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DISTINCTIVE VOICES, FEARLESS REPORTING, 
and a sense of style: these are the essential elements 
of Amelia Lester’s Good Weekend. Now that 

longform journalism is more sought after than ever, she 
works with the best writers in the business to tell the stories 
which feel urgent and compelling because they encapsulate 
and explain our times.

Amelia Lester spent ten years in New York as an editor and 
writer at The New Yorker, where she was managing editor, 
re-launched a section, and, most recently, led the magazine’s 
digital strategy. She grew up in Sydney and graduated from 
Harvard University with a degree in English and American 
literature and language.

With her passion 
for longform 
journalism and 
impeccable 
credentials Amelia 
brings a fresh 
perspective and 
quality to one of 
Australia’s most 
loved and respected 
mastheads.

Every Saturday  
Good Weekend 
connects Australians 
with the world 
around them. 
Stories that move, 
provoke and amuse, 
capturing the very 
essence of human 
life. Every week 
our stories are the 
talking points at 
dinner parties, and 
our commitment 
is to bring readers 
a magazine that 
encompasses all 
aspects of the 
weekend.

Pat Ingram  
Editorial Director,  
Good Weekend 
& Sunday Life
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WHY ADVERTISE? 
• Good Weekend is the highest reaching  

newspaper inserted magazine among A/B  
social grade Australians.

• Reaching over 950,000, the equivalent of a top 
10 TV show such as Sunday Night, Nine News, 
Seven News and Today Tonight.

• Good Weekend has an evenly split audience 
between males and females (46% male / 54% 
female). 

Source: emmaTM, conducted by Ipsos MediaCT, people 14+ 
for the 12 months ending December 2015, Nielsen Hybrid 
December 2015. Good Weekend NSW/VIC AIR 

G OOD WEEKEND HAS ALWAYS BEEN COMMITTED TO 
bringing our readers a well rounded offering that encompasses all aspects 
of weekend leisure  with some of the country best journalism in stories 

that are relevant, topical and thought-provoking combined with  inspirational  
and aspirational lifestyle pages. 

MAY 10, 2014

No pop singer divides opinion as deeply 
as Lana Del Rey. Fiercely original artist 
or just a sexy, sultry fraud?

Love her
or hate her?

GREAT ESCAPE
How a North Korean propagandist 

fl ed the Hermit Kingdom

FAREWELL TO OZ
Behind Judy Garland’s booze-

fuelled 1964 Australian tour

BITE THE DUST
The Aussie research 

that’s beating dengue fever

ABDUCTED
Inside Cleveland’s 

house of horrors

READERSHIP^ 

950,000 
National 

533,000 
NSW 

417,000
Victoria

MAY 17, 2014

   “A manic, kamikaze 
    part of me has gone”

Tara Moss reveals how new 
motherhood has helped heal 
the pain of an adolescent 
tragedy. BY SUSAN WYNDHAM

ON THIN ICE
The world’s most 
perilous walk to school

GAME CHANGER
How African refugees 
are embracing AFL

A FACE IN 
THE CROWD
Learning to live 
with social anxiety

I SOLD WEED 
TO MY PARENTS
Confessions of a 
14-year-old drug dealer

HANGING IN THE 
BALANCE

Rob Oakeshott 
recalls a long 

17 days in politics 

BACK ON BOARD
How a champion 

skateboarder reclaimed 
his life after tragedy

DESCENT 
INTO CHAOS

Why Egypt’s voters 
see no way out

MAY 24, 2014

At 81, billionaire property developer Harry Triguboff 
still has an insatiable desire for the deal.

SUCCESS STOREYS
BY AMANDA HOOTON

SEX, TEXTS  
AND SELFIES
The secret world  
of teen dating

FAST TRACK  
TO OBLIVION
The jogging junkies 
running themselves 
into the ground

DEC 13, 2014

I can’t 
expect 
people to 
vote for me 
if they don’t 
know me
Can Bill Shorten 
convince the  
nation to make  
him PM?
BY JANE CADZOW

TrèsJolie
WHY MEGASTAR ANGELINA CONTINUES TO SURPRISE.

