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Sunday Life is for a woman who knows who she is and what she wants.
Intelligent, well-educated and successful, she seeks style and quality... 

in her home, in the way she dresses, for her family and in what she reads.

She wants to be inspired... to cook, to shop, to decorate, to travel. 
She wants to be entertained and informed and she wants it in a package 

that’s positive, uplifting and packed with ideas.

Sunday is a special day of relaxation and fun with family and 
friends when there is time to be receptive to new and exciting things, 
time to indulge in our beautiful lifestyle pages of food, travel, fashion, 
homes, plus in-depth profiles on the people she wants to read about 

and stories that challenge, touch and make her laugh. 

“

”
PAT INGRAM

EDITORIAL DIRECTOR



Spend Sunday with a soul mate

ASPIRATIONAL 

CREATIVE

INSPIRATIONAL

WARM

STYLISH

INTELL IGENT

PASSIONATE

POSITIVE



PAT INGRAM
EDITORIAL DIRECTOR

Pat has more than 40 years’ experience in the publishing industry having 
launched and edited many titles including Cosmopolitan and Harper’s 
Bazaar. She was Publishing Director of ACP’s women’s titles including 
The Australian Women’s Weekly and Woman’s Day for more than 20 years.

Her passions are the arts, reading, cooking and travel and spending as 
much time as possible with her family, which includes two grandchildren, 
at her second home in Vanuatu.

Danielle Teutsch  
EDITOR

Editor Danielle Teutsch has worked at Fairfax for 13 years, as a journalist, 
health writer and editor. She is also a mother of three young children, and, 
like most of our readers, finds Sunday is the day of the week where she can 
relax and recharge. 

“I love bringing our readers stories that are relevant to their lives, and that 
inspire them on Sunday - the one day of the week when they have time to 
kick back,’’ she says.”Modern women juggle a lot so I want to make sure that 
Sunday Life gives them the best excuse to lie on the  lounge and be totally 
immersed in a magazine that really reflects their dreams and aspirations.”



TERESA CUTTER 
Teresa Cutter is a wellness expert, chef and authority on healthy cooking. She is the  
founder of The Healthy Chef and author of five healthy eating cookbooks. Each week she  
offers up to date information to inspire positive life changes and a delicious healthy recipe. 

ADAM LIAW  
Adam Liaw is a cook, author and television presenter, and a winner of Masterchef Australia.  
His delicious simple family food includes recipes and cooking techniques handed down from 
his parents and grandparents, many of them Australian classics with an Asian twist.

DR JOANNA McMILLAN  
Our famous nutrition expert gives great insight into health eating habits 
with her popular weekly column A Day on a Plate.

PENNY McCARTHY 
Our fashion editor has worked on most of the top fashion magazines in the country. Her  
fashion philosophy is stylish, classic and wearable with an eye for quality investment dressing.

JAMIE DURIE  
Australia’s favourite landscaping and garden guru Jamie writes regularly the latest home trends 
and how to make your home an indoor/outdoor sanctuary.

STEPHANIE DARLING  
Stephanie has had a long and impressive career in beauty journalism. Apart from the latest 
developments in beauty she road tests new treatments every week.

ANDREA JONES 
Andrea Jones was the founding Sydney editor of Sunday Life. Passionate about stylish  
living, Andrea went on to edit Home Beautiful. She has since reported on homes & design  
for The Sydney Morning Herald and Sunday Life.

HEATHER NETTE-KING  
A respected Melbourne interior stylist and homes blogger, Heather’s eye for style is impeccable. 
The homes she showcases are packed with inspiration.

MICHAEL GEBICKI 
One of Australia’s leading travel writers and photographers, Michael Gebicki is a  
Sydney-based journalist who has spent much of the past three decades with a camera in 
one hand and a notebook in the other. His work appears regularly in the pages of major 
metropolitan newspapers and magazines.

 

THE SUNDAY L IFE TEAM



An impressive band of high profile women contribute to Sunday Life every week writing
about issues, philosophies, family, relationships and simply the tender and funny aspects of life.

They include Jane Caro, Tracey Spicer, Jessica Rowe, Wendy Squires, Kerri Sackville,  
Kathy Lette, Meshel Laurie, Jacinta Tynan and Jo Stanley.

