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READERSHIP PROFILE
mX has tapped into a unique audience of young, time-starved individuals who are increasingly 
diffi cult to reach using traditional media.  As the only daily commuter newspaper in Australia, 
it has attracted a loyal readership that is still experiencing growth.  mX reaches 757,000* 
people every weekday across the eastern seaboard.

mX provides advertisers with a captive audience, 66% of readers aged 18-39* spend 20-40 
minutes reading mX**.  Readers love mX because it satisfi es their information needs.  As 
early adopters and information leaders, mX feeds their insatiable appetite by giving them a 
combination of breaking news and entertaining stories – their afternoon pick me up.

The mX reader is primarily in the 18-39 year old demographic. They enjoy life and work hard 
to achieve their goals.  In fact, 45.7% of mX readers are employed as managers/administrators, 
professionals/para-professionals or white collar workers, offering an attractive audience of 
affl uent readers*.

mX readers also enjoy active social lives.  Whether they are out visiting pubs, restaurants, 
at the cinema, shopping or travelling, mX readers are constantly on the lookout for new 
experiences. 

DISTRIBUTION
mX is distributed to 232,733^ central business district workers in Sydney, Melbourne 
and Brisbane each weekday afternoon from 3pm.  In Melbourne, mX can be picked up at 
more than 160 points across the CBD.  Every afternoon, readers fl ock to the mX branded 
distribution stands on street corners, train stations and car parks for a dose of news, sport and 
entertainment. 

In Sydney, mX is distributed by our own team of mX samplers and stands at Central, Town Hall, 
Wynyard, St James, Martin Place, Circular Quay, North Sydney, Bondi Junction, St Leonards, 
Kings Cross, Chatswood and Edgecliff stations along with other CBD based newsagents and 
vendors.  mX is also distributed at high traffi c pedestrian areas in the city such as Pitt St Mall, 
QVB and also Greenwood Plaza in North Sydney. 

In Brisbane, mX is distributed via a combination of our team of mX samplers along with 
mX branded distribution stands, at Roma St, Central, South Brisbane, and Brunswick St 
(Fortitude Valley) train stations. mX is also distributed at selected high traffi c pedestrian areas 
throughout the CBD.

REACHING THE HARD TO GET
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SCREEN SAVER DOCTORS TURN TO TV FOR SURGERY
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What really killed the King

New kids on the 
block in Sydney
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All stuck up
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FASHION FOR 

THE PEOPLE

Model Didier Cohen is 

an ambassador for the 

Fashion Forward Festival, 

on this weekend at 

Paddington Town Hall.

Story, PAGE 2

FASHION FOR
FASHION FOR 

THE PEOPLE

Model Didier Cohen is

an ambassador for the 

Fashion Forward Festival,

on this weekend at 

Paddington Town Hall.

Story, PAGE 2
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D-day
for Oz

gamers
Industry presses for adult rating

Torny Jensen

Gamers are bracing for D-day on R18+ ratings.
Lobbyists fighting to get adult ratings for

games introduced to Australia are hoping to
put their argument to the Standing Committee
of Attorneys-General meeting, which kicks off
today in Melbourne.

James Peter, one of the founders of the
EveryonePlays lobby group, told mX the group
had presented the committee with a petition of
more than 89,000 signatures – the largest col-
lection of signatures ever garnered in Australia.

‘‘We think we can demonstrate to the

Attorneys-General that this is a major issue,’’
Peter said.

Australia is one of the few Western nations
that doesn’t have an adult rating for games and it
will take a unanimous verdict by all seven state
representatives to change the classification.

The gamers’ biggest obstacle was removed
earlier this year when South Australian Michael
Atkinson, who was opposed to adult ratings for
games, resigned as Attorney-General.

Gaming giant EA Games also waded into the
debate today after its president Frank Gibeau
wrote an open letter slamming the Federal
Government for its R18+ stance.

*Panorama March 09 – February 10, Survey 1
**mX Reader Survey November 2009, Yellowsquares
^ CAB March 2010
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SPECS APPEAL ARE GIRLS WITH GLASSES SEXY?
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Deal puts Sheen behind bars

Take note: M.I.A’s 
musical feud
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SUN SPOTForget the winter chill and 
start looking forward to 
summer and the chance to break out new-look swimwear, such as this 

leopard print number on 
show at Rio Fashion Week.Goss and Glam, PAGES 14-15
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Cracking the six-figure ceiling
Matt Sun

Marketing managers, retail buyers, phone
engineers and call centre bosses are among the
Sydneysiders cracking the magic six-figure
salary mark.

Hays Recruiting today released its annual
salary guide, which identified professions with
annual salaries of at least $100,000 per year.

It comes as a Sydney Business Chamber
survey found 47 per cent of people believe you
need to earn $100,000 a year or more to live
comfortably in Sydney.

CareerOne.com.au editor Kate Southam said

the key to cracking the six-figure ceiling was to
work hard, ask for a pay rise and be prepared to
quit and move to another job.

She said workers thought they had little
bargaining power but the market was changing
and employers would soon be doing what they
could to attract the best candidates.

A six-figure salary was not beyond the reach
of many workers, she said.

‘‘You can climb beyond that ceiling working
in a call centre. Sure the entry level is tough
going but if you can get beyond team leader to a
supervisor’s position, you could be earning six-
figures before you’re 30.’’
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PICK-UP ARTISTS MUSIC TO MEET BY
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Jacko’s kids sent to school

You’re lookin’ 
super, man
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Life lesson

PAGE
8

TWO’S COMPANYThe holy trinity of the Kardashian sisters was broken up with Khloe 
AWOL while Kim, left, and 

Kourtney partied it up in Las Vegas.
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scam
offside

Warning over World Cup rort
Henry Budd

Scammers are trying to cash in on World Cup
fever with mobile phone-based tricks, the com-
munications watchdog warned today.

The Australian Communications and Media
Authority said it had received reports of several
SMS scams offering cash prizes and claiming to
be linked to the FIFA World Cup.

In all three versions of the scam, users receive
a spam message saying they have won up to
$6.6 million in a World Cup promotion and are
asked to make contact via email.

If recipients try to claim their prize they are

asked to provide bank details and other per-
sonal information, ACMA said.

It warned it expected the scams to intensify as
the Cup headed to its conclusion next month.

ACMA anti-spam team manager Julia
Cornwell McKean said the Cup scam reflected a
growing trend to link scams to topical events.

‘‘It hasn’t always been the case, but it’s be-
coming increasingly popular to link these mess-
ages to world events,’’ she said.

‘‘They may confuse people who have entered
(legitimate) Cup competitions.

‘‘People need to do the same thing if they got a
scam email: Ignore it and report it to us.’’

BY US DERMATOLOGISTS



mX delivers a captive audience of time starved urbanites who are hard to reach through 
conventional media. They enjoy life and live for the moment. What makes mX unique is the 
short, sharp 20 minute read of daily local and international news on their way home along with 
quirky columns such as “Doom & Gloom”, and bite-size pieces of trivia in the “Nice Ones”, 
“Bummers” and “It’s Trues”.  mX not only delivers the news daily, but covers gossip, sport, 
business, what’s on the box that night and a daily dose of “Talk” where readers get a chance to 
“Vent” their spleen!