BY AMANDA HOOTON

MAY 31, 2014

ADRENALIN KICK
Sophie Cape’s ride 
from extreme skier 
to artist extraordinaire

FULL CIRCLE
How Australian rapper 
360 cleaned up his act 

MY MOTHER, 
MYSELF
Jill Jolliffe’s search 
for her lost past

BRUTE FORCE
When a night at the 
casino ends in death

I, Robbie
Fashion’s front-row friction | Guilty until proven innocent | Saving our turtles

MAR 29, 2014

FROM GRADE-A BINGER TO CONTENTED FATHER 
– THE AMAZING RIDE OF A POP SUPERSTAR
BY AMANDA HOOTON

JULY 26, 2014

EIGHT’S 
COMPANY

Inside a student 
share house

THIN WHITE LINE
My life as a referee

ROBERT DESSAIX
on when to cull friends

SEX CRIME
The rape case 

that took 20 
years to solve

Joel
ACTOR JOEL EDGERTON HITS THE HOLLYWOOD BIG TIME

Hey

JULY 19, 2014

    

 

The men  
who betrayed  
Joe Hockey

Fall 
guy

OUR  
CREDENTIALS

For advertising enquiries or more information, please contact: 

National: 02 9282 2096 or 02 9282 1064  

Pat Ingram  
Editorial Director,  
Good Weekend & Sunday Life
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46%/54%
Male/Female split

57 
years

Average age 

73%
Live in capital cities

61%
Are tertiary educated

313,000
Working as a Professional/Manager

348,000
Social Grade A

251,000
$100K+ HHI

$110,070
Average HHI 

(population average $89,930)

43%
Baby boomers

38%
Light or do not read  

news stand magazines

36%
Light listeners or do not 

listen to radio

Source: emmaTM, conducted by Ipsos 
MediaCT, people 14+ for the 12 months 
ending December 2015, Nielsen Hybrid 
December 2015. Good Weekend NSW/
VIC AIR 

READER PROFILE

PR
O

FI
LE

For advertising enquiries or more  
information, please contact: 

National: 02 9282 2096 or 02 9282 1064  
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AMANDA HOOTON has been a 
features writer for Good Weekend for 
14 years. She has won a British Press 
Award and a Walkley award for her 
journalism, and in 2012 published a 
book, Finding Mr Darcy.

STEPHANIE WOOD is a features 
writer for Fairfax Media, also writes a 
food column for Fairfax Media’s Daily 
Life website. She is a former deputy 
editor of the(sydney)magazine, and 
former editor of the The Age Good 
Food Guide.

JANE CADZOW is a feature writer 
for Good Weekend. She has had four 
Walkley Award nominations, twice 
winning the Walkley for best magazine 
feature writing. She was highly 
commended in the 2004 Graham 
Perkin Award for Australian Journalist 
of the Year.

GREG CALLAGHAN has been a 
feature writer for more than 20 
years, has taught feature and news 
writing at the tertiary level, and is 
the author of three books. He is 
a former deputy editor of Good 
Weekend.

FRANK ROBSON is a well known 
journalist and author. He has won 
two Walkley Awards for feature 
writing, and has worked for a range 
of publications here and overseas, 
including The Sydney Morning Herald 
and TIME.

TIM ELLIOTT is a senior feature writer 
for Good Weekend. A journalist for 22 
years, Tim won a Best Feature Award 
at the National Magazine Awards and 
has written two books, including The 
Bolivian Times. 

PAUL MCGEOUGH is an award-
winning journalist and former editor 
of The Sydney Morning Herald, who 
reports for Good Weekend from all 
corners of the globe. Paul is known 
for his hard-hitting investigative 
journalism and in 2003 won the 
Walkley Award for Journalism 
Leadership in recognition of his 
bravery in reporting from war zones.

BENJAMIN LAW is a journalist, 
columnist and TV writer. He is the 
author of two non-fiction books:  
The Family Law and Gaysia: 
Adventures in the Queer East.

