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Fami Iy for 23 years. ..
..and still Fresh

or over 23 years TV Guide has been providing
Western Australians with the best dedicated
television guide in WA. TV Guide is essential for

anyone who watches TV.

Seven days of TV listings gives TV Guide an
extended shelf life with readers constantly
referring back to, and engaging with the magazine,
making it a very attractive advertising option. With
great hero spot advertising and a fresh, innovative
layout, it is Western Australia’s most versatile and

exciting weekly guide to what's on TV.

Siinday Times | perth@Mcom.au



Tvg you know and

The essential seven day television guide. It's clean and easy-to-read with movies for
the day and highlights flowing on.

here is also the hugel

rea tion and feature stori*vill definitely need to
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= = Everybody loves gossip! Get the latest and sauciest Australian and
TV c 0 nfl d e ntl a I International gossip. Whether it's relationships, fashion or divorces be the first
. . . . to know with TV Guide.
TV Guide delivers the essential TV gossip.
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\n Well gossip is a huge part of our lives now. | bet you will get
JdIND more readers reading The Sunday Times TV Guide. You would

because | like a bit of gossip, but | am not going to pay $5 for
Woman'’s Day. | get this for free in The Sunday Times.

TV Guide focus group November 2006
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UIDE

O who’s using it? “I keep the TV Guide on the coffee table to refer

¢ Big audience numbers back to it all week”
“It's my bible - | always refer to it.”

* Big product loyalty

Synovate Focus Groups June 2007

¢ No mute, no pre-recording, no ad skipping

Siinday Times | perth@EMcom.au
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O reader habits

In our reader survey we asked TV Guide readers about their
viewing and reading habits. The results highlight the strength of
TV Guide and strongly demonstrated the benefits for advertisers.

TV Guide reaches a massive WA audience — 707,000 people
aged 14+.

TV Guide readers are incredibly loyal, with 93% having read or
looked at all four of the last four issues.

And they don't just skim through or turn to familiar pages. The
majority read either all or most of the magazine.

TV Guide is referred to on a daily basis for three out of four survey
respondents.

Nearly nine in ten TV Guide survey respondents keep their magazine
for 7 days or more.

The TV program pages are a ‘must-read’ for 90% of readers.

87% state that TV Guide is their main source for TV programming
information.

Siinday Times | perth(i@Mcom.au

Source: Synovate TV Guide Reader Survey January 2007; Roy Morgan Readership Survey, June 2010.



advertising works

A number of successful businesses have told us they use
TV Guide as an integral part of their marketing strategy.

“Curtain World has been a regular advertiser in
TV Guide for over 20 years. We monitor the results of
our advertising very closely and the TV Guide results

regularly surpass other advertising avenues.”

Bruce Woolf, Curtain World Managing Director

Siinday Times | perth@Mcom.au
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O advertising works

A number of successful businesses have used TV Guide

as an integral part of their marketing campaigns.

“The response to our TV Guide advertising has been fantastic,
people are responding and we are getting many new
customers through the door. This has been one of the best
advertising mediums we have used. Thank you.”

Jenny O’Keefe, Cheepa Chicken Sales Manager

“l have been a regular user of TV Guide since its beginning,
as my main form of advertising and without a doubt it delivers -
successful response with every issue.” ~

Jody Fletcher, Bunkers WA Managing Director _ \

Siinday Times | perth@=com.au




UIDE

O advertising works

Inserted into The Sunday Times, TV Guide is listed amongst the top 3 reasons Western Australians buy The Sunday Times.
They lift it out, keep it and refer back to it throughout the week.

Unlike other media, advertising is actually welcomed in
newspapers. Newspaper advertising is also clearly seen
as the most useful.

When readers welcome and appreciate  your
advertising it increases the likelihood that they will
notice your advertising and associate it with your brand.

Percentage (%)

TV Radio Newspapers  Magazines Internet

M Has useful ads ~ m® Has annoying ads

Source: Involvement Study, News Limited/Roy Morgan, September 2001 Sunday Times | perth@aMcom.au



UIDE

b readers are a highly involved audience

Many TV Guide readers refer to the program pages, read the Movie reviews and Must See and do the Crossword during ad breaks and in between
programs.

| do other things at the same time as consuming this medium
100 —

90 —
80 —
70 —
60 —
50 —
40 —
30 —

46

Percentage (%)

20 —
14
0 _ 10

Newspaper Newspaper FTATV Radio
(print) (print / website)

When consumers sit down to read a newspaper, they tend to do so at the exclusion of other media consumption or activities. This strong reader involvement
means there are less distractions for the advertising message with newspaper advertising.