OUR COLUMNISTS



Sunday Life reaches  
more than 770,000 readers  
every week, on everyone’s  

favourite day- Sunday!

SOURCE: EMMATM, CONDUCTED BY IPSOS MEDIACT, PEOPLE 14+ FOR THE 12 MONTHS ENDING NOVEMBER 2015
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THE  AUSTRALIA DAY ISSUE

desert fashion  /  adam liaw’s barbecue  /  arrival stories
GREAT SOUTHERN LAND

BREADTH OF REACH 

Together Sunday Life and our sister  
Daily Life, every week and every day, aim  

to celebrate and recognise women!

Sunday Life and Daily Life combined  
reach 1,502,000 readers each month.

Furthermore, Sunday Life and  
Daily Life combined reach 473,000 women  

in Social Grade A or B each month. 

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November  2015,  
Nie lsen Hybr id November 2015. Sunday L i fe NSW/VIC L3I ,  Dai ly L i fe [Brand] (Web) L4W net



AUDIENCE

Total audience of 773,000.

62% or 477,000 are women.

259,000 readers are AB women.

101,000 of readers are women with  
a HH income of $100,000+.

Sunday Life readers are 15% more likely 
to be in the top spending quintile for clothing 
and footwear compared to other Australians.

6 in 10 Sunday Life readers  
have held a dinner party or entertained  

friends in the last month.

92% of Sunday Life readers are 
 responsible for buying groceries, 

and 77% are responsible for cooking  
in their household. 

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months  
ending November  2015, Sunday L i fe NSW/VIC 



259,000 Sunday Life 

239,000House & Garden

230,000  Delicious 

229,000Sunday Style

207,000Home Beautiful

158,000Gourmet Traveller 

40,000Wish

75,000InStyle 

131,000  TWAM 

188,000Marie Claire

WHEN IT COMES TO REACHING 
AB WOMEN...

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015



FOOD
Adam Liaw is a cook, author and television 

presenter, and a winner of Masterchef 
Australia. His delicious simple family food 
includes recipes and cooking techniques  

handed down from his parents and 
grandparents, many of them Australian 

classics with an Asian twist. 
Adam’s philosophy is to capitalise on the 

ample availability of fresh quality produce  
in Australia to make quick and easy dishes  
the whole family will love. And most of all 

enjoy making.



83% of Sunday Life readers are responsible for buying groceries, 
and 77% are responsible for cooking in their household.

61% of readers are top spenders on food and beverages,  
and 74% say they believe in using the best quality ingredients.

60% of readers are passionate about food or enjoy cooking, 
and 61% like to experiment with new tastes and flavours.

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015, Sunday L i fe NSW/VIC



FASH ION
Not only does Sunday Life showcase 

stunning fashion shoots and glamorous locations 
every week, we also feature stylish, wearable clothes 

for real women. From High Street smart to 
investment dressing, we showcase the latest looks 

and how to wear them. We show how to be fashion 
forward, not a fashion victim, with clothes that 

are age and price appropriate.



Sunday Life readers are 36% more likely to be in the top spending quintile  
for clothing and footwear compared to other Australians.

3-in-4 Sunday Life readers agree “Quality is more important than price”  
when it comes to shopping.

76% of readers intend to purchase business or casual clothing 
or footwear in the next 6 months.

 1-in-3 or 251,000 Sunday Life readers purchased footwear or  
clothing in the last 2 weeks,16% more than average. 

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015, Sunday L i fe NSW/VIC



BEAUTY

Whether it’s the latest skincare information, 
the new beauty technological breakthroughs or 

simply the best products for your lifestyle, skin and 
age, what woman does not like beauty advice? 

Beauty Director Stephanie Darling brings 
you all this plus the tips and tricks from make up 
experts that will keep you up-to-date with your 

beauty routine. Stephanie road tests a new treatment 
or procedure every week and talks regularly about 

hair, from the best products to the latest looks. 



Social AB readers are 36% more likely than the average Australian  
to be top spenders in health and personal care products.

Close to 7-in-10 or 523,000 readers have used beauty services* in the last 3 months (Index: 123)

8-in-10 readers purchased hair care or styling products at least once every 6 months and are 27% more likely than 
the average Australian to have been to the hairdresser in the last 4 weeks.

