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Welcome to the Herald Sun

The Herald Sun is Australia's most read and highest selling
daily newspaper*. With 24/7 access to breaking news, sport
and entertainment coverage consumers can now access the
Herald Sun wherever and however they choose.

The Herald Sun remains as popular and accessible as ever, continuing to reach 72% of the Victorian
population each month, with an audience of over 3.2 million Victorians in print and online*.

Herald Sun delivers readers unrestricted access to the best local news, expert opinions,
investigations and analysis across mobile, desktop and tablet. And our website, heraldsun.com.au
has a new site layout and design to showcase greater live, local and personal content.

The launch of our digital subscription offering, Herald Sun+, puts the Herald Sun brand front and
centre in readers' minds. Herald Sun+ provides members with new features, functionality and
benefits including a personalised hub, My News, where members can save articles to read later,
access shortcuts to favourite areas as well as a new member benefits program +Rewards.

Commercially, we continue to invest in our products. We have introduced a greater range of
creative advertising options to engage our readers and deliver significant value to advertisers. From
ad-note mini books, creative shapes and wraps to integrated multi-platform solutions, advertising
packages are specially designed to suit a variety of business objectives.

Our newspapers, across seven days, remain the strongest print news products in the state*, while
our website, iPad app and mobile site are forging a strong digital future. Across print and digital, we
continue to create compelling journalism that reflects Victorians' views and interests.

Sincerely,
Damon Johnston Nathaniel Bane
Editor, Herald Sun Head of Digital (News), Herald Sun

Sources: *emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015.
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Experienced writers

Cameron Adams national Music Writer

Cameron has been the music writer at the Herald Sun for over 10 years. In that time he has interviewed
everyone from Madonna to Meat Loaf, Robbie Williams to Radiohead and people who don't bother
with surnames like Pink and Kylie. With a broad taste in popular music, Cameron reviews concerts
from Britney Spears to Fleetwood Mac.

Andrew Bolt Associate Editor and Columnist

Andrew Bolt is Australia’s most-read social commentator and some would say the most contentious.
Andrew began his stellar career at News Limited and then soon became the Asian correspondent
before becoming a bi-weekly columnist with the Herald Sun. Specialising in a range of topics from
politics to film, and foreign affairs to education, Andrew is never afraid to speak his mind, making him
a popular speaker and debater.

James Campbell s:ate roiiics Editor

James Campbell is a straight shooter and social commentator best known for his award-winning
political journalism. Prior to becoming a journalist, he worked for a number of Liberal MPs in Victoria
including the shadow health, community services and housing ministers.

Darren Devlyn national Tv Editor

Darren began his career in journalism in writing for TV Week before becoming Melbourne Editor of
Woman's Day. In 2002, Darren was appointed television and features writer for the Herald Sun and
edited the Herald Sun TV Guide for seven years before being appointed National TV Editor in
mid-2009. His passion for TV and entertainment is apparent in Switched On, which recognises TV
and technology are changing rapidly and that people are feeling strapped for time and overwhelmed
by choice.

Terry MCCrann Associate Editor - Business

A journalist for more than 40 years and a columnist for over 30 years, Terry McCrann provides
critical analysis on the wide range of events and personalities that have shaped the nation, from
entrepreneurs to politicians. His commentaries on the great stories and issues in and around the
economy, business and politics, have won him numerous awards.

Susie O'Brien coumnist

Susie O'Brien is a weekly columnist at the Herald Sun, writing on family, social, political and lifestyle
issues. She's cheeky, forthright and fun, and has even been known to take off her clothes to make

a point. She has three kids - four if you count her husband - and has a PhD in Education. Susie is an
experienced media performer, used regularly on the 7pm Project, Today, and Melbourne Talk Radio.

Mark RObinson Chief Football Writer

Mark “Robbo"” Robinson is a household name in footy-mad Victoria. His award-winning and incisive
journalism helps shape the news agenda each day in our sport-crazed state. Robbo is a hard-hitting
reporter, not afraid to ask the tough questions. He's outspoken, opinionated and, not surprisingly,
has a large following of loyal readers who turn to his top-rating blog, ‘The Tackle’, each Monday at
heraldsun.com.au for their post-weekend footy fix.

Andrew Ru‘e Associate Editor

Andrew Rule's CV is as long as the rap sheets of many of the crooks whose lives and crimes he has
covered. After more than 30 years as an all-round investigative journalist, much of it on the crime
beat, Rule has a contact book that contains more fiends than friends. The co-author, editor and
publisher of many non-fiction titles is well known for the Underbelly books that inspired the successful
TV series.

Wendy TUOhy Feature Writer - Weekend

Wendy Tuohy has worked as a journalist since she started as a school-leaver cadet in 1984. Wendy

is currently writing regular light-hearted opinion pieces as well as an ‘every woman' style column

for Weekend each Saturday. Wendy's column often covers subjects including women's issues, pop
culture, working motherhood, parenting, relationships and humorous takes on contemporary family
and workplace life.
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Kenneth - male sports fans 25-54 | FROM THE EDITOR

792,000 Herald Sun readers are men aged 25-54 who are interested in sport

EDITORIAL TEAM

Combined, News Corp Australia products reach 94% of Victorian males aged 25-54 including:

®00G

Print Web Tablet Mobile

« 99% who have visited a sports website in the last 3 months OUR AUDIENCES
«  96% who have attended a professional sporting event in the last 3 months

«  98% who have placed a bet in the last 3 months

OUR BRANDS
< SUPERCOACH @sum—:n.—oorv ‘Advertiser Koo/ CREATIVE OPTIONS
Source: emma' conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.

SIZES

DEADLINES

SPECIFICATIONS

Matt - professionals

760,000 Herald Sun readers are professionals INSERTS

Combined, News Corp Australia products reach 96% of Victorian professionals including:

«  96% who are employed full time TERMS & CONDITIONS

®BG0®

«  97% who have a degree or other tertiary qualification
Print Web Tablet Mobile

«  97% who earn $100,000 a year or more CONTACTS

THEAUSTRALIAN* () THEWALLSTREETJORVAL. the deal BusinessDaily BusinessSpectator

Source: emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.
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@000

Print Web Tablet Mobile

DECIsjon MAKER

Print Web Tablet Mobile .-

Mel and Ben - all people 25-54

51% of Herald Sun readers are aged 25-54

Combined, News Corp Australia products reach 94% of Victorians aged 25-54 including:

«  94% who have children aged under 18

«  95% who are employed including 95% who work full time

« 96% who are currently paying off their mortgage

«  94% who have renovated their home in the last 3 months and 93% who have redecorated or refurbished

“~Advertiser -.-News Leader @

COMMUNITY NEWSPAPERS

Source: emma"™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.

Mrs Swinburne - mums

305,000 Herald Sun readers are mothers of children under 18

Combined, News Corp Australia products reach 96% of Victorian mothers of children under 18 including:
«  96% who are the main grocery buyer
«  97% who spend $200 or more at the supermarket in an average week

«  97% who have bought pharmacy items in the last 4 weeks

weekend body:soul Style ««-- taste

Source: emma"™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.

COMMUNITY NEWSPAPERS

er
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Print Web Tablet Mobile

@000 -

Print Web Tablet Mobile

Herald Sun

WE'RE FOR VICTORIA
George and Anne - Baby Boomers FROMTHEEDITOR
31% of Herald Sun readers are Baby Boomers EDITORIAL TEAM
Combined, News Corp Australia products reach 96% of Baby Boomers including:
«  97% who have $500,000 or more in savings and investments and 97% with $1,000,000 or more OUR AUDIENCES
«  96% who have shares
«  96% who have any kind of investment products OUR BRANDS
THEAUSTRALIAN @)
mone

MAGAZINE lgonge fe weekend Leader wish savery CREATIVE OPTIONS

Source: emma" conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.
SIZES

DEADLINES

Belinda - women 25-39 SPECIFICATIONS
370,000 Herald Sun readers are women aged 25-39

INSERTS
Combined, News Corp Australia products reach 93% of Victorian women aged 25-39 including: —

«  93% who have bought clothes in the last 12 months

- TERMS & CONDITIONS
«  94% who use toiletries and personal care products

«  94% who have bought personal products in the last 4 weeks

. 95% who use cosmetics and 95% who have bought pharmaceutical/health products in the last 4 weeks M

confidential Wweekend body+soul SEYle VOGLE VOGLE

Source: emma"™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.

Meus Consper Australia
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Joe and Kate - home owners FROM THE EDITOR

1,949,000 Herald Sun readers are home owners

EDITORIAL TEAM

Combined, News Corp Australia products reach 95% of home owners including:

«  96% who have bought hardware/gardening products in the last 12 months OUR AUDIENCES

«  96% who have renovated their home in the last 3 months
Print Web Tablet Mobile

«  96% who redecorated in the last 3 months
OUR BRANDS

lestate.comau  home s i Leader i JTIMES
home Realestate @reae atecomau NOme ¢ “"Adyertiser Leade WEEKLY2TIME CREATIVE OPTIONS

Source: emma"™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.
SIZES

DEADLINES

Eddie and Jane - all people 18-24 SPECIFICATIONS

331,000 Herald Sun readers are aged 18-24

INSERTS
Combined, News Corp Australia products reach 87% of Victorians aged 18-24 including:

. o . ) .
90% who have had a drink at a hotel/wine bar in the last 3 months TERMS & CONDITIONS

«  91% who have been to a nightclub in the last 3 months

«  91% who have been to a concert in the last 3 months
CONTACTS

. 88% who have been to the cinema in the last 3 months

- NISSAN - - “‘v..v.... ‘ .
Hit. séibercoact confidential VOGLIS :7:news

Source: emma'™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Nielsen Online Ratings Mar 2015. Total Audience (last 4 weeks). Filter: Vic.

Meus Consper Australia
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MONDAY, JANUARY 26, 2015

‘Herald Suf®"

$130 sccsn HERALDSUN.COMAU WE'RE FOR AUSTRALIA s~

TOMICOUT AS RAFAFIRESS, .-

REPORTS, PICTURES: PAGE 7. SPORT  /§
ALL THE OZ DAY TENNIS ACTION: HERALDSUN.COM.AU 22,

)

ROSIE BATTY NAMED
AUSTRALIAN OF THE YEAR
AND PAYS TRIBUTE TO
TRAGICSON LUKE

CAHILLS®®

Herald Sun

With over 3.2 million* monthly
readers across print and online, the
Herald Sun s Victoria's favourite
newspaper brand. Appetite for the
Herald Sun reinforces the continuing
value of newspapers and their
importance to Victorians.

The Herald Sun delivers the best news and views
from those in the know, including Australia's
most-read political commentator Andrew

Bolt, the nation's leading business voice Terry

McCrann, investigative crime writer Andrew Rule,

and social columnist Susie O'Brien. Readers enjoy
privileged access to some of the most connected
people in town including Eddie McGuire, Jeff
Kennett, Peter Costello, Sharon McCrohan and
Beverley O'Connor.

In footy-mad Melbourne, there is no greater
authority on our great game than the team at
the Herald Sun. With Mark "Robbo” Robinson at
the helm as Chief Football Writer, the Herald Sun
delivers the most in-depth news and analysis
every day, across every platform. And with the

likes of Gerard Whateley, Shane Crawford and
Dermott Brereton weighing in, it's an unbeatable
combination. The Herald Sun has also added
unrivalled video coverage from Fox Sports to the
mix.

Whether it's food, fashion, music or movies,
information for your home or your next getaway,
the Herald Sun has every angle covered. It's not
surprising that our readers are highly engaged
and spend an average of 25 minutes reading the
news section.”