MADONNA KING is an award-winning 
journalist who works across print and 
radio. She is also the author of six books, 
including the biographies of Professor Ian 
Frazer and Joe Hockey, now Australia’s 
Ambassador to the US.

DANNY KATZ is a newspaper columnist  
for The Age, The Sydney Morning Herald  
and The West Australian. He is also the 
author of the books S.C.UM, Dork Geek 
Jew and the Little Lunch series for children. 

NEIL PERRY is one of Australia’s most 
influential chefs and the owner of multi-
award-winning restaurant Rockpool. Neil’s 
passion for quality produce is evident in all 
his dishes and in the business projects  
he undertakes.

PENNY MCCARTHY is highly regarded 
within the fashion industry with over 
20 years experience having worked for 
Harpers Bazaar, Marie Claire and Vogue 
Australia.

  T
H

E 
W

RI
TE

RS EDITORIAL  
STRENGTH
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TWO OF US
One of the best-loved and best-recognised 
columns in Australian media, Two 
of Us profiles a relationship between 
two Australians – brothers and sisters, 
husbands and wives, parents and children, 
and friends from countless walks of 
life. Often deeply moving and always 
fascinating, this column generates letters  
to the editor every week and remains a 
page readers nominate as one of their 
favourite reads.

UPFRONT
A fun introduction to the magazine and 
your weekend, with funny, moving and 
provocative short pieces that define trends 
and offer snapshots of metropolitan 
Australian society. Danny Katz brings 
his sage advice to the dilemmas of 21st 
century life in Modern Guru, while 
columnists Benjamin Law and Amanda 
Hooton offer refreshingly clear-eyed takes 
on modern life.

LIVING
Weekender
Your guide to how to spend the weekend. 
Featuring new ideas, best buys and 
hot spots to inspire, we profile the 
restaurants, cafes and bars everyone is 
talking about; show you objects of desire 
to buy for your home and The List – 
great things to buy for your home that 
weekend, at every price point. 

Fashion
Highly regarded Fashion Editor Penny 
McCarthy with Australia’s best fashion 
photographers create “Five ways with” 
fashion, showcasing both investment 
pieces and high street dressing, featuring 
both female and male fashion trends.

FOOD
Renowned chef Neil Perry interprets  
his signature style in relaxed, inspiring 
recipes full of fresh flavours. Neil provides 
tips on ingredients and techniques, as well 
as wine recommendations that will match 
the food.

LAST WORD & QUIZ
GW’s popular “Last Word” column, 
first person stories from Australia’s top 
writers, as well as the much-loved quiz  
to test your knowledge.

 
The  
Regulars
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GIFT GUIDE

Artists Editions Australia Series Belinda Fox platter, $700, spenceandlyda.com.au.  T2 green tea store caddy, $35, t2tea.com.  Giraffe shoehorn, $295, beckerminty.
com. Um/Um Collection notebooks, from $17, sateen.com.au.  Hunt Leather orange iPad case, $149, 1800 064 768.  Ladurée exotic gift box macarons, $30 (pack 
of six), (02) 9231 0491.  Entertain breadboard, $40, freedom.com.au.  Just Campagne bag, $415, 1800 064 768.  Longchamp “Le Pliage” bag in emerald, $359, 
1800 083 355.  Tom Dixon “Hex” bowl, $195, dedeceplus.com.  Canyon cap, $50, meanwhilestore.com. Anzac Treasures by Peter Pedersen, $70, allenandunwin.
com.  “Stanley” leather cardholder, $49, marcs.com.au.  Breville juice fountain compact, $150, myer.com.au.  Fredericks & Mae small worry beads, $130, 
thirddrawerdown.com.  Gitman Vintage shirt, $240, meanwhilestore.com.  Entertain plate, $9, freedom.com.au.  Dinosaur Designs “Boulder” napkins, $100 (set of 
four), dinosaurdesigns.com.au.  Sateen ceramic and cork teapot, $42, and oil and vinegar cruet, $24, sateen.com.au.

Looking for a practical gift? 
Think books and bags, shirts and 

shoehorns and stylish kitchen essentials.  

