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“Big Phi”y” reOCheS O |Orger OUdience ThOn PHILADELPHIA MEDIA NETWORK
Ony O-l-her mediO prOperTy in The region The Inguiver [IILEH philly ®com

Average Weekly Reach
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Inquirer, Daily News & 6ABC.com WPVITV (ABC) NBCPhiladelphia.com WCAU TV (NBC) KYW TV (CBS) Greater Philadelphia CBSPhilly.com/CBS3.com
Philly.com Newspapers (GPN) INA

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on combined 1 week reach for print properties and their websites; Television based on early news 5pm-7pm
cume; Greater Philadelphia Newspapers includes Bucks Co Courier Times, Doylestown Intelligencer; Burlington Co Times



No other property provides the vast reach

PHILADELPHIA MEDIA NETWORK

INto the region across multiple platforms e Yo EEE oo

8 4M M unduplicated, loyal brand users
0 across each platform each month!

THE INQUIRER AND DAILY NEWS PHILLY.COM DESKTOP PHILLY.COM MOBILE

87 Dstmeara, philly®com
L

ooty

Phillies play ball online
to sell tickets

= 1.1MM read the Sunday Inquirer = 2.8MM monthly Unique Visitors = 3.9MM monthly Unique Visitors
(570,187 Daily) = Average Household Income: $109,522 = 23.0MM monthly Page Views

= 256,779 read the Daily News = Average Age: 42 = 64% HHI of $75,000 or more

= Avg. Household Income: $81,910 = 56% Male / 44% Female = 48% Male / 52% Female

= Average Age: 51 = 13.2 Average Minutes per Visitor = 38% of Visitors are Age 35 or less

= 47% Male / 53% Female

Monthly Readers of
The Inquirer & Daily News

Average Monthly Unique
Visitors on Philly.com

Average Monthly Unique
Visitors on Mobile

'Combined print and digital unduplicated audience 3
Source: Scarborough 2015 R1; Base: Philadelphia DMA; comScore Media Metrix & Mobile Metrix Feb-Apr 2015; reflects browser access only






The Philadelphia Inquirer dominates local
suburban readership in PA and NJ




The Inquirer is read by more than twice as

PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

many people as any other newspaper in
the region

Average Weekly Readership
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Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average weekly audience of the daily edition



More people reGd The SundOy Ianirer ThOn PHILADELPHIA MEDIA NETWORK
all other Sunday newspapers combined O i I iy e

Sunday Readership

The Philadelphia Inquirer 1,067,128

Other Sunday Newspapers 726,839

0 200,000 400,000 600,000 800,000 1,000,000 1,200,000

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Other Sunday newspapers include: Bucks Co Courier Times; Burlington Co Times; Camden Courier Post; Delaware Co Times; The
Intelligencer; Lansdale Reporter; Norristown Times Herald; South Jersey Times; Pottstown Mercury; West Chester Daily Local News



PHILADELPHIA MEDIA NETWORK

of its closest competitors in the PA suburbs i i O o

The daily Inquirer’s readership dwarfs that

Suburban Daily Readership

400,000 ~
352,257

350,000 -

300,000 ~

250,000 -

200,000 -

144,941
150,000 1 127,567
] 92,306
100,000 84,851 74518
55,265 51,709
o I I I . . ]
The Philadelphia Bucks County  Delaware County West Chester Daily The Intelligencer Pottstown Mercury Metro Norristown Times Lansdale Reporter
Inquirer Courier Times Times Local News Herald

Source: Scarborough, 2015 R1; Base: PA suburban counties (Bucks, Chester, Delaware, Montgomery)
Newspaper audience is based on the average weekly audience of the daily edition



The Sunday Inquirer has 3 times more

PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

readers than that of its closest competitor
iIn the PA suburbs

Suburban Sunday Readership

600,000

500,000 - 488,311

400,000

300,000

200,000
138,567

80,376 80,276
50,598
. 39,335 30,447 26,322

The Philadelphia Bucks County Courier Delaware County The Intelligencer ~ West Chester Daily Pottstown Mercury  Norristown Times  Lansdale Reporter
Inquirer Times Times Local News Herald

100,000

Source: Scarborough, 2015 R1; Base: PA suburban counties (Bucks, Chester, Delaware, Montgomery)
Newspaper audience is based on the average issue audience of the Sunday edition



