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Handcrafting leather companions

Tsuchiya Bag, a Japanese fashion brand known for its quality leather goods, ran an ad campaign on Instagram to
raise awareness. With imagery portraying the owners’ affection towards the carefully handcrafted bags, the brand
achieved a significant lift in ad recall and drove up brand awareness by 6 points.

@ 7 100% ..

people reached lift in ad recall lift in brand
on Instagram awareness

Born from the warmth of the craftsmen’s hands

Tsuchiya Bag (or Tsuchiya Kaban in Japanese) is a Japanese company
that takes pride in selling high-quality leather goods that are “created
with and for the warmth of human hands”.
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effert Crafting brand awareness
Tsuchiya Bag wanted to further establish its brand as a seller of quality
fH Q O] Q - leather goods. For its messaging vehicle, it turned to Instagram, a unique

visual platform that is growing rapidly in Japan.

History told through a single photograph

To drive awareness around its outstanding craftsmanship, Tsuchiya Bag
showcased their bags, carefully crafted from the finest materials, aged
beautifully in the hands of their loving owners.

With its emotional imagery, the campaign achieved a 29-point lift in ad
recall, and drove a 6-point lift in brand awareness.

Instagram proved to be an effective storytelling platform for conveying a
message and driving solid results.
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