Special 
Issues

FATHER’S DAY GIFT GUIDE 
27th August 2016
Stuck for a stylish pressie for dad this Father’s Day? 
Then check out our annual gift guide and make over the 
main man in your life this Father’s Day with gifts that say 
debonair, not dag. 

Booking Deadline: 5 August 2016

52 WEEKENDS AWAY ISSUE 
29th October 2016
52 Weekends Away is the definitive, independent 
guide to short Australian getaways. Whether you’re a 
gourmand or nature lover, looking for a romantic retreat 
or for a family trip, there are places suited to every taste, 
which is why we’ve organised the destinations into eight 
categories, including Coast, Country, Eco and Urban. Of 
course, you’ll also find our usual range of features, from 
profiles and crime stories to poignant personal essays. 

Booking Deadline: 7 October 2016

CHRISTMAS GIFT GUIDE 
3rd December 2016
Lights! Bonbons! Action! The stage is set for a cracker 
of a Christmas. Looking for a practical gift? Think books 
and bags, shirts and shoe horns and stylish kitchen 
essentials. Good Weekend helps you navigate your way 
through Christmas with our famous annual Christmas 
Gift Guide. And when the Christmas rush is all but over, 
it’s time to break out the bubbles and enjoy. After all, 
’tis the season to be jolly!

Booking Deadline: 11 November 2016

 
Note: Special Issues are subject to change

25

GIFT GUIDE

CLOCKWISE FROM TOP LEFT: Triumph & Disaster grooming kit, $165, beckerminty.com. Thom Browne spectacles, $650, harrolds.com.au. Eight & Bob cologne, $245, 
beckerminty.com. Tie, $175, pjohnson.com.au. Country Road wetpack, $60, countryroad.com.au. Aesop toner, $65, aesop.com/au. Tiffany & Co watch, $11,500, tiffany.com/au. 
Cap, $50, 1loveapparel.com. Vintage bar set, $185, beckerminty.com. Gentle Man print by Rachel Castle, $200, castleandthings.com.au. Bow ties, $99 each, beckerminty.com. 
Vanishing Elephant shirt, $120, davidjones.com.au. Gift hamper, $140, thespecialdeliverycompany.com.au. Boys Bathroom cleaner, $13, cottonlove.com.au. Harman/Kardon 
speaker, $399 a pair, convoy.com.au. Tetsuya vinaigrette, $15, davidjones.com.au. Coach fl ask, $98, coach.com. Ralph Lauren decanter, $655, vendome.com.au.

2016

For advertising enquiries or more  
information, please contact: 

National: 02 9282 2096 or 02 9282 1064  
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T HE GOOD WEEKEND BRAND HAS PROVEN ITS COMMITMENT TO 
innovation and client specific solutions. Good Weekend is published as part 
of the SMH and The Age iPad app each week and has a growing Facebook 

following who regularly extend their ‘conversation’ with the brand online.

Beyond 
 the Page

Advertising FeAture

Hearts 
racing

FrOM retaiL tHeraPY 
tO Vintage treasUres
iF retaiL is tHe ULtiMate tHeraPY, BrisBane wiLL LeaVe YOU gLOwing in gOOd HeaLtH. its edgY and stYLisH 
Precincts wiLL HaVe YOU rigHt On trend FOr tHis Year’s cHanneL seVen BrisBane racing carniVaL. 

This is when The 
besT racing in 

ausTralia comes 
To brisbane.

JAMES ST

James Street’s LA-style boulevard set 
new standards for international design 
cool. Find our living treasure of a label, 
Easton Pearson, and European darling 
Gail Sorronda. Australian Fashion Week 
fixture Tom Gunn Footwear is next to 
Sass and Bide, just near some of the 
best homeware stores in the country.

THE VALLEY

Progressive, sustainable and local, 
retailers around Ann and Brunswick 
streets in Fortitude Valley blaze 
their own path. Blonde Venus draws 
fashion-forward visitors from around 
the globe while hidden-away hub Winn 
Lane is a gorgeous mix of whimsy, 
vintage and design cred.