With our content now optimised across web,
mobile and tablet, even when our readers are on
the go they are always in the know.

*emma " conducted by Ipsos MediaCT, 12 months ending
Mar 2015, Vic 14+, Nielsen Online Ratings Mar 2015, Vic 14+.
"~ News Limited Sections Research, 2009.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile
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MONDAY, APRIL 20, 2015 HERALDSUN.COMAU

J GO HARD OR
GO HOME

PAGE 60

7« GEELONG 16.9 (105) GOLD COAST 13.18 (96

= CATS

TAI.I.

Stokes, Bartel, Lonergan hurt
Ablett to stay with Suns
Cats win the four points, just

DOF

FINANCIAL YEAR

OFFERS

spmrrmesszs 990

2
FREE AHTD $1.000 GIFT CARD
2

Sport

The Herald Sun is Australia’s best
destination for sports lovers

and number one for footy - the
lifeblood of Victoria.

Combining the power of Australia's most popular
daily newspaper and heraldsun.com.au, the

Herald Sun is the biggest voice of the greatest game
in Australia.

Led by Chief Football Writer Mark "Robbo”
Robinson, the Herald Sun team has the heaviest
hitters in footy - with triple premiership player
and columnist Jonathan Brown, dual premiership
player David King, premiership player and
Brownlow medallist Shane Crawford and five-
time premiership player Dermott Brereton.

Not to mention award-winning journalist and
commentator Gerard Whateley.

The Herald Sun is essential reading for every sports
fan with breaking news, Australia's best match
analysis, the country's best stats packages, and
award-winning photographers.

A weekly diet of must-read digital columns includes
Robbo's hard-hitting ‘The Tackle' and Jon Ralph's
‘The Buzz'. The Score, sports news and gossip
column, appears on weekdays and culminatesin a
mega column on Sundays.

*Pulse Panel Sport Study, May 2014 (Vic).

65 per cent* of Victorians will turn to a newspaper
in the lead up to, during and after the AFL Grand
Final in order to stay informed and receive the full
picture.

The Herald Sun publishes the most comprehensive
coverage of international events including the
Australian Open tennis, the Spring Racing Carnival,
the Australian Formula One Grand Prix, and the
summer of cricket with the Boxing Day Test at

the MCG.

We're the champions for fans of NRL team the
Melbourne Storm, A-League’s Melbourne Victory
and Melbourne City, Super Rugby's Melbourne
Rebels, and the ANZ Championship’s Melbourne
Vixens netball team.

We are also home to Australia’s biggest fantasy
footy game, SuperCoach.

The Herald Sun is the place to stay up to speed with
sport and to connect with sports fans.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile
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Australia's leading
) business commentator

The Budget
certainties in
life are deficits
and taxes

TERRY McCRANN
Page29

&
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IRON CURTAIN?

Pressure on junior miners
grows as shockwaves keep
rolling across industry

Nation
put on
notice

IMF tips slower growth

JANE HARPER
THE ECONOMY

RISING SUN: STEADY AS SHE GOES SAYS INSURANCE GROUP'S NEW CHIEF, PAGE 28

BusinessDaily

BusinessDaily is the place to turn
for Australia’s most engaging
and accessible finance coverage.

It is home to the nation's best-known business
commentator, Terry McCrann, and a team of
experts including John Beveridge and Scott Pape,
the Barefoot Investor.

Focused on Australia's leading companies, the
share market, captains of industry and economic
developments around the globe and at home,
BusinessDaily is a rich source of news and advice
on personal finance and small business.

*emma'" conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+

It is a staple for the 59,000* professionals and
managers who read the Herald Sun BusinessDaily
every weekday. Read by around 43,000* university
educated readers, BusinessDaily is also the paper
of choice for 21,000* readers with a household
income of $150,000 or more.

Published Monday to Saturday, BusinessDaily
includes weekly sections Business Tenders,
Business Owner and Commercial Property. It is
complemented by BusinessSunday every week in
the Sunday Herald Sun.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile

Meus eoﬁfz/ Australia
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Should we save or borrow’

There are more questions than
answers about what's next

Compare
financial
products

INTEREST RATES

wwvwns,  Beware a holiday budget blowout
e |

Plan to keep spending on track during a break, writes Sophie Elsworth
Pion Joes T vied T T T JE

Get on to| b
Bour finances
TO DO derby tming.

wymem entof il correcty.
& Discountsf 10 pe cent o more e
often available for

hhelpscut

monthsin advance e eavling boeres
paid early
i ustally offereven bigger discountsfor | Miiamade
bilssuchaas icences and m;mu:..s . e
rpivae heath und inaduan -
«Pay your pri =E

.

repayments —such as interest on
investment loans or proper -

i ke,

moneysaverHQ

moneysaverHQ s the largest
single Australian media brand
focused on money in Australia.

With a distinctive and straightforward tone, it
helps readers decipher current domestic, business,
economic and small business finance issues in a
jargon-free, friendly style.

Appearing every Monday in the Herald Sun, and
every day online, moneysaverHQ also brings the
best deals across a whole range of financial and
other services, such as credit card costs, home
and car insurance, private medical insurance and
power bills.

Leading our team is Network Seven’s David Koch,
the country's leading personal finance expert, and
our national Cost of Living Editor, John Rolfe.

*emma' conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+.

moneysaverHQ also runs a monthly, online
customer focused campaign. Thousands of
Australian households have signed up to be part
of the switch and save campaigns, harnessing the
combined people power to drive competition and
cut the cost of bills such as mortgages, electricity
and health insurance.

moneysaverHQ reaches 294,000 Victorians every
Monday.*

“moneysaverHQ is not just about informing and
educating on money matters, it's also about action.
To get those deals done to benefit everyone.”

David Koch

Available across these mediatypes:  Print  Web Tablet Mobile
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Escape

Escape is about inspiring
readers and helping to make
their travel dreams areality.

eCome”

scape®.

It is about understanding readers’ wants and needs
- and then delivering the information required to
make their journey as easy, and memorable,

as possible.

Regular Escape sections include favourite travel
spots from celebrities, travel trends and important
issues such as travel health.

Inserted into Australia’s number one Sunday
newspaper, Sunday Herald Sun, it delivers rich
content that reaches all market sectors and covers
every aspect of travel from budget backpacking to
reviews of five-star resorts.

*emma' conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+

i
Fiji T i G
@_ﬁﬁnm h aviti Resort ug:g-m Aqua Aloha Surf
$859° 909 ., 595 $1349° 1449

In a relaxed weekend environment, Escape
readers will be introduced and inspired to travel
with different options and driven to escape.com.au
for the best travel deals on offer.

With local Victorian deals revealed each week,
Escape captures the imagination of readers
seeking to get the most out of their travel money
and who love looking for their next great

holiday destination.

Escape reaches 560,000 Victorians every
Sunday. It's read by 206,000 who intend to travel
overseas and 331,000 looking to travel interstate
in the next 12 months.*

Available across these mediatypes:  Print  Web Tablet Mobile
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THE PROJECT'S NEW CO-HOST

" GORGI COGHLAN OPENS UP ABOUT

HER IVF STRUGGLE AND HOW FARM

LIFE HELPED HER HEAL AFTER
A CUT-THROAT TV AXING

TRUE STORY
LANDMINE
CRUSADER

FINDS PEACE

IN MELBOURNE

MUSIC MAN
THE RISE
AND RISE OF
SAM SMITH

Weekend

Weekends are all about slowing
down.

They're about switching off, putting your feet up
and taking the time to read about all the things
that make Victoria great.

With a focus on women aged 24 to 49, the

Herald Sun’s dedicated lifestyle section Weekend
captures that relaxed vibe with the very best in
celebrity interviews, profiles on some of Victoria's
most recognisable characters, as well as fashion,
food, film, arts and entertainment.

Columnist Wendy Tuohy shares her parenting
trials and tribulations while Chrissie Swan, Kathy
Lette and Mark Dapin take a look at the lighter side
of life.

Fancy a cook up? The world's favourite celebrity
chef, Jamie Oliver, leads our food team with
recipes to take readers from Saturday night
entertaining to Sunday brunch while the Herald
Sun’s much-loved recipe columnist Kate McGhie
shares her kitchen secrets.

*emma' conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+.

If eating out is more appealing, Weekend reviews
the hottest restaurants and cafes and keeps
readers up to date with the latest local food news
and events.

Australia's best film reviewer Leigh Paatsch
shares his thoughts on the latest releases and our
comprehensive arts coverage and event listings
means you'll be the first to know what's going on
around Melbourne and beyond with live music,
theatre, dance, comedy and entertainment.

Weekend is also the Saturday home of Australia's
premiere travel media brand Escape; showcasing
the best of Victoria as well as affordable interstate
and overseas trips.

Weekend is the best part of the week.

Weekend reaches 494,000 Victorians every
Saturday and 82,000 women aged 25-49.*

Available across these mediatypes:  Print  Web Tablet Mobile
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Eating out/diningin /your guide to great food & drink

“MATT WINE

' PRESTON TOP CABS
MYFAVE FOR$25

'AUTUMN AND

’ S UNDER

’

I

rainin
~Spain

'7 == - Step-by-step guide to making paella

Taste

The perfect balance of new
places to eat out and new dishes
to eatin, Taste has everything
everyday foodies need to get
their weekly cuisine fix.

Each week, Taste showcases the best in local and
national restaurants, food trends, news about
established and new chefs as well as how readers
can achieve mouth-watering dishes at home.

Taste features a weekly column by Australia's
popular foodie Matt Preston as he gives his
‘cravatalicious' take on dining in and out of the
home. Taste 'Confidential’, wine, beer and
restaurant reviews are all part of the weekly
Taste mix along with delicious recipes to whip
up at home.

*emma' conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+.

Weekly recipes are designed to delight and
inspire readers and are graded by time, ease of
preparation and skill, and are based on in season
ingredients and the most popular searches on
taste.com.au.

The Herald Sun Taste liftout stimulates readers’
minds and tastebuds by giving them access to
Australia's most experienced food writers. It
celebrates the best local talent and represents
Australian food culture.

Beyond the printed page, Taste works in close
alignment with Australia's number one recipe site,
taste.com.au.

Taste reaches 587,000* Victorians every Tuesday.
80 per cent* of readers say flavour and taste are
their priorities when choosing food.

Available across these mediatypes:  Print  Web Tablet Mobile
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Hit

Hit is published in the Herald Sun every
Thursday and aims to bring readers the
hottest news, reviews and features in
music, movies and what's onright now in
their city.

Edited by James Wigney, Hit has the best stable of
entertainment writers in the country. Cameron Adams and
Kathy McCabe have their fingers on the musical pulse of

Australia and the world, from the biggest international acts to
the coolest bands emerging from local venues.

*emma'" conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+,

Entertainment

Australia's most widely read movie reviewer Leigh Paatsch
casts his critical eye over the new releases to help readers
decide how to spend their hard-earned money, while Neala
Johnson and Vicky Roach deliver profiles on Hollywood's
hottest names.

Herald Sun's Hit is available in print and online making it a
one-stop destination for readers to make the most of their
precious spare time.

Read by 355,000 Victorians every Thursday, its readers are
27 per cent more likely to have been to a concert in the last
3 months.*

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile

The Herald Sun brings the vibrant
world of Melbourne entertainment
into readers’ hands every day. The
daily Entertainment pages cover movie
listings, art plus music and theatre
reviews.

Get the inside word on what's coming up with Melbourne's

authority on the hottest gigs, live acts, arts, movies and
cinema session times and the biggest interviews and reviews.

Weekly highlights include Tuesday's ‘Arts’ section covering
theatre and dance, Thursday's Hit with the latest listing from
Melbourne’'s premier live music venues, as well as movies,
music, charts and reviews.

