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THERE IS

LUXURY...AND THEN THERE IS

THE TRUMP EXPERIENCE.

Fromp Tnternavonad Hotel & Tower will debut in South Flonda as o
Pivesstars 29%-ume condoshatel onothe ocean in Fot Lauderdale.
Behind the project s read estate mogud Donald 10 Trump and
prominent New York-based developer Roy Stibman in partnership
with anternationally recognized resort and hotel developmend
company Bavrock Group. The development will rise ai S3E N Fr
Beuch

Constraciion will begin an

Lauderdade Bivd, just porth of Loy Olas Boulevand.
Apnil with compleaon schedubed
for Febrnary 20070 Folly taraeshed ad onnfived delave stcios, one
and tro-hedroom suites wilh wverage approsimateby SHOOO per

suare toot,

Flauntng o disitnctve. citrved shape. new o the o Lasdendale
boachfront. the 24-story tower, destgned by renowned Architedt
Michael Graves aind Associates in colliaboration with Oscar Garcia
Avchiteviso will resemble o TY23 Tuaury crunse finer o fook and feel.
SWe e threlled oo be entermyg this market with such o presence,
Werve toumd the best Tocation i which 1o otfer the finest and most
lusuriousiive st eaperience. Phis witl wuby be u Jandmark on Fort

Fanderdale Beach” stares Donadd 1 Tiump.

Royv Stitlman, manacie member of Stllasan Bavrock Morrimac L1
adds. “Our combined eapernae o development witl cnsore o level of

wrehitectural mnovatiion nag seen v Sonth Florida, ™

fronsid ) Trump

“Our allicnee with two feadmye development fioms ereates o tightdy

woven antrastiucture of fmance, operations and developmen
aptitade that buyers will recosnize and the city il benetin trom.”
commented Teviih Arit oF Bavrock Group, co-managig member
ot Strtliman Baviock Merrmmae 1€
fevelb ot lisony. Tramp Joternaoonal Hotel & Tower Fore Landerdale

ltati

o exemphty Frunip’s stenatuse

will have the piost clecant nterror timeshes and features
marhle ooty and top-of-the-line appliances. unparalleted amenities
aed white-alove servico o healih club and spic world-class restarant |
vater, rooin service and 2 hhowm

Concierge. sectniy wall he

among them

Tramp concerved the condomvinium liotel concept in New York with
Fromp International Hoted & Fower on Conirel Park Wests which o
Curientiy rated the ammbor one hotel i the Uniied Stades by Conde
Nt Traveler Two magor advantages of Trump's condohotet concepi
we that condommurn owners hive the option o altow 4 premier hotel
Mmanagement company to oanton and rent thelr units when not
ocenpied. aind that they e oblered among the most favorable rental

proeris found i the nnokeiplace todie

Douald T Tamp established The Tramp Organization in 1980 as ihe
umbrela orcamzation tor all of his reaf estate developments und other
corporate aftibiates. The Trump Orcanmzatnion s currentdy doveloping
ressdentiid, hatel and coit club projects i Chicaeos Las Vegas, o
Anccles, Phoenin, M. Toronto, the Canibbean, Westehester, New
Yosko Bedoinsier, New Jorsevand Seout, Soeth Kovea, Rov Stlhinan.
srincipal ot the St Orcenization: bad o pronmeat read ostate
developer wath projects in New York, Connecticut and Honda, The
piapects ranee tom bnd o phimnme o resdental and commercial
dexclopments that mctude fusuey condonnsms and hotels. Stidhnan
has most recently  compicted The Metropohlitan, o high-nise
fuxury residenoal tovwer o Nunhattan, Baviock Group LLC i~ un
micrnaional real estate mvestment amd development compans
specializig e tusury residential. commercidd, resores hotel aind
mived-use projectss Currently n the Uniied  States. Baviock
i~ developing projects in New York, Flonda and Arzonas Bayvrock has
also devefoped wnd anvns five tuxery tesorts on the Meducranean
Sciamd threochout Europes which e managed under Rixos,

~ubsidiny of Biaveock.
The temporary sales center is docated at the Gallerae Tosury
Collection ar Y54 B Lus Olas Bivde with the ansite sabes cente

scheduled o open i April.
NOO-TRUNMP-OL (806-K878-6701)

ar Vit wwsliinmptortlauderdale.cont.