Readers are 24% more likely the average Australian to say they enjoy shopping for cosmetics

Readers are 22% more likely than the average Australian to agree  
“I look for anti-ageing benefits when I shop for skin care products”

*Beauty ser v ices: body/face massage, cosmet ic denta l  surger y, cosmet ic surger y, facia l  t reatment,  Hai r  colour,  Hai r  removal or waxing, hai rs ty l i s t ,  manicure/pedicure, non-surgical  cosmet ic t reatment
 

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015, Sunday L i fe NSW/VIC



HEALTH & WELL-BEING 

Tips, tips and more tips.  Teresa Cutter 
will dish them out to an ever-devouring audience 

as well as offering a mouth-watering and 
healthy recipe each week.

  
Plus, we bring you thought-provoking news, 
views and reads on health, fitness, nutrition, 

 well-being, psychology, sex, relationships and more.

Our hugely popular Day on a Plate column 
features the diet of a notable person analysed by 

Dr Joanna McMillan.

An essential Family story will align closely 
with the much-loved Essential Kids and Essential 

Baby websites online, and feature great advice 
for families as well as reads from real people, 

experts and celebrities.



9 in 10 Sunday Life readers agree: 
“I am taking steps now to stay healthy in the future”.

Readers are 30% more likely than average to do yoga or pilates 
and 76% have done some form of exercise in the last month.

42% of readers have purchased vitamins or supplements at least once in the last 6 months.

Readers are 26% more likely to have used personal training or fitness instructor services in the last 4 weeks.

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015, Sunday L i fe NSW/VIC



HOME 

Top interior stylists Heather Nette-King 
and Andrea Jones peer inside some of the 
country’s most gorgeous homes, especially 

for Sunday Life readers. We discover the most 
precious possessions of our most stylish people, 

in pages that are packed with inspiration. 
Plus, Australian’s favourite landscape gardener 

Jamie Durie shows readers how to weave nature 
into their homes with his famous indoor/

outdoor approach to living. 



23% Sunday Life readers have done some home renovating or decorating in the last 3 months. 

Readers are 70% more likely than the average Australian to have used a home renovations service in the last 4 weeks.

7-in-10 readers have done some gardening in the last months and 66%  
have purchased hardware or gardening products in the last 12 months.

49% of readers have purchased homewares or furniture in the last 12 months and 67% Agree  
“When it comes to shopping for furniture, I am willing to pay more if the quality is high.”

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015, Sunday L i fe NSW/VIC



TRAVEL
Sunday is the perfect time to daydream and 

to plan experiences, so Sunday Life’s stunning 
travel spread is also about inspiration. 

Big beautiful photographs illustrate our stories 
on the most exciting destinations, both at 

home and abroad. Our travel stories are brought 
to our readers by a team of top travel writers, 

headed up by Michael Gebicki.



3-in-5  Sunday Life readers intend to travel domestically in the next 
12 months and 2 in 5 intend to travel abroad.

78% of readers agree “I like to discover new places/places I haven’t been before”.

Sunday Life’s international travellers are 41% more likely than average 
to fly First, Business or Premium economy class.

Sunday Life’s international travellers are 25% more likely than average to have gone on 2 
or more international trips in the last 12 months.

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months ending November 2015, Sunday L i fe NSW/VIC



SUNDAY L IFE -  SPECIAL ISSUES 2016



Austral ia Day Special  I ssue
Sunday, 24 Januar y 2016

This Australia Day Sunday Life’s much anticipated fashion and 
food pages will highlight the things we love that are quintessentially 

Australian. Our fashion shoot will feature Australia’s leading designers 
in the outback as we travel with the Ghan to the red earth of the desert.

Sunday Life’s new resident chef, Adam Liaw, will put his unique spin 
on favourite Australian classics: the sausage sizzle and lamingtons and 

our home feature showcases traditional Australian design.
Plus our regular writers and columnists be adding a celebratory 

Australian spin.