Here is a snapshot of some of our sections that readers love to turn to:

mX Goss & Glam
Goss & Glam is one of the most popular 4 page daily sections in mX. Goss & Glam covers the 
latest international gossip, scandal and fashion – from media junkets to movie launches; you 
are guaranteed to fi nd your favourite celebrity here! 

mX Talk  
It’s the section mX readers love to love, and it is guaranteed to get your message across.  mX 
Talk is 100% reader generated content which appears daily, featuring Vent Your Spleen, Here’s 
Looking At You and Overheard Talk is where mX readers come to rant, rave or run their eye 
over someone they fancy.  If you are on Talk, you are sure to get someone’s attention.

mX Escape
mX readers love to travel both locally and internationally.  It’s why the Escape section appearing 
every Tuesday is a popular destination for our readers to fi nd out about the latest travel deals 
and exciting locations. 

mX Techplay 
Every Wednesday Techplay takes a close look at the world of gaming and technology. Get all the 
latest news and reviews on the must-have games and gadgets. 

mX Citybeat    
Citybeat delivers the latest in music, movies, arts and everything hip and happening in each city 
every Thursday.  From previews to reviews, this is the must read guide for the week. 

mX CareerOne  
CareerOne appears every Monday, delivering a snapshot of the latest jobs on the market and 
case studies on how to get the most from the recruitment market. 

SECTIONS
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Edited by ANNA BRAIN

Ashton Kutcher, with
wife Demi Moore,
mystifies with this sign
at the Hollywood
premiere of his film
Killers. He’s promoting
a friend’s yet-to-be
finalised Twitter project.
Kutcher live-streamed
the film’s first 13
minutes online in a
‘‘pirate’’ promotional
stunt, since studio
Lionsgate decided not
to screen previews of
the spy rom-com. Were
they worried about
buzz-killing reviews?

Picture: AP

Killer
� TOTALLY TANKED

Brown
hits floor

Singer Chris Brown, above,
got so intoxicated last night
he fell off a couch at a New
York nightclub and had to be
scooped up by his security
team, Radar Online reports.

‘‘He seemed pretty cocky
and arrogant,’’ a source said.

‘‘He took off his shirt and
danced around in a tank top.’’

Judge Patricia Schnegg
recently praised the 21-year-
old for staying on track with
his probation, stemming from
his beating of ex-girlfriend
Rihanna last year.

Brown has completed 290
hours of hard labour as part
of his community service.

� TRYING FOR YEARS

Travolta
‘miracle’
Expectant parents John
Travolta and Kelly Preston
have revealed they’ve been
trying for a child for years,
People.com reports.

‘‘We tried for several years
and we didn’t think it was
going to happen for us,’’ the
couple said.

Their daughter Ella Bleu,
10, also reacted with joy.

‘‘This is a miracle and we
feel blessed,’’ Travolta, 56,
and Preston, 47, said.

Close friends have blasted
speculation the couple are
trying to ‘‘replace’’ son Jett,
who died last year at age 16.

‘‘They can never replace
him,’’ a family friend said.

� CONFESSIONAL BACKLASH

Fergie’s contrite act

Fergie faces a backlash

Fergie failed to win over
viewers with her
‘‘confessional’’ interview with
Oprah Winfrey to explain why
she tried to sell access to the
royal family.

Sarah Ferguson’s tearful
plea broadcast on Oprah that
she was trying to raise cash for
a hard-up friend and was
drunk when she accepted a
$47,000 sweetener prompted
hundreds of angry viewers to
post comments on Oprah’s
website lashing out at Fergie.

News outlets were also
bombarded with negative
comments.

The New York Times TV
reviewer Alessandra Stanley
mocked Fergie, 50, for what
she called the ‘‘ritual of
repentance and renewal that
these celebrity makeovers
require’’.

Fergie has made no secret of
her plans to relaunch her
business career in the US,
where she says people are
more welcoming than in the UK.

But talking in the third
person and referring to herself
as ‘‘she’’ appeared to annoy
many people, as did her
evasive answers to questions
fired at her by Oprah.

Judging by some of the
comments posted online she
faces an uphill battle to win
them over.

One woman named Cayde
wrote: ‘‘I found it painful to
watch.

‘‘This women has been
trading off her royal
connection for years – living
well beyond her means, still
wanting the royal lifestyle with
the butlers and hangers on.’’

Others accused Fergie of
lying and claimed her tearful
performance was staged to
win sympathy.

‘‘I did not feel that she was

sincere and I felt that she was
on a mission to save her public
identity and the proceeds that
come from such,’’ a woman
wrote on Oprah’s website.

Others claimed her
appearance, which was
heavily promoted by Oprah as
a world exclusive, was aimed
at Fergie drumming up
business for her books.

‘‘She was in NYC last week
at the Book Expo promoting
her children’s book. Hmm will
sales go up or down?’’ a
viewer wrote.

The Oprah interview was
filmed in LA last week.

� COLEMAN DEATH

Divorced
claim adds
to mystery
The controversy surrounding
Gary Coleman’s death has
deepened with revelations he
divorced Shannon Price, yet it
was her decision to take him
off life support.

The actor died in hospital
last week aged 42 because of
an intracranial haemorrhage
after a fall at home.

Entertainment Tonight said
it had sealed documents that
indicated Coleman and Price
were legally divorced on
August 12, 2008.

‘‘We had no indication that
the information Shannon gave
us was false,’’ a hospital
spokesperson told ET.

‘‘She portrayed herself as
his wife.’’

The Utah Medical
Examiner’s office is
investigating the former
Diff’rent Strokes star’s death.

Coleman’s lawyer Randy
Kester told Us Weekly that
Price may not have had the
authority to pull the plug.

message

I might as well enjoy it while 
I’ve still got something.” 

– THERE’S NO DENYING CAMERON DIAZ STILL 
HAS A CERTAIN SOMETHING
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LBDs WERE THE ORDER OF THE DAY FOR 

EVERYONE (EXCEPT ZOE SALDANA) AT THE 

WOMEN IN FILM CRYSTAL + LUCY AWARDS IN LA 

WO

Chicks in
flicks

The evening’s 

host, Debra 
Messing.

Thick as thieves and not a 

wrinkle between them: Best 

Friends Courteney Cox and 

Jennifer Aniston cling to each 

other for dear life.

Zoe Saldana comes 

down to earth to give 

her mum, Asalia 

Nazario, a kiss.

Liv Tyler goes 

goth with a giggle.

Still cute: Bjork.

What remains of Courtney Love.

Rachel Griffi ths Sally Field

Modern
life
These ladies 

combined art and 
fashion at the 
Museum of 

Modern Art in 
New York
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Emily Blunt 
ditches her shoes 

on her way to the 

podium.

A rare moment 

of animation 
from Vanessa 

Hudgens.

Twilight’s Nikki Reed 

in Marc Jacobs.
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Timewarp
THE LITTLE PINK
DRESS IS THE NEW
BLACK, NEVER
FAILING, EVEN ON
THE RED CARPET

FLOSS EVERY DAY

They say Sex and the City 2 is
corny, but Kristin Davis’s
gown is more akin to fairy
floss.

SUBJECT OF GOSSIP

Her propensity to flash has
earned her the nickname
‘‘boobs legsley’’, but Gossip
Girl Blake Lively wears a
comparatively demure pink
number to the 2009 CFDA
Fashion Awards in New York.

EYE FOR STYLE

Paris Hilton has pink eye, or
rather, an eye for pink,
because she wears it
everywhere. She’s seen
here at the end of her third
Simple Life road trip in 2005.

