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10 SURCHARGES

AUSTRALIA WANTS TO SEE SURCHARGES REMOVED.

SURCHARGES ARE A CONCERN, OR THAT THEY

HAVEBOTHERED THEM IN THE PAST

STVESS DOES

APPRECTATE THETR PURCHASE

FEEL THAT THE BU

(ONSUMERS FEEL THAT THEY HAVE

NO CHOTCE BUTTO PAY SURCHARGES

SURCHARGED AS TMPORTANT T0 THETR REPEAT

BUSTNESS (1 TN 3 CONSIDER

ITCRITICAL)

10 TELL THETR FRIENDS TO AVOTD A BUSINESS BECAUSE TT

SURCHARGES — MALE CONSUMERS EVEN MORE S0
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UMERS WILL ABANDON AN ONLINE

PURCHASE WHEN FACED WITH A SURCHARGE
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SURCHARGES REMOVED
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