335 $3,139
Horizontal 2/5 8.75" x 4.44" $3,201 $3,019
S 2/5 5 74" 6 78" $3 201 $3 019

Third-Page Strip
8.75" x 3.70"

Standard
Sixth

4.30" x 3.70"

Horiz. 2/9
5.74" x 3.70"

Ninth
2.82" x 
3.70"

11.40"

Square 2/5 5.74" x 6.78" $3,201 $3,019
3/8 page 8.75" x 4.17" $3,001 $2,889
Horizontal third 8.75" x 3.70" $2,668 $2,519
Square third 5.74" x 5.63" $2,668 $2,519
Vertical third 4.30" x 7.50" $2,668 $2,519
Skyscraper third 2.82" x 11.40" $2,668 $2,519
5/16 4 30" 7 03" $2 501 $2 369

Vertical
Third

4.30" x 7.50"

Horizontal
Two Thirds
8.75" x 7.50"

4/9
5.74" x 7.50"

Vertical 
2/9

2.82" x 
7.50"

Horizontal Vertical 
5/16 page 4.30" x 7.03" $2,501 $2,369
3/10 page 4.30" x 6.78" $2,401 $2,279
4/15 page 5.74" x 4.44" $2,134 $2,019
Quarter-page strip 8.75" x 2.74" $2,001 $1,899
Horizontal quarter 5.74" x 4.17" $2,001 $1,899
Standard quarter 4.30" x 5.63" $2,001 $1,899
H i t l 2/9 5 74" 3 70" $1 778 $1 689

5/8
8.75" x 7.03"

3/8
8.75" x 4.17"

5/12
5.74" x 7.03"

5/24
2.82" x 
7.03"

5/16
4.30" x 7.03"

Horizontal
Quarter

5.74" x 4.17"

Eighth
2.82" x
4.17"

3/16
4.30" x 4.17"

Horizontal 2/9 5.74" x 3.70" $1,778 $1,689
Vertical 2/9 2.82" x 7.50" $1,778 $1,689
5/24 page 2.82" x 7.03" $1,667 $1,589
Fifth-page strip 8.75" x 2.16" $1,601 $1,529
Square fifth 4.30" x 4.44" $1,601 $1,529
Vertical fifth 2.82" x 6.78" $1,601 $1,529
3/16 page 4 30" x 4 17" $1 501 $1 437

Horizontal 2/5
8.75" x 4.44"

4/15
5.74" x 4.44"

Vertical
2/15
2.82" x 
4.44"

Square
Fifth

4.30" x 4.44"

V ti l3/16 page 4.30  x 4.17 $1,501 $1,437
Sixth-page strip 8.75" x 1.78" $1,334 $1,279
Horizontal sixth 5.74" x 2.74" $1,334 $1,279
Standard sixth 4.30" x 3.70" $1,334 $1,279
Vertical sixth 2.82" x 5.63" $1,334 $1,279
Horizontal 2/15 5.74" x 2.16" $1,067 $1,024
Vertical 2/15 2 82" x 4 44" $1 067 $1 024

3/10
4.30" x 6.78"

Horiz. 2/15
5.74" x 2.16"

Tenth
4.30" x 2.16"

3/5
8.75" x 6.78"

Square
2/5

5.74" x 6.78

Vertical
Fifth
2.82" x 
6.78"

Fifth-Page Strip
8.75" x 2.16"

Vertical 2/15 2.82  x 4.44 $1,067 $1,024
Horizontal eighth 4.30" x 2.74" $1,000 $959
Vertical eighth 2.82" x 4.17" $1,000 $959
Ninth page 2.82" x 3.70" $889 $859
Tenth page 4.30" x 2.16" $800 $775

These rates are commissionable to recognized advertising agencies.

Horiz. 1/8
4.30" x 2.74"

Standard 
Quarter

4.30" x 5.63"

Quarter-Page Strip
8.75" x 2.74"

Vertical 
Sixth
2.82" x 
5.63"

Horizontal
Half

8.75" x 5.63"

Horiz. Sixth
5.74" x 2.74"

Square
Third

5.74" x 5.63"

Schematic diagrams 
are intended to show 
relative page and ad 
unit sizes; they are 
not to exact scale and 
are not indicative of 
page layouts or ad 
positioning.
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Advertising Rate Card
revised Feb. 19, 2015; applies to digital ads from April  22 and print issues dated April 24, 2015, and later

