
Changing the way you see 
commercial real estate



With our fully updated and  

redesigned listings website,  

CommercialRealEstate.com.au, you 

now have a much more effective way  

to sell or lease commercial property. 

Property seekers can browse and 

search commercial property listings 

on their desktop, tablet or smart 

phone, with a more user-friendly and 

sophisticated platform. 

Also, our brand’s refreshed look and 

logo help grab their attention, and 

we’ve launched a new mobile app 

offering the best search experience, 

wherever you are, whatever you’re 

searching for. 

And with the integrated power of our 

three major mastheads -  

The Australian Financial Review,  
The Sydney Morning Herald, and  

The Age - you can discover the best mix 

of media in the industry to successfully 

market any commercial property.

As part of Fairfax Media, Australasia’s 

most trusted and diverse media 

company, we offer unparalleled 

national reach and visibility, ensuring 

you engage with the audiences  

that matter.

CommercialRealEstate can create 

a fully integrated media advertising 

solution, planned around your needs 

and designed to make you stand 

out. So your ad reaches more of the 

right people, at every stage of their 

commercial property search.

Whether you’re targeting investors 

looking for the next big opportunity  

or businesses searching for 

commercial premises for sale or  

lease, CommercialRealEstate ensures  

you get the attention you deserve.

Powerful advertising 
across print and digital

We’re making sure 
your property  
can’t be missed



CommercialRealEstate
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Telstra chief executive David Thodey
hasconcededprofitmarginswillshrink
as the telco expands into Asia and
investsoutsidecorebusinesses.
Telstra ismovingintonewsegments

to avoid becoming a dumb-pipe inter-
netproviderwhoseprofitsareeatenby
global tech giants. But Mr Thodey
assured investors the push to create
new revenue would not stop it from
pursuingariseinprofits.
uReportp15

Expansionhasaprice,
warnsTelstrachief

Exclusive

PatrickDurkin

Investors will be able to identify bad
apples in the financial planning indus-
try throughthecreationofapublicreg-
isterwhich reveals penalties, bans and
sanctionsagainstrogueadvisers.
The national register is the centre-

pieceof thegovernment’sresponsetoa
five-month parliamentary inquiry into
the Commonwealth Bank planning
scandalwhichhasrockedinvestorcon-
fidenceinthefinancialadviceindustry.
But Finance Minister Mathias Cor-

mannwillonFridayreject the inquiry’s
key recommendation for a royal com-
mission into the scandal, concluding
that the CBA’s revised compensation
schemeistheappropriateresponse.
“We’ve confirmed our initial view

thatwearenotgoingdownthepathofa
royal commission and that the CBA’s
openreviewprogramshouldbegivena
chancetowork,”SenatorCormanntold
TheAustralianFinancialReview.
In July, CBA chief executive Ian

Narevwas forced to broaden an initial
$59million compensation scheme for
the bank’s 11,000 clients who received
conflicted financial advice between
2003and2012.
Mr Narev also announced an inde-

pendent review into the scandal to be
headedbyformerHighCourt judgeIan
Callinan. The Senate inquiry, which
examined theCBAscandal as part of a
broaderprobe into theperformanceof
the Australian Securities and Invest-
ments Commission, also raised con-
cernsaboutMacquariePrivateWealth,
which has been forced to write to
160,000clientstoofferremediation.
Senator Cormann said that “instead

of another inquiry.. . the most impor-
tant focus must be on resolving any
legitimateoutstandinggrievancesfrom
affectedcustomers”.
However, the government will

announce that it isnotprepared to rely
on industry to “self-regulate” through
voluntaryregisters.
Continued p8

uNoroyal commissiononCBAscandal

Shamefile
forrogue
planners

Former Treasury secretary Ken Henry, Santos chairman Ken Borda and Telstra chairman Catherine Livingstone spoke at the

JPMorgan FinancialReviewChanticleer Lunch in Melbourne yesterday. PHOTOS: JESSE MARLOW, SHANNON REDDAWAY
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Ben Potter

Santos is shrugging off its battle with
Australian National University to
focus on eliminating obstacles to
exploiting huge growth opportunities
in Asia, including labour relations
problems and access to gas in states
such as NSW.
ChairmanKen Borda said Santos

was eager to buymore gas assets in
Asia and Australia, developmore
liquefied natural gas projects in
Australia and even expand its
Moomba gas processing plant in

South Australia. He said assets put on
themarket by Apache Energy and
other US independent oil and gas

Santos lookstopost-ANU
future,eyesnewgasassets

Exclusive

PhillipCooreyandLisaMurray

United States Secretary of State John
KerryhaspersonallyaskedTonyAbbott
to keep Australia out of China’s new
infrastructure development bank,
intensifying Canberra’s dilemma over
whichwaytojump.

