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Snail Games

Driving Discovery With Instagram

The Chinese mobile game developer and publisher ran video ads featuring MMA champion Ronda Rousey
on Instagram to drive discovery ofits action role-playing game Taichi Panda in the United States.
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Instagram advertising
helped us reach new users
and followers previously
beyond our reach.

Tapping into an engaged
networkin a visual medium
allowed us toraisea
greater awareness about
our product to our

target audiences.
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incrementa installs higher in-app purchase rate

Entertaining gamers globally

Since 2000, Snail Games has developed and published entertaining
digital products reaching 85 million people in over 100 countries.
In 2014, the company ventured into mobile games and hardware.

Acquiring fans in foreign markets

Snail Games has actively promoted Taichi Panda via Facebook since the
game’slaunch. The company wanted to use the creative context of Instagram
to reach and connect with males aged 15 to 40 in the US.

A knockout on mobile

Snail Games leveraged its video assets featuring mixed martial arts champion
Ronda Rousey when her popularity was at a peak after a key Ultimate Fighting
Championship (UFC) win. The videos combined live action and animation,
featuring Rousey and the game’s titular character, Taichi Panda, facing offin a
fight. The brand ambassador and the creative’slight-hearted tone resonated
strongly with the campaign’s target audience, while they were in an open
mindset on Instagram.

By running a conversion lift study, Snail Games was able to measure the impact
of viewing Instagram ads. The Instagram ads drove a 339% lift in installs and
1.5X higher rate of in-app purchases. Instagram proved to be effective in driving
discovery of Taichi Panda and efficiently acquiring high-value players for Snail
Games. In addition, Taichi Panda included a ongoing television campaign in the
US to their media mix to help drive additional awareness.



©

Snail Games

FHA Instagram S

XRPEBIFTFTAFIATEES MMA 1258 ZEIX - 278 (Ronda Rousey)
HRASEATHIMEREERFE (KIREH) , EEERMIRM Instagram YR &SR, IR5IESMEXE.

-_—
% taichipandaen £ Sponsored
- e Z

NIBR e
oANDIA 59

PLAY FOR FREE

Q TAICHI PANDA

(e T
® 1,354 likes

taichipandaen Ronda vs Panda - the ultimate
showdown #RondaRousey #UFC #TaichiPanda

A Q@B a a

Instagram &1L
BAIgERELR ZBIAR

RS RIS -
B TEIENFI AT
TEEARIMNZS , BRUEF
BT BRs2 AR
HORNEE o

HELaE Nz FBA T SE=R
1#F339% 18I0 1.5 /=

RZEEKITFRANERE
2000 EES, BAEHFFAMEFHHFIRFROERSISH 100 £
SRFUEEA 6,500 HEE, 2014 FASIRER BB,

IEBR I NIFX K
T_ <( i@& EIm) RIT2H), WmAEIEEFEFIA Facebook Tk, BEAS.
28 Instagram XREIEAL, SFRF 15-40 98’]*.
IEﬁHF‘L_Lﬁxg [ B IXERHE% o

FIH#ohz| JBE AR
RS E AR ET L - SIS EEIRE A (UFC) BRIEE

NN, W ERB R EXE /ﬁ?rijz LSRRI SR .
TBEESLSEAFIDEESE, EFSIEETPNELAERESE _ LIEEEXT 6K .
uuHE‘E1JC+)\Bﬁtm)\ SRR SRR S EHE N BIRZA,

IR RIFEFEYIAY Instagram AR Asa2 IR RUS TS,

BEEIRG HFEE FRENEIEFHAS, K@= Instagram I EXI AR
PRI . WA Instagram [ EHSRLERSIEF 339%, MEBREEER
1200 1.5 f2, HOUERR, Instagram &332 ( ARESE ) AIRNZEEEE,
BRI R NS RIS EITR . o, (KiRBEE ) IMT=E
SIS S, SRR SERMEEXN, H—SRANEE.



	IG4B_SnailGames_en_GB_FINAL
	IG4B_SnailGames_zh_CN_FINAL