For more mfvrmation, call
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SPECIAL ADVERTISING SECTIOM

THE
FLORIDA
BUYER

“We’re raising the
industry standards with
Beach House; our buyers
know it and want to be
part of it.” — Rodrigo Nifio

BEACH HOUSE

with Kobi Kamp Architechure. The
sure-lo-becoma a landmerk wil be
12 stories Figh and wil house 101
reskiences with one to four-bedraom

offering pangramic views. Amenities
wil be five-star: g pvate beach club,
rool-level sky poal, His and Her spes
and wine and cigar lounge with
temparature-controfled celars and
humidars. Price Range: 31 milon to
58 miion. Scheduled Completion:
Fal 2007, Units Sokd: As of press
fime no sales figures ware yet
avakable, but for & group of only 22

fo lhaderrmdhrmepro;ect none
of thesa reservations guarantee a
spacific price range or floor pian
Alter reservations are reviewed,

itel & Towsr Fort Lauderdale

-—t;nw!dnglsambbd(away
from Bal Harbiour Shops and a 10-
minute drive fo South Beach.” Sales
Center: 9449 Coliins Avenue, Ba
Harbour 305/695-7823.

www beachhousemiami,

“When you deal with our
price points, you're going
to get an educated

consumey.” — Donald Trum, J:

TRUMP INTERNATIONAL HOTEL
& TOWER FORT LAUDERDALE

anddazzingA:lDwoaocmts.
emulates the elegance and grace of
the keaury ocean cnise fners of the
1920s. Each of the hotel
suita/residences wil ba deivered
completely with top-notch fittings

and fixtures. Floorplans indliide

deke studios and inferlocking one
and twao-bedroom suftes from 530 to

Completion: Febvuary 2007. Units
Sold: 240 out of 238. Buyer
Detnograptuc"lt'sveryvaned says
Trump, “We have buyers that fve in
our Naw York properties and want a
Forida pled-a-lerre, South American
&nd international buyers fram the rest
of the world and first-time Trump’
buyers who want this 1o be a part of
their ifestyle.” Buyer Background:
*When you deal with these price
points, you're going {o gét an
edycated consurner,” says Trump,
"Thslsr\otaflsthtwbtna

architect. Adds Roy Stilman: *This1s
the first {ime an architect fike Michas!
Graves wil design a buéng n Fort
Lauderdale [end our buyers know
that] This wil truly be a landmark on
Fort Lauderdate Beach that wil bring
a new fevel of opulence and
sophistication to Seuth. Forida.”
Median Age of Buyer: "A good mx
and both extremes,” says Trup,
“We have young people who have
dong incredibly well for themselves
as well as typicel older buyers who
want to enjoy Fonda for a couple of
weeks out of the yeer.” Main Draw:
*Very attractve will Ba ffis gltince of
mmmmlm says.

ARCHITECTURAL DIGEST/JULY 2005




ARCHITECTURAL DIGEST

THE INTERNATIONAL MAGAZINE OF INTERIOR DESIGN JANUARY 2004
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Mlchael Graves