Saturday's Weekend section is the go-to-guide for weekend
planning with ideas and information on local activities and
events for the whole family.

Sunday Herald Sun’s in-depth interviews, gaming, music and
film reviews allow Victorians to enjoy some down time with
the best-value read of the week.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile
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Switched On

Switched On is a weekly section that
looks at the ever converging world of
home entertainment.

With emphasis on the most popular and controversial shows,

as well as more comprehensive TV show reviews, Switched
On makes planning the week in television easy for readers.

Published every Wednesday, Switched On also has a strong
focus on the newest gadgets and games, the latest in home
entertainment technology, and keeps a close eye on what's
happening on the internet.

*emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+.

Confidential

Edited by Darren Devlyn, Switched On targets media-savvy
consumers thinking about buying electronic products or
deciding what to watch on television.

Switched On ensures consumers receive news of the latest
technology trends from a trusted source and guides people
who are confused about electronics to help them make the

right choices.

Switched On is popular amongst TV lovers with readers being
28 per cent more likely to be heavy consumers of television
watching 4 hours or more a day.*

®eO®

Available across these mediatypes: ~ Print  Web Tablet Mobile

Confidential has its finger on the

pulse of celebrity news, gossip and
entertainment. Showcasing all that is
hot and happening in showbiz, fashion,
parties and everything celebrity.
Appearing in the Herald Sun seven days a week, Confidential
offers readers everything they need to know about the world

of celebrities, parties and the general fabulousness that comes
with living in Australia's most liveable city Melbourne.

*emma" conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+
~ News Limited Sections Research, 2009.

In its hard-to-miss location behind the news pages,
Confidential is popular amongst women and attracts
58,000* females aged 18-34 across the week, an audience
that spends an average of 10 minutes” reading the section.

Positioned alongside Confidential at the back of the Sunday
Herald Sun, Parties Central captures the must-see photos
of headline guests and VIPs from the latest local events and
launches.

The Herald Sun also recently launched a new-look
Confidential section online and on mobile. It's richer, more
engaging and more local.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile
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Body+Soul

Body+Soul captures the relaxed
weekend mindset.

For more than 10 years Body+Soul has been a leading source
of inspiration for those seeking to live a happier, longer,
healthier life.

Loyal readers rely on Body+Soul for expert health, body,
food, parenting, beauty and relationship advice as well as
trustworthy information and research to help them make up
their own minds about their health and wellbeing.

*emma' conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+
~ News Limited Sections Research, 2009.

Your Time

Read by 46 per cent* of female Sunday Herald Sun readers,
with an average of 15 minutes” reading time, Body+Soul is
accessible across multiple platforms.

It is now even easier for readers to locate Body+Soul content
online and in print. Working hand-in-hand, the liftout and
website provide readers with more information on each and
every topic, every day of the week.

®eO®

Available across these mediatypes: ~ Print  Web Tablet Mobile

Your Time is a great way to take time out
during the day.
Topics range from relationship issues and health and fitness

ideas, to advice on parenting, healthy eating, shopping
bargains and the latest fashion trends.

Published weekdays in print, Your Time includes crosswords,

puzzles, Sudoku, horoscopes and cartoons helping readers
to unwind and relax.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile
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Realestate
HEYREDREAMIN'

Does it pay to keep quiet on your asking price when you'

SErvice

Thepext battleground in the new-car market

Realestate

Realestate is the property bible.

Offering comprehensive coverage of the local real estate
market for an audience that is passionate about property.
Research shows 88 per cent of Herald Sun readers believe the
section gives them a good feel for prices in their suburb and
surrounds. 84 per cent say Realestate gives them an idea

of active agents in their local area and 61 per cent agree they
need a combination of newspapers and property websites to
find a property.”

Realestate is published each Saturday and includes news and
information about buying and selling, new developments,
suburb profiles, Dream Home, Market Wrap, advice from
experts and open for inspections.

* Pulse Panel Real Estate Study, Jan 2013 (Vic).
*emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+,

Carsguide

Sunday Realestate has just got better with a new and
improved section that includes style guru Neale Whitaker,
property confidential as well as those all important auction
results. This easy to read and relaxed section gives readers
everything they need know about real estate.

Realestate readers are 39 per cent more likely to be in the
market to buy a property in the next 12 months.*

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile

Carsguide brings readers up to
date news and reviews of all
things automotive.

Each week 295,000* Friday Herald Sun readers read
Carsguide in print. Readers turn to Carsguide to learn all they
need to know about the biggest financial investment most of
them will make after buying a home. In fact, nearly 46,000*
male Friday Herald Sun readers who intend to buy a car in the
next 12 months read Carsguide.

*emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+.
Nielsen Online Ratings Mar 2015,, Vic 14+.
~ News Limited Sections Research, 2009.

The only national, weekly publication for car buyers,
Carsguide is home to the nation’s leading motoring journalists
and opinion leaders. Every new passenger vehicle on the
market is assessed, compared and reviewed; from the
cheapest commuter runabout to the most expensive, top of
the range automobile.

Turn to ‘Prestigeguide’ at the back of the Carsguide section
and read what the experts think about the latest prestige
vehicles, from the aspirational to the exotic, direct from car
launches around the world.

®eO®

Available across these mediatypes:  Print  Web Tablet Mobile
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Learn

Learn is the Herald Sun’s respected
education section.

Delivering quality news on education issues, trends, teacher
resources, and study advice on Tuesdays in print and online.

Each week, Learn features a bright educational poster on
subjects that feature in the new Australian curriculum and that
matter to your children’s schooling.

Featuring timely exam advice and study tips for VCE

students from expert teachers, Learn engages with parents,
teachers, students, schools and communities with an interest
in learning.

CareerOne

It strikes a chord with teachers and children in both primary
and secondary school classrooms.

Learn is your education must-read, published during
school terms.

Available across these mediatypes: ~ Print Web Tablet Mobile

CareerOneis all about careers and
job skills.

Published in the Herald Sun each Saturday, CareerOne gives
readers an insight into the latest employment news and

trends, advice on workplace issues and informative facts and
figures to help them make decisions about their career path.

CareerOne is targeted to people who work in a trade or
professional role, want to improve in their current position,
make a change into a different job or field, or are passive
jobseekers and would be enticed into making a switch for just
theright role.

*emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+,

CareerOne includes dedicated 'Upskill’ training and education
editorial which aims to encourage all workers to update and
upgrade their informal and/or formal skills to improve their
career prospects.

With a slight male skew, CareerOne reaches 146,000
Victorians every Saturday.*

Available across these mediatypes:  Print  Web Tablet Mobile
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Classifieds

Herald Sun’s daily Classifieds section
includes shopper retail listings, general
services and public notices.

The Classifieds section is the perfect way to share life’s special

moments including marriages, the arrival of a new baby, or
afriend or loved ones'’ birthday.

The Classifieds section is also the destination for memorial
tributes, death notices, and event listings. Permanent tributes
and memorial message boards are published online.

Home magazine

Available across these mediatypes:  Print  Web Tablet Mobile

oiney
(/LZ VATAY

Home is a market leader when it comes
to new homes, land and lifestyle.

During the past 20 years Herald Sun Home magazine has
earned itself a strong reputation and is a proven reference
point for ideas, inspiration and information on everything to
do with the home.

A weekly full-colour magazine, in Saturday's Herald Sun,
Home offers a variety of stories including decorator looks,
design ideas, garden makeovers, renovations, easy weekend
projects, new land releases, the latest display homes plus
more - all in a chatty, weekend-friendly format.

*emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+.

Special themed ‘athome’ and property magazine supplements,
are also part of the mix each month, providing readers with
added value and even more inspiring home ideas.

Home is read by 340,000 Victorians every Saturday with
79,000 having renovated and 56,000 having redecorated
their house in the last 3 months.*

Available across these mediatypes: ~ Print
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TV Guide

TV Guide offers everything the avid
or casual couch surfer needs.

Featuring a complete seven day program guide, along with
reviews and interviews, TV Guide is one of the most popular
sections in the Sunday Herald Sun. It includes detailed TV
listings complemented by expert recommendations and
reviews with all the week’s listings for free to air, digital TV as
well as popular subscription TV shows.

*emma™ conducted by Ipsos MediaCT, 12 months ending Mar 2015, Vic 14+,

TV Guide's compact size and format make it perfect for

the coffee table. With a long shelf life, advertisers have the
opportunity to connect with their target audiences for the
whole week and gain a competitive edge through the use of
positioning on specific viewing days.

TV Guide enjoys an older skew of readers with 71 per cent*
being over 45 years of age. TV Guide readers are 44 per cent*
more likely to be heavy TV watchers.

Available across these mediatypes: ~ Print
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Print creative options overview

There are a variety of exciting creative executions that can make your product really stand out in print.
Please contact your News Corp Australia Sales Representative to request an in-depth presentation on the available options.

Note: bookings are subject to availability and approval of News Corp Australia. Additional loads and limitations may apply.
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Print creative options

Third page vertical Half page spread
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AdNotes

AdNotes allow advertisers to secure premium front cover positing, guaranteeing your ad will be seen. Achieve cut-through and enhance your brand recognition, call to

action or trial. o . . . . ; FROM THE EDITOR
Readers naturally and instinctively reach for AdNotes as they lift them off the page. They are retained, acting as reminders. AdNotes are a brilliant way to engage _—

creatively with an active audience who are keen to receive specials and offers. There are numerous creative ways you can use this medium from special shapes, scratch
and sniff, tear off coupons plus many more. EDITORIAL TEAM

OUR AUDIENCES

¢ A . OUR BRANDS

CREATIVE OPTIONS

Bone Christmas tree Flower Popcorn Star Bus

SIZES
. . * ‘ DEADLINES

SPECIFICATIONS

Circle Heart Price tag Star burst Butterfly Diamond
INSERTS
- 3 o
. ‘ TERMS & CONDITIONS
CONTACTS
House Shamrock Car Dollar sign Leaf Snowman —

Speak to your dedicated News Corp Australia Sales Representative for further details and an overview of all publisher conditions.

Note: bookings are subject to availability and approval of the publisher. There are limitations to the placement of AdNotes and minimum quantity booked.

Meus Consper Australia
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Online and mobile creative options

Half page lumberjack Over the page with skins Page reveal
FROM THE EDITOR

Herald Sun Herald Sun¥ Q&M
-

EDITORIAL TEAM

OUR AUDIENCES

OUR BRANDS

CREATIVE OPTIONS

y N 4 > 4 D SIZES

DEADLINES

Mobile site over Mobile site spot Mobile site video SPECIFICATIONS
expander in banner

INSERTS

TERMS & CONDITIONS

_BRGH
AQUARIUM
SCREENSAVER:..
LONGS FOR .

THE NEW MINI.
THE NEW ORIGINAL.

