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How the awards are funded
The BMJ Awards are run on a break-even basis and have two revenue streams which finance 
two distinct streams of activity. 

Those attending the awards ceremony and dinner purchase tickets which finance all costs 
associated with the evening event. 

The second revenue stream comprises sponsorship and this is used to finance the costs not 
associated with the ceremony itself. These include: entry generation; shortlisting; judging; 
coverage of the shortlisted teams; the winners supplement; further dissemination of winning 
projects; PR and general admin.
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“The BMJ Awards celebrate the 
inspirational work by doctors and 
their teams throughout the UK. 
Over a 6-month period more than 
300 teams submit entries which 
our distinguished judges whittle 
down to 16 eventual winners 
and 60 shortlisted teams are all 
showcased in The BMJ.

Such a programme would not 
be possible without the support 
of our sponsors to whom we are 
enormously grateful. If you would 
like your organisation to share 
in the spotlight, alongside the 
winning teams, please get in touch. 
We would be delighted to work 
with you.”

Dr Fiona Godlee, Editor-in-Chief, The BMJ

Our goal in sponsoring the Awards is to build and strengthen our brand 
awareness across the UK. The BMJ provides a particularly strong channel to 
achieve this with the potential to reach more than 140,000 doctors nationwide.”

Gaelle Ainslie, Marketing & External Relations Manager, MDDUS Headline Sponsor



What The BMJ Awards can do for you
•	 Enhance your corporate profile through 

association with the biggest and best awards 
programme for British doctors

•	 Influence BMJ’s audience with your branding 
in print and online in The BMJ and our range of 
specialty journals

•	 Network with the leading lights of UK medicine 
including clinicians, policymakers and academics

Choose or suggest a category 
The BMJ Awards covers the whole of UK medicine via a range of categories based both on medical specialties 
and on cross-specialty activities. We aim to achieve a good mix of categories each year and are very happy to 
consider suggestions from sponsors. 

•	 Support the spread of best practice and 
outcome-improving innovation

•	 Meet the best medical teams in the UK and 
the emerging stars of medicine 

•	 Make your organisation synonymous with the 
quality agenda that The BMJ promotes

•	 Align your organisation’s goals with  
The BMJ Awards

Clinical Leadership 

Innovation 

Patient Safety 

Primary Care 

UK Research Paper 

Education

Diabetes

Gastroenterology 

Imaging

Mental Health 

Palliative Care

Women’s Health 
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By recognising innovation 
in the NHS, The BMJ Awards 
reminds the international 
medical fraternity that the UK 
excels in improving care  
for patients
Dr Hashim Ahmed, UCL, Innovation Team

Recent categories



The BMJ Awards are backed by a robust judging process - which includes detailed scoring of every entry, live 
presentations to the expert judges, and peer review - those who win an award truly are the best of British medicine.

The high quality of 
the entries for this 
annual event continues 
to ensure that it 
remains as one of the 
very best of Health 
Awards. It provides 
brilliant recognition of 
outstanding healthcare 
within the UK! 
Richard Lane OBE, President, 
Diabetes UK 

Previous judges have included

A robust judging process

Clare Gerada 
Medical Director, 
NHS Practitioner 
Health 
Programme

Iona Heath 
Past President, 
Royal College  
of GPs

Bruce Keogh 
Medical Director,
NHS England

Parveen Kumar 
Professor of 
Gastroenterology, 
Barts and The 
London School 
of Medicine and 
Dentistry

Ian Gilmore
Past President,
Royal College of 
Physicians

Mike Bewick 
Deputy 
Medical 
Director,  
NHS England
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The BMJ Awards timetable

2016

2017

June

May The BMJ Awards 2017: Thursday 4 May

Agree categories with sponsors

Appoint category champions and introduce 
to sponsors

July

September Deadline for judges to be appointed

October

November

December

Call for entries with sponsor branding on 
email templates and online entry system

Call for entries with sponsor branding on 
print and online advertisements

Launch of The BMJ Awards 2017 incorporating sponsor 
branding. Press announcement with sponsor mentioned

January

February

March

April

Entry period ends with sponsor branding on final email 
marketing and social media campaigns

Shortlist announced, coverage begins with sponsor logos 
appearing next to shortlisted features and in press releases 
for each category.

Coverage of final shortlisted teams with sponsor branding 

Sponsor branding throughout the evening 
Sponsor  to present certificates to shortlisted teams

Sponsor VIP to present trophy to winner

Sponsor photo with winning team

Sponsor advertisement in winners brochure

Winners coverage appears in a special supplement in The BMJ
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Team

Adolescent Diabetes team, Portsmouth 
Hospitals NHS Trust

ProjecT

Diabetes Care with STYLE

caTeGorY

Clinical Leadership

caTeGorY SPoNSor

In association with

Are you the best of British medicine?

Enter now at www.thebmjawards.com 

The BMJ Awards recognise the achievements of UK doctors and their teams 
who are making a difference to the lives of patients and improving healthcare. 

Find out more at www.thebmjawards.com 

Closing date for entries: 24 January 2014

Sponsors include
In association with

Wednesday 6 May 2015

In association with

Are you the best of British medicine?

Enter now at www.thebmjawards.com 

The BMJ Awards recognise the achievements of UK doctors and their teams 
who are making a difference to the lives of patients and improving healthcare. 

Find out more at www.thebmjawards.com 

Closing date for entries: 24 January 2014

Sponsors includeIn association with

#thebmjawards

Menu

Prawns, smoked trout & mango, with pea and 
butternut squash, spiced sauce vierge

~
Pan-fried corn fed chicken supreme, sun blushed 

tomatoes and a creamy artichoke risotto

~
Warm mixed berry frangipani with vanilla cream

Tea, coffee & petit fours

In association with

Are you the best of British medicine?

