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Key Statistics 

The Age brand has been an integral part of 
Victorian life since it was first published in 
1854. 
theage.com.au has the most engaged 
online news readers in Victoria who are 
attracted by its award-winning journalists, 
international correspondents and high-
profile commentators. 
 

Or  978,000 do not visit 
heraldsun.com.au 

^Unique Audience: 1,910,000 

^Page Views: 74,429,000 

^Time per person: 01:21:08 

M-Site:# 

Ave Daily UBs: 190,738 
Page Impressions: 22,906,235 

 

52%^ 

7% 
5% 

11% 

22% 

54% Tablet App: 

Audience last 4 wks: 221,000 
Downloads to Date 571,283 

Video: 

**Unique Audience: 581,000 
**Stream Volume: 2,267,000 

62% 38% 

87% 

45% 

37% 
(consumer/grocery) 

Social Grade 
36% 

36% 
22% 

13% 
8% 

21% 

<$40K 
$40K-$79K 

$80K-$119K 
$120K+ 

n/a 

22% 
23% 

41% 
15% 

14-29 
30-44 
45-64 

65+ 

Sources: ^Nielsen Online Ratings, Hybrid  May 2014**Nielsen Online Ratings, Streaming, May 2014. #Nielsen Market Intelligence,  Jun 2014. ~AppFigures as 
up until  Jun 30, 2014. Profile and Overview Sections, and Tablet App data  sourced from  Source: emmaTM conducted by Ipsos MediaCT, people 14+ for the 12 
months ending April 2014, Nielsen Online Ratings April 2014, people 14+ only 
 