YOUR TOUCH,
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Print sizes: tabloid 405mm (h) x 290mm (w)

Double page spread Half page spread Quarter page spread Full page Half page horizontal Large strip
M12x12 M6x12 M3x12 M12x6 M6x6 M4x6
380mm x 55Imm 188mm x 55Imm 92mm x 551mm 380mm x 262mm 188mm x 262mm 124mm x 262mm
Medium strip Small strip Dominant Portrait M3x4 Half page vertical Quarter page M5x3
M3x6 M2x6 M12x4 MOx4 92mm x 174mm M12x3 Méx3 156mm x 129mm
92mm x 262mm 60mm x 262mm 380mm x 174mm 284mm x 174mm 380mm x 129mm 188mm x 129mm
M4x3 M3x3 Third page vertical M6x2 M5x2 M4x2 M3x2 M2x2
124mm x 129mm 92mm x 129mm M12x2 188mm x 85mm 156mm x 85mm 124mm x 85mm 92mm x 85mm 60mm x 85mm
380mm x 85mm
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Online and mobile sizes

Leaderboard
728 x 90 (px)

Medium rectangle
300 x 250 (px)

NATIONAL NEWS
ez enocsevour FREE E-BOOK

BE READY
FOR NEXT

Y ,:,,,‘ %
§ o [ ye—

Police obtain arrest warrant for Adelaide ISIS

Side skins
115 x 1,050 (px)

Half page
300 x 600 (px)

Herald Sun NOW PLAYING
P @ REGENT THEATRE (i)

Mobile site banner
320 x50 (px)

Herald Sun

WE'RE FOR VICTORIA

FROM THE EDITOR

EDITORIAL TEAM

Mobile site OUR AUDIENCES
medium rectangle
300 x 250 (px) OUR BRANDS

CREATIVE OPTIONS
SIZES
DEADLINES

SPECIFICATIONS

INSERTS

TERMS & CONDITIONS

CONTACTS

Meus eoﬁfz/ Australia



RRRRRRRRRRRRRRR

Deadlines

MNeaw-s Cornspe Australia




M44532

Herald Sun | MediaKit2015/16 | 35

Print advertising deadlines

Premium positions

Booking/cancellation deadline

5pm, 2 weeks prior

Copy for in-house setting

12pm, 2 working days prior

Material deadlines display
Full/spot/mono colour

5pm, 2 working days prior

General News

5pm, 2 working days prior

12pm, 2 working days prior

5pm, 2 working days prior

Business Daily

5pm, 2 working days prior

12pm, 2 working days prior

5pm, 2 working days prior

Monday - Saturday Confidential

5pm, 2 working days prior

12pm, 2 working days prior

5pm, 2 working days prior

Sport (Mon-Fri)

5pm, 2 working days prior

12pm, 2 working days prior

5pm, 2 working days prior

Entertainment (Mon, Tue, Wed, Fri)

5pm, 2 working days prior

12pm, 2 working days prior

5pm, 2 working days prior

General Classifieds

10am, 2 working days prior

Tam, 2 working days prior

3pm, Tworking day prior

Your Time 5pm, Tuesday prior 12pm, Wednesday prior 2pm, Friday prior
Monday
MoneysaverHQ 5pm, Tuesday prior 5pm, Thursday prior 12pm, Friday prior
Taste 12pm, Tuesday prior 12pm, Thursday prior 12pm, Friday prior
Tuesday Learn 9am, Thursday prior 12pm, Thursday prior Spm, Friday prior
Commercial Property 5pm, Friday prior 10am, Friday prior 12pm, Monday prior
o Switched On Tam, Wednesday prior 12pm, Thursday prior 5pm, 2 working days prior
Business Tenders 5pm, Monday prior 11am, Monday prior 12pm, Tuesday prior
Hit 5pm, Monday prior 12pm, Tuesday prior 5pm, 2 working days prior
Thursday Gig Guide (inside Hit) 5pm, Monday prior 12pm, Tuesday prior 12pm, Wednesday prior
BusinessOwner 5pm, Tuesday prior 9am, Tuesday prior 3pm, Tuesday prior
Friday CarsGuide 2pm, Monday prior 12pm, Tuesday prior 2pm, Wednesday prior
Weekend 5pm, Monday, 5 days prior 12pm, Tuesday prior 12pm, Wednesday prior
Weekend Sport 9am, Thursday prior 12pm, Tuesday prior 9am, Thursday prior
Saturday Realestate 5pm, Friday, 8 days prior 12pm, Friday prior 5pm, Monday prior
CareerOne 10am, Thursday prior Tam, Thursday prior 3pm, Friday prior
Home 12pm, Tuesday, 11 days prior 12pm, Wednesday, 10 days prior 4pm, Friday, 8 days prior
Premium positions 9am, Monday prior 12pm, Thursday prior 5pm, Thursday prior
General News 5pm, Tuesday prior 12pm, Thursday prior 5pm, Thursday prior
General Classifieds 10am, Thursday prior Tam, Thursday prior 3pm, Friday prior
Sunday Sport 5pm, Tuesday prior 12pm, Thursday prior 5pm, Thursday prior
Escape 9am, Tuesday prior 9am, Thursday prior 12pm, Thursday prior
Sunday Travel Directory (inside Escape) 4pm, Tuesday prior 11am, Tuesday prior 3pm, Thursday prior

Entertainment

5pm, Tuesday prior

9am, Thursday prior

12pm, Thursday prior

Sunday Realestate

5pm, Tuesday prior

9am, Thursday prior

12pm, Thursday prior

Gig Guide (inside Entertainment)

5pm, Wednesday prior

12pm, Wednesday prior

12pm, Thursday prior

tvguide

12pm, Friday, 16 days prior

5pm, Thursday, 10 days prior

5pm, Thursday, 10 days prior

Body+Soul

10am, Wednesday, 18 days prior

12pm, Tuesday, 12 days prior

12pm, Tuesday, 12 days prior
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Online and mobile advertising deadlines

Creative type Turnaround time*

Website leaderboard

Website medium rectangle

Website half page

Website rich content (eg. video, side skins)
Mobile standard banner

Mobile medium rectangle

Mobile and Tablet HTML5

Mobile custom production

*All digital turnaround times are based on receiving correct creative.

Delivery

Email stateadops.vic@news.com.au and place insertion order number, advertiser name and start date in the subject field.

2 full working days

2 full working days

2 full working days

5 full working days

2 full working days

2 full working days

7 full working days (templated ads)
10 full working days (custom)

10 full working days
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Print advertising specifications

Physical dimensions

Mechanical

Ad size name
M2x2
M3x2
M4x2
M5x2

M6x2

M12x2 (third page vertical)

M3x3
M4x3
M5x3

M6x3 (quarter page)

M12x3 (half page vertical)

M3x4

Height (mm)
405

Height (mm)
60
92
124
156
188

380
92
124
156
188
380
92

Width (mm)

289

Width (mm)
85
85
85
85
85
85
129
129
129
129
129

174

Liveartarea

Ad size name

M9x4 (portrait)

M12x4 (dominant)

M2x6 (small strip)

M3x6 (medium strip)

M4x6 (large strip)

M6x6 (half page horizontal)
M12x6 (full page)

M3x12 (quarter page spread)
M6x12 (half page spread)

M12x3 (double page spread)

Height (mm)
380

Height (mm)
284
380

60

92

124
188
380

92

188
380

Width (mm)

262

Width (mm)
174
174
262
262
262
262
262
551
551
551
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Print and classifieds advertising specifications

News Corp Australia is leading the world in colour news
printing. To achieve our consistently high quality, we've
dedicated years of research to develop the clearest
colours, the cleanest whites and the sharpest blacks in
the world of newsprint. To pass on these achievements
to our advertisers, we insist on trade houses adhering
to some simple yet strictly enforced procedures. This
enables you to achieve the best possible results from
the fastest newspaper presses in the world.

Newscolour quality control

News Corp Australia specifies GCR. Grey Component
Replacement (GCR) is the procedure used in the
colour separation process to reduce, or remove a grey
component made up of yellow, magenta and cyan inks
and replace it with a suitable amount of black ink.

The application of GCR improves shadow detail,
reduces ink weight and renders cleaner colors on
newsprint with less set off to other pages. For these
reasons Newscolour specifications insist that the colour
separator apply GCR.

Please note: replacement of more than 70% of the grey component may
resultin a coarse (grainy) reproduction, therefore it is essential the scanner
operator assess the original material and use the appropriate percentage of
GCR. Call our Quality Control Manager on 1300 557 418 to assist you with
expert knowledge outlining the GCR process.

Four colour requirements
> Imageresolution 200dpi @ 100%

» Printsequence Cyan, Magenta

Yellow, Black

> Dotshape Round

Tone reproduction guidelines

Highlights nn Y n
Catchlights 0% 0% 0% 0%
Highlights 0% 0% 0% 0%
Non-essential whites 0% 0% 0% 0%
Essential whites 3% 2% 2% 0%
Midtones

Allow for 30% dot gain. Keep midtones open for
newspaper stock (more than for magazine separations,
to compensate for dot gain).

Shadows

1. Amaximum total shadow end density not to exceed
230%.

2. Toallow ink trapping, limit Cyan, Magenta & Yellow
to 90%.

3. Halftone Black limit is 80%.

Black and white material
requirements

Monochrome

> Image Resolution 200dpi @ 100%

» Catchlights 0%
> Non-essential whites 0%
> Essential whites 2%
» Midtones Allow for 30% dot gain

Mechanical requirements

Tabloid format image size

Single page 380mm x 262mm
(no bleed available)
Double page spread 380mm x 55Tmm
(incl. gutter bleed)
Spot colour

There are eight News Corp Australia spot colour inks
available and each of these can be broken down into
process with one solid ink element.

Therefore spot color jobs should be supplied as process

‘spot ready’ separated files, to take advantage of the
increased placement options within our publications.

Spot1 100% M

Spot2 100% C+95% Y

Spot3 100%Y
Spot4 100% C+60% M
Spot5 100% C
Spot6 100% M+90% Y

Spot7 50% M+100% Y

Spot8 100% C+40% M

Please note: certain PMS colours are difficult to emulate with process
colours on newsprint. The News Corp Australia Advertising Quality Control
Manager will be happy to assist you in this selection if you have difficulty
Please telephone 1300 557 418.
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Publishing conditions

*  News Corp Australia reserves the right to refuse
any material that is considered unsuitable
for publishing.

»  While every effort will be made to publish
advertisements, no liability can be
accepted for misplacement or omission.

*  News Corp Australia cannot guarantee a level
of response or be held responsible for
poor response.

e The advertiser undertakes that the
advertisement or insert does not contain
material that is misleading or deceptive,
and that it does not contravene any Federal
or State laws or advertising industry codes.

«  The advertiser and/or the accredited
agency jointly and severally agree to
indemnify News Corp Australia against any
liability or potential liability for any
penalty, damages, costs or otherwise
arising from publication of advertisements.

Ad delivery

News Corp Australia is currently using third party providers
Adstream and AdSend. News Corp Australia prefers files to
be sent with Adobe Acrobat compression (PDF)*. To obtain
the News Corp Australia Acrobat settings, please contact our
Quality Control Team on 1300 557 418. All material successfully
processed for publication are flagged with an acceptance in
both Adstream and AdSend systems. If you have not received
an acceptance before the publication date please contact the
Media Support Team on 1300 557 418 to ensure the material
has been used.

*PDF/X-1a required for TV Guide.

Eproof

Eproof is a free online service offered to all advertisers, allowing
more control and flexibility when submitting, proofing and
approving advertisements at their convenience. Contact

(03) 9875 8472. After hours contact 1300 557 418 (option 1).

AdDrop
AdDrop enables pdf delivery via FTP where an ‘email link’ can be
sent several days prior to publication deadline.

Additional enquiries
Contact Media Support on 1300 557 418 (option 2).

Specification enquiries
Contact Quality Control on 1300 557 418 (option 3) or email
qcsupport@newsltd.com.au

Payment Options

Cash, bank cheque, personal cheque (subject to approval),
Electronic Funds Transfer, credit card - American Express,
Bankcard, Diners, Mastercard and Visa only.

The maximum dollar value transaction(s) allowed on credit
card(s) within a 30 day calendar period must not exceed
$20,000 for an individual direct customer.

The credit card payment facility is not available to advertising
agencies, newsagencies or third parties.