The Inquirer is the #1 most read paper in

PHILADELPHIA MEDIA NETWORK

South Jersey overall and on Sundays e g I oy e

South Jersey South Jersey
Overall Readership Sunday Readership
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250,000 224,565 155,235 150,489
150,000 -
200,000 -
150,000 - 125,715 125,412 124,390 100,000 - 92,129
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Source: Scarborough, 2015 R1; Base: South Jersey counties (Atlantic, Burlington, Camden, Cape May, Cumberland,
Gloucester, Mercer, Salem)
Overall Newspaper audience is based on the Daily & Sunday average week
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Ianirer regders hdve enormous binng PHILADELPHIA MEDIA NETWORK
power, more ThOﬂ $76 bi”ion The Inguiver (LI philly®com

$90.0

$80.0

$70.0

$60.0

$50.0

$40.0

$30.0

$20.0

$10.0

$0.0

Total Buying Power

(in Billions)
$76.8
$26.5 $24.1
$22.3
$15.6
$] 2.9 $10.4
$9.2 84
$6.5 $6.4 $6.4
$4.7

The Wall Street New York Metro Camden Bucks County Delaware South Jersey West Chester The Pottstown Burlington Norristown Lansdale
Philadelphia Journal Times Courier-Post  Courier Times County Times Times Daily Local Intelligencer Mercury County Times Times Herald Reporter

Inquirer News

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average weekly audience of the daily edition
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PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

The long-trusted voice of the region

EAGLES AT FALCONS | MONDAY AT 7:10 P.M. TV: ESPN, PHL17 | SPORTS, SECTION D

DEEP COVERAGE %..

Can Byron Maxwell stop Atlanta’s Julio Jones? S

ﬁ lah [ Total Readership 570,187 1,067,128
Philadelphia iluq rey

laer 9/ 20 Pennsylvania 462,980 847,834

Daily Sunday

TODAY’S L7053 ] MONDAY SEPTEMBER 14, 2015 | i 3 PHILLYINGURER | CITY & SUBURBS | C | $1 phllly'com

Germany halts flow of migrants New Jersey 102,017 204,028

The overwhelmed country will begin enforcing emergency border-control measures. Men 47 4% 44 8%

By Laura King refugees are enduring desperate  reaches INSIDE
hardships. Germany's intention to begin en-
BERLIN — ed Germany Europe for weeks has been con- forcing emergency border-control » German
announced Sunday hat it would tem.  vulsed by the largest mass movement measures was announced at a news Chancellor
porarily stop free entrance for asy- of people since World War II, with ~conference by Thomas de Maiziere, = Angela Merkels Wo men 52 67 5 5 27
lum-seekers. the crisis building refugees and mi- the interior minister, though he pro- pragmatic style . o . o
The decision is likely to exacerbate ~grants on the move arrived at covet- vided no details. A day earlier, as hasn't changed,
bottlenecks at other European fron- ed northern destinations. More ever many as 14,000 people poured in to but perception
MISS GEORGIA tiers to the south and east, where ~day enter a “pipeline” beginning in Munich. of her has

tens of thousands of migrants and Greece, in Europe’s southeastern See MIGRANTS on A8 softened. A8.
CLAIMS CROWN Average Age 52.6 53.8

Pageant’s chairman
apologizes to

Vanessa Williams. MOSES MALONE | 1955-2015

Average HHI $84,892 $87.301

e “Chairman of the Boards’ Married 52.9% 56.7%

The former 76ers center
and famed rebounder

Nk o Single/Widowed/
Divorced/Separated

47 7% 43.3%

By Joe Juliano
INQUIRER STAFF WRITER
The 76ers were practicing

DJOKOVIC for the start of the 1983 play-
offs when coach Billy Cun-
WINS OPEN ningham approached Moses
SPORTS (D3 Malone in front of reporters wn nome . %) . )

and asked him: “How do you
think the playoffs will go?”

, fo, fo,” Mr. Malone re-
portedly replied in regard to

o e e College Graduate or %
three series to sweep the play-

offs and win the NBA champi- 38 .9 30 37.5 o
more

one more game to go all the
way, but the words uttered by
Mr. Malone became a perma-

nent part of the lexicon in e .
Philadelphia and gave him P f h Id ] 22 67 28 87
B resence of Children: 1+ .67 .07

e Cheeks
ind ofher stars of the Eige
last NBA title team.