THE CITY

Start with the premier shopping 
precinct, the Queen St Mall, and 
uncover luxury labels Chanel, Hermes 
and Louis Vuitton, flagship stores for 
national brands and edgy boutiques 
curating the best global trends.

THE ANTIQUE SCENE

Brisbane’s vast antique and vintage 
scene is the envy of the rest of  
the country. Small, independent 
dealers at warehouse-like 
Antique Centres in Paddington, 
Woolloongabba and New Farm 
compete with unbelievable bargains. 
Paddington offers a maze of treasures 
at The Spare Room while antique 
hunters swear by Estelle’s.

An absolute must on both the racing 
and social calendars, this year’s Channel 
Seven Brisbane Racing Carnival returns 
to the track bringing with it some of 
the biggest names in Australia. 

The top horses, hottest entertainers 
and raceday royalty are set to descend 
on Brisbane in an event expected to 
draw 50,000 racegoers from across 
the country.

The Carnival kicks off on 11 May with 
the Bundaberg Distilling Co. BTC Cup. 
On the track, the sprinting stars of 
Australasia will gear up for one of the 
Carnival’s biggest races. Boasting an 
impressive roll call of previous winners, 
including Black Caviar, the Bundaberg 
Distilling Co. BTC Cup is one you won’t 
want to miss. 

The Carnival Oaks Ball on 31 May is the 
night of nights with live music from the 
popular Jessica Mauboy. The black-tie 
event promises to be an evening of 
elegance and features a three-course 
menu set against views of the Brisbane 
skyline at award-winning venue, Moda.

CHANNEL SEVEN  
BRISBANE RACING CARNIVAL
11 May to 8 June 2013 
brc.com.au

On 1 June, The traditional Ladies’ Day 
of the Carnival, Queensland Oaks 
Day, is all about the style for a day at 
the races. The Fashions on the Field 
Women’s Category will be a glamorous 
affair and the Pamper Marquee will 
keep racegoers looking their best with 
complimentary make-up touch ups 
throughout the day.

The spectacular finale on 8 June, 
the AAMI Stradbroke Day, is one of 
Australia’s most prestigious racing 
events. Competing for $1 million, 
Australasia’s best sprinters are set to 
come head-to-head in the ultimate 
racing showdown. Off the field, the 
colours black, red and white reign 
supreme as Australia’s racing elite 
up the style stakes and champagne 
flows to celebrate the first to 
the finish. 

So whether you’re after top calibre 
racing, breathtaking fashion, first-class 
fine dining or the hottest Australian 
entertainment, Channel Seven Brisbane 
Racing Carnival will not disappoint.

JULY 27, 2013

JONATHAN BIGGINS ON THE 
TERRORS AND PLEASURES OF 
LIVING IN A FEMALE HOUSEHOLD

IN ASSOCIATION WITH  TOURISM AUSTRALIA

MEET THE FAMILY 
OF 17 WHO SURVIVE 
BY COLOUR CODING

ANNA FUNDER: 
“IT’S TERRIBLE TO BE 
IN THE SAME FAMILY 
AS A WRITER”

Man

house

 of the 

GOOD WEEKEND ON THE SMH & AGE IPAD APPS

Good Weekend is accessible via the SMH and Age iPad 
Apps, which represent the benchmark in global iPad 
news publishing.

The SMH and The Age iPad app is one of the most 
popular news apps in Australia with 401,000  
monthly users.*

THE EXTRAS CAN BE TAILORED TO 
ANSWER SPECIFIC CLIENT BRIEFS  
OR AS AN EXTENSION OF OUR  
READER FAVOURITES...

