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MAGAZINES
MOVE ME

LUST W/ N/, DESIRE

“6] % OF CONSUMERS

ENGAGED WITH MAGAZINE
FOOD ADVERTISING AND

BAM 2012 - 61% IS THE AVERAGE
SCORE ACROSS ALL FOOD ADS AND 40% IS
OF PEOPLE IN THE MARKET FOR THE PRODUCT.




66 0/ OF CONSUMERS
~. 59/0 ENGAGED WITH
ENTERTAINMENT ADVERTISING

34% IS OF PEOPLE IN THE MARKET
FOR THE PRODUCT.
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