Mr. Malone, one of the
greatest rebounders in NBA
history who was brought in to
Rarama the lact miscing

B NATION+WORLD
Clinton, Trump
virtually even

The two are separated by
only a few points in a poll
of registered voters. A6

O LOCAL NEWS
Toomey launches
reelection bid

Senate race is drawing
national attention from
parties and thei allies. B1

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average issue audience
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THE PEOPLE PAPER
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ly News is Philadelphia’s heartbeat -
an unapologetic daily dose of the issues,
personalities and passions that animate our city




PHILADELPHIA MEDIA NETWORK

newspaper in the region E— e

The Daily News is the second-largest

1,000,000 - Average Weekly Readership
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200,000 - 150,013
135229 0.
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Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average weekly audience of the daily edition
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PHILADELPHIA MEDIA NETWORK

P h i | O d e | p h iO C O U n -I-y The Inguiver (LI philly®com

The Daily News is the most read paper in

Average Day Issue Readership

200000 1 487232
180,000 -
160,000 -
140,000 - 135,616 133,325
120,000 -
104,549
100,000 -
80,000 -
60,000 -
41,852
40,000 - 31,040
20,000 - 12,950
. | | | _
Philadelphia Daily Northeast Times Metro City Paper South Philadelphia PW (Philadelphia Al Dia
News Review Weekly)

Source: Scarborough, 2015 R1; Base: Philadelphia County
Newspaper audience is based on the average issue
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Daily News readers command

PHILADELPHIA MEDIA NETWORK

Over $29 bi”ion in bUYing pOWer The Inguiver [ILEH philly®com

Total Buying Power

$35.0 - (in Billions)
$30.0 - $29.7
$25.0 -
$22.3
$21.1
$20.0 -
$15.0 -
$10.0 -
$5.3
$5.0 $4.2
. $.|‘O
$0.0 - -
Philadelphia Daily Metro City Paper Northeast Times PW (Philadelphia South Philadelphia Al Dia
News Weekly) Review

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average weekly audience of the daily edition
Non-daily publication audience is based on average issue of publication
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Philadelphia’s heartbeat with the atfitude

that makes this city unique

a philly.com x
BACK TO SCHOOL PAGES 3-6

AN EDITION OF The Philadelpfiia Ynguirer

DID RECKLESS TAXI KILL PAIR? PAGE 2

' ‘ ) / TUESDAY
i | & X“; SEPT. 8,2015
DN AGENDA DUR 20 A
@Yy DREGA
U
' ' OF
| ‘\:_.__/.? 0 D A
L @y A
€ 5 m
A [ ]
0

FAST FORECAST FE LAH

BTE 9370 D GROUP
ESWED  93/73 1501 COITIMII AVE, PHILADELPHIA
LR VA 1 NORTH BISHOP AVE, SPRINGFIELD

Source: Scarborough, 2015 R1; Base: Philadelphia DMA
Newspaper audience is based on the average issue audience

PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

Daily
Total Readership 256,779
Pennsylvania 237,730
New lJersey 18,359
Men 64.1%
Women 35.9%
Average Age 46.9
Average HHI $64,648
Married 38.0%
Single/Widowed/ Divorced/
Separated 62.0%
Own home 72.1%
College Graduate or more 19.7%
Presence of Children: 1+ 45.5%

18






Philly.com is the premier online media property
INn the region




Wi-l-h more -I-hOn 6.4 mi”ion Usersl Phi”y.com PHILADELPHIA MEDIA NETWORK
Is the region’s most popular media website e i I oo

National
7,000,000 7 4 449 673
6,000,000 -
5,000,000 -
4,358,461
4,044,508
4,000,000 -
3,000,000 - 2,598,170
1,997,260
2,000,000 - 1,837,894 1,687,269
1,046,367
1,000,000 -
0
o@ © v @‘7"
Q S V<§<’
& &
$Q7

Source: comScore Media Metrix; mulfi-platform, Feb — Apr 2015
Digital First Media bought Journal Register Company
21



Phi”y.com hOS O IOrger IOCO' OUdience PHILADELPHIA MEDIA NETWORK
than other top media sites in our region Ghedapiee O] sty