Australia has been under pressure
fromtheUSforsome timetonotbecome
afoundingmemberof thebankandit is
understood Mr Kerry put the case
directly to the Prime Minister when
the pair met in Jakarta on Monday
followingtheinaugurationofIndonesian
PresidentJokoWidodo.
ItisunclearwhetherPresidentBarack

Obamaalsoraisedit inaphonecallwith

MrAbbottonWednesday.China,which
wants Australia and South Korea as
foundation members, has given
CanberrauntilFridaytomakeadecision
but agovernment source saidAustralia
wouldnotbemeetingthisdeadline.
“We’restillnegotiating,”asourcesaid.
TheUS sees theproposed$US50bil-

lion ($57 billion) Asian Infrastructure
Continued p12
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Play it
again,
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companies under pressure to
concentrate on their homemarket
were of interest to the gas giant.
“These are high quality assets andwe
certainly are having a serious look at
that,”Mr Borda told the J.P.Morgan
Chanticleer lunch inMelbourne that
also featured Telstra chairman
Catherine Livingstone and former
Treasury secretary KenHenry.
Santos had told the federal

government that if plans for a pipeline
from the Northern Territory to the
east coast played out, it would look at
Continued p14
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Life has its disappointments.  

This isn’t one. 

The new Boxster GTS.

See it at porschecars.com.au/BoxsterGTS

FBA 001
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different comparison rate. Credit criteria, conditions, fees and charges apply. Members Equity Bank Limited ABN 56 070 887 679 Australian Credit Licence 229500.
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A CORRUPT RABBLE?
Or a fi ghting force? Is the Iraqi military up 

to the job of fi ghting Islamic State? FOCUS
ROCKET FLIES TO SUNS

Collingwood cries foul as Rodney Eade 

leaves  Pies to coach Gold Coast  SPORT

ABBLE?
aqi military up
c State? FOCUS
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Weather
Today Mostly sunny 10 – 24

Tomorrow Partly cloudy, light winds 12 – 25

Friday Late shower or two 12 – 30

Details
Page 56

Odd Spot
Ahapless criminal was in thewrong place at thewrong timewhen he decided to

pinch a van’s registration plates in Birmingham, England. It was an unmarkedWest

Midlands police van being used in an undercover operation. Themanwas spotted

and chased. Hewas seen discarding the plates in nearby Coventry and arrested.

BusinessDay
Businesses drown in
their own red tape
Page 21

EastWest Revenue will pay for link: Hockey

Abbott fuel
tax hit riles
Napthine

Josh Gordon
Richard Willingham
Tom Cowie

Continued Page 5

Prime Minister Tony Abbott has

infuriated Premier Denis Napthine

by hitting motorists with higher

petrol taxes to pay for the East

West Link.
A day after Mr Abbott promised

to campaign in Victoria before the

November 29 poll, the federal gov-

ernment announced plans to by-

pass Parliament to reintroduce the

twice-yearly fuel excise increases.

The decision – which was criti-

cised by business and welfare

groups – appeared to catch Dr Nap-

thine off guard, with the first rise to

hit motorists 19 days before the poll.

‘‘This is a situation where any

increase in the cost for fuel for Vic-

torian families and Victorian busi-

ness will hurt those families and

businesses,’’ Dr Napthine said.

‘‘And I would believe these sorts of

things should go through the proper

parliamentary processes. I will let

Tony Abbott know that when I

speak to him next.’’
Tensions were further inflamed

when Treasurer Joe Hockey said

the revenue raised through the tax

increase would be used to pay for

the controversial East West Link.

‘‘The East West tunnel project is

going to deliver 6000 jobs .. . and we

are asking the families of Victoria to

contribute 40¢ a week to help to

create 6000 jobs in construction

work for roads that are going to de-

liver a more productive future,’’ Mr

Hockey told Parliament.
The row came a day after DrNap-

thine refused to back Mr Abbott’s

proposal for a ‘‘mature debate’’ on

federal-state tax reform, demanding

the Prime Minister first ‘‘show us

the money’’ by giving Victoria a fair

share of the GST carve-up.
On Tuesday, Dr Napthine also re-

peatedly refused to say whetherMr

Abbott would be invited to address

the Liberal Party Victorian cam-

paign launch next month. ‘‘I’ll be

opening my campaign launch,’’ he

said. ‘‘The Prime Minister is most

welcome to attend if he wishes.’’

Coalition strategists hope the an-

ger generated by the May federal

budget has waned, but remain wor-

ried an ‘‘Abbott factor’’ could still

leech votes from the state govern-

ment as voters use the poll to

express frustration about the per-

formance of the federal government.

Labor will emphasise Dr Nap-

thine’s political links to the Abbott

government with a series of ads.