Mothers Day Gif t  Guide
Sunday, 1 May 2016 

With enough time left to get out there and shop, Sunday Life has 
gathered all the best products, stylists and photographers for the 
ultimate Mother’s Day Gift Guide that will make mum’s day on 

Sunday, May 8. Each year the gift guide provides readers with the 
inspiration they need to find the perfect treat that will show their mum 

just how much they love and appreciate them. Think fashion and 
accessories, home wares, beauty and fragrance, food and gadgets. From 

budget chic to lovely luxe. We’ll also have our much-loved regular 
columnists, beautiful storytelling and must-read columns.

January 25, 2015    www.dailylife.com.au
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May 3, 2015  www.dailylife.com.au



Food Special
Sunday, 14 August 2016

Sunday Life is committed to feeding our reader’s big appetite for food 
features. Every issue we bring the fresh, healthy and family oriented 

dishes that are the trademark of our resident chef Adam Liaw.
Our readers regularly ask for more food in our pages so for our annual 
special food issue we are inviting an exciting selection of chefs to join 

Adam  to add variety and extra value for our big foodie audience.

Fashion & Beauty Special
Sunday, 6 March & 13 September 2016

After the significant success of the first fashion and beauty issue in 
September 2015, Sunday Life is thrilled to announce that in 2016 we 

will publish two GLOSS fashion and beauty issues. 
Sunday Life will be showcasing all the hottest new looks for the winter 
season, featuring stylish, wearable clothes for real women. From High 
Street smart to investment dressing, Sunday Life will feature the latest 
winter looks, with our fashion editor Penny McCarthy bringing our 

readers up to date with what and how to wear the new fashion trends.
Alongside our stunning fashion pages, Beauty editor Stephanie Darling 
will bring our readers the latest products, the newest techniques and the 

fresh new looks for winter in both make-up and hair.
This high quality editorial will offer the ultimate fashion and beauty 

look book for our fashion- loving readers.

July 26, 2015  www.dailylife.com.au
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September 13, 2015  www.dailylife.com.au

ALEXA CHUNG GROWS UP / OUR BEST BEAUTY WISH LIST / SHOP GIRL STORIES
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SHANINA SHAIK shows us
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Christmas Special Issue
Sunday, 4 December 2016

This year we will be getting you inspired for the festive season with a 
bumper Christmas Gift Guide which promises to help you find the 

perfect gift for all you loved one. We will have a bonanza of delectable 
recipes that will wow your family and guests, big or small, on 

Christmas Day. Plus how to whip up the remains of the day into great 
Boxing Day dishes. Our regular home and travel features will have a 

distinctive yuletide flavour. This will be our brightest festive issue ever 
so it’s not to be missed.

Summer Holiday Special Issue
Sunday, 18 December 2016

Be part of our fabulous summer special. We will be covering everything 
that’s hot under the sun. The best summer fashion with Fashion Editor 

Penny McCarthy, stay cool beauty with Beauty Director Stephanie 
Darling, and delicious summer eating with Adam Liaw. Plus beach 
house decor, hot travel destinations, our round-up of the best beach 

reads and  Teresa Cutter hot weather workout.Our summer special will 
also carry all our regular readers’ favourites, our columnists, well-being 
and family features as well as in-depth profiles on the people you want 

to read about.

christmas magic
let’s make it a good one...

December 6, 2015  www.dailylife.com.au

SHIMMERING PARTY FASHION  /  ADAM LIAW’S FESTIVE FEAST  /  GIFT GUIDE

December 20, 2015  www.dailylife.com.au

Adam Liaw’s perfect picnic  /  Jamie Durie’s at-home camping  /  surf’s up fashion 
sun-kissed beauty  /  hot summer reads  /  Camilla Franks on men
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teresa palmer
F R E E  S P I R I T



BESPOKE EDITORIAL OPPORTUNITIES



wenty-seven sleeps until the Olympics – 

and yes, I am counting. I am the ultimate armchair athlete: no 

event is too small to embrace via remote. 

I love the unbridled Aussie patriotism, the 

love at the pub, barracking for the underdog. I find the 

psychology of elite athletes fascinating. How on earth 

do they reconcile the need to have a life with all that 

training? The need to have fun, be young and make 

mistakes, with the will to win? And it’s even harder now 

with Twitter and sponsors and so much public scrutiny.

