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Mobile Speed Matters

The mobile web is frustratingly slow, and this lag can affect who comes back to your
site and how much revenue you take in. To study the extent of this problem, we
conducted a study across over 10,000 mobile web domains using data generated

from Webpagetest.org, Google Analytics and DoubleClick for Publishers.

Follow along to see how the speed of mobile sites affects users and publishers.

Mobile sites aren't tast enough

Users get frustrated quickly with slow loading sites.
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Be fast, be engaging

Users see and consume more content on faster sites.
We found that sites that load in 5 seconds vs 19 seconds
observed significantly better engagement metrics.

Mobile sites that
loaded 1n 5 seonds

vs 19 seconds

observed:

©,

60%
/0%

| 395%

lower in bounce
rate®

greater pageviews’

207

greater viewability'®

\

Win with speed

more mobile ad revenue projected for mobile Improving pageviews, session length,
sites that load in 5 seconds vs 19 seconds™ bounce rate and viewability can all
mean users are Consuming more
content. But one number is even more
important. Revenue.

[f youre ready to go to new
places with your users, you
need mobile speed.

Learn more at g.co/MobileSpeed
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