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Mums are a powerful consumer We began by interviewing mums
group and a significant audience and identifying a range of universal
segment of our News Community = emotional needs they experience

newspaper readership- 80% of when they are using media, then
local mums read their local paper  quantified these findings using
over a month.” a representative sample of 1028

To provide insight into the mums nationally™.

relationship mums have with their =~ The study shows the emotional
local paper and media generally, we needs that local newspapers

explored the emotional drivers of meet for mums relative to other
their media choices. The research media; confirming their role as
utilised needs state theory to a communications channel for

explore the emotions mums are connecting with mums.

feeling when they use different
media, the ‘why’ behind the ‘what’
she is consuming.

Extrovert Fwelve emotions were

Desire for social | Desire for
stimulation, | knowledge
enjoyment and f expression
harmony j and vitality

Desire to be | Desire to feel
responsible, § confident and
secure and f in control

** Source: Understanding Mums & Media,
Vision Critical Australia October 2012




WHEN MUMS ARE USING & &
MEDIA* THEY FEEL... o
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« a need for knowledge t m/ WW

« a fear of missing out )/)/ W (9/2/.” Local Mum

a need for relaxation
a need to feel social

« the need to belong The need to feel that she
The need to feel is not missing out...

As a parent mums are making decisions every day that

knOW]‘edgeab]'e aip=s shape not only their own lives but their children’s lives

as well. So mums need to feel that they are making

Mums take on a lot of the responsibility for organising the best decisions and choosing the best options. She
and managing the family’s home.hfe. So she needs wants to ensure that she and most importantly her
to be knowledgeable and just as importantly, feel whole family is not missing out. To help satisfy this

knowledgegl?le. The need ?r knOW}I.Edge is the StiQHQESt need they look to media - social media, online news
emot'lon driving mums media use. he best in delivering  5nd local newspapers.
to this need are newspapers — both local, metro and
Online news Sites- Whl]-St She needs to be in tOU-Ch Wlth *Media included in this study: Local Newspapers, Metro Newspapers, Online News, Radio,
the WOﬂd at 1arge She also needs knowledge Close tO TV, Magazines, Outdoor, Shopping/Searching Online, Online Social Media.
bl
home and the local paper has a unique role to play in
resourcing her life.
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Local Mum

saturday SYDNEY FESTIVA!
What better way to get in the groot
ART EXHlBlTION Sydney Festival than with alittle bit of s are on
Artspotat Avalon Recreation Centre, 59A dancing? Held atthe Domain tonight from Sunday. offering
0ld Barrenjoey Rd, Avalon. work of 15 local 7-11pm, is the Daptone Super Soul Revue - fresh food to
PCA members. Exhibition until Sunday. ahuge outdoor dance party Acts will Kkickstart your
Jjanuary 13.Details: 0407 270 365. include Sharon Jjones & The Dap-Kings, healthy new year.
Charles Bradley. Menahan Street Band
LlFESA\llNG CARNI\I AL Budos Band and Sugarman 3.
The Palm Beach New Year Open and Boat petails: sydneyfestival.org.au
Carnivalison today bringing clubbies
together from across the peninsula. sunday
Registration is from 6.30am- Competitors
will start from under-13s and go right OCEAN swWIM
through to masters. petails: Newportis hosting the
0411727 242. \atestleg of the
pittwater Ocean ¢
SATURDAY SUNSETS Series. Hundreds areé
The Newport Arms’ beer gardenon Kalinya expected to turm out
15 PEE S e vime of for the event which
o0 and 800mM '
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HOW MEDIA CONN;
WITH MUMS’ NEEDS

Each media meet the emotional needs of mums’ in differing ways and can
fulfil complimentary communications roles in connecting with mumsg,

Local lewspapers are unique in that they are the only
media that help mumsg resource their family’s Jife locally.

MEDIA MEDIA

77%
KNOWLEDGEABLE 4% 69%
LOCAL PAPERS 65%

49%
45%
NOT MISSING ouT LOCAL PAPERS 40%
31%
86% LOCAL PAPERS
74%
60%
69%
28% LOCAL PAPERS
41%
LOCAL PAPERS 26%
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ENGAGING MUMS

What else are mums doing when they are...
SOECe80 &
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17% 17%

23% . 15%

17%

68%

Read a magazine

Read a metro or national

S 64%
newspaper (in print)

Read your local newspaper 60% 27%

Shopped or looked for
information online

Read online news or
newspapers online

43%

25% 9%

-

42%

30%

Used social media

wacreary [ —
See outdoor advertising l 9% _ 87% I 5%
Listened to the radio . 8% _ 87% . 14%

Mums lead busy lives so they are big multi taskers They are often busy tending to their children’s needs
and this applies to media as well. Reading is a focused so that TV, radio and outdoor in particular are often
activity and they told us that they are most likely to background media.
solely be doing thlia.c t11v1tylwhen reading magazines, In terms of using multiple media at the one time, online
metro papers and their local newspaper. media and watching TV are the media most likely to be

done whilst using another media.

STUDY METHODOLOGY
Undenstanding Mumy & Mgy, Vivion Criticat

Phase 1 - Qualitative Interviews

Uuntratia, October 2077

48% from
In person intervy; : external sample
1ews to understan Primarily lj 2 not workin
Slc;‘évu?}?mf 1;1se various media d newspager g:et:;;r:?;j:}? Cai) readership ?gr?:ed;:f ?Alrél 1Wspaper
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Her local paper is the media
that helps her support her .
family’s everyday, local needs.

Feeling connected to their community

For most mums, feeling connected to their local community means:

Knowing where to find what their family needs locally 80%

Feeling safe in their local community 80%

Knowing what opportunities are available for their family locally 72%
Knowing people in the their local neighbourhood 67%

Knowing where to find the best prices available locally 66%

Getting the most out of where they live...

They love to read about:

Local events 96%

Local shopping 96% .
Local specials 95% 6 §//
Local crime 91% 1/? , @4?2 ZZZL thl‘e e mums

Savings coupons they can use locally 90% ZZC/;L

Health & Fitness 89% Z(& ZE(L dO mOSt Of
Food & Cooking 88% theil' hV]_ng
Local people 87% % Z(& .

Local restaurants and cafes 84% % ].OCa]-lY-
Local schools 81% \/

Source: Understanding Mums & Media, Vision Critical Australia November 2012
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