Following a series of high-profile boyfriends and 

party-girl moments, Stephanie Rice is now managing 

these contradictions impressively. At our photo shoot in 

Brisbane, she patiently posed, half naked, in the rain for 

hours after an intense training session. We were blown 

away by how level-headed she seemed, how driven, 

how mature, how nice. We wish her all the best.

It’s a good time to be active: as you’ll see in our 

fashion and beauty pages, the fit and healthy look  

is back in a big way. But if you’re not sporty, there’s 

plenty more in the mag. Shopaholic Nina Karnikowski 

goes cold turkey, Ita Buttrose gives us the 

skinny on the men in her life, and Luke 

Mangan serves up a luxe feast!

LETTER

Sunday Life is pleased to 
present another event in 
its Thought Leaders series. 

Em volupta volorem laboren daecest, 

quistiis quas praturi tibus, qui nimus, 

ut ex et ressusda derem quam nobis 

mos eos as sam quataqui dolestis 

aut lanis qui cullore peruptataqui int 

dolum evelita temporrum dem. 
Is there such a thing as work/life 

balance? How do we achieve it? 

What does it mean to “practice 

gratitude”? How do we find the best 

exercise for us individually? Do we 

need to change our diet? What can 

we do now to improve our lives? 

How can we beat stress?

Where Em volupta volorem laboren daecest

When Em volupta volorem laboren daecest

What Em volupta volorem laboren daecest

RSVP Em volupta volorem laboren daecest

Invitation strictly non-transferable
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BITTER-SWEET MEMORIES
“The Family Table” (June 17) took me back 

to my 87-year-old father’s last Christmas. 

He was terminally ill with stomach cancer 

and the family agonised as to what he 

would be able to eat. We still tried to joke 

and laugh as we had done for many years 

past, and afterwards Dad played us an 

Irish jig on the spoons while the family 

danced around the table. For a few 

minutes we were all together as a happy 

family. Three weeks later he was gone.

Angela SweeneyLower Templestowe, Vic
I almost couldn’t finish Stephanie Woods’s 

article. After losing my 41-year-old husband 

three months ago to cancer, I can relate to 

her link to food and memories. For more 

than four years we juiced, turned vegan 

and ate “super foods” to beat his disease. 

Finally, we resorted to comfort food in an 

attempt to simply add calories to my 

husband’s shrinking frame. Now I face the 

freezer and pull out containers of soup with 

his scrawly writing on the labels. I wonder 

if I can ever eat those meals, the last my 

soulmate lovingly cooked for his family 

despite his grave state. Food is meant to be 

a celebration, but when the party is forever 

gone it feels like it will never taste the same.

Jules HainesRosebud, Vic

THE JOY OF CHRISSIE 
Chrissie Swan’s writing is perfection, but 

this week (Life Matters, June 17) it finally 

gelled what I really like about her – her 

joy, her appreciation of the everyday and 

her love of family so easily expressed.

Susan MacleodNewcastle, NSW

THe ‘WHAT WoMeN WANT’ NATioNAL SuRVey? 

“Over coffee with a group of friends recently ... a close friend was 

discussing the struggle she was having with her children. We all 

sighed with agreement, until she announced that if she had her 

time over again, she wouldn’t have had children.” – Sonja Ebbels

T
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NP SET is all about lip service. From stains, to glosses,  
to high-pigment lipstick, we’ve got your lip look covered.
 
LIP PRIMER 
A lip-loving balm to nourish and protect. 
The perfect prep step before lipstick. 

What’s in it for me? 
Cocoa Butter for hydration and Green Tea extract to protect. 

LIP STAIN & PLUMPER 
Three benefits in one little tube. A great hydrating base 
for lipstick with the built-in benefits of a pout plumper and 
a lick of colour. 

What’s in it for me? 
Flax Seed Oil and Acai Extract soften and soothe while Menthol, 
Capsicum, and Cinnamon stimulate circulation to pump up your pout.

 
LUSCIOUS LIP SHINE 
Gorgeous glossy sheen laced with delicious fruity scents 
and a vibrant colour finish. What’s not to love? 

What’s in it for me? 
Jojoba Seed and Grape Seed Oils, Shea Butter, and Vitamins A and C hydrate, 
soften, and strengthen.