Opposition Leader Daniel An-

drews said: ‘‘Just like the GP tax,

this is another Liberal price hike

that will hurt Victorian families. If

Denis Napthine won’t stand up to

Tony Abbott then he can’t stand up

for Victoria.’’
The excise increase comes on top

of the Napthine government raising

Recognising 
Rosie

VICTORIAN OF THE YEAR

Her bravery and the strength of her voice in confronting for others 

the issue of domestic violence aft er her son, Luke, was murdered by 

his father have endeared Rosie Batty to the hearts of Victorians. 

Last night she was honoured as Victorian of the Year.

NEWS PAGES 10-11    DETECTIVE SORRY FOR CLOSING BATTY FILE PAGE 10
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REVEALED

THE FINDINGS
‘Anymove [to ban Islamic attire]

would likely have negative

implications ... providing further

fuel for extremist propaganda,

recruitment and radicalisation.’

ASIOwarns
against banning
the burqa

Peter Hartcher
Political editor

Continued Page 6

ASIO has found there is no valid security

reason to ban the burqa. In a confidential

report, the agency says the only security

consequences of banning Islamic face coverings would likely

be ‘‘predominantly, if not wholly, negative’’.

The report by the Australian Security Intelligence Organ-

isation, obtained by Fairfax Media, concluded: ‘‘Any move in

this direction would likely have negative implications,

including increased tensions and distrust between com-

munities, and providing further fuel for extremist propa-

ganda, recruitment, and radicalisation e�orts.’’

The analytical report, dated February 8, 2011, was

Fuel excise Senate bypassed to raise $167million in �rst year

Tax hit onmotorists
Mark Kenny,
James Massola

Continued Page 7

The federal government’s move to

make twice-yearly adjustments to pet-

rol tax will add half a cent a litre at the

bowser next month, and hit the

nation’s 6300 service stations with ad-

ditional compliance costs of more than

$800 a year.
Finance Minister Mathias Cormann

(pictured) announced on Tuesday that

the fuel excise would be raised from

November 10 through a ‘‘tari� propos-

al’’ which would allow the government

to raise taxes before they are legis-

lated. The move provisionally unlocks

one of the government’s bigger reven-

ue items outlined in the budget, which

until now has been blocked for lack of

support on the crossbench.

But the regulations will need to be

backed up with proper legislation by

the Senate within 12 months or the

money will have to be refunded.

The government believes the ploy

will put Labor andGreens senators in a

bind by forcing them to choose

between keeping the escalating reven-

ue stream, or voting it down and for-

cing the government to pay potentially

hundreds ofmillion of dollars collected

from motorists back to oil companies.

While the incremental inflation ad-

justments will raise an expected

$167 million frommotorists byNovem-

ber next year, little-appreciated new

compliance costs for service stations

are calculated at $5.06 million, accord-

ing to Treasury estimates.

The detail of the additional cost is

contained in the government’s own

‘‘cutting red tape’’ website and comes

to light on the same day it moves to

repeal hundreds of millions of dollars

worth of compliance burdens on busi-

ness. The second tranche of red-tape

repeals is expected to be approved by

the lower house on Wednesday, with

what the government says are 1000

unnecessary pieces oflegislation and

regulation to be scrapped.

The government says it has cut

about $2 billion in red tape, double its

election commitment to cut $1 billion

annually.
In Parliament the opposition went

on the attack over the fuel tax meas-

ure, branding it a broken promise, and
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Commercial properties inside today - pages 51-82

Print, desktop, tablet 
and mobile media, 
working 24/7 to reach 
your audience



Total audience 
reach 3,278,000*

With staggering audience figures, there’s no denying that The Sydney 
Morning Herald, which commands the nation’s largest total masthead 

audience, and The Age, which is integral to Victorians’ lives, are two of 

Australia’s most popular mastheads.

And with CommercialRealEstate, you can make the most of them both,  

with prime visibility in the Wednesday and Saturday print editions, as well  

as advertising opportunities across desktop, tablet and mobile platforms.

Total audience 
reach 5,406,000** 

Source: *emmaTM conducted by Ipsos MediaCT, people 14+ for the 12 months ending Mar 2015, 

Nielsen Online Ratings Mar 2015, people 14+ only. ** emmaTM, conducted by Ipsos MediaCT, people 

14+ for the 12 months ending Apr 2015, Nielsen Online Ratings, Apr 2015, people 14+ only.



CommercialRealEstate

30%** of our Monday to Saturday 
audience are more likely than 
average to invest in commercial 
property in the next 12 months.

30%

The Australian Financial Review is one of the industry’s most valuable and 

essential daily business intelligence partners. And with the Financial Review’s 

dedicated property print section from Monday to Saturday, coupled with key 

positioning online and an award-winning app, we can connect you with over 

1.409 million* key influencers, entrepreneurs and investors.

