


BAM 2012 – 61% is the AverAge  
score Across All food Ads And 40% is  
of people in the MArket for the product.40%

61% of consumers 
engaged with magazine 
food advertising and 

took action.

Cover image from donna hay magazine;  
editor: donna hay; issue: 60.

PhotograPhed by anson smart.
styled by steve PearCe.magazines.org.au

lust, , desire



image from rolling stone;
editor-in-Chief: mathew Coyte;

editor: rod yates; issue: may 2012. 
art direCted by  

Cameron emerson-elliott.  
PhotograPhed by Katie Kaars. 

styled by melaine Knight.
subjeCt: hyro da hero.

models: eiliKa & lisa.

59%of consumers  
engaged with

entertainment advertising 
and took action.34% BAM 2012 – 59% is the AverAge 

score Across All Ads And  
34% is of people in the MArket 
for the product.