NEW YORK SOCIALITE
TINSLEY MORTIMER HAS
BOWS ALL WRAPPED UP

THREAD SOCIAL DRESS, $450

Muse

SPORTSGIRL LOVE HEART
BOW HEADBAND, $20

PAULA WALDEN BOW
TO ME NECKPIECE, $145

MADAM BOW SHOES, $199

� www.glamoosh.com

� www.paulawalden.com

TILKAH BROKEN
PROMISES CLUTCH, $169

� www.tilkah.com.au
� www.frockshop.com.au

Stockists: 1300 250 100

AVAILABLE AT ALL STORES
TSD8TSD8TSD8TSD8TSD 3344/33433 MX

YOUR ELIZABETH ARDEN GIFT
EXCLUSIVELY AT DAVID JONES
Select the nine-piece gift† of your choice valued up to $271* 
when you spend $70 or more^ on Elizabeth Arden

Your exclusive gift includes a collection of Elizabeth Arden make-up essentials and 
a stylish black cosmetics bag, in addition to your three-piece skincare choice.

PREVAGE three-piece GIFT CHOICE valued at $271* (pictured in main shot with make-up essentials) OR 

CERAMIDE three-piece GIFT CHOICE valued at $229* (not pictured) OR 

INTERVENE three-piece GIFT CHOICE valued at $212* (not pictured). 

See instore for more details.

For Elizabeth Arden, there’s no other store like David Jones.

†One per customer. Offer available until 13/06/2010 or while stocks last. Not available in conjunction with any other offer.
* Valued by Elizabeth Arden. În one transaction.

PREVAGE GIFT CHOICE
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Techplay
Hotmail
revamp

Played
Alan Wake (MA15+)
Xbox 360, Microsoft Game Studios, $100

Graphics
Sound
Gameplay
Longevity  
OVERALL

Microsoft is about to make it easier to send extra
work home to yourself. MATT SUN investigates

Early access to Microsoft’s new
Hotmail reveals changes that make
it easier to email yourself Office
files, edit them and send them back
and has photo slideshow viewing
options and rules that automatically
unclutter your inbox.

But the coolest feature of the new
Hotmail is the online Office suite,
which lets you create a new Word,
Excel or Powerpoint document from
within any internet browser, even if
you don’t have Office installed on
your computer.

The online ‘‘lite’’ version of the
Office 2010 suite lets you edit using
basic tools and view more complex
features already in a document.

Documents are automatically
saved as you make changes and
files are stored on your Windows
Live account’s SkyDrive.

The SkyDrive provides every
account holder with 25GB of
storage space on the ‘‘cloud’’, or
online – that means you can access
those documents from any
computer anywhere in the world.

Another cool feature takes the
hassle out of emailing documents to
yourself to work on at home.

This typically means attaching a
document, sending the email,
opening the document, saving it to
your hard drive, creating a new
email, attaching the revised
document and sending it back.

New Hotmail will open an Office
document using either the cloud or an
installed version so you can work on it.

Office will then save directly to the
attachment in the email and ask if
you want to send it back to yourself.

All the new features are provided
within the browser – you don’t need
to install anything other than
Microsoft Silverlight.

It will work with Internet Explorer,
Firefox or Safari on a PC or Mac.

Alan Wake is a fantastic Twilight Zone-
like horror thriller.

This long-awaited third-person
adventure combines a gripping and
suspenseful plot with simple and
engaging gameplay.

Successful novelist Alan Wake has a
serious case of writer’s block and heads
to lakeside American town Bright Falls to
resurrect his career.

Within minutes Wake’s wife goes
missing and the writer is behind the
wheel of a crashed car with no memory
of the past week.

Wake begins finding pages of a
manuscript he supposedly wrote that
details events that have happened or are
about to happen.

Like any good horror mystery, nothing
makes sense at the beginning. But
gradually the pieces fall into place
before Wake’s showdown with the Dark
Presence.

The plot requires some slight
suspension of disbelief, but never
becomes ludicrous, and the characters
add depth to the story.

Light is the key to this game. The
mysterious force possesses people and
the only way to take them out is by
weakening them with torchlight and
finishing them off with guns.

While it seems as if Wake is stumbling
aimlessly through bushland, clever lighting
and the placement of cliffs and ravines
ensures you never stray far off course.

Like The Sixth Sense, Alan Wake is a
game you will want to play through again
after the final
credits roll. – MS
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www.princeofpersiamovie.com.au

ONLY AT THE MOVIES

THURSDAY

Re-motion
controllers

Bits & bytesBits & bytes
Final Fantasy got 
its name from the 
fact that it was 
supposed to be 

company Square Enix‛s 
last game because it 

was struggling to 
become popular and 
was going to bow out 

of the industry.

Video gamer Michael 
WoodsAlt-Tab

Ask Gizmo

Gizmo – computer help, home-delivered

Ph: 1300 275 449
www.gizmo.com.au

Wednesday May 26, 2010 19

Is wireless internet the same as my
wireless at home? – DOUG

Wireless internet – also known as wireless
broadband – is different from the wireless
networking around your house. Wireless
broadband is a portable, internet
connection that you can take with you if
you travel. It also typically supports only
one computer. Wireless networking is
generally connected to a fixed internet
connection, such as DSL or cable, and
can’t easily be moved. But it is cheaper and
you can connect multiple devices such as
iPhones and laptops.
Got a question? Let us know at
askgizmo@gizmo.com.au.

As we settle into another winter, many of our
sunny days will disappear.

Apart from a few notable exceptions
(StarCraft 2, July 27), there aren’t many great
games coming out this winter that are getting
me super-excited.

Yet once again, the entertainment gods of
our universe have come charging forward to
deliver to gamers a warm winter of movie
madness.

Last week PlayStation launched its first
video-on-demand services, allowing all PS3
owners the ability to download their favourite
films to play off the console.

Prices start at $4 and go up to $8 for a
blockbuster flick.

If that wasn’t awesome enough, Xbox has
announced its new partnership with Foxtel,
enabling all our Xbox fanboys the ability to
stream Foxtel on demand to their Xbox.

What really excites me about this is that
Hollywood is now accepting the realities of the
modern media market.

I don’t believe people don’t torrent (peer-to-
peer sharing) films just because it’s free.
People torrent films because it’s so easy for
them. In the ’80s we believed that video killed
the radio star, and now for years we thought

that the internet will kill the video star, but
this is just not true.

It wasn’t that long ago I chose against
pirating music and games. It wasn’t because
I became scared that the boys from ACMA
were going to start knocking on my door
and start scanning my 10 terabytes of hard
drives. It was because portals like Steam
made it so easy for me to download the
games I wanted and play against my friends.

iTunes made it easy to get my hands on
my favourite music when I wanted. Now our
video game consoles will allow us to watch
the movies we want, when we want to.

www.woodztown.com.au

The Big Three are manoeuvring for market share in the fast-
developing motion controller sector, MATT SUN reports

Back in the dark days, burger chains sold
beef burgers, fried chicken shops sold
fried chicken and you went to a pizzeria
to eat pizza.

Then came the Age of All Good Things
and burger joints added chicken nuggets
to their menus, chicken shops offered
burgers and you could have pasta with
your pizza.

Video game consoles are going down
the same road – they each want to be
better than their competitors as well as
being a one-stop shop.

Sony has released further details
about its PlayStation Move motion

controller, which aims to beat Nintendo’s Wii
MotionPlus and Xbox 360’s yet-to-be-
released Project Natal.

The Wii relies on motion controllers only,
while Natal will be camera only.