341 Nassau St
Princeton, NI 08540
609-924-6408

Fax: 609-924-1785

arly om, the decitkad-

ly classicist Michacl

Geaves had moderaist

heroes *Charles Eames,

Le Corbusicr, Mies van

der Rohe anil Eern Saarinen shared] one impormnt
characterisde,” he explaing. “They were engaged
not anly in architecture but in the things that de-
fine the character 6f 1 roon: the interinrs and what
they contain” Today his 105-person firm executes
that same design crossover in wide-ranging proj-
cets, including 3 new multiple-unir residence on
New York City’s Fifth Avenue. Graves namwes Rome
avan Influence as well. Hespent time there firstas
arecipient of the Rome Prize and then as 4 trusee
of thif American Academy in Rome. *The city it-
self is an anifact,” he notes. “It's ot o ater of
style but rather of the language of srchitecture.
Tor our time and place, I'd like an emphasis on the
couming, cndnnng values of disim ovkr the ‘new”
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mmmmm:mgamwwammm Boach Holise: Aqua by Andnés Duany and Elizabotn
Plater-Zybetk, among cthers: Michael

brand-name condos

Hiring top architects to design condominiums
is the latest sefling tool — espedially in
commusities saturated with projects
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stands out from the othens,”
declares New Yorkbaed Jeff
Kabi, whe' huhlt ¢ the
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Michael ¥. Cumman of Int
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@he Wiami Herald
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Trump Hotel to risc on Lauderdale beach
MARCH 13, 2005

e Al
BEACHFRONT: Rendering of Trump.international.Hote! &
Tower, designed to look like a cruse finer.

Construction will begin
next month on o Trump Inter-
national Hotel & Tower, a
298-unit condo-hotel at 551 N.
Fort Lauderdale Beach Blvd.,
on the ocean in Fort Lauder-
dale.

The 24-story tower,
designed by architect Michael
Graves’ firm in collaborntion
with Oscar Garcia Architects,
will resemble a 1925 luxury

~Real estate developer Douo-
ald . Trump, New York-based
developer Roy Stillman and a
fresort and hotel development
company called Bayrock
Group are partners in the ven-
tuxe,

The tower will have fur
nished studios, as well as one-
snd two-bedroom suites.
Average prices will be about
£1,000 a square fool.

The temporary sales center
is at the Galleria Luxury Col-
lection, 954 E- Las Olas Blvd,,
with the on-site sales ceater
scheduled to open in April.

Info: 866-TRUMP-01
(866-878-6701) or
www.trumpfortiauder-
dale.com.
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TRUMP INTERNATIONAL HOTEL & TOWER IS IN THE CARDS FOR FORT LAUDERDALE

Dondld J, Tump

Developer Roy
Stitiman

Tump Infemational
Hotel and Tower
Fort Loudercale.

n the heated game of South

Flioido real esiate. Forf

Louderdale hos been dealt a

winning hand. The compeiition

con consider itsell Tumped,
The business” biggest name recently
staked s cloim on prime
oceaonfront properly between the
Atiantic and tha Intracoastal. Trump
Imemational  Hotel &  Tower
Fort Lauderdole will become o
destination for many and o home
for o select tew. The 24-story
condominium/ hotel, Dongld J,
Trump's tirst signoture project in
Broward County, rounds ouf the
mogul's presence In the fr-county
reglon and piomises to be ¢
prominent 21st century residential

fandmark when i is compligte:
‘Fiotido hos been a gieat place
to develop” scld fumo. who has

also builf the legendary Mor-a-Lago
Ciub and Tump Intemational Golf
Club In Paim Beach. "In particular,
Fort Lauderdale will benefit
immensely from this pioject The
zoning Is popukar, the architecture
wil be omazing and the market
hos been caling for this. Buyers
have been walting for something
spectacular. This is i1

No other real estate company
hos ‘estabished o brand (dentity
fhat rivals that of Tump, His signa-
fure projects are known and tusted
for supreme luxury the worid over,
While his nome precedes his work,
Tump thos (aisol imanaged fo
assemble an Incomparable team
fo back-up his reputation. The
imasters of the development hode
have all conveiged to Woik on
Trump intemational Hotel & Tower
Fort Louderdale.