OPTION ONE: 

Good Weekend iPad sponsorship is available on a monthly basis and includes  
100 per cent share of voice across the weekly section including:

•	 Full page creative execution that sits within the indexes of Good Weekend 
(interstitial)

•	 In indexes/articles advertisements across all pages within the section

OPTION TWO:

•	 In article advertisements across all pages as a stand alone option

IPAD APP*

78%
of our audience access the tablet app daily*

70%
of our audience agree it’s their favourite  

news tablet app*

43%
of our audience agree the tablet app puts  

them in a positive mood*

739,934
GA Page Views for Good Weekend Tablet App^

IPAD EDITION SPONSORSHIP

Good Weekend has the capacity to publish bespoke stand alone editorially driven 
Good Weekend extras that accompany The Sydney Morning Herald and The Age 
alongside the regular issue of Good Weekend. The extras can be tailored to answer 
specific client briefs or as an extension of our reader favourites such as:	

•	 Two of Us

•	 Great Australian Drives

•	 52 Weekend Recipes

•	 The Best of Modern Guru

•	 The Best of the Quick Quiz

Source: *Fairfax Media’s Tablet Audience Study conducted 
by Hoop Group, May 2015. Based on smh/age tablet app.; 
^Google Analytics, Jan 2016. Based on SMH/AGE - Good 
Weekend Tablet App.
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Source: emma (Jan 2014 - Dec 2014). Date of research: 1 Jan 2014 - 31 Dec 2014. Source: emma (Jan 2015 - Dec 
2015). Date of research: 1 Jan 2015 - 31 Dec 2015

Base = NSW/ACT/VIC Reach  
(*000)

Profile  
(v%)

Population  
Profile (%)

Total 950 100 100
Sex
Male 437 46 93
Female 512 54 107
Age
14-29 62 6.5 24
30-44 147 15.4 60
45-64 387 40.8 135
65+ 354 37.2 216
Socialgrade
A 348 36.6 178
B 231 24.3 122
Occupation
White collar 425 44.7 115
Managers, professionals 313 33.0 151
Personal income
$100,000+ 100 10.6 155
$150,000+ 40 4.2 208
Value segments
Educated ambition 193 20.3 376
Social creatives 59 6.2 120
Serene seclusion 119 12.5 145
Lifestyle indicators
Big spenders 128 36.8 117
Grocery buyers 867 91.3 108
Own/paying off home 743 78.2 138
Investments $500k+ 226 23.8 148
Use a credit card 870 91.6 103
Have smartphone or tablet in home 888 93.5 100
Domestic Travellers (last 12 months) 794 83.6 106
International Travellers (last 12 months) 386 40.6 129

National

READER  
PROFILE
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EXPENDITURE $148,820 $293,200 $430,980 $563,122 $689,894 $925,260 $1,139,400

National Rates Casual 4x 8x 12x 16x 20x 28x 36x
Full Page 39,300 38,320 37,750 36,990 36,250 35,530 34,040 32,600
Full Page (incl. GST) 43,230 42,152 41,524 40,689 39,875 39,083 37,445 35,859
Double Page Spread 72,265 70,455 69,410 68,020 66,660 65,320 62,580 59,950
Double Page Spread (incl. GST) 79,491 77,501 76,351 74,822 73,325 71,851 68,838 65,945
Half DPS 54,315 52,940 52,165 51,115 50,110 49,110 47,030 45,050
Half DPS (incl. GST) 59,746 58,234 57,382 56,226 55,120 54,021 51,733 49,555
Half Page 24,690 24,060 23,710 23,240 22,780 22,320 21,380 20,480
Half Page (incl. GST) 27,159 26,466 26,081 25,564 25,058 24,552 23,518 22,528
Third Page 20,745 20,225 19,940 19,525 19,130 18,750 17,965 17,210
Third Page (incl. GST) 22,820 22,248 21,934 21,477 21,043 20,625 19,762 18,931
New South Wales Rates Casual 4x 8x 12x 16x 20x 28x 36x
Full Page 22,035 21,480 21,160 20,730 20,315 19,915 19,080 18,275
Full Page (incl. GST) 24,238 23,628 23,276 22,803 22,346 21,907 20,988 20,103
Double Page Spread 40,505 39,490 38,885 38,120 37,360 36,610 35,070 33,600
Double Page Spread (incl. GST) 44,555 43,439 42,773 41,932 41,096 40,271 38,578 36,960
Half Page DPS 30,440 29,675 29,170 28,640 28,080 27,520 26,365 25,260
Half Page DPS (incl. GST) 33,484 32,643 32,087 31,504 30,888 30,271 29,001 27,786
Half Page 13,840 13,495 13,290 13,020 12,765 12,510 11,985 11,480
Half Page (incl. GST) 15,224 14,845 14,619 14,322 14,041 13,761 13,184 12,628
Victoria Rates Casual 4x 8x 12x 16x 20x 28x 36x
Full Page 17,770 17,325 17,070 16,725 16,390 16,065 15,385 14,745
Full Page (incl. GST) 19,547 19,057 18,777 18,398 18,029 17,671 16,924 16,220
Double Page Spread 32,670 31,855 31,380 30,750 30,130 29,535 28,295 27,110
Double Page Spread (incl. GST) 35,936 35,040 34,518 33,825 33,143 32,489 31,125 29,821
Half Page DPS 24,555 23,950 23,585 23,105 22,640 22,200 21,265 20,375
Half Page DPS (incl. GST) 27,011 26,345 25,943 25,415 24,904 24,420 23,392 22,413
Half Page 11,160 10,885 10,720 10,505 10,290 10,090 9,666 9,265
Half Page (incl. GST) 12,276 11,974 11,792 11,555 11,319 11,099 10,632 10,191