Sony spokesman Patrick Lagana says
combining motion controllers with the
PlayStation Eye camera will produce a
superior experience.

‘‘It’s more accurate thanks to the more
advanced technology and using it with the
camera provides extra tracking,’’ says Lagana.

Lagana says the PlayStation Eye camera is
able to work in low light conditions because it
tracks the light-up sphere sitting atop the
Move controller.

As well as providing a point of reference, the
sphere will act as an indicator of sorts.

‘‘Just say you were a wizard and had cast a spell
– the sphere might change colour to indicate to you
that you had successfully done so,’’ Lagana says.

Rumble packs inside the controllers will also
provide a more tactile experience.

While the PlayStation 2 Eye Toy camera is
primarily used for party games, Lagana says
the Move peripherals have been designed for
use across a wide variety of genres.

Sony is yet to announce a release date
or price, but has promised a simultaneous
global release.

Digitised pen hits the write note
The once humble pen has undergone a digital
metamorphoses with the Livescribe Pulse
Smartpen, which allows you to digitally
record what you write and what is being said
in the room while you are doing it.

It comes with a removable ball-point ink
cartridge, a microphone, infra-red camera,
speaker, and a 3mm headphone jack.

By writing on special microdot paper, every

stroke is recorded and indexed to the pen’s audio
record function. To hear what was being said in the
room while you were writing your notes, simply click
on the words and the pen will replay the audio.

Dock the pen to your PC and all your written notes
and audio will be available for you to review or edit.

The 2GB model is $259 and the 4GB model is $299.
– ASH

www.TekTime.com.au
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Texts cost 55c inc. GST

HERE’S LOOKING FOR YOU

Texts cost 55c inc. GGGGGGGGGGGGGGGGGGGGGGGSTSSSSTSSSSSTSTSSSTSTSTSSSTSTSSTSTSSSTSSSTTTTTSTTTTSTTTTT

Have you found love through mX? If you’ve spotted someone on the train, sent them a 
message through our Here’s Looking at You column and met up, we’d love to hear about it.

Whether it was a single date, a three-month affair or a wedding proposal, 
mX wants to help you share your story with other readers who are also looking for love.

Email sydtalk@mxnet.com.au with “I found love” and your comment and your name 
or SMS to 1999 4488.

Texts cost 55c inc. GST. SMS support: 1300 737 728

Talk
Here’s looking at you

Our ticket
to Ryde
To the tanned guy in the beanie
and with a skateboard, we
caught the train on Monday to
North Ryde and arrived at 4.20,
but went separate ways. We
glanced at each other. I was the
redhead with my sis. Coffee?

- Alex

WHO, ME?: Chief (mX, Mon), it
could have been me. When and
where?

- M

LET SLIP: Julie (mX, Fri), I’ll be
in the first carriage on the same
train all week. If you’re too shy,
slip me your number and leave
the rest to me.

- Pommy D

SAME AGAIN: To the guy in
the grey shirt on the 5.30 at
Redfern on Thursday, I was the
girl in the grey beanie. We got
off at the same station. Coffee?

- Francesca

YOU’RE STAR: To the British
boy with the brother at Star Bar
on Saturday, be the vodka to
my screwdriver? I was the
lesbian liar at the bar.

- Brooke

GREEN LIGHT: To the blonde
in the green jacket who got on at
Town Hall on Friday night with
her friend, I got off at Central
and you ran past me. I wish I’d
spoken to you.

- R

NEW DIMENSION: To the guy I
met at the Eastern in Bondi
Junction. I’m the brunette who
took the 3D glasses with no
lenses. I think your name is
Emilio. Let’s meet up again.

- Regina M

PURPLE HAZE: To the Latino
sizzle in the purple shirt last
Thursday on the express
Macarthur train, you take me
salsaing any day.

- Sizzled

HAPPY BIRTHDAY: To the
blonde in the cream Mooks coat

from North Strathfield to North
Sydney, you make Monday
mornings so worth getting out of
bed for. Come to my birthday
this Saturday night?

- Poodle

� SMS ‘HERES’ and your
message (with specific
details) and name to
1999 4488. Texts cost 55c
including GST.
SMS support: 1300 737 728.

Lighten up on

WIL ANDERSONON

SACHA BARON COHEN

These funny
people walk a
fine line
between good
and bad taste.
Should they be
silenced?

In response to ‘‘Facebook rape
row’’ (mX, Mon), it’s much ado
about nothing. Just because
you find humour in something
as terrible as rape does not
mean you condone it. The
crude satire piece in question
suggesting Ray Meagher has a
rape dungeon is not main-
stream taste, but we should re-
spect people’s intelligence.
Some people find it amusing to
make light of dark or even
forbidden subjects. Think of
some of the topics comedians
have made fun of: incest, mur-
der, genocide, poverty . . . the
list goes on. If we follow the
logic applied to this case there’d
be no comedy at all.

– Adam

JOB GOALS: I’m sick of nega-
tivity towards Woolies trolley
boys that we can’t get a real job
and are delinquents. Lucas
Neill was one and he has gone
on to be Socceroos captain.

– Deano

KICK OUT: I’m disgusted by
the Socceroos. After only 32
minutes the tackles by Grella
and Cahill deserved red cards.
We need to play the world game
like gentlemen, not thugs.

– Andy G

CUP EMPTY: Why not Aus-
tralia for the World Cup? Be-
cause we are nowhere near
good enough with a handful of
European players and an
A-League comparable to the
Blue Square League in the UK.

– DW

COME CLEAN: Amazed (mX,
Mon), you either didn’t read
Aker’s article or you missed the
point. He was saying gays
shouldn’t come out to save
themselves from the media focus
and distractions it would cause
them and their team. As for feel-
ing uncomfortable around them,
I think many straight men would
feel uncomfortable showering
with a gay man.

– Aker backer

GAY ABANDON: Amazed,
Aker’s remarks about gay
footballers staying ‘‘in the
closet’’ were spot on. As a
300-game Brownlow Medal-
winner, his opinion has auth-
ority and credibility. Openly
gay players would be looked on
differently and certain to be
ridiculed by supporters, not to
mention the difficult situation
it would place their football
club in. Aker’s right on this one.

– Reality

EYES OFF: Aker being un-
comfortable about gay guys
perving is ridiculous. If they’re
on your team you’ve already
showered with them. Their
coming out won’t mean any-
thing because if they wanted to
perv they’ve already been there
and done that.

– Eye roller

TOLE-RANT: I agree with
Amazed. Aker should’ve shut
his mouth on gay AFL players.
His comments are not helpful
in a country that’s supposed to
be tolerant of race, etc.

– Bill

SOFT OPTION: Regarding the
Barry Hall decision, again the
AFL shows a total lack of guts.
If it had any balls it would have
had to lay charges against a
couple of North Melbourne
thugs. Instead it just fines Hall
and escapes doing what it
should have done.

– Not impressed

NO VOTE: Fred (mX, Mon),
what David Campbell does is
his own choice, but when you
are a public figure, you choose
that public life and know the
scrutiny you’ll be under. If he
can lie to his wife and people

closest to him, imagine how
easily he can lie to voters?

– Sita

GET ON WITH JOB: Fred is
right about the David Campbell
incident. Unless it affects his
work, leave him alone.