Roy Stilman o leoding real
estate developer with a portiolio
of some of the most impressive
developments in  New York,
Connecticul and Florido, s the
Trump Intemational Fort Lauderdole
[prolect co-gevelopet. He says the fit
out and compietion cre his work,
which he considers a fomn of arfistry.
Just as he did for his acclaimed
condominium, The Mefropolitan,
in New Yok City, Stillman will
personally make it his mission to
seek out and Incorporate only
the finest textiles, materdals and
fixhres in Tump Irdemational Fort
louderdale. The end result of his
efforts, he hopes, will be the finest
‘ouilding In ot of Flodda.

" hope to raise the standord in the
siote’s develooment” commented

by JOIE A, SCHMITZ

Stilman. “Here it has never been
customatry to, for example, provide
floording other than concrete. Owr
units are going fo be shrewdly and
inficately outfitted so that residents
con just move in. My intention is that
other developers will follow suit,
hoisting the bar on real estate work
in the area.”

Stilron wil combine his falents
and propensily for producing works
of excellence with the incomparable
orchitectural  skllis of Michael
Graves. Together, the poir has
conceptualized the shucture’s
profie and Hs Interor design.
Boyrock Group, a luxury real estate
Investment and development
organization, wil aiso be conhibuting
1o the structuing and operation of
Trump Intemational Fort Louderdole,
The development 'quartet hos
brought %o the project on
unmatched caliber of expertisg,

Tump Intemational Fort
lauderdale wil be compiised of
298 experity-oppointed deluxe
studios, and one- ond iwo-bed-
toom suites. The modein layouts
feature fiexible floorplans that can
easily be combined with other units
to creale larger spoces, of
customized according to the
resident’s predilection. Each spoce
wil be delivered fully finished.
Onsite, there wil be the standard
luxury amenties, such as a 5,000
square-foot heatth club ond spa.
and a fitness center complete with
of-the-moment equipment ond an
extroordinary personal tralning staff
A world-class restourant with Indoor
and ouldoor seafing and o giand
mosale-tile pool and sun deck both




ront the ocean. But what tuly sets Trump
Intemational Fort Louderdale apart from the
ofher developments popping up In ihe
area is its expected attoché senvice

As pari of the Trump five-stor philosophy,
each guest can expect the some
outstanding sernvice ot ony Tump
Infemational destination—from New Yok to
Chicogo 1o Fort Louderdale. Each resident
is ossigned a Tump Attache who tunctions
as a personal conclerge, providing
comprehensive attention 10 that indMdual’s
needs and piefetences. The dedicated
atiache will closely care for and coter to
the detolls of each residentiol otmosphere.
Included In the signature service will be a
cell phone and complimenfary business
cards ond personalized stotionary to use
while onsite.

Angiher highlght of Tump Intemationol
Fort Lauderdale’s fist of .amenities s he
valuable hoisfcondo progrom. The system

craates g fladoility ihat Fiorida homeowners!

can eopreciare

When @b home, owners can =
enjoy ol fhe perks ©f 24-hour,
white-glove, service—including'
five-star ‘omenifies, conclarge
garvice, volet senvice ond live
owners can pioce thelr Unit inc
wolunrory fental pooll The ooms
ore ented out by hotet reception,
subsidizing the owner's fees. The
maikst, soturated with second-
ond sometimes third-home. buyers
who five In other locotions, hos created a
demand for this ype of residentialffental
program, Ultimatety, It sets up ease of own-
emhip ond maintenance for the consumer
who wants simplicity when an vacation.