Each day in print provides a focus on: 

Rural – Monday 

Commercial – Tuesday/Wednesday/Thursday/Friday 

Residential – Friday/Saturday

More eyes in 
more places
Print advertising is still a highly effective medium for commercial 
real estate properties, complementing digital campaigns with 
strong visual impact that’s impossible to ignore. 

Our industry-leading portfolio of mastheads - The Australian 
Financial Review, The Sydney Morning Herald, and The Age  
- in print and digital, brings readers a constantly updated 

stream of commercial property news and expert market 

commentary. Created by our highly respected and 

experienced journalists, these titles ensure a highly  

engaged and motivated AB audience. 



Digital Display 
Advertising
As well as our three major mastheads, CommercialRealEstate 

can give you access to an even wider audience through the 

Fairfax Media digital network.

Visit creative.adcentre.com.au to browse digital display and 

content ad solutions, view videos, scroll through images 

of individual ad units, access ad specs or request more 

information. The opportunities to engage with our audiences  

in unique and interesting ways are endless.

Almost eight million* Australians access Fairfax Media content 

digitally each month on web, tablet or mobile.

Source: *emmaTM, conducted by Ipsos MediaCT, people 14+ for the 12 months  

ending July 2014, Nielsen Online Ratings, July 2014, people 14+ only



CommercialRealEstate

Strong visual impact across the  
Fairfax Media digital network

CUST    MISE 
THIS SPACE

CUST    MISE THIS SPACE CUST    MISE 
THIS SPACE

CUST    MISE 
THIS SPACE



Stand out 
from the crowd



CommercialRealEstate

Enhanced online experience 
and products, designed to 
convert sales

CommercialRealEstate.com.au  
gives property seekers an easy-to-

use, market-leading property search 

experience. With maps and keywords 

at the forefront of search, the site is 

fully optimised for mobile and tablet  

as well as desktop.

We’ve significantly improved the design 

and user experience of our site, which 

means more visits, more enquiries and 

more value for you. 

The extensive Fairfax Media digital 

network already attracts a high quality 

audience and excellent leads. Now  

with CommercialRealEstate.com.au, 

you can enhance your message,  

using one of our range of online 

products to draw attention to your 

brand and property.



Online Products

Platinum  
Delivers results

•	 Positioned in the top section 

of the search results on 

CommercialRealEstate.com.au 

(above Elite Placement, Priority 

Placement and Standard listings) for 

maximum exposure.

•	 The biggest, boldest design ensuring 

increased listing views and enquiries

•	 Platinum listings will also appear 

as a digital advertisement in the 

real estate and business sections 

of the major Fairfax news websites 

(including afr.com.au, smh.com.au  

and The AGE.com.au), ensuring 

properties will are seen by the 

audiences that matter. 

•	 Displays unlimited property images

•	 Increased character limit in the 

property description

•	 Users can easily access ‘more 

properties from your agency’ within 

the search results that show in your 

agency branding

•	 Enhanced agency branding on the 

Search Results and Property Details 

page, including display and rotation 

for conjunctional agents

•	 Rotated on a regular basis ensuring 

older listings don’t get hidden away

With an online subscription, you can place an unlimited number of  

Standard listings – and choose from a range of upgrade options to  

gain greater visibility for your properties. All upgrades appear  

across desktop, tablet and mobile.



CommercialRealEstate

Enhance 
your visibility

Elite Placement 
A listing you just can’t miss

•	 A highly prominent position 

just below Platinum, and above 

everything else

•	 More click-throughs to your  

property details page, generating 

more enquiries

•	 Up to four property photos in  

the search results carousel before 

opening the listing

•	 Agency branded header for 

increased exposure

•	 Property location highlighted on 

map with a larger, premium pin

•	 Your Elite Placement booking 

appears on our mobile app at  

no extra charge



All upgrades appear across  
desktop, tablet and mobile

Priority Placement
Make your property more visible, cost-effectively

•	 Prominent position ahead of 

Standard listings

•	 Up to two property photos in the 

search results carousel before 

opening the listing

•	 More click-throughs to your  

property details page

•	 Property location highlighted on 

map with a larger, premium pin

•	 Your Priority Placement booking 

appears on our mobile app at no 

extra charge



CommercialRealEstate

Standard 
As many listings for your property as you need

•	 Unlimited Standard listings with  

an online subscription

•	 A good way to start advertising  

a commercial property



More integrated,  
more responsive,  
more successful



CommercialRealEstate

With an enhanced user 
experience and products 
to help bring you more 
customers and faster 
results, the fully integrated 
CommercialRealEstate 
platform is just the start 
of our plan to change the 
way you see commercial 
real estate

Contact us today 

 1800 999 982  •  info@commercialrealestate.com.au