– Tolerant

TICKED OFF: David Camp-
bell should have been sacked
for wasting taxpayers’ money
on the new CityRail ticket sys-
tem. Millions spent on some-
thing with no real benefits.
Changes made could have been
very easily done in the old sys-

tem without all the hype.
– Sanjay

TOAST TO LAURA: Did any-
one else read the article about
Laura Hall banned from every
pub in the UK (mX, Mon) and
think: ‘‘I drink more than that’’?
Between a friend and me, we
can down four bottles of wine,
four or five cocktails and count-
less shots and basic spirits. Is
this weird?

– Kate

HIGH DRAMA: Anna Brain
(Juice, mX, Mon), high heels
are just as impractical for men

Lost in 
love

I trust my girl, but I worry
when she goes out. Guys
hit on her and she’s nice to
them. Am I over-thinking?

- Matt

My guy is the same. If she
hasn’t given you reason to
doubt her, stop worrying.
Sometimes girls just want
some attention, but it will
never lead to anything else.

- Girlfriend

Yes, you are. If she wanted
to hook up with someone
else she would have.

- Don

Dump her. If she really loved
you, she’d never speak to
another man again.

- SLB

Let her have fun. If she is
happy and confident in a
relationship, guys’ attention
can just make her more
keen for you.

- Caz

Tomorrow’s question:
I’m off to the UK with a great
career opportunity. My man
of two years was coming,
but now doesn’t know if or
when. What do I do?

- Traveller

� SMS ‘LOST IN LOVE’
and your advice or
questions to 1999 4488
and include your name.
Texts cost 55c inc. GST.
SMS support: 1300 737 728
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Overheard
Girl 1: ‘‘He’s a really good
snuggler!’’
Girl 2: ‘‘When did you
snuggle with him?’’
Girl 1: ‘‘On New Year’s
morning.’’
Girl 2: ‘‘That was me, you
idiot!’’

- Confused

Girl: ‘‘What do you want to
eat? Would you be full
eating doughnuts?’’
Boy: ‘‘Nah, doughnuts are
so, like, hollow.’’

- Homer S

Girl: ‘‘Isn’t an epidermis an
outbreak of a disease or
something?’’

- Lily

Girl: ‘‘Well you can’t join us
at squash because any
more than two people and
it’s, like, too ... squashy.’’

- Squished

Girl playing Tap Tap
Revenge on an iPhone:
‘‘Oh gosh, I wish I had four
fingers! I mean, I wish I had
four fingers to play Tap
Tap. Oh wait, I do have four
fingers.’’

- ROFL

Girl: ‘‘Antipasto, that’s, like,
people allergic to pasta,
right?’’

- KJ

Guy 1: ‘‘Hi.’’
Guy 2: ‘‘Hi.’’
Guy 1: ‘‘You suspended
too?’’
Guy 2: ‘‘Yep. Apparently I
threw the most punches.’’

- Darcy

Guy 1: ‘‘What is Jesus’s
last name?’’
Guy 2: ‘‘Christ?’’

- Theologian

Girl 1: ‘‘What are the two
black suits in a deck of
cards?’’
Girl 2: ‘‘Clubs and spheres?’’

- Kat

Girl 1: ‘‘So are you going to
have sex with Brett tonight?’’
Girl 2: ‘‘No! With Brandon.’’
Girl 3: ‘‘Wasn’t that last
night?’’
Girl 2: ‘‘Oh no, that was
Brad.’’

- B-Lots

Vegetarian girl: ‘‘How could
you possibly eat a soft,
fluffy, gorgeous, harmless
little lamb? You’re
heartless!’’
Boyfriend: ‘‘Oh, says
someone who kills baby
spiders and insects for fun.’’
Girl: ‘‘Hey, tell them to stay
away from me and they
won’t get hurt.’’

- Meatlovers

Passenger: ‘‘I stuck my
head out the train door to
see where I was but the
door closed on my head.
Next thing I knew, I was in
Campbelltown.’’

- Bri

� If you’ve eavesdropped
in on something funny,
weird or just plain dumb,
SMS ‘OVERHEARD’ to
1999 4488 and include
your name. Texts cost 55c
inc. GST. SMS support:
1300 737 728.

Melbourne’s European Masters

Discover the work of the world’s most infl uential 

artists at European Masters: Städel Museum, 

19th-20th Century showing at The National 

Gallery of Victoria this winter.

In a Melbourne exclusive, the exhibition comes 

direct from Germany’s renowned Städel Museum 

and features over 100 works from 70 artists 

including Monet, Cézanne, Degas, Renoir and Van 

Gogh.  

This is the fi rst time this extraordinary collection 

of art will be displayed outside of Europe, giving 

Australian art lovers the chance to engage with 

masterpieces from seven of Europe’s major art 

movements. 

The exhibition runs from 19 June to 10 October 

2010.  

www.ngv.vic.gov.au
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Letters are submitted on the condition that mX may edit and has the right
to, and license third parties to, reproduce in electronic form and
communicate the letters. Names, addresses and telephone numbers must
be included, but indicate if you don’t wish to have these printed. No
attachments please.

Something to say?
Email us at sydtalk@mxnet.com.au

Tweet your vent to @mxtalk
Or SMS on 1999 4488

SMS costs 55c incl. GST. Support: 1300 737 728

Your weekly guide to 
what’s going on in Sydney

CONTEMPORARY LOOK AT CULTURE
� Tonight
Wherefore art thou? See eight rising contemporary artists from
Japan and Australia share their work, lives and inspirations. The
free, four-part series starts tonight, continuing on selected
Wednesdays at the Japan Foundation. www.jpf.org.au.

DRESS CODE: CHIC BALLET FLATS
� Tomorrow
Bodytorque. a la mode celebrates ballet and fashion in a chic
partnership teaming five emerging choreographers with emerging
designers. From May 27-30 at Sydney Theatre, tickets from $35,
www.sydneytheatre.org.au.

COME TOGETHER FOR TRIBUTE
� Friday
A Day In The Life at The Enmore Theatre celebrates the music of
the fab four as nine vocalists including Jack Jones, Steve Balbi,
Evelyn Dupra and Spencer Jones with a 16-piece band reinterpret
Beatles classics like Hey Jude, Strawberry Fields and Come
Together. Tickets from $79.90, www.enmoretheatre.com.au.

CRAYONS ADD SOME COLOUR
� Saturday
Melburnians Crayon Fields bring their euphoric pop back to our
shores after a 14-day US tour, playing their first Sydney show since
November’s All The Pleasures Of The World launch. Supported by
Parades and Step Panther. Tickets $12, www.moshtix.com.au.

SWAP AND SHOP AT SPORTSGIRL
� Monday
The Sportsgirl Swap Shop is on at its Bondi Junction store. Pass
on your unworn or pre-loved clothes, score new finds and nab new
pieces at 15 per cent off. Tickets are $10, with all proceeds going
to the Butterfly Foundation and any leftover items donated to The
Social Studio. From 6.30-8.30pm, www.swapmystyle.com.au.

� Event details: email gortanr@mxnet.com.au

How do you cook your steak?

Brendan
Jenkins, 25, film
editor, Kirribilli
‘‘I like my steak
medium rare so
it’s slightly
tender.’’

Renee Stargardt,
25, tourist,
backpacker
hostel
‘‘Rare.’’

Shannon
Justison, 26,
animator,
Potts Point
‘‘I’m a
vegetarian.’’

Move your
tiny behinds
I am sick and tired of free-
travelling school children not
standing up for paying adult
and elderly passengers.

– Grrr

D R A W I N G T H E L I N E :
CityRail pain (mX , Mon),
CityRail has delivered newer
trains to the Bankstown line,
but they all got either graffitied
or destroyed by the people who
live on the line. When CityRail
pays $8 million a year to clean
graffiti, why should we bother?