Local

900,000 -
804,617
800,000 -

700,000 -

597,407 588,836
600,000 -

500,000 -

400,000 -
319.847

300,000 -

192,618
200,000 - 169,757 155,237

Source: comScore Media Metrix; desktop only, Feb — Apr 2015

Digital First Media bought Journal Register Company
22



Total time spent by desktop and mobile

visitors on Philly.com is greater than other B
sites in the region

Philly.com Total Minutes

(in Millions)
80.0 -
700 1 676
60.0 -
50.0 A
40.0 A
32.1
30.0 1 24.7
20.0 - 13.9
10.1 9.0
00 | | | | | N .
5 S S O S & s &
& X2 & > > & \g} @
& & < WX > S o N
o & O—\g %e‘z & > <<"\
K ®
&

Source: comScore Media Metrix; multi-platform, Feb — Apr 2015

Digital First Media bought Journal Register Company 23



PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

Philly.com users command more than

$66 billion in buying power

Philly.com Total Buying Power in Philadelphia

(in Billions)

$70.0 - $66.5

$60.0

$50.0

$40.0

$30.0

$20.0

$48.3

$36.3

$33.1

$26.5

$]5.9 $]4.7

$10.0 -

$0.0 -

Source: comScore Media Metrix, Feb — Apr 2015; Scarborough, 2015 R1; Base: Philadelphia DMA
Digital First Media bought Journal Register Company
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Award-winning news and commentary

by leaders in every field

Tuesday, Septamber 15, 2015 Signin | Register | @ | § | w | &

philly®com

76 Philadelphia, PA
The Inquirer | DALY NEWS

NBC10 First Alert Weather

News Sports Entertainment Business Opinion Food Lifestyle Health More v

more to

about passion

the arts - excitement
in philly. ) | s delivered

to YOU.

the Arts in
— - 4 A
N Philadelphia
Byko: How the rich steal
parking spots from you

NJ man dies after driving off boat ramp

Philly.com Blogs

City's payroll: NJ lottery falls
Top-earning jobs ~ $136 million
& who has them short

HIGH CHEESE Latest Video
Papelbon trashes former Phillies
teammates
TRENOING
Watch: Rocky returns in latest
‘Creed’ trailer

Main Line Joe Casey leaves o

% : s spoTLIGHT

teachers protest SEPTA in best Crities decty hospital insurance

no contract shape ever alliance

News Cducation  New Jersey news  Obits  Polities  Papal visit

Source: Scarborough, 2015 R1; Base: Philadelphia DMA;
comScore Media Metrix; multi-platform Feb — Apr 2015

Unique Visitors (Avg. Month)

6.4MM

Page Views (Avg. Month)

65MM

Men

55.6%

Women

44.4%

Average Age

42

Average HHI

$109,522

Married

60.3%

Single/Widowed/Divorced/
Separated

39.7%

Own home

71.6%

College Graduate or more

49.9%

Presence of Children: 1+

51.2%

PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com
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YOU an reOCh Gn Oddi-l-iongl 3.8MM] PHILADELPHIA MEDIA NETWORK
unigue visitors on Philly.com mobile Gt Dty

Philly.com Mobile

Expand your reach even further by adding
mobile.philly.com - which only has 3%
- duplication with Philly.com desktop users!

mobile.philly.com

®_| The Children’s Hospital ADVERT'SER BENEF'TS

of Philadelphia”
v
; Vi ‘ \" . REACH: The Philly.com consumers on-the-go
Philly Iaw firms clash ove N Y ! .
SEPTA bus ads LY TARGET: By channel and location
CBS3 reporter leaving 4 L
: i e HIGH-IMPACT: With ONLY your ad on the page
] r Gi\le » . . .
Cole Hamels, Pilles fsightgvbvoursid& o TURNKEY: We build mobile landing pages for
- A advertisers that don't have them

RESULTS: Click-through rates on mobile
average from 0.15%-0.25%

for trip around the
world

Source: 'comScore Mobile Metrix; Feb — Apr 2015
comScore Media Metrix; mulfi-platform, Feb — Apr 2015
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The mobile space is exploding with smartphones [N T—"
In every pocket and tablets on the horizon et s I o

Total mobile unique

visitors 3.8MM
Page Views 23.0MM
HHI under $75,000 36.3%
Philly.com Mobile keeps you connected to HHI $75,000+ 63.7%
our audience on-the-go
Women 52.2%
Men 47 .8%
Age under 35 37.5%
Age over 35 62.5%

Source: comScore Mobile Metrix, Feb — Apr 2015; browser access only

27






The Ianirer: |mpOCTfU| deerTiSing PHILADELPHIA MEDIA NETWORK
OpporTuniTieS @hie Inguiver [UIEH phillycom

O SPADEAS

-

O POLYBAGS

Bt o i == PYRLS SHEEP BAIS
‘“ The Phitadffsiia bquicer
. ¢ b . |

= : Store your advertisements in this
Ihm ’ customized bag to easily catch the
. interest of potential customers. Must
be full-run to qualify.

