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January 7, 2015

Terrorist attack on the offices of French
= satirical magazine, Charlie Hebdo, leaves
A& several people dead or injured

Greece

LE HUFFINGTON POST

—=——m — SNy Within minutes, our edition in
fmomo - . France has early access to
R footage of the shooting

Ferociously Shocking Moment

Arva s

BT e Pour Cabu, Charb, Wolinski et tous les
tous les autres... autres...

Anne Sinclair, our French Editorial Director,
writes a powerful blog post on her friendship
with one of the deceased cartoonists

Expert Global Reporting

Our editorial chief in France, Paul Ackermann,

appears on MSNBC and several other media

rFletworks to provide real-time reporting from
rance

Para Cabu, Charb, Wolinski e
todos os outros...
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