
RESEARCH OVERVIEW:
The study was conducted by GfK Australia on behalf 

of Fairfax Media between December 2014 and 

February 2015 among The Age, Sydney Morning 

Herald and Australian Financial Review readers.

An online survey ran in early December to The Age 

and SMH audiences, and in early February to AFR 

audiences with 1,913 respondents. 

The research aimed to uncover:

1. Audiences’ involvement in and attitude towards 

personal finance

2. A profile of the education and decision making 
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2. A profile of the education and decision making 

stages of the  personal finance consumer journey

3. The role of Fairfax Media’s finance brands in the 

consumer journey

A full deck of results is available for use
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