High-impact ad: front flat and the back outside page. Can be
produced in b/w & 4c¢. Available in Main News and Travel.

e o O UNIQUE AD POSITIONS
>N : of change 5 }- v
: f SRNPE s [
i o Vs B e ok v - &\i%
: N7%

Two half-page ads conjoined on two facing pages
to create one large ad with content above.

29



The Ianirer: |mpOCTfU| OdverTiSing PHILADELPHIA MEDIA NETWORK
OpporTuniTieS @hie Inguiver [UIEH phillycom

O FRONT PAGE STRIP AD O FRONT PAGE POPPERS O FRONT PAGE JEWELBOX

il

AR w
w participates with Horizon _ 0 2 ¥ . 8 0trs st
s it Dogiont Firet ' - FrA— E
Gain maximum exposure with a Custom adhesive ads placed on Unique ad position at the bottom of
full-color power strip ad along the ¢ the front page of the paper. Sturdy : the front page.

bottom of the front section page. enough to be carried in a wallet.
: Great for coupon offers and as
teasers to refer readers to clients
campaigns within the paper.

30



Daily NeWS: |mpOCTfU| deerTiSing PHILADELPHIA MEDIA NETWORK
OpporTuniTieS @hie Inguiver [UIEH phillycom

O FRONT PAGE STRIP AD O POPPER/STOPPER

e ] Popper: A
ad (front ¢

ym, removable adhesive

m ad integrated in the
cover design (front and back pages)

Gain maximum exposure with a full-color . Prominent front page placement on the Daily News!
strip ad along the bottom of the front page. +  Great for coupon offers and as teasers to refer readers
to clients campaigns within the paper.

O POP-UP O PRE-PRINTS O WRAP
: Incredible vehicles. Incredible prices. MRW'!(«‘:{ ﬁlﬂ./ < :

Gain maximum visibility with a full-color
wrap of the front page.

Be seen on every page with a new feature Along with your daily dose of issues, personalities

extending your message above the page. : and passions, the Daily News will provide readers
on Thursdays with various local and national pre-
prints filled with retail savings, coupons and more.

31



Adver-l-origl: CommuniCOTe your messgge TO PHILADELPHIA MEDIA NETWORK
consumers in an informative, in-depth format e i TR o

SPECIAL ADVERTISING SECTIONS

J
M al Unlike traditional editorial content, you can
READERS 1 either supply the content or work with our
CHOICE k¢ team to shape the content in order to meet

your unigue needs.

SPECIAL ADVERTISING SECTIONS

‘‘‘‘‘‘‘ a5 * Bryn Mawr

‘ « Devon Horse Show

* Fall Home Improvement Guide
* Festival of Homes

» Focus on Education

> CUENEEED <~ » Focus on Retfirement

It's Where You Want To Be N Glﬂ_ GU|de

* Living Well

« New Car Model Preview
» Readers’ Choice

» Top Workplaces

« 55+ Living

‘mm MAY 31

philly _.com
==

'I'(II'

WORKPLACES

ng —2015— P

* Collingswood Crafts & Fine Arts Festival

. -
| ¥ - 5 iy e e
e U R 5
Yoi W A
o SIR o | >
eV ) 25 ]
| -
+ 10* birthday year events .,/ -, o
* Summer fun activities p
= Must-visit locations S
|M a‘ —
i "
J [
- :

i
The Philadelphia Inquirer
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PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

Pre-Prints: The Philadelphia Inquirer

@he Philadelphia Inguiver

The Philadelphia Inquirer offers pre-print distribution on Tuesday, Thursday, Friday and Sunday.