Advertisements which emulate an editorial style are subject
to approval prior to publication. Guidelines for these
advertisements are below:

Advertorial/editorial
style requirements

Design
Advertisements must not copy the overall design of the
newspaper.

Type
Advertisements must not use the same or similar typeface as
those used by the host publication.

Border
Advertisements must be fully enclosed within a border. The
border must have a minimum thickness of 4 point.

Header

Advertisements must have the word ‘Advertisement' centred
at the top and breaking into the border. ‘Advertisement’ must
be set in a minimum 14 point for a full page, or for smaller
advertisements, 10 point is the minimum.

Deadline

Advertisements of this nature are subject to an earlier deadline

than usual. Complete material must be received no later than 12
noon, 2 working days prior to publication. Advertisements must
not be misleading.

Advertorial/editorial style deadlines

Deadlines for special sections and features may differ from
those printed in this media kit. Please check with your sales
representative for details. These deadlines may vary from time
to time.

Note: days prior excludes weekends and public holidays.
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Online and mobile advertising specifications

Website leaderboard 728 x90 40kb EDITORIAL TEAM
Website medium rectangle 300x250 40kb
. OUR AUDIENCES
Website half page 300 x 600 40kb —_—
Website rich content (eg: video, side skins) Available on request Available on request OUR BRANDS
Mobile standard banner 320 x50 35kb
Mobile medium rectangle banner 300 x 250 35kb CREATIVE OPTIONS
SIZES
For updated specifications please visit www.newscorpaustralia.com/ad-specs
DEADLINES
3rd party ad serving guidelines and creative acceptance policies -
» All 3rd party redirects must be live when submitted, to enable thorough testing » News Corp Australia reserves the right to remove any creative from rotation SPECIFICATIONS
before creatives go live. All 3rd party ad serving charges are the responsibility of the that does not meet our specifications, contravenes any of these guidelines
advertiser or agency. or adversely affects the rendering of our site, other ad placements or
user experience. INSERTS
»  Should you wish to utilise a 3rd party ad serving vendor not currently listed, please
contact your Campaign Manager as early as possible to arrange testing/certification » The setting of 3rd or 4th party cookies on News Corp Australia sites for
and provide detailed publisher trafficking instructions. Vendors who do not provide re-targeting or any other user tracking purposes is not permitted without TERMS & CONDITIONS
the ability for News Corp Australia to track clicks through DFP will not be certified. prior approval from News Corp Australia. Creatives featuring unauthorised
connections to external servers for the purposes of user tracking will be
«  News Corp Australia reserves the right to remove from rotation or request the removed from rotation. Creatives can be returned to rotation once CONTACTS
removal/revision of any creative that is deemed unsuitable for the users of unauthorised connections have been removed.
our sites.

» News Corp Australia may at its absolute discretion refuse to publish any
advertisement without giving any reason. In case of refusal, no charge to the
advertiser shall be incurred.
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Inserts deadlines and distribution

Booking deadlines
Availability should be checked as soon as a preferred date
for insertion is available, at least seven days.

Delivery deadlines

Herald Sun inserts must arrive five working days prior to
publication date, and nine days prior for Sunday Herald
Sun. Additional costs to the customer will apply if delivery
times are not adhered to or agreed to by Publishing
Manager.

Deliveries earlier than 14 days will not be accepted.
(Unless by prior agreement)

Cancellation
Cancellation must be verified four weeks prior to deadline
of booked publication date.

Publisher’s conditions

« Select runs (special regions runs) are based on
News Corp Australia‘s current delivery runs not
individual suburbs and as such every attempt
will be made to cover nominated areas however
100% coverage is not guaranteed.

« Allinserts are subject to approval of News Corp
Australia, who reserves the right to refuse any
material considered unsuitable for publication.

» Whilst every effort will be made to publish
inserts as ordered, no liability can be accepted
for misplacement or omission.

» News Corp Australia does not guarantee a level of
response regarding an insert.

 The advertiser undertakes that there is nothing
misleading or deceptive in the insert material
submitted for publication and that it does not
contravene any Federal or State advertising laws
or advertising industry codes.

« Both the advertising principal and the accredited
agency jointly and severally agree to indemnify
News Corp Australia publications against any
liability for any penalty, damages, costs or
otherwise arising from publication of the insert.

« News Corp Australia reserves the right to abort
insertion of products outside of specification if it
disrupts production.

« Commercial inserts may appear in any section
within the booked day’s publication.

Please note insert quantities will be updated
quarterly.

 News Corp Australia cannot guarantee that insert
customers have solus positioning within the
book, or will not conflict with like businesses.

 News Corp Australia will give first right of refusal
for insert berths to advertisers that book regular
activity.

If you have any questions regarding inserts or for
technical support please call our Inserts Manager
(03) 9292 3468.
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Inserts advertising specifications

Acceptableinserts

All paper weight specifications are the minimum
acceptable. Please see following page for
detailed information on acceptable sizes and
stock weights.

Single sheet

390mm x 285mm (180gsm)
200mm x 180mm (135gsm)

Single fold

390mm x 285mm (100gsm)
200mm x 180mm (80gsm)

Acceptable folds

v ooV

Unacceptable folds
No single spine. Uneven stack height
will cause jamming.

X X X

Tabloid inserts

Four and eight page tabloid products, less

than 100 gsm, must be quarter folded. Prior to
acceptance tabloid products must be inspected
to determine whether a quarter fold is required.
Maximum size is 390mm deep x 285mm wide.

Card and envelope inserts

Cards and envelope inserts should be stacked
flat in cartons with no turns. Packing should be
used to fill gaps in rows. The weight of the carton
should not exceed 15kg. The cartons should then
be palletised and strapped as per palletising
illustration.

Maximum insert thickness

The normal acceptable size (pagination) is
48 pages. Acceptance of inserts above this
size will require consultation with the
Publishing Manager.

Use of unsuitable products

A product which has been delivered after
deadline or does not meet the required
specifications may not be inserted. Faulty
products will be referred to clients for clearance
prior to inserting.

Stapled inserts

Inserts less than 24 pages should not be stapled;
a glued spine is the preferred option. Any insert
that is stapled must have the staples firmly
attached so they are not able to pull free and jam
up the equipment.

If staples are used they must not exceed the
thickness of the product and be placed perfectly
within the fold of the product.

Unusual inserts

Any card, envelope, perforated insert, stickers,
part fold backs, index folds or steps, or other
insert material of an unusual nature, will require
a dummy sample of the product to be viewed by
the Publishing Manager prior to acceptance.

Testing of unusual products may be required,

a minimum of 500 samples will be required,

6 weeks in advance of intended publication
date. Inserts containing metal or sharp objects,
such as keys, coins, razor blades etc, will

not be accepted. Clients are advised to seek
assurance from printers that gloss surfaces will
not be sticky or compacted into unmanageable
bricks. Excessive slip may affect the insertion or
retention of the insert into the paper.

Inserts with externally printed magazines

Loose inserts

Minimum size of the insert must be no less than
75% of the height and width of the product
which it is being inserted into. Maximum size of
the insert must be 20mm smaller than the width
(spine to foredge) and 30mm smaller than the
length (head to tail) of the product which it is
being inserted into.

Bound inserts

Inserts which fall below the above loose insert
specification bound-in inserts are the preferred
option. Small bound inserts still present issues
winding the host product onto disk and
consultation with publishing management

is required prior to approval. Bound insert
specifications and guidelines will need to be
coordinated with the commercial printer
supplying the host product.

Inserting conditions

Whilst the specification table allows for some
landscape shaped inserts it is preferred that the
spine is the longest edge.

Some high gloss inserts are difficult to insert and
may require approval prior to insertion.

Maximum size inserts (390mm x 285mm) run
the risk of damage during the inserting and
packaging processes.

Inserts below the winding capabilities (smaller
than A4) will require direct (hopper) feeding into
the publication and a surcharge may be applied
to cover additional processing costs.

No guarantee is given for full coverage of these
inserts in the distribution areas.
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Inserts advertising specifications

Single sheet
Minimum stock weight (gsm)

x | 180 [ 190 [200] 210 [ 220 [ 230 [ 240 | 250 [ 260 | 265 [ 270 [ 280 [ 285 | Wide

135 135
135
135
135
140
140
140

135
135
135
140
140
140
145
145
145
150
150
150
150
150
150
150

135
135

200 135

210
[220 |
[230]
[240]

[250]
[260 | 140
[270 | 40
[280 | 140
290
[300 |
[310 | 150
[320 | 150
[340]
[350]
360
[370 |
[380 |

From 12 to 16 pages
Minimum stock weight (gsm)

140
140
145
145
150
150
150
150
150
150
160
160
160
160
160
160
160

140
145
150
150
150
150
150
150
150
160
160
160
160
160

145
145
150
150
150
150

145
145
150
150
150
150

145
145

145
150
150
150
150
150
160
160
160
160
160
160

150
150
150
150
150
160
160
160
160
160
160

160
160
160
160

x_[ 180 190 | 200 [ 210 [ 220 | 230 [ 240 [ 250 [ 260 [ 265 [ 270 [ 280 [ 285 | Wide
200 | 54 54 54 54 54 54
210| 54 54 54 54 54 54 54
[220] 54 54 54 54 54 54 54 54
[230| 54 54 54 54 54 54 54 54 54 54
[240| 54 54 54 54 54 54 54 54 54 54 54

250 | 54 54 54 54 54 54 54 54 54 54 54 54
|260| 54 54 54 54 54 54 54 54 54 54 54 54 60
[270] 54 54 54 54 54 54 54 54 54 54 54 54 60
|280| 54 54 54 54 54 54 54 54 54 54 54 60 60
[290] 54 54 60 60 60 60 60 60 60 60 60 60 60
30054 60 60 60 60 60 60 60 60 60 60 60 65
[310] 54 60 60 60 60 60 60 60 60 60 60 65 65
320/ 60 60 60 60 60 60 60 60 60 60 65 65 65
330 | 60 60 60 60 60 60 60 65 65 65 65 65
[ 340 | 60 60 60 60 60 60 65 65 65 65 65 65
[ 350 | 60 60 60 60 65 65 65 65 65 65
[ 360 | 60 60 60 65 65 65 65 65 65 65
370 65 65 65 65 65 65 65 65
[ 380 | 65 65 65 65 65 65 65
[ 390 | 65 65 65 65 65 65 65

Height

Height

Single sheet folded (4 pages or up to 6 pages)

Minimum stock weight (gsm)

x_]180 [ 190 [ 200 210 [ 220 [ 230 | 240 [ 250 [ 260 [ 265 | 270 [ 280 [ 285 | Wide

|200[ 85 8 8 8 8 8 8 8 8 8 8 8 90
2108 8 8 8 8 8 8 8 8 8 8 90 90
220 85 8 8 8 8 8 8 8 90 9 90 90 90
|230] 85 85 8 8 8 8 8 90 90 9 90 90 90
[240| 85 85 8 8 8 8 90 90 90 90 90 90 90
[250| 85 85 85 85 8 8 90 90 90 90 90 90 90
|260| 85 8 8 8 8 90 9 9 90 9 90 90 90
[270] 85 85 8 8 90 90 9 9 90 90 90 90 90
|280] 85 8 8 8 90 90 90 9 90 90 90 90 90
[200] 85 8 8 8 90 90 90 9 90 90 90 90 90
[300[ 85 90 90 90 90 90 90 9 90 9 90 90 90
[310 90 90 90 90 90 90 90 90 90 90 90 90 100
[320/ 90 90 9 90 9 90 9 9 90 90 90 100 100
[ 330 | 90 90 90 90 90 90 90 90 90 100 100 100
[ 340 | 90 90 90 90 90 90 90 100 100 100 100 100
[ 350 | 90 90 90 90 100 100 100 100 100 100
| 360 | 90 90 90 90 100 100 100 100 100 100
[370 | 90 100 100 100 100 100 100 100
| 380 | 100 100 100 100 100 100 100
[ 390 | 100 100 100 100 100 100 100
From 18 to 24 pages