So, I would seem the deck & stacked in
‘avor of Fort Louderdale. Trumip Intemational
Hotel & Tower will encompass incompaiatie
design. exude unmaiched eloquence and
embody the gudlly ana tntegnly that s
CsSoCkTied win ne Trump nome. +




« s ecral cdieizines svitun

MAY 2005

P R ]

Far e amssrmaiion, call
wvive. TrusngFoactl suderdale.com




Sentinel

Siiii:

i
v

.I 3 ! .
27 g
B 2 amehE
1 g f Condo-hotel investments
1 E , offer ownership, rental
4 § ; income —and risk.
i He
b & o
s When Henty Moy first resarved o Fort Lag-

]
.
g

|

Fow, people kniew what fewns, “Wheit ] first
W@wwwﬁmwﬁ

i e

COMING ATTRACTION: Scale modelof the " Itasapprechted greatly,” Moy sk

BLUEPRINT B S
Gondo-hotels began os s waytolet e el b
loh have o ot By Flling e ol S
m.vmd!mwmhpﬁ-k ~ “’%mww

SSIORATE Vi vy 1350 F
Sence soTOHoTe el o M BT
agent at Bssinger-Wi m'-mumﬁ
Byt owning,this naw real estate hybrid
comeswith brokess 1dd. Prospec
s b e
itheunit may sppreciate i
nobelgrra theywilte check‘?;rtonfo'hhnu-

Foronething. calewlptinga nmﬂ;r:ni;
C e e s
e tobe sboul2s

tenifal fexizel tncouia!]
o Comperbl s e
the number of days.you cen ocCupy your unit,
emthom‘ygnmltm?
SmeemTohent
Lk
&l n!g sndable tHah those frotd other
Whativer the detills, experts soy they And mitiiy of the bes: profects are on acean-
should be speliad ot In documents; which Grorii pare ffes spectacular views, but
S&hmu:“ﬁ%wmmn ;hjimm%&mm husrricans dam-
451 be read by & awy ! . ;
:M%m industry commutant m:z:"‘ mmt«m Bobby said
firm. Brosh & €53 in Misml CRUNCHING THE NUMBERS

— P0Al ST HOAYT Amajordi T e i




>

'THE WALL STREET JOURNAL.
RKETPLACE




THE WALL STREET JOURNAL.




VACATION HOMES

GROUND FLOOR

Breaking Ground

As one of the most premium real estate markees in che
United States, Florda atoucets developers from all over che
world. And cach of these clever marketers is seekiag to cre-
ate che next big thing. Branding has become an important
facet of the Florida real estare landscape. Here, a marque
name goes 4 long way in establishing the renor and reputa-
tion of a property. Hip hotelier lan Schrager is developing a
huxury howel-condo in Miami Beach, but when it comes to
self-bmnding, no developer does it beteer thaw Donald
Trump, When the Trump name is attached to 1 project, it
creaees Ingrane byez, More Imporeandy, ic nandares inco
instant sakes and—in many cases—a quick sellout

Trump Tower Tampa

On the west coast of tho Sunshine Stare, Trump has partnered
with Tampa, Fla,,developer SimDag-RoBEL to create Trump
Tower Tompa, a huxury condominipm that will faacure 192
residences priced from $700,000 o over $6.5 million. Tc fs
Trurnp's fiest project on che Gulf of Mexico and, at 52 stories,
it will be the ullest building on the wast coast of Florida,
“We're going to produce something chat’ never been pro~
duced in this ares before,” said Trump ar the projects open-
ing. “There always competition, buc nobody will have che

SUMMER 20058

THE INSIDE TRACK ON THE LATEST DEVELOPMENTS

heighe we have or the archirect we have, and nobody will have
the aante Trump.”

The projecr was designed by the prominent Tampa firin of
Smith Barnes Santiesteban Architecture, and will be buile by
Turner Construction. The $220 million Toump Tower Tampa
is locaced on 3 1.5-acte site olong the Hillkborough River in
the hoart of Tamnpa financial and cultural diseriets The can-
dominiums and penchouses will mnge from 1,991 square feer
to 6,150 square feet and will feature the finese appointments
and amenities—concierpe and valet service, business cenver, &
party room with catering kitchen, a Gmess center and ¢pa,
serviced suites for overnighc guests, billinrds and game rooms,
2 restaurant and 2 poal deck, The lobby will feature exote
wood finishes, imporred marble floors with inlaid onyx high-
lighrs and a coverable are collectdon.,