– The driver

STUFFED: Travelling from the
city to Richmond, CityRail
announced all the way that we
had to change for buses at
Quakers Hill. Meanwhile a fleet
o f express Blacktown to
Richmond buses sit idle. What
a stuff-up.

– Graham

dark jokes

RUSSELL BRAND

CATHERINE DEVENY

KYLE SANDILANDS

as they are for women. If you’re
into pain and foot deformities,
then wear heels. What is practi-
cal for men is sheer or opaque
legwear to relieve tired legs and
provide warmth.

– Legwear4men

SECOND CHANCE: I love
Chris Brown, he’s a talented
artist and amazing performer.
People need to leave him alone
so he can be great again.

– Mimi breezy

NO PRIEST: A Cathol ic
woman in a breakaway sect ‘‘or-
dained’’ in an Anglican church

(mX, Mon) does not equal the
first woman priest, it equals an-
other person who doesn’t
understand Catholic theology.

– Bernard

OUR TURN: Jim (mX, Mon), a
small correction to your vent.
Bobby Andonov represented
Macedonia in Eurovision Jnr.

– Vote for Bobby

LOVE IT: Does anyone watch
Anatomy for Beginners on SBS?
I am a huge fan.

– Guevara

COLD NEWS: My ex-boyfriend

passed on his cold sore virus to
me (HSV1) in the form of genital
herpes. He didn’t realise,
because he’s asymptomatic,
like 60 per cent of Australians.
Why can people who get mouth
cold sores avoid the stigma that
someone with the exact same
condition downstairs suffers?
Do they have to have the ‘‘big
talk’’ with prospective partners?

– Jess

� SMS ‘VENT’ and your
message and name to
1999 4488. Texts cost 55c
including GST.
SMS support: 1300 737 728.



SYDNEY RATE
Expenditure Level 

(exc GST)
Expenditure 

Level (inc GST)
Discount 

%
Rate (exc 
GST) PCCM GST Rate (inc 

GST) PCCM
Full Page Casual 0 $8,960.40 $896.04 $9,856.44

Horizontal Half Page Casual 0 $4,716.00 $471.60 $5,187.60

Quarter Page Strip Casual 0 $2,358.00 $235.80 $2,593.80

Wrap* Casual 0 $16,270.20 $1,627.02 $17,897.22

PCCM Casual 0 $39.30 $3.93 $43.23

30,000 33,000 5 $37.35 $3.73 $41.08

60,000 66,000 10 $35.35 $3.54 $38.89

120,000 132,000 15 $33.40 $3.34 $36.74

240,000 264,000 20 $31.45 $3.14 $34.59

MELBOURNE RATE
Expenditure Level 

(exc GST)
Expenditure 

Level (inc GST)
Discount 

%
Rate (exc 
GST) PCCM GST Rate (inc 

GST) PCCM
Full Page Casual 0 $8,709.60 $870.96 $9,580.56

Horizontal Half Page Casual 0 $4,584.00 $458.40 $5,042.40

Quarter Page Strip Casual 0 $2,292.00 $229.20 $2,521.20

Wrap* Casual 0 $15,814.80 $1,581.48 $17,396.28

PCCM Casual 0 $38.20 $3.82 $42.02

30,000 33,000 5 $36.30 $3.63 $39.93

60,000 66,000 10 $34.40 $3.44 $37.84

120,000 132,000 15 $32.45 $3.24 $35.69

240,000 264,000 20 $30.55 $3.05 $33.60

BRISBANE RATE
Expenditure Level 

(exc GST)
Expenditure 

Level (inc GST)
Discount 

%
Rate (exc 
GST) PCCM GST Rate (inc 

GST) PCCM
Full Page Casual 0 $4,446.00 $444.60 $4,890.60

Horizontal Half Page Casual 0 $2,340.00 $234.00 $2,574.00

Quarter Page Strip Casual 0 $1,170.00 $117.00 $1,287.00

Wrap* Casual 0 $8,073.00 $807.30 $8,880.30

PCCM Casual 0 $19.50 $1.95 $21.45

15,000 16,500 5 $18.50 $1.85 $20.35

30,000 33,000 10 $17.55 $1.75 $19.30

60,000 66,000 15 $16.55 $1.65 $18.20

120,000 132,000 20 $15.60 $1.56 $17.16

ADVERTISING RATES 2010/2011

4.         ADVERTISING RATES 2010/2011

Positional Loadings (Monday to Friday)
Page Loading
Page 1 100% (as part of wrap)
Page 2 30%
Page 3 40%
Page 4 25%
Page 5 30%
Page 6 20%
Page 7 25%
Page 9  20%

Weather 10x2 + 50%
Specifi c Sectional request + 20%

DPS on pages 2 & 3 + 50%
DPS on pages 8 & 9 + 20%
Full Page Ad on page 3 + 50%

Minimum size advertisement
10 cm x 2 col cm  - 100mm (height) x 
     83mm (width)

For other creative shapes and sizes, details and costings, please contact your   
mX representative.

NOTE: the GST Exclusive column has been rounded to the nearest 5c

In Exceptional circumstances, mX reserves the right to move the appearance date of 
‘wraps’ based on premium creative executions. A new appearance date will be provided 
based on availability and client requirements. 

*



ADVERTISING DEADLINES

5.         ADVERTISING RATES 2010/2011

MATERIAL SPECIFICATIONS

Tabloid Format Image Size
Single Page  376mm x 262mm (no bleed available)
Double Page Spread 376mm x 550mm (includes gutter bleed)

IMPORTANT: When preparing material for a double page spread you must 
keep critical elements or text out of the gutter bleed area (10mm in the 
centre). Please note this does not apply if you have booked and confi rmed 
a true centre spread.

Display Advertising and Column Widths
Display Advertising  Tabloid 
Column Depth  376mm 
Column Width  39mm 
Columns Per Page  6 
Image Area of Page  376mm x 262mm 
Use of Gutter Bleed Plus 13mm Per Page

For other creative shapes and sizes, details and costings, please contact 
your mX representative.

Column Widths Display 
1 column 39mm 
2 columns 83mm 
3 columns 128mm 
4 columns 172mm 
5 columns 217mm 
6 columns 262mm

Section Booking Deadline Cancellation Deadline Copy for Setting Material Deadline

DAILY     

Wrap 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Page 2 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Page 3 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Page 5 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Goss & Glam 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

The Box 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Flicks 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Feature pages 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior
What in the 
Weird 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Sport 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Juice 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Brainwave 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

Talk 10am 10 days prior 10am 10 days prior 11am 2 days prior 5pm 2 days prior

MONDAY     

Active 12 noon Thurs prior 12 noon Thurs prior 11am 3 days prior 5pm Thurs prior

CareerOne 12 noon Thurs prior 12 noon Thurs prior 11am 3 days prior 5pm Thurs prior

TUESDAY     

Escape 10am Thurs prior 10am Thurs prior 11am 2 days prior 5pm Fri prior

WEDNESDAY     

Techplay 10am Thurs prior 10am Thurs prior 11am 2 days prior 5pm Mon prior

Bites 10am Thurs prior 10am Thurs prior 11am 2 days prior 5pm Mon prior

THURSDAY     

Citybeat 10am Thurs prior 10am Thurs prior 11am 2 days prior 5pm Tues prior

NightOwl 10am Thurs prior 10am Thurs prior 11am 2 days prior 5pm Tues prior

FRIDAY     

Flirt 10am Friday prior 10am Wed prior 11am 2 days prior 5pm 2 days prior



NEWSCOLOUR
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PROOFING AND DELIVERY
Proofs must be produced on newsprint that closely matches the production stock. Proofs must 
be matte fi nish.