Ad ti i T & C diti inclusion in earned-rate calculations and such orders advertisement placed by the advertiser or agencyAdvertising Terms & Conditions
Advertising is accepted by the Forward, in its sole 
discretion, in accordance with the terms and conditions 
set forth in this rate card. Submission of a reservation, 
insertion order or materials to the Forward constitutes 
acceptance by the advertiser – and, if the order or 
advertisement is submitted by or through an 
advertising agency or other party, the agency or party 
– of the rates and all terms and conditions in effect at 

inclusion in earned rate calculations, and such orders 
may be re-billed at undiscounted open rates. The 
Forward reserves the right to adjust rates based on an 
advertiser’s progress toward its contracted or 
projected activity during the course of a calendar year 
or contract period. If an advertiser does not meet its 
contracted or projected activity, the Forward will bill 
the advertiser or its agency for the difference between 
the rate earned and the rate actually paid, on the same 
payment terms previously established for that 

d i i di d d

advertisement placed by the advertiser or agency. 

Limitation of Liability ▪ The Forward will not be 
bound by any special clauses relating to legal liability, 
circulation guarantees or any other condition in 
contracts or insertion orders that conflict with its 
policies including, without limitation, these terms and 
conditions, unless a responsible officer of the Forward 
has specifically agreed in writing. The Forward accepts 
no liability for its failure, for any cause, to insert an 
advertisement or for reductions in distribution caused

the time of the order. These terms and conditions are 
incorporated into all advertising contracts between the 
Forward and any advertiser or agency.

Availability & Revisions ▪ A current copy of the 
Forward’s advertising rates, terms and conditions is 
available upon request from the Forward, 125 Maiden 
Lane, 8th fl., New York, NY 10038-5015, or online at 
jd.fo/advertise. The Forward reserves the right to issue 
new rate cards and to revise its rates and terms and 

advertiser. Retroactive discounts earned due to 
activity in excess of that contracted or projected will be 
credited to future orders. 

Order Submission & Cancellation ▪ An insertion 
order must be prepared by the advertiser or its agency 
for each advertisement, and should include name and
billing address of the advertiser (and agency, if 
applicable); requested run date(s)*; size and price of 
advertisement; linking and, if applicable, targeting 
i i f di i l d h dli i l l l

advertisement or for reductions in distribution caused 
by acts of God, strikes, labor disputes, suspension of 
publication, failure of transportation or any other cause 
beyond its control. The Forward’s liability for any error 
in an advertisement caused by it is limited to the 
amount paid for the first insertion of the advertisement.

Claims for Errors ▪ Claims for errors made or caused 
by the Forward must be made in writing within 30 days 
from the date of invoice. The Forward in its sole 
discretion will make the final determination on the

conditions at any time; these will be effective no less 
than one week after their publication at jd.fo/advertise.

Important Note about Print Publication Dates ▪
Please note the cover date s on printed copies 
represents, in the manner of magazines, the last date 
of retail sale for that issue, approximately a week after 
it is printed and distributed.

Sizes & Placement ▪ The Forward’s printed pages 
have a live area 8 75” wide by 11 40” deep exclusive of

instructions for digital ads; a headline or title to clearly 
identify advertisement; a contact name and telephone 
number; and any other special requests or instructions. 

Reservations, insertion orders and cancellations will 
not be deemed accepted until received in writing or 
equivalent electronic format and acknowledged by the 
Forward. Deadline for newspaper reservations and for 
copy to be set by the Forward is 3:30 p.m. Eastern time, 
on Friday, 14 days before the newspaper cover date. 
Deadline for digital reservations and materials is three

discretion will make the final determination on the 
amount, if any, of a credit allowance, but in no event will 
such allowance exceed the amount actually paid for the 
first insertion of the advertisement.

Digital Ad Submission ▪ Send files/code by 
email to your Forward sales representative 
or, alternatively, to digi@ forward.com. We 
accept BMP, GIF, JPG, PDF, PNG or SWF files, up to  1 MB 
each, or HTML/Javascript code. Submit destination 
li k d t ti i t ti ith tihave a live area 8.75” wide by 11.40” deep, exclusive of 

required folio lines. All display ads, including classified 
display ads, must be 8.75” (3 column), 5.74” (2 column), 
4.30” (1.5 column) or 2.82” (1 column) wide. Except for 
standard units specified on this rate card, minimum 
depth is 2.50”. Digital advertising sizes are as specified 
on this rate card. The Forward may reject ads which do 
not meet its size and shape requirements, or may, in its 
discretion, charge additional fees for altering creative 
to fit or for publishing non-standard sizes and shapes, 

Deadline for digital reservations and materials is three 
business days prior to the first requested run date. 