Already, the cower is nearly sold out, Nincty-cight percenc
of the condominiums were reserved by the tme the sales cen-
ter opened in February; completion i prajected for 2007,

Trump Towar Tampa, B13.225.2070, www.trumptowestampa.com

Trump International Hotel & Tower
Trump s also expanding his empire on the east coast of Florida,




where he already has several projects in the works. His newest
undertaking is Trump International Hotel & Tower,a five-star,
298-unit barel-condomintum on two occanfront acres ‘in
Fort Lauderdale, to be built in conjuncdon with Neéw York
resort developer Roy Sallman and Bayrock Group LEC,

The 24-story tower, designed by famed architect Michael
Graves, will feature units ranging in size from 530 square feet
to 4,000 square feet. Prices will span from the $500,000s to over
$3 million. Each unit will be fully furnished, replete wich flat-
screen TVs, DVD and CD players, state-of-the-art kitchens,
imported Ialian marble flooring and spacious bathrooms.

*The name of the game here 1s five-star service,” Stillman
says. Residents and hotel guests will have access to all the serv-
ices of the hotel, including white-glove concierge service,
valet, housekeeping and room service. Arfienities will include
a 5,000-square-foot health club and spa, a fitness center with
personal trainers, 3 world-class restauranc and a pool deck
overlooking the ocean—all in the heart of Fort Lauderdale
Beach, which is experiencing a renaissance with the develop-
ment of other hotel-condominiums under the W Hotel and
St. Regis flags. Trump International Hotel & Tower is sched-
uled for completion in 2007.

Trump International Hotel & Tower
846,878.6701, www,trumplortlauderdale.com

The Shore Club

Another hotel-condominium making news in South Florida
is the Shore Club, a conversion of an existing hotel on Collins
Avenue in Miami Beach to a hotel-condomumum.

Hotelier fan Schrager—known for developing the leg-
endary Studio 54 in NewYork City as well as the Delano, one
of the hottest hotels on South Beach—will invest over $20
million in the existing hotel to create 245 newly configured
units ranging in price from the $300,000s to $20 million,
some of the highest prices ever asked for hotel-condomimum
units in Florida. One of the priciest penthouses is three sto-
ries of over 2,400 square feet, and comes with a 3,000-square-
foot terrace, a private lap pool and 360-degree views.

Shore Club unit owners will have access to all hotel serv-
ices, including the restaurants, bars, fitness center, beach con-
cessions and even pet walking and sitting services. They will
also have privileges at the neighboring Délano and VIP treat-
ment at all hotels, bars and restaurants owned by New York's
Morgans Hotel Group, Schrager’s firm.

Amenides at the Shore Club include Nobuy, the cutting-
edge Japanese restaurant owned by Nobu Matsuhisa and
Robert DeNiro, as well as Ago. a Tuscan restaurang, and the
famed Skybar,

*“The Shore Club 1s an opportunity for people to be part
of the lifestyle 1 have spent the last 20 years culavating,”
Schrager says. “There’s something sexy in giving people the
opportunity to own within one of these lifestyle hotels.”

Schrager already has a waiting list of anxious buyers. He
plans to give his current customers first dibs and has fielded a
few phone calls from people inquiring about the $2Q nullion
penthouse. Occupancy at the Shore Club is expected to begin
in the fall of 2006. ROBYN A, FRIEDMAN

The Shore Club, 305.695.3100, wwwi.shoreciub.com

Opposite: A rendering
of a tiving room In
Miami Beach's Share
Club, helmed by
hoteller lan Schrager.

This paga, bottom:
The 192.unit Tump
Tower Tampa soon
will be the tallest
building on the west
ooast of Florida. Left.
Aschitect Michael
Graves designed the
Trump International
Hotel & Tower in
Fort Lauderdale.
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