ELECTRONIC DELIVERY 
The delivery of advertising material must only be received electronically via Adstream   
(02) 9467 7500 or Websend 1300 798 949. 

Under no circumstances will an email, CD, DVD, thumb drive or any other method be accepted.

To obtain the mX Acrobat settings or Photoshop colour settings and any further information 
about this service, please contacts the Advertising Scanning Manager (03) 9292 1482.

It is the responsibility of the supplier to generate a digital proof to News Limited specifi cations 
for client approval.  A similar proof will be generated at News Limited for internal quality 
checks.

REQUIREMENTS
Four Colour
Image Resolution:   200dpi @ 100%

Print Sequence:   Cyan, Magenta, Yellow, Black

Dot Shape:   Round

Colour Removal Techniques: GCR is News Limited’s preferred colour removal   
    techniques which should be used to limit total ink density  
    to a maximum of 230% and images must be adjusted to  
    allow for 30% dot gain.

Typeface:   Minimum 7 point
    Single colour reverse type minimum 9 point.
    Colour reverse type minimum 10 point.
    It is recommended you consider the quality of your   
    advertisement by selecting the type most suitable. When  
    reversing text out of multiple colours, a sans serif font is  
    recommended, to avoid the text fi lling in on press and  
    becoming blurred. Coloured text should also be sans serif.

PLEASE NOTE: Material not conforming to these specifi cations may have detrimental effects 
on other advertising in the newspaper.  mX therefore reserves the right to reject any material 
on quality grounds.

TONE REPRODUCTION GUIDELINES

Four Colour (fi lm) C Y M K

A: Catchlights  0% 0% 0% 0%

     Highlights  0% 0% 0% 0%

     Non essential whites 0% 0% 0% 0%

     Essential Whites 3% 2% 2% 0%

B: Midtones 
Allow for 30% dot gain.

Keep midtones open for newspaper stock (more than for magazine separations to 
compensate for dot gain).
NOTE:  Allowance should be made for softening effect of newsprint by increasing 
sharpening from normal levels.

C: Shadows
1. A maximum total shadow end density not to exceed 230%
2. To allow ink tapping, limit Cyan, Magenta and Yellow to 90%
3. Halftone Black limit is 80%

D: Backgrounds 
All ads must be supplied with a background fi ll, when a white background is desired the fi ll 
must be white or paper. Do not use “none”; this will ensure any underlying page or section 
style will not encroach on the ad space.

PLEASE NOTE: 
These limits are for halftone reproduction only. Display type and background tints can use  
solid colours, however large and heavy areas of colour should allow for ink tapping, limiting 
CMYK to 90%. Total ink weight is not to exceed 230% for background and text.

Unsharp masking should be increased to levels higher than normal to counter the softening 
effect experienced on newsprint.

BLACK AND WHITE MATERIAL REQUIREMENTS
Monochrome Screen Ruling 100LPI/40LPC

Catchlights:   0%

Non-essential whites: 0%

Essential whites:  2%

Shadows:  92%

Midtones:   Allow for 30% dot gain

A.

B.



CONTACTS

7.         ADVERTISING RATES 2010/2011

Contacts 
Packed with news, sport, glamour and gossip – mX has all the ingredients for the goodlife. If 
you are looking for a way to reach a young, affl uent audience, try mX and experience Sydney, 
Melbourne and Brisbane’s most savvy reader base.

National Advertising Director
mX
2 Holt Street 
Surry Hills NSW 2010
P: 02 9288 2832

NSW Advertising Manager
mX
2 Holt Street 
Surry Hills NSW 2010
P: 02 9288 2833

VIC Advertising Manager
mX
HWT Tower
40 City Road
Southbank VIC 3006
P: 03 9292 1998

QLD Advertising Manager
mX
41 Campbell Street Bowen Hills
Brisbane QLD 4001
P: 07 3666 6671

Business Development Manager
mX
2 Holt Street
Surry Hills NSW 2010
P: 02 9288 2694

For further information on mX and other News Limited publications, please visit  
www.newsspace.com.au

Or contact your local or NewsNet Representative

NSW Newsnet  (02) 9288 8400
VIC Newsnet  (03) 9292 2885
QLD Newsnet  (07) 3666 7431
SA Newsnet  (08) 8206 2332
WA Newsnet  (08) 9326 8368 
TAS Newsnet  (03) 6230 0622
NT Newsnet  (08) 9844 9900
ACT Newsnet  (02) 6248 5888



TERMS AND CONDITIONS

8.         ADVERTISING RATES 2010/2011

Advertising Conditions
Every advertiser and or advertising agency (Advertiser) who places material for publication in a publication of 
The Herald & Weekly Times Pty Limited ABN 49 004 113 937 (mX Melbourne), 
Nationwide News Pty Limited ABN 98 008 438 828 (mX Sydney) and 
Queensland Newspapers ABN 61 009 661 (mX Brisbane) 
agrees to the conditions set out below.