Siinday Times | perth(i@Mcom.au

Source: Celsius Research, July 2007 Commissioned by The Newspaper Works
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advertising rates & deadlines

Set Size Advertisements Total Cost Incl. GST

Full Page $12,883.35 + $1,283.34 GST $14,116.69

Half Page $8,996.21 + $899.62 GST $9,895.83

Third Page $7,060.10 + $706.01 GST $7,766.11

Quarter Page $4,498.10 + $449.81 GST $4,947.91

Eighth Page $2,211.03 + $221.10 GST $2,432.13

Inside Front/Back $14,116.69 + $1,411.67 GST $15,528.36

Outside Back $15,400.02 + $1,540.00 GST $16,940.02

Guide Panel $2,500.00 + $250.00 GST $2,750.00

Double Page Spread $22,880.00 + $2,288.00 GST $25,168.00
Deadlines

Booking: 23 days prior to publication
Cancellation: 23 days prior to publication
Material: 12 noon, 5 days prior to publication

Complete material must be supplied electronically via WEBSEND or Quickcut ad transfer software.
Ad-building services are available FREE OF CHARGE.

Siinday Times | perth(i@Mcom.au
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Ad Size Image Size Bleed Size Trim Size

Double Page Spread 261mm x 446mm 284mm x 414mm 274mm x 404mm
Full Page 261mm x 216mm 284mm x 212mm 274mm x 202mm
Half Page Horizontal 128mm x 216mm 145mm x 212mm 135mm x 202mm
Half Page Vertical 261mm x 106mm 284mm x 109mm 274mm x 99mm
Third Page Horizontal 84mm x 216mm 105mm x 212mm 95mm x 202mm

Quarter Page 128mm x 106mm n/a n/a
Guide Panel 56mm x 99mm 80mm x 123mm 70mm x 113mm

Material Requirements

Colour advertising material must meet the following four colour requirements:
o All images must be 240 dpi to reproduce at 120 lines per inch in print.
Colour enhancement techniques must be applied to all CMYK images.

[ J

o Any typefaces less than 9 points should not be used for reverses.

° A maximum total shadow end density not to exceed 280%. Maximum black is not to exceed 85%. Note: These limits are for
halftone reproduction only. Display type and background tints can use solid colours provided the total ink weight does not
exceed 280% for background and text.

° When using solid black backgrounds a combination 10% cyan, magenta and yellow with 100% black is recommended.
Stock
° 52gsm sc

Trimming Considerations
° Type and logos must be kept within the bounds of the type/image area parameters (which is 7mm in from the trim edge).
° 5mm of bleed is required if designing a bleed advertisement.

Siinday Times | perth@Mcom.au



the power of Sunday

In ONE day reach 707,000 readers, reaching 38% of people
14+ in WA.

Talk to your target audience at the right time in the right
environment that engages and connects with their

mindset.

The Uniqueness of Sunday research study clearly shows
that to Western Australians, Sunday is viewed as a unique

day of the week.

They believe Sunday is unplanned, involves choice and is

the one true day of leisure. In comparison, Saturday was

viewed as busy, stressful and pre-planned.

SUNDAY = WANT TO
SATURDAY = HAVE TO

Understanding this mindset leads to unique business
opportunities to influence behaviour from Monday to
Saturday.

Roy Morgan Readership Survey, June 2010; Synovate Uniqueness of Sunday Social Sﬁnday Times ‘ perth(il&’Acom.au
Behaviour Research Study, October 2005, commissioned by The Sunday Times
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U the power of Sunday

Statistically:

550/0 of people on Sundays spend quality time with their partner, only 9% do this on Saturday.
360/0 plan for the week ahead on Sunday whereas just 10% plan on Saturday.

500/0 of people have personal time for themselves on Sundays, compared to 13% on Saturday.

o
81 /0 of people like to relax and unwind on Sundays, compared to 8% of people on Saturday.

CONNECT and ENGAGE on Sunday

Siinday Times | perth(i@Mcom.au

Source: Synovate Uniqueness of Sunday Research Behaviour Study, October 2005, commissioned by The Sunday Times
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O how Sunday works

Following a busy, hectic, stress filled week ... Sunday is the one

day of the week that a significant mindset shift occurs.

Connecting with this open Sunday mindset gives advertisers the
opportunity to affect purchase behaviour during the working

week.

Add to this the longevity of TV Guide as a product that stays in
the home and is referred back to on a daily basis and you have a

strong communication environment.

So for purchase decisions that require careful thought or for those
multiple purchase products with a call for action throughout

the week TV Guide is a great match.

- Refurbishing the home - Purchasing PC

- Fast food vouchers - Telecommunications
- Air conditioning - Technology

- Personal finance - Security

Siinday Times | perth@Mcom.au



Exclusive to Sunday

Further to this consider The Sunday Times’ exclusive readership.

377,000 readers don't read The West on Monday
400,000 readers don’t read The West on Tuesday
349,000 readers don’t read The West on Wednesday
378,000 readers don’'t read The West on Thursday
343,000 readers don’t read The West on Friday

228,000 readers don't read The West on Saturday

Source: Roy Morgan Readership Survey, June 2010. sunday Tlmes | perth(@liicom.au



Advertising Contacts

Kathryn Weeks

Group Sales Manager — TV Guide

T: 08 9326 9172

E: weeksk@sundaytimes.newsltd.com.au

Editorial Contacts

Helen Ganska

Editor - TV Guide

T: 08 9326 9532

E: ganskah@sundaytimes.newsltd.com.au
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