LIP GLOSS  
Add a slick of this hydrating gloss and you’re good to go. 

What’s in it for me? 
Shea Butter and Avocado Oil hydrate and protect while Vitamin C 
stimulates collagen production.

LIPSTICK
A NP Set staple for colour and comfort. Wear lipstick and smile like 
you mean it! Available in three textures: Sheer, Cream, and Matte. 

What’s in it for me? 
Shea Butter and Avocado Oil protect and nourish while Candelilla Wax helps 
hold onto hydration. Paraben free.

 
LIPLINER 
Define your natural lip line and contain your colour with this 
gentle liner. A sponge applicator allows you to blend the line 
for a more natural effect. 

What’s in it for me? 
Jojoba Oil and Vitamin E provide nourishing and hydrating benefits.

The Sun-Herald magazine, July 1, 2012
www.dailylife.com.au

Gives You More Body. Mind. Inspiration.

what womenwant  the surprising results from our
national women’s survey

our specialISSue
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BELLY BANDFALSE COVER WRAP

Body. Mind. Inspiration.

The Sun-Herald magazine, April 28, 2013
www.dailylife.com.au

T R E A S U R E  A T  H O M E  F O R E V E R

Body. Mind. Inspiration.
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LANTERN 
COOKERY
CLASSICS

ADVERTORIAL

TO ME, KEEPING MY KITCHEN ORGANISED  
cus a volut untior aut modit que cume venis esed ut rerae 
volesto quodis ut a dus, cullabo repratis debisit lab ipsanis 
dollia consed maiossi mustinulpa cone sequam et 
eictotatium quam, si ne la dolore, natioribus, ut que 
conem nonsequam et volestiis apiduci niet facesci tasimi, 
que maio. Et pratur moloribus repelit inihiliquodi dolla 
quist fugia inihicipsae earita eaquae voloreptae voluptus 
eicia sam, con conse nobitas ni de voluptam aut alignisque 
enduntiatur aciet es et volless ecepudaecab illa iur?

Ciis aut laccae porro tem quis ulluptatium facepudi unt ea 
quistotatur, cum eatatur molupta turest fugita cusam, 

Advertisement

Food and style maven Kate Gibbs 
keeps her kichen tidy in ten easy 
steps. Andebis et omniet volorpo 

IKEA.com.au/kidsstorage
Prices valid NSW, VIC and QLD. © Inter IKEA Systems B.V. 2012

1. BAGIS Children’s coat-hanger $2.99/8 pack 2. TROFAST frame 
$119 3. KROKIG Clothes stand $29.99 4. TROFAST Storage box $9 
W30xL42xH36cm 5. TROFAST Storage box $5 W30xL42xH23cm 6. 
TROFAST Storage box $4 W30xL42xH10cm 7. PYSSLINGAR Trunk for 
toys $29.99 W35xL57xH28cm 8. PYSSLINGAR Box $16.99/3 pack 9. 
PYSSLINGAR Box $16.99/3 pack

A PLACE FOR 
EVERYTHING  
AND EVERYTHING  
IN ITS PLACE

 

HINTS AND TIPS TO 
KEEP YOUR KITCHEN 

ORGANISED 
have clearly designated areas 

for each cooking activity
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special report

T H E  C I T Y
WITH ITS OUTRAGEOUS OPULENCE, DUBAI IS A MODERN ARABIAN 

NIGHTS FANTASY – A MAN-MADE DESERT OASIS THAT HAS SOMETHING 
FABULOUS FOR EVERYONE, SAYS FIONA CARRUTHERS.

STAY

EAT

Once-in-a-lifetime
There’s something about the smell of 
fresh coffee brewing in the early desert 
morning. The gentle breeze, the curve of 
the sand dunes, a wild oryx or gazelle 
wandering curiously by … and a 
barista-made double-shot espresso to 
kick-start your day. No wonder the Al 
Maha desert resort still gets the nod 
when it comes to an all-out assault on 
the wallet for an unforgettable night or 
two – or fi ve – in Dubai. Drive 50 
minutes out of the CBD and you’re in 
pristine wilderness. Indulge in fi ne 
dining, a romantic dune picnic, the day 
spa’s many options – or go horseback 
riding to enjoy the desert-scape from 
the vantage-point of your very own 
Arabian charger. Al Maha has four 
categories of suites, starting with 
Bedouin suites from about $915, 
through to the $8000-a-night 
Presidential suite. John Travolta was just 
one of many recent celebrity guests. 
See: al-maha.com/en.