A. General
Every advertisement submitted for publication must comply with and is subject to conditions or requirements set 
out in rate cards, space or insertion orders and any rules applicable to the advertising material.
Every advertisement is subject to Publisher’s approval and Publisher may at its absolute discretion at any time 
refuse to publish any advertisement without giving any reason. In case of refusal, no charge to Advertiser shall be 
incurred but Publisher shall not be responsible for any loss of any nature arising from refusal or failure to publish. 
Publisher owes no duty to Advertiser to review, approve or amend any advertisement and no review, approval or 
amendment by Publisher will affect Advertiser’s responsibility for the content of the advertisement.
Publisher accepts no responsibility for any error when instructions or copy have or has been taken over the 
telephone unless Publisher receives written confi rmation of the instructions or copy before the normal copy 
deadline as advised by Publisher in the rate card or otherwise. It is the responsibility of the Advertiser to notify 
Publisher of any error immediately it appears. Unless notifi ed, Publisher accepts no responsibility for any recurring 
error.
Publisher has no liability to Advertiser for any direct or Indirect Loss in relation to any failure of 
telecommunications services or systems which affect the receipt by Publisher of an advertisement, a notice or 
communication of any kind or the publication of an advertisement or campaign.
Publisher may, under pressure of deadline and without prior consultation or notice to Advertiser, amend any 
advertisement in any terms whatsoever, if Publisher perceives it to be (i) in breach of any law of Australia or of any 
state (whether civil or criminal), (ii) in breach of any pre-existing publishing agreement entered into by Publisher, 
(iii) defamatory,  (iv) in contempt of court or parliament, (v) otherwise likely to attract legal proceedings of 
any kind, (vi) offensive.  Should Publisher so amend the advertisement, the agreed price shall not be reduced. 
Publisher is not responsible for any loss of any nature arising from amendment.  
If any advertisement is specifi cally accepted for publication in a specifi c advertising category of a publication 
then, without prior consultation with Advertiser, Publisher may: (i) position the advertisement anywhere within 
the category at its discretion, unless a specifi c placement has been agreed in writing, (ii) reposition that category 
within the publication, (iii) alter the date of publication of that category. In case of (iii), if Advertiser did not 
agree to the altered date prior to publication, then if within 5 days of publication of the advertisement Advertiser 
notifi es Publisher in writing that Advertiser has suffered adverse effects of a substantial nature which were directly 
caused by the altered date of the publication and Advertiser provides to Publisher clear evidence of such adverse 
effects, the Advertiser will incur no charge for that particular advertisement.  Publisher is not responsible for any 
direct or Indirect Loss of any nature arising from the operation of this clause.  
If an advertisement is specifi cally accepted for publication in a particular advertising supplement of a publication 
then, without prior consultation with Advertiser, Publisher may: (i) position the advertisement anywhere within 
the supplement at its discretion, unless a specifi c placement has been agreed in writing,  (ii) alter the date for 
publication of that supplement, (iii) cancel the supplement. Case (i) shall not mitigate Advertiser’s liability to 
pay.  Case (ii) shall not mitigate Advertiser’s liability to pay unless Advertiser did not agree to the altered date 
prior to publication and within 5 days of publication of the advertisement Advertiser notifi es Publisher in writing 
that Advertiser has suffered adverse effects of a substantial nature which were directly caused by the altered date 
of the publication and Advertiser provides to Publisher clear evidence of such adverse effects, in which case the 
Advertiser will incur no charge for that particular advertisement. Should (iii) occur Advertiser shall incur no charge. 
Publisher is not responsible for any direct or Indirect Loss of any nature arising from the operation of this clause.
Cancellations by the Advertiser must be made, in writing, prior to deadlines set out in the relevant rate card.  
Failure to do so will relieve the Publisher of any obligation to comply with the cancellation request and will, entitle 
the Publisher to charge as if the relevant advertisement were published without any cancellation having been 
received by Publisher prior to the deadline.
Publisher is not liable to Advertiser for any direct or Indirect Loss  of any nature arising from the total failure of 
Publisher, whether negligent or otherwise, to publish an advertisement or from the failure of Publisher to publish 
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an advertisement in the form prescribed. In the fi rst case Advertiser shall incur no cost; in the second case and 
subject to the remaining advertising conditions set out here, the agreed rate shall be reduced according to 
circumstances.
Nothing in these terms and conditions excludes or varies any warranty or liability of Publisher under the Trade 
Practices Act 1974 (Cth) or equivalent State or Territory legislation that cannot by law be excluded, restricted or 
varied. In relation to Publisher’s liability for any breach of warranty implied by law, and for any other breach of 
these terms and conditions by Publisher, to the extent permitted by law, whether based in statute, common law or 
otherwise, the Publisher limits its liability, at Publisher’s option, to republication of the relevant advertisement, or 
payment of the cost of republishing the relevant advertisement.
Rates are based on the understanding that the monetary level ordered be used within the period of the order. 
Maximum period of any order is one year. Should an Advertiser fail to use the total monetary level ordered the rate 
may be amended by Publisher to that applicable to the amount of space used. Misplacement, rejection or omission 
of an advertisement does not invalidate a monetary level ordered. Where a monetary level has been ordered for a 
period of time and not renewed, casual rates will be charged. Publisher reserves the right to cancel or suspend any 
monetary level ordered at its absolute discretion. Advertising rates quoted are subject to any increase or decrease 
notifi ed by Publisher, which may occur during the period of the order. Where charged by the column centimetre, 
advertising space will be charged to the nearest centimetre measured by Publisher based on space ordered or size 
of material lodged, whichever is greater.
If Publisher has quoted a rate to publish advertising for a client and that rate is different from that included in 
published rate cards, that quoted rate only applies to that specifi c client where the advertising is booked directly 
with Publisher and without the involvement of any advertising, media buying or other agency (unless otherwise 
specifi cally agreed in writing by the Publisher).
Publisher may head an advertisement ‘Advertisement’ whenever required by law or whenever it considers it 
appropriate to distinguish it from other types of printed material.
Publisher has the right to amend these conditions at any time. Notifi cation of amendment shall be deemed to 
have been given to all Advertisers immediately upon endorsement of rate cards with the amended conditions, 
which shall apply to all advertising received after the date of such endorsement (except where there is an express 
written agreement between the Publisher and Advertiser that any such amendments will not apply to particular 
insertions).
Publisher has the right, and the right to permit its related bodies corporate, to republish any advertisement in any 
electronic or digital form for any purpose using any media and in any part of the world.
Advertiser may only use the advertising space which it acquires to advertise its own brands, goods or services and 
may not sell or otherwise deal with that advertising space.  Where Advertiser is an advertising agency the space 
may only be used by the client for which the space was initially acquired or booked.

Indirect Loss 
For the purpose of this agreement, Indirect Loss includes the following losses: loss of profi t, loss of business opportunity, 
loss of goodwill and payment of liquidated sums or damages under any other agreement.  

B. Indemnity
On and by lodging material including electronic material or data with Publisher for publication or authorising or 
approving of the publication of any material by Publisher, Advertiser agrees to indemnify Publisher its directors, 
employees and agents against all claims, demands, proceedings, costs (including solicitors and own client costs), 
expenses, damages awards, judgements and any other liability whatsoever arising wholly or partially, directly or 
indirectly, from or in connection with the publication of the material.
Without limiting the generality of the above Advertiser agrees to indemnify Publisher its directors, employees and agents 
against any claims arising from allegations of:

(a)     defamation, libel, slander of title;
(b)     infringement of copyright;
(c)     infringement of trademarks or names of publications titles;
(d)     unfair competition;
(e)     breach of trade practices, privacy or fair trading legislation; and
(f)     violation of rights of privacy or confi dential information or licenses or royalty rights or other intellectual  
     property rights.
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TERMS AND CONDITIONS

9.         ADVERTISING RATES 2010/2011

C. Warranty
On and by lodging material including electronic material or data with Publisher for publication, or authorising, or 
approving the publication of any material by Publisher, Advertiser warrants that the material complies with all relevant 
laws and regulations and that its publication will not give rise to any claims against or liabilities of Publisher, its directors, 
employees or agents.
Without limiting the generality of the above, advertisers and or advertising agencies warrant that nothing in the material 
lodged for publication breaches the Trade Practices Act 1974, Privacy Act 1988, Copyright Act 1968, Fair Trading Act 1985, 
defamation, consumer protection and sale of goods legislation of the States and Territories or infringes the rights of any 
person.

D. Privacy Statement 
Publisher collects your personal information to assist it in providing the goods or services you have requested and 
to improve our products and services.  We or any of our Australian related companies may be in touch by any means 
(including email or SMS) at any time to let you know about goods, services, or promotions which may be of interest to 
you.  We may also share your information with other persons or entities who assist us in providing our services.
This company is part of a global media and entertainment company.  We would like to share your information with these 
overseas-related companies so that they can contact you with special offers.  If you would prefer us not to or if you would 
like access to your personal information, please contact our privacy offi cer at:

The Herald & Weekly Times  Nationwide News Limited  Queensland Newspapers
Louise Le Grice   Eric Lawrence   Denise Ryder
General Counsel   NWN Finance Director   Personal Assistant
HWT Tower    2 Holt Street   41 Campbell Street
40 City Road   Surry Hills NSW 2010   Bowen Hills QLD 4006
Southbank Vic 3006

E. Commercial Credit
Commercial credit facilities may be available subject to Publisher’s approval and conditional on lodgment of a written 
application.

F. Jurisdiction
These terms and conditions are governed by the laws of New South Wales, Victoria and Queensland and each party 
submits to the exclusive jurisdiction of New South Wales, Victoria and Queensland.
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