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DANIELLE CRONIN APPOINTED EDITOR OF BRISBANE TIMES

Danielle Cronin has been appointed Editor of Brisbane Times.

Ms Cronin steps up into the newly-created position having been Deputy Editor of Brisbane Times for almost five
years. Before that she was Federal Political Correspondent at The Canberra Times and held a number of reporting
roles there for more than a decade. She has also worked at Bundaberg News-Mail and The Queensland Times.

Simon Holt remains Editor in Chief of Brisbane Times.

The promotion reflects the huge growth of the digitally-driven newsroom in the past few years - and expansion of Mr
Holt’s role to focus on growth opportunities and realising commercial ventures and partnerships in keeping with the

increasing audience of Brisbane Times.

“Danielle is one of the most talented editors in the Fairfax metro stable, and this promotion is hard-earned, and well

deserved,” said Editor in Chief of The Sydney Morning Herald, Darren Goodsir, who also has overarching

responsibility for Brisbane Times.

“The change will see Simon assuming greater responsibility for growth and strategic opportunities, allowing Danielle
to assume day-to-day control of one of our most innovative digital newsrooms. She is impeccably suited to the role.

“Danielle and Simon know their audiences, the importance of our brands - and the critical role we play in Brisbane
and Queensland’s regional communities.

“Simon’s leadership, and connection to Brisbane and the Gold Coast, has pushed Brisbane Times into a leading
news position,” Mr Goodsir said.

According to Nielsen Digital Ratings (Monthly)*, Brisbanetimes.com.au total digital audience was 1.4 million in March.

* Source: Nielsen Digital Ratings (Monthly), March 2016, Ppl 2+ (Computer); Ppl 18+ (Smartphone/Tablet).
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Contact:
Brad Hatch, Director of Communications, +61 2 9282 2168, bhatch@fairfaxmedia.com.au

About Australian Metro Media

Australian Metro Media’s premium and often exclusive audiences have the information they want, when they want it from news and business
media platforms and digital assets including The Sydney Morning Herald, The Age, The Australian Financial Review, brisbanetimes.com.au,
WAtoday.com.au, and more. AMM also produces prestigious conferences and events for large-scale, highly-engaged audiences. The SMH is
Australia’s #1 go-to news destination reaching more than 5.9 million people; while The Age reaches 3.4 million across all platforms, according
to March 2016 Emma survey data.

About Fairfax Media

Fairfax’s network of leading information, marketplaces and entertainment brands provides powerful connections between advertisers and large,
diversified audiences throughout Australia and New Zealand. As the trusted voice, Fairfax informs, engages and entertains audiences and
communities. Every day Fairfax empowers and enriches the lives of millions of people with independent, quality content and great experiences.

Visit adcentre.com.au for more information about Fairfax advertising opportunities.
This release can be downloaded from fairfaxmedia.com.au/pressroom.
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