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K-Beauty Goes Global

The Korean cosmetics company created helpful, timely and visually stunning carousel and video ads to build trust
among beauty fans around the world.
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STORY

A global reach

Memebox is an eCommerce destination for Korean cosmetics. As Korean beauty is
being discovered globally, it caters to worldwide interest in the latest brands from Korea.
Memebox launched PonyEffect line in collaboration with popular makeup artist Pony to
help their young target clients do celebrity style makeover with ease.
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makeover with makeup artist PONY and be "that girl"

“ Korea’s beauty industry is competitive, so Memebox needed to capture people’s attention
with strong creative content.

SOLUTION
Instagram allowed us to reach K-tips and tutorials
and engage with our target Memebox’s Instagram strategy was to share content that was helpful and timely, like the
audience: millennials. This latest beauty stories and makeup tutorials.
generatfon is visually dr'\./en Using Instagram’s high impact ad product Marquee, it launched its campaign with visually
and actively seeks practical striking carousel ads to drive initial awareness. Running for two weeks, the ads featured
tipS online — especially from the face of PonyEffect: beauty blogger and influential makeup artist Park Hye Min (also

known as Pony), sporting different makeup looks. The ads contained a Learn More link

trusted influencers. Our videos driving people to Memebox’s website.

and photos (starring a popular

beauty inﬂuencer) helped us Next, it shared video teasers featuring short snippets from longer makeup tutorials. It used

. reach & frequency buying to control the number of times people saw the ads. By
increase brand awareness staggering the release of the videos, it built momentum and ensured people were being

among a global audience. served fresh content.

Joy Cho Memebox ran an integrated campaign across both Facebook and Instagram to maximize
Brand Marketing Manager the reach of its creative, and used a Nielsen Brand Effect study to measure the impact on
Memebox brand metrics. The one-month campaign helped it reach a specific audience quickly and

accurately. Its creative had global appeal, achieving an 11-point lift in brand awareness
and a 5-point lift in message association.



PONY EFF

SEOUL

K-Beauty?| =224

CT

>~

St=o| FE| O|HMHA 7[YQl Memeboxe AIZE 2 7E5t1 ot2{ot 2HIX S 2 Se10|E Y S 1S EESHO
0|80 2 U= A MA 2241 AF3WSU T
Sponsored v
B0 47| S HRHE QIR E B4 DAIZ] HRHE A

B AEL|

MIA FH= 2=E

Memebox:= 8t=9| LHEZ FE| O|HMA 7| F StLIQLICH A MAH A 22 K-beauty2
U717t ZOMAIBM 2|4 = 31E SAME0] st MA2le] 40| S &= 7H=2d|,

Memebox& Q17| 00|32 OFE[AEQI ZL|(Pony)2t &4 &&l A FEle| ojo| 2 Y e et
St AlS Mo =9 ElZIC 2 PonyEffect Al2|RE £A|SL|CH

(| C = Ol =

O Q (s M EHEES ?et &H|

———— Memebox= & MA| 18~45A 04 ALO[OllA] PonyEffect A|2|29] QIZEE &0|= SA|
ponyeffect_korea H|0| 2 ¢} OlE|AE ZE L7} H|oks= Of| CHEA HE| O|HHA ATHEZ Zt2|0f 25t 2R SHESL|CE

PONY EFFECT2| A& &2|cfo| tfjo|=2 5 "That
Girl"g 2t M2 Get ready for your first Holiday

makeover with makeup artist PONY and be “that girl" ot SE| MHO| 2|HSt B A AOtLY| 231 Memebox= 2218t 32|0f|0|E|E &=
Ewciray e
saE S24
HE| El Al EEZ|A
Instagrame &2 UA4S0| = TEIEE® |E
of OA=9| 20E KEst=4 & Memebox= AIEE 2|4 RE| AE2|2t 00|23 REZY 52 B2 #E% 2H=2E
A2 oIste & L|CH ZHe DM Instagrame Solf 3ot M= MRELICH
2O A2t QA2 Z A5 22 _ ~ =
olS §|: IlR;Oﬁ gol oiﬁ_ Eir ThoZtol| Eatq o= BUO| EE 4~ QU= Instagram 11 &EQ! MarqueeS AHESHO]
1S Sofl 2240 EE 2= Fd Memebox= 27| Q1A= S-S 2|8 0i2 20l 20| BN E WM AH QIS AlAFS
O] Qo A2YAME LS £ A= LICt 27 SOt Azl 0] 310f= PonyEffecto] E=0[2f 191 O|C|0f AEf, R T0|3Y
Sojolo| E1S MBBILICE pony  OFEIAER! sl (Pony)ol 20| Chefeh AEIAR SHFSLIC E3t 0| Cf Lo |
2|35 LS Memebox ZAIO|EZ AtEES RFESHSLICH
2 M SQAN ARl S 20| J3E 1A, AL tsS FEUSUC
[ ol
Memebox=  MIAIC A= B2 rg iz Memeboxs 21 loj2et S 228 Balsto) ors Horst S4 E[4E B
SO EAE QIZES =2 U Ut of Z10|M Memeboxs E2 U 8IE 70§ SM4S AMS510] Ar2HS0| 220
RS LICY, 2= SSE AOFSHC STH SVHE 522 BHES 22 Memebox= 0| S
7|22 Aot ALHAM ARS0A AMst 2HIZE AlFot7| o =3 SLICE
, Memebox+ Facebook2} Instagram 250f 221 £ M| QIS AZH5t0] A2 2|0f0]E[E
Memebox L C He|E 20iStsh= oHH, Nielsen Brand Effect ZAtE 23510 B2 = 2| B0 Cist
Sa=oig e Ysre ZAELICE 3t D SO ABE 0] AT|QIS2 Memebox Y5ts EFI0| W21
O 5 —
=we JEStH Z2E = AALH, H MA AE2| T2 Y= oAl 22|00[E|E HE0
SRHE Q1A= 9t BIAIZ| QIEE T} 242t 11 EQIES} SEOIE ASREL T