Agency Commissions ▪ The Forward offers 
industry standard commissions only to recognized 
agencies which submit completed materials in 
acceptable electronic format and which accept billing 
on behalf of their clients. Certain rates and programs 
may be quoted on a non-commissionable, net basis.

Copyright ▪ The advertiser and advertising agency, if 

links and any targeting instructions with creative.  
Ads for e-newsletters and dedicated e-blasts  must be 
static to minimize blocking and maximize delivery and 
display.  Web ads may include animation, which must 
cease after 15 seconds maximum, or auto-play 
features, which must launch with fully muted audio. 

Newspaper Materials Submission ▪Send ad 
files by email to ads @ forward.com. 
We recommend electronic submission of ad materials 

which fees shall be disclosed to the advertiser or 
agency prior to publication. Multiple ads may not be 
aggregated to meet minimums or fill standard units. 
Placement is at the Forward’s sole discretion.

Standards ▪ The Forward may decline to accept 
advertising that does not meet its standards of good 
taste, honesty and respectful discourse, including (but 
not limited to) advertising that is false, misleading, 
fraudulent, libelous, slanderous or obscene, or which 

any, jointly grant to the Forward the non-exclusive 
worldwide perpetual right and license to publish the 
advertisement in the Forward, including in print, online, 
and in any other formats or media now known or later 
devised, whether or not such advertisement may be 
individually accessed, perceived or retrieved from such 
formats or media. In addition, the advertiser and 
advertising agency assume liability, jointly and 
severally, for all content (including text 
representations and illustrations) of advertisements

as PDF files, with all fonts and images embedded, and 
require that format for color ads. Alternatively, generic 
image formats (i.e., JPEG, TIFF, EPS) may be accepted.

Image files for print should be 300 DPI for color, 300 DPI 
for grayscale halftones and 1,200 DPI for bitmap line art. 
Avoid grayscale or color raster formats (JPEG, TIFF, 
PSD, etc.) with small type, which may not reproduce 
clearly. Convert all spot colors to CMYK process colors. 

Include the title or headline of the ad (consistent with 
may conflict with any legal or regulatory requirement 
such as (but not limited to) those applying to political 
advertising, fair employment and housing practices, 
unfair competition claims, rights of publicity and 
privacy, intellectual property rights, and sale of 
securities. The Forward reserves the right, in its sole 
discretion, to label any advertisement with the word 
“advertisement” or similar phrasing, and to adjust or 
change borders, type and settings for readability.

representations and illustrations) of advertisements 
printed and also assume responsibility for any claims 
arising therefrom made against the Forward. 

The advertiser and agency acknowledge the Forward 
owns the copyright in and to the selection, coordination 
and arrangement of content of the newspaper, website 
and other products, including advertisements, and are 
obligated to cooperate and/or participate in any 
enforcement by the Forward of its copyrights to the 
extent the Forward deems necessary. The Forward 

the insertion order) in the subject line and contact 
information – name(s) and phone number(s) to call in 
case of difficulty receiving or opening files – in the body. 

If your file is too large to email, you may (i) contact 
production@forward.com for FTP instructions; (ii) use a 
third-party file transfer service, e.g., yousendit.com; or 
(iii) send a CD-R, with contact information and a printed 
reference copy, to: Forward Advertising Production; 125 
Maiden Lane, 8th floor; New York, NY 10038-5015.

Rates & Discounts ▪ The then-current rate card, or 
applicable advertising contract, shall govern in the 
event of any conflict between an insertion order and 
the Forward’s advertising rates. The applicable rate 
level is determined by an advertiser’s contracted or, in 
the Forward’s sole discretion, projected activity during 
a one-year period (or other term specified by contract); 
discounts will not apply to Legal Notices. Late or short 
payments will disqualify corresponding orders from 

y
shall carry appropriate copyright notice in its name. 

Indemnification ▪ The advertiser and advertising 
agency, if any, warrant that any advertisement placed 
with the Forward is accurate and legal, and agree, 
jointly and severally, to indemnify and hold the Forward 
harmless from all costs, expenses (including reasonable 
attorneys’ fees), liabilities and damages arising in any 
way from copying, printing or publication of any 

Deadline for materials is noon Eastern time on the 
Tuesday before each issue is printed and distributed, 
which is 10 days before the cover date printed on the 
newspaper.*  Drawings, art and articles for 
reproduction are accepted at advertiser’s risk and 
should contain identifying information and instructions 
to facilitate return, if requested by advertiser.

4* Please see note about cover dates, above.