Glam and good value
Opened in 2007, the distinctive, 
pyramid-shaped, fi ve-star Raffl es Dubai 
delivers friendliness and impeccable 
service in a state-of-the-art property 
inspired by ancient Egypt. The massive 
foyer is fabulous for high tea and 
people-watching – a virtual sport in 
Dubai. Be it fully-covered women – their 
red-soled Louboutins or Prada heels 
click-clacking across the fl oors under 
their black abayas – or young Ferrari-
driving Emiratis sporting the latest 
RayBans, there’s no end of visual interest. 
Shop in the adjacent WAFI shopping 
mall (with Khan Murjan souk and cafe 
area next to a children’s playground). 
Follow through by indulging in the 
Raffl es Hammam body treatment – then 
cool off in the outdoor swimming pool, 
framed by dramatic columns and an 
ancient-style water-clock, and sip 
mocktails and fresh juices at the shaded 
pool bar. You’ll be feeling like Cleopatra 
of the 21st century in no time. 
From about $450 a night. 
See: raffl es.com/dubai.

stone-roasted Gulf prawns marinated 
with traditional chermoula, served with 
pomegranate mayonnaise. 

Some of Malouf’s favourite dishes are 
on the seasonal menu, including sweet-
spiced duck pie (bisteeya), salmon 
kibbeh and north African pigeon pie 
(pastilla), infused with cinnamon and 
ginger. The restaurant’s outdoor terrace 
offers a great view of the Burj Khalifa, 
the world’s tallest building. Priced from 
about $150 for two for dinner. 
See: cle-dubai.com.

There’s so much high-end fi ne dining 
in Dubai – all with world-class wine lists 
– that it’s worth doing your research 
before you travel. From leading French 
restaurants like STAY by Yannick Alléno 
and Refl ets par Pierre Gagnaire, to 
Zuma’s contemporary Japanese cuisine, 
there’s something for everyone’s taste.

Get in the mood on the way. Enjoy 
cocktails, French champagne and 
canapés on the Emirates A380 on-board 
bar for business and fi rst class, where 
you can mingle with other passengers 
high in the sky.

Comfortable and low-key
If you want to save your dirhams for 
shopping or experiences, a clean and 
generally well-reviewed hotel is the 
three-star Centro Barsha (by Rotana). 
With 243 airconditioned rooms, a pool, 
24-hour gym and contemporary design, 
it’s got everything you need for a 
pleasant stay – with prices from a very 
tempting $140 a night. It’s well located: 
near Mall of the Emirates, Ski Dubai, the 
downtown fi nance district and the metro. 
See: rotana.com/centrobarsha.

Top nosh
When Lebanese-Australian Michelin-
starred chef Greg Malouf (who grew 
up in Melbourne) opened Clé Dubai 
at Al Fattan Currency House in October, 
he had everyone there from Paris Hilton 
and sister Nicky along with Khloé 
Kardashian to Bollywood stars 
Hrithik Roshan, Zayed Khan and Dino 
Morea. Even American hip-hop artist 
Akon was there. Top dishes include 
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Desert mirage: 
(clockwise from 

opposite page) the 
city, from across the 

desert; the aquarium 
within the giant Dubai 

Mall; Greg Malouf’s 
new Clé Dubai 

restaurant; gold 
bangles on display at 
the famed Gold Souk; 

desert luxe at the Al 
Maha hotel. 

Strike gold
Along the banks of Dubai Creek, Deira’s 
Gold Souk is world famous. Bargain 
alongside Westerners, Indian families, 
or even European royalty, looking for 
the mother of all engagement rings, in 
the 300-plus stores. 
See: goldpricesdubai.com.

Mall haul
With more than 635 retail outlets, the 
Dubai Mall is the world’s biggest 
shopping centre. A staggering 750,000 
visitors traipse through each week. In 
2012, it attracted more visitors than New 
York City. See: thedubaimall.com. 