PHILADELPHIA

DAILY NEWS

THE PEOPLE PAPER

The Daily News provides pre-print distribution weekly on Thursday.

shoppersexpress

L e

BARGAINS COUPONS TRENDS

Philadelphia Media Network provides a Select Market Coverage (SMC) product weekly, called
Shoppers Express. The SMC is carrier-delivered to 180,000 homes weekly on Saturday and Sunday.
Distribution of the SMC product is non-duplicated and provides a one-stop shop method of
executing an extended reach to non-subscribers of The Philadelphia Inquirer.

Pre-prints

Philadelphia Media Network offers pre-print distribution in The Philadelphia Inquirer, Daily News,
an opt-in Sunday Select and a select market publication. Pre-print distribution varies by product
and is available by ZIP code, sub-ZIP and ZIP code clusters in select markets. Quarterly, PMN
provides updated estimates of pre-print quantities required for distribution. PMN net pre-print
rates are based on the cost per thousand (CPM) of the quantity ordered by the advertiser.
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Phi”y.com OdverTiSing Oppor-l-uni-l-ies PHILADELPHIA MEDIA NETWORK
O V e rVi eW The Inguiver (LI philly®com

STANDARD IAB

— philly®com LEADERBOARD: 728x%0 unit displayed on Philly.com header and footer.
The Inquirer | DAILY NEWS

MEDIUM RECTANGLE: 300x250 unit displayed right rail, above and below the fold.

more to

love °

about

SKYSCRAPER: 160x600 within article pages only.

#  News Sports  Entertainment  Business  Op Food  Lifestyle  Health ~ More~
v

S, your. way) ’/M - HALF PAGE: 300x4600 ad unit in right rail, above the fold.
EE— freaking News " -

’{M
the arts ~N

in philly.

HIGH IMPACT

A HOMEPAGE TAKEOVER:
By. owth oo [t;;weilad';lps}:?a Surround-sound quality with use of roadblock and rails, creating high impact
parking spots from you = and visibility. Time frames for such ownerships vary from one day to one month.

PENCIL: 972x75 ad unit displayed beneath the Philly.com navigation bar, above the fold.
SLIDING BILLBOARD: 972x30 expands to 972x200 beneath the Philly.com

City's payroll: NJ lottery falls vl . .
Top-earning jobs ~ $136 million nOVIgOTIOH bOI’, a bove The fO|d .

&who hasthem  short

RAIL: 200x600 clickable branding placement — typically tied in with
sponsorships/takeovers.

Main Line Joe Casey leaves

tchempriet  STAbes & it ‘ : IAB RISING STAR AD UNITS: Portrait/filmstrip/billboard/sidekick/pushdown.
PRE-ROLL & CUSTOM VIDEO SPONSORSHIP INTEGRATION OPPORTUNITIES

News Education  New Jersey news  Obits P

SPONSORSHIP

CHANNEL SPONSORSHIP: Specific channel sponsorships in an exclusive
manner — 100% SOV.
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FlOO-I-ing Ad Uni-l- PHILADELPHIA MEDIA NETWORK

@he Inguirer (LTI philly®com

Animated Logo/Image

46" Doz philly®com | Q |

News  Spors  Exteresimme

Phillies/MLB

This CPM-priced ad unit allows advertisers
the opportunity to draw the attention of
readers with a highly interactive ad unit
that "floats" on the screen.

Users can interact with the logo/image by
clicking and dragging across the screen.
Additional interactive options include the

300x250 Pop-Up following:

- Animated Logo/Image

- Automatic Text Link or 300x250 Pop-Up
(shown in example)

- Full Screen Interstitial with video and social
intfegration

- Automatic Interstitial in center of screen with
text input fields (i.e. sign up for coupons)

THIS WINTER GIVE %
THE GIFT OF SUMMER

36



NOTurG| Ond releVOn-I- PHILADELPHIA MEDIA NETWORK
sponsorships and integrations o -

Pets Find a Car or Truck

Most new cars fail to earn insurance
industry’s top safety ratings

coyimetn e e S bian st S BRAND NEW CLASSIFIEDS (sponsorships available)

cat lost § years ago  dogs will make 19012 18845
schools safer
Find your car or truck on Autotrader:

Find your next pet on Philly.com:
SEARCH
SEARCH

e Pets
Real Estate = e Real Estate
e Cars
e Jobs
e Obituaries

2 Be a free agent, not unemployed
DIY: Fingerprint snowmen ornaments
Find your next job with Monster:

Obituaries

327 S Norwinden 21 W Shore Dr
Dr Southampton
Springfield 19064 08083

Search real estate on Philly.com:

SEARCH

Deborah W, Father John

Troemner, Art D'Amico, jazz plano

Museum volunteer player, composer
and teacher

DEBORAM E. SOLO

SOLO REAL ESTATE, INC

2017 CHANGELLOR STREET

PEAGE YA, WA 19103 . E
Search obituaries on Philly.com:

 searcH |
37



Philly.com provides the most

PHILADELPHIA MEDIA NETWORK

Up_TO_dOTe Ond releVOnT COnTenT The Ynguiver [LILEH philly®com

© Pradepia, PA illv ©
37 e DDI.l'lx_/" 'com

* Content modules around the
Homepage allow editors to bring
top channel stories to the
Homepage, as well as move
modules up and down the page.

Business The Street Consumer News Personal Finance Top Lists

Local businesses
possibilites « Working with visual revenue, editors
i can update content in real time to
sl el - SRS better serve our readers.

its latest crisis
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Interstitial ads provide a rich

experience for your brand

RISING STAR INTERSTITIAL
PORTRAIT PAIRED W/ HPTO

philly®com

The Wnquirer DALY NEWS

37" | Biadastia. A

philly®com

The Inquirer DALY NEWS

ntertainm Business ~ Opi
Bresbong Mews

Enter Food  Lifestyle  Health More v
rope
k ﬁ e

i

inion ¥
I

RISING STAR
PUSH DOWN

philly®com
The Ynquirer DALY NEWS

PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

INTERSTITIAL

ONE DIRECTION
E2% 8
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Own a Weekend Planner module to drive

PHILADELPHIA MEDIA NETWORK

Consumers TO your promOTion Or even'l' The Ynguirer [IELEH philly ®com

1:05 PM
mobile.philly.com

= pniyscom POETIMP T, 5 P ® o .
— e v sl | iRl SEFTA runs ll night, Advertising integrated into the

’l"‘:lm

Folk Festival frenzy on the forecast all weekend .

57" Qs oA philly ®com Homepage of Philly.com and the
bt mobile site. Every Thursday through

= / M News Sports  Entertainment = Business  Opinion  Food  [ffestyle  Health  Mores

; f?):_';})lgnpgil;dt‘?::zep?; g DRAMA. PASSION. There’s something SUndOy, Ph|||YCOm prOmOTeS
B EEHERE for evervone exciting activities for users to do
' e that weekend.

WEEKEND | Crnnen

MASTERWORKS
FROM AROUND
THE WORLD

RIGHT AT THE INTEGRATION:

CE?JS.SSOF * Images: 240x120, 135x68
* Transparent logo

» Text: 33 - 37 characters

* Click-through URL

BREAKING NEWS

EPTA runs all night,
1l weekend.
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PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

Get fixed exposure on the Homepage

FULL EVENT LISTINGS FEATURED EVENT

m FULL EVENT LISTINGS:
S " e “Sponsored by"” Homepage logo placement 50x31
* “Things to Do™ and "“Event Listings" page ad
placements
728x90 ATF and BTF,
300x250 ATF and BTF,
160x600

Widening GOP schism in
R

Hurrisburg Harrisbu

FEATURED EVENT:

» Event text and an 88x30 horizontal logo or
44x60 vertical logo on the “Today in Philly”
Homepage Events Calendar

* Featured events on “Find an Event” front page

jul 21 to jul 24
San Frane Giants at

) C
_. ¥ Philadelphia Phillics
Leares )
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PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

Philly.com Weather sponsorship

o Philadelphia, PA
NBC10 First Alert Weather

The Fox Online
RANKED #1 IN THE NATION

Weather P T T e—

SPONSORSHIP INCLUDES:

» Logo with weather content widget on header of Philly.com

5\029%.%” + Logo on weather page (adjacent to section header)

* 100% SOV to either the 728x%90 or 300x250 weather section front

Local Radar COMCAST
BUSINESS
azas maan Gemanes can 4
I o, P o =]
; oo A
R VTS o -
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Premium mobile advertising

PHILADELPHIA MEDIA NETWORK

O p p O r-I- U n iTi e S The Ingquiver [IILEH philly ®com

SAMPLE FORMATS Philly.com ad Placements

On Philly.com mobile, you have dynamic options
to reach and engage your audience and increase
traffic to your website.

IN-CONTENT

« Graphical  Ticker » Pull
« Postcard Mainstage * Email Capture

« Feature Cinemagraph
» Carousel Window

BTN BT
- -m""f)““"f -~ g FOOTE R

- e oo - AN B BN * Domino

Wikch Be wtie

= e * The Store

WRAPPER FORMAT
VIDEO

» Hyperscroller
» Hyperscroller to video

WRAPPER 100% SOV

Sponsorship of header, in-content
and footer positions on the page
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PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

Philly.com Native Advertising

Story Level Content Brand Content Page
i philly®com

37 | ks ek

Your marketing message will be seen as content
on Philadelphia’s most popular media website

FEATURES AND BENEFITS

» Highly visible placement throughout Philly.com
(desktop and mobile)
= e - Searchable via Google, Bing, Yahoo, etc.
* Promotable via social media and display advertising
S — « Created and curated by journalism school-trained
and experienced editors

= philly®*com 566" &

order before buying a home
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visi_l_ors Guide PHILADELPHIA MEDIA NETWORK

The Inguiver (LI philly®com

773" | Ciedegtin.PA_ philly®com
The Ynquirer DALY NEWS

#  News Spots  Entertainment  Business  Opinion  Food  Lifetyle  Health  Mores

1 GAME PLANS ON SALE NOW see s |

Philly.com’s Visitors Guide is the place to find
out what's happening now in Philadelphia.

SPONSORSHIP OPPORTUNITY

There's plonty to do, see, and explore

B WHAT WE THINK @ weLcov + Linkable logo on Visitor's Guide widget
— = © somemsim « Super leaderboard or Half Page
© oo + “Things to Do" in Philadelphia sponsorship

Q The Philly Cheesesteak

0 Popular landmarks

0 Top 5 things to do

To Stay or Go: Fund your mini
vacation during the Pope's visit
Airbnb

Q[

EST COMFEE SPOTS ULTIMATE CHINATOWN
EATING GUIOE

RESTAURANTS
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Deliver your message to your

PHILADELPHIA MEDIA NETWORK

d e Si re d O U d i e n C e The Ingquiver [IILEH philly ®com

=ry” | Bt o philly®com

The Jinquirer | DALY NEWS

vs  Sports  Entertainment  Business  Opinion  Food  Lifestyle  Health  Mores H
NOVE T Targeting Methods

LEARN MORE

PHILADELPHIA

THE POPE  PHILADELPHIA 2015

= BY CHANNEL: Target users within content that is relevant to your
FoLLOW Us brand: Sports, News, Lifestyle, Entertainment, Business, Food, Health
W @TheArtsInPhilly

WIN FREE TICKETS = BEHAVIORAL: Pinpoint users based on their online behavior (i.e., those

TO THE

Sielski: Terrible st n- HOTTEST EVENTS that visited the Health section but are somewhere else on the site)
iels errible start is
all on Chlp Kelly IN TOWN

Eagies searching for soltions | Eagles

» GEO-TARGETING: Pinpointing users within a desired location - down to
b% the ZIP code
In Deco disrc e
e 70 i s P— ' = DAY-PART TARGETING: Reach users during the time of day they will be
E . — most receptive to your message

It's sauce & asong  Kane braces for
atlongtime South  law license
Philly eatery suspension

= CONTEXTUAL: Target users with an ad that is in direct correlation to the
content of the page they are viewing

News Education  New Jeracy meses  Obita  Polities  Papal visit

= RETARGETING: Target users on their previous Internet actions, in
situations where these actions did not result in a sale or conversion

Flowers: Birth
control's 'right to
privacy’ ruling
opened can of
worms

Hop this way: 22 local brewery
tours

Pope in Philly: Getting downtown,
street closures, tow zones & more

Ultimate Chinatown eating guide

Here are 12 cool dive bars around
Philly
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Newsletter sponsorships are an effective

way to put your message in front of =
potential customers

T
philly®com
EAGLES NEWS DAILY
ledinesday, August 5, 2015

We

Wesorook retshs HOF honor ON Agend: Woul you hve Align yourself with specific Philly.com content

NEWSLETTERS:
* This Morning’s Headlines
* Sports Wrap-Up

 Phillies Newsletter

* Business Update

e Health (Thursday)

e Dining In & Out (Thursday)
 Weekend Planner (Friday)
* Lifestyle (Wednesday)
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Digit