Premium Position Loadings
Inside Front Cover 1 25% Consecutive FHRH per page 25%
Inside Front Cover 2 20% Consecutive RHP per page 15%
Inside Front Cover 3 15% 1/2 pg spread FH per page 20%
Third Page on Contents 15% Centrespread 20%
Half page on Letters/Modern Guru 15% Opposite Weekender - Living 10%
Opposite Starters - Upfront 15% Weekender – Food & Wine/Fashion 10%
Opposite Two of Us 20% Opposite Weekender - The Quiz 10%
FHRH 15% Outside Back Cover 40%
FH or RH 10% Specified Positioning 10%
RHP within Feature Story 10%

State only broken space smaller than a half page is subject to availability. Cancellations made after deadline will be charged 100% of the insertion cost. Centrespread, OBC 
and Inside Cover DPS executions will be pre-empted by a creative execution.

Rate Card 
EFFECTIVE FROM JANUARY 1, 2016

  

IPAD ADVERTISING (NATIONAL)

For iPad advertising opportunities including Full page, In Article and monthly sponsorships please 
contact your Fairfax Media representative.



11Media Kit 2016

Issue date Cover Booking deadline Material deadline - 12pm Cancellation deadline

January January 16 December 24 January 6 December 17
January 23 December 31 January 13 December 24
January 30 January 8 January 20 December 31

February February 6 January 15 January 27 January 7
February 13 January 22 February 3 January 14

February 20 January 29 February 10 January 21
February 27 February 5 February 17 January 28

March March 5 February 12 February 24 February 4
March 12 February 19 March 2 February 11
March 19 February 26 March 9 February 18
March 26 March 4 March 16 February 25

April April 2 March 11 March 23 March 3
April 9 March 18 March 30 March 10

April 16 March 24 April 6 March 17
April 23 April 1 April 13 March 24
April 30 April 8 April 20 March 31

May May 7 April 15 April 27 April 7
May 14 April 22 May 4 April 14
May 21 April 29 May 11 April 21
May 28 May 6 May 18 April 28

June June 4 May 13 May 25 May 5
June 11 May 20 June 1 May 12
June 18 May 27 June 8 May 19
June 25 June 3 June 15 May 26

July July 2 June 10 June 22 June 2
July 9 June 17 June 29 June 9

July 16 June 24 July 6 June 16
July 23 July 1 July 13 June 23
July 30 July 8 July 20 June 30

August August 6 July 15 July 27 July 7
August 13 July 22 August 3 July 14

August 20 July 29 August 10 July 21
August 27 August 5 August 17 July 28

September September 3 August 12 August 24 August 4
September 10 August 19 August 31 August 11
September 17 August 26 September 7 August 18

September 24 September 2 September 14 August 25
October October 1 September 9 September 21 September 1

October 8 September 16 September 28 September 8
October 15 September 23 October 5 September 15
October 22 September 30 October 12 September 22
October 29 October 7 October 19 September 29

November November 5 October 14 October 26 October 6
November 12 October 21 November 2 October 13
November 19 October 28 November 9 October 20
November 26 November 4 November 16 October 27

December December 3 November 11 November 23 November 3
December 10 November 18 November 30 November 10
December 17 November 25 December 7 November 17

2016 Deadlines  

Premium positions cancellation deadline: an additional 2 weeks notice is required for cancellations from premium positions.