Minimum stock weight (gsm)

x [ 180 [ 190 [ 200 [ 210 [ 220 230 [ 240 [ 250 | 260 [ 265 [ 270 | 280 [ 285 | Wide
200 48 48 48 48 48 48

[210| 48 48 48 48 48 48 54

[220| 48 48 48 48 48 54 54 54

[230| 48 48 48 48 54 54 54 54 54 54

[240| 48 48 48 54 54 54 54 54 54 54 54

250| 48 48 54 54 54 54 54 54 54 54 54 54
[260| 48 54 54 54 54 54 54 54 54 54 54 54 54
[270| 54 54 54 54 54 54 54 54 54 54 54 54 54
280 | 54 54 54 54 54 54 54 54 54 54 54 54 54
[200| 54 54 54 54 54 54 54 54 54 54 54 54 54
300| 54 54 54 54 54 54 54 54 54 54 54 54 54
[310| 54 54 54 54 54 54 54 54 54 54 54 54 54
320| 54 54 54 54 54 54 54 54 54 54 54 54 54
[330 | 54 54 54 54 54 54 54 54 54 54 54 60
[340 | 54 54 54 54 54 54 54 54 54 60 60
[350 | 54 54 54 54 54 54 54 54 60 60 60
360 | 54 54 54 54 54 60 60 60 60 60
370 54 54 54 60 60 60 60 60 60
380 | 60 60 60 60 60 60 60
[ 390 | 60 60 60 60 60 60 60

Height

Height

Herald Sun

WE'RE FOR VICTORIA
From 8 to 10 pages FROM THE EDITOR
Minimum stock weight (gsm)
x 180 [ 190 [200 210 [ 220 [ 230 [240 [ 250 [260 | 265 [ 270 [ 280 [ 285 | Wide

[20]65 &5 & 6 6 6 EDITORIAL TEAM
[20] 65 65 65 65 65 65 65 ——
20|65 65 65 65 65 65 65 78

[230| 65 65 65 65 65 65 78 78 78 78

[240] 65 65 65 65 65 78 78 78 78 78 78 OUR AUDIENCES
[250]| 65 65 65 65 65 78 78 78 78 78 78 78 P ——
|260]| 65 65 65 65 65 78 78 78 78 78 78 78 90

|270| 65 65 65 65 78 78 78 78 78 78 78 90 90

[280| 65 65 65 65 78 78 78 78 78 78 90 90 90 OUR BRANDS
[290| 65 65 65 65 78 78 78 78 9 90 90 90 90 P
300| 65 78 78 78 78 78 78 9 90 90 90 90 90

[310|78 78 78 78 78 78 90 9 90 9 90 90 90

[30]78 78 78 78 78 78 9 9 9 9 90 90 90 CREATIVE OPTIONS
330 | 78 78 78 78 90 90 90 90 90 90 90 90 -
340 | 78 90 90 90 90 90 90 90 90 90

[ 350 | 78 90 90 9 90 90 90 90 90 90

[ 360 | 9 90 9 90 9 90 90 90 90 SIZES

370 9 90 9 9 9 90 9 90 90 E—
[380 | 90 90 9 90 90 90 90

[390] 90 9 9 9 90 90 90

DEADLINES

From 26 to 48 pages

Minimum stock weight (gsm)

x_[180] 190 | 200 [ 210 [ 220 | 230 [ 240 [ 250 [ 260 [ 265 | 270 [ 280 [ 285 | Wide SPECIFICATIONS
200 | 45 45 45 45 45 48
[210| 45 45 45 45 48 48 48
[220] 45 45 45 48 48 48 48 54
[230| 45 45 48 48 48 48 54 54 54 54 INSERTS
[240| 45 48 48 48 48 54 54 54 54 54 54
250 | 48 48 48 48 54 54 54 54 54 54 54 54
[260| 48 48 48 48 54 54 54 54 54 54 54 54 54
[270| 48 48 48 54 54 54 54 54 54 54 54 54 54 TERMS & CONDITIONS
[280| 48 48 54 54 54 54 54 54 54 54 54 54 54
[200| 48 54 54 54 54 54 54 54 54 54 54 54 54
300| 48 54 54 54 54 54 54 54 54 54 54 54 54
[310| 54 54 54 54 54 54 54 54 54 54 54 54 54 CONTACTS
320| 54 54 54 54 54 54 54 54 54 54 54 54 54 —
[330 | 54 54 54 54 54 54 54 54 54 54 54 54
[340 | 54 54 54 54 54 54 54 54 54 54 54
[ 350 | 54 54 54 54 54 54 54 54 54 54 | 60
360 | 54 54 54 54 54 54 54 54 60 60
370 54 54 54 54 54 54 |60 60 60
[ 380 | 54 54 54 60 60 60 60 60
| 390 | 54 60 60 60 60 60 60
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Inserts packaging and delivery

Packaging

Full packaging and delivery instructions must
be supplied to the commercial printer. Please
provide printer's name, address and phone

number to your News Corp Australia representative.

Inserts are to be turned so that the minimum
turned height is 100mm (as per illustration).

Spine of the insert to be packed all the one way
within a bundle or turn. Bundles must contain

a maximum of one turn with a maximum bundle
weight of 10kg.

Bundles may be strapped from top to bottom,
single tie only (the wider the strapping the
better). The tension of the strapping should not
in any way damage the bundle.

Boxes or cartons for packing should only be
used at Publishing Manager's request if neat
bundles can not be achieved. If packed in cartons
inserts should be stacked flat with no turns.
The weight of the carton should not exceed 15kg.

Pallets should be Australian standard size
1,165mm x 1,165mm and in good condition,
without loose or broken timbers.

Maximum height of pallet to be 1,200mm
including runners and the maximum weight not
to exceed 1,000kg.

Cormer protection

If the pallet does not have a solid smooth
base, a piece of wood or a substantial piece of
cardboard should be placed over the pallet
before stacking.

The use of a sturdy piece of cardboard at even
intervals throughout the stack will help keep
the inserts flat, and avoid shifting during
transportation. Gaps between bundles on the
pallet should be kept to a minimum.

Asolid piece of wood, the same dimensions as
the base of the pallet, should be placed on top
of the stacked bundles to prevent strap damage.

Inserts are to be stacked squarely on pallets
with cardboard corners and shrink wrapped.

Outside edges should be vertically even and
the inserts should be stacked so that they do not
protrude beyond the limits of the pallet.

The pallets should be strapped four ways as per
the following illustration.

The pallet should be wrapped in plastic with
cardboard corner protection and shrink wrapped
for further protection.

News Corp Australia reserves the right to refuse
inserts which have been damaged in the process
of printing, packaging and transportation.

100mm (4 inches)

Deliveries

All deliveries must be accompanied by a delivery docket which
must indicate the following details:

« The name of insert and key number or code if available.

» The total number of pallets for delivery.

» The total amount of copies on each pallet.

» The number of pallets on each vehicle.

» When more than one delivery is used the last docket is
to be marked ‘final'.

A product which has been delivered after deadline or does not
meet the required specifications may not be inserted. Faulty
products will be referred to client prior to inserting.

Pallet identification

The pallets must have the following information shown on at
least two sides:

1. Client'sname
2. The name and address of the company and the
publication concerned

3. The publicationissue, insertion date or other details
for further identification

. The estimated weight of the pallet

. Total supplied quantity

. Individual pallet quantity
Total number of pallets in consignment

NO U

Inserts delivery address

Publishing Department

Herald & Weekly Times Melbourne Print Centre
127 - 129 Todd Road

Port Melbourne Vic 3207

Telephone (03) 9292 3400
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National Advertising Terms - April 2015
1.General

1.1. These terms and conditions apply to every booking made with News Limited or any
of the Publishers listed in clause 21 ("Publishers”) by any means (including
through use of an insertion order, booking form or over the phone) by an Advertiser
for the publication in or distribution of an Advertisement with, on or in a print or digital
property of any Publisher. Publishers may use as an agent the services supplied by any
other entity including News Limited under the brand News Corp Australia.

1.2. Each reference in these terms and conditions to Publisher is a reference to the relevant
Publisher and, where there is more than one relevant Publisher, to each of them severally.

1.3. Where a Publisher acts as an agent in selling advertising inventory for an entity which
is not listed in clause 21, these terms will apply in addition to the terms imposed by the
relevant publishing entity.

1.4. Where an Advertiser is an agency, and places an Advertisement for publication under
these terms and conditions, it agrees to these terms and conditions as principal and as
agent for its client.

1.5. Publisher has the right to amend these conditions at any time. Notification of
amendment shall be deemed to have been given to all Advertisers immediately upon
publication of the amended conditions or other written notice, which shall apply to all
advertising received after the date of that publication (except where there is an express
written agreement between the Publisher and Advertiser that those amendments will
not apply to particular advertisements).

1.6. Every Advertisement must comply with and is subject to these terms and conditions
as well as other relevant terms (as available at www.newscorpaustralia.com), space
orinsertion orders (or other written agreements between the parties including any
Advertising Expenditure Agreements), additional relevant terms as published or
notified by the relevant Publisher (including as to creative requirements and technical
specifications) and any relevant laws, regulations or codes of conduct. To the extent of
any inconsistency between the various relevant terms, the following order of priority
will be applied:

a. theseterms,

b. any terms or conditions separately agreed in writing including any Advertising
Expenditure Agreements

c. any terms or conditions published or notified by a relevant Publisher (including
as to creative requirements and technical specifications in order to eradicate any
inconsistency.

2.Process

2.1. Each publication and Publisher has different process requirements for placing or
booking of advertisements. There is no binding agreement for the publication of an
Advertisement however until the relevant processes for the particular Publisher have
been completed by the Advertiser.

2.2. Bookings which are in any way conditional will not be accepted.

2.3. Advertiser authorises Publisher to dispose of any materials supplied to Publisher
relating to an advertisement (including illustrations, copy, photographs, artwork, and
press-ready PDF digital files) following publication of an advertisement. Publisher is not
required to retain or return to Advertiser any such materials.

3. Publisher rights and discretions

3.1. Every Advertisement submitted for publication is subject to Publisher's approval.
Publisher may at its absolute discretion at any time:

a. refuse to publish or distribute any advertisement without giving any reason (in which
case, no charge to Advertiser will be incurred);

b. cancel a campaign (in which case, no charge to Advertiser will be incurred for the
unpublished portion of the campaign); or

c. headanadvertisement ‘Advertisement'.

3.2. Publisher owes no duty to Advertiser to review, approve or amend any Advertisement
and no review, approval or amendment by Publisher will affect Advertiser's
responsibility for the content of the Advertisement.

3.3. Publisher may, but is not obliged to, under pressure of deadline and without
prior consultation or notice to Advertiser, amend any Advertisement in any terms
whatsoever, if Publisher perceives it to be (i) in breach of any law of Australia or of any
state (whether civil or criminal), (ii) in breach of any pre-existing publishing agreement
entered into by Publisher, (jii) defamatory, (iv) in contempt of court or parliament, (v)
otherwise likely to attract legal proceedings of any kind, (vi) offensive. Should Publisher
so amend the Advertisement, the agreed price shall not be reduced.

3.4. Publisher has the right, and the right to permit other persons, to republish any
Advertisement in any print, electronic or digital form for any purpose using any media
and in any part of the world.

