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THE TESTIMONIAL
We applaud the team at Belle for their ability to create an exceptional experience for 
their readers, offering them a unique insight into the fascinating world of a range of 
artists. We are extremely proud to be part of such an initiative…”

MAGAZINE 
Features in all 
6 issue of Belle 
Magazine

THE STATSCASE STUDY #11

Belle Property have re-signed as the 
main sponsor of the Belle Reader 
Dinners for 2013. 

Belle hosts 6 exclusive and premium 
dinners per year sponsored by leading 
Real Estate Agency Belle Property. 

The association between Belle and 
Belle Property is a long and enduring 
one – with both brands portraying 
a strong synergy with prestige and 
quality experiences.

THE CHALLENGE THE SOLUTION THE RESULTS

THE DELIVERY

Fiona Biondi, Corporate Services Manager, Belle Property Australasia



Beautifully style dinner attended by Belle Readers and Belle Property clientelle.

A LITTLE BIT MORE...

Belle Property have re-signed as the 
main sponsor of the Belle Reader 
Dinners for 2013. 

At each event, Editor-In-Chief Neale 
Whitaker or a senior member of 
the editorial team invite a leader 
in design, artistry and/or furniture 
to discuss the latest trends in their 
expert category. 
Readers are invited to attend, meet 
with the Belle team and learn about 
the quality design. 
It’s a spectacular and highly 
engaging evening full of wonderful 
conversation, complimented with 
beautiful food and wine.

The Belle Reader Dinners are a ‘money 
can’t buy experience’.  A unique dining 
environment sets the scene to engage 
with a vibrant and high calibre speaker 
from the design community who will 
talk of the latest trends, local and 
international, arts and interiors. 

THE CHALLENGE THE SOLUTION THE RESULTS

EXTRAS