Enter now at www.thebmjawards.com 

The BMJ Awards recognise the achievements of UK doctors and their teams 
who are making a difference to the lives of patients and improving healthcare. 

Find out more at www.thebmjawards.com 

Closing date for entries: 24 January 2014

Sponsors include

Thank you to all our sponsors

If you or anyone on the table suffers from any allergies or food intolerances and 
wish to find out more about the ingredients we use, please inform a member of 

staff and they will be pleased to supply the relevant information.

Branding 
opportunities

THE BMJ | AWARDS 2015 9

HIGHLY 
COMMENDED
PARKINSON’S PALLIATIVE CARE 
Scarborough Hospital and 
St Catherine’s Hospice 

RUNNERS UP
PALLIATIVE MEDICINE TEAM 
Beatson West of Scotland 
Cancer Centre  
HOSPICE ULTRASOUND SCANNING 
SERVICE  
Douglas Macmillan Hospice, 
Stoke-on-Trent  
@dougiemacstoke 
SUPPORTIVE AND PALLIATIVE CARE 
TEAM  
Royal Surrey County 
Foundation Trust  

WINNER
BAWC LAST YEAR OF LIFE PROJECT
PALLIATIVE CARE MANAGED CLINICAL NETWORK, BRADFORD

What they did: The decision by the Department of Health in 2013 to phase out the Liverpool Care 
Pathway has le�  palliative care teams to reinvent end-of-life care, says Dr Andrew Daley, consultant in 
palliative medicine. Palliative care is widely available to cancer patients but they are less than 30% of those 
who are approaching the end of their lives, he says. “The other 70% include patients with COPD, heart 
failure, neurological conditions, dementia. The majority of these deaths are predictable with hindsight but 
not acknowledged in advance with patients and carers.” The service set out to change that by improving 
identi� cation, using electronic systems to record people’s preferences about the care and introducing what 
Daley calls the most original element – a 24-hour telephone advisory service sta� ed by nurses, called 
Goldline.

“When patients ring the Goldline number they are through to a senior nurse. They manage the calls by 
advice or reassurance, send a community nurse or a doctor, or seek advice from consultants.”

Of more than 2200 calls in six months in 2014, only one resulted in an admission to hospital or hospice. 
Over that period it is estimated that 89 admissions or A&E attendances were avoided. In 2013-14 the data 
show 4172 deaths, only 14% in hospital and 75% at home.

Judges’ comments: The key strengths of the Last Year of Life Project were that it was an innovative, 
collaborative project that brought about an impressive amount of change and positive improvement in end 
of life care for people in this region. The team was well established, reaching a high proportion of people 
at the end of their life in their population. The team were committed to making sure their interventions and 
services were well coordinated and have extended the project beyond specialist palliative care – with 46% 
of Goldline patients not under specialist palliative care services.

PALLIATIVE CARE
TEAM OF THE YEAR

This award is for an innovative project that has measurably 
improved palliative care for patients or their carers

Sponsor

Live judging in BMA House - sponsors welcome to attend
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Sponsor Package
As a sponsor of The BMJ Awards you can benefit from the following opportunities 
before, during and after the event. The standard awards package costs £25,000.

Before the event

•	 Sponsor logo on The BMJ Awards website
•	 A sponsor’s guide to maximising your 

sponsorship 
•	 “New sponsor” announced through social 

media
•	 Sponsor logo on the awards entry system 
•	 Opportunity to attend face to face judging 

day as an observer
•	 Sponsor logo on print advertisements about 

The BMJ Awards
•	 Sponsor logo on email alerts encouraging 

entries and announcing table sales
•	 A full page advert to appear in winners 

brochure
•	 Sponsor logo to appear in The BMJ editorial 

coverage about the category shortlist
•	 Sponsor logo on e-tickets sent to all guests
•	 Access to guest list prior to the event
•	 10% discount on additional table sales

At the event

After the event

•	 A table of 10 positioned in 
a prime position +  senior 
executive to sit at a VIP table

•	 Sponsor branded poser table 
within the drinks reception

•	 Meet teams and present 
branded certificates to finalists

•	 Sponsor logo on twitter wall - 
visible throughout the event

•	 Sponsor logo on plasma screens 
and during category winner 
presentation

•	 Your representative on stage to 
announce winner

•	 Sponsor logo on table menu, 
signage and table plan and 
on logo photo board where 
photographs are taken of the 
winner and sponsor

•	 Full recognition of sponsor in The BMJ’s 
winners supplement

•	 Full access to photographs from the night
•	 A summary of all press coverage 

Bespoke elements 
(additional cost)

•	 Sponsorship of The BMJ 
Awards poster exhibition on 
the afternoon of the awards 

•	 Winning team in your 
category invited to present at 
the BMJ Careers Fair, attended 
by c2,000 UK clinicians 

•	 Invitation for winning team 
in your category to present 
at the International Quality 
Forum attended by c3,300 
international delegates 

•	 A video package of the 
winning team in your 
category shot on location for 
you to host on your website•	 Sponsor logo on the winners 

brochure app
•	 First option to renew category 

sponsorship 

Previous sponsors have included

In association with

Are you the best of British medicine?

Enter now at www.thebmjawards.com 

The BMJ Awards recognise the achievements of UK doctors and their teams 
who are making a difference to the lives of patients and improving healthcare. 

Find out more at www.thebmjawards.com 

Closing date for entries: 24 January 2014

Sponsors include

13 categories
400+ entries received
60 shortlisted teams
1 Lifetime achievement winner
685 guests
48  mentions in the press
491,000 emails sent
2800 tweets

accounts reached)
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The BMJ Awards 
in numbers

entries received 
in 2016

600guests

53
mentions in the 
press including  
1 broadcast by 
London Live.

885k

Up to