4. Positioning, Placement and other Advertiser requests

4.1. The positioning and placement of an Advertisement is at the discretion of Publisher
except where expressly agreed in writing by Publisher. Publisher will attempt to
position Advertisements, in accordance with the Advertiser's request if the Advertiser
has agreed to pay any relevant preferred position loading charges. If Publisher fails to
publish the Advertisement in accordance with Advertiser's requests, then subject to
clause 14.1, Publisher’s liability will be limited to refunding the relevant position loadings paid.

4.2. Where colour loading charges are separately levied by Publisher and paid by Advertiser,
Publisher will attempt to publish Advertisements in colour, in accordance with the
Advertiser's request. If Publisher fails to publish the Advertisement in colour in
accordance with Advertiser's requests, then subject to clause 14.1, Publisher’s liability
will be limited to refunding the relevant colour loadings paid.

4.3. If an Advertisement is to be published in a digital publication, Publisher may vary the
placement and/or format of Advertisements across the relevant digital media Publisher will
endeavour to notify Advertiser of such changes. Advertising space in a digital publication may
be filled on rotation with various Advertisements from various Advertisers.

4.4. |f any Advertisement is specifically accepted for publication in a specific advertising
category (including classified category or particular section) of a publication
then, without prior consultation with Advertiser, Publisher may: (i) position the
Advertisement anywhere within the category at its discretion, unless a specific
placement has been agreed in writing, (ii) reposition that category within the
publication, (iii) alter the date of publication of that category. Case (i) and (ii) will
not mitigate Advertiser's liability to pay. In case of (iii), if Advertiser did not agree
to the altered date prior to publication, then if within 5 days of publication of the
Advertisement Advertiser notifies Publisher in writing that Advertiser has suffered
adverse effects of a substantial nature which were directly caused by the altered date
of the publication and Advertiser provides to Publisher clear evidence of those adverse
effects, the Advertiser will incur no charge for that particular Advertisement.

4.5.If an Advertisement is specifically accepted for publication in a particular advertising
supplement of a publication then, without prior consultation with Advertiser,
Publisher may: (i) position the Advertisement anywhere within the supplement
atits discretion, unless a specific placement has been agreed in writing, (i) alter
the date for publication of that supplement, (jii) cancel the supplement. Case (i) shall
not mitigate Advertiser's liability to pay. Case (ii) will not mitigate Advertiser’s liability
to pay unless Advertiser did not agree to the altered date prior to publication and within
5 days of publication of the Advertisement Advertiser notifies Publisher in writing
that Advertiser has suffered adverse effects of a substantial nature which were directly
caused by the altered date of the publication and Advertiser provides to Publisher clear
evidence of those adverse effects, in which case the Advertiser will incur no charge for
that particular advertisement. Should (iii) occur Advertiser shall incur no charge.

5. Deadlines & Specifications

5. Publisher imposes various deadlines (including for the provision to the Publisher
of bookings for Advertisements and material for Advertisements, changes or
variations to Advertisements) and specifications (including for size). All deadlines and
specifications must be met by Advertiser. Publisher is under no obligation in relation
to material or information received after relevant deadlines or not in accordance with
the relevant specifications.

5.2. Itis the Advertiser's responsibility to ascertain the relevant deadlines and specifications
for the relevant publications for each publication or insertion date as deadlines and
specifications may be changed at any time by Publisher. All deadlines and specifications
are available at www.newscorpaustralia.com.

5.3. Publisher accepts no responsibility for any error when instructions or copy have or has
been provided over the telephone unless Publisher receives written confirmation of the
instructions or copy before the deadline.

5.4. Itis the responsibility of the Advertiser to notify Publisher of any error immediately it
appears. Unless so notified, Publisher accepts no responsibility for any recurring error or
any Loss relating to that recurring error.

5.5. Cancellations by the Advertiser must be made, in writing, prior to deadlines. Failure
to do so will relieve the Publisher of any obligation to comply with the cancellation
request and, if Publisher proceeds with the publication of the relevant Advertisement,
then Publisher will be entitled to charge the Advertiser accordingly.

6. Advertisements produced by Publisher

Publisher owns and retains all copyright and other intellectual property rights in relation
to any Advertisements produced by Publisher or any materials provided by Publisher for
use in an Advertisement. Advertiser obtains no rights in relation to those advertisements
produced by any Publisher or in relation to content from any Publisher. This clause does
not in any way derogate from Advertiser's obligations or liabilities in relation to such
Advertisements.

7.Proofs

7. Publisher may agree to provide proofs but only where so requested by Advertiser prior
torelevant deadlines.

7.2. Colour shown on any proof is an indication only. Final print colours may vary with the
print process and stock variations.

7.3. Where Publisher fails to provide a requested proof in accordance with clause 71, and
the published advertisement substantially conforms to the copy provided by the
Advertiser, then Advertiser is liable to pay the full cost of the Advertisement.

8.Inserts

8.1. Publisher reserves the right to distribute inserts for more than one Advertiser at any time.

8.2. All materials to be inserted into a publication must be delivered to Publisher in
accordance with all requirements of Publisher including delivery address, deadlines,
packaging and bundling requirements.

8.3. Publisher, including its agents and contractors, may delay the distribution of inserts, if
they reasonably believe that the quality or delivery of the relevant publication is likely to
be jeopardised by the inclusion of the insert.

8.4. Additional charges may need to be agreed between the parties where:

a. insert materials are to be held by the Publisher at the premises of the Publisher (or its
distributors) for more than two weeks; or

b. insert materials are to be re-consigned or require additional packing or handling.

8.5. Risk in the insert materials remains with the Advertiser at all times.

9.Sampling

9.1. Every proposal for the distribution of sample material is subject to Publisher's approval
and Publisher may at its absolute discretion at any time refuse to distribute any sample
material without giving any reason.

9.2. Sample material must not contain alcohol.

9.3. Risk in the sample materials remains with the Advertiser at all times.

9.4. When providing samples to the Publisher for approval, any special handling
requirements (including requirements of refrigeration or heating) must be made clear.

9.5. Every proposal for sampling requires the prior approval of the Publisher and possibly
third parties involved in or permitting the distribution of the relevant publication.
Samples must therefore be provided to Publisher in sufficient time to allow for consents
to be sought and granted. No representation or warranty is provided that such consent
will be granted.

9.6. Advertiser must deliver to Publisher the sample materials, in accordance with all
requirements of Publisher including delivery address, deadlines and bundling of sample
material.
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9.7. Publisher may, without prior notice to Advertiser, refuse or cease to distribute any
sample material, if Publisher reasonably perceives such material to be:

a. inbreach of any applicable law or regulation,
b. likely to attract legal claims or proceedings of any kind; or
c. offensive

9.8. Publisher may change the date of the sampling exercise for any reason and at any time
without incurring any liability to Advertiser or other persons.

9.9. Publisher makes no representation or warranty as to the number of the relevant
publication to be distributed on any particular day or that every copy of the relevant
publication will be provided with a sample but will take reasonable steps to ensure that
the sample and the relevant publication are distributed together.

9.10. Without limiting clause 15.2, Advertiser warrants that the sample material which it
provides to Publisher for distribution with a publication:

a. matches the samples approved by Publisher;
b. isfully and properly sealed; and

c. ispackaged and labelled and complies in all other respects with all relevant laws and
regulations.

Without limiting clause 15.2, Advertiser warrants that the distribution of the sample material
by Publisher as contemplated by the Advertiser and Publisher under any agreement
between them is lawful and will not give rise to any claims against or liabilities of Publisher,
its directors, employees, contractors or agents.

10. Advertising Expenditure Agreements

10.1. Maximum period of any Advertising Expenditure Agreement is one year. In the
absence of any valid Advertising Expenditure Agreement, including if an Advertising
Expenditure Agreement has expired, casual rates will be charged by Publisher.

10.2. Publisher reserves the right to cancel or suspend any Advertising Expenditure
Agreement at its absolute discretion. Advertising rates (but not percentage discounts)
quoted in an Advertising Expenditure Agreement are subject to any increase or
decrease notified by Publisher, which may occur during the period of the Advertising
Expenditure Agreement.

10.3. Failure to receive, rejection or omission of an advertisement by Publisher does
not affect the obligations of Advertiser in relation to total spend through the term of an
Advertising Expenditure Agreement under that Advertising Expenditure Agreement.

10.4. If at any time Advertiser is not incurring advertising expenditure in the proportion
that the part of the Advertising Expenditure Agreement up to that time bears to the
entire Advertising Expenditure Agreement, Publisher reserves the right to either:

a. adjust the percentage discount to the level which would normally be allowed by
Publisher to a customer incurring advertising expenditure at that rate; or

b. terminate that Advertising Expenditure Agreement

10.5. At the expiry of an Advertising Expenditure Agreement, Publisher will determine
Advertiser's actual advertising expenditure during the period of the Advertising
Expenditure Agreement and:

a. ifthe actual advertising expenditure is less than the agreed level as stipulated within the
Advertising Expenditure Agreement a surcharge may be payable by Advertiser to
Publisher to reflect the percentage or other discount which would have been provided
by Publisher to an advertising customer incurring that level of advertising expenditure; and/or

b. Where a surcharge is applicable the percentage discount will be adjusted to the
level which will be normally allowed by Publisher to an Advertiser incurring advertising
expenditure at that rate.

11. Rates, invoices and GST

11.1. Advertisers agree to pay accounts rendered by the Publisher in accordance with its
standard payment terms. Accounts will be rendered by Publisher on the basis of the
casual rate applicable at the date of publication of the advertisement (regardless of the
rates which were applicable when any advertising expenditure agreement was entered
into), less any percentage discount agreed in writing between the parties.

11.2. Casual rates are as quoted by the relevant publication or sales representative and may
be varied by Publisher at any time, effective from the time nominated by Publisher
and such varied rates will apply from that nominated date including in relation to then
current Advertising Expenditure Agreements (unless otherwise expressly agreed by the
parties in writing).

11.3. Advertising expenditure will be calculated inclusive of loading values but exclusive of
production charges.

11.4. If Publisher has quoted a rate to publish advertising for a client and that rate is different
from that included in any published material or sales collateral, that quoted rate only
applies to that specific client for that specific purpose where the advertising is booked
directly with Publisher and without the involvement of any advertising, media buying or
other agency (unless otherwise specifically agreed in writing by the Publisher).

11.5. Where the Publisher changes the basis on which advertising is charged by Publisher
during the term of any Advertising Expenditure Agreement or between the booking
and placement of any Advertisement, Publisher will endeavour to provide Advertiser
with at least 28 days' notice prior to the change taking effect. Advertiser will be entitled
to terminate the Advertising Expenditure Agreement or bookings affected (prior to
the cancellation deadline for such affected bookings) within 14 days of such notice from
Publisher.

11.6. Any dispute the Advertiser has with an invoice must be raised with Publisher promptly
and no later than 45 days after the invoice date. After that time, Advertisers will be
deemed to have accepted that the full amount set out in the issued invoice is due and
payable by Advertiser.

11.7. All rates and charges are expressed by the Publisher as GST inclusive (except where
otherwise made clear ). Publisher will issue a valid tax invoice in relation to any supply of
advertising or related services under these terms which are subject to GST.

11.8. Advertiser agrees to pay any GST liability arising in relation to the provision by
Publisher of advertising services under these terms.

11.9. The GST component does not count towards overall advertising expenditure
agreements or rate card discount levels.

1110. Surcharges or rebates on advertising which is subject to GST will have the GST
component recalculated. Calculations made by Publisher of any surcharge or rebate
will be deemed to be conclusive and binding on Advertiser unless a manifest error
is brought to the attention of Publisher by Advertiser within 14 days of notification to
Advertiser. Surcharges or rebates only apply to Advertising Expenditure Agreements signed
by both parties.