Material deadlines subject to change for special execution editions (ie. insert bookings). Please contact your sales representative for more details.  
Cancellation deadline 4 weeks prior to on-sale date as above. 6 weeks prior for premium positions. Insert booking deadline 6 weeks prior to publication date.

Production specifications: Please refer to our specifications website: www.adcentre.com.au/good-weekend.aspx or email adprodunit@fairfaxmedia.com.au.  
Please note that material received after deadline may be subject to strip-in fees.
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•	Measurements are given in millimetres and are as height x width.

•	All live copy must be kept within the type area; this includes all text, image, keylines  
and keycodes.

•	Type Area Only specs on broken space ads are designed to sit within  
the Type area of the whole page.

•	Broken space ads that bleed are designed to centre the type area within the ad space.

•	For type area across the gutter, please allow minimum of 3mm  
clearance on each side of the spine.

•	Perfect-bound issues require a wider gutter. Please allow a minimum of 6mm clearance 
on each side of the spine.

•	Do not use fine borders around the edge of a bleed advert. We cannot guarantee the 
absolute accuracy of trimming due to the nature of web offset printing processes.

•	Mechanical specifications are subject to change without notice. Please confirm  
with production.

Size Type Area Trim Size Bleed Area

Full Page 335 x 258mm 355 x 278mm 365 x 288mm

1/2 Horizontal 153 x 258mm 173 x 278mm 183 x 288mm

1/2 Vertical 335 x 117mm 355 x 137mm 365 x 147mm

1/3 Horizontal 98 x 258mm 118 x 278mm 128 x 288mm

1/3 Vertical 335 x 74mm 355 x 94mm 365 x 104mm

Horizontal Strip 30mm 10 x 258mm 30 x 278mm 40 x 288mm

Short Cover Wrap 255 x 258mm 275 x 278mm 285 x 288mm

Cover Spine Strip 355 x 20mm 355 x 20mm 365 x 20mm

 Spreads

 

Size Type Area Trim Size Bleed Area

Double Page Spread 335 x 536mm 355 x 556mm 365 x 566mm

1/2 Spread 153 x 536mm 173 x 556mm 183 x 566mm

1/3 Spread 98 x 536mm 118 x 556mm 128 x 566mm

Horizontal Strip 30mm Spread 10 x 536mm 30 x 556mm 40 x 566mm

Short Cover Wrap Spread 255 x 536mm 275 x 556mm 285 x 566mm

Disclaimer: Whilst internal production processes may verify that material is within specifications the onus is firmly on the tradehouse to supply material within  
specification. It is also a requirement of our specifications that advertising material be delivered on time so quality checking procedures can take place. Late  
material is liable to incur additional production costs. Fairfax Media reserves the right to refuse any material that does not meet our specifications. Effective of  
June 2008. Fairfax Media Productions reserves the right to change the specifications without notice at any time.

CONTACT DETAILS

Advertising Production Unit, Fairfax Media 
Lvl 4, 1 Darling Island Road, Pyrmont NSW 2009.

Phone:	 (02) 9282 3322 
Email:	 adprodunit@fairfaxmedia.com.au

Page Specs
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Contacts

CONTACT

NERISSA CORBETT  
Brands & Audiences Director- Prestige  
ncorbett@fairfaxmedia.com.au  
02 9282 2096

LAUREN MCINTYRE 
Brands & Audiences Manager - Prestige  
lauren.mcintyre@fairfaxmedia.com.au 
02 9282 1064


