Marc H. Frucht

90 Crown Knoll Ct., #146 , Groton, CT  06320

(860) 389-2601

     marc@frucht.org 


OBJECTIVE
Seeking a challenging Editing, Teaching or Writing position with any who will utilize my education and experience

Strengths and qualifications

· Organizational & Interpersonal Skills

· Excellent Grammar & Spelling Proficiency

· Oral & Written Communication

· Documentation Discipline & Attention to Detail

· Hard News, Features, Sports, everything.

· K-12 Substitute Teacher. NL, Conn. 3+ yrs 

EDUCATION 

– Bachelor of Arts degree – Major in English Literature with a Minor in Native American Studies


University of Connecticut – 2010



Deans List Honoree

RELATED PROFESSIONAL EXPERIENCE

Franklins.net









   
   2005 – 2012 

   
Copy Editor 

· Prepare, rewrite and edit transcripts of commercial podcasts to improve readability

· Verify facts, dates, and statistics, using standard reference sources

· Plan the contents of publications according to the publication's style, editorial policy, and publishing requirements

· Oversee publication production, including artwork, layout, computer typesetting, and printing, ensuring adherence to deadlines and budget requirements

· Read, evaluate and edit written copy submitted for publication and confer with authors regarding changes in content, style or organization, or publication  

Green Bay News Chronicle







        
        1996 – 2000 

   
Sports Writer /Advertising Copy Writer/Customer Service Clerk 

· Reported and wrote sports stories for publication or broadcast, describing background and details of events

· Determined a story's emphasis, length, and format, and organized material accordingly

· Attended sports functions to gather information about events through research, interviews, and experience

· Discussed with clients the product, advertising themes and methods, and any changes that should be made in advertising copy

· Wrote advertising copy for use by publication or broadcast to promote the sale of goods and services

· Developed advertising campaigns for a wide range of clients, working with an advertising agency's creative director and art director to determine the best way to present advertising information

PUBLIC RELATIONS EXPERIENCE

Native American Music Awards – NYC, NY





    
    1998 - Present 

   
Volunteer Online Publicist/Advisory Board Member/Ceremonial Production Assistant & Stage Manager

· Plan and direct development and communication of informational programs for annual program of music awards ceremony

· Establish and maintain cooperative relationships with representatives of artists and musicians

· Prepare or edit organizational publications for internal and external audiences, including employee newsletters

· Confer with board members, organization officials, and staff members to discuss issues, coordinate activities, and resolve problems

· Cue performers to go on stage and cue technical crew to operate sound and lighting during music awards ceremony