12. Commerecial Credit

12.1. All advertising agencies are required to complete the News Limited Commercial Credit
Application for Accreditation of an Advertising Agency and are then subject to the
related assessment and processes.

12.2. If accreditation is not available to an Advertiser (including under clause 10.1), then
the News Limited Commercial credit facilities may be available. The availability of any
credit facilities is subject to Publisher’s approval and conditional on lodgement of a
written application. Any credit provided will be on specific terms made available as
part of the application process. Where no credit application has been approved, upfront
payment may be required for all advertising.

12.3. Where an Advertiser fails to pay an account by the due date or fails to comply with
any relevant terms and conditions, any Publisher may, at their absolute discretion
cancel or suspend any booked advertising or refuse to accept any further advertising of
the Advertiser.

12.4. In the case of the transfer of an advertising account from one accredited advertising
agent to another accredited advertising agent during the currency of an advertising or
online listing order, both advertising agents shallimmediately inform the relevant
Publisher in writing. Accounts will only be transferred or accessed by agencies when
Publisher is satisfied that the client in question has provided its express written

permission.

13. Linked Advertising Expenditure Agreements to an Advertising Agency

13.1. Alinked Advertising Expenditure Agreement with related companies is only available
where an Advertiser and its subsidiaries, franchises or branch offices are linked

together for the purpose of an Advertising Expenditure Agreement and where
subsidiaries fall within the definition of that term in the Corporations Act 2001. Where
that is the case, and subject to Publisher's approval which may be granted or withheld in
its absolute discretion, the customer is entitled to combine its advertising expenditure
with those subsidiaries, franchises and branch offices and receive the relevant discount.

13.2. Where an Advertiser wishes to establish a linked order, the following must be provided
to Publisher in order to seek Publisher's approval for a linked order (which may be
granted or withheld in its absolute discretion):

a. alistof all subsidiaries, franchises and branch offices; and

b. any other information that Publisher may in its discretion require to satisfy itself that
Advertiser is entitled to place a lined order.

13.3. Direct customer Advertising Expenditure Agreements may not be linked to an
advertising agency without the written approval of Publisher.

14. Limitation of liability

14.1. Nothing in these terms and conditions excludes or varies any rights or remedies under
the Australian Consumer Law in the Competition and Consumer Act (2010) (Australian
Consumer Law) which cannot be excluded, restricted or modified. However, Publisher
excludes all rights, remedies, guarantees, conditions and warranties in respect of
goods or services from an Advertiser's use of or acquisition of or in relation to the
ordering or booking of any advertising services (including under an Advertising
Expenditure Agreement) from the Publisher whether based in statute, common law
or otherwise to the extent permitted by law. To the fullest extent possible and subject
to News' liabilities and obligations under the Australian Consumer Law, the remaining
provisions of this clause 14 shall apply.

14.2. Subject to clause 141, Publisher makes no representation or warranty of any kind and
in particular makes no representation or warranty:

a. inrelation to the continued production of any publication, in print or digital form;

b. inrelation to the final placement, positioning or date of publication or distribution of an
advertisement;

c. that there will be one and only one copy of each insert or sample distributed in each
relevant publication;

d. thatdistribution of a publication will occur on a specific date, by a specific time, toa
specific number of consumers or readers or within a specific geographic area;

e. inrelation to the number of visitors to its websites or the number of impressions at any
site; or

f.  exclusivity.

14.3. Subject to clause 14.1, the Advertiser acknowledges that distribution of a relevant
publication may be suspended or ceased at any time for any reason.

14.4. Subject to clause 14.1, Publisher is not liable to Advertiser for any direct or Indirect Loss
of any nature including where arising from the total failure of Publisher, whether
negligent or otherwise, to publish an Advertisement or from the failure of Publisher
to publish an Advertisement in the form prescribed or from publication of the
Advertisement with errors or omissions or in any way relating to the distribution or lack of
distribution of the relevant publication.

14.5. Subject to clause 14.1, where any of the circumstances set out in clause 14.4 arise:

a. Advertiser shall incur no cost where the Advertisement has not been published at all or
where the error or failure has arisen solely due to the negligence of a Publisher or any of
its employees, or agents; and

b. inallother circumstances, and subject to the other applicable terms, the agreed rate
hall be reduced according to circumstances. In no circumstances will the Publisher’s
liability be greater than:

i. inrelation to the failure to provide any placement, position or other benefit in relation
to which a specific loading charge was paid by the Advertiser, the amount of that
loading charge; or

ii. otherwise, republication of the relevant advertisement, or payment of the cost of
republishing the relevant advertisement, at Publisher's discretion.
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14.6. Subject to clause 14.1, Publisher’s liability for a breach of a term or guarantee implied
by law is limited at Publisher’s discretion, to the supply of the service again or payment
for the cost of having the service supplied again.

14.7. Subject to clause 14.1, Publisher has no responsibility or liability to Advertiser in relation to:
a. Publisher exercising its rights under these terms; or

b. any failure of telecommunications services or systems which affect the receipt by
Publisher of any material, a notice or communication of any kind or the publication of an
advertisement or campaign.

15. Warranty & Indemnity

15.1. Advertiser warrants that it will only use the advertising space which it acquires to
advertise its own brands, goods or services and may not sell or otherwise deal with that
advertising space. Where Advertiser is an advertising agency the space may only be
used by the client for which the space was initially acquired or booked.

15.2. Advertiser warrants that the advertisement complies with all relevant laws and
regulations and that its publication in accordance with these terms will not give rise
to any claims against or liabilities of Publisher, its directors, employees or agents.
Without limiting the generality of the above, advertisers and or advertising agencies
warrant that neither the Advertisement nor its publication breaches or will breach the
Competition and Consumer Act 2010, Privacy Act 1988, Copyright Act 1968, Fair
Trading Act 1985 or defamation, or infringes the rights of any person.

15.3. Advertiser indemnifies Publisher its directors, employees and agents against all claims,
demands, proceedings, costs (including solicitors and own client costs), expenses,
damages awards, judgments and any other liability whatsoever arising wholly or partially,
directly or indirectly, from or in connection with the publication of the Advertisement. In
particular and without limitation, Advertiser indemnifies Publisher its directors, employees
and agents against any claims arising from allegations that the Advertisement contains
material which constitutes:

. defamation, libel, slander of title;

o

. infringement of copyright, trademarks or other intellectual property rights

n

. breach of trade practices/ competition, privacy or fair trading legislations; or
d. violation of rights of privacy or confidential information.
16. Privacy Statement

Publisher and News Limited (News)collects personal information about Advertiser,
including for example Advertiser’s name and contact details which you provide when
registering or using our services as well as information from data houses, social media
services, our affiliates and other entities you deal or interact with for example by using their
services. We collect and use that information to provide you with our goods and services,

to promote and improve our goods and services, to provide you with targeted advertising
based on your online activities, for the purposes described in our Privacy Policy and for any
other purposes that we describe at the time of collection. We may disclose your information
to our related companies, including those located outside Australia. Any of us may contact
you for those purposes (including by email and SMS) at any time. We may also disclose your
information to our service and content providers, including those located outside Australia.
The policy also explains that if you do not provide us with information we have requested
from you, we may not be able to provide you with the goods and services you require.
Further information about how we handle personal information, how you can complain
about a breach of the Australian Privacy Principles, how we will deal with a complaint of that
nature, how you can access or seek correction of your personal information and our contact
details can be found in our Privacy Policy at www.newscorpaustraliaprivacy.com

17. Data Policy Compliance

Advertiser warrants that it will comply with the News Corp Australia Data Policy and in
particular that, except as approved by the Publisher, Advertiser does not and will not collect
personal information or tracking information in relation to users of Publisher’s services and
further warrants that material provided by or on its behalf for publication by Publisher does
not contain:

a. third party cookies intended to retarget Publisher's users or their browsers; or

b. any code, technique or mechanism, to track or in any way identify users of any of
Publishers' properties.

18. Jurisdiction

These terms and conditions are governed by the laws of the relevant state or territory listed
in the table at clause 21and each party submits to the exclusive jurisdiction of that relevant
state or territory. Where Advertiser is making a single booking through a News Limited
business (including News Australia Sales) with more than one Publisher, the relevant
jurisdiction will be New South Wales.

19. Other conditions

Any text heavy Advertisement is subject to approval of the editor of the relevant
Publication, to be exercised with unfettered discretion. Any such Advertisement must be
presented in a manner which clearly delineates it from the editorial content of the relevant
Publication including by labeling as an Advertisement in a prominent manner and using a
clearly different font and format.

20. Definitions

a. Advertisement includes any material in any form lodged for publication or other
distribution as an advertisement (including as a published advertorial, insert or sampling
exercise).

b. Advertiser means each advertiser and or advertising agency who seeks to have
Publisher publish or otherwise distribute an advertisement.

c. Advertising Expenditure Agreement is a written agreement (in soft or hard copy form),
which is signed or, in the case of a soft copy, otherwise agreed to in a mutually
acceptable form, by or on behalf of both the Advertiser and the Publisher, detailing:

i. the percentage discount from the casual rate,
ii. any applicable adjustments to standard loadings,
iii. any applicable positional agreements, and

iv. any agreed minimum spend commitment by the Advertiser which is the basis for the
benefits to be provided by Publisher as described in (i)-(iii) above,

v. toapply between that Publisher and that Advertiser for a specified period (not to
exceed 12 months) and for a specific market and/or Publication(s).

d. Loss means direct and indirect loss of any nature. Indirect loss includes the following:
loss of profit, loss of business opportunity, loss of goodwill and payment of liquidated
sums or damages under any other agreement.

e. Publisher means any of the entities listed in section 21 below.

21. List of Publishers and associated details.

Additional relevant information can be found at www.newscorpaustralia.com

Publisher

News Limited News Corp Australia New South Wales
The Daily Telegraph
Nationwide News Pty Ltd The Sunday Telegraph | New South Wales
The Australian
Nationwide News Pty Ltd The Sunday Times Western Australia
Nationwide News Pty Ltd Quest Publications Queensland
Nationwide News Pty Ltd News Local New South Wales
Nationwide News Pty Ltd NT News Northern Territory

Leader Associated Newspapers Pty Ltd Victoria

Messenger Press Pty Ltd South Australia

News Digital Media Pty Ltd New South Wales

The Herald & Weekly Times Pty Limited Victoria

Advertiser Newspapers Pty Limited South Australia

Davies Brothers Pty Limited Tasmania

Gold Coast Publications Pty Limited Queensland

News Life Media Pty Limited New South Wales

Queensland Newspapers Pty Limited Queensland
The Cairns Post Pty Limited Queensland
The Geelong Advertiser Pty Limited Victoria

The North Queensland Newspaper Queensland

Company Pty Limited
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Contacts

Herald Sun Advertising News Corp Australia National Advertising

T: 1300398151
Victoria Tasmania
Level 5, HWT Tower 91- 93 Macquarie Street
40 City Road Hobart, TAS 7000
Southbank, VIC 3006 T: 0362300655
T: 0392922885 F: 036230 0766
New South Wales Northern Territory Printers Place
Level 23,175 Liverpool Street Darwin, NT 8000
Sydney, NSW 2000 T: 0889449900
T: 029288 8440 F: 0889813693
Queensland
28 Mayne Road

Bowen Hills, QLD 4006
T. 073666 7431
F: 0736667430

South Australia

Level 3, 31 Waymouth Street
Adelaide, SA5000

T: 08 8206 2332

F: 088206 3677

Western Australia
34 Stirling Street
Perth, WA 6000
T 08 9326 9805
F: 0893269801
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