 
Take it easy
If the glitz and haute couture labels of the 
big malls aren’t quite your style, try the 
Mercato Shopping Centre, in upmarket 
Jumeirah. Despite the ornate Renaissance 
architecture, it’s laidback and a “do-able” 
size. There’s also a Fun City for kids. 
See: mercatoshoppingmall.com. •

DUBAI
QUICK
GUIDE

The weekend in the 
Middle East falls on 

Friday and Saturday.
+

Arabic is the offi cial 
language, but the 
most commonly 

spoken language 
is English.

+
Street crime is 

almost non-existent.
+

The best time to visit  
is October to April, 
when temperatures 
are in the mid-20s 

to low 30s. July 
and August are the 

hottest months.
+

It’s fi ne to wear 
a bikini or short 
skirt in relaxed 

Dubai hotels and 
resorts. Elsewhere, 

particularly in 
old Dubai, women 
should cover their 
shoulders and legs.

SHOP TRIP TIPS
What to drink: Erk-soos, a mildly 
sweet, slightly bitter drink made from 
licorice root. Alcohol is available in 
leading hotels, restaurants and bars.
What to eat: The local favourite: 
shawarma, with lamb or chicken.
Best buy: Homewares and cotton 
clothing in the souks. And … gold.
See: Emirates.com; defi nitelydubai.
com; arabian-adventures.com.

DATES FOR THE DIARY
December 10-17, 2014 11th annual 
Dubai International Film Festival. 
February 6-28, 2015 The Dubai Food 
Festival glitters with Michelin stars. 
March 28, 2015 The world’s richest 
horse race: the US$10 million Dubai 
World Cup. For camel racing, visit 
the Al Marmoum Camel Racetrack.
May The Al Gaffal Dhow Race, 
honouring the city’s tradition of pearl 
diving, displays more than 100 
magnifi cent 60-foot Dhow sailboats.
See: dubaicalendar.ae/en.

Take to the streets
Hot temperatures require sizzling street 
food, and backstreet discovery tours run 
by Frying Pan Adventures are now one 
of Dubai’s top-rated activities. They had 
me at hello with their marketing spiel: 
“Did you know that there’s a whole other 
side to the gilded, skyscraper Dubai?” 
The family-run Frying Pan Tours (you’ll 
love the “Frying Pan sisters” – Arva and 
Farida Ahmed) show you the best foodie 
haunts of old Dubai – intriguing gems 
too often eclipsed by the glitz and 
glamour of new Dubai. The tours range 
from 2½ hours to full-day events. There’s 
the three-hour Short N’ Sweet Arabian 
Tale tour (about $94 per person) – 
dream of sesame-studded falafels 
swimming in thick, creamy hummus with 
a drizzle of olive oil and a sprinkle of 
paprika; tender Emirati lamb, and 
baklava dripping in honey. Or the Little 
India tour (about $120 per person), 
which explains how the fi rst Punjabi 
family to open a shop in bustling Meena 
Bazaar (in Cosmos Lane near Khalid Bin 
Waleed Street) still does the best 

chicken tikka in town. One certainty: 
your stomach will not go home empty. 
See: fryingpanadventures.com.

Hipster haven
Billed as an urban cafe for people on 
the go, MAKE Cafe is an open-plan 
workspace, and part of a fascinating 
experiment you might not expect to fi nd 
in Dubai. A meeting space for ideas, 
cultural exchange and good coffee, it 
feels more like something you’d stumble 
on in Berlin or New York. Full of natural 
light, with lovely outdoor spaces for the 
cooler months, MAKE food is a fabulous 
stop for breakfast, coffee or lunch. Try 
the crunchy onion pancakes with 
smoked salmon, avocado and dill caper 
lemon sauce (about $11), or enjoy 
grilled haloumi cheese, eggplant, 
chutney and rocket salad for lunch 
(about $15). The truffl e fries (about $5) 
are also worth your attention. Espresso 
coffee from about $4.50. Centrally 
located at Dubai Marina, on the corner 
of Al Sufouh Road and Al Yolat Street. 
See: makebusinesshub.com. 
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