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Built from a rich history smh.com.au is the 

perfect advertising platform for those 

seeking an informed, discerning audience. 

The SMH brand offers independence, 

authority, integrity and quality from some of 

Australian’s top award-winning journalists. 

 

Or  2.049m do not  visit 

thetelegraph.com.au 

^Unique Audience: 2,751,000 

^Page Views: 115,458,000 

^Time per person: 01:27:57 

^75% 

6% 

6% 

13% 

54% 

20% 

M-Site:# 

Ave Daily UBs: 330,684 

Page Impressions: 37,258,501 

 

Tablet App: 

Audience last 4 wks: 294,000 

Downloads to Date: 606,954 

**Video: 

Unique Audience: 808,000 

Stream Volume: 